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Today’s News

Soonmborzs 2005 We Have To Do A Lot Of Things leferently
Clear Channel CEO Mark Mays said Wednesday

that the radio industry must embrace new methods
Publishers’ Notes of reaching listeners and populating new forms of
media with its content if it hopes to compete in the

Subscribe widening world of consumer media.

Subscribe To Daily

Headlines “For radio to propsper, we will have to do a lot

Streamline Press things differently,” he said during the Dickstein
Shapiro Broadcast Financing 2006 session at the

Industry Q&A NA]F; Radio show. "We neeg to be taking content,

Radio Revenue repurposing it, and giving it to people in a format

Market Profite that they want, We ha\fe to be constanth( evolving
and changing what we're doing, and asking

Calendar of Events ourseives what changes can we continue to make to

Reader Feedback make radio viable.” The

Cara er Center/ Ll Mays continued, "We have two customer bases;
Classifieds our advertising customers and our listening

= - customers. We need to do a better job of looking at
Radio Ink Lists Ll how to reach those two customer bases, because a SLASH &
Industry Links (W there is more competition today. for listeners.
We're just trying to gain entertainment space in people's minds. We need to create very TIME

m innovative environments in the future.” AN

Business NEws > Fellow panelist and Greater Media CEQ Peter Smyth shared Mays' sentimeats. "As evolutionary 8

Columnists things happen, people want to get on bandwagon,” he said. "People in the industry need’io take
chances, and not be afraid to fail. We are on the way to great renaissance in American radic.” .

About Us
Contact Us Aside from embracing technological change, Mays says that radio must also further consolidate
Advertise over the next ten years if its wants to stand toe-to-toe with other, more consolidated industries

that are using their scale to gain stronger footholds.

"Look at radio versus other mediums,” Mays said, noting that the cable, newspaper and television

S.[Dfﬂ M”nf industries have all consolidated. “We are going to have to be broader." Mays even joked with
Emmis Communications CEQ Jeff Smulyan, ancther panelist, that he would have left Emmis’

KZLA Los Angeles as a Country station - Emmis recently flipped the station to Rhythwmic AC as
“Movin' 93.9 - insisting that the scale Clear Channel has in the market would have atlowed it to
keep the market's sole Country outlet on the air, Under his breath and with a smile, Smulyan said,
‘No you wouldn't have'.”

Comment on this story
E-mail this story to a friend
Sign up for Radio Headlines
MA[
CAM
e
http://www .radioink.com/HeadlineEntry.asp?hid=135185&pt=todaysnews 9/26/2006
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LOS ANGELES METRO RADIO MARKET REVENUE SHARE DATA
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In 2005, the L.A. Metro Radio Market had
revenues of $1.080 bl]hon.

2 el i 1.6 Salem (2.2)** Lotus Kalmenson {0.8)«*
KBIG-FM KKBT-FM KXMX-AM KIRN-AM
KHHT-FM . KKLA-FM KWPA-AM
KFI-AM m&m KRLA-AM KWKW-AM
KIIS-FM -F2 KFSH-FM
KLAC-AM KZLA-FM o o 830AM (0.3)**
KOST-FM ABC/Disney (5.6)** KMXE-AM
ggﬁg KABC.AM KJLH-FM Multicuitural (0.9)**
KDIS-AM Entravision (3.8)** KALIW\AM

CBS Radio (18.4)** KLOS-FM KLYY-FM KALIFM
KCBS-FM KSPN-AM ‘ KSSE-FM KAZN-AM
KFWB-AM . . KSYY-FM KMNY-AM
KLSX-FM Liberman (4.7)** KVYY-FM KMRB-AM

NXAM KBUE-FM/KBUA—FM/ KDLD-FM KYPA-AM
KROQ-FM KEBN-FM KDLE-FM KBLA-AM
KRTH-FM hcitgeg Mt AEM (LA i Fav .

KMXN-FM (simulcast with KBUE) KMZT-FM KLTX-AM

U A n 13.43"" S ish B'cst (6.1)** | KSUR-AM ' Sporting News (0.2)**
KLVE-FM KLAX-FM Styles Media (0.7)**  gMPC-AM
KRCD-FM/KRCV-FM - KXOL-FM KDAY-FM
KSCA-FM . el (0.8)*
KINGQ-AM ‘ ! KWVE-FM
W Radio (0.4)**
XTRA -AM

Source: *SCBA Raporiing Stoflons Jan.-Dec. 2005 for 52 Radio staffons in L.A. and Oronge Coundies.
*Shares based on Spring 2006, Arbifron Los Angeles Metio Rafings. Monday-Sunday, 6A-12M. P12+ 07 /25/06
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In 2004, the L.A. Metro Radio Market had

Clear Channel (20.2)**
KBIG-FM
KHHT-FM

KRI-AM

KIIS-FM

KLAC-AM
KOST-FM
KTLK-AM
KYSR-FM

Infinity (18.4)**
KCBS-FM
K¥WB-AM
KLSX-FM

KNX-AM
KROQ-FM
KRTH-FM
KTWV-FM
Univisio i "
KLVE-FM
KRCD-FM/KRCV-FM
KSCA-FM
KITNQ-AM

revenues of $1.045 billion

Radio One (3.2)**
KKBT-FM

is %
KPWR-FM
KZLA-FM

ABC/Disney (4.9)**
KABC-AM
KDIS-AM
KLOS-FM
KSPN-AM
'h %
KBUE-FM/KBUA-FM/
KEBN-FM
KHJ-AM
KWIZ-FM
EKMXN-FM (simulcast with KBUE}
Public Radio Stati
(3.6)"* )
KUSC-FM
KPCC-FM
KCRW-FM
KKJZ-FM
KCSN-FM
KCLU-FM

Salem (1.9)**
KXMX-AM
KKLA-FM
KRLA-AM

KFSH-FM

Taxi P’'dins (1.4)**
KJLH-FM

tra 1T *
KLYY-FM
KSSE-FM
KSYY-FM
KVYY-FM
KDLD-FM
KDLE-FM

1. Wilson FM (1.9)**
KMZT-FM
KSUR-AM

Media (0.9)**
KDAY-FM
Spanish Best (6.0)**

KLAX-FM
KXOL-FM

Source: *SCBA Reporling Stations Jun.-Dec. 2004 for 59 Radio stations in L.A. and Orange Counties.
**Shares based on Spring 2005, Asbitron Los Angeles Melro Ralings, Mon.-Sun., 6A-12M, P12+

*

Lotus Kalmenson (0.6)**
KIRN-AM

KWPA-AM

KWKW-AM

-

iovisa {o0.7)**
KMXE-AM

Multicultural (¢.8)**
KALI-AM

KALI-FM

KAZN-AM

KMNY-AM

KMRB-AM

KYPA-AM

KBLA-AM

Hi Favor {0.4)**
KLTX-AM
Sporting Newg (0.1)**
KMPC-AM '

Cha *”
KWVE-FM

0972:2/05
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In 2003, the L.A. Metro Radio Market had
revenues of $1.035 billio

Clear Channel (20.2)** Radio One (3.0)** Salem {(2.9)** Lotus Kalmenson {0.7)**
KBIG-FM KKBT-FM KXMX-AM KIRN-AM
ﬁiﬁﬁz;rhi ] E H *e KKLA-FM vaPArAﬁd
- KRLA-AM KWEKW-
KIIS-FM KPWR-FM KFSH-FM o
KLAC-AM RZLA-FM o Radiovisa (0.5)**
KOST-FM : e Taxi P’dins (1.9)** KMXE-AM
KXTA-AM AM KILH-FM Multg o
KYSR- KABC- ..
FM KDIS-AM travision (4.4)** KALIL-AM
Infini 0)** KLOS-FM KLYY-FM KALI-FM
KCBS-FM 'KSPN-AM KSSE-FM KAZN-AM
KFWR-AM . . KSYY-FM KMNY-AM
KLSX-FM Liberman (4.8)™ | KVYY-FM KMRB-AM
RNX-AM KBUE-FM/KBUA-FM/ KDLD-FM KYPA-AM
KROQ-FM K}%%FM KDLE-FM KBLA-AM
KR'IH-I;MM KWIZ-FM . on -0)** i Favor (0.7)**
. _ - KMXN-FM (simulcast with KBUE) KMZT-FM KLTX-AM
KLVE-FM . Sporting News (0.1)
KLAX-FM 0. KMPC-AM
KRCD-FM/KRCV-FM .
KSCA-FM KXOL-'M XTRA-AM Calvary Chappel (0.6]**
KTNQ-AM KZAB/KZBA-FM _ XTRA-FM

KWVE-FM

Sowce: *SCBA Reporting Stations Jan.-Dec. 2003 for 57 Radio slations in L.A. and Orange Counties.
+Shares based on Spring 2004, Arbitron Los Angeles Metro Ralings, Mon.-Sun., 6A-12M, P12+, Arbitron data used with
pesmission from the Arbilron Company and may not be quoted or repraduced without written permission from Arbiiron. 07/20/04
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In 2002, the L.A. Metro Radio Market had

> Clear Channel (19.9)**

KBIG-FM
KHHT-FM
KFI-AM
KIIS-FM
KLAC-AM
KOST-FM
KXTA-AM
KYSR-FM

{19.5)**

KCBS-FM
KFWB-AM
KLSX-FM

KNX-AM
KROQ-FM
KRTH-FM
KTWV-FM
Hispanic B’
KLVE-FM
KRCD-FM/KRCV-FM
KSCA-FM
KTNQ-AM
Radio Onc (3.6)™*
KKBT-FM

Source: *SCBA Reporting Stations Jan.-Dec. 2002 for 57 Radio stations in LA. and Orange Counties.

1 ¥
.

KPWR-FM
KZLA-FM
C/Disn *
KABC-AM
KDIS-AM

KLOS-FM
KSPN-AM
Liberman (5.9)**
KBUE-FM/KBUA-FM
KHJ-AM
KWIZ-FM
KMXN-FM

B’ 4%
KLAX-FM
KXOL-FM

revenues of $950 milli

Four e
Taxi im Ml

niravisi haind
KLYY-FM
KSSE-FM
KDLD (formerly KSSC-FM)
KDLE (formerly KSSD-FM)
KSYY-FM
KVYY-FM

Mt. Wilson FM (2.4)**

KMZT-FM
KSUR-AM

Multicnltural (0.8)**
KALI-AM

KALI-FM

KAZN-AM

KMNY-AM

KMRB-AM

KYPA-AM

¥*
.

dio Unica {(0.8)**

N |
KMPC-AM

CRN (0.3)**
KPLS-FM
13 io Stati

KUSC-FM
KPCC-FM
KCRW-FM
KXJZ-FM
KCSN-FM
KCLU-FM

**shares based on Fall 2002, Arbitron Los Angeles Metro Ratings, Mon.-Sun.. 6A-12M, P12+, Arbitron d(_ﬂu used with
permission from the Arbitron Company and may not be quoted or reproduced without written permission from Arbitron.
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In 2001, the L.A. DMA had radio revenues of over

Clear Channel (21.0)**
KBIG-FM

KHHT-FM (formerly KCMG)
KF1-AM

KIIS-FM

KLAC-AM

KOST-FM

KXTA-AM

KYSR-FM

KGGI-FM

KXDD-AM

Infinity (21.0)**
KCBS-FM
KTWB-AM
KISX-FM
KNX-AM
KROQ-FM
KRTH-FM
KTWV-FM
KFRG-FM

. ic B -
KLVE-FM
KRCD-FM/KRCV-fM
KSCA-FM
KINQ-AM

Source: *BIA/SCBA esfimaies

@Q{Dm’ M 15.9 el

KABC-AM
KDIS-AM
KLOS-FM
KSPN-AM (formerly KRLA)
Liberman (3.3)**
KBUE-FM/KBUA-FM
KWJL-AM (formerly KKHJ)
KW1Z-FM

3 2 W -
KPWR-FM
KZLA-FM

3 h 3 2
KLAX-FM
KMJR-FM (formetly KFOX)
KREA
KXOL-FM (formerly KFSG)
Radio One (4.3)**
KKBT-FM
KLYY-FM
KSYY-FM
KVYY-FM
Texi Pdins (1.3)**
KJLH-FM

_$925 million.*

Entravision (1.9)"* Astor (0.2)**
KCAL-AM KMXN-FM (formerly KIKF)
KOLA-FM KMXN-AM (formerly KIKA)
KSSZ-FM o "
KSSC-FM Sporting News (0.1)™
KSSD-FM KMPC-AM (formerly KCTD)
KSSE-FM Salem (2.8)**
KXLA-FM
Mt. Wilson FM (1.
1.9)™" KLTX-AM
KMZT-FM (formerly KKGO) KRLA-AM (formerly KIEV)
KJAZ-AM (formerly KGIL) KFSH-FM (formerly KXMX)
Multicultural (1.0)** KEZY-AM
KALI-AM Gold Coast
KALI-FM KCAQ-FM
KAZN-AM KKBE-FM
KMNY-AM KKZZ-AM
KMRB-AM KOCP-FM
KRRA-AM KVNX-AM
KYPA-AM KVTA-AM
Kalmenson (1.0)** lus (0.1)**
KIRN-AM KRUZ-FM
KWEKW-AM KVEN-AM
KWPA-AM KBBY-FM
& 1) KHAY-FM
Radi KMGQ-FM
KELA-AM KKSB-FM

*Shores based on Foll 2008 Arbitron Los Angeles Melra Ratings, Mon.-Sun., 6A-12M, P12+. Arbitron data used with . o102
pefmission from fhe Arbitron Company ond may not be quoted or reproduced without written pefmission from Arbitron. 11O
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CLEAR CHANNEL PRESS RELEASE AND STAR-TELEGRAM ARTICLE
CONCERNING CLEAR CHANNEL’S SECOND QUARTER, 2006 PROFITS




Clear Channel Communications Reports Second Quarter 2006 Results

San Antonio, Texas August 8, 2006.._Clear Channel Communications, Inc. (NYSE: CCU) today reported
resuits for its second quarter ended June 30, 2006.

The Company reported revenues of approximately $1.2 billion in the second quarter of 2008, an increase of
7% from the $1.7 billion reported for the second quarter of 2005. The increase in revenues came across all
operating segments led by the Company's outdoor advertising segment with 8% growth and the radio segment

with €% growth.

Clear Channel's income before discontinued cperations decreased 7% to $197.5 miliion, as compared to
$213.2 million for the same period in 2005. The Company's dilited earnings before discontirued operatione
per share remained at $0.38 for both periods.

The Company's OIBDAN (defined as Operating Income before Depraciation & Amortization, Non-cash
compensation expense and Gain (loss) on disposition of assets - net) was $647.2 million in the second quarter
of 2006, a 10% increase from the second quarter of 2005. See reconciliation of OIBDAN to r-et iIncome at the
end of this press reiease.

“We are successfully reshaping our Company to capitalize on the changes in the global media market,” said
Mark P. Mays, Chief Executive Officer. "Through a systematic and prudent investment strategy, we are
continuing 1o strengthen our content resources while efficiently expanding our distribution charineis. As we take
steps to secure our growth over the long-term, we remain committed to generating profitable growth and cash
returns for our shareholders.”

“We remain very optimistic about our growth prospects in 2008," Mays added. “"Our operating rnomentum has
continued into the current quarter. Our radio division's performance surpassed our expectstions and once
again far outpaced the incdustry. Cur top-25 radio markets performed particularly well, generating the highest
percentage growth of any of our markets. And our ocutdoor buginees continued the trend of posting consistently
strong revenues and profits, with considerable gains from the fast-growing sunbeit markets in the U S., as well

as solid results in France, ltaty and Turkey."

*Our second quarter results reflect strong growth and healthy fundamentals across our operations,” added
Rendall Mays, President and Chief Financial Officer. "As we continue te convert our audience gains into top-
line growth, we will continue to generate profitable returns for our sharehoiders. Looking ahead, our salid
balance sheet and tremendous financial flexibility support our efforts t© maximize the value of our assets.”




Revenue, Direct Operating and SG8A Expenses and OIBDAN by Division

{In thousands) Three Months Ended %
June 30, Change
2006 2005
Revenug
Radio Broadcasting $ 983523 §$ 931820 6%
Outdoor Advertising 748,403 684,509 9%
Other 150,235 135,792 11%
Eliminations {31.514) (29.498)
Consolidated revenue $1.850647 $1,722,732 7%
Direci operating and SG8A expenses
Radio Broadcasting $ 588,310 % 554217

Less: Non-cash compensation expense (6.310) —
582,000 554,217 5%

Qutgoor Advertising 493,758 460,000
Less: Non-cash compensation expense {1,573) —
492,185 460,000 7%
Other 114,558 107,801 ‘
Less: Non-cash compensation expense {975 -_—
113,583 107.901 5%
Eliminations (31,514) (29.498)
Pius_: Non-cash compensation expense 8.858 — -
Consolidated divisional operating : '
expenses $1,165,112 51,092,620 7%
OIBDAN
Radic Broadcasting $ 401,523 §$ 377712 6%
QOutdoor Advertizing 258218 224 509 14%
Other 36,652 27.891 31%
Corporate ' {47,159) {40.957)
Gonsolidzted OIBDAN 5 647234 S 589156 10%

See reconciliation of O!BDAN to net income at the end of this press release.

Radic Broadcastin

The Company's radio broadcasting revenues increased 6% during the sacond quarter of 2008 as compared to
the second quarter of 2005 primarily from an increase in both local and national sales, driven by increases in
yield and average unit rates. The number of 30 second and 15 second commercials broadcast as a percent of
total minutes sold increased in the second quarter of 2006 as compared to the second quarter of 2005, The
Company's top 25 markets performed well, experiencing-the highest percent revenue growth of any of its
markets. Strong advertising categories during the second quarter of 2008 as compared to the second quarter
of 2005 were services, automotive and retail.

The Company's radio broadcasting direct operating and SG&A expenses increased $34.1 million for the
second quarter of 2006 as compared to the second quarter of 2005. This growth includes an increase in hon-
cash compensation expense of $8.3 million as a resutt of adopting FAS 123(R). Also contributing to the
increase were Increased costs related to programming, sales and distribution initiatives.
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Clear Channel 2Q profit falls

ELIZABETH WHITE
Associaied Pross

SAN ANTONID - Clear Channet Communicadons In., the nation's largest aparator of
radio stations, said Tumsday ks second-quanter earnings Kl mom thsn 20 percent on
higher opersting Costs even as revenue roce.

"
Net incorte Fek to 5167.6 million, o 3P centy per share, in the three menihs ended June
20 from $220.7 milion, or 4 certs per ghare, in the year-ago pefiod.

Anelysts were looking for profit of 47 aants per shams in the most recent Quaner,
soconding 10 @ 3urvey by Thomson Finangisl,

Revenue rove 7 percent te 31.85 billon from $4.72 billion & yesr sariler, beating
analysy’ estimates for $1.6 bilion.

The compeny’s I8Igesl Segmeni, radio hroadaesting, posies a & percent inc:eake it
mevenue, 1o $9835.5 milioh. Agverising roevanus wi its 1,200 stations grow. lag By e
auiomotive, servicas and retail wociare.

To stem the (035 of istenals oy saratite nko and CDs, Sen Antonio-besed Claar
Channel has ot beck &n commerciala b champes stvertisers mend - a siratagy dubbaed
"ags is more.”

The outdoor Mdvertising segmenl, which seits bisboard and tas-stop ads, had revenue
of $748,4 milion, up @ percent from & year estier.

Shares of Clesr Channe! Communications rese 21 cents 1o 328,75 in morning trading on
tha New York Stck Exchange.

Chinf Executive Mark P, Mays said the comparsy’s momentum has continusd i the new
[T 4 )

“Qur radio division's performance surpassed our expactotiong and once again far
outpacad the Industry,” he seid. “Our top-28 mdic markets performed parficularly well,
ganansing the highest peicantage growth of sy of our markets. And our outrdoor
business continued (he rend of pasting consistenty slrong revenues and profie.”

Fred Moran, media stook nnalvs! for Boca Rator, Pla.-basad Starforg Group, said ihe
second quarter’s radio revenue growth proves the success of the "less ls more” stramgy.,

"Advetiners (ecl ke they are gelling more (O IWiE Mansy Bacauss mtings sre olivbing
while competing radio stations are in decine,” Moran said. “Arxd the svidence is 11t he
growi: has tumed strongly positive despits the radio induutry atil ruggling.”

Moran said Clasr Channal's rasio and ouidoor-3¢vartising Mveriue shault comtinue I
grow in the third quarter. Even though aucond-quarnes saminge “slightly missed”
analyste' target. he said, "the slory ie really in he reveoe and opersiing cash flow
growth”

Junathan Jacoby, &h 3ralyst for Benk of Amence Securies LLC, $aid in & none that
radic revenue growtt “should outpace the industry for the balance of the yaar "

I emal this

ANBiySIS expect saminge =f 38 cants per shave i the thind quarter, 40 cents per share in
the fourth quartsr, and $1.34 per share for the full year.

ON THE NET
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LOS ANGELES TIMES ARTICLE CONCERNING LOS ANGELES
FCC FIELD HEARING ON MEDIA OWNERSHIP
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Print Edition ; Business

Public Expresses Frustration Over Broadecast
Media

Two FCC members hedr calis 1o boost standards and end consolidation of statlon
ownership,

Ey Mag James, Tirmes SIaf Wriler

Suplemter 4, 2006

Deep fruswadon over the media's often frivolows and octasionally insensliive broadcasts
bubbled over 1218 last week In Los Angelss a5 ¢ parade of speRkers spent 4 172 hours
impioring two fedensl reguigtors lo enfarce higher standards and halt any further
consolidetion of radio and television station ownenship.

Nearly 250 people showed up for 2 hearing at USC |, one of several across the country
that win be hetd as the Federal Communications Commission ambarks, yet agsin, on an
overnall of media ewnemhip rules.

"Wa are nght back (o square one,”
suld Michew J. Coppe, one of two
FCC membars at the meeing
Thursdey.

ARVERTIBEMENT

In 2008, the agency voled 3 16 2 o
allow companies 16 own mone TV
stelions across the country and to
Gontrol both & station and »
newspaper in the same market
Afer an culpourng of protest from
CONBUMET groups and others,
Congregs welghad in, undercutting
the FCC's acfion. Saparstely, the
U.8. 3ra Glicuit Court of Appesis
collad the new regulatons
urjustified and rant them back 1o
the sgency for revision.

"t was @ ngar-disaster for the United States of America, and we cannot let that happen
again.” said Copps, who, tlang with the other Democrat on tha commission, Jonathan
S, Adeigtein, had yoted againat the rules.

The Wil FCC Is expectet 10 vote on the medie cwnership rulas next yser. The esue Is
congidéred & tes! for FCC Chairman Kevin J. Martin, who todk the heim last yes” in the

wake of the contravercy.

On Thursduy, Copps and Adelstein were the only two FCC memburs ¢ altend the
hearing, organized by tha Nations] Latine Medin Coundll. ANl five had been inviled.

The hearing brought into focus tigh levels of dissatistaciion with the medis.

The w0 commissioners repeived ar earful rom dozens of speckers, who asseriad that
the censolidation of Station ownership hat lad t0 a pronounced dedine In in-depth news
reporting, diversity of viewpainte and quasity children's programming.

Speakers, who Inctuded members of Congreas, isber ieaders, torarians srd aven a
limousine driver, sccusad the major eorperstions that cwn broadeasting cutiets of
abrogating their responsivilily to serva the public Inferest in thlr pursuit of profits.

Mona Meng an, president of the Writars Gulid of Ammenica. Esst, accused the
brovdcasters of pandering o "the lowest cormmon denomineior” in their quest to find a
lorge enough sudience to driva ratings.

“Local television 1s ane of the most ucrative paris of the netwurks.” she said. *it is the
source of 80 Much monay.*

Mangan cald STong repaning could benefit the community, oiting the Invectipative
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Public #xpresses Frustration Over Brosdcast Madla - Las Angeles Timas

w71 coverage of unsanitary kilchens by KCBS-TV Channel 2 in 1987 that led tothe A, 8, C

Times

grades thet now hang in restaurant windows.

LOCAL ADE By a tk | “Local storles are expensive, and that type of investigation is not done anymore.” she
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One spaaker, Dave Adelson, sald that searcting for substantial programening on TV
was (ke trying to gel a belancad meal from a vending machine.

*The machine is flled with products made by congiomarates,” Adelson said. "You can
get enything you want, except nut#tion "

The haaring was tha fest of four that Copps end Adelstein are planning 1o specifically
»ddress the concems of Latinos. Los Angeles ic homa {0 the nation's lerpast Latino
popuiation, ~— 1.3 mition hauseholds, according 1o Nielsen Media Research, The {wa
FCC members plan other such heerings this year in New Yok Chicaga and Austin,

Texns,

Several Latind speakers decried the practices of Spanish-language medin. Major
Spanish-language broadeasiers typically buy mueh of their enteriainment programming
from preduction finrs in Mexiop and other Lafin Amelican countries. This practice,
several speakers sadd, denies Latino producers, aciors and writers In Los Angelss a
valuatle source of employmuent.

A lew othars said they were offenced Dy the vuigaritles and craws corflent they
sometimec hear on Spanish-langusge radio programs. They askad the FCCtado a
betwr job of monitoring the Spanish-langusge alrwaves,

The most impassioned group was one effilated with 8 ehaner school In Bl Sereno. in
Jung, B tslk show host on KABC-AM (790) alleged (hat the school's laaders wene raclst
sepgratists and called for lts closure, The schoc! receivad a bomb hreat and had to be
evezied.

The schools co-founder pieyed an audio tape of the KABC proadeast, and demanded
tnat the FCC revoke ihe stption's Foense, Ona father accusad the station of spreading
hate and ligs.

"They threataned e lives of our chiidren,” he ciied oul, his booming voise Miling the
confarance room,

KABC executives did not retur calls seeiing comment Fridey, and executives at parent
firm VWat Dissey Co. dectined 10 comment.

On Frieay, Adelsiein said ho was alsrmed by what he hesrd and wouid investigate the
matter further. He 53id he was kopressed by the winout and he variety of issues ralsed

ut the hearing.

"This was » powaerful staterment of the deep ieve! of concemn within tha Hispanic
community about the sizte of the media in Los Angsiss ” he weid. "Tha frustretion is
Understangaie.”
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ATTACHMENT 5

RADIO AND RECORDS ARTICLES CONCERNING
CLEAR CHANNEL’S PROFESSED FEAR OF “I-PODS”
AND SATELLITE SUBSCRIPTION SERVICES
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Updaled August 7, 2008
10:50am ET
Clear Channel Loblying For

NEWSROOM S _. i o - -‘ :::;:.:':':::a:ﬂ:{-' Media-Ownership Rules
. RIREIRIGIILZL0E000507 - Change
" -a---- S . : e Americe's largest radio yroup wants
onday, August 7, to get even bigger and s leaning
Clear Channel Lobbymg For on the FCC to make It happen.
Clear Channel, an active member
Media-Ownership Rules Change of the radio industry’s biggest
Igbbyin ration and trade
America's largest radic group wants to get even bigger and is leaning on asso‘éiagoorfethe NA;, began
the FCC to make it happen. building its own lobbylng presence
_ . in Washington more than a year
Clear Channe!, an active member of the radio industry’s blggest lobbying 290 and has met with F2C
operation and trade association, the NAB, began bullding its own lobbying commissioners angd thelr staffs
presence In Washington rmore than a year ago and has met with FCC mﬁm-

commissioners and their staffs numerous times.

Updated August 7, 2006

According to a3 report this morning on Law.com, Clear Channel has quletly 4:30am ET

Noated a plen that would allow It and corppanies like it to expand their Forgy Jeoins Radlo

holdings In the largest U.S, markets. The publication says Clear Channel Is One/Cleveland as GM
consldering a formal petition with the FCC to raise the caps on the number Radic One has announced Chris

Forgy to the position of VP/SM of
its Clevelangd cluster, overseeing

Lead by Chairman Kevin Martin, the FCC in June announced it would review Urban WENZ, Gospei WIMO, Urban
media-ownership ruies and would consider permitting companies te own Talk WERE, and Urban WZAK.
more than eight stations in the largest markets where at least 45 full-power Eull Story

of stations a company can own in big markets.

stations operate. '
Updated August 4, 1006
*Ezsing the ownership restrictions will help leve! the playing fieid and let 7:15pm EY
free radio compete with iPods, online music services and satellite radlo," Smulyan Withdraws Offer To
Law.com quotes a Clear Channel spokeswoman as saying. "Certainly, gg::“’:",r:::np:h'“"
seeing that satellite radio has 150 unregulated statiens in every market and Smulya?\ut:oday :Higft‘i;:"":;;kﬂ
free radlo is limited to just eight shows the apparent disparity.* compeny's My 7 non-tinding offer
to b
— Jeffrey Yorke, R&R Washington Bureau Chief tﬁ, ;'3’,‘,’,‘,’}, ﬁ;n ?A?,:&?rgiﬁyﬂf.

who is aisc the founder ard
Chalmman/CED of Emmis
Lommunications Corporation, made

AR T IR A vl VAT O his Intentions known In a jetter to
TODAY | Last 7 Days: MJM wnzl_m_bmmunl the Emmis Broad of Dirsctors, “
T T T TN T A T LY Full Story
AN v,
Eroductn | Advertizing | EAQ | Abgut Mg | ContastUs | Site Map
€ 2006 Radio 8 Records. All Rights Reserved Privacy Poticy .
. AN LATESTHEADLINES |
Updated August 7, 2D06
10:.50am ET
02 Earningt Reports
Dr._Laurs Joins Sonts Barbara's
News Press Ag Columrist
Car-h Thr
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Aug 9th, 2008
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Report: Clear Channel Wants Bigger Piece Of The Pie Americana Conferengt
Aug. 07. 2006 ' + Jackgon Named PD Of CagSan Nagy Head
By Ken Tucker Quilets

Desplte the certainty of another high-profia battle with opponents of media

rnnanlidetinn Clagr Channal hea nprdathr inotord 8 nlen thad wrokd alloae o radia
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giant and oiher station owners o boast their hoidings in the largest U.S, markets,
according to the Deal.

The company is considerirg filing a formal petition with the FCC seeking o raise
the caps imiting how many salions one company £an own in the largest
individuel U.S. markets, according to the story.

White current rules specify that @ company may own no more than eight redio
stations in the largest U.S. markets, such as Los Angeies, New York and
Chicago, where &t ieast 45 full-power radio stations operste, it's belleved that
Clear Channel 15 seeking spproval from the FCC to own 10 stations in markets
with 80 radio stations end 12 radio outlets in the largest U.S. markets that have
75 radio stationg or more.

“Easlng the ownership resisictions will belp level the playing field and let free radic
compete with iPods, online music services and safellite radip,” a Clear Channel
spekeswoman told the Deal, "Certalnly, seeing that satellite ratho has 150
unregyulated stations in every market and free radic Is limitad to just eight shows
the apparent disparity.”

In June, the commission launched its congiessionally-mandaten review of FCC
rulas, which it must conduct every four years.,
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RADIO INK AND FMQB ARTICLES CONCERNING
AMERICAN MEDIA SERVICES STUDY REFLECTING
CONTINUED STRENGTH OF BROADCAST RADIO
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From the Publisher

A Today’s News

Radio Listening Remains Strong

Radio’s Pamier Managenen

September 14, 2006

Features Despite the availability of various new media o rec¢ive music and ncws, only a little more than
Publishars’ Notes one in four Americans {27 percent) say they are now listening {c the radio lcss than thoy did
Subasribe five years ugo. According to a survey commissioned by Americen Mcdiz Services, aboul half
Subseribe To Daily (8t percent) said their radic Jistening hasn’t changed during the past five years, and 2| porcent
Headlines said they erc now listening more.

Streamline Press . L
When asked to look ahend five years, only || percent snid they expect wo be listening to the

Industry Q8A radio less than they do now. Nearly thrce out of four (74 percent) said they expect to listen
Radio Revenus about the sume, and 13 percent said they sxpoct to listen more.
Market Profile

*Radio plays a vital role in American Jife. Reports of radio’s dcath seem greatly exaggerated,”
said Ed Seeger, president snd chief exgcutive officer of American Medin Services, which
Reader Feedback commissioned the survey.

CarecrCenterf  »

Llassilleds The survey found that Americans rate radio as thelr primary source to leam sbout new music.

— When asked which ways they learn about now music, 63 percent said by listening to the radic.
Radio Inklists > In comparison, 43 percen: enid it can be through talking with fricnds, 41 percent cited waiching
D R T EE A telcvision, 24 porcent cited roviews in newspapers or magazines, and 16 percent cited the
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Thursday, September 14, 2006

"New Study Says Radio Listening Habits Are Unchanged

Adding to Metal Radio

Sept.u &l

HOME CURRENT E-QB

September 13, 2008 >

A new OmnitefAmerican Media Services (AMS) study finds that despite the
multitude of new media options, most people are stili listening to radio in the
same& amount as always. Approximately 27 percent of those surveyed are
listening 1o less radio than they dig five years ago. Just over half said their >
listening habits are unchanged, with 21 percent saying they now listen to even
more radio. »

»

Additionally, 63 percent said they find new music via radio, with friends (43
percent}, TV (41 percent), print reviews (24 percent) and the Intemet (16 4
percent) cited as other sources for new music. Also, men were found to ba
more likely than womer: {o listen to Internet radio, but the gender gap is
expected to shrink in the near future,

4

.

*Radio plays a vital role in American life, Reports of radic’s death seem greatly "
exaggerated,” said AMS President/CEC Ed Seeger.
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Magnves Speaks On
CBS Radlo, Freston &
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Septermnber 12, 2006
Repors: The Up &
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Advertising In 20006
Universal & MTV
Forge Cell Pact

FCC Chairman
Martin'y
Renemination Senate
Hearing Today
Apple Unvelis Latest
Round Of iPads

MTN Mentoring
Progiram Named For
Miidred Cartar
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