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PACTFPIC BELL TELEPHONE COMPARY

TARIFF F.C.C. NO.

1

Original Page 33-529

ACCESS SERVICE

33. Pricing Flexibility Contract Offerings (Cont’d)

33.56 cContract Dffer Bo. 56 - Special Access Bervice Offer (Cont'd)

33.56.7 Mergers and Acquisitions Involving the Customer

({Cont*a}

(B} Mergers and Acguisitions Affecting Access

Service Ratio

{1}

{2)

(3}

1f the Customer, in whole or in part, merges
with, acquires, is acquired by, sells all or
substantially all its stock or certain
agsets to any other entity, or purchases all
stock or substantially all stock or certain
asmsets of another company, and inclusion of
the recurring revenue from Contributory
Services from the other company or companies
invelved in the merger or acquisition into
this Contract Offer will cause the Customer
to fall below Access Services Ratio Terms
and Conditions as defined in Section 23.56.3
(E), the Customer muet salect from Option 1
or 2 of this Sectlon 33.56.7(B}, below, to
incorporate any regurring annual revenues
from the other company involved in the
mexrger or acquisition inte this Contract
Qffer.

The Customer nmust fully conform to Access
Service Ratlo within 18 months of the
Transaction Clcse Date and must comply with
the Access Conversion Schedule provided in
Table H below. As long as the Customer ias
in compliance with the Access Conversion
Schedule and the Customer’s existing revenue
complies with the Access Services Ratic, as
provided in Section 33.56.3(E), MARC
discounts will continue to apply and the
Customer shall not be considered ocut of
compliance with the Access Services Ratio
Tarms and Conditions as defined in Section
33.56.3(R).

If, at any time the Customer dces not comply
with the Access Conversion Schedule provided
in Table H below, MARC discounts will be
withbeld and the Telephone Company will
notify the Customer of non-compliance. The
Cusgtomer will then have 60 days to comply
with the Acceas Conversion Schedule. IE the
Customer does not comply within 60 days,
this Contract Offer shall be deamed to be in
default, and the Telephone Company shall
have the right to terminate this

{This page filed under Tranmsmittal No. 232)
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PACIFIC BELL TELEPHONE COMPANY

TARIPF F.C.C. NO. 1

Original Page 33-530

ACCESS SERVICE

33. Pricing Flexibilirty Contract Offerings (Cont-d}

331,56 Contract Offer No. 56 - Special Access Service Dffer (Cont’d)

33.56.7 Mergers and Acguigitions Involving the Customer

{Cont~‘d)

(B}

Mergers and Acquisgitions Affecting Access

Service Ratio (Cont‘d)

(3} (Cont’d}

Contract Offer. Upon such termination,
termination llability charges will apply as
provided 1n Sectjon 33.56.9.

Netwithstanding the foregoing, if Telephone
Company 18 primarlly responsible for a delay
in the Access Conversion Schedule, MARC
digscounts will continue to apply. the
Customer shall not be considered out of
compliance with the Accesa Services Ratlo
Terms and Conditions as defined in Section
33.56.3(B), and this Contract Offer will not
be considered in default, provided, however,
that each party shall exercise best efforts
to comply.

Table H outlines the Unbundled Hetwork

Element (UNE} to Accesms conversion echedule
that will be used to migrate the services.

Table H:; Access Conversion Schedule

90 Day Required Conversion Level
___Period
i 10%
™ 20%
30 50%
4" 75% ~—]
s ' 85%
A 100%

(a) Option 1

{i} The Customer ghall establish a
temporary combined MARC by adding
to the Customer’s then current MARC
at least 85%, but not more than
100% {at the Customer’'s option),
of all recurring annual revenue for
Contributory Services from the
othar company involved in the
merger or acquisition, for a period
net to exceed 18 months from the
Transaction Close Date. Recurring
annual revenue for Contributory

{This page filed under Transmittal No. 232)

(M)

{N)
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PACIFIC BELL TELEPHONE COMPANY TARIFF P.C.C. NO. 1
Original Page 33-531
ACCEBSS SERVICE

33. Pricing Flexibility Contract Offerings {(Cont’d} m

33.56 Contract Offer No. 56 - speclal Actess Service offer (Cont’d)

23.56.7 Mergere and Acquisitions Involving the Customer
(Cont’d)

(B) Mergers and Acquisitions Affecting Access
Service Ratlo {Cont’'d}

(3} (Cont’d)

{a} Option 1 {(Cont'd)

{1} (Cont’'d)

Services shall be calculated ir a
manner consiestant with the annual
racaleulation of the MARC under
this Contract Offer.

(i1} The Customer must exercise thia
option within 60 days following
the Transactlion Close Date.

{iii} This opticn ie not available in
Year 5 of the Term Period.

(iv) A permanent combined MARC will be
established no later than 183 months
following the Transaction Clope
Date uping the following
calculation, based on a calculation
of the Custower’s combined
recurring annual revenue.

(a) The calculation of the
Customer’s combined annual
recurring revenue shall
inc¢lude all Contributory
Servicea for the combined
company resulting from the
merger or acquigition. The
calculation of the Cuatomer’'a
combined permanent MARC shall
be performed in the same
manner as the annual MARC
caleulations provided in
Section 33.56.4{A}, above.
Following the calculation of
the combined permanent MARC,
the MARC shall be
resalcutated for each year
remaining in the Term Period,
and the MARC-related terms
and conditions of this

(N}
(Thie page filed under Tranamittal Bo. 232)
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PACIFIC BELL TELEPHONR COMPANY

TARIFF F.C.C. NO. 1
Original Page 33-532

ACCESS SERVICE

33. Pricing Flexibility Contract Offerings {Cont‘q)

33.56 Contract Offer No. 56 - Special Access Service Offer (Cont’'d)

33.56.7 Mergers and Acquigitions Involving the Customer

(Cont ' d}

{B}) Mergers and Acquisitions Affecting Access

Service Ratio (Cont’'d

{3) (Cont’d}

{a) Option 1 (Cont‘d}

(div}

{Cont*d)
(a) (Cont’'d)

Contract Qffer shall be
applied to the combined
company, in the same manner
ag would otherwise apply
under this Contract Offer.

{b) Notwithatanding anything to
the contrary in this Contract
Offer, the parmanent combined
MARC must be at least 85% of
temporary combined MARC as
defined in Section
33.56.7(CY{1){a}.

{b) Option 2

(i)

{i1)

The Customer must establish a
combined MARC by adding to the
Customer's then-current MARC at
least BE%. but not more than 100%
{at the Customer’s optien), of all
recurring annual revenue for
Contributory Eervices from the
other company involved in the
mexrger or acguisition. Recurring
annual revenue for Contributory
Services shall be calculated in a
manner consistent with the annual
recalculation of the MARC under
thie Contract Offer.

The Customer wmust exercise this
option within 60 days following
the Transaction Close Date.

(11i} This option ia not avallable in

Year 5 of the Term Period.

(This page filed under Transmittal No. 232)
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PACIFPIC BELL TELEPHONE COMPANY

TARIFF F.C.C, NO. 1
Original Page 33-533

ACCRSS SERVICE

33. Pricing Flexibility Contract Offerings {Cont’d}

33.56 Contract Offer No. 56 - Special Accesp Service Offer (Cont’'d)

33.56.7 Mergers and Acguisitions Involving the Customer
(Cont'd}

(C} Mergers and Acquisitjions not Affecting Access

Service Ratio

If the Customer, in whole oxr in part, merges
with, acquires, is acquired by, eells all or
subgtantially all its stock or certain assets to
any other entity, or purchases all stock or
substantially all stock or certain assets of
anpther company, and inclusion of recurring
revenue from Subject Services from the other
company or companies involved in the merger or
acquisition into this Contract Offer will not
cause the Customer to fall below Access Services
Ratio Terms and Conditions as defined in Section
33.56.3 {E}, the Customer must select from
Option 3 or 4 of this Section 33.56.7(C}), to
incorporate into thie Contract Offer any
recurring annual revenues from the other company
involved in the merger or acquisition.

(1) Option 3

(a} The Customer must estahlish a temporary
combined MARC by adding at least 83%,
but no more than 100% (xt Customer’s
option}, of all recurring annua)l
revenue for Contributory Services from
the other company involved in the
merger or acguieition, for a period not
to exceed 12 months from the
Transaction Close Date. Recurring
annual revenue for Contributory
Servicea shall be calculated in a
manner congistent with the annual
calculation of the MARC under this
Contract Offer.

(b) The Customer must exercise thie option
within €0 days following the
acquisition Transaction Close Date.

(¢} This option 1s not available during
Year 5 of the Term Period.

{d} A permanent combined MARC will be
established no later than 12 months
following the Transaction Close Date,
bagsed on a calculation of the
Customer’s combined recurring annual
revenue.

(This page filed under Transmittal No. 232)
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PACIFIC BELL TELEPHONR COMPANY TARIFF P.C.C.

RO. 1

Original Page 33-534

ACCESS SERVICE

3). Pricing Flexibility Contract Offerings (Cont’'d)

33.56 Contract Offer No. 56 - Special Access Service Offer (Cont’'d)

33.56.7 Mergers and Acquisitions Involving the Cuptomex
{Cont’ &)

{C) Mergers and Acquisitions not Affecting Access
Service Ratio (Cont*d}

(1} Option 3 (Cont’d)
(d) {Cont’d)

(i) The calculation of the Customer'sa
combined anmual recurring revenue
shall include all Contributory
Services for the comblned company
resulting from the merger or
acguisition. The calculation of
the Customer’'s combined permanent
MARC ghall bhe performed in the same
manner as the annual MARC
calculations provided in Section
33.56.4(A), above. Following the
calculation of the combined
permanent MARC, the MARC shall he
recalculated for each year
remaining in the Temm Peried, and
the MARC-related terms and
conditions of this Contract Offer
shall be applied to the combined
company, in the same manner asg
would otherwise apply under this
Contract OQffer.

(1i) Notwithstanding anything to the
contrary in this Contract Offer,
the permanent combined MARC must be
at least B5% of temporary combined
MARC as defined in Section
33.56.7(C) (1) {a}.

{(2) Option 4

{a) The Customer must estahblish a combined
MARC by adding to the Customer’s then-
current MARC at least 685%, but not more
than 100% (at the Customer’s option),
of all recurring annual revenus for
Contributory Services from the other
company involved in the merger or
acguisition, Recurring anmual revenue
for Contributory Services shall be
calculated in & manner consistent with
the annual calculation of the MARC
under this Contrract Offer.

{This page filed under Transmitral No. 232)

(N}
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PACIFIC BELL TELEPHONE COMPANY

ACCESS SERVICE

33, Pricing Flexibility Contract Offerings (Cont'd)

33.56 Contract Offer No. 56 -~ Special Access Service Qffer (Cont'd)

TARIFF F.C.C. NO. 1
Original Page 33-535

{N}

33.56.7 Mexgers and Acquisitions involving the Customer

{cont'd)

{C} Mergers and Acquisitions not Affecting Access
Service Ratio (Cont’d}

(2) option 4 (Contrd}

(b} The Customer must exercise this option
within 60 days following the
Transaction Close Date.

{(c) This option is not available in Year 5
of the Term Period.

33.56.8 Merger or Acgquisicion Involving the Telephone Company

In the event that the Telephone Company, or the
corporate parent of the Telephone Company, or any
affiliate of the Telephone Company or its corporate
parent, in whole or in part, merges with, acguires,
or purchases all stock or subgtantially all stock or
certain assets of another ¢ompany {the foregoing
generally referred te herein as a merger or
acguisition}, and the Customer purchases special
access sarvicea from the other company, then the
following terms and conditions will apply:

(A} If the Customer purchaees any interstate special
access services from the merged or acquired
company, and such gpeclal accesr services are or
become eligible for pricing flexibility, the
Customer may include those special access
services in this Contract Offer, subject to any
terms or conditions of any contracts or tariffs
pursuant to which the Customer is purchasing
such ‘mspecial access services prior to the merger
or acquipition, including any terma oOr
conditions regarding termination liability. If
the Customer choosees to include the smervices
subject to the merger or acquisition in thia
Contract Offer, they shall bacome Contributory
Subject Services within the meaning of this
Contract Offer at the time they are included in
this Contract Offer. At the time such
Contributory Subject Services are ingluded in
this Contract Offer, the MARC shall be
racalculated, including both the recurring
annual revenues of the Contributory Services
provided to the Customer pricr to the merger or
acquisition, and the recurring annual revenues
of the additional Contributory Subject Services
previcusly provided by the merged or acquired

Company -

{This page filed under Transmittal No. 232)

{N)

Iasued: June 1,

2005 Effective: June 2,
One SBC Plaza, Dallas, Texas 75202
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PACIFIC BELL TELEPHONE COMPANY

Criginal Page
ACCESS SERVICE

33. Pricing Flexibility Contract Cfferings (Cont’d)

33.56 Contract Uffer No. 56 - Speclal Accesa Servige Offer (Cont’d)

33.56.8 Merger or Acquisition Invelving

{Cont'd)

(B} The Customer sust notify the Telephone Company
in writing, within 120 days of the Transaction
Close Date, of any Contributory Services from
the merged or acguired company that Customer
wishes to include in this Contract Offer.
Discounts and credits specified in Section
33.56.5 will not apply to services from the
merged or acqguired company until the MARC has
been recalculated to reflect the additional
Contributory Services included in this Contract
Offer am a result of the merger or acquisition.
The MARC recalculation to include these services
will oceur at the Customer’s next Anniversary
Date following receipt of the Customer’s written
notice described above.

33.56.9 Termination Liability

(A} Termination Liability Charges

Termination liapility language described below
applies in lieu of the termination liability
language described in Pacific Bell Telephone
Company Tariff P.C.C., No. 1, Secticns 7, 8, 30
and 32, TIf the Customer terminates Contract
Offer No. 56 before the completion of the term
for any reason whatsoevar (other than a material
default by the Telephone Company), the Customer
muat pay the Telephone Company termination
liability charges ag degcribed balow. These
charges shall becoms due as of the effective
date of the cancellation or termination. The
Customer must provide written notification %0
days prior to the desired date ¢of termination to
the Telephone Company. This notification must
include the date upon which the Customer will
terminate the Contract Offer.

If the Customer faille to meet any of tha
Eligibility Criteria in Section 33.56.2, or
fails to meet any of the Terms and Conditione in
Bection 33.56.3, then the Telephone Company
ghall provide the Customer with written
notification of such non-compliance and the
Customer will bhave sixty (60) days to comply.

If the Customer dces not comply within euch time
period, the Customer will be deemed to have
terminated its participation in Contract Offer

{Thim page filed under Transmittal No., 232)
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PACIFIC BELL TELEPHONR COMDPANY

ACCESS SERVICE

33. Pricing Flexibility Contract Offerings {Cont’d}

33.56 Contract Offer No. 56 - Special Access Service Qffer (Cont’d)

33.56.9 Termination Ljiability {Cont’d)

(A}

(B)

Termination Liability Charges {Cont'd)

No. 56, and termination liability charges will
apply as stated below and will be payable
pursuant to F.C.C. No. 1, Sections 7, B, 30 and
32,

Tha Customer's termination liability charge
shall be equal to the following :

If the Customer terminates the Contract Offer
prior to the expiraticn of a term year, 100% of
all piscounts (including non-recurring charges
and early termination charges) received under
Contract Offer No. 56 for the preceding six (&)
montha immediately prior to the date of
termination, plus the fellowing achedule:

{1} If terminated in Year 1, 10.0% of the Base
MARC for the remaining portion of Year i,
plus 10% of the Base MARC for the remaining
years of the Contract Offer.

(2} 1f terminated in Year 2 , 12.5% of the Year
2 MARC for the remaining portion of Year 2,
plus 12.5% of the Year 2 MARC for the
remaining yeara of the Contract offer.

{3) If terminated in Year 3, 13.5% of the Year 3
MARC for the remaining portion of Year 3,
plus 12.5% of the Year 2 MARC for the
remaining years of the Contract Offer.

{4) If terminated in Year 4, 12.5% of the Year 4
MARC for the remaining portion of Year 4,
plus 12.5% of the Year 4 MARC for year 5.

{3) If terminated in Year 5, 10.0% of the Year 5
MARC for the remaining portion of Year 5.

New Technology Terminatiom

If the Customer wishes to move its services to
new alternative technology (such as Rroadband
over power lines, Wi-MAX, DWDM, or optical
awitching technologies), the Customer shall
qualify to reduce the MARC termination liability
¢harges as detailed above by 50¥% in Year 4
and/or S5 of this Contract Offer as long as Che
conditions in this subsection are met.

(This page filed under Transmittal No. 232)

TARIFP P.C.C. NO. 1
Original Page 33-537

Issued: June 1,

2005
One SBC Plaza, Dallas, Texas 75202

Effective: June 2, 2005

(N)

(N}




PACIFIC RELL TELEPHONE COMPANY

TARIFF F.C.C. NO, 1

Original Page 33-538

ACCRSS SERVICE

33. Pricing Flexibility Contract ODfferings [Cont’'d}

33,56 C(ontract Offer No. 56 - Speclal Accese Service Offer (Cont’d)

33.56.9 Termination Liability (Cont’d}

(B)

()

New Technolegy Termination (Cont'd}

The Cuetomer shall have the right to move its
services to new alternative technology and
raceive reduced termination liability as long as
Eligibility Criteria in Section 331.56.2 and all
Terms and Conditions in Section 33.56.3 are met.
The Customer nust provide documenctation that
reasonably demonstrates that the new technology
is an alternative to existing Subject Services,
and that the rates, terms and conditions for the
new technology are more favorable to the
Cuatomer than the rates, terms and conditions
provided under this Contract Offering.

For example, if the Cystomer wishes to terminate
this Contract Offer due to a new technology in
Year 4 of the Contract Cffer, the termination
liability charge would be asqual to 100% of
discounts applied during the previcus six-
monthe, as well as 6_.25% of the Year 4 MARC for
the remaining portion of Year 4, plus 6.25% of
the Year ¢ MARC for Year §,

The Customer must notify the Telephone Company
in writing at least 30 days prior to the start
of Year 4 if the Custower wishes to terminate in
Year 4 and invoke this provision, or at leagt 90
dayd prior to the start of Year s if the
Customer wishes to terminate in Year 5 and
invoke this provision. This notification must
include the date upon which the Customer will
terminate the Contract Offer. Additionally,
this provision is only available to the Customer
if it has not exercigsed the 10% MARC adjustment
option as detailed in Section 33.56.4 {(C).

New Special Access Service Offerings

If the Telephone Company makes available one or
more new Bpacial access gervice offerings
capable of substituring for the Subject Services
provided under this Contract Offer, the Customer
will be permitted to enter into a new gontract
coffer or other contract or tariff arrangement to
purchape the new service offerings from the
Telephone Company, ln substitution for the
Subject Services provided under this Contract
offer without incurring termination liability

{Thia page filed under Transmittal No. 232)

Issued: June 1, 2005

Effective: June 2,
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PACIFIC BELL TELEPHONE COMPANY TARIFF F_C.C, NO. 1
Original Page 33-539
ACCESS SERVICE

33. Pricing Flexibility Comtract Offerings (Cont’d) (¥)

33.56 Contract Offer No, 56 - Special Access Service Offer (Cont'd)

33.56.9 Terminaticn Liapllity {Cont'd}

(C) New Special Access Service Offerings (Cont’d}

under this Contract Offer, provided, however,
that the Customer’s contract offer or other
contract or tariff governing the new service
cfferings must include a term period and revenue '
comitment that are the same as, or greater

than, this Contract Offer.

{D} Thia Bection 33,56.5% sets forth the sole and
exclusive remedies for termination of thie
Contract Offer No. 56, except for charges due
and payable for Contributory Services rendered
prior to the date of termination and any non-
recurring chargea and/or termination liakility
charges that may become due and payable in
accordance with Bections 33.56.9.

(N}

{(This page filed under Transmittal No, 232}
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AMERITECH OPERATING COMPANIES TARIFF F.C.C.NOC.2

2nd Revised Page 22-740
Cancels 1st Revised Page 22-740
ACCESS SERVICE
22, Pricing Flexibilily C Offeri N)
2290 Contract Offating No. 80 — Access Discount Offer
. (N)
22.90.1 General Description {NX)

Contract Offer No, 90 — Access Discount Offer is an access discount plan for which
subscription is required to the following access tariffs: Ameritech Qperating
Companies {Ameritech) Tarilf F.C.C. No. 2, Southwesiem Bell Telephone Company
{SWBT) Taift F.C.C. No. 73, Nevada Bell Telephone Company {(NBTC) Tariff
F.C.C. No. 1, The Southem New England Telephone Company (SNET) Tariff F.C.C.
No. 39, and Pacific Bell Telephone Company {PBTC) Tarniff F.C.C. No. 1. To be
sligible for discounts under this Confract Offer, the Customer must meet the (Nx)
Eligibility Criteria set forth in Section 22.680.2, and also must comply with all terms N)
and conditions of this Contract Offer.

Contract Offer No. 90 requires aligible customers 1o establish and maintain a Total
Revenue Commitment (TRC), as dascribed in Section 22.90.6 following. The TRC
shall include all Contributory Services subject to this Contract Offer. Contributory
. Services include Contribulory Subject Services, ag listed in Section 22.90.5, Table
3, herein, in addition to Comntributory Non-Subject Services (that ane not Contributory
Subject Services), as described in Section 22.90.5, Table 4, herein. Contributory
Non-Subject Services shall not be eligible for discounts or other incentives provided
under this Contract Offer. All Contributory Services described in Section 22.90.5
must be purchased through the SBC wholesale sales channel {SBC Industry
Markets). Any Frame Relay Contributory Services shall be provided pursuant to
agreements and/or contracts. Such agreements and/or contracts shall be avekable N)

for review at the web site established to make public any agreements for these (Nx)
semoes Customers may referance

A m/shell cim?section=2501.
In the avent the Customer does not meet its rmmhly TRC amount, the Customer {Nx)
must remit the shortfall payment via the Monthly True-Up process set forth in (N}

Section 22.90.6. if the Customer does not meet the total TRC amount at the end of
each Contract Year of the Term Period, the Customer must remit the shortfall
payment via the Annuat True-Up process set forth in Seclion 22.90.8. lfthe
Customer does not comply with 2il terms and conditiens of this Contract Offer
{exclusive of the terms and conditions of non-tariffed agreements referenced herein)
and cure any non-compliance within the cure period set forth in Section 22.90.13(A)
of this Condract Offer, termination Hability charges, in accordance with Section
22.00.13, will apply. Contract Offer No. 50 wil ba available only from November 19,
2005 through December 19, 2005.

nN

(x) issued under Authority of Speciai Permission No. 05-060 of F.C.C.

(This page filed under Transmittal No. 1519}

Issuad; November 18, 2005 Effective: November 19, 2005
One SBC Plaza, Dallas, Texas 75202
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AMERITECH OPERATING COMPANIES TARIFF F.C.C.NO. 2
2nd Revised Page 22-741
Cancels 1st Revised Page 22-741

ACCESS SERVICE

22. Pricing Flgxibility Contract Oflerings (Cont'd)
22.90 Coniract Offering No. 90 — Access Discount Offer (Cont'd)

22.60.2 Ebgibilty Criteria
The following eligibility criteria must be met to subscribe to Conlract Offer No. 80:

{A) Managed Valua Plan (MVP) Subscription

(1) At the time of subscription to this Contract Offer, the Cugtomer must be,
or have been, a participant under MVF agreements within the last 50
days, pursuant to:

{8} SWBT Tarniff F.C.C. No. 73, Section 38;
{0} Ameritech Tarift F.C.C. No. 2, Section 18; and
(¢} Pacific Bell Terift F.C.C. No. 1. Section 22.

(2) The Customer must maintain eligibility under all MVP agreements until
they axpire.

{3) A such MVFP agreements must expire in 2005.

(B} As of December 1, 2005, the Customer must have billed revenue from
Contributory Services, as listed in Section 22.90.5, net of all discounts, credits,
and adjustments equa! to or greater than B8.5 parcent of the Customer's Gross
Spend (as defined in Section 22.90.6) for the calendar year 2004, rounded to
tha nearsst millon, times 11/12's; or, if the Customer's Gross Spend as of
December 1, 2005 is less than that amount, the Customer must pay the
Telephone Company, ot any of ils affilated telephone companies as described
in Section 22.80.2(C). an additional amount sufficient to make up the shortfall
fram that amount, no later than 80 days after December 1, 2005,

(C} Concurrent Subscription

The Customer must conclurently subscribe to the identical Contract Offer of
Contract Offer No. 80 pursuant to the foltowing tariffs:

(1} NBTC Terff F.C.C. No. 1, Section 23, Contract Offer No. 5

(2y PBIC Tarift F.C.C. No. 1, Section 33, Contract Offer No. 74;

(3) SNET Tariff F.C.C. No. 38, Section 25, Contract Offer No. 22; and
(4) SWBT Tanfi F.C.C. No. 73, Saclion 41, Contract Oer No. 8.

Breach, cancellation or termination of any of these Contract Offers after the
expiration of any cure provisions daseribod in this Contract Offer, shalt
constitute a breach, cancellation or termination of all of these Contract Offers.

(D} Discounts applied under Contract Offer No. 90 are applicable for Contributory
Subject Services located in MSAs as listed in Tanff F.C.C. No. 2, Saction 21.

{x} Issued under Authority of Special Permiasion No. 05-080 of F.C.C.

{This page filed under Transmittal No. 1519}

Issued. November 18, 2005 Effective: November 18, 2006
One SBC Plaza, Dafias, Texas 75202
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AMERITECH OPERATING COMPANIES TARIFF F.C.C.NQ. 2

2nd Revised Page 22-742
Cancels 1st Revised Page 22.742
ACCESS SERVICE
22 Pricing Flaxibility Contract Offerings (Cont'd)
22.90 Contragt Offering No. 90 - Access Discount Offer (Cont'd)
22.90.3 Temns and Conditions

{A) Term Period
The term of this Contract Offer (Term Period) will begin on December 1, 2005
and end on Decamber 31, 2007, upon submission of a signed Letter of
Subscripiion.

{B) Terms and Condiions

M

(2)

(3)

4

®

G

The Customer must establish and maintain a TRC as described in
Section 22.80.6.

A Trua-up will take place each month during the Term Period and
annually at tha end of sach Contract Year, as defined in Section 22 .90.6.

(a) With respect to each month's billing, the monthly true-up witt inciude
all qualified bifling from Contributory Services, as described in
22.90.6(B). and will take place no later than £0 days after the end of
the month, as described in Section 22.90.8,

{D) WWh respect to each Contract Year's billing, the annual true-up will
include aif qualified billing from Contributory Services, as described
in Section 22.80.8, and will take place no later than 80 days after
December 31, as described In 22.60.8,.

MVP credits will continue to apply, If applicable, as described in Tariff
F.C.C. No. 2, Section 19 untl expiration of the MVP agreement. The MVP
MATA process will take place a5 described in Tarift F.C.C. No. 2, Ssction
19.3.

Contract Offer No. 90 is aveilable for subscription only from November 19,
2005 through December 19, 2005.

Any Customer-reguested transfer of services purchased from SBC non-
wholesale enities or channels, or purchased by the Customer urkler a
different Access Customer Name Abbreviation {ACNA) than those
identifieq 8t time of subscription, wilkl require an equivalent increass in the
Customer's TRC commitment based on the smount of revenue
associated with the transferred services. The Customer's maximum
Basic Credit amount will not change as a result of this transfer.

Any conversion of UNE or equivalent offerings to Contributory Subject
Services, subject io this Contract Offer, wiil result in an incraase in the
TRC commitment equal to the revenue associated with those Contributory
Subject Services and according to the rates that would apply 10 those
Confributory Subject Services under this Confract Offer. This increase
will apply 10 the TRC each subsequent year of the Term Period.

({This page filed under Transmitial No. 1519}

Issusd: November 18, 2005

s e e

Effective; Novembaer 19, 2005
Ona SBC Plaza, Dellas, Toxas 75202

N

(N)



AMERITECH OPERATING COMPANIES TARIFF F.C.C. NO. 2
2nd Revised Page 22-743
Cancels 1st Revised Page 22-743
ACCESS SERVICE
22, Pricing Flexibility Contract Offerings (Cont'd)

22.50 Contract Qffering No. 80 — Access Discount Offer (Cont'd)’
22.80.3 Terms and Conditions {Contd)
{B) Ierms and Conditions (Cont'd)

(7) The Customer will be eligible to subscribe to contract offers in Section 22
{or any successor section) filed afler Contract Offer No. 90, in
combination with this Contract offer, unless such contract offer states that
it may not be combined with other contract offers, or ag long as such
contract offers do nut reduce the TRC under this Contract Offer and the
Customer qualifies for, and adheres to the terms, conditions and eligibility
requirements of the other contract offer.

(a) Ythe Customer has subscribad 1o any other contract offer and
choosas to terminate the other contract offer for purpoaes of
subscribing to this Contract Offer, any lermination ilabilities provided
in the other contract offer will apply according to the terms of the other
contract offer.

{b) If the Customer purchases Contributory Subject Services pursuant to
another contract offer, in addition to this Contract Offer No. 90, the
Customer will not b eligible to earn Achievement Credits with respect
to any charges that apply under the cther contract offer.

{¢) If the Customer purchases Contributory Services pursuant to another
contract offer that statos it may not be combined with other contract
offers, the Contributory Services purchased under the other contract
offer will not count toward achievement of Gross Spend or TRC under
this Contract Offer.

(8) The Customer may choose io remove from this Contract Offer sarvices
provided under one or more Access Customer Name Abbraviations
{ACNA's) without liability; however, the TRC commitment wilt not be
reduced and the Access Service Retio under Contract Offer No. 90 will
continue to apply.

{3) Terms and Conditions for Contributory Subject Services, pursuant to
other contract offers the Customer is cusrently subscribed to at the time of
subscription to this Contract Offer, shall continue to apply 1o those
Contributory Subject Services covered under the other contract offers.

{10) Contributory Services conlinue to be govemed by the ctharwise
applicable rates, terms and conditions provided In Tariff F.C.C. No. 2
{inchuding MVP provisions with respect to servicas subject to MVP for so
iong as tha Customer's MVP subscription ramains in effect) except as
noted herein,

{11) The Customer miist subscribe (o the services avaliable under this
Contract Offer in accordance with the reguistions set forth In Section 5—
Ordaring Options for Switched and Special Access Service.

(12} The Customer must submit a Letter of Subscription (LOS} to the
Telsphone Compeny as described in Saction 22.90.3(A).

(This page filed under Transmitial No. 1519)
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AMERITECH OPERATING COMPANIES TARIFF F.C.C. NO. 2

2nd Revised Page 22-744
Cancels 15t Revised Page 22-744
ACCESS SERVICE

22. Pricing Flexibility Contract Offerings (Contd)
22.90 Contract Offering No. 90 — Access Discaunt Offer (Cont'd)
22.00.3 Terms and Conditions (Cont'd)
{B) Terms and Conditions (Cont'd)

(13)

(14)

(15)

(16)

n

(18)

The Customer must maintain an Access Service Ratio equal to or
greates than 95 percent, except as dascribed in Section 22.80.11 (B).
The Access Service Ratio is defined in Section 22.80.4, and will be
measured monthly.

Commingling, as defined in Ameritech Tariff F.C.C. No. 2, Section 2.6, of
Subject Services under this Contract Offer, is prohibited.

The Custorner shall be permitted to Groom Contributory Subject
Services subject to this Contract Offer as provided in this Section.
Grooming is cefined as moving, rearranging, or rolling over circuits
subject to this Contract Offer without disconnecting the end user
locations of those circuits, During Contract Years 2 and 3 (and during
Years 4 and 5, if the Customer has exarcisad sxtension options), the
Customer shall be permitted to Groom up to 9,000 circuits subject to this
Contract Offer per year. The sum of all circuits groomed under the
individual contract offers listed in Section 22.90.2 (C) cannot exceed
8,000. Grooms shall be scheduded and managed on a monthly basis
according io the ctherwise applicable operational methods and
procedures.

The Customer must remit bil payments as described in F.C.C. No. 2
Section 2.4.1 for e Contributory Services via electronic payment
process. The Telephone Company will provide Costomer with written
notice if Customer fails o comply with the requirement. The Customer
will have fifteen (15) business days from receipt of such written notice to
comply. If the Cusiomer does not comply, the Telephone Company shall
have the right to terminate this Contract Offer. In the event of
termination of any of the Contract Offers, as described in Section 22.90.2
{C), tenmination lability cherges, es set forth in Section 22.90.13, will
apply. Credits, if applicable, will not be issued until the Customer has
pail all billed charges.

i the Customer discontinues servica under Contract Offer No. 80 during
the Contract Period, termination kability charges will apply in accordance
with Section 22.80.13.

Tha Customer may axercise Contract Offer extension oplions as
described in Section 22.90.9.

(This page filed under Transmiital No. 1518)
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AMERITECH OPERATING COMPANIES TARIFF F.C.C. NO. 2

2nd Revisad Page 22-745
Cancels 13t Revised Page 22.745
ACCESS SERVICE '
22. Pricing Flexibliity Contract Offesings (Cont'd)
22.80 Contract Offering No, 90 - Access Discount Offer (Cont'd)

22904 Access Service Ratlo

(A} As referenced in Section 22.00.4, the Customer and its affiliates must maintain
an Access Seivice Ratio of 85 percent or greater, excepl as descrived in
Section 22.90.11(B) of this Contract Offer. The ratio, calculated monthly, Is the
Accesg Ravenue divided by Access Revenue pius Wholesale Ravenue. To
maintain compliance with this Contract Offer, the ratio must be greater than or
equal to B5 percent, except as provided in Section 22.80.11.

The 85-parcent ratio is calculaled as follows:

s Ravenus
Access Revenue + Wholeseale Revenue

(1} Access Revanue Is the Customer's and its affiliates’ curont interstate
recurring billed rovenue associated with the rate elements, as defined in
Table 1 below, or comparable interstote access sanvices, from the
Telephone Company or its affifated telephone companies in any of the
Contract Offers as described in Section 22 80.2(C).

Table 1:
Goneral/Basic
Service Destription

Voice Grade 723
Generic Digital Transport (3S0), High

Capacity (DS1 and DSJ) Services 7.2.8
Optical Camiar Network (OCN) 72.10
GigaMAN 7.2.13
Dedicated SONET Ring Service 7.2.11

Any shortfall payments remitted to meet the monthly TRC commitment will
be included in the Access Revenue calculation for the applicable month.

(2) Wnholesale Revenue is the Customer's and its affiliates’ recurting bilied
revenue for associated rate elements, as defined in Table 2 herein, from
the Telephone Company or its afillated telephone companies, in any of
the Contrect Offers as described in Section 22.90.2 (C) and not included
In the interstate or intrastate access tariff(s).

{This page fied under Transmitial No. 1518)
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AMERITECH OPERATING COMPANIES TARIFF F.C.C.NO. 2
2nd Revised Page 22-748
Cancels st Revised Page 22-746
ACCESS SERVICE
22. Pricing Flexibility Contract Offerings {Cont'd)
22.90 Contraci Offering No. 90 - Access Discount Offer (Cont'd)
22904 Access Service Ratio {Cont'd)
(A) (Cont'd)
(2) (Cont'd)

Table 2 UNE OR EQUIVALENT OFFERINGS NOT PURCHASED

-1-1:"*—-'1' z
[ o o ey e

2-wira ansiog and 2-wire dighal loop:
2vwire analog and digital transport

4-wire digital loop

D31 Entrance Facllitles

DS1 intaroffice Tranaport

D31 Cross Connects

D31 MuMiplexing

All DE1 non-tariffed Committad
Information Rate Broadband Servicas

DS3AT2 D83 Loop

D383 Entrance Facilltios

D33 Interoffice Transport

D33 Crosa Connects

D51/DE3 Multiplexing

Ali DS3 non-taritted Committed
Information Rale Broadband
Servicas

oc-3 0OC-3 Entranice Facllitios

0G-12 OC-3 interoMice Transport

OC-48 ©OC-3 Crosa Connects

0C-3 Multiplexing

OC-12 Entrancs Facility

OC-12 Intercoffice Transport

0G-12 Cross Connects

0C-12 Multiplexing

OC-48 Entrance Fachittios

OC-48 InterofMice Transport

OC-48 Crozs Connetts

OC-43 Multiplexing

Al CCN sqguivalent non-tariifed Committed
information Rate

Broadband Service

Other Dark Fiber ~ Interoffice
Transport Dari Flber - Loop

Products Dark Fiber = Subloop

Dark Fiber Cross Connects
Unbundied Dedicated Transpornt

(3) Services purchased pursuant to a Local Wholesale Compiete {LWC)
Agreement shall not be included in the calculation of the Cusiomer’s Access
Sarvice Ratlo.

(This page filed under Transmittal No. 1519}
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AMERITECH OPERATING COMPANIES TARIFF F.C.C. NO, 2

2ndd Revised Page 22-747
Cancels 1st Revised Page 22-747
ACCESS SERVICE
22, Pricing Flexibility Contract Offerings (Cont'd)
22.80 Contract Offering No 90 — Access Discount Offer (Cont'd)

22.90.4 Access Service Ratio (Cont'e)

(A) (Cont'd)

(4) As new rate slements are introduced to Table 1 in this section, all recurring
ravenues associated with the new rate elements will automatically be added
to the Customer's Access Revenue, Bs defined in this section, for
calculation of the Access Service Ratio.

(5) As new rate elemants are introcuced to Table 2 in Section 22.90.4(A)2), all
recurring revenues associated with the new rate elements will automatically
be added to the Customer's Annual Wholesale Revenus, as defined in
Section 22.90.4(A) preceding, for calculation of the Access Service Ratio,

(6) Except as provided in Section 22.90.11, if the Customer fails to meet the
Access Service Ratio in any given month of the Contract Period, upon
notification from the Telephone Company es described in Section 22.60.2
(C}. the Customer will have ten (10) business days to notify the Telephone
Company in writing that it will mest or sxceed tha B5-percent Access Service
ratic within 60 days. Fallure fo achieve compliance in 60 days will constijute
a default, and the Telephona Company shal! have the right to terminate
Contract Offer No. 80. In the event of a termination by the Telephone
g‘gg\opagy termination llabiilty charges will apply 8s sel forth in Section

80.13,

Credits will not be issued for any month the Customer fails to meet the Accoss
Service Ratic as described in Section 22.90.8 following.

22.80.5 Coninbutory Services

The TRC shall include all Contributory Sesvices purchased from the Telephone
Company and its affiiated telephone companies in any of tha contract offers, as
described in Section 22.90.2 {C), eligible under this Contract Offer. Contributory
Services nclude Contributory Subject Services, as listed in Section 22.90.5, Table 3,
hereln, in addition 1o Contributory Non-Subject Services (that are not Contributory
Subject Services), as described in Section 22.90.5, Table 4, herain.

Contributory Subject Services and Contributory Non-Subject Services shall together
be known as Contributory Services. Customar's TRC includes revenua from alt
Contributory Services being provided by the Telephone Company and its afiliated
telephone companies in any of the confract offers described in Section 22.90.2 (C),
as fisted in Table 3 and 4 below.

(A) Contributory Subject Services

Contract Offer No. 50 applies to pricing flexibility qualified access services
(referred to as Confributory Subject Services) located in pricing flexibility
Metropolitan Statistival Areas (MSAs) as listed in Tariff F.C.C. No. 2, Section
21. Contributory Subject Services sre efigibie for discounts and credits under
this Contract Offer and are: listed in Table 3,

(This page filed under Transmiital No. 1519)
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AMERITECH OPERATING COMPANIES TARIFFF.CC.NO.2

2nd Revisad Page 22-748
Cancels 18t Revised Page 22-748
ACCESS SERVICE :
22. Pricing Flexibility Contract Qfferings (Cont'd)
2290 Confract Offering No, 50 — Access Discount Offer (Cont'd)
22.90.5 Contribuiory Services (Cont'd}

(B) Conlributory Non-Sublect Sefvices
Contributory Non-Subject Services (that are not Contributory Subject Services)
shall nol be eligible for discounts or cther incentives provided under this
Contract Offer, and are listed in Table 4 below.

Table 3 - CONTRIBUTORY SUBJECT SERVICES

Contributory Subject Services

interstate Special Access Vi3, DSO, DS1, DS3, OCN PTF, DSRS, SRAS,
STN, FGTS, BCS, MCN, Gigaman

Interstate Switched Transport Entrance Facility, Direct Transport

Includes Recurring and Non-Recurring Charges (including termination charges)
associated with the products listed where applicable, except as described in Section
22.90.8 following, for all services located in Pricing Flexibility MSAs.

Tabie 4 - CONTRIBUTORY NON-SUBJECT SERVICES

Contributery Non-Subject

Services .

interstate Special Access VG, DSO, D81, DS3, OCN PTR, DSRS, SRAS,
STN, FGTS, BCS, MCN, Gigaman, Opt-E-
MAN ‘

Interstate Switched Transport Entrance Facility, Direct Transporl as
described in Table 8, following.

Intrasiate Special Access Equivalent services as interstate Special
Access above If avaliable

Intrastate Switched Access Equivalaent sefvices as described in Table 6
following.

Advanced Services Frama Relay Service

includes all Recurting and Non-Recurring Charges (including termination charges)
associated with the products listed, where applicable, axcept as described in Section
22.90.8 following, for ali non-price flex qualified services.

Frame Relay services shall be provided pursuant lo agreements and/or contracts.
Such agreements and/or contracts shall bo availabla for reviow at the web site
established to make public any agreements for these services, Custiomers may
reference hitps.//www.sbchrimeaccess.com/shell cfmPsection=2501.

Ali Terms and Conditions for all Contributory Services are governed by thelr
respective tariff sections.

{x) 1ssued under Authority of Special Pemission No. 05-080 of F.C.C.

(This page filed under Transmittal No. 1518)
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AMERITECH OPERATING COMPANIES TARIFF F.C.C.NO, 2

2nd Revised Page 22-749

Cancels 1%t Revisad Page 22-749
ACCESS SERVICE
22. pricing Flexibility Contract Offerings (Cont'd)
22.80 Contract Offering No. 80 — Access Discount Offer (Cont'd)
22.90.8 f the Total Commi 1R

The Customer must estabiish and maintain a Total Revenue Commitment {TRC) ss
provided in this Contract Offer. Upon subscription, the Customer's TRC will be
established, as described in Table 5 below, based on billed revenue from
Contributory Services, as listed in Section 22.80.5, net of al! discounts, credits, and
adjustments bs specified in Section 22.90.8(B).

The Contract Year shall be each Calendar Year, or fraction thereof, to which this
Contract Offer applies, as described in Table 5 below.

able 5

Contract Year | 2005 ( Dec) 2008 2007

TRC equals 86.5% of 2004 Gross 2005 TR times 2005 TRC times
Spend described in (A) 12 thimes 88.7%, 12 timeg 83.4%,
below, roundad to the roundad to the rounded fo the
noarest milion dollars, nearest million nearest million
times 1/12's doliers dollara

{A) Gross Spend shall include all billed revenuse for services identified in Section
22.980.8(A), and shail ba based on the sum of all of the purchases from the
Telsphone Company and its affliated telephone companies, including all of the
contract offers as described in Section 22.90.2 (C), as described in Section
22.80.5 preceding, based on billed revenue. The Gross Spend is calculated as
billed revenue, prior to the application of MVP discounts, MVP Service Level
Agreement (SLA) credits and Discount Value Plan (DVP) tradita, but after all
other tarniff term plan discounts, and ather underlying tariff performeance credits.

()

)

(3)

4

Interstate Spacial Access recurring charges billed o the Customer
associated with services described in Section 22.90.5 Table 3 and 4
preceding.

interstate Special Access non-recurring charges billed to the Customer
(Inchuciing, but not limited te, tems such as tarmination liability charges,
expedite charges, cancellation charges, rearangement charges,
installation charges, and access order charges), except as noled in

22 90.8(AX7).

Intrasiate Special Access recurring charges billed to the Customer
associated with services describad in Section 22.90.5 Table 4 preceding.

intrastate Special Access non-recuring charges bifled to the Customer
{inchxding but not limited to Rems such as termination Hability charges,
expedite chasges, canceliation charges, rearrangement charges,
installation charges, and access order charges), axcept as noted in

22 90.8(A) (7).
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AMERITECH OPERATING COMPANIES TARIFF F.C.C.NO. 2
2nd Revised Page 22-750
Cancels 1st Revised Page 22-750
ACCESS SERVICE (N}
ing Flexibility Contract Offerings (Cont'd} : _

22.90 Contract Offering No. 90 — Access Discount Offar (Cont'd)
22.90.6 Calculation of the Total Revenue Committment (TRC) (Contd)
(A) (Contd)

(5) Interstate Switched Access Dedicated Transport recurring and non-
recurring charges (Including, but not fimited to, items such as termination
limbility charges, expedite charges, canceltation charges, rearrangement
chasyes, installation charges, and access order cherges) billed to the
Customer for rate elemants in Table 6 below.

Table 6

| Service General Basic Description
Entrance Faclities Section 6.1.3(A){1)(a)
Direct Trunk Transport Section 8. 1.3(A) 1)) .

{6) Intrastate Switched Access Dedicated Transport recurring and non-
recurring charges (inciuding, but not fimited to, items such as termination
liabllity charges, expedite charges, canceliation charges, rearrangement
chawges, installation charges, and access order charges) billed 1o the
Cusiomer and remitted for rate elements squivalent to thoza described in
Tabie 6 above.

{7) Non-recurring charges identified in 22.90.6(AX2). (4), (5) and (€} exclude
Special Construcion and unreguiated time and materials charges (e.g.
ineide Wire, Custom Work Orders, eic.)

(B} Apptication of Credilts

The Cusiomer is eligible to receive two (2) types of credits under this Contract
Offer. For the purposes of this Contract Offer, Customer will receive any
appiicable credits (the Basic Credit and Achlevement Credit) through the SBC
wholesale sales channet for all of the coniract offers as described in Section
22.90.2 (C). The sum of all Basic Credits applicable under the individual
contract offers listed in Section 22.80.2 (C) cannot exceed the total maximum
Basic Credit described in Table 7 folowing. Award of the credits described
below under this Contract Offer shall satisfy the credit obligations of the

Telephona Company and iis affiigted telaphone companies o the Customer, as
described In Section 22.90.2(C).

{1) Basic Credit

The: Basic Credit for each Contract Year shall be equal o the Gross Spend
of Contributory Services minus the TRC, but not to exceed tha Maximum
Basic Credit as described in Tabla 7. This calculation shall be performed at
the commencement of ihe Contract Offer, and tha Maximum Basic Cradit
resulting from these calculations will not change at any time during the Term
Pericd except as described in Section 22.90.11 following. The Customer
will receive Basic Credils on Contributory Subject Services on @ monthly (N}
basis, as provided in Section 22.90.6(B)1)(b}, for each Contract Year and

subject 1o the true-up process deacribed in Section 22.90.8 following.

{This page fited under Transmitial No. 1518)
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AMERITECH OPERATING COMPANIES TARIFF F.C.C.NO. 2

2nd Revised Page 22-751
Canceis 18t Revised Page 22-751
ACCESS SERVICE
22 Pricing Flexibility Contract Offeringg (Cont'd)
22,90
22.90.8 Calkculation of the Tots! Revenue Commitment {TRC) (Cont'd)

{B) Apphication of Cradits (Cont'd)

(1) Basic Credit (Cont'd)

(a) Calculation of the Basic Credit. To determine the amount of Basic
Cradit the Customer can achieve, the TRC is multiplied by the
applicable percent as described in Table 7 below. This amount, less
the TRC, will equal the potential Maximum Basic Credit, rounded to the
nesrest milion. ¥ qualified, award of Basic Credit under this Contract
Offer shall satisfy the Basic Credit obligations of the Telephone
Company and its affiliated telephone companies.

Iable 7
Year [ TRC Maximurm Basic Credit
Amount
2005 $6.5% of 2004 Gross Spend described in 310% of TRC minus
(A) below, rounded to the nearest million the TRC amount,
dollars, times 1/12's rounded W the nearest
milion dollars
2006 | 2005 TRC times 12 times 89.7%, rounded 119.8% of TRC minus
to the nearest million dollars the TRC amount,
rounded to the noarest
milion doillars
2007 | 2005 TRC tmes 12 times 83.4%, roundad 123.7% of TRC minus
to the nearest million dollars the TRC amount,
roundled 1o the nearest
miliion dollars

Example A.  The Cusiomer has 2004 Gross Spend of $121.3M. 86.5
percent of 2004 Gross Spend equals $105M, rounded fo
{he nearest million.

Tha 2005 TRC is equal to 1/12th of $105M.
1112th of $106M equals $6.75M

The eligible totad Basic Credit avallable is;
$8.75M x 310% = $27.13Mm

$27.13M - $8.75M = $18.38M, rounded to the nearest million, equals
potential maximum Besic Credits

(This page filed under Transmitiat No. 1519)
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AMERITECH OPERATING COMPANIES TARIFF F.C.C. NO, 2
2nd Revised Page 22-752
Cancels 1st Revised Page 22-752

ACCESS SERVICE

22. Pricing Fiexibility Contract Offerings (Cont'd)
22.90 Conwact Offering Ng, 80 — Access Riscount Offer (Cont'd)
22906 Caiculation of the Total Revenus Cominitment (TRC) {Cont'd)
(B) Application of Credits (Cont'd)
(1) Basig Credil (Cont'd)
(8) (Cont'd)

Exampie B: The 2006 TRC I5 equal to 2005 TRC times 12 times 59.7
percent, rounded to the nearest million,

8.75M x 12 x 88.7% = $94.18M, rounded to the nearest
milhion

The eligible total Basic Credit available is;
$94M x 119.6% = §112.42M

$192.42M - 594M = $18.42M, rounded 1o the nearest
million equals maximum Basic Credits

{b} Application of the Maximum Basic Credit

The TRC will be divided evenly across the number of months for each
Contract Yesr ending Dacember 31*, as described below. The
resuiting monthly average amount wifl be the Customer's Monthly TRC
commitment,

2005 — Contract Year 1 — t month
2006 — Contract Year 2 — 12 months
2007 ~ Contract Year 3 = 12 months

Example;

2005 TRC equal $8.75M

Maximum Basic Credits will be applied to the Customer's Monthly TRC
revenue for Contributory Services, as described in Section 22.90 5
preceding, based on the amount above the Monthly TRC commiiment,

nct to exceed the maximum Basic Credit allowed for each Contract
Year as described in Table 7 preceding.
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