


YOUTH MEDIA COUNCIL

A/just Hip-Hop
f"aimess and Accountabllit IfI HI -Ho Radio

"Back in the day when I was young, I'm not a kid anymore but some days I sit
and wish I was a kid again. n -Skee-Io

Hip-Hop began in the 1980's just like radio did in the 1930's, by giving voice to the disenfranchised. Today
98% of the nation is reached by radio, while hip-hop has become an intemational phenomenon. In the Bay
Area, 106.1 KMEL is the primary radio station for over 600,000 people, the vast majority of which are young
people of color. As both hip-hop and radio have matured, it has been within a profit-driven music and media
industry bent on using cunure and the airwaves to shift public policy to the conservative right. Despite the
potential of hip-hop radio stations to give voice to the conditions of impoverished communities worldwide and
our fight for democratic rights, corporate and right-wing power places hip-hop radio at risk of being used not to
transform racism, sexism, and class oppression but to maintain them. There's no doubt - the fight to reclaim
hip-hop radio is a critical media justice issue.

This summer, members of the Si, Se PUede Fellowship - a training project of the Youth Media Council to
develop the media strategy and activism of emerging organizers of color - conducted action research to identify
the challenges corporate and right wing power posed to the use of hip hop radio as a tool for justice, and what
listener-driven policy, standards, and action could improve access and accountability at the stations and their
parent company Clear Channel Radio - returning both hip-hop and radio to their birth, when they belonged to
you.

Three Steps to Hi -Hop & Radio Justice!

Legislate media policy that promotes racial justice and youth rights
• Renew broadcast licenses every 3 years instead of every 8 years
• Demand limits on corporate ownership and that corporate owners conduct studies to determine the

impact of ownership rules on youth and communities of color
• Encourage local govemment to oppose hate radio and anti-competitive station practices

Increase hip-hop radio access and accountability for local artists and organizers
• Station decision makers should conduct regular community meetings with listeners and media activist

groups
• Hip-hop radio stations should host representative, rotating advisory boards with real decision-making

power over programming and community activities
• Hip-hop radio stations must implement feedback mechanisms to ensure responsiveness to community

needs

Oppose racism, sexism, and homophobia in hip-hop programming
• Create a Code of Ethics for hip-hop radio OJ's and hosts
• Work with local community groups to increase relevant and representative news and educational

programming
• Conduct and share station-based monitoring of programming content
• Institute content standards and training that opposes media bias and supports free speech and first

amendment rights

Hip-hop Radio could be a vehicle for social change. but It's up to you!



,
In the Bay Area are TV stations offer no diversity, a r Channel donunates era·o met, an ediaNews monowlizes

the daily newspapers (see examples ofal! ofthese onth~j1f:~~.r.'. v:~.~.~~... .
Give YOUR OWN EXAMPLE ojONE oftlteu: ter<-~~;r!h- vtf/G""/i j S-~~

1) IIW Medi"..- k"" divertti'J> ....d k""locAlprogrAmming.~ 0:1 'ti4.-.,~ .
As local stations get bought up by big, national corporations with centralized operations, they become less accountahle to -I.: _. _
our local communities and to the issues that are important to us. We end up with less coverage of community-orientedne~~

:c:::::=;::s=:loran~~orstereotyped. #~•.~
When one company buys multiple mediaoutle~~rtown, that corporation gains' ense . en~itI
what information a community can access. Big corporations push out other outlets that may offe.r com.peting poin~n.·.·ew.
We are left with less diversity ofvoices and a narrower range ofdebate. CitiL ~J~G

3) Big Medi"~j_BTjob" tmd WwBT ""l..ne". ~t V
A recent study of the radio industry showed that the more consolidated markets have fewer radio announcers, reporters,
and technicians, an.d they are paid less. Job losses in these professions indicate that fewer local residents~.decisions now
about what music to play and what stories to report. . q,.

- , ~ jl/~~~ ~C
"!hM,(~ G..~ k-.. '. .t<4-;n ~/~V'-"~ l:'O)-qf
~f- ) crwJ . . f'u..<? %.

~d -h "-f~~ j, ~
k 'A/1Aw7~ tJ4-.vu;e-U~ I "~J..~
Ddifj~~7..ll:t1i;;~~~~dcvr'<'-'d ~)

-.In ~/GCc~~/lu~ OC71./

FCC HEARING ON MEDIA OWNERSllBACCEPTED
"'?Y OR\Q~TOBER 21th, OAKLAND NOV - 22006

DOCKf ORIGINAL FItInl '.

EX PARTE OR LATE FILED INTS. {, ~""'"Sr
This form is intended to help .you formulate your comments before going to the microphone.

Remember: You will Onl'ljve,two m?inutes to spe~Yfat's about?50-300 words!). Use your time wisely!

Greetiags, my aante is eel~ f-;McJiI·~ (ftdo C0ffD)
I un/repl'esent a~~, (i.~
(mention a community you bic>ng to, example: your neighborhood, ethnic group, profession, etc)

..-"---.. I
Comnais._~op!"' _c1 A~e"tein,please stop ,..ecli cODBo6c1atioal V lL52<J <

1tLL:d -W--/ CL~ - - rl
Slaare ONE story from your own experience and give specific examples about how Big Media is affecting you and your
community. Most of your testimony should focus on your own story; this is what the Commissioners need to hear!

(Se...,.,.e~e""lxa_m~~2'I~:;;s;k<::°2w~~~.d,~~-'-.~~~i$:~~~~~;::"-..J~6::.~~:::::"..£~~~~"Pt.MJ ,

~ a·



Women make up more than half of the U.S. population, but own less than 5% of alI TV stations in the country.

People of color make up more than 1/3 of the U.S. population, but own about 3% percent of all TV stations in the country.

Blacks comprise 13% of the entire U.S. population but own about 1% percent of alI TV stations in the country. 9 out of 10
Black households are NOT reached by any Black-owned TV station. Since 1998, the number ofTV stations increased by
approximately 12%, but the number of Black-owned stations decreased by 30%.

Out of an estimated 12,500 stories aired by ABC, CBS and NBC in 2005, the three major English-language networks, less than
1% were exclusively about Latinos or Latino~related issues.

NBC's Telemundo announced last Friday that it will close its SanJose studio and it will no longer offer local news in the Bay
Area. This means there may be only one Spanish-language local newscast in a city that is more than 1/3 Latino. Telemundo
news for the Bay will be piped in through Burbank and Dallas/Forth Worth.

CLEAR CHANNEL SPREADS HATE IN THE BAY AREA!

Current FCC rules limit corporate ownership to 8 radio stations in anyone market. Clear Channel exploited a loophole in this
rule and owns 11 radio stations in the Bay Area market (San Francisco, SanJose, Oakland).

Clear Channel owns 91 OAM KNEW, a right-wing talk station notorious for its sensational content. The Youth Media Council
and Media ADiance monitored KNEW and found numerous incidents of hateful speech. For example, talk hosts used the word
lvennin' to refer to undocumented immigrants more than 43 times in one 40-minute segment.

The FCC now wants to remove existing ownership limits and allow companies like Clear Channel to own even more radio
stations in the Bay Area. ENOUGH IS ENOUGHl

THERE'S A MONOPOLY IN PRINT!

One company (Dean Singleton's MediaNews) now controls more than 40 daily and weekly newspapers in Northern
California-from Monterey to Marin--including the SanJose Mercury News and the Oakland Tribune. In other words, every
major daily except for the SF Chron ... but the SF Chron is a partner of MediaNews in its Bay Area merger! How do you spell
monopoly?

Singleton's company has already announced over 100 layoffs in the Mercury News, the second time the Merc has cut staff in
less than a year; more to come in the Contra Costa Times.

The FCC wants to allow Dean Singleton to buy local radio and TV stations. ENOUGH IS ENOUGH!

For more info:

www.meclia-alliance.org

llll@iance I
www.action.youthmedia.counciI.org


