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COMMENTS OF THE WALT DISNEY COMPANY

These comments are submitted on behalf of The Walt Disney Company, which through

subsidiaries owns ten television stations in the following markets: New York, Los Angeles,

Chicago, Philadelphia, San Francisco, Houston, Raleigh-Durham, Fresno, Flint, and Toledo.

Disney also owns The ABC Television Network (again, through subsidiaries). Disney also

currently owns 74 radio stations (again, through subsidiaries). These comments are being filed

in response to the FCC’s Further Notice of Proposed Rulemaking in the various broadcast



ownership rulemakings captioned above, which sought further comment on the FCC’s broadcast
ownership rules.

In short, The Walt Disney Company is not advocating and does not seek any relaxation of
the Commission's Broadcast Ownership Rules. As stated above, the Walt Disney Company
owns 10 television stations that collectively have a theoretical aggregate reach of less than 24%
of U.S. Television Households, well below the statutory cap of 39%. Disney has not bought a
television station in more than 10 years. Disney sold any interest in newspapers years ago.
Disney also has entered into a contract to divest a large number of its owned radio stations.

Given the increase in, and attractiveness of, new media outlets, in Disney’s view, the
Commission may soon find itself considering ways to incent, rather than restrict, ownership of
over-the-air broadcast stations. However, Disney wishes to repeat that it is not advocating and

does not seek any relaxation of the Commission's Broadcast Ownership Rules.

Respectfully submitted,
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