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REPLY COMMENTS OF FARM JOURNAL, INC.

Farm Journal, Inc. (“Farm Journal”), by its attorneys, hereby submits these Reply Comments
in response to the Comments filed in this docket by RFD Communications, Inc. (“RFD”), Free Press,
America One Television Network, and others.*

Virtualy every Comment in this docket that was not written or solicited by RFD confirms
that RFD has and continuesto air blatantly commercial programming and, as aresult, RFD is not
eligible for carriage on any direct broadcast satellite (“DBS”) set-aside channel. Even RFD’s
Comments — the insulting rhetoric and demonstrably fal se assertions notwithstanding — only confirm
that RFD can point to no evidence demonstrating that it has ever attempted to satisfy the
Congressional eligibility requirements.

Based on the uncontroverted record in this docket, the Commission must declare that RFD is
not eligible for carriage on any DBS set-aside channel, and the Commission should take whatever
enforcement actions it deems necessary to punish and deter the conduct that has cost the public the

benefit of the noncommercial programming intended by Congress and the Commission.

RFD styled its June 5, 2006 submission as “Opposition . . . to Farm Journal, Inc. Petition for
Declaratory Ruling.” As an Opposition, RFD’s pleading is late filed by 179 days. See47 C.F.R. §
1.45. Infact, RFD’s pleading is an early-filed set of Reply Comments because the pleading responds
to the Commentsin the record. In any event, Farm Journal hereafter refersto RFD’s pleading simply
as “RFD’s Comments.”



l. The Commission Should Not Be Fooled by RFD’s Smokescr een.

RFD’s Comments are a transparent effort to distract the Commission from the issue at hand.
The first twenty-two of the twenty-five pages that constitute RFD’s Comments discuss certain
educational and informational content broadcast on RFD-TV without a word about the commercials,
infomercials, and shop-at-home programming that are the subject of this proceeding.

No commenter, of course, has questioned the value of the educational programming that RFD
hasaired. Farm Journal, in fact, acknowledged thisin the Introduction to its Comments. Why then
would RFD spend nearly 90% of itsfiling discussing educational programming unlessit did not want
the Commission to focus on the only issue before it? The Commission should look through RFD’s
smokescreen and focus on the real issue: whether RFD may continue to maintain that RFD’s
extensive commercial programming and activities are consistent with Congress’ explicit requirement
that DBS set-aside programming be both educational and noncommercia 2

Apparently, under RFD’s analysis, it is sufficient that RFD (i) certified to the DBS operators
that it isan eligible program supplier, and (ii) has aired at |east some educational and infomercial
programming directed at an underserved and deserving audience. This novel approach would have
the Commission read the word “noncommercial” completely out of the statute (and rules and
implementing orders). It follows from RFD’s approach that the educational and informational
commercia content on the following channels, to name just a few, also may be carried on the DBS
set-aside channels: al of the various Discovery Channels, History Channel, Food Network, Animal
Planet, Golf Channel, and (according to its defense of live, shop-at-home livestock auctions) even the

Home Shopping Network and QVC. Under RFD’s novel interpretation of the law, any of these

Communications Act of 1934, 47 U.S.C.A. § 335(b)(1); 47 C.F.R. § 25.701; Implementation
of Section 25 of the Cable Television Consumer Protection and Competition Act of 1992, Direct
Broadcast Satellite Public Interest Obligations, Report and Order, 13 FCC Rcd 23254 (1998), on
recon., 19 FCC Rcd 5854 (2003), vacated in limited part, 19 FCC Rcd 5647 (2004) (replacing
political broadcasting requirements and guidelines concerning commercialization of children’s
programming).



programmers could declare, without any support (or apparent desire to support) that they are eligible
for carriage.3

RFD’s position is specious at best. While some of RFD’s programming may be educational
or informational, at least a significant amount is patently commercial. Congress and the Commission
require “all” DBS set-aside programming to be educational and noncommercial, not “most,” “much,”
or “some.” Farm Journa trusts that the Commission will not be distracted by RFD’s smokescreen
and instead will consider the detailed and uncontroverted facts in the record, all of which
demonstrate unequivocally that RFD is not eligible for carriage on any DBS set-aside channel.
. RFD’sLive, Shop-At-Home Auctions Are Unquestionably Commer cial Programming.

Farm Journal’s Petition and Comments supplied the Commission with detailed transcripts
and extensive video footage of just a handful of the countless live auctions that RFD has aired on
behalf of alarge for-profit livestock auction company (Superior Livestock Auctions, Inc.), some of
which RFD aired even after it represented to the Media Bureau staff that it “has established a detailed
plan to ensure compliance. . . 2* Accordi ng to RFD’s own website, these auctions permit viewers to
“sit in the convenience of their homes or offices to view, evaluate and make selections from cattle
across the country,” and then bid to purchase the products (cattle) offered by the program hosts.”

Could the Home Shopping Network or QV C represent to the Commission, under penalty of perjury,

: See, e.g., RFD Comments at p. 4 (“All of the programming distributed on RFD is carried

because RFD has concluded that service [sic] provides specific educational or informational value to
itsviewers.” RFD’s sole purpose is “providing educationa programming to rural homes and
fostering the viability of the farming community.”).

Ex Parte Notice, RFD Communications, Inc. (May 18, 2006); Farm Journal Comments,
Exhibit B.

° See Farm Journal Comments, Exhibit D (RFD-TV Website, “Superior Livestock
AUCTION,” at http://www.rfdtv.com/shows/superior.asp (last visited May 18, 2006)).




that live, interactive tel esales presentations to television viewers are anything but commercial
activity?6

Incredibly, RFD does. It claimsthat the airing of shop-at-home auctions on the
noncommercial DBS set-aside channels “is fully consistent with the network’s noncommercial

educational obj ectives.”’

This preposterous assertion insults the intelligence of the parties
participating here. Watching the auctions may provide some wrap-around educational benefit, just
like any other shop-at-home program, yet educating the audience is hardly the purpose of these
auctions. If RFD truly wanted only to educate viewers about the prices charged for cattle, why not
produce a short recap program rather than air the entire eight-hour auction? Why not delay the
auction by afew days, or even an hour, so asto prevent the broadcast from being shown “live”?
Why, indeed, does RFD air an auction preview program before the auction in which it
highlightsthe cattle to be offered, provides the telephone number for viewersto call to become
qualified bidders, and encour ages active viewer participation? There can be no question that
RFD airs for-profit shop-at-home cattle auctions for acommercia purpose.

RFD’s fantastic claims do not end here. 1ts Comments also misrepresent to the Commission
that RFD “does not encourage or facilitate participation in an auction by viewers” and that “the
‘public’ can not and is not participating in the actual auction.”® Intruth, RFD provides viewers with
on-air contact information and instructions on how to qualify as bidders, and it encourages active

bidding by its viewers both during its preview show and on its website. For example, the one-hour

May 4, 2006 auction preview show features Superior’s announcer urging:

° Cf., Implementation of Section 4(g) of the Cable Television Consumer Protection and

Competition Act of 1992, Report and Order, 8 FCC Rcd 5321, 5330 (1993) (determining that
“broadcast stations that are predominantly utilized for the transmission of sales presentations or
program length commercials”’ qualify as “commercial television stations” under the 1992 Cable Act).

! RFD Comments at p. 17.

’ RFD Comments at p. 15.



Tuneinto RFD TV Saturday, May 6th at 10:30 Central to catch the preview and
catch the auction following at 11:00. For more information contact Superior
Productions at 800-431-4452, or Superior-Livestock-dot-com. Don’t miss your

opportunity to bid on the best quality cowsin the industry.9
RFD’s website smilarly encourages and facilitates viewer participation in Superior’s for-profit
auction transactions:

Many purebred cattle breeders have seen the advantage of broadcasting their bull and
femal e production auctions via satellite. The increased exposure and new buyers have
resulted in more successful auctions for the breeders. . . . Individuals may register
asabuyer by contacting the breeder or calling Superior. ... If you want more
information about buying or selling livestock on Superior you can call 817-624-
3800, or log on to www.superiorlivestock.com.™

Finaly, the hosts of arecent Superior Productions horse auction make clear that RFD’s auction
programming has a predominantly, if not singular, commercial purpose:

[Ted Odle] For those of you watching on RFD-TV, welcome. We’re glad to have

you. If you are a successful bidder today, Cody or Dawn, or somebody will be

getting a hold of you.

[Cody Cribbs] We’ll help you in any way, especially you people that are bidding

on RFD-TV, we’ll keep these horsesfor you hereand try to help you make

arrangementsto get ‘em hauled.™

RFD aggravatesits false denials of encouraging or facilitating viewer participation in
livestock auctions by representing that each auction broadcast, after processing, up-linking, and
down-linking, “is no longer ‘live.””*” This assertion is absurd. RFD broadcasts the auictions live — as

they happen — and the RFD-TV feed appearsin viewers’ homes after a mere two- to three-second

delay. The auctions are every bit as “live” as QVC’s sale of diamond necklaces, CBS’ coverage of

Farm Journal Comments, Exhibit B.
10 Farm Journal Comments, Exhibit D.
Superior Horse Auction (broadcast by RFD on May 27, 2006) (attached here as Exhibit A).

RFD Comments at p. 15, n. 19.

11
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http://www.superiorlivestock.com

the Super Bowl Halftime Show, and ABC’s coverage of the Academy Awards.® The Commission
should inquire how RFD, consistent with its duty of candor, represents to the Commission that the
auctions are “no longer ‘live’” while, at the same time, RFD advertises its broadcasts of Superior’s
livestock auctions as “live” during the auction preview programs, during the auctions themselves,
and on its own website."

Farm Journal submits that neither the Commission nor the DBS operators legitimately can
trust the representations of a programmer who declares, under penalty of perjury, that itslive, shop-

at-home auctions are “fully consistent” with the reserved channels’ noncommercial requirements.

[11.  RFD’sActions Demonstrate the Futility of the Commission and the DBS Operators
Relying on Its Assertions.

RFD’s demonstrably fal se assertions as to the noncommercial nature of its shop-at-home
livestock auctions are but the tip of the iceberg with regard to RFD’s non-compliance. 1n 2000, RFD
certified to the IRS that it would operate a television network without commercials and, unlessit
obtained prior FCC approval, without live shop-at-home livestock auctions.”® At about the same
time, it apparently represented to DirecTV and EchoStar that it fully qualified as a non-commercial
programming supplier, with non-commercia programming eligible for one of their few DBS set-
aside channels. When presented with Farm Journal’s concerns over its pervasive commercial
programming over one year ago, RFD dismissed Farm Journal’s concerns. Likewise, RFD took no

action to respond to Farm Journal’s Petition after it received it in early December 2005.

v The widespread use of five-second time-delays to prevent the broadcast of indecent content

suggests that RFD’s airing of Superior’s livestock auctions may now experience even less delay than

the “live” broadcasts of major sporting and other events.

1 Auction and Auction Preview transcripts, Farm Journal Comments, Exhibit B (video footage

previously supplied to the FCC on DVD); RFD Website, About Us, available at

http://www.rfdtv.com/about.asp (last visited June 7, 2006).
15

RFD Communications, Inc. Application for Recognition of Exemption Under Section
501(c)(3) of the Internal Revenue Code (IRS Form 1023), Part I1, Lines 1 and 2 (Nov. 7, 2000)
(attached here as Exhibit B).



In response to the Commission’s Public Notice, RFD represented in a meeting with Media
Bureau staff that RFD operates non-commercially and “has established a detailed plan to ensure

18" All the while, RFD continued to air

compliance with FCC’s relevant underwriting standards.
commercials, infomercials disguised as news programs, and, of course, live aucti ons.”’ Indeed,
despite representing in Comments, filed on June 5, 2006, that it had adopted a ““stringent compliance
program” and otherwise broadcasts only noncommercial programming,18 RFD’s commercia activity
continuesto thisday. On June 13, 14, 15, and 16, 2006, for example, RFD broadcast 30 daytime
hours of live, shop-at-home livestock aucti ons.”® RFD’s tardy and apparently insincere response to
these very serious allegations makes any reliance on RFD’s representations as to its future conduct
wholly unreasonable and unjustifiable.

RFD’s Comments provide additional bases for discounting RFD’s pledges and promises. For
example, it repeatedly dismisses Farm Journal’s assertions as “unsubstantiated.”® In truth, the only
evidence in the record comes from Farm Journal and others who fully substantiated their assertions
with transcripts, screen shots and DV Ds of RFD’s actual programming, and declarations of

individuals with personal knowledge of the facts. In contrast, RFD’s sole “support” for its assertions

comes from the Declaration of Kevin J. Cloonan. It should come as no surprise that this Declaration

1 Ex Parte Notice, RFD Communications, Inc. (May 18, 2006).

See generally, Farm Journal Comments.
RFD Comments at p. 22.

RFD Website, “Program Schedule,” available at http://www.rfdtv.com/schedule.asp (last
visited June 12, 2006). Additionally, RFD produced and aired a further RFD Live Tractor Supply
Company infomercial on May 22, 2006 (coincidentally, the original closing date of the Comment
period in this proceeding)

2 E.g., RFD Comments at pp. 15, n. 24.
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does not attest that the declarant has any actual or personal knowledge of the assertionsin the

pleading. Indeed, Mr. Cloonan joined RFD only recently.21

While all of the examples are too numerous to mention, the Commission in particular should

consider these “myths” when assessing RFD’s representations:

¢

Myth: “Public Comment received to date demonstrates overwhelming support for the
educational nature of RFD’s programming.”22

Reality: RFD conveniently ignored Comments reporting that an RFD program host sent at |east
one mass email message soliciting email Comments. This RFD program host urged people on
his email list to “copy the text below, replace your information and email to [the FCC].” The
canned text said, in part, “it would be a huge mistake . . . to find that RFD is not providing a
needed educational public service.” One DBS subscriber’s Comments described this email
campaign as a “blatant attempt to influence people who have no idea as to the real purpose of
educational television and get them to write letters to [the FCC].”*

Myth: RFD should not be held accountable because it does not insert or sell any commercial
advertising spots and because the FCC does not impose a standard of strict liabil ity.24

Reality: AsRFD surely knows, the FCC routinely sanctions regulated entities for programming
supplied by others.® RFD’s attempt to shift the blame to its programming suppliersistherefore
wholly lacking in merit.

Myth: “[T]he IRS reaffirmed RFD’s classification as a ‘public charity’ exempt from taxation
under Section 501(c)(3) of the tax code.”*®

Reality: RFD supplied an IRS form letter that merely notifies RFD that it would be classified as
apublic charity rather than a public foundation “[bJased on the information you submitted.” The
IRS did not conduct an audit or otherwise review the veracity of the representations that RFD
made in its application. Nor did the IRS make a finding that RFD, in fact, operates as public
charity consistent with applicable tax law.

Myth: “Nearly one-third of RFD’s annual revenues are derived from $30 individual
donations.”’

21

See RFD Comments at p. 23. The Commission might inquire why RFD’s founder and long-

time president did not submit a declaration under penalty of perjury.

22

23

24

25

RFD Commentsat p. 10 and n. 7, 8.

Comments of Earl S. Smittcamp, Clovis, CA.

See RFD Comments at p. 21.

See, e.g., Complaints Against Various Television Licensees Concerning Their December 31,

2004 Broadcast of the Program “Without a Trace, ” File No. EB-05-1H-0035, FCC 06-18 (rel. Mar.
15, 2006); United Television, Inc. (KM3P-TV), 15 FCC Rcd 2794 (MB 2000) and cases cited therein.

26

27

See RFD Comments at pp. 11-12.
RFD Comments at p. 12 and n. 15 (emphasis added).



Reality: The facts prove otherwise. RFD bases its assertion on the $30 subscription it charges
for RFD-TV: The Magazine. Because subscribers may not take a charitable deduction for
subscribing to the magazine, Treas. Reg. § 1.170A-1(h), the magazine subscription revenue must
be treated as program service revenue, Treas. Reg. § 1.509(a)-3(f). Accordingly, RFD’s last
available tax return (2003 Form 990) correctly listsall of RFD’s revenue from the magazine
subscriptions as program service revenue and none of it as contribution revenue. RFD does not
describe itself as a non-profit or characterize magazine subscriptions as “donations” or
“contributions” on its website or in itsmagazine. Indeed, RFD pays the for-profit commercial
postage rate when sending RFD The Magaz ne to subscribers rather than the discounted rate that
the USPS provides to non-profits’ mailings.28

¢ Myth: “Contrary to Farm Journal’s unsubstantiated allegations, RFD does not ‘sell’ any time for
advertising, and does not receive any income from the sale of any product or service by any
program suppl jer.”?
Reality: Therecord refutes this RFD denial in great detail. Turner Media Group commented
that several advertising clients can get a “lower rate for content distribution from RFD,”
presumably because RFD has lower DBS access costs due to its set-aside status. 1n another
Comment, America One Television Network, which has experience supplying programming to
RFD, stated that “[RFD program suppliers] have been asked to essentially ‘buy time’ in order to
promote their commercia video sales and other commercia products.” Moreover, Farm
Journal’s Petition documented how RFD’s latest tax return reported considerable profit from
selling air ti me.* Whether RFD takes a cut of commercial transaction profits from livestock
auctions or viewer purchases resulting from live auctions, program-length infomercials, or
advertising spotsisirrelevant: broadcasting commercial entities’ advertisements for commercial
productsis clearly commercia programming.

¢ Myth: “Farm Journal also mislabels RFD Live as ‘pay-for-play programmi ng.”’31

Reality: While RFD’s Comments bragged about the news and public affairs content covered in

various RFD Live episodes, ignoring the hour-long RFD Live infomercials that Farm Journal

detailed, its evidence proves too much.® If viewers expect similar news and public affairs when

they tune into RFD Live, airing an hour-long infomercia promoting a corporation’s products

during random RFD Live episodes create further, not less, confusion. RFD’s claim isakin to

CBS protesting that a handful of infomercials on Sunday evenings under the 60 Minutes banner,

28

E.g., RFD Website, available at http://www.rfdtv.com/ and http://www.rfdtv.com/about.asp
(last visited June 7, 2006); “RFD The Magazine” (excerpts attached here as Exhibit C).

# RFD Comments at p. 13.

Farm Journal Petition, Attachment 1 at pp. 6-8. To date, RFD’s 2004 IRS Form 990 has not
appeared in the Guidestar database. RFD has not provided a copy of the filing to Farm Journal in
response to Farm Journal’s written demand under Section 6104(d) of the Internal Revenue Code.

. RFD Comments at p. 4.

Farm Journal enclosed transcripts of these infomercials in Exhibit C of its Comments and
provided video footage to the Commission on aDVD. Farm Journal isaware of at least seven RFD
Live-branded corporate infomercias that aired in the past five months (i.e., January 23, 2006; March
13, 2006; March 20, 2006; March 27, 2006; April 10, 2006; April 24, 2006; and May 22, 2006).

30

32



hosted by 60 Minutes’ regular hosts, are appropriate because numerous other 60 Minutes
episodes offer news and public affairs content.

¢ Myth: Farm Journal’s claim that John Head, a Specialty Fertilizer Products dealer, was planted
asacaler inits April 10, 2006 RFD Live Specialty Fertilizer Products infomercia was
“unsubstantiated.”*
Reality: Exhibit C to the Farm Journal Comments, including the transcript, video footage, and
declaration, provides ample substantiation for the fact that Mr. Head appeared as a caller to the
show before RFD released the call-in number. The timing of his bogus call (not to mention his
conversation) with the hosts confirms that RFD or the corporate sponsor gave Mr. Head, who
Farm Journal confirmed isan SFP dealer, an inside studio line before inviting the public to call.

¢ Myth: “Beginning last winter . . . RFD voluntarily took numerous steps to bolster its review
process to ensure that all programming distributed on the network satisfies the underwriting

requi rements.”*
Reality: If RFD took any action to comply with the Congressional and Commission
requirements, it was by no means “voluntary,” it was compelled by law as well aslong overdue.
The record here, however, is replete with transcripts and recordings of blatant commercial
programming aired by RFD throughout the last several months.

V. The Commission Should Return the DBS Channelsto Qualified Programmers.

A bona fide noncommercial, educational programmer easily could have, and surely would
have, provided ample evidence demonstrating its eligibility for a DBS set-aside channel should any
guestion have arisen about thisimportant government benefit. Such a programmer would not dismiss
out-of-hand an extensive expert analysis of its last available tax return as “speculative.” Instead, it
would have rushed to remove any doubts by opening its financial records to an independent tax
auditor who could attest to the programmer’s compliance with the applicable requirements for non-
profit entities. A bona fide programmer also could have mustered the support of actual donors and
sponsors, submitted transcripts and DV Ds of nhoncommercial programming, provided evidence that
itsair time sales did no result in improper profit, and offered a full accounting of its programming
through logs and other records.

In contrast to afull, honest, decisive, and quick response to what may only be described as

very serious facts, RFD ignored numerous opportunities to respond in any constructive manner for

®  RFD Commentsat p. 17, n. 24.

34 RFD Comments at p. 5.
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six months. It instead dismissed the rising calls of concern, helped orchestrate an email scare
campaign, attempted to deflect attention away from the real issue, withheld financial data, and
propounded fal se representations and countless self-serving denials..
Farm Journal submits that the truth can be determined simply enough by listening to what
RFD isnot saying. If neither the Commission, nor DirecTV, nor EchoStar reasonably can rely on
RFD to be honest about the past, surely none can rely on RFD to comply with the Congressional
mandates going forward.
V. Conclusion
Extensively detailed evidence provided by Farm Journal, as well as every Comment not

authored or manufactured by RFD, compels the Commission to conclude that RFD isineligible to
provide programming on a DBS set-aside channel. Indeed, not even DirecTV or EchoStar Satellite
Corporation have opposed Farm Journal’s Petition. The Commission therefore should investigate
fully RFD’s representations to the Commission and the extent to which its actions and omissions are
consistent with the unambiguous Congressional and Commission requirements. Under no
circumstances should the Commission consider, through the use of a consent decree or other
mechanism, entrusting RFD to come into compliance at some point in the future with the
requirements that it has wantonly and deliberately disregarded for five years.

Respectfully submitted,

FARM JOURNAL, INC.

By: /s/ John R. Feore, Jr.

John R. Feore, Jr.

Kevin P. Latek

Jeffrey J. Hunter

DOW LOHNESPLLC

1200 New Hampshire Avenue, N.W.

Washington, D.C. 20036

202-776-2000

June 16, 2006 Its Attorneys
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Exhibit A

RFD-TV Auction Programming Transcript Excerpts

Superior Productions Horse Auction on RED-TV May 27, 2006 total time 2 hours, 30 minutes

[Intro & Setup]

(voiceof Ted Odle) ... Folks, these are the gentleman that we’re working for today and their wives,
aswell. On behalf of myself, Ted Odle, from Brush Colorado representing Superior Productions,
we’re sure glad to be here. We’ve got a lot of good horses to show you. We’re not going to waste a
lot of time telling you a bunch of stories that we don’t know anything about. We’re going to move
right through the sale. | know before we get going, we would like - | know Cody [has] got afew
things he would like to tell ya about the horses. For those of you watching on RFD-TV, welcome.
We’re glad to have you. If you are a successful bidder today, Cody or Dawn, or somebody will be
getting a hold of you. Probably yet this afternoon or Monday or Tuesday on where to get your
horses and things. With no further ado, I’m gonna turn it over to Mr. Cody Cribbs and we’re going
to get going here in just afew minutes.

(Voiceof Cody) ThanksDuke. Everybody, | appreciate you coming. | just want to to say afew
things. We’ve had alot of people call wondering about the freight and the hauling. | did call aguy
in Oklahoma City that works out of the Heritage sale up there and he said if you bought one horse
and you wanted to haul one horse, it’d be $1.50 a mile. But if you could get a set of horses together,
it could go down to .65¢ per mile. We’ll help you in any way, especially you peoplethat are
bidding on RFD-TV, we’ll keep these horses for you here and try to help you make arrangements
to get ‘em hauled. We’ll keep ‘em here for aweek, 10 daystill we can get you in a position so it
doesn’t cost as much, wherever there’s a possibility we can make arrangements to cut that freight a
lot ...

[Further intro]

[Auction]



Exhibit B

RFD Communications, Inc. IRS Application for Recognition of Exemption Under
Section 501(c)(3) of the Internal Revenue Service Code (IRS Form 1023) (Nov. 11, 2000)
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Provide a detailed narrative desrviption of all the activities of the organization — past, present, and planned.-Do not merely
refer tc ov repeat the language In the organizational document. List each activity separately in'the order of importance
based o« the relative time and other resources devoted tn the activily, Indicate the percentage of time for each activity. Each

descrintion should in<iude, as'a minimum, the following: (a) a detailed description of the activity including its purpose and how

each activntv furthers your exempt-purpose; (b) when the activity was or will be initiated; and (c) where and by whom the activity
will e conducted,

RF2 Communications, [nc. ("RFD") is- organlzed to produce and dchmulate
noncommercial Public Interest television programming of an educational or.
informational nature for distribution prlmar;ly,Lhruugh DBS (direct
broadcast systems}, cable, and other methods available. The network serves
rural America; Land Grant Colleges & Universities, High Schools, and other
interested parties with .a variety of programming.inﬁcompliance with the
Public Service Requirements. of the Communications Act, 47 U.S.C. Sections
154, 303, 335, 30%, and 554 and the FCC Repo:t and Order, FCC 98-307 and
99-367, , 3 : : A S

At this time, RFD has secured a contract to initiate broadcasting this-
service with Echostar Satellite Corporat1on beg1nn1ng -December 15, 2000.
It is RFD's intention to make this programming available'to arl .
distribution methods offered to RFD in compliance with FCC guldellnes, in
order to serve as many homes and 1nst1Lutlons with its unlque, and
previously unavallable, programming,

RFD's efforts will be funneled into orean121ng, and producing,
television programming to fill a 24- hour,“seven days a-week schedule. RFD
will offer the opportunity to contribute programming. to this schedule by
other qualified, nonprotlt rural associations and organizations "such -as
Future Farmers of America and State Farm Bureaua, as well as,,Land_Grant
Colleges and Universities located in -all 50 states. ~In addition, RFD will
produce programmlnn on a daily bao1$7that is information baeed, with a
not covered by any other broadcast

special focus on rural news and even}
antity. g

RFD is prevented from se]llng tradrtlonal advertlslng qpots in thlS
programming per rules established by FCC mandates for Public Interest

Programming. = The channel will be offered at no charge to all Dish Network
subscribers as per these same mandates

2 What are or will be the organization’s sources of fmanmai support? Llst in order of size.
See Attachment. ~

[

3 Describe the organization's fundraising program, both actual and planned, and explam to what extent it has been put into effect
. Include detaiis of fundraising activities such as selgctive mailings, formation of fundralsmg committees, use of volunteers or- -
proresswnal fundraisers, etc. Attach representative copies of sohcnatlons for fmanc;al support ST e e
RFD's fundraising will® be by personal contact with prospectlve spcnsore. For example, RF?Q
will begln its fundraLSLng progrdm by attendlug the Natlonal Assoc;atlon of Farm Broadcasthrui
Convention. on November 7-10,.°2060. At thls conventron, initial contacts w1ll be made w;th a :

lazge pumber’ of agzlcultural related compantes and organlzatlons IndLVJdual pzesentatlons will
be made on'a: follow-up basis’ after. “thisz event _and throuqhout tha coming year




L Fﬁrm 3023 Part T¥, Line 2
.- RED Cominunications, Inc.’
144 Meadowglen Circle
Coppell, Texss 75019
ZIN: Applled_ For o

Form 1023, Part I, Line 2

Sale of Promotionnal Products Products. RFD wxll promote the sale of products related to its broadcasts to -
provide on-going support for operations and the expansion of the programming fare offered.- These
items will initially include videotapes of requested programmmg, home satelhte systems and related
network promotlonal items. ~ e TR T T ‘ : .

Sponsorships & Donatlon RFD w1ll sohcrt the suppun ‘of compameq assocnatrons orgamzatlons S
- and individuals with rural interests to sponscr qelectwe programmmg and to fund on-gomg operatrons -
- of the network exfmlar to PBS o : :, T S L T
- SNy
" Broadcast gf Live Cagtle (or Other leggggc"\, A‘;,g‘,:cng RFD would uxe to broadcast nve cattle {ort: -

~ other livestock) auctions from dround the 'w"ant.—j for two educational reasoris: Gyt INfOrMs those |
involved in the cattle mdustry as to the gomg pnce of dtﬁ‘erent kmds and welght of cattle in dlﬂ'erent o

airing the auctions. The euctions would also produce other mcrdental beneﬁtq For. example one} . .
auction company has volunteered to have its camers crews take v:deo footage for Farm Family and -
Ranch Family. stories. hlg,hhghtmg families  from around the colintry. whnch,RFD would like to {
produce. RFD plans to requeqt the Federal Commumcatlons Commlssmn perrmt it to air the five
auctions. If permission is granted RFD will seek to add live auctions to its programnung “The'|
auctions will amount to less than 5% of yearly arrttme and are expected to. prodL.ce Iess revenue than 1.
the othcr two categones of support - PR :

N

. 600613, 1/SPA99959/9999/11092000 .




Form 1023 (Rev. 9-98;

Activities and Operationa!l _Information (Cor)tinued),

4_- Give the following information about the organization's governing body:” N .
a Names, addrssses, and titles of officers, directors, frustees; etc. ) C b Annual compensation’ - e
Patrick Gottsch, Director, Chairman of the Board Pre51oent 560,000 *
144 Meadowglen Cl*c1e ‘Coppell, Texas 75019 - -
" * ‘Compensatien is for full-time jeb as Gennral VI nager : - .
John Gesek, Director, Treasurer » . _ B B 30
465 S,»DentonTap,'Coppell, ‘Texas 75013 » o

Ray A. Burgess, DiréétbrrfSecrétary D e
2040 Loop»336_West,'Suite»lZS, Conroe, Texas‘77304

c Do any ofthe above persons serve as members ofthe governmg bod\' by reason of bemg public ofnmals or..
being appointed by public officials? . : R
If “*Yes,” name those persons and expiain the basis of their re'm:tton o« ao,mm*ment

Are any | members of the orgamzatlon s /j Jve.’tmg body “disquallﬁed persnns with respect to the erganlzatlon
(other than by reason of beiig = me'nher »f the governing body) or do-any of the. membars have either a'.
business’ or family rnlatlonshsp‘wr dxsq Ja.ifer’ ')ersons“? (See Speclf‘c lnstructlons for Part I, Lme 4d Q-
on page 3.) L ‘ . g iy ) : D Yes E No :
JIf*Yes," explain. .. : T AT e e o

)
V

‘Does the orgamzetmn control or is rt controded by any uther organlzatmn? FRAR RS [__] Yes D{] No

Is the orgamzatlon the outgrowth ‘of (or succes o'r to) another organtz_atuon' or does it have a specral :
) relatronshlp with angther organization by redson of. interlocklng d|rectorates or other famors’> L [:] Yes m No :
Sif elther ofthese questlons is answered "Yes explam s S G B : v

- Does orwill the orgam?atlon drrectly or indirectly engage in any of the following transactions with any pohta at‘,
organization or. other exempt arganization (other than a .501(c)(3). organlzatlon) (a) grants; (b) purchases or
sales of assets; {c} rental of facilities or squipment; ()} loans or loan guarantees {e) ret mbursemsnt

-arrangetnents; (f) performance of services, membershlp, or. fundravslng sotlr*ltatlons or (g) sharmg of facumes 5
equipment, mailing lists or other assets or paid employees? . TR 3 e [_, Yes [):(] No .
If« Yes exp!am fully and ldentlfy the other orgamzntlons mvolved / RS . T

s, the orgamzatuon fnanorally accountable to any other organlzatton?
If “Yes,” explain and-identify the other orgamzatlon lnctude detarls concern n§ a6
of reports rf any have been submltted : : : :

‘STFFEO2120F,3




Form 1023 (Rev. 5-08)

Activities and Operational lnforrnation (Continued)

8 What assets does the organization have that are‘used in the' performance of jts eyempt function? (Do not include pxoperty
producing investment income: ).If any assets are not fully operational, explain thelr statu . What addltlonal steps |ematn to be
completed, and when such fnal steps will be taken. If none; mdrt.ate 2NIA” i - :

N/A

Will the organization be the beneﬂclary of ta\(-exernpt bond ﬁnan'cing within the n'ext 2 years?

Will any of the organization's fac:|htres or operatlons be managed by another organtzatron or mdlwdual under o
a contractual agreement?

' 1s the organization a party to any leases’?
If either of these questions is answered "Yes
between the applicant and the other partles '

Is the organization a Mmembership oraam/atlon? o
If “Yes," complete the following; e o : R T i
Descnbe the organlzatnon s membershlp requlrements and attach a schetftﬂe of mémbership fees and dues.

y Descnbe the orgamzahon s present and’ proposed eftorts to attract members and attach a copy of any
descnptrve literature or promotaonal matenal used fcr th|s purrose o

What benefits do (or will) the members receive in exchange for th/ei'r‘pa'yrnfe'nt of 'dvue\sv? .

If the arganization provrdes benet’ts serwces or. products are the recrpxents requvred of WIH they be
required, to pay for them? )
i Yes explain Hiow the charges are determlned and attach a copy of th

Does or will the organizaticn limit its benefits,
of Individuals? : .
if “Yes," explain how the reclplents or beneficiarie

RFD's television programmmg will be  capable of being secn by DISH Network subscnbcm atno, add
distribulion arise, such as nther dlelllte networks or cab?;i

Does or will the organl. atlan -attempt to |nﬂuew 3 Iegrslatlon?
If“Yes, " explain. Also’givean estimate of thﬂ
or pIans to devote to th|s actlwty

)

Does or will the orgamzatron lnierven‘ n onv way in pnhtma! camna;gn 5, mcle.ng
. distribution of statements? :
If*Yes,” explam fully




ppell; Texas: 75019
IN' : Ayplied For~

contract w1th slfnr-nrnﬁficompany 1o Jse lts facnhues tq edlt and broadcast programnnng Thls
contract rmght be in the form ofa lease of some: cf-the% productnon faclhtxes :




Technioal Requirements

1

"Are you fi fllng Form:1023 wrthrn 15 months from the end of the mon*h in whrch your organrzatron was B

Ifyou answer“Yes do not answer qLestrons on Irnes 2 through 6 below : S o ‘ S ERI

If one of the excep’rons to the 15 month flrng requlrement shown below applles check the approprvate box and proceed to

questron7 R : [T R g B AN IO T SR
: M /, - s : 7

Exceptrons — You are not requrred to fle an exemptron applrcat|on wrthrn 15 months rfthe organrzatron

[Ta isa chureh, rnterchurch oroanlzatron of local umts o. a cI‘urch a conventron or. assoclatron of churches, oran integr'ated
. auxrllary ofa churoh See Specrﬁc fnstructrons Lme 23 on page E: e A e T

_ D b s not a prrvate foundatron and normaHy has gros éeiptsg:of'not"moré than.ss,dbo' in eéé}itax‘yea‘q}dr-:-f:

‘e Isa ubordmate organrzatron covered by a group e _mptron letter but only |fthe parent or supervrsory organrzatron ’

. timely.submitted a notice coverrng the subordrnate

-~

If the organization does’ not meet ?ny of the exceptrons on. Irne 2 above are you: ﬂrng Form 1023 wrthln 27.: R AT ST
months from the end ofthe month in whlch the organrzatron was’ created or. formed? ' e[ Yes [TiNo

if* Yes your organrzatron qua'rfes under Regulatron seo n‘301 9100- 2 “for an automatro 12—mon'th‘. .
e,«tensron of the 15 month filing requrrement Do not answer questrons 4 through 6 e EX

If“No,” answer. questr’or"4

If you answer “No" to" quest 3 does the orgamzatron wish to request an exten ron ‘of time to apply under

‘the “reascnable. action and good faith™and the no pre)udlce to the rnterest of the government" requrrements
of Regulatrons sectron 301 9100-3? -

‘ ) AT Yes " give the reasons for ‘not fi flrng thls appllcatron wrthrn the 27 month perrod descrrbed rn questron 3.

Sed’ apecmc Instruct!ons Part i, Lrne 4. before completlng this ltem Do not answer questrons 5 and 6

lf No," answer questrons 5 ar(l b

if you answer “No? to: questron 4, your organrzatrons quahfcatron as a s‘ =
recognrzed ‘Gnly from the: -date thrs appllcatron is fil ant.us: to consrder the applicatron -
asa request for recognition of exemptron as a’sy n 501(c)(3) organrzatr n.from the datet e applrcatron Is i
received and:not retroactively.to the date the organlzatron Wwas-.created or formed? L

lf you answcr "Yes to questron 5 above and wrsh t equest re..ognrtron ofsectlon ‘?01( )(4) StatUS for the per be
the date the organrzatron was. formed and endrng wth he’ date the! Form 1023 applrcatlon was recelved {the effect

organrzat'ons section- 501(0)(3 status) check here [ S l:_] and attach a completed page 1 of}-orm 1024 to'this applrcatron




“Is'the orgamza'mr a prrvare foundatlon’? T
[_[ Yus Answer quastion 8.); o R
X No swer questlon 9'and.proceed as mstructed )i

“Yes to questlon 7 does the orgamzahon clalm to' I

Aﬂer answarmg quesuon 8 on this Irre go 10 Ime 14 on page 7 3 : .
If you answer 6" to question 7, mdrcate the pubhc char:ty qlas_sr_ﬁcatrpn__th_e orgg'niz_atl'prr {s_.ir'e_qu_e"sfmg_'by"i;h‘eckipg_the_ box:
below that most approprnately apphes : LT T ] ' :

‘-7____"/-\5 ) cnurch ora convent.on or assocratron ofchurches V -
(CHURCHES MUQT COMPLETE SCHEDULE A . : and. 170(b7(1 ;(A (i
i Sections. 509(a)(1)
and:170(b) (1)( (u

As a hocprta! or cooperahve ho;prtal service. organrzatron ‘ora
) .medrcal research or Enization operated in’ conjunction with.a
. atlons, except for. hospital Service'.
orgdmzatlonc MUb ACOMPLETE uCHEDULE C.yH: -

“As-a govemmental un' :descrlbed

. 'As being opsrated soiely for th ;
_..ene or more of the organiZations €50
_{MUST COMPLETE SCHEDULED:

As bemg orgamzed and aperated exclusrvely fortestmg for | p blic safety “Séction’ 509(a)(4) R

A being cperated for the benefit of a coilege or-university that | Sections 509(a)(1)
_owned or operated by a governmental o : and - 170(b)(1)(A)(vi):

»:}Aa .c\,:..""" a: subatant;al part of ats support _
; contdbutl from pubhmy supported orgamza fi Sections: 509(3)( )
" governmiental unit, or-froim the’ genera]p : ‘and- ‘170(b)( )(A)(vr).,i G

As’ normally recewmg ‘not more than one hi

gross |nvestment mcome and morat |rd_oﬂts suppon from
contrnbutrcns membershrp fees and gross reue(pts from activities -
“related to its exampt functions: (eubject to'cartain’ excepabns)

The. r*rgum ation I>~a—puohcly supportsd organlzat C ) ... Sec! L
- . Whether it rnests the’ public support test of h' or.l. The rganizatno ) . , ‘ )(1)(A)(vl e
~ would nl\e the IRS to declde the proper classification: o L 'ur Sechon 509(3)(’3) L

e




haS the orgdnrzatron compreted a tax-year of at least 8 month
i her you are requcst;ng . ; S
sing. (Answar questnons 11 through 14.) ' ' :
] An advance .uhn_) [Answer guestions. 11and 14 and attach two F—orme 872—C completed and 5|qned )
[¥] No— You must requt—st an advance rul.ng by completlng and 5|gnmg two Forms 872- c and attachlng them to the
Form 1023 . : : - ‘

if the orgamzatron received any unusuat grants during any of the tax years shown in Part IV-A, Statement of Revenue and
Expenses, attach.a list for each year showmg the name ofthe contrrbutor the date and the amount ofthe grant and a bref
descr'ptlon of the nature oft e grant.. L S g :

If you are re ues*m a deﬁnrtvve rulin undur section 170(b){3)(ANiv) or (v}, check here p [ ] and:
g LRI ARV ON (Y, 6 efe g g ] HN

Enter 2% of line 8, zolumn (e) To*al ofPart 'VA -?' e S T DT R R __
‘Attach a list show...g the name and amount contributed oy each per on (other than ag _;ovm nmental unit or pubhely supported )

organization) whase total gifts,. grants contributions, etc., were more than the amount entered an Mne 12a above

~ Ifyou are requestlng a definiti ullng L.nder section 509(a)(2 )..check: here B '—] and . L :
Foreach of the years |nctuded‘,cn lines 1, 2, and 9 of Part IV-A attacn a list showmg the name of and amount recelved from
each “disqualified person. (For a defmtron of? drsquahﬁed person see Speclfc Instructlons Part li- Line'4d, on page 3 )

For each of the years mcluded on line 9 of Part IV-A, attach alist showmg he name “of and amount recelved from each payer.
(other than a- *disqualified person”) } whose' payments to'the organlzatio e in a than $5, 000 "-'or thus purpose payef" d
“includes; but is'not Ilmxted to any orgamzatlon descnbed ln secttans 1r'
..orbureau; : T P e ]

‘ ;!ndlcate if your organlzatlon is one of the follcwmg Jf*o complete tne requrred"schedule (Subm|t BRI Il S To0
- only those aChEdd!LS that apply to your organlzat:on Do nct submnt blank sehedu.es St Ui Yes. |.-No--| - Complete -

SChedulv.




Complete the financial statements for iha current year and for each of the 3 y=ars immediately before it. If in existénce lass than 4

years, complete the statements f5r each year in existence. If in exvstence Iess than 1 year, also provnde proposed budget. foraiarinr

the 2 years fcllowmg the cur: ant year

i 5

R . e

A btatement of Revenue and Expenses

Revenue

Gifts, grants, and contributiofs )

received {nat including unusual
grants — see page 6 of the -
instructions}

Membership fees, rece\ved

Gross investment income (see
mstructxons tor definition) .

Net income from organization's

unrefated ousiness activities ot i :

included on line 3

Tax revenues levied for and either
paid to or spent on beﬁalf ofthe
organization

Value of services or facilities
furnished by a governmental unit
to the organization without charge-
(not'including the value of sejvices
or facilities generally furmshed the
public withalit charge)

" Other incame (not mcludmg gain

or loss from sale of capital assets)
{attach-schedule)

Tatal (add lines 1 through 7
Gross receipts from admissions,
saies of merchandis or. serwccsA :
or furnishing of facilities-in any
‘activity that is not an unreia:vEu
business within the meaning of
section 513. Include related cost
of sales on line 22 :
Total (add lines 8 and 9)

Gain or loss from sale of capital

assets (attach schedule)
Unusual. -grants
* Total revenue (add lines 1G S

Current_..|: =2 nrinr t2:
~tax year |

=i SiTpibposed budget for 2 years

(a) From5/00 (b) 2V

A 2002 sl
A =

to 12/00

(e) TOTAL

10,000 240,000

730,000.00

4685, €50

$51,000.00 .

691,000.00

10,000.00725,:000.00

i

10,000,060

725,000.00b46, 000001

e

681, 000.00

Expenses

Cthrough 12)... ... . .. L

" Fundraising expenses ..

:Contributions, gifts, grams and
similar amounts paid (attach
schedule).

Disbursements to or for benefit of
members {attach schedule)

Compensation of officers,
directors, and trustees (attach
schedule) :

Other sa!aneL and wages

- Interest

:‘Occupancy (rent, utilities, etc.) . .

1. Depseuahon and depletton
- Other (artach schedule)

Total expenses (add lines 14

_through 22,
- Excess of. revenue over’ expenses

10,000. oo725Looo.ooa4s,ooo,oo.-rx~

60,000] .

441, 600{ .-

120,000

324 000}

324,000

NELY

24,800, 00945)6001005145w

060;001”

Lo sTF FED?129F 8.

(line13'minus hne ’)3)

“a00.00]




Pom i023 PnrtI'V Linu'l 17 & 32 M
" RFD Commnnlutiom., Ine, -0 -

" 144 Mesdowglen Clrcle + - .

- Coppell, Texas - 75013

EIN Apphcdl?or

Form 1023, Pert IV, Lins 717 &22 =~ S

Lme 7 Other Incomed

- The sale of home satelhte dlshes and DISHNetwork sa‘telhte subscnptlons to rural faxmhes mtercatec’;.. S
in RFD’s programmmg will provxde most of the “Other Incomc “Other s sources will mclude qales- .
of wdeotupes of RFD 'S programmmg and other products rehted to RFD 5 programmmg ES

‘ ‘An estlmated salary of $6O 000 wﬂl be pald to Pamck,.,ottsch in his- c\pacny .as General Manager‘ .
g Jne RFD television channel not m hxs capacrty as an oﬂicer and dtrector e e




Form 1623 (Rev. 9-38)

Financial Dzit_a (Continued) - gk

T

4"Current tax year,

B. Baiance Sheet (atthe end ofthe perrodsho ny S 'Bate 053 [00'-

4 Bonds and note= recelvable (attach cchedule\ :

5 Corporate stocks (attach schedute)

B

8 Mortgage lOdnS (attach schedule)

7 Other invectments \attach schedu.e)

1

14 .. N‘ortgages and- notes payable (attach scheduie) ; l

15 Otherhablhtnes (attach scheduie)

18 S Yotal liabl!ltles and fund baiances or net assets (add hne 16 and line 17)

If there has been” any substantual cnange m any aspect ofthe organszatlon ] fnancta ac vmes smce the endvcf the périod shown Lol
above, check the: box ,and attach a detalled explanatlon : : : . 3




Exhibit C

March/April 2006 Edition of RFD-TV: The Magazine

M agazine cover, inside cover,
schedule of Superior Auctions broadcasts on RFD, and mailing envelope
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‘Rural America’s Mos

Volume 4 Issue 4

" RED-TV Selected For
dthily Programming Packages

(see pages 24 &)




News & Announcements

(ireat news to viewers
throughout the country,

RFD-TV recently signed brand new carriage
agreements with Mediacom cable, DISH Network,
& DIRECTV. These are the agreements necessary to
bring this rural channel into your home through

these various companies, and are very difficult to
obtain.

. Mediacom Cable —~ A new, 5-year
Med,'afP!‘] extension was signed which will
guarantee carriage of RFD-TV on

basic cable on Mediacom cable systems through
2010. Mediacom serves Jowa, Minnesora,
Wisconsin, Illinois, Missouri, and several other

Midwest states.

RFD-TV proved to be very popular with Mediacom
subscribers after a 3-year “test” of the channel which
began in 2002.

’ DISH Network — Another extension,

E,Sh plus RED-TV has been selected to be

'Y in the new DishFAMILY package of
channels (see article — page 4).

DIRECTYV - Another extension, plus

RED-TV has been selected to be in
DIRECTV.  the new DIRECTV Total Choice
Family package of channels (see article — page 5).

Bottom line ~ RFD-TV is truly here to stay. Itisa
real honor to be selected to be in both the DIRECTV
and DISH Network new “family” package of
channels. Not only does this guarantee distribution
for RED-TV in the lowest-priced, most widely-
distributed option available from both of these
satellite systems for years to come, but more
importantly, it validates chat our dedication to only
put on “family-oriented” programming on RFD-TV
over the past 5 years is finally proving to have been
the best course to take, “popular” with homes
throughout the country, and a wise decision. The
“good guys” still win a few.

Welcome
RFD-TV The Magazine welcomes two, new folks to
the staff of this publication to serve you becter in the
future. Jim Kanter joins RFD-TV The Magazine as
Vice President, and Jenny Duke as Editor.

2 RED-TV The Magazine  March/April 2006

Rural America’s Most Tmportant Network

Contents;

Meet Jenny Duke .....ccocoiviiiiiiiiinnin
DIRECTV oo
DISH Network.........ccoooiiii
National Pork Board ..........ccooeiiiieeennn,

Mike Johanns Secretary Of Agriculture

Soybean Association .......cccooeveeiieins
Livestock Marketing Association...........
American Farm Bureau Federation ......
National Corn Growers Asscciation ......
Dairy Management Inc. ...

National Cattlemen’s Beef Association

Rural Heritage.....c.cooovveiiiiiiniieen
Viewer Mail ..o,
National Beef Board ..........cccccovvninn
Contact Information ..o
Association Overview ...........cccoeeeeeninnnn.

Program Information;

Auction Schedule ..o

Generic Program Descriptions .............
24-Hour Program Grid ...

Weekly Highlights

February 27th ro March 5th............
March 6th 0 March 12th ................
March 13th % March 19th .............
March 20th 2 March 26th ..............
March 27th o April 2nd..................
April 3rd ro April 9th ...
April 10th 70 April 16th .................
April 17th o April 23rd ...
April 24th 1o April 30th .................
May 1st zo May 6th .....ccoeeciinis

www.rfdtv.com

................ 17,18



Auction Schedule saesé:

MARCH Preview Start  Start End*
Split Diamond Ranch Dillon, MT Wed  03/01/06 14:30:00 15:00:00 16:00:00
Annual bull offering from Montara angus breeder
Express Ranches Yukon, OK Fri 03/03/06 10:00:00 11:00:00 17:00:00
Top Oklahoma ranch offers Angus bulls
Wehrmann Angus New Market, VA Sat 03/04/06 10:30:00 11:00:00 13:30:00
17th Annual Wehrmann Angus Bull Sale {rom renowned Virginia Angus Breeder
Lyons Angus Manhattan, KS Mon  03/06/06 13:00:00 13:30:00 15:30:00
Lyons Ranch Superior Genetics Performarce Sale
Thomas Angus Baker City, OR Tues  03/07/06 13:30:00 14:00:00 16:00:00
Thomas Angus Ranch Spring "Gathering” auction from top Oregon Angus Bresder
Sitz Angus Harrison, MT Wed  03/08/06 14:00:00 14:30:00 18:00:00
3rd Annual Spring Sale from one of the country’s premeire Angus producers
Superior Livestock Fort Worth, TX Thur  03/09/06 8:00:00 9:00:00 13:30:00
Wehrmann-Donnell Abilene, TX Thur  03/09/06 13:30:00 14:00:00 16:30:00
13th Wehrmarn-Donnell auction brings bulis from two of the country's top angus programs
Superior Livestock Auction Fort Worth, TX Fri 03/10/06 8:00:00 9:00:00 18:00:00
Falcon Seaboard Ranches Fredericksburg, TX Sat 03/11/06 12:30:00 13:00:00 16:30:00
Annual Spring auction from Texas angus breeder
Cattleman's Connection Bliss, ID Mon  3/13/06 13:30:00 14:00:00 16:00:00
Annual sale includes cattle from ranch with 85 year history
Fansher Angus Garden City, KS Tues  3/14/06 13:30:00 14:00:00 16:00:00
11th Annual Sale from Kansas Angus producer
Stevenson Basin Hobson, MT Wed  3/15/06 12:00:00 13:00:00 16:30:00
The biggest and best Angus/Red Angus seedstock auction in the country
Stevenson Basin Hobson, MT Thu 3/16/06 11:30:00 13:00:00 19:00:00
The biggest and best Angus/Red Angus seedstock auction in the country
Mountain Meadow Cattle Co. Walden, CO Fri 3/17/06 14.00:00 14:30:00 17:00:00
MMCC offers high altitude, high performance, balanced Angus genetics in this auction
Circle A Angus Iberia, MO Sat 3/18/06 12:00:00 13:00:00 16:30:00
Annual Beef Bull sale from reputation Angus and Red Angus breeder in Missouri
Summitcrest Angus Broken Bow, NE Mon  3/20/06 12:30:00 13:00:00 16:00:00
Performance Angus sale from Broken Bow, NE
Mullendore Beef Program Glendive, MT Tue 3/21/06 13:30:00 14:00:00 15:30:00
Top Red Angus bulls from Mullendore Beef Program of Glendive, MT
Sunny Valley Farms Byers, CO Wed  3/22/06 14:00:00 14:30:00 16:00:00
Exciting offering from Colorado Angus breeder
Superior Livestock Auction Faort Worth, TX Thu 3/23/06 8:00:00 9:00:00 14:30:00
Gartner-Denowh Angus Ranch Sidney, MT Thu  3/23/06 14:30:00 15:00:00 17:30:00
Efficient, Reliable, and Profitable genetics in this 40th Annual auction
Superior Livestock Auction Fort Worth, TX Fri 3/24/06 8:00:00 9:00:00 18:00:00
Figure 4 Cattle Somerset, CO Sat 3/25/06 13:00:00 13:30:00 16:00:00
Ultimate Outcross Genetics auction
Rishel Angus North Platte, NE Mon  3/27/06 13:00:00 13:30:00 16:30:00
Qutstanding offering from 2005 Seedstock Producer of the Year
Leachman Wellington, CO Tues  3/28/06 NO Preview 12:00:00 19:00:00
Top Red Angus, Angus and Composite Bull auction
Leachman Wellington, CO Wed  3/29/06 NO Preview 12:00:00 19:00:00
Top Red Angus, Angus and Composite Bull auction
Fairview Big Timber, MT Fri 3/31/06 13:30:00 14:00:00 16:00:00
Annual Spring Bull sale offering superior angus genetics
APRIL Preview Start  Start End*
Brooks Chalky Butte Ranch Bowman, ND Sat 4/1/06 13:30:00 14:00:00 17:30:00
. Angus Offering from North Dakota Ranch
! Mullendore Beef Program Glendive, MT Mon  4/3/06 13:30:00 14:00:00 16:00:00
{ Top Angus bulls from Mullendore Beef Program of Glendive, MT Performance
\ Breeders Sidney, MT Tues  4/4/06 12:30:00 14:00:00 18:30:00
: Annual Bull Sale by Montana Angus Breeders
. Superior Livestock Auction Fort Worth, TX Thu  4/6/06 8:00:00 9:00:00 18:00:00
Superior Livestock Auction Fort Worth, TX Fri 4/7/06 8:00:00 9:00:00 18:00:00
LaGrand Angus Freeman, SD Sat 4/8/06 11:00:00 12:00:00 18:30:00
Production sale from South Dakota's largest Angus breeder
Kallsen Wildcat Bucking Bulls Brush, CO Wed  4/12/06 10:30:00 11:00:00 15:30:00
Exciting bucking bull auction from breeder Nick Kallsen
East Texas Spring Roundup Crockett, TX Sat 4/15/06 11:30:00 12:00:00 16:00:00

1 6th Annual East Texas Spring Roundup Longhorn auction

Superior Livestock Auction Fort Worth, TX Thu  4/20/06 8:00:00 9:00:00 18:00:00
i Superior Livestock Auction Fort Worth, TX Fri 4/21/06 8:00:00 9:00:00 18:00:00
' 22
|

More Info: www.superiorlivestock.com or call 800-422-2117 All Times Eastern.
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Before the
FEDERAL COMMUNICATIONS COMMISSION
Washington, D.C. 20554

In the Matter of

RFD Communications, Inc. MB Docket No. 06-92

DBS Set-Aside Qualifications

N N N N N

DECLARATION OF JEFFREY A. PENCE

1. My name is Jeffrey A. Pence. 1 am the President of Farm Journal Electronic Media, Inc., a
subsidiary of Farm Journal, Inc.

2. I have read the foregoing “Reply Comments of Farm Journal, Inc.,” and [ am familiar with the
contents thereof.

3. The transcripts submitted as part of these Reply Comments of Farm Journal, Inc. include true and
accurate transcriptions of programming appearing on RFD.

4. 1 declare under penalty of perjury that the factual matters stated herein, other than those
assertions of which the Federal Communications Commission may take official notice, are true

and correct to the best of my knowledge and belief.

Jeffrey A\ Pence

June 16, 2006






