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September 26, 2006 'We Have To Do A Lot Of Thiﬂgs leferenﬂy'
Clear Channel CEQ Mark Mays said Wednesday

that the radio industry must embrace new methods
Publishers’ Notes of reaching listeners and populating new forms of
media with its content 1f it hopes to compete in the

Subscribe widening world of consumer media.

Subscribe To Daily

Headlines "For radio to propsper, we will have to do a lot

Streamline Press things differently,” he said during the Dickstein

Industry Q&A Shapiro Broadcast Financing 2006 session at the
NAB Radio show. "We need to be taking content,

Radio Revenue repurposing it, and giving it to people in a format

Market Profile that they want. We have to be constantly evolving
and changing what we're doing, and asking

Calendar of Events ourselves what changes can we coatinue to make to

Reader Feedback make radio viable.”

Mays continued, "We have two customer bases;
our advertising customers and our listening

CarserCenter/ »
Classifieds
customers. We need to do a better job of looking at

Ratio lok Lists @l how to reach those two customer bases, because ! :
m there is more competition today. for listeners.

We're just trying to gain entertainment space in people's minds. We need to create very
m innovative environments in the future.”

Business Hews > Fellow panelist and Greater Media CEO Peter Smyth shared Mays' sentiments. "As evolutionary
Columnists things happen, people want to get on bandwagon,” he said. "People in the industry needto take

chances, and not be afraid to fail. We are on the way to great renaissance in American radio.”

About Us
Contact Us Aside from embracing technological change, Mays says that radio must also further consolidate
Advertise over the next ten years if its wants to stand toe-to-ioe with other, more consolidated industries

that are using their scale to gain stronger footholds.

Emmis Communications CEO Jeff Smulyan, another panelist, that he would have left Emmis’
KZLA Los Angeles as a Country station - Emmis recently flipped the station to Rhythmic AC as
"Movin' 93.9 - insisting that the scale Clear Channel has in the market would have allowed it to

S[Dtﬂ Aunt industries have all consolidated. "We are going Lo have to be broader.” Mays even joked with

'No you wouldn't have'.

Comment on this story

E-mail this story to a friend

Sign up for Radio Headlines

http://www_radioink.com/HeadlineEntry.asp?hid=135 185&pt=todaysnews
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"Look at radio versus other mediums,” Mays said, noting that the cable, newspaper and television

keep the market's sole Country outlet on the air. Under his breath and with a smile, Smulyan said,
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LOS ANGELES METRO RADIO MARKET REVENUE SHARE DATA
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In 2005, the L.A. Metro Radio Market had
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revenues of $1.080 billion.
Clear Chanpel (20.6)**  Radio One (1.6)** Salem (2.2)** Lotus Kalmenson {0.8)**
KBIG-FM KKBT-FM KXMX-AM KIRN-AM
KHHT-FM . KKLA-FM KWPA-AM
KFI-AM Wﬁm KRLA-AM KWKW-AM
KIIS-FM ~F1 KFSH-FM
KLAC-AM KZLA-FM , . 830AM (0.3)**
KOST-FM Mm 6)** 2 KMXE-AM
_ /Disney (5.6)** KJLH-FM .

gﬁﬁﬁ KABC-AM . . Multicultural (0.9)**

KDIS-AM Entravisiop (3. KALI.AM
CBS Radio - KLOS-FM KLYY-FM KALLFM
KCBS-FM KSPN-AM KSSE-FM KAZN-AM
KFWB-AM . . XSYY-FM KMNY-AM
KLSX-FM Liberman (4.7)** KVYY-FM KMRB-AM
KNX-AM KBUE-FM/KBUA-FM/ KDLD-FM KYPA-AM
KROQ-FM KEBN-FM KDLE-FM KBLA-AM
KRTH-FM KI{J_AM Ml 3 1 g - 3 Vi L 1]
KTWV-FM KWIZ-FM e -~

KMXN-FM (simulcast with KBUE) KMZT-FM KLUIX-AM
Univision Radio (13.4)*" Spanish B’ 6.1 KSUR-AM Sporting News (0.2)**
KLVE-FM . ‘ Styles Media (0.7)** PC-
KRCD-FM/KRCV-FM KLAX-FM gy KMPC-AM
KSCA-FM KXOL-FM - ol (0.B)**
KINQ-AM ! KWVE-FM
W Radio (0.00**
XTRA -AM |

Source: *SCBA Reporiing Staflons Jan.-Dec. 2005 for 59 Radio stations [n L.A. and Orange Counties.
**Shares based on Spring 2004, Arbitron Los Angeles Metra Ratings. Monday-Sunday, 8A-12M, P12+ 07/25/06
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In 2004, the L.A. Metro Radio Market had

revenues of $1.045 billion.*

e — R T TR R T
Clear Channel (20.2)**  Radio One(3.2)** Salem (1.9)** Lotus Kalmenson (.6}"*
KBIG-FM KKBT-FM KXMX-AM KIRN-AM
KHHT-FM 6.0y KKLA-FM KWPA-AM
KE[-AM Ermmis (6,0)** KRIA-AM KWKW-AM
KIIS-FM KPWR-FM KFSH-FM L
KLAC-AM KZLA-FM o ovisa {0.7)**
KOST-FM C/Dis " Taxi P'dtns (1.4)"* KMXE-AM
- > KJLH-
g;;(_% KABC-AM L FM Multicultural (0.8)**
KDIS-AM Entravision (5.1)** KALI-AM
Infinity (18.4)** K1.OS-FM KLYY-FM KALI-FM
KCBS-FM KSPN-AM KSSE-FM KAZIN-AM
KFWB-AM Lib v KSYY-FM KMNY-AM
KLSX-FM KVYY-FM KMRB-AM
KNX-AM KBUE-FM/KBUA-FM/ KDLD-FM KYPA-AM
KROQ-FM KEBN-FM KDLE-FM KBLA-AM
KRTH-FM KHJ-AM toon .
™ KWIZ-FM 1. n 1.9)** HiFavor (0.4)*"
KMXN-FM (simulcast with KBUE} KMZT-FM KLTX-AM
U - ‘. - - ** -
KLVE F::l[ Public Radio Stations R-AM Sporting News (0.1)**
- . E 2 ) h& 3 " L . i
KRCD-FM/KRCV-FM {a.6r KMPC-AM
KSOAFM KUSC-FM KDAY-FM .
- a
KTNQ-AM KPCC-FM |
KCRW-FM Spanish B'cst (6,0)** ~ KWVE-FM
KKJZ-FM KLAX-FM
KCSN-FM KXOL-FM
KCLU-FM
Source: *STBA Reporling Stations Jon.-Dec 2004 fdr 59 Raclio stotions in LA, and Orange Counties.
=Shares based on Spring 2005, Arbitron Los Angeles Melro Ralings, Mon.-Sun., 6A-12M, P12+, 0%/22/05
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In 2003, the L.A. Metro Radio Market had
n.”*

Clear Channel (20.2)**

KBIG-FM
KHHT-FM
KFI-AM
KIIS-FM
KLAC-AM
KOST-FM
KXTA-AM
KYSR-FM

Infinity (19.0)**
KCBS-FM
KFWB-AM
KLSX-FM
KNX-AM
KROQ-FM
KRTH-FM
KTWV-FM
Univision Radio (7.7)**
KLVE-FM
KRCD-FM/KRCV-FM
KSCA-FM
KINQ-AM

revenues of $1.035 billio

a3 370

Radio One (3.0)**
KKEBT-FM

Emunis (7.4)**
KPWR-FM
KZLA-FM
C 2 e o
KABC-AM
KDIS-AM
KLOS-FM
KSPN-AM

Liberman {4.8)**

KBUE-FM/KBUA-FM/
KEBN-FM

KHJ-AM

KWIZ-FM

KMXN-FM (simulesst with KBUE)

Spanish B'cst (7.3)™
KLAX-FM

KXOL-FM
KZAB/KZBA-FM

Salem (2.9}**

KXMX-AM
KKLA-FM
KRLA-AM
KFSH-FM
Taxg P
KJLH-FM

travision

KLYY-FM
KSSE-FM
KSYY-FM

KDLD-FM
KDLE-FM

KMZT-FM
KSUR-AM

XTRA-AM
XTRA-FM

Source: *SCBA Reporting Stations Jan.-Dec. 2003 for 57 Radio stations in LA. and Orange Counties.
wShares based on Spring 2004, Arbitron Los Angeles Metro Ratings, Mon.-Sun., 6A-12M, P12+, Arbitron data used with

permission from the Arbitron Company and may not be quoted or reproduced without written permission from Arbitron.
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Lotus Kalmenson (9.7)**
KIRN-AM

KWPA-AM

KWEKW-AM

Radiovisa {0.5)**
KMXE-AM

M 3 0 8
KALI-AM

KALI-FM

KAZN-AM

KMNY-AM

KMRERB-AM

KYPA-AM

KBLA-AM

i Fav J7Y**
KLTX-AM

3 0; &
KMPC-AM

Calvary Chappel {0.6)**
KWVE-FM

07120/04
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In 2002, the L.A. Metro Radio Market had

Clear Channel (19.9)**
KBIG-FM

KHBT-FM

KFI-AM

KIIS-FM

KLAC-AM

KOST-FM

KXTA-AM

KYSR-FM

10. * %

KCBS-FM

KFWB-AM

KLSX-FM

KNX-AM

KROQ-FM

KRTH-FM

KTWV-FM

Hispanic B’ el
KLVE-FM
KRCD-FM/KRCV-FM
KSCA-FM

KTNQ-AM
Radio Ognc (3.6)**
KKBT-FM

Source: *SCBA Reporting Stations Jon.-Dec. 2002 for 57 Radio stations in LA. and Crange Counties.

revenues of $950 milli

Emmis (7.3}**
L}

KPWR-FM
KZLA-FM
C/Disn d
KABC-AM
KDIS-AM

KLOS-FM

KSPN-AM

Li )
KBUR-FM/KBUA-FM
KHJ-AM

XWIZ-FM

KMXN-FM

B’ HE

KLAX-FM
KXOL-FM
S m f 23
KKLA-FM
KLTX-AM
KRLA-AM
KFSH-FM

Fou e

Eniravisi e

KDLD {formerly KSSC-FM)
KDLE (formerly KSSD-FM)
KSYY-FM
KVYY-FM

Mt. Wi FM (2.4)**

KMZT-FM
KSUR-AM

ulticnltural (0.8)**
KALI-AM
KALI-FM
KAZN-AM
KMNY-AM
KMRB-AM
KYPA-AM

€ -3

KIRN-AM
KWPA-AM
KWKW-AM

News (0.1
KMPC-AM

CRN (0.3}**
KPLS-FM
i io Stati LO)*
KUSC-FM
KPCC-FM
KCRW-FM
KXJZ-FM
KCSN-FM
KCLU-FM

s»snares based on Fall 2002. Arbitron Los Angeles Metro Ratings, Mon -5un.. 6A-12M, P12+, Arbitron dola used with

pemnission from the Arbitron Company and may not be quoted or reproduced without wrilen permission from Arbitron.
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In 2001, the L.A. DMA had radio revenues of over
$925 million.*

le *

KBIG-FM

KHHT-FM (formerly KCMG)
KFI-AM

KIIS-FM

KLAC-AM

KOST-FM

KXTA-AM

KYSR-FM

KGGI-FM

KKDD-AM

Infinity (21.0)**

KCBS-FM
KFWB-AM
KISX-FM

KNX-AM
KROQ-FM
KRTH-FM
KIWV-FM
KFRG-FM

Hi ic West Cor (a.4)"*
KLVE-FM
KRCD-FM/KRCV-FM
KSCA-FM
KTNRQ-AM

Sowrce: *BIA/SCBA estfimales

KABC-AM
KDIS-AM
KLOS-FM
KSPN-AM (formerly KRLA)

Liberman (3.3)**

KBUE-FM/KBUA-FM
KWJIL-AM (formerly KKHJ)
KWILZ-FM

Emmis (6.2)**

KPWR-FM
KZLA-FM

ish B *a
KLAX-FM
KMJR-FM (formerly KFOX)
KREA
KXOL-FM (formerly KFSG)
Radio One {4.3)**
KKBT-FM
Big City (1.0)**
KLYY-FM
KSYY-FM
KVYY-PM
KJLH-FM

Entravision (1.9)**
KCAL-AM
KOLA-FM
KSSZ-FM
KSSC-FM
KSSD-FM
KSSE-FM

Mi, Wilson FM (1.9)**
KMZT-FM (formerly KKGO)
KJAZ-AM (formerly KGIL)

KALI-AM
KALI-FM
KAZN-AM
KMNY-AM
KMRB-AM
KRRA-AM
KYPA-AM

Kaimenson (1,0)**
KIRN-AM
KWEKW-AM
KWPA-AM

Radio Unica (1.2)**
KBLA-AM

KMXN-FM (formerly KIKF)
KMXN-AM {formerly KIKA)

Sporting News (0.1)"*
KMPC-AM (formerly KCTD)

2 % &

KK1LA-FM

KLTX-AM

KRLA-AM (formerly KIEV)
KFSH-FM (formerly KXMX)
KEZY-AM

Gold Coast
KCAQ-FM
KKBE-FM
KKZZ-AM
KOCP-FM
KVNX-AM
KVTA-AM

Cumylus {0.1)**
KRUZ-FM
KVEN-AM
KBBY-FM
KHAY-FM
KMGQ-FM
KKSB-FM

**Sheres based on Fall 2004 Arbitron Los Angeles Melro Rafings, Mon.-Sun., 6A-12M, P12+, Arbitron data used with o1/02
pemission from the Arbliron Company and may not be quoted or reproduced without written permission from Arbitron.
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CLEAR CHANNEL PRESS RELEASE AND STAR-TELEGRAM ARTICLE
CONCERNING CLEAR CHANNEL’S SECOND QUARTER, 2006 PROFITS




Clear Channel Communications Reports Second Quarter 2006 Results

San Antonio, Texas August 8, 2006...Clear Channel Communications, inc. (NYSE: CCU) taday reported
resulis for its second quarter ended June 30, 2008.

The Company reported revenues of approximately $1.9 billion in the second quarter of 20086, an increase of
7% from the $1.7 billion repoited for the second quarter of 2005. The increase in revenues came across all
operating segments led by the Company’s outdoor advertising segment with 9% growth and the radio segment
with €% growth,

Clear Channel's income before discontinued operations decreased 7% to $197.5 million, as compared to
$213.2 million for the same period in 2005. The Company’s diluted earmings before discontirued opsrations
per share remained at $0.33 for both periods.

The Company’s OIBDAN (defined as Operating Income befors Depreciation & Amortization, Non-cash
compensation expense and Gain {icss) on disposition of assets ~ net) was $847.2 million in the second quarter
of 2008, a2 10% increase from the second quarter of 2005. See reconciliation of OIBDAN to r-et income at the
end of this press release.

"We are successfully reshaping our Company to capitalize on the changes in the global media market,” said
Mark P. Mays, Chiet Executive Officer. "Through a systematic and prudent investment strategy, we are
continuing to strengthen our content resources while efficiently expanding our distribution channels. As we take
steps to secure our growth over the long-term, we remain committed to generating profitable growth and cash
returns for our shareholders.”

“We remain very optimistic about our growth prospects in 2008,* Mays added. “Qur cperating rmomentum has
continued into the current guarter. Our radio division's performance surpassed our expectations and once
again far outpaced the industry. Our top-25 radio markets performed particularly well, generating the highest
percentage growth of eny of our markets. And our outdoor bugiress continued the trend of posting consistently
strong revenues and profits, with considerable gaing from the fast-growing sunbeit markets in the U.8., as well
as solid results in France, Italy and Turkey.”

*Our second quarter results reflect strong growth and healthy fundamentals across our operations,” added
Randall Mays, President and Chief Financial Officer. “As we continue te convert our audience gains into top-
line growth, we will continue to generate profitable returns for our shareholders. Looking ahead, our sokid
balance sheet and tremendous financial flexibility support our sfforis 10 maximize the value of our assets.”

P SR R -



Revenue, Direct Operating and SG&A Expenses and OIBDAN by Division

{in thousands) ree Months Ended Y
June 30, Change
2008 2005
Ravenusa
Radio Broadeasting $ ©83,523 3§ 931929 6%
Qutdoor Advertising 748,403 684,509 9%
Other 150,235 135,792 11%
Eliminations (31.514) (29.458)
Consolidated revenue $1.850647 $1,722732 %
Direct operating and SG&A expenses
Radio Broadcasting $ 588,310 $ 554,217
Less' Non-cash compensation expense (6,.310) —
582,000 554 217 5%
Outdoor Advertising 483 758 480,000
Less: Non-cash compensation expense {1,573) —
492,185 460,000 7%
Other 114,558 107,901

Less: Non-cash compensation expense (S75) —
113,583 107.501 5%

Eliminations {31,514) {28 488)

Pius: Non-cash compensation expense 8 858 — -
Consolldated divisional operating

expenses $1,166,112 $1092620 7%
QIEDAN

Radio Broadcasting $ 401,523 § 377712 6%

Qutdoor Advertiging 258,218 224,509 14%

Other 36,652 27,891 3M1%

Corporate (47.159) (40 957)
Gonsolidated CtBDAN $ 647234 S 589,156 2 10%

See reconciliation of OIBDAN to net income at the end of this press release,

Radip Broadcasting

The Company's radio broadcasting revenues increased 6% during the second guarter of 2006 as compared o
the secord quarter of 2005 primarily from an increase in both locatl and national sales, driven by increases in
yield and average unit rates. The number of 30 second and 15 second commercials broadcast as a percent of
total minutes sold increased in the second quarter of 2006 as compared to the second quarter of 2005, The
Company’s top 25 markets performed well, experiencing-the highest percent revanue growth of any of its
markels. Strong advertising categories during the second quarter of 2008 as compared to the second quarter
of 2005 were services, automotive and ratail.

The Company’s radio broadcasting direct operating and SG&A expenses increased $34.1 million for the
second quarter of 2006 as compared to the second quarter of 2005 This growth includes an increase in non-
cash compensation expense of $6.3 million as a result of adopting FAS 123(R). Also contributing to the
increase were increased costs related to programming, sales and distribution initiatives.
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Clear Channel 2Q profit falls

ELIZABETH WHITE
Asbpckiod Frect

SAN ANTONID - Cwar Charnel Sommunicsions Ing., the nation's, larges: aherator of
radfio siations, satd Tuasday ks second-guaner earmings fell more than &0 percent on
Righer operating co%ts even as revehue rose.

!'\
Net incorie Tall to 3167.5 miNcn, of 3P cents per share, i the three menins snded June
A0 from $220.7 million, or 40 certs per ghate, In the year-ago pefied,

Analygis were I00King for profit of 41 cants por shire i the mest recent quarer,
BoCOMING 10 # SUrvey by Thomaen Financst,

Revenue roge 7 ptrcent 1o $1.85 billlon from §1.72 billion b yex earller, bealing
analysts’ estimates for $1.6 biilion

The compey's lerpest segmam, radio brosdoasting, posted a 6 percent increass in
revenue, 10 $982.5 milion. Advertismg revenue =i it 1,200 stations grew. ied by the
aviometive, 58rvices and ratall saclors.

To siem the lo3s of listeners o satelita ragio snd COs, Sen Antonio-Desed Clear
Channel has ot DecK on commercials but charpes advertisers mone - b Stralagy dubbed
"inss is more.”

The outdoor advertising, segment, which seds bitboard and tut-stop ads, had revenue
of $748.4 mihon, up § peoent FOm a yoar eariel.

Shares of Clear Channa! Communications rese 21 conts to $28.75 in morning treding ¢n
the New York Stck Exchange.

Chief Execitive Mk P, May: said the compery’s momenium has cortnued in the new
LG,

"OUF redic davision's performance surpassed our expectotions and once sgsin Har
outpaced the Induatry,” he sald. “Our top-25 mdic markets peiformec particuiarly well,
panerating the highest pereantage growth of sy of our markets. And aur outdoor
business continued Lhe trend of posting consistantly slmng revenues and profs.”

Fred Moran, media stock analyx! for Boca Raton, Fia.-based Stenford Group, sald e
secund quarter's radio revenue growth proves the succew of the less 's more” straegy.

"Advedtisen fecl Wke they dre gelting moie fof thalr manay bacause miings are climbing
while competing riciic stations are it dacing,” Moran s8id. “Ard the Bvidence 13 yiat the
growl has tumed strongly pogitive despiti tha rako inductny atitl Mruggling.”

Moren said Clear Channal's radio and autdoor-advertising revenue should continee 1o
grow in the third quarer. Even though second-Guarter sarmings "slightly missed”
snalysts' ieget. e sakd, “ihe slory 18 really In *he reveroa and operaling cagh flow
growth”

Jonathan Jecoby, sn znalyst for Bank of Amencs Secumies LLC, sadd I a3 none that
radio revenue growtt. “shouid outpace the Ndustry for the balance of the year

Anplysis expec! samingt of 3% cents per shate In the thind quartar, 40 cents per shere in
the fourth quartsr, and $1 54 per share 1o the 'ull year.
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LOS ANGELES TIMES ARTICLE CONCERNING LOS ANGELES
FCC FIELD HEARING ON MEDIA OCWNERSHIP
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Public Expresses Frustration Over Broadcast
Media

Two FGCC members hoar calts 1o boosl standards and ehd consolldation of station
ownershipg,

Ey pheg Janws, Tines Siafl Writer

Supigmoet 4, 200€

Deep frusrafon ovar the medla's ofien volous and occasionally insansiive broadcasts
nubbled over I2le last week in Los Angeles ag a parade of speakers spent 4 172 hours
impiloring twe faderal reguiators (o enforce highar stendasde and halt any further
consolidetion of 1adio end elevision siation ownership.

Neafly 250 people showsd up for 3 hearing at USC |, one of several across the country
that will be hetd as the Federai Communicatieng Commission amberks, yet agein, on an
overmal of media ownership rules,

™A are right back to squane one,”
sald Michse! J. Copps, ont of two
FCC mambers af the mesting
Thursday.

ADVERTIBEMENT

In 2007, the agency voled 3 to 2 (o
gliow companias 10 own mors TV
sigtions across the country and to
control both a stabion anct a
nEwspPaper in the same markaet.
Afer an outpouring of protast from
CONBUMET Qroups And lers,
Congress welghed n, uvndercutting
the FCC's action. Saperstely, the
U.8, 3rd Gircuil Court of Appesis
célled the new repulations
vrjustified and sant them back 1o
tha agency for revision.

"t was a ngar-disaster for the Uriited States of Americs, and we cannot let that happen
again.” saig Coppa, who, slong with the other Demgocrat on the commisgion, Jongthan
S. Adelstein, had voted agalnst the ruls.

The full FCC Is expected o vote on the media ownership ruiss next year. The igsue is
considered a test dor FCC Chakrman Kevin J. Mardin, who 1ok {he heim last year in the
wake of the cortraversy,

On Thursday, Copps and Adelstein weare the only two FCC membars io attend the
nearing, crganized by the Netionsl Latine Medin Colncll, All five had been invited.

The hearing brought into focus high teveis of dissatigfaction wih the medla.

The twg COMMIBEIANers received ar, earful from dozens of speakers, who assertad that
the consofigution of station ownership had lad to 8 groncunced deding in in-dapth news
repoiting. diversity of viewpalnts and quality childrer's progrempming.

Speakers, who Included members of Conpress, tabor leaders, Ebrarians und oven a
imouysing deiver, accused the major corpergtions that own broadcasting cutiats of
abrogsting their responsibiity to serve the public Interest in thelr pursuit of profits.

Mona Mangan, presicent of the Writers Gulld of Amadca. East, accused the
broadeasters of pandering I "the lowest common denomirator” [n their quest to find 2
isrge encugh avdience 1o drive radngs,

“Local levision Is one of the most lucradve pacis of the netwarks.” she said. *H & the
source of 0 Much manay,”

iMangen ssid SIToNg repaning coukd banelt the communlty, ciling the Investigative
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overage of unsenliary kitchens by XCBS-TV Channel 2 in 1897 tnated tothe A B, C
prades that now hang in restaurant windows.

“Locet stores are expensive, and that type of Investigation is net done snymora* she
said,

One speaker, Dave Adelson, said that searcting for substantlal programming on TV
wat ke trying to gel 3 bglancéd meal from a vending machine.

“The machine is filled with praducts mada by congiomarates,” Adelson said. "You can
ge! arything you want, except nutation.”

The haaring was tha first of four that Copps and Adelstein era planning to epecifically
sddress the concems of Latinos. Los Angeles s home {0 the nation’s iergest Latine
popuiation, — 1.8 million households, acoording to Nigisen Medla Research, The twa
FCC members plan other such hearings this year in New York, Chicago amnd Austin,
Texas.

Geversl Lating speskers decrled the practices of Spanish-language medie, Major
Spanish-language roaccasiers typically buy muen of their enteriainment programming
from production firmis in Mexico and other Latin American countries, This practice,
severai speakers sad, deties Lotine producers, acore and weiters in Los Angsias »
valuatie source of empioynent

A few others said they were offended by the yuigaries and cress content they
sometim es heat on Spanish-larguage radio programs. They asked the FCCindo »
bettar job of monitoring the Spanish-language airwaves.

Tre most impassioned group was one effiiated with a charter sghoot In El Sereng. In
Jure, a tzlk show host on XABC.-AM (TBD) alieged that the school's eaders wers ract
seporatists and called for (g clesure, The schocl recgived a bomb threat and hed to be
evecaated.

The school's co-founder played an audio fape of the KABC broadcast, and demanded
trat the FCC revoke Whe siption's icense, Ona father accusad the station of spraading
nate and figk.

"They threatened (e lives of our children,” ha cried owl, his booming voice filing the
confarence room,

KABC executives did not rewr calls seeking comment Fricey, and executives at parent
firm Vet Disney Co. decined o comment.

On Frioay, Adelstein sed he wat alenmed by what he heard and would invastigate the
matter further, He s3id bd was impressad by the winout and the varety of issues ralsed
ut the hearing.

“This wis » pawerful stalernent of the deep levei of concemn within the Hispanic
community aboit the stzie of the media in Los Angeles ” he seid. “The frustration is
understandabie.”
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RADIO AND RECORDS ARTICLES CONCERNING
CLEAR CHANNEL’S PROFESSED FEAR OF “I-PODS”
AND SATELLITE SUBSCRIPTION SERVICES
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Clear Channel Lobbymg For
Media-Ownership Rules Change

America’s largest radio group wants to get even bigger and is ieaning on
the FCC to make it happen.

Ciear Channel, an active member of the radio Industry's blggest lobbying
operation and trade assoclation, the NAB, began bullding its own lobbying
presence In Washington more than a year ago and has met with FCC
commissioners and their staffs numerous times.

According to a2 report this morning on Law.com, Clear Channel has quiety
floated a plan that would aliow It and companies like it to expand thefr
holdings in the largest U.S. markets. The publication says Clear Channel is
considering a format petition with the FCC to raise the caps on the number
of statlons a company ¢an own in big markets.

Lead by Chairman Kevin Martin, the FCC in June announced it would review
medla-ownership rules and would consider permitting companies to own
more than eight stations in the largest markets where Bt least 45 fuli-power
stations operate.

"Ezsing the ownership restrictions will help leve! the playing field and let
free radio compete with iPods, online music services and satellite radio,"
Law.com quctes a Clear Channel spokeswoman as saying. “Certainly,
seeing that satellite radio has 150 unregulated stations in every market and
free radio is Jimited to just eight shows the apparent disparity.”

— Jeffrey Yorke, R&R Washington Bureau Chief
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Clear Channel Lobbying For
Media-Ownership Rules
Change

Amagrice's iargest radio group wants
to get even bigger and IS leaning
on the FCC to make it happen.
Clear Channel, an active member
of the radio industry's b:ggest
lobbying operation and trade
association, the NAB, began
buiiding its own lobbying presence
in Washington more than a year
age and has met with ECC
commissioners and thelr staffs
numerous times.

Updated August 7, 2008

4:30am ET

Forgy Juins Radlo
Ona/Cleveland as GM

Radio One has announced Chris
Forgy to the position of VP/GM of
its Cleveland cluster, overseeing
Urban WENZ, Gospel WIMO, Urban
Talk WERE, and Urban WZAK.

Updated August 4, 2006

7:15pm &Y

Smulyan Withdraws Offer To
Take Emmis Private

ECC Acquisition, Inc. owner Jeff
Smuiyan today withdrew hig
compeny's May 7 non-tinding offer
to buyout Emmis shares to {nke
the company prvate, Stiulyan,
who is alsc tne founder ard
Chalrman/CEO of Emmis
Communications Corporation, made
his inteptions known in 2 letter to
the Emmis Broad of Diractors.

Eull Story

LATEST HI:ADLINE'S

Updated Auqust 7, ZDOG

10:50am ET

02 Earningg Reporty

Dr, Laurd Joiny Sonts Barbara's
News-FPresg As Columpnist

Car-based iPods Yhreatan
Jerrestrial And Satellits Radio

Page lof 2




Radio and Records

C8/09/2006 08:22 PM

tmo T A e

Aug 9th, 200§
SAVE | EMAL, | ERINT | MOST POPLLAR | R5S ] | BEERINTS
e
Report: Clear Channel Wants Bigger Piece Of The Pie Americans Conferance
Auvg. 07, 2006 kson N
By Ken Tucker

Desplte the cenainty of another high-profie hattie with opponents of media

rrnmanlidetion Claar Chamnal hee mnigthr Anatad o nlem ther wirmild akira tha readia
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giant and olher station owners 1o boost their hotdings in the largest U.S, markets,
according to the Deal.

The company is considerirg filing & formal petilion with tha FCC seeking to raise
the caps lirmting how many stations one gompany can own in the largest
individual U.S. markets, according to the story,

While current rutes specify that a company may own no more than eight rdic
stations in the largest U.S. markets, such as Los Angeles, New York and
Chicago, wheare at ieast 45 fuli-power radic stations operate, it's belleved that
Clear Channel 15 geeking approva! from the FCC {o own 10 stations in marksts
with 60 radio stations end 12 radio outlets in the largest U.8. markets that have
75 radio stations or more.

“Easing the ownership resirictions will belp level the pleying field and let free radic
compete with iPods, onfine music services and salellite radio,” a Clear Channgl
spekeswoman tolg the Deal, "Certainly, seeing that satellile radio has 180
unregulated stations in every market snd free radic Is limitad to just elght shows
the apparen: disparity.”

In June, the commission faunched fs congressionally-mandated review of FCC
rulas, which it must conduct every four years,
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Today’s News

Radio Listening Remains Strong

From the Pyplisher

Learn
&Earn

Despite the gvailability of various new macdia to receive music end nows, only 4 little more than
one in four Americans (27 percent) say they urc now listening ic the radio less than they did
Fve years uge. According to 3 survey commissioned by American Media Services, abow holf
(51 percont) said their radio liskening hasn't changed during the past five years, and 2| percent | WISHES
said they ere now listening more. | 10

When asked o look ahend five years, only || percent said they expect tc be listening to the
radio less than they do now. Nearly three out of four (74 percent) said they expect to listen
about the same, and 13 percent said they sxpect to listen more.

“Radio plays a vital role in American life. Reports of radio’s death seem greatly exaggeruted”
said Ed Seeger, president und chief exeoutive officer of American Media Services, which
commissioned the survey.

The survey found that Americsns rate radio s Lheir primary source 1 leamn sbout new music.
When asked which ways they learn abou! new music, 63 percent said by listening to the radio.
In comparison, 43 percen: said i can be through alking with fricds, 41 percent cited walching
televfsion, 24 percent cited reviews in newspapers or megazines, and 16 percent ciled the
Intamel.

Comment on thig story
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New Study Says Radio Listening Habits Are Unchanged
September 13, 2008 ‘

A new Omnitel/American Media Services {(AMS) study finds that despite the
multiiude of new media options, most people are stili listening to radio in the
same amouni as always. Approximately 27 percent of those surveyed are
listening 1o less radio than they did five years ago. Just over half 8gid their
listening habits are unchanged, with 21 percent saying they now listen to even
more radio.

Additionally, 63 percent said they find new music via radio, with friends (43
percent}, TV (41 percent}, print reviews (24 percent) and the Intemet (16
percent) ciled as cther sources for new music. Also, men were found to be
more likely than womer: to lsten to Intemet radio, but the gender gap is
expecied to shrink in the near future,

"Radio plays a vital role in American fife. Reports of radio’s death seem greatly
exaggerated,” said AMS PresidenVCEC Ed Seager.
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