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What's Behind This Low Satisfaction With
Their Top Sources?

- The "irregular" availability of health information may be part of
the problem.

- Also, consumers have specific priorities for health information
sources... which current media are not satisfying.

- In any media source for health, they give top priority to being
accurate, up-to-date, trusted, and credible.

- After those priorities, they want something useful.
• Less than 1 in 3 people are satisfied with any aspect of current TV

health sources, including those most important attributes.

• The Internet does a bit better, at least at being educational/useful!
accessible, but still less than half are satisfied.

- Far less important are presentation aspects - telling stories,
having an upbeat tone, etc.
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Remarks From Those Less Than Satisfied
With Current Health Channels

Fit TV:
• "I am physically handicapped and some of the exercise programs

aren't right for someone like me."
• "It seems to focus on the physical part of obtaining good health,

and not the medical aspect of good health."
• "Seem to be tailored to those who exercise a lot."
• "They talk about things I already know, there is nothing new and

innovative."

Discovery Health:
• "It always seems to have programs about extreme situations or

conditions."
• "Provides very little actual information on health care, just tells

stories of happiness or horror and how great the people are who
find a cure, no actual information."

• "It doesn't give me information pertinent to any of my related health
conditions."

• "They spend a lot of time on babies and plastic surgery. Shows on
a wider variety of health issues would make more sense. "
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Interest Is Strong In The Proposed New
Health Information Channel

- About half express immediate interest in watching such service.
- Interest rises when provided with more descriptions of the

possible approaches and specific programming.
- Various conceptual directions being considered all score well as

approaches to the channel. The "Progressive Education"
concept was slightly more appealing:
• This channel goes wherever the health information is, interviewing

real people and getting answers from leading authorities. The tone
is positive, progressive, and solution-focused with the emphasis
always on education. With segments that range from childhood
learning disabilities to geriatric care, and from common ailments to
specialized conditions, this channel lets audiences learn why and
how to make healthier decisions in every aspect of their lives.

- Three attributes are especially appealing: investigating medical
breakthroughs, being from doctors, and having practical steps
for a healthier life. (Positive tone, personal impact, and

ducation also contribute.)
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