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June 8, 2006

Ms. Marlene Dortch, Secretary
Federal Communications Commission
236 Massachusetts Avenue, NE
Suite 110
Washington, D.C. 20002

RE: Carriage of Digital Television Broadcast Signals
CS Docket No. 98-120

Ladies/Gentlemen:

Belo Corp. ("Belo") owns and operates 19 television stations in 15 markets. Belo
stations have always served their local audiences through a commitment to high-quality
local news, a variety of public interest programming, and a tradition of community
service. The advent of digital television-and, in particular, the ability to multicast-has
only enhanced Belo's ability to increase local programming and to improve political
discourse. Without assurance that its multicast signals will be entitled to cable carriage,
however, Belo and other broadcasters will be severely constrained in their ability to
continue to provide and expand innovative content-rich programming utilizing
multicasting capabilities.

For some time, Belo's stations have been multicasting a broad array of programming,
primarily aimed at increasing the amount and availability of information relating to local
news and events. Belo' s KTVB-TV in Boise, Idaho, for example, has taken advantage of
its multicasting capabilities to provide 24-hour coverage of local news and weather. In
2004, KTVB-TV launched "24/7 Local NewsChannel," an around-the-clock local news
and weather channel. The new service provides more in-depth local programming than
KTVB-TV is able to offer on its main channel, including coverage of the state legislature,
court cases oflocal interest, in-depth full-length stories, and local high school sports.
Furthering what KTVB-TV's president and general manager calls "hyperlocalism," 24/7
NewsChannel also includes a local horne improvement show and other locally-produced
programming relating to sports, public affairs, and political debates and interviews.
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Many ofBelo's other stations currently use, or have in the past used, multicasting to
provide local weather information, either through local weather radar feeds or, with
respect to three of Belo's NBC affiliates, "NBC WeatherPlus," a 24-hour local and
national weather service. In addition, during Hurricane Katrina, a number of Belo's
stations, including WFAA-TV in Dallas/Fort Worth, KHOU-TV in Houston, KONG-TV
in Seattle, KTVK-TV in Phoenix, KGW-TV in Portland, KENS-TV in San Antonio, and
KVUE-TV in Austin, provided expanded hurricane coverage on their second digital
channels. Many ofBelo's stations, including WFAA-TV, KHOU-TV, and KVUE-TV,
have used or are currently using multicasting to provide expanded local news coverage,
and, in particular, local breaking news and information. Several Belo stations, including
WFAA-TV, WVEC-TV in Norfolk, WHAS-TV in Louisville, and KVUE-TV also aired
"ABC World News Now" on their multicast channels. And some ofBelo's stations have
used their multicasting capabilities to cover events of particular importance, including the
2004 national political conventions, the FCC's 2004 Localism Task Force Public Hearing
in San Antonio, and certain sporting events. These efforts by Belo's stations exemplify
how multicasting can increase the amount and variety of programming, thereby serving
the needs and interests of local communities.!

Belo and many other broadcasters, we believe, have encountered significant difficulties,
however, in obtaining carriage for their multicast offerings. A number of cable operators,
citing competition with their own programming as well as capacity constraints,
insufficient viewership, and lack of specific programming plans, have resisted carrying
Belo's multicast offerings absent Belo's agreement to overly broad limitations and
restrictions. It is important to note, moreover, that except for NBC WeatherPlus and
KTVB-TV's 24/7 Local NewsChannel, most of the programming that Belo stations have
multicast is one-time only programming of limited or no residual commercial value.
Belo thus must rely solely on advertising revenue to support the production of the vast
majority of programming aired on its multicast channels. And advertisers, of course, are
reluctant to buy airtime absent guarantees that cable subscribers-who make up the
overwhelming majority of viewers in most local markets-will receive a multicast
channel. Indeed, the lack of long-term assurance of cable carriage for these channels is
the single most significant factor limiting the expansion of multicasting programming by
Belo's local television stations.

1 A station-by-station listing ofBelo's multicast programming efforts is attached to this letter.
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On the other hand, if long-term cable carriage of multicast signals were assured, Belo
would be able to make increased investments in a wide variety of programming that
would be aired on its stations' multicast channels. For example:

• Local news channels might include breaking news; wall-to-wall coverage of
local events (e.g., criminal and civil trials; government speeches, meetings,
and hearings at the city, county, State, and Federal levels); political
conventions; Belo' s free "It's Your Time" political airtime segments; unique
coverage of the journalistic process to provide greater transparency, akin to
online offerings; and repurposed or time-shifted news from a station's
primary digital channel.

• Local sports and entertainment offerings could include a variety of sports
and other entertainment events of local interest not otherwise carried on
existing channels, including local high school and college events.

• Local traffic and weather channels might provide hyper-local traffic
information in combination with technologically-enabled hyper-local
weather using state-operated traffic cameras.

• A local talk show channel could be programmed in a format similar to talk
radio with significant interaction and feedback from callers, bloggers, and
online audiences. Such a channel might include audience-submitted content,
music and entertainment features, as well as other information such as health
and fitness topics.

• Local marketplace features or channels might be developed to compete with
cable's current home shopping channel line-up, which typically does not
include local retailers or businesses. Such an offering might incorporate not
only local retailers and shopping, but also information relating to local
employment, real estate and/or healthcare in a news/information/
entertainment channel to provide a broader offering of local interest.
Alternatively, a stand-alone marketplace channel of local interest could be
created.

• Finally, Belo has considered participating in newly-created networks and
other programming (e.g., The America Channel) that are not limited to the
local market.
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All of these program services, of course, would require significant financial and
operational investments. Uncertainty over carriage has, to date, discouraged Belo from
making more substantial investments to develop a broader variety of local interest
programming than it already offers on its stations. With mandatory carriage for multicast
programming, however, Belo would be better able to expand its offerings and increase its
contributions to localism, diversity, and political discourse, and thereby more effectively
deliver some of the primary benefits of digital television to its viewers.

Sincerely,

~J!m.
Guy H. Kerr
Senior Vice President/Law and Government
Belo Corp.

GHK:jr
Enclosure

cc: Chairman Kevin J. Martin
Commissioner Michael J. Copps
Commissioner Jonathan S. Adelstein
Commissioner Deborah Taylor Tate
Commissioner Robert M. McDowell
Donna C. Gregg, Chief, Media Bureau
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Multicast Programming by Belo Corp. Television Stations
(as of June 1, 2006)

Set forth below are examples of programming that Belo' s television stations are offering
today or have offered in the past on their multicast channel(s).

KTVB (Boise NBC affiliate)

~ 24/7-local news channel produced by KTVB and dedicated 24 hours to
local news, weather and sports

~ Hyper-local news - e.g., "State of the City" addresses by local mayors
~ Local news - e.g., Governor's budget and "State of the State" addresses;

"State of the University" address by Boise State president
~ Local sports - e.g., Boise State football and basketball games;

Notre Dame football; NASCAR racing
~ Local elections - e.g., Congressional and Superintendent of Education

debates; "It's Your Time" - Belo's free political airtime

WFAA-TV (Dallas-Fort Worth ABC affiliate)

~ Local news and weather
~ Hurricane Katrina coverage
~ Hurricane Rita coverage
~ Extended local news - e.g., immigration marches in Dallas-Fort Worth
~ ABC World News Now
~ Periodic sporting events - e.g., ESPN/World Series games; NFL draft

KHOU-TV (Houston CBS affiliate)

~ Local weather web feed
~ Hurricane Katrina coverage
~ Extended local news
~ Periodic sporting events - e.g., Masters special

KING-TV (Seattle NBC affiliate)

~ NBC WeatherPlus - 24-hour local and national weather coverage

KONG-TV (Seattle Independent)

~ Hurricane Katrina coverage

KTVK-TV (Phoenix Independent)

~ Hurricane Katrina coverage



KGW-TV (Portland NBC affiliate)

~ NBC WeatherPlus - 24-hour local and national weather coverage
~ Hurricane Katrina coverage

WCNC-TV (Charlotte NBC affiliate)

~ NBC WeatherPlus - 24-hour local and national weather coverage
~ Local weather radar

KENS-TV (San Antonio CBS affiliate)

~ Local weather radar
~ FCC Localism hearing in San Antonio
~ Republican National Convention
~ Democratic National Convention
~ Hurricane Katrina coverage
~ Hurricane Rita coverage

WVEC-TV (Norfolk ABC affiliate)

~ Local weather radar
~ ABC World News Now

WWL-TV (New Orleans CBS affiliate)

~ Nothing currently due to technical and other issues

WHAS-TV (Louisville ABC affiliate)

~ Local weather radar
~ ABC World News Now

KVUE-TV (Austin ABC affiliate)

~ Local weather channel
~ ABC World News Now
~ Hurricane Katrina coverage
~ Hurricane Rita coverage
~ Local breaking news - e.g., Governor Perry press conference re: border

issues


