AMERITECH OPERATING COMPANIES TARIFF F.C.C.NO_2

2nd Revised Page 22-753
Carcels 1st Revised Page 22-753
ACCESS SERVICE
(N
22. Pricing Flexjbjsity Contract Offerings (Cont'd) }
2260 Conlragt Offering No. 90 — Access Discount Offer (Cont'd)

22.60.8 Calculation of the Total Revenue Commitment {TRC} (Cont'd)
(8) Appiication of Credits (Cont'd)
(1) Basic Cradit (Cont'd)
(b) Application of the Maximym Basic Credit (Cont'd)

If the Customer exceeds the Monthly TRC commitment, a credit will be
issued on a monthly basis sixty (80) days in arrears. Monthly credits
will be igsuad for every month the Customer maintains efigibility under
Contract Offer No. 90 and exceeds the Monthly TRC Commitment,
provided, howsever, that onca the maximum Basic Credit is reached, as
described in Table 7 preceding, no addilionsl Basic Crediis will be
given for that Contract Year,

At MVP expiration, 8 MATA true-up will be conducted as degcribed in
F.C.C. 2, Sactlon 19.3, to determine the Customer's credit amount or
required buy-up amount undet MVP. The monthly TRC true-up will be
calcutated at the same time. Customer will be paid the net amount
above the TRC. At the end of the Conlract Year, a rue-up will be
conducted, as described in Section 22.90.8, to determine any
additional applcable credits or buy-up amount required.

Example: The Customers MVP expires on October 31, 2005. Under
MVP MATA on October 31, the Customer has met its
MARC and is due $2M in MVP credits {(eamed in 2005),
plus $1M In MVP SLA credits (samed in 2005), for a total
MVYP credit amount of $3M.

The Customer's monthly TRC under this Contract Offar is
$8.75M, and Customer is billed $0.75M.

The Customer will racsive the $1M undar Contract Offer
No, 80.

Al the Contract Year true-up, the total Gross Spend and total credits
paid to the Customer, as described In Section 22.90.6 above, wil be
cakulated to determine any additional applicebla credit amount or, fa
TRC shortfall occurs, the amount of buy-up the Customer will be billed.

If the Customer does not achieve the Monthly TRC commitment in a
given month, the Customer wil ba billed, and will bs required 1o pay,
the amount required to meet the Monthly TRC commilment. This
payment must be submitted to the Telephone Company no kater than
60 days after the yrue-up date. Timely payment of this true-up amount
to meet Customer's Monthty TRC commitrnent shall constitute fill
satisfaction of Customer's Monthly TRC obligation. (N}
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AMERITECH OPERATING COMPANIES TARIFF F.C.C.NO. 2
2nd Revised Page 22-754
Cancels 1st Revised Page 22.754

ACCESS SERVICE

22. Pricing Flexibillty Contract Oferings (Cont'd)
22.90 Contract Qffgring No. 8D — Access Discount Offat (Conl'd)
22.90.6 Calculation of the Total Revorwe Commitment (TRC) (Cont'd)
(B) Application of Credits (Cont'd)
(1) Basic Credits (Cont'd)
(b) Application of the Maximum Basic Credit (Cont'd)

Except a8 provided in Section 22.80.11, credits will not be Issued
uniess the Customer has mat the monthly TRC and the 95 percent
Access Service Ratio. Under the Contract Year True-up Process, any
credits due to the Customer will be paid, sxcept for those months the
Customer was not in compliance with the 95 percent Access Service
Ratio, or the Temporary Access Service Rato set forth in Section
22.90.11. Any Basic Crodits paid will not excaed the amount
described in 22.90.6, Tabla 7,

A final true-up will take place at the end of each Goniract Year as
dascribed in Section 22.90.8.

ic) Any of the following credits issued to the Cuslomer and asscciated
with the Contributory Services included in the TRC (Including MVP
Commitment credits earned in 2005, MVP SLA credits eamed in
2005, DVP credits, any Basic Credits received pursuant to this
Coniract Offer) will be applled by the: Telephone Company in
satisfaction of any applicable Basic and Achlevement Credit
obligations under this Contract Offer.

Example

The Customer has Contract Year 1 TRC of $8.78M. The Customer
achleves 310 percent of the Contract Year 1TRC, equal to $27.13M.
The Custamer has received, or is entitied to receive, a total of $7Min
MVFP Commitment Credits and $2M in MVP SLA Credits, for a total of
$OM in credits unrelated to this Contract Offer.

The Basic Credi obligation of the Telsphone Company and its
affiliated telephone companios providing service pursuant o the
Contract Offers, as cescribed in Section 22.90.2 (C}, is $18M
($27.13M - $8.75M, rounded to the nearest million), as Mustrated in
Tabla 7. Tha Basic Credit obligation wili be salsfied by the $8M in
non-contract related credits acquired by the Customer under MVP
and MVP SLA, pius 39M in Basic Credits paid pursuant to this
Contract Offer. This amount will be determined at the time of the final
Contract Year true-up, ance all other credits have been applied
accordingly.
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AMERITECH OPERATING COMPANIES TARIFF F.C.C. NO. 2

2nd Revised Page 22-755
Cancels 13t Revised Page 22-755
ACCESS SERVICE
22. Pricing Flexibility Contract Offerings (Cont'd)
22.90 Goniract Offering No. 90 — Access Discount Offer (Cont'd)
22.80.6 Calculation of the Total Revenus Commitmert (TRC) (Cont'd)

(8) Application of Credits (Cont'd)
(1) Bagic Credts (Cont'd)
(© (Contd)

The Customer wil nct pay less than the TRC for the Contract Year. i
the Customer does not achieve the TRC at the end of each Contract
Year through the purchaso of Contributory Services, the Customar wil
be requlired to pay the deficiency as full satisfaction of this obligation.

Basic Credils shall be calculated and awarded on an aggregate basis
across the concurrently subscribed to contract offers as described in
Section 22.90.2 (C). if qualified for a Basic Credi, an award of Basic
Credit under this Contract Offer ghall satisty any Basic Credit
obligations of the concurrently subscribed 1o contract offers as
described in Section 22.90.2 (C), and an award of Basic Credit under
such other contract offers shall satisfy any Basic Credit obiigations
under this Contract Cffer No. 98,

(2) Achievement Cradiiy

Achisvement Credits are those credits the Customer will receive based on
purchases of Contributory Subject Services sbove the TRC. plus tha
maximum Basic Cradit Amount, as described in Table 7 preceding.
Achievement Credits will not be applicable until the maximum Basic Credit
amount has been achieved.

{(a) The Customar may receive Achievement Credits if the Customer's
Grogs Spend for any Contract Year exceeds the TRC plus the
Maximum Basic Credit, as described in Tabla 7 preceding. The
Customer will receive a dlecount on Contribuory Subject Sesvices
equal 0 17 percent of total ravenue above the sum of the TRC, plus the
Maximum Baslo Credit Amount. Any applicatle Achievement Credit will
be paid out at the end of each Contract Year.

Achiavement Credits shall be calculated and ewarded on an aggregate
basis across the Telephone Company and its affiiated telephone
compandes, as they apply to the contract offers as described in Section
22.90.2 (C). ¥ qualified, award of Achievement Credit under this
Contract Offer shall satisty the Telephone Company's Achievement
Credit obiigations.
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AMERITECH OPERATING COMPANIES TARIFF F.C.C. NO. 2
. 2wt Ravised Page 22-758
Cancels 1st Revised Page 22-750
ACCESS SERVICE
22. Pricing Flexibility Contract Offerings {Cont'd)
22.90 Contract Offering No. 80 — Access Discount Offer (Cont'd)
22.90.6 Cakculation of Total Revenue Commitment (TRGC) (Cont'd)
{B} Application of Credits (Cont'd)
(2} Achievement Credits (Cont'd)
{a) (Cont'd)
Example;
The Customer has TRC for Coniract Year 1 of $8.75M. The Customer
achieves 325 percent of TRC equal to $28.44M. The Customer will

recelve $18M In Bask Crediis as described above, and the Cusiomer
will receive $223K In Achievement Credits calculated as follows:

(N}

($28.44M minus (Contract Yaar 1 TRG x 310%)) x 17%

$28.44M — $27.13M ($8.75M x 310%) = $1.31M
31.31M X 17% = $223K (Achievement Credits).

Table 8

310% of TRC $27.13M

Gross Spend Achievement during

Contract Year (GSA) $28.44M

Difference between 310% of TRC

and GSA $1.31M

Credit due for biled revenue above

310% of TRC x 17% $223K
The Customer receives $18M In Basic Credits plus $223K in
Achievement Credils, for total credits of $18.223M, as described in (N
Table 8.
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AMERITECH OPERATING COMPANIES TARIFF F.C.C. NO. 2

2nd Revised Page 22-757
, Cancels 15t Revised Page 22-757
ACCESS SERVICE
22. Pricing Flexibllity Contract Offerings (Cont'd}
22.90 Contract Offering No. 90 — Access Discount Offer (Cont'd)

22.90.6 Caiculation of Total Revenue Commitment (TRC) (Cont'd)
{B) Apgplication of Credits (Cont'd)
(3) Imnsfer of Qualified Seryices

() The Customer may transfer services purchasad from SBC non -
wholesale entiies or channels, or purchased by the Cusiomer under a
different Access Customer Name Abbrevistion (ACNA) than those
identified under this Contract Offer. Upon such transfer, the Customer's
TRC commitment must be increased proportionally, based on the
amount of revenue associated with the transferred services. The
Cusiomer's Maximum Basic Credit amount will ot change as & result of
this transfer.

Example:

The Customer has a Contract Yeer 1 TRC of $5.75M and is eligible to
eam up to a maximum of $18M in Basic Credits. The Cuslomer transfers
$10M of services from a non-SBC wholesale entity. The Customer’s new
Contract Year 1 TRC will be $18.75M ($8.75M plus $10M = 518.75M).
The Customer's maxirum Basic Credit ($18M} will not change az a
rasult of the transfer.

This increase in the TRC amount will spply to Contract Year 2 and
Contract Year 3, as well as the optional Contract Year Extensions.

2250.7 Porability

(A} The Telephone Company will waive termination Hability charges for moves and/or
disconnection of non-channelized D51, DS3, OCN PTP services connecting to
an end user premise, provided the conditions kisted below are met, and provided
the Eligibility Criteria in Section 22.80.2, and terms and conditions in Section
22.90.3 have been met. If the Customer both () faile to meet the monthly TRC
during the Contract pariod pursuant to Section 22.90.6, and (ii) falis to pay the
True-up amouint, s defined in Section 22.90.8, or i the Customer fails to comply
with the terms and conditions of their underlying tenm plans, the Customer will ba
back-billed for termination Kabllity charges that were waived during the Term
Period, up to a maximum of twoe years of such charges, to the extent such
termination liability charges would otherwise apply under the relevant underlying
term plans. Portability will apply subject to the following terms and conditions:

{1) Each move andior disconnection must be from any SBC Tarlff as described
in Section 22.90.1; and

(2} Services moved or disconnected must be in the Price Flex MSAs described
in Tanff F.C.C. No. 2, Section 21.
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AMERITECH OPERATING COMPANIES TARIFF F.C.C.NQ. 2

2ndd Revised Page 22-758
Cancels tst Revised Page 22-758
ACCESS SERVICE
22. Pricing Flexibility Contract Offerings (Cont'd)
22.90 Contract Offering No, 80 — Access Discount Offer (Cont'd)
22.90.7 Portability (Cont'd)
(A) {Cont'd}

(3) Services must be nonchannelized end must include at least one end user
termination. The end user must be disconnacted.

(4) The Customer must meet the minimum in-service period for each service,
as described below:

(8} D31 —no minimum in-service period,

(b} DS3, OC3 and OC12 Point to Point Services — 1 year minimum in-
service period; and

{c) 0OC48 and OC192 Point lo Point Services — 3 year minimum in-
service period;

(5) The Customer must continue to meet the terms and conditions of any
underdying term plan.

22908 End of Contract Yaar True-up Process

A true-up calculation will be performed at the end of each Contract Year during the
Term Period as follows:

{A) Atthm end of each Contract Year, the Customer's Gross Spend, as defined in
Section 22.80.6 preceding, will ba calcuiated to determine the applicable Basit
Credit and Achlevement Crodits.

For true-up calculation purposes, the Gross Spend for Contract Year 1 will
inciude the Customer's Contributory Service revenus for the full 2005 calendar
year. The amount of Contributory Service minimum required revenue at final
true-up for Contract Year 1 will be the 2005 TRC, pius 11/12ths of B8.5 percent
of the 2004 Gross Spend, rounded to the nearest million. The applicable Basic
Credit Amount and Achlevement Credit Amount received as a result of this
calculation will apply only to the TRC amount inchuded in this Contract Offer, as
_described In Section 22.90.8 Table 7 preceding.

For Conlract Years 2 and 3, the minimum required revenue shall be equal to the
TRC.

The Basic Credit Amount shall be equal to the Gross Spend minus the TRC for
sach year (o, for Contract Year 1, the Gross Spend minus the sum of the TRC
plus 11/12ths of 88.5 parcent of 2004 Gross Spend), provided, howaver, that the
Basic Credit Amount shall not exceed the amount provided in Section 22.90.6
Table 7 preceding, and wilt only apply to the TRC amount included In this
Contract Offer,

Credits roceived under this Contract Offer during the Conlract Year. a8 well as
any MVP credits earned in 2005, MVP SLA credits earned in 2005, and DVP
credits, will be calculated to determine the amount of Basic Credit the Customer
has been paid.

(This page filed under Transmittal No. 1519)
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AMERITECH QPERATING COMPANIES TARFF F.C.C. NQ, 2

2nd Revised Page 22-759
Cancels 13t Revised Page 22-75%
ACCESS SERVICE
22. Pricing Fiexibility Contract Offerings (Cont'd)
22.80 Contract Offering No, 90 — Access Discount Offer (Contd)
22.90.8 End of Contract Y {Cont'd}

(B} If the Customer's Gross Spend for Contributory Services, after ali credits and
shortfall payments described above, is greater than the minimum required
revanue at time of the true-up, the Customer will receive a Basic Credit against
Contributory Subject Services equal 1o the amount above the TRC, not to exceed
the amount oullined in Section 22.90.8(B) Table 7 precading.

Example 1. The Cusiomer's TRC for the first Contract Year is $8.75M. The
Customer's Gross Spend for Contributory Services, after all credits
and adjustments 83 described above, Is $10M. The Customer will
recsive an additicnal Basic Credit equai to $1.25M

if the Customer's Gross Spend for Contributory Services, after all credits and
shortfalt paymaonts described above, is below the minimum required revenue at
the time of the true-up, the Customer will be billed tha amount required {6 meet
the minimum required ravenue and will pay such charge pursuant to Section
22.90.8 (D).

Example 2: The Customer's TRG for the first Contract Year is $8.75M. The
Customer's Gross Spend for Contributory Services, afler all ¢redits
and ;djustments as described above, is $7M. The Customer must
pay $1.75M.

if tha Customer’s Gross Spend for Contributory Services, after all credits and
shortfall payments described above, is greater than the TRC times the maximum
Basic Credit (plus 11/12ths of 88.5% of 2004 Gross Spend for Contract Year 1),
as described in Section 22.20.8, Table 7, the Cusiomer wiil recelve the Maximum
Basic Cradit against Contributory Subject Services as described above, and an
Achlevement Crodit against Contributory Subject Services (equal ic a 17 percent
discount on services above the TRC times the maximum Basic Credit amount,
plus 11/12ths of 86.5 percent of 2004 Gross Spend for Contract Year 1).

Example 3. The Customer's TRC for the fwst Contract Year is $8.75M. The
Custoimer’s Gross Spend for Contributory Services after all crodits
and adjustments as described above, is $28.44M. The Customer
receives $18M in Basic Credits and $223K in Achievement Credits.

{C) i, at the time of final true-up, the Telephone Company or any of its affiliated
telephone companies described in Section 22.90.2 (C), owe the Customer a
Basic Credit amount as described above, the cradit will be applied to the
Customer’s bill na later than 60 days after the final true-up date.

(D) i, at the time of true-up, the Customer must make a true-Up payment to meet the
TRC as described abave, the rue-up payment must be submitied to the
Telephone Company no later than 80 days after the true-up date. The true-up
amount will appear on the Customer's monthly invoicse,
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AMERITECH OPERATING COMPANIES TARIFF F.C.C.NO. 2

2nd Revised Page 22-760
Cancels 15t Revisad Page 22-760
AGCESS SERVICE
22. Priging Flexibility Contract Offerings (Cont'd)
22.90 Contract QOffering No. 90 — Access Discount Offer (Cont'd)

22.90.9 Contract Exiension Qotions

At the Customer’s option, the Customer may extend this Contract Offer at the end of
the Tesm Period. The Customer may extend for one year at the end of Term Period
{First Extension Option), and may aiso extend the Contract Offer by another year at
the end of the first extension year (Second Extension Opbon). The First Extension
Option and Second Extension Option must ba exercised concurrently for all contract
offers described in Section 22.90,.2(C). Those contract offers may not be exiended
individually. To exercisa sither option, the Customer must nolify tha Telephone
Company and its affillated telephone companies as described in Section 22.90.2 (C),
in writing, no iater than 60 days prior to the expiration of the Term Period or, for the
Second Extension Option, 80 days prior to the expiration of the First Exienslon
Option.

For the First Extension Option, the TRC shall be determined as follows:

The TRC amounts for the First Extension Option will be equal to the last 3 months of
gualified Contributory Services revenue in Contract Year 3 times 4 imes 83 percent,
or the Contrect Year 3 TRC, whichever i gresier. The maximum Basic Credit will be
equal to the TRC times 120 percent minus the TRC amount, less eny Basic Credit
reductions appiied during the Term Period of this Contract Offer, as described in
Seclion 22.90.11(A) following. An Achievement Credit of 17 percent will apply on
glvenye sbove 120 percent of the TRC, excepl as described in Section 22.90.11 (A}

Example:
(TRC X 120% - TRC) ~ (any credit reduction a3 described in Section 22.90.11)
For the Second Extension Option, the TRC shall be determined as follows.

The TRC amount for the Second Extension Option will be equal to the last 3 months
of quaitfied Contributory Services revenue in Contract Year 4 times 4 times 83
percent, or the Contract Yeer 4 TRC, whichgver is greater. The maximum Basic
Credit Amount will be equal to the TRC times 120 percent minus the TRC amount,
less any Besic Credit reductions applied during the Term Period of this Contract
Offer, of under the First Extension Option as describad In Section 22.60.11(A)
following. An Achievement Credit of 17 percent wilt on revenua above 120
percent of the TRC, except as described in Section 22.80.11 {A) following.

Example:
{TRC X 120% - TRC} — (any credit reduction as described in Section 22 80.11)

{This page filed under Transmittal No. 1518)
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AMERITECH OPERATING COMPANIES TARIFF F.C.C.NO, 2

2nd Revised Page 22-764
Cancels 18t Reviged Fage 22-761
ACCESS SERVICE
22. Pgcing Flexibility Contract Offarings (Cont'd)
22.80 Contract Offering No, 90 — Access Discount Qffer (Cont'd)

22.90.10 Assignment and Trangfer

If the Customer wishes to assign or transfer its use of servicas undar this Contract
Offer No. 90 pursuant to F.C.C. No. 2, Section 2.1.2 of ihis Tarifl, the Telephone
Company will acknowledge such transfer or assignment pursuant to the terms of
F.C.C. No. 2, Section 2.1.2, unless:;

(A} the proposed assignee or transferoe demonstrales a lack of credit worthiness
under one of the criteria in (1) or (2) below, or

(B) if the proposed assignes or transferee or its parent company has commenced
a voluntary receivership or bankrupicy procesding (or had a receivership or
bankruptcy proceading initiated againe it).

(t) Any debt securities of the proposed assignee or transferse or its parent
{defined as an entity that owns directly or indirectly more than 50 percent
of the equity of the proposed assignee or transferee) are rated below
investment grade, as defined by the Securities and Exchange
Commission, or if any debt securities of a proposed assignee or
transferee or its parent are rated the lowest investment grade and have
been placed on review by the rating organization for a possible
downgrade,

{2) The proposed assignee or transferee does not have any outstanding
securities rated by credit rating agencies {(e.g. Standard and Poor's), but
does have a Dun and Bradstreet rating, and the proposed assignee or
transleree is rated “fair* or below in a composite credit appraisal
pubiished by Dun and Bradsireet, or "high risk” in a Paydex score 28
published by Dun and Bradstreet.

All of the contract offers described in Section 22,90.2(C) must be assigned of
transferred concurrently. Those contract offers may not be assigned or
transferred individually.
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AMERITECH OPERATING COMPANIES TARIFF F.C.C.NG. 2

. 2nd Revised Page 22-762
Cancels 15t Revised Page 22-782
ACCESS SERVICE N)
22. Pricing Flexibiiity Contract Offeringg (Conlt'd)
22.90 Contraci Offering No, 90 — Access Discount Offer (Cont'd)

22.90.11 Mergers and Acguisitions

{A) The terms and conditions of this Contract Offer shall continue in full force and
effect if the Customer, in whole or in part, merges with, acquires, Is acquired
by, sells all or substantiafly all its stock or assets {0 any other entity, or
purchases all stock or substantialiy all stock or assets of ancther company (the
foregoing panerally referred 1o harein ag a merger or acquisition). Any other
cotmpany involved in such merger or acquisition shall be identified for purposes
of this Contract Offer as an Acquired Company, without regard to whether the
Cusiomer or the Acquired Company is the surviving entity folowing the
transaction. The Transaction Close Date shall be the date upon which a stock
purchase has been compieted andior the final dete on which the assets of the
acquired/merged company have been purchased. Upon the Transaction Close
Date, if the Acquired Company purchases any services that are Contributory
Services under this Contract Offer No. 50 from the Teiephone Company and
each of its affiliated telephone companies in aach of the contract offers
described in Sectlon 22.90.2 (C), the Contributory Services purchased by the
Acquired Company will not count toward the Gross Revenue achievement or
TRC amount, and the Contributory Services provided for in this Contract Offer
will continue to be maintained at the same volume, rates, terms, and conditions
as outlined herein.

Effective upon the Transaction Ciose Date:

The Actuired Spend shall ba calculated for the Acquired Company. including
the Acquired Company’s billed revenue for Contributory Services consistent
with the manner of calculating Gross Spend, as provided in Section 22.80.6(A)
of this Contract Offer, plus tha Acquired Company’s billed revenue for UNE or
equivalent offerings, as described in Section 22.90.4, Table 2.

(1) Ifthe Acquired Spend (calculated based on the billed revenue of the
Acruired Company during the three months immediatsly prior to the
Transaction Closs Date, times four) is less than or squal to 15 percent of
the billad revenus for both Gontributory Services and UNE, or equivalant
offerings provided to the Customer prior to the Transaction Close Date,
this Contract Offer shall remalnin force without change, unless Customer
includes the Acquired Spend in this Contract Offer, as provided in Section {N)
22.950.11(B) of this Contract Offer.

{This page filed under Transmittal No. 1519)
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AMERITECH OPERATING COMPANIES TARIFF F.C.C.NQ. 2
2nd Revised Page 22-783
Canceis st Revised Page 22-763
ACCESS SERVICE
22. Pricing Flexibility Costrect Offedngs (Cont'd)
22,60 Contract Offering No, 90 — Access Discount Offer {(Cont'd)
22.50.11 Mergers and Acquisitions (Cont'd)

(A) (Contd)

{2) If the Acquired Spend {caiculaled based on the bilted revenue of the
Acquirad Company during the three monthe immediately prior to the
Transaction Close Date, timas four) is greater than 15 percent of the
billed revenue for both Contributory Services and UNE, or equivelent
offerings provided to tha Customer prior to Transaction Close Date, the
following provisions shall apply:

(ay The Customer's Caiculated Annual Spend shall be the Customer's
actual anpnualized billed revenue for Contributory Services (calculated
as the Cuslomat’s billed revenue during the three months
immediataly prior to the Transaction Close Date, times four). The
Ceiling shali ba the sum of the TRC plus the Maximum Basic Credit.

i the Customer’s Calculated Annual Spend is less than the Celling,
the Customer's Maximum Basic Credit shall be reduced by an amount
equal to the difierence between the Caeiling and the Calculated Annual
Spend. The Customer's TRC shall not changs. The reduced
Maximum Basic Credit shall apply thereafler throughout the Term
Period, uniess subsequontly reducad pursuant to this provision as a
result of a subsequent merger or acquisition. Thereafter, the
Customer shall not receive Achlevement Credits for any revenue
above the Calculated Anrxsal Spend, except es described In Section
22.80.11(A}3) of this Contraci Offer.

Exampie: The Customers Year 2 TRC is $90M and its Maximum
Basic Creditis $18M, for a Celling of $108M {TRC plus
Madimum Basic Creiit).

On the Transaction Close Date, the Customer's Calculated
Armmual Spend (billed revenue for Contributory Services
during the prior three months, fimes four) is $100M. The
Customer's TRC remains $50M, and the Customer’s
Maximum Basic Credit is reduced fo $10M. The Maximum
Basic Credit remains at $10M thereaftor, unlesas further
reduced as a result of a subsequent merger or

acquisition..

No Achievement Credits will apply 1o any revenue over
3100M.
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AMERITECH OPERATING COMPANIES TARIFF F.C.C. NO. 2
2nd Revised Page 22-764
Cancels 1st Revised Page 22-764

ACCESS SERVICE

22. Pricing Flexibility Contract Offerings (Cont'd)
22.90 Contract Ofering No. 89 — Access Discount Offer (Cont'd)
22.90.11 Mergers and Acguisitions (Cont'd)
(A} (Contd)

(2) (Contd)

(b} If the Customet’s Calculated Annual Spend I aqual to or graater than
the Ceiling, neither the TRC nor the Maximum Baslc Credii shall
change, except as provided in Section 22.90.11{A){3} of this Contract
Offer. The Customer shall not receive Achievement Credits for any
revenue above the Cefling during the months after the Transaction
Close Date, excepl as provided in Section 22.90.11(AX3) of this
Contract Offer. Any Achievement Credits earned after the maximum
Besic Credit amount has been achieved, but prior to the Transaction
Ciose Date, will continue o apply.

Example; The Customer's Year 2 TRC is $90M and the Maximum
Basic Credit is $18M for total of $108M.

On the Transaction Close Date, the Caiculated Ahnual
Spend (billed revenue for Contributory Services during the
prior three months, times four) is $112M. The Customer's
TRC remains $30M and the Maximum Basic Credit
remains $18M.

Achieverent Credits will apply to Confributory Service
revenue during any month after the month in which the
Customer reaches the Maximum Basic Cradit amount, but
before the Transaction Close Date. Achievement Credits
will not apply after the Transaction Close Date.

{This page filed under Transmitial No. 1519)
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AMERITECH OPERATING COMPANIES . YARIFFF.CC. NC. 2
2nd Revised Page 22-765
Canceis 15t Revised Page 22-765

ACCESS SERVICE (N

22 Pricing Flexibilty Contract Offerings (Cont'd)
22.90 Contract Offering No. 80 — Access Discount Offer (Contd)
22.90.11 Mergers and Acquisitions (Cont'd)
(A} (Contd)

{3) Hthe Customer wishes to include Contributory Services provided to the
Acquired Company in thia Contract Offer, the Customer must so nolify the
Telophone Company within nine (9) months afler the Transaction Close
Date. If the Customer chooses 1o include the Acquired Company’s
Contributory Services in this Contract, the Acquired Spend {calculated
based on tha billed revenue of the Acguired Company during the three
months immediately prior to the dale upon which the Customer provides
notification pursuant to this provision, times four) will be added to the
Customer's then-cument TRC, In addition, the revenues resuiting from
any converslon of URE or equivalent offerings to qualified Contributory
Subject Services, whether voluntary or required, shalt also ba added o
the Customer's then-curment TRC, according to the rates that would apply
1o those Contributory Services under this Contract Offer. The Maximum
Basic Credit shali be detsrmined according to Section 22.80.11(A) of this
Confract Offer. Achievement Credits will apply to revenue above the
Ceiling, beginning upon the date the Customer provides nofification
pursuant to this provision. Upon including the other company’s
Contributory Services in this Contract Offer, any pricing flexibility contract
offer, or similar inrastate arrangement goveming the included soervices,
shall be deemed ferminated and any termination liability or other charges
will apply, 83 provided in the previously effective pricing flexibility contract
offer or similar intrastate arrangement. The Customer's Maximum Basic
Credit amount will not change as a result of this transfer except as
described in Section 22.80.11{A)(2)(a) of this Contract Offer. The Access
Service Ratio, as described in Section 22.90.4, will be applicable 1o aft of
the Customer's affiiates, regarciess of their inclusion In, or exclusion
from, this Contract Offer (except as described in Section 22.90.11(B) of
this Contract Offer). The increase in the Customer's TRC shall apply
thersafter, except to the extent the TRC may be fuither modified pursuant
to this Contact Offer.

Example A: The Customer has a Year 2 TRC of $80M, and the
Maximum Basic Credit is $18M. The Customer acguires
another company with annualized Contributory Service
revenues of $40M, and the Customer chooses {o add the
Acquired Company’s Contributory Services business to this
Contract Offer. The Customer’s new Contract Year 2 TRC
will be $130M ($00M plus $40M = $130M). The Customer's
Maximum Basic Credit ($18M) will not change, except as
described in Section 22.90.11(A)(2)(a) of this Contract Offer. (N)
The new TRC will apply thereafter, unless the TRC Is
subsequently change pursuant to this Contract Offer.

(This page filed under Transmittal Nc. 1519)
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AMERITECH OPERATING COMPANIES TARIFF F C.C. NO. 2

2nd Revised Page 22-766
- Cancels 1st Revised Page 22-758
ACCESS SERVICE
22. Pricing Flexibilify Contraci Offerings (Cont'd)
2280 Contract Offering No. 80 — Access Discount Offer (Cord'd)

22.90.1 Mergers and Acquisitions (Cont'd)

if any merger or acquisition affects the Customer's Access Service Ratio, the
Customer and any affiliated entities that existed as of the Transaction Close
Date (as determined by the applicable ACNA’s) shall comply with the Access
Service Ratio requirements of this Contract Offer, as described in Section
22.90.4 of this Contract Offer, subject to the provisions of this Section

22 80.11(B).

If the Customer, in whole or in part, merges with, acquires, is acquirsd by, sefs
ail or substantially alt ite stock or certain ascets 10 any other aniity, or
purchases.

(1) All stock, or substantially ak stock or certain agsets of another company,
and the merger or acquisition will cause the Customer 1o fall below Access
Services Ratio Terms and Conditiong as dafined in Section 22.90.4,
regardiess of whether the Cuslomer chooses to include the Acquired
Company’s Contributory Services in this Contract Offer, the following will
apply.

{a) A Temporary Actess Sarvice Ratic will be calcadated in a manner
consistent with the calculation of the Access Service Retio as
described in Section 22.80.4 of this Contract Ctfer, for the Acquired
Company, for the month immediately following the Transaction Close
Date, according to the foliowing formula,

Acquired Company Access Rovenue
Acquired Company Access Revenue + Acquired Company Wholesale Revenue
Example:

—— S$3MAccess

$35M Access + $34M Wholesale

The Temporary Access Sefvices Ratio would be:
50.7%/49.3%

(This page filed under Transmittal No. 1519}
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AMERITECH OPERATING COMPANIES TARIFF F.C.C.NO. 2

2nd Revised Page 22-767
Cancels 1st Rovised Page 22-787
ACCESS SERVICE
22. Pricing Flexibility Coplract Offerings (Cont'd)
22.90 Coniract Offering No. 8 =~ Accass Discount Offer (Cont'd)

22.90.11 Mergers and Acquisitions (Gont'd)
(B} Mergers and Acquisitions Affecting Access Service Ratig (Cont'd)
(1) {Cont’d)

{b)} The Tamporary Access Service Ratio will apply to the Acquired
Company’s Contributory Services until the earlier of nine (8) months
gfter the Transaction Close Date, or the date upon which the Customer
notifies the Telsphone Company of its election to add the Acquired
Company's Contributory Services to this Contract Offer, whichever is
earlier. While the Temporary Access Sarvico Ratio remains in effact,
the Contributory Services of the Acquired Company must at all imes
meet or axceed the Temporary Access Service Ratio.

Thereafier, a Combined Access Service Ratio shall be calculated
according to the following formula:

Combined Access Ravenue
Combined Access Revenue + (Combined Wholesale — Acquired Wholesale Revenue)

The Acguired Wholesale Revenue in the combined aquation shall be
measured at the earlier of nine (8) months after the Transaction Close
Date or the date upon which the Customer notifies the Telephons
Company of its election to add the Acquired Company's Contributory
Services to this Contract Offer, whichever is eartier.

Example:

$140M .
$340M + ($37M - $35M)

The combined Access Service Retio of 98.6%/1.4% exceeds the
95%/5% ratio required.

{c) Once the Combined Access Service Ralio has been calculated, the
combined Company (the Customer and Acquired Company,
considerad iogether) must meset or exceed a Combined Access
Service Ratio of 85 percert for alf servicas {Contribtdory and UNE or
other equivalent offerings) purchasod thareafter. Any wholesale
services purchased by the Acquired Company prior to the earlier of the
date nine months after the Transaclion Close Date, or the date upon
which the Customer notifies the Telephone Company of its election to
add the Acquired Company's Contributory Services o this Contract
Offer, will be deducted from the Combinad Wholesale Revenue for
purposes of calculating the Combined Access Service Ratio.

{This page filed under Transmittal No. 1519}
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AMERITECH OPERATING COMPANIES TARIFF F.C.C. NO. 2

2nd Revised Page 22-768
Cancels 1st Revisad Page 22-768
ACCESS SERVICE

22. pricing Floxiblity Contract Offerings (Contd)
22.90 Confract Offering No. 80 —~ Access Discount Offer (Cont'd)
22.50.11 Mergers and Acqyisitions (Cont'd)
{B) Moerxers end Acquisitions Affecting Access Service Ratio (Cont'd)

b))

@)

(Cont'd)

{d) Services included in the caiculation of the Temporary Access Service
Ratio or the Combined Access Service Ratio shell be the same as
those described in Section 22.90.4 of this Contract Offer,

(e) if the Customer and/os the Acquired Compeny fails to meet or excesd
the Temporary Access Sesvice Ratio or the Combined Access Service
Ratip, the remedies provided in Saction 22.80.4 of this Contract Offer

shall apply.

(h The provisions of thia Section 22.90.11 shall apply to each mergsr of
acquisition during the Term Period.

It the Cusiomer chooses o include the Acquired Company's Contributory
Servicas in this Contract Offer, Contributory Services previously provided
to the Acquired Company shall be included in this Contract Offer
immediately upon the Telephone Cornpeny’s receipt of the Customer's
notice of intent to include them, and the TRC will be increased by the
amount of the Acquired Company’s qualified revenues. in adadition, the
monthly TRC will be increased to refiact tha conversion of any unbundied
network elements and equivalent offerings o Contributory Subject
Services subject to this Contract Offer. Any converted services will be
billed as Contributory Subject Services subject 1o this Contract Offer, and
will be included in the TRC, sffective upon the date on which receives the
Customer’s raquest to convert. The Customer's Maximum.Basic Credit will
not change as a result of the Inclusion of the Acquired Company's
Contributory Services in this Contract Offer, except as described in
22.90.11(A) preceding. The recaiculated monthly TRC will apply for the
remainder of that Contract Year. In each subsequent Contract Year, the
TRC will continue o include the revenues associated with the Acquired
Company's Contributory Services.
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AMERITECH OPERATING COMPANIES . TARIFF F.C.C. NO. 2

2nd Revised Page 22-768
Cancels 13t Revised Poge 22-769
ACCESS SERVICE
22, Pricing Flexibiity Contract Offorings (Cont'd) N)
22,90 GContract Offering No. B0 — Access Discount Offer (Contd)

22.00.12 Cessation of Business

if, at any time during the Term Period, the Telephone Company, or any of its
affiliated telephone compenies, coase to provide telecommunications services in
any MSA subject to this Contract Offer, or any of the ather Contract Offers as
deacribed in Section 22.90.2 (C), salls or divests its operating assats in any MSA
subject to this Contraci Offer, or otherwise ceases to provide any of the Contributory
Services subject to this Contract Offer, the TRC will be decreased by the amount of
the qualified revenue assodialed with the Contribulory Services no longer provided
by the Telephone Company or its affiliated 1elephone companies.

229013 T jon Liability Cha

Termination liability language described below applies in lieu of the termination
liability language in F.C.C. No. 2, Section 7. if the Customer terminates Contract
Offer No. 90 before the expiration of the Term Pericd for any reason, except for that
defined in 22.90.13 (B) below, the Customer must pay the Telephone Company
termination liability charges as described below. Thesa charges shall become due
as of the effective date of the cancellation or termination. The Customer must
provide written nolification to the Telephone Company 90 days prict to the desired
date of termination. This notification must include the date upon which the
Customaer will terminate the Contract Offer.

(A} M the Customer fails to meet any of the edigiblilty criteria in Section 22.80.2, or
fails to meet any of the terms and conditions in Contract Offer No. 90, then the
Telephone Company shall provide the Customers with written notification of
such non-compliance, and the Customer will have sbxty (80) days to retum
to compliance. If the Customer does not relum to compliance within such time
period, the Customer will be deemed to have terminatad its parlicipation in
Contract Offer No. 80, and termination liablitty chaerges will apply as stated in
22.90.13 (C}, and will be payable within sixty {(60) days from the time the N
contract is deemed terminated.

(This page filed under Transmiital No. 1519)
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AMERITECH OPERATING COMPANIES TARIFFF.C.C. NO. 2
2nd Revised Page 22-770
Canceis 1st Revised Page 22-770

ACCESS SERVICE

22, Pricing Flexibility Contract Qfferings (Cont'd)
22.90 Gontracl Offering No, 90 — Access Discount Offer (Contd)
22.90.13 Termination Liabilty Charges (Cont'd)

{B) 1 the Telephone Company and ite affiliated telephone companies providing
sefvice pursuant to the contract offers described in Section 22.80.2(C) fall, in
the aggregate, to maintain a Nelwork Avallability cumulative annual targat of
90 percent for all Contributory servicas for twelve consecutive months, the
Customer will have the option to notify the Telephone Company of the
Customer’s intent to terminate this Contract Offer. The Customer must provide
the Telephone Company with ninety {(90) tays notice of the Customer's intent
to invoke this escape clause and retumn its services to stendard special access
services. The Telephone Company will have sixty (60) days, from the date that
Customer notice is received, to rectify the service problems or the Customer
will be allowed to terminate this offering without Incurring any temmination
liability on the sarvices moved to standard Special Access sarvices. If the
Telephone Company and its affillated telephone companies meet the Network
Avallability targets within sixty (60) days, the Customer will continue to
purchase services under this Contract Offer.

The following occurrences will not be included in the measursments described
in the calculation of Network Availabitity:

{1) tnthe case of labor disputes, governmental orders, civil commotions, or
criminal actions taken against the Telephone Gompany or its affilisded
telephone companias, the Telephone Company and fis alfifated telephone
companies will be excused for the duration of thesa avents.

(2) Inthe case of actions oulside of the Telsphone Company or its affiilated
telsphone companies’ reasonable control (p.g., catestrophic weather
conditions) that have a severe impact on the Telephone Company or its
affiiated telephone companies’ abllity to provision and repair service, the
Telephone Company and its affillated telephone companies will be
excused, for the duration of the situation, from the performance measures
set forth herein. Any such temporary axemption will apply only to the
dispatch area{s) directly affected by the sktuation, and the Telephone
Company and its affiliated telephone companies will return to the levels of
performance required hereunder as promptily as is reasonably practicable.
To the extent additiona dispatch areas are impacted by such a situation,
the Telephone Company and its affikated telephons companies will give
prompt notice to the Customer of tha scope and nature of such impact 8o
the parties can determine whether additional temporary exemptions from
the applicable performance measures are appropriate.

(3) Performance shall be éxcused for the duration of any interruptions caused
by the negligence of the Customer, the Customasr's and-user, or other third
partias not affilizted with the Telephone Company or its affiliated telephone
companies.
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AMERITECH OPERATING COMPANIES TARIFF F.C.C. NC. 2

2nd Revised Page 22-771
Cancels 1st Revised Page 22.771
ACCESS SERVICE
22. Pricing Flexibisty Contract Offerings (Conl'd)
22.80 et Offering No. 80 ~ A i {Cont'd}
22.60.13 Tennination Liability Charges (Cond'd)

@) (Contd)

{4) Performancs shall be excused for the duration of any interruptions of a
service due to the failure of equipment o systemas provided by the
Customer or parties other than the Telephone Company or ts affiliated
telaphone companies.

{5) Performance shall be excused for the duration of any interruptions of a
setvice during any period In which the Telephone Company or its affilated
telephone companies are not afforded access to the premises where the
service is terminated.

(8) Performance shall be excused for the duration of any Interruptions of a
setvice when the Customer has released that service to the Telephone
Company or any of its afflisied telephone companies for maintenance
purposes, to make reamangements, or for the implementation of an order
for a change in the sarvice during the time thet was negotiated with the
Customexr prior to the release of that service.

{7) Performance shall be excused for the duration of any interruptions of a
service which conlinue becauss of the faillure of the Cusiomer t0 authorize
replacement of any element of special construction, es set forth in Section
5 angd Section 13 0f F.C.C.No. 2.

(8) Performance shall be excused for the duration of any interruptions that
occur on facifities that the Customer elecied not to release the service to
the Telephone Company or its affiliated telephone companies for testing
snd’or repair,

(This page filed under Transmittal No. 1519)
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AMERITECH OPERATING COMPANIES TARIFF F.C.C. NO. 2
2nd Revisad Page 22-772

Cancels 15t Revised Page 22-772
ACCESS SERVICE
22. Pricing Flexibllity Coniract Offerings (Cont'd) : (N
22 .80 Contract Offering No. 80 — Access Dis i

22.80.13 Termination Liabiity Charges (Cont'd)

{C) If the Customer terminates its subscription to this Contract Offer prior to the
end of the Term Period, for any reason cther than described in 22.90.13 (B),
the Customer muet pay termination liability charges as described below.

Termination of Conlract during:

Coniract Year 1 —~ Any credits recelved under this Coniract Offer plus 25% of
TRC for remaining months of Terrn Period

Contract Year 2 ~ Last 8 months of credit received under this Contract Offer
pius 25% of TRC for remaining months of Term Period.

Contract Year 3 ~ Last 6 months of credil received under this Contract Offer
plus 10% of total TRC for Contract Year 3.

Example;

The Customer's 2006 TRC Is $80M. The Customer terminates the contract on
April 31, 2006. The Customer has 20 months remaining on the Term Pericd
and has received $8M in crodits under this Contract Offer in the 6 months prior
to termination. The customer will owe $43.4M in termination liability

$26.25M x 4 = $105M
$105M times 89.7% = 3D4M

$94M/12 = 57 8M x 8 = $82M Xx 25% = $15.5M for remainder of Contrack Year
2

plus

$105M times 83.4% = $87.5M
$87.5M x 25% = $21.0M for Contract Year 3

Contract Year 2 + Contract Year 3 + Last 8 months of credits
$15.5M + $21.9M + 36M = $43.4M Termination Liabiity

(N)
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Attachment 7

Metrics Proposed im the 1996
Non-Accounting Safegnards Order
Service Catogory (Metric) Levels of Disaggrepation |
Successful Completion According to Desired Due Date DSO
(measured as percentage of orders completed on or before the - { D81
due date desired by the customer) D83 and above
Time from BOC Promised Due Date to Circuit Being Placed in | DSO
Service (measurcd in terms of percentage received within each | DS1
successive 24-hour period, until 95% completed) D83 and above
Time to Firm Order Confirmation (measured in terms of DSs0
percentage received within each suceessive 24-hour period, DS1
wntil 95% completed) D53 and above
Time from PIC Change Request to Implementation (measured
in terma of percentage of complete and accurate PIC requests | By CIC (10XXX)
implemented within cach successive 6~hour period, until 95%
completed) o
Mean Time to Restore (percentage of circuits restored within DSO
each successive 1-hour interval, until resolution of 95% of DS1
incidents) DS3 and above
Time 10 Restore PIC Afier Trouble Report (measured by
percentage restored within cach successive 1-hour interval after | By CIC (10XXX)
the trouble is reported, until resolution of 95% of incidents)
Mcan Time To Clear Network/Average Duration of Trouble Dso
{measured in hours) DSI
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Revised wrneraior denominaior Report 2000-7006 all meas loss resate monhly (3).u4k

1

A i s Resa Wby R B e
T (JAn-OUR Cei01 | Marof |ABr01 My o] Jun-81] Jui-01f Y [Hicv-01] 1 Deco1.
| IFrols 79.9%! 7B7% 72.5%| 75.7%| 7E.9%| 81.4%| 86.5%| 00.7%] §2.3%| azo%| 897wl wo.0%
indiana TE3%] 73 1%, T12%| 73.1%] 77.1%] 80.4%| 82.9%| 89.8%| E7.ow| 913%| snew] 87w
Michigan Tos%| 7a 9wl Ta2%] 77,7 76.4%] sezw] 86 7| sdTH| d9aw] ee %[ 90.r%l ool
Chio 78.0%] 71.6% 70.7%] se.a| 72.i%| 200w] #32%| 867w 89.2%| saywi 23wl se ™
{Wiszanein Tr.a%] 734%| 73o%| 71wl 71.o%E 81.5%] 827wl 865%| B7E%| £98%| P9.6%)  E9.ON!
TOTAL SBC - Midwast 18.3%] 74.4%] T2A%] T4.0%| 7EAN] 31.7%| sesw] shaw| 8p8%[ w0.3%| S0.0% BBA%
Caifomis a7.0% ] 89.a%| 87.7%| 69.8%| 90.8%] 8A.6%] 910%| 90.6%) 635%| 0.0%] 90.7%| 92.2%
Nevads 96.1% ] 96.2%| 96.2%1 100.0%| 95.5%] 94.0%| 962%] 92.4%] s33ul eso%] s 1w|  91.9%
TOTAL SBE - Wasl s %]| 91a%| ano%| woon| s2on| e0.t%[ 3an| §11%] 9aew] 91X HI% e2iw|
Askunans a5.4%] 0e.1%] 60.6%] se.2%| e14%| prow! 9U 7w S0.7w Sr5% savw| 92owN[ Sssw
Kanyas 8B 3n.s%| BR%| a7ewl aMaw] 90.8%| 938%| S0.4%( 599%| 92.5%| 9I3W| 90.0%
F_r.gmm 85.4%] #8.05%| 83.4%| 85.4%! 87.1%| $2.2%| snew] s0.7%] sz 1%] w3%| sarw] goow
Okiahoma 88.0%, DSA%| §15% B30% AR4%| B88%| 91.0% 914% 9108%| B21%| 90.6%) 93.7%
Texas 875%| 885%] 08.9%] B7E% as.ml 85.8%! 84.0%| 87.3%] BB 7%| 865%| 001%| #9.8%
[TOTAL SEC - Southwest BO%)| 83.0%] BUA%| 9P A%( BTOW| 80.2% 89.8%| 9.8%] So.+%| 904 17wl wi.ow)
YOTAL 85C 83.7%] d2sm| B1.5%] 64.3%| 819%| 95.7%| o7.1%| 99.1%| wo.2%] soaw] wor%| weern
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Revisad Muneralo’ denominstor Report 2000-2006 all meas lass resale monthly (3).xls

A Wozsures Loes ResaloMontly | T T i .

T dan ‘ Maro | Apr-03] Nay-02] -.iunaz)’lu-l,-or Aug-02] 02 - | Oct-02] Nov-02 ‘Dld-ﬂ?‘
Hinots S15%! S30%| 91.6%| P1I%| 910K $E%] ETAU[ 91T% QA% 95.3%) 91.9%] 910%
indiana p20%| §3.1%] vaew| s0a%| 91 3% sae%] MoK waa% A%l 929% 83.3%! 83.1%
Michagan 92.9%) 91.6%] 90.2%| 02.0%] 91.0%| 94.2%] §25%] 933% B2AN| S4.3%{ BD.9%[ 92.3%
Otve 90.9%] 93.5%| 89.2%{ #0.6% 898%| 92%| 91.3%] 93.2% 93.4%| 9.9%] 91.1%] B3.1%
Wisconsin 91.0%! 026%| 92.1%) sB.9%| 80.1%| 045%| S40W] 932K S1E%| 93.3%| 514%| 91.3%
TOTAL SBC -Midwest $2.0%) $2T%) 91.3%| 90.T%] 90.5%| $X6%| 92.9%]| 03.0%] 92.0%) 93.6%] 91.7%| §20%
Culifornia §6.8%] 91.6%1 €0.1%| 88.9%| 008%| 804%] 90.1%] 89.3% BoA%| A70% B88%| D0.5%
Nevada POA%! 92.7%] 94.5%[ 89.7%{ S4.0%| 89.3%| S48AR| §30% 92.4%| 962%| 96.8%| 93.6%
TOTAL SBC - West BE.G%F 12.4%) #.4%| S00%] 91T%| B0.0%E 91.8%] 90.4% 89.5% | 393%) S1.1%[ 1.4%
Arkansas 89.2%) 92.2%) SA.8%] 89.0% 90.7%| S32IK] 903N e1.2% 90.7%| 92.8%; S10%] 910w
Kansas S10%] 90.4%] Ba6%| 91.2%[ 91.0%| $1.0%| 2.3%; B9 4% 92.8% 935% U1EW! 824%
Missouri FOE%| 93.3%| 29| 920%) 90.7%| 93.5%| S3.0%| 943% 21.5%| 91.6%' 94.2%| §2.5%
Oxlahorrm 93.8%;] 92.0%| 04 5% 904%] 915%! 80.6%| F3.5%] 95.1% 94.3%| S4.0%| 957%| 82.9%
Toxas S0.6%] 89.64%; B9.3%| 918%| S00%| 615%] 91.0%] 90.5% B0.5%] 867% 90.0%; 916%
TOTAL 5BC - Southwest SO.ME1 SLIN| 920%| MI%| 908%| 924%) 922%] $18% KN%| 914% 82.0% a:ﬂ!
LTOTAL 385 PL3%] 92.2%] #.8%] 80.8% 90.73,' 929%] #28%| 974% 92.0%) $26%| ¥1.7%| 92.0%
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