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i—-ﬁgh cost of B.Evs-ng, such as rant or hm.ssmg

N@t amugh tsme fm &hmgs | want or need to do
High prices for gas or fuel

' iﬁﬂ@mp}mymenwr not finding work

-'ﬁa_mziéiy or personal problems

High taxes

The ecammy or state of business
Terrorism or personal safety

Child care/costs of education

Morality or family values

 Issues facing the elderly

War, military service, or international affairs
' Social Security
Other

No problems/Don’t know

- 8% age 25-34 to 20% age 55-64.

20%

le’s Top Con cerns,

- Note: Haalth is especdially high (28%
- mention) for those with fairpoor health
- status, or who are caregivers (29%).

. Health concerns rise with ags, from

40%




To pay for medical cosis
“or health care

To buy clothing

To pay for gasoline or other
transportation costs

To buy food

regpondents.
Health money problems are mora

- age 25-34 and 44% age 35-44,
Vs, 35% age 55-64.

it is especially common in lower
incoame {589%) and broadcast-only
homes {58%) and those of
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Asking my doctors
better questions

Feeimg more motivated for
a healthy lifestyle

Saving money with smarter
health care choices
Spending less for
medications

Saving money on
health insurance

Keeping my family in
better health

Feeling better about myself

Giving better health advice
to my family and friends
Worrying less about

_ my health

Making fewer visits

fo doctors

Missing fewer sick days

at work

0% 20% 40%  60%  80%  100%

_ | Note: “Maosmg fczww sick days & haghm anma*zq af;;a ’3*’%« iéé (?8“/
i - “help a lot’) thsm age 55-64 {18%).
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TV sources

internet/online
- Doctor/health professional
Friends/family/word of mouth

Magazines

Newspapers

s
Radio = 2

Books

Pharmacy 0

Mone of these

Don't know

0% 20% 40%




Doctor/health professional
# Internet

# TV (News=11%, Non-news=3%}

% Friends/family/word of mouth
# Magazines

# Newspapers
# Books
# Radio

B Pharmacy
# None

@ Don’t kncsw

Note: The chronicaly il are especially apt to rely on their doctar
- {45%, va. 31% of others).




5+ days per week
2 1o 4 days pér week
1 day per week

ito 3 days per month

< 1 day per month

Never

| among women {51%, vs. 39% of men).

Don't know

20% 40%




Agree # Neutral

# Disagree

0.23D Please indicate if you agree or disagree with each of thege
statements about health information on TV, "Beeing something about

»

haalth on TV often leads me 10 ssek more information an that topic




doctorfhealth professional

Internet/online

TV (programs or news)
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What’s Behind This Low Satisfaction With
Their Top Sources?

— The “irregular” availability of health information may be part of
the problem.

— Also, consumers have specific priorities for health information
sources... which current media are not satisfying.

— In any media source for health, they give top priority to being
accurate, up-to-date, trusted, and credible.
— After those priorities, they want something useful.

* Less than 1 in 3 people are satisfied with any aspect of current TV
health sources, including those most important attributes.

* The Internet does a bit better, at least at being educational/useful/
accessible, but still less than half are satisfied.

— Far less important are presentation aspects — telling stories,
having an upbeat tone, etc.
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medaﬁ accurate mfarmatmn 70%
Provides ihe mast up»tn-daia
information 63%
is a trusted source of
health information 62%
. Has credible expert 60%
is educational | 57%
fers useﬁ;i medical information 579
Makes it easy to find things that _
interest me 54%
ovides information from many
. different sources 53%
Stories are reviewed by a medical 529
advisory board, includes physicians o
Clearly labels all advertising to 5
separate it from the features 32%
Helps me achieve g healthier lifestyle 47%
'pmwers me to make decisions
_about my health care o A7%
0%

20% 40% _ 60% 80%  100%

_ N“OL@ (Z)f tha 21 ai’mbuteb aak{ad theae
- arg the top 12 in importance.
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Provides accurate znf@rma’um _ e _: ; o _ 29%

Provides the most ugs-to»e!ate 389,
information
is a trusted source of .
health information 25%
Has credible experts 25%
is educational 30%
Hers useful medical information 2594
”M_ _,kes it easy to find things that 24%,
interest me
Provides information from many - 5oL
; different sources
_ $iuries are reviewed by a medical 249,
'ﬂvnsery board, includes physicians
Clearly labeis all advertising to A
separate it from the features
Helps me achieve a healthier lifestyle 24%
aw»@m me o make decisions 259
about my health care e
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: Nmﬂ. Of the 21 attributes asked, these
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mecﬁes accurate m%‘ormatmn 38%

P!‘@Wd&ﬁ the most up-to-date 27300
information

Is a trusied source of 33%

health information -,

Has credible experts

Is aﬁucatianai 46%
I'j-ﬁﬁérs useful medical information 43%
Make& it easy o find things that 40%,
interest me
Prwsdea information from many 40%
_ different sources
Stories are reviewed by a medical 379,
acﬂviaory board, includes physicians
Clearly labels all advertising to A,
%pamw it from the features
Helps me achieve a heaithier lifestyle 35%
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Remarks From Those Less Than Satisfied
With Current Health Channels

— FitTV:
e “l am physically handicapped and some of the exercise programs
aren't right for someone like me.”

* “lt seems to focus on the physical part of obtaining good health,
and not the medical aspect of good health.”

e “Seem to be tailored to those who exercise a lot.”
e “They talk about things | already know, there is nothing new and
innovative.”
— Discovery Health:

e “It always seems to have programs about extreme situations or
conditions.”

e “Provides very little actual information on health care, just tells
stories of happiness or horror and how great the people are who
find a cure, no actual information.”

* “lt doesn't give me information pertinent to any of my related health
conditions.”

Pp— * “They spend a lot of time on babies and plastic surgery. Shows on
HEALTH a wider variety of health issues would make more sense. “




 Dverall Appeal

20%
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{Followsd dascription of DTV and 8 possible
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Total

Br@éd@astrﬂnly
Non-White

Chronic condition

Unable to pay
for health care

Women

Age 55-64

25% 50% 75% 100%

{Followed description of DTV and 8 possible
charnels, at ne additional cost)
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Health information . . & % 48%
24-hour local news
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Consumer information

Children’s
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“This channel would meet an important need that
current TV does not serve.”
. ' 10-Fits ExtremelyWell # 9 28 2 4to7 #1103 8 DK

8-10

Health information 475

Consumer information 44%

24-hiour local news

24-hour local weather A%

Children’'s 29%

Local coliege/h.s. sporis 25%

Minority and ethnic 20%

Religious 20%

Ye 20% 40% 60% B0% 100%




24-hour local weather '

24-houy local news

__  Health information

Consumer information

37%
Children’s 26%
Religious 17%
| Lécai mﬁiageih,ﬁ. sports 17%
| _-mmmzy and ethnic 16%
. 0% 20% 40% 80% B80% 100%

CAG-7EA-HY The government may or may not reguirs that new channais fike these from the
focal TV stationg be cartied on your cableg or salellile sarvice. If not, then you would need fo
have a digital TV set or decoder and use an antenna (o receive tham, How important would 2
be to youthat each of these channels also be candad on your cabis or salelite service?

- Rase; Cube and satelile subscrnibers, M=880




Interest Is Strong In The Proposed New
Health Information Channel

— About half express immediate interest in watching such service.

— Interest rises when provided with more descriptions of the
possible approaches and specific programming.

— Various conceptual directions being considered all score well as
approaches to the channel. The “Progressive Education”
concept was slightly more appealing:

» This channel goes wherever the health information is, interviewing
real people and getting answers from leading authorities. The tone
is positive, progressive, and solution-focused with the emphasis
always on education. With segments that range from childhood
learning disabilities to geriatric care, and from common ailments to
specialized conditions, this channel lets audiences learn why and
how to make healthier decisions in every aspect of their lives.

— Three attributes are especially appealing: investigating medical
breakthroughs, being from doctors, and having practical steps
for a healthier life. (Positive tone, personal impact, and
education also contribute.)
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