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Via Electronic Comment Filing System 
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Secretary 
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Washington, DC 20554 
  
Re: Ex Parte Comments 

CS Docket No. 98-120 
 
Ladies and Gentlemen: 
 
Texas broadcasters strongly support requiring cable companies to carry all additional 
channels of programming that TV stations can air on the digital spectrum allotted to 
them. 
  
Multicast must-carry will allow broadcasters to provide viewers more options and to 
maximize the benefits of the digital transition.  A successful transition from analog to 
digital television will bring consumers new choices for and greater diversity in video 
programming and ensure a competitive market.   
 
Texas stations are excited about the opportunity to provide audiences additional local 
services at no additional cost to viewers.  New programming already contemplated 
range from hyper-local public affairs and weather advisories to children’s educational 
and foreign-language offerings, which are especially important in Texas with our large 
Spanish-speaking population.  
  
Requiring the carriage of broadcasters' 6 MHz of spectrum (as is currently required in 
analog television) also will maintain the delicate regulatory balance that makes it 
possible for small and independent broadcasters to be a part of the multimedia 
landscape in today's television industry and allow stations outside major metropolitan 
areas to continue producing their own local programming. 
  
Free over the air broadcast television has done more than any other medium to 
advance democracy and improve the lives of people across America and the world.  
After the tremendous investments broadcasters have made in order to bring great new 
digital programming to consumers, it makes no sense to allow cable operators or other 
gatekeepers to prevent the public from getting all these new broadcast channels free. 
  
Your leadership in making this a reality will be a great service to the public and to the 
broadcast industry and the tradition of America setting the standard for much of the rest 
of the world. 



  
In Texas, there are 141 digital television stations licensed and operating or with pending 
applications or construction permits, according to the FCC’s website. 
 
Texas TV Multicast Survey – The Texas Association of Broadcasters in April 2006 
surveyed Texas TV stations regarding the programming they currently offer on their 
digital frequency, what additional programming they plan to offer and what alternatives 
they might offer viewers if they were assured those channels would have an audience. 
 
Not every station replied but the individual stations and groups that did provided great 
insight into the huge array of offerings broadcasters are airing now and plan to offer 
once it is clear their additional digital channels will have an audience. 
 
Broadcasters cite uncertainty over long-term carriage of multicast channels as the chief 
impediment to making the significant financial and operational investments necessary to 
develop an even larger variety of digital programming of local interest. 
 
Texas HDTV Transition – The race to produce and air digital programming only began 
in earnest less than a decade ago.  The FCC designated channels for HDTV in 1997 
and directed existing over-the-air broadcast stations to install digital transmission 
equipment in stages of two to six years based on what size market they served.  Initially 
most broadcast stations simulcast the same programming on their analog and digital 
channels. 
 
WFAA Dallas chose the highly popular State Fair of Texas for its first on-air HDTV 
broadcasts.  KXAS Fort Worth/Dallas chose the Texas Rangers baseball game for its 
first on-air HDTV demonstration on digital on March 31, 1998.   
 
Few HDTV sets were available at first, however, and while many stations could transmit 
digital programming, they did not all have equipment necessary to shoot local events in 
digital.  Sony sponsored a program to encourage each station to produce something 
about its market in digital format.  Sony made equipment available for stations to shoot 
a local segment in digital.  The results were shown at the Texas Association of 
Broadcasters Annual Convention & Trade Show in 2001. 
 
As compression technology advanced it became clear that stations could broadcast 
some programming in high-definition and still have space on the 6 MHz of spectrum 
they are licensed. 
 
Examples of Current and Potential Multicast Programming 
 
The following is a list of programming already offered on multicast channels by some 
Texas TV stations, as well as additional programming envisioned once carriage is 
ensured. 
 
Weather – The most frequent additional digital programming offered by Texas stations 
is a local 24-7 weather channel.  Weather information is a critical service in Texas given 
the frequency of natural disasters such as hurricanes, flash floods, tornadoes and 
wildfires.  Many stations’ expertise in reporting and predicting weather surpasses what 
is available from the U.S. Weather Service. 
 



The evacuation prompted by Hurricane Katrina compelled Belo’s TV stations in Austin, 
Dallas, Houston, San Antonio and other evacuation centers to air special weather, 
emergency and evacuee assistance information on their multicast channels. 
 
Traffic – A number of stations already are adding live reports on local traffic conditions 
to their up-to-the-minute weather channels. 
 
Special News Programs and Events – Many stations are using multicast channels to 
air breaking news; wall-to-wall coverage of local events such as criminal and civil trials; 
local, state and federal governmental meetings and hearings; and speeches and press 
conferences by public officials.  Expansion of such programming on multicast channels 
would take advantage of journalism’s unique ability to provide greater transparency in 
democratic proceedings. 
 
Other stations' plans include adding a news channel or affiliations with MyNetworkTV, 
The American Channel and America One to their offerings. 
  
One of the more unusual plans is for adding a channel called "The Hive."  The 
programming is patterned after a community-driven local access TV station based in 
Salt Lake City.  Launched in 2005, material on The Hive is largely submitted by viewers, 
including partnerships with multiple school districts.  Content includes locally produced 
films, high school sports, public affairs and a wide variety of entertainment 
programming. 
 
Foreign-Language and Bilingual Programming – A frequent choice for multicast 
channels is programming in Spanish and languages spoken in Asian communities 
which are growing significantly in some Texas markets.   
 
Some stations are carrying Univision or Telemundo on multicast channels in markets 
where those networks are not otherwise available.  Some stations are considering 
adding another Spanish language station or a bilingual network such as "LATV" to air 
Spanish and English programming 24/7. 
  
In addition, one West Texas station is producing a local newscast Monday-Friday in a 
bilingual format.  After each 30-minute newscast, the station presents a 30-minute 
English/Spanish lesson to help viewers learn more about their non-native language. 
 
Local Talk Shows – Another option under consideration is a local talk show channel 
with a radio-like format and significant interaction and feedback from callers, bloggers 
and online audiences. 
  
Sports – With Texans' unabashed enthusiasm for sports, many stations plan to use 
their extra channels for professional sports events not currently available to viewers in 
their markets, such as the Texas Rangers, Houston Astros, Dallas Mavericks, Houston 
Texans, San Antonio Spurs and Dallas Stars. 
 
Men’s and women’s college and high school sports are also high on many stations’ 
priorities for multicast channels. 
  
Arts and Community Events – Local and statewide events such as the Texas Rose 
Festival, Christmas parades or performances by local symphonies, chorales and ballet 
companies are on some stations' agendas. 



 
Educational Programming – Many stations are considering educational programming 
in partnership with Presidential Libraries in Texas, as well as universities, colleges and 
local school districts.  Such programming would include lectures or forums on topics of 
public interest, distance-learning and continuing education programs teaching and other 
professions. 
 
How-to programs, health and medical programs, presentations about research at 
academic institutions, helping public schools with high speed data exchanges and video 
conferences, instructional television and even partnerships with the Texas Education 
Agency are contemplated.  
 
There already have been some tests of programming based on the experience of 
doctors and patients at some of Texas’ outstanding health facilities. 
 
Music – Some stations want to add a channel focusing on Country and Western music, 
while others can be expected to focus on other music genres. 
 
As always, please let me know if I can provide any additional information regarding this 
matter.  Thank you for your consideration. 
 
Respectfully, 

 
Ann Arnold 
 
C: Chairman Kevin J. Martin 

Commissioner Michael J. Copps 
Commissioner Jonathan S.Adelstein 
Commissioner Deborah Taylor Tate 
Commissioner Robert M. McDowell 
Donna C. Gregg, Media Bureau Chief 
Marlene Dortch, Secretary 

 
 


