
FCC Commissioners Date: March 7.2007 
Michael Copps and Johathan Adelstein 
And Nominee Robert McDowell 

Public Hearing in Columbus, Ohio 
re: Limiting mass ownership of media 

HonoIab\e CommisSioiiers, 

A s  a senior citizen, I have a historical example of the  virtue of local ownership of 
broadcast media. I grew up in Wauwatosa, Wisconsin, a suburb of Milwaukee. When 1 
was a junior in high school, WOKY Radio Station was just being established. It played 
all the hit tunes of the day. 

During my freshman-sophomore summer at home from college, my friend Tom 
Schneider, then a Junior at Marquette University, had a weekend job as the disk jockey at 
WOKY and invited me along one August Sunday evening. The station had a whole 
gymnasium filled with shelves of records and near the entry a parakeet in a cage. 

Tom got the statioh set up for his shift and announced some of the records and set them in 
place on the turntables. He then decided to show me the parakeet so he opened the cage 
and took "Tweety" out on his finger and we tried to get it to speak. Before long, the 
parakeet was flying in the gymnasium and, on occasion, perching on records in the usual 
manner for those birds. 

With the dilemma at hand, both Tom and I were tracking the parakeet to return it to its 
cage. Before long we could hear the first tick of the last record being at its end. By the 
second "tick" Tom was at the door to the announcers' studio and before the third "tick" he 
had the microphone tightly in hand and the button on saying "Ajax, the foaming cleanser, 
..... boom, right down the drain" and hit the floor with a bounce as he announced the next 
record and, by then, on his feet again, put the platter on the turntable. I never heard any 
comment from the listener audience about the double "tick." Since WOKY is now an 
"old music" station, when I come home, I always listen to WOKY. I only heard the 
repeated clicks from a parakeet deposit once on an old Christmas record. . 

My point being, with the mass-owned media of today, the timeslots that would allow our 
youngsters air time practice to develop a future career are gone. Clear Channel, that 
currently owns WOKY, has the favorite long-term disk jockeys during prime listening 
hours and then puts on shared programming during weekends and after midnight till 
morning. These shared broadcast hours save money, but eliminate the time slots for up 
and coming announcers, eliminate the local announcements as weather warnings and 
other emergency items, and put the media in the same category as fast foods. 

Tom Schneider got his certifications and two years of announcer experience at WOKY in 
1956-7. And he applied this early experience in developing a long, exciting career with 
NBC. Our youngsters today don't have those time slots to hone their skills. 

Respectfully s u b m w ,  

Denyse uBrucq EaD 
100 W. Elm Street 
Cedarville, Ohio 45314-8575 
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Summary of My Presentation 
My name is Samuel Gresham and I’m a member of the board of Common Cause/Ohio and 
AARP Ohio. I am also a 35-year activists in the state of Ohio and most recently 20 years as the 
president and Chief Executive Officer of the Columbus Urban League 

The Broad Subjects for this hearing are: 

National Broadcast Ownership Cap - limits the ability of any entity to have an ownership interest 
in broadcast licensees Covering more than 35% of the country (remanded by the D.C. Circuit in 
Fox Television v. FCC). 

Dual Network Rule - Prevents major broadcast networks (ABC, NBC, CBS, and Fox) from 
owning interests in each other. 

”Duopoly” Rule -- limits the number of broadcast stations an entity can own in any given market 
(remanded by D.C. Cir. In Sinclair v. FCC). 

Local radio competition limits -- examines the number of radio stations an entity may own in a 
local area. 

A subject area I want to highlight the most is local radio competition limits and the effect on 
black news and the Black communities access to the broad political issues as voiced by leaders 
in our community. 

1. Fundamental to my Presentation is the belief the airwaves belong to the people. 

2. Born in the throes Of the Black Freedom Movement, commercial black radio cannot be 
replaced by alternative information systems. So pervasive is black radio’s reach and 

influence among African-Americans. 

3. African-Americans were caught between two valid sets of demands - Black community 

access to the airwaves, and Black ownership of broadcast properties. With the 

enthusiastic support of the entire Black body politic, the entrepreneurs won great 

victories, increasing their Properties sevenfold in the space of a generation, and their net 

worth’s by far more 
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4. In the process, Black "stand-alone" stations, typically managed by businesspeople with 
long-standing roots in the community, have been forced out - or have cashed out. 

5. There need not have been a contradiction between Black ownership and community 

access, including the maintenance of quality news operations. In a betrayal that, we 
believe, has been a major factor in the relentless decline of Black political power. 

6 .  News isn't even on the radar screen. Indeed, so insidiously have disc jockey patter and 

the talk show format been substituted for news that large parts of the Black public may no 

longer know the difference. 

7. In 1960's, reporters from Black-oriented radio stations provided African-Americans in a 

daily diet of news - hard, factual information vital to the material and political fortunes of 

the local community. Community activists and institutions demanded, expected, and 

received intense and sustained coverage of the fullest range of their activities. 

8. On the streets and at press conferences, Black radio journalists jostled with white and 

African-American reporters from "general market" radio stations, to form a local press 

corps that competed for the Black public's attention and respect. Movements sprouted, 

thrived - or self-destructed - in a marketplace of contentious community and media 

voices. Black radio news had been called forth by the Civil Rights and Black Power 

movements of the previous decade. 

9. Black-oriented radio journalism has plummeted. 

10. Commercial radio doesn't think that African-Americans are interested in news and issues. 

They do have some kind of talk or issues (programming), it's one show that airs early on 

a Saturday or Sunday at like 5 a.m. Who is going to be up to listen to that?" 

11. Local Black radio news was an indispensable ingredient in to form a progressive post- 

Sixties Black Political class. It was a fountain of social democracy, focusing the spotlight 

(microphone) on groupings engaged in transforming a Jim Crow America to ... something 

else. The early to mid-Seventies was the Golden Age of both local Black radio news and 

grassroots urban activism - an historical synergy. 

12. The dependence on Black-formatted news radio for information specifically relevant to 

African-American l ie  that Dr. King spoke of in 1967 continues to this day - but the 

masses have been placed on a starvation and narcotized diet. Black corporate media 

Owners - the beneficiaries of a people's hopes and misplaced political capital - are 
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among those who are force-feeding the population a newsless and often lyrically toxic 

broadcast mix 

13.yet most discussions of media reform simply decry the general distress among surviving 

(small) Black radio owners, while leaving blameless those Black corporate players that 

have benefited from consolidation - such as Radio One, whose star rose to mega- 

heights following Passage of the corporate-written Telecommunications Act of 1996. "The 
company's voraciousness mirrored the consolidation throughout the radio industly after 

rules limiting the number of stations one company could own nationally were lifted in 
1996," This, despite the general decline in minority owners' fortunes. Or believably, 

because of it. 
14.The segmentation of radio - slicing it up into isolated demographics, sealed off from one 

another's conversations - that is the hallmark of corporate consolidation, becomes even 

more destructive to the social fabric in the absence of regular news broadcasts. 

15. Without local news operations to keep highly segmented listening audiences aware of 

what the other "demos" are doing, there is little prospect of truly mass political action 

across lines of age and ethniclty. Substituting for news, Black-oriented radio offers. 

16.Local radio competition limits -- examines the number of radio stations an entity may own 

in a local area. There is no more important issue in the African-American community, 

coupled with the idea that the airwaves are owned by the public. Our democracy needs 

an informed public, no more is this truism real than in the African-American community? 

The local ownership that understands the role of the media in facilitating democracy 

should be reflected in the laws and rules that are propagated by the FCC and the 

Congress of the United States. Anything less than that is not in the true interests of 

preserving public airways. 
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My name is Samuel Gresham and I'm a member of the board of Common Cause/Ohio and 
AARP Ohio. I am also a 35-year activists in the state of Ohio and most recently 20 years as the 
president and Chief Executive Ofticer of the Columbus Urban League 

The Broad Subjects for this hearing are: 

National Broadcast Ownership Cap - limits the ability of any entity to have an ownership interest 
in broadcast licensees covering more than 35% of the country (remanded by the D.C. Circuit in 
Fox Television v. FCC). 

Dual Network Rule - Prevents major broadcast networks (ABC, NBC, CBS, and Fox) from 
owning interests in each other. 

"Duopoly" Rule - limits the number of broadcast stations an entity can own in any given market 
(remanded by D.C. Cir. In Sinclair v. FCC). 

Local radio competition limits -- examines the number of radio stations an entity may own in a 
local area. 

A subject area I want to highlight the most is local radio competition limits and the effect on 
black news and the Black communities access to the broad political issues as voiced by leaders 
in our community. 

Fundamental to my presentation is the belief the airwaves belong to the people. 

Born in the throes of the Black Freedom Movement, commercial black radio cannot be replaced 
by alternative information systems. So pervasive is black radio's reach and influence among 
African-Americans. 

Black America surveys a broadcast landscape in which serious political struggle has already 
become problematic, if not impossible. As with all things in America, the Black road to 
consolidated media mush has been different from that of white America: Blacks supported the 
business ventures of many of the people who now electronically starve and abuse them. 

African-Americans were caught between two valid sets of demands - Black commun'Q access 
to the airwaves, and Black ownership of broadcast properties. With the enthusiastic support of 
the entire Black body politic, the entrepreneurs won great victories, increasing their properties 
seven-fold in the space of a generation, and their net worth's by far more than that. They were 
empowered to join the game of consolidation that began in the Eighties and reached fever pitch 
after passage of the Telecommunications Act of 1996. Radio One emerged as the preeminent 

5 



Black market presence, with stations in Atlanta, Baltimore, Boston, Charlotte, Cincinnati, 
Cleveland, Columbus, Dallas, Dayton, Houston, Indianapolis, Los Angeles, Louisville, Miami, 
Minneapolis, Philadelphia, Raleigh-Durham, Richmond, St. Louis, as well as Washington, DC, 
Detroit, and Augusta. 

In the process, Black "stand-alone" stations, typically managed by businesspeople with long- 
standing roots in the mmmunity, have been forced out - or have cashed out. News has most 
often been jettisoned in favor of "talk -the seductive format that ranges from quality 
syndications that do have value to a national audience but provide little to sustain local 
struggles, to vapid, "barbershop"-type offerings, eclectic blocks of time filled with chatter, 
signifying nothing. 

There need not have been a contradiction between Black ownership and community access, 
including the maintenance of quality news operations. In a betrayal that, we believe, has been a 
major factor in the relentless decline of Black political power. 

Radio One, 'The company's voraciousness mirrored the consolidation throughout the radio 
industry after rules limiting the number of stations one company could own nationally were lifted 
in 1996. Radio One boasts a 60-person research department that "randomly calls thousands of 
people and conducts 20-minUte surveys of those who tune in to its radio stations." Do the 
people want news? Instead, the conversation is all about the sales value of entertainment 
programming. " I f  you're not [at parties, clubs and grass-roots events], you'll never be a big 
personality in the community, Those are the things that separate stations from one another." 

News isn't even on the radar screen. Indeed, so insidiously have disc jockey patter and the talk 
show format been substituted for news that large segments of the Black public may no longer 
know the difference. 

African-American radio audiences are the most loyal demographic in the nation, far more likely 
to listen to Black radio than Hispanics are to patronize Spanish-language outlets, and much less 
segmented than the white population. Consequently, Black radio is extremely profitable. For 
much the same reason, the near-extinction of local Black radio news has crippled Black 
community organizing. One can only imagine the kind of city Columbus and Cleveland might 
have become had Black radio news kept pace with the doubling of Black-formatted outlets. 
Rather than dwindling to almost nothing more electronic journalists might be covering 
community concerns for Black-oriented stations, cultivating an organized and aware population 
in the process of it and in the 

In 1960s, reporters from Black-oriented radio stations provided African-Americans in a daily 
diet of news - hard, factual information vital to the material and political fortunes of the local 
community. Community activists and institutions demanded, expected, and received intense 
and steady coverage of the fullest range of their activities. 

On the streets and at press conferences, Black radio journalists jostled with white and African- 
American reporters from "general market" radio stations, to form a local press corps that 
competed for the Black public's attention and respect. Movements sprouted, thrived - or self- 
destructed - in a marketplace of contentious community and media voices. Black radio news 
had been called fourth by the Civil Rights and Black Power movements of the previous decade. 
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In scores of large, medium and even small cities across the nation, the early to mid-Seventies 
saw a flowering of Black radio news, a response to the voices of an awakened people. Black 
ownership had relatively little to do with the phenomenon. According to the National Association 
of Black-owned Broadcasters (NABOB), there were only 30 African-American owned broadcast 
faci\ities in the United States in 1976. Today, NABOB boasts 220 member stations more or less 
- 2nd local Black radio news is near extinction. 

With some notable exceptions, Black owners are as culpable as white corporations in the 
demise of Black radio news. 

Black-oriented radio journalism has plummeted. While 1,200-station Clear Channel deserves 
every lash of the whip as the Great Homogenizer of American radio, the chain operates only 49 
stations programmed to Blacks, and is dominant in no large African-American market. The 
Queen of Black broadcasting is Radio One. 

For 12 years, Tom Joyner has hosted a nationally syndicated show that reaches more than 10 
million. But that show, which originally focused on news and issues, has evolved into a mix of 
light entertainment and celebrity coverage. 

Tavis Smiley, a Joyner protege and former BET star, successfully launched National Public 
Radio’s first black news show in 2001. Smiley’s show reached more than 87 major markets and 
9oo,ooo listeners daily. 

Commercial radio doesn’t think that African-Americans are interested in news and issues. They 
do have some kind of talk or issues (programming), it’s one show that airs really early on a 
Saturday or Sunday at like 5 a.m. Who is going to be up to listen to that?” 

Black commercial radio is the primary communications system for African-Americans, reaching 
more than 80 percent of Black households. Born in the throes of the Black Freedom Movement, 
commercial Black radio cannot be replaced by alternative information systems. So pervasive is 
Black radio’s reach and influence among African-Americans, there is no choice but to organize 
massively to force corporations - including Black-owned corporations - to reinstate hourly, local 
Black news coverage. 

The segmentation of radio-slicing it up into isolated demographics, sealed off from one 
another‘s conversations-that is the hallmark of corporate consolidation becomes even more 
destructive to the social fabric without regular news broadcasts. 

~0-l Black radio n e w  was an indispensable ingredient in the formation of a progressive post- 
Sixties Black political Class. It was a fountain of social democracy, focusing the spotlight 
(microphone) on groupings engaged in the transformation of a Jim Crow America to ... something 
else. The early to mid-Seventies was the Golden Age of both local Black radio news and 
grassroots urban activism - an historical synergy. 

The dependence on Black-formatted news radio for information specifically relevant to African- 
American life that Dr. King spoke of in 1967 continues to this day - but the masses have been 
placed on a starvation and narcotized diet. Black corporate media owners - the beneficiaries of 
a people’s hopes and misplaced political capital - are among those who are force-feeding the 
population a newsless and often lyrically toxic broadcast mix. 
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As in the general market, the gradual extinction of local Black news is a product of corporate 
consolidation of media. However, the repercussions are far more disastrous in Black America - 
and consequently, for the prospects of the nation as a whole - distorting political structures that 
were, in large part, made possible through the synergy of grassroots activism and local Black 

For a progressive movement that iS numerically at least half African-American Where the Left 
E, the prospects are dire, indeed. The co-sponsor of the telecom industry’s COPE AG~,  
supported by two-thirds of the Congressional Black Caucus, was Illinois Rep. Bobby Rush - a  
former Black Panther! Chicago Black radio - as in most population centers - is virtually devoid 
of news, so who is to know what crimes are committed by the people’s “progressive” 
representatives? 

Radio One, with 69 stations in 22 of the top Black markets, geographically outweighs Clear- 
Channel, with 51 Black-oriented stations. But they have a critical element in common: neither 
provides local news. In political terms, they should be viewed as identical. 

Yet most discussions of media reform simply decry the general distress among surviving (small) 
Black radio owners, while leaving blameless those Black corporate players that have benefited 
from consolidation - such as Radio One, whose star rose to mega-heights following passage of 
the corporate-written Tekcommunications Act of 1996. “The company’s voraciousness mirrored 
the consolidation throughout the radio industry after rules limiting the number of stations one 
company could own nationally were lifted in 1996,” This, despite the general decline in minority 
owners’ fortunes. Or plausibly, because of it. 

If there is to be effective action to bring back Black local radio news, it must take the form of an 
organizer‘s movement, spearheaded by those groups that still labor in the trenches of social 
change in the various localities - grassroots organizations whose predecessors’ struggles, 
decades ago, were catapulted from the paper-flyer age into the mass broadcast arena, when 
news from a Black radio source was available to be acted upon by millions of people. The 
Internet will not suffice; neither will alternative broadcast forms, as valuable a contribution as 
these mediums represent. The people listen to commercial Black radio, and the struggle must 
be taken to the owners’ doorsteps - regardless of race. Indeed, it is most crucial that activists rid 
themselves of the atavistic, counterproductive urge to embrace Black corporations that commit 
the Same anti-Black crimes as whites. Such behavior is rooted in Jim Crow yesterday’s, unfit to 
confront today’s crises. 

The segmentation of radio - Slicing it up into isolated demographics, sealed off from one 
another‘s conversations - that is the hallmark of corporate consolidation, becomes even more 
destructive to the social fabric without regular news broadcasts. 

Wahout local n e w  operations to keep highly segmented listening audiences aware of what the 
other “demos” are doing, there is little prospect of truly mass political action across lines of age 
and ethnicity. Substituting for news, Black-oriented radio offers: 

The long twilight of mmmUntty struggle - the default assumption of Black “leadership” by 
corporate-sponsored Negroes, confused entertainers, and older Movement personalities who 
have extended their polaical lives by mastering the art of embracing the corporate camera - can 
only be ended by a frontal assault on the one community institution that reaches most African 

radio journa)ism. The “\eadersNp-creatin$’ mechanisms of a peop\e hale been shofi-c\icuted. 
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Americans: commercial Black-oriented radio. Such an offensive requires political and media 
education within the activist community, so that they can begin to imagine the contours of 
struggle in an environment of regular newscasts beaming from evely Black-oriented station in 
their IocaliQ, reaching “the folks” in their cars and homes and streets. Radio stations are 
uu\nerab\e to Community pressure -they own M e  more than the goodwill of the public, a 
vulnerable commoddy. 

There is no fundamental problem in vilifying Clear-Channel and other white corporations. Black 
folks know they deserve it. However, activists must overcome their hesitance to confront Black 
corporate media power - and should have learned a lesson through long experience with Bob 
Johnson’s BET (he sold us Out long before he sold his shares to Viacom). Black billionaires to 
not do a service to African-Americans simply by virtue of their existence. The radio stations they 
own owe the community at least as much as their white corporate brethren do: they owe us 
news. 

“Black talk radio is unexplored,” he said. “Black people want to talk, want to listen and want to 
get the issues out there just like everybody else.” 

If there is to be effective action to bring back black local radio news, it must take the form of an 
organizer’s movement, spearheaded by those groups that still labor in the trenches of social 
change in the various localities-grassroots organizations whose predecessors’ struggles, 
decades ago, were catapulted from the paper-flyer age into the mass broadcast arena, when 
news from a black radio source was available to be acted upon by millions of people. The 
Internet will not suffce; neither will alternative broadcast forms, as valuable a contribution as 
these mediums represent. The people listen to commercial black radio, and the struggle must 
be taken to the owners’ doorsteps-regardless of race. 

Local radio competition limits -- examines the number of radio stations an entity may own in a 
local area. There is no more important issue in the African-American community, coupled with 
the idea the airwaves are owned by the public. Our democracy needs an informed public, no 
more is this truism real than in the African-American community? The local ownership that 
understands the role of the media in facilitating democracy should be reflected in the laws and 
rules that are propagated by the FCC and the Congress of the United States. Anything less 
than that is not in the true interests of preserving public airways. 
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favorite radio station, WTPG, owned by Clear Channel, was silenced this 

January after Only two Years on the a ir .  Its format has been changed from 
Progressive Talk ConSe-atiVe Talk. Now all the commercial talk radio 

stations in Central Ohio are Conservative. There is just one Progressive Talk 

radio station left in all of Ohio, down from four. 55% of Ohioans voted for a 
Democrat for Governor in the last election; 58% in Central Ohio. 

The station manager claimed that no one listened and no one advertised, so the 

format change was Purely a business decision. 

produced any documentation proving this, however. 

unpopular has "poisoned the well" of this new Progressive Talk format. 

The station manager has not 

The claim that the format is 

The claim of low listenership is understandable, considering the station did 

not market itself. I stumbled on the station by chance. The station's sales 

team sold ads at bargain-basement prices, raising doubts in advertisers' minds 

that the station had listeners. The station's sales and promotions teams are 

not inept, however, because the top three commercial radio stations in the 

Columbus market are also run by Clear Channel. 

The station manager was indifferent - at best - to the survival of the station. 
A "mom-and-pop" Owner would have promoted the station, and would have been more 

invested in its survival. A "mom-and-pop" owner would not switch to 

Conservative Talk anpay, because there's already four such stations available 

locally. 

Thus, the station management: did not promote the station; cited "business 

reasons" for the format change, without proof; is now airing Conservative Talk, 

which has heavy Competition from established stations; and has created the 

false impression that Progressive Talk is unpopular, even though the majority 

of Ohioans voted for Democrats, 

Rues Childers 

Ohio Majority Radio Chairman 

296 E. Beaumont Rd. 

Columbus, Ohio 43214 

Phone: 614-483-8756 

email: childers.2@osu.edu 



Testimony for FCC hearing on Media Consolidation in Columbus March 7,2007 

fiom Donald F. Utter, 194 Sinsbury Dr. N. in Worthington, OH 43085 

My major concern is the future of our democracy. Democracy is a form of government 
that is able to work complex problems, like education& develop citizens 

I worry about our democracy every day because of what has happened in the last 6 years 
including the loss of our world wide reputation &r&emg-trustwor&y. 

Without the active support of the main stream media, we probably would not have fallen 
for the lies used to justify invasion of Iraq. Our constitution puts the press in an exhaled 
position because of the essential role they need to play. Our concentrated media has not 
held itself accountable of the high percentage of Americans (70%) who believed the 

S " y , W  

falsehood that A1 Queda and S a d A  Hussak were linked. 

T qeldom listened to the radio until Air America came to town in the summer of 2004.,The 
f%yyJJ= 

'I- ~ - -  ~~ 

owners of the station, Clear Channel have taken Air America off the air. Now that 63% of 
Americans think the decision to go to Iraq was wrong, the view point of Air America is 
not a minority view, it is the majority view, but it is not even available. 

Yesterday Scooter Libby,@ assistant both to Cheney and B u ~ 3 ~ w a s  convicted of 
obstruction ofjustice and lying. The investigation took 4 years with one of our best 
prosecutors. This was a celebration of our democracy, but it shows how hard it is for 
citizens to find out what is going on when the top of the government is dedicated to 
secrecy and p r o p a g a n d a p w  is why we need the media doing its job. 

A 
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ny favorite radio station, WTPG, owned by Clear Channel, was silenced this 

January after only two years On the air. Its format has been changed from 
P ~ ~ ~ ~ ~ ~ s ~ ~ ~  Talk to Conservative Talk. Now all the commercial talk radio 
stations in Central Ohio are Conservative. There is just one Progressive Talk 

radio station left in all of Ohio, down from four. 55% of Ohioans voted f o r  a 

Democrat for Governor in the last election; 58% in Central Ohio. 

The station manager claimed that no one listened and no one advertised, so the 
format change was Purely a business decision. 

produced any documentation proving this, however. 

unpopular has "poisoned the well" of this new Progressive Talk format. 

The station manager has not 

The claim that the format is 

The claim of low listenership is understandable, considering the station did 

not market itself. I stumbled on the station by chance. The station's sales 

team sold ads at bargain-basement prices, raising doubts in advortisers' minds 

that the station had listeners. 

not inept, however, because the top three commercial radio stations in the 

Columbus market are also run by Clear Channel. 

The station's sales and promotions teams are 

The station manager was indifferent - at best - to the survival of the station. 
A *'mom-and-pop" owner would have promoted the station, and would have been more 

invested in its Survival. 

Conservative Talk anyway, because there's already four such stations available 

locally. 

A "mom-and-pop" owner would not switch to 

Thus, the station management: did not promote the station: cited "business 

reasons" for the format change, without proof: is now airing Conservative Talk, 

which has heavy competition from established stations: and has created the 

false impression that Progressive Talk is unpopular, even though the majority 

of Ohioans voted for Democrats. 

Russ childers 

Ohio Majority Redio Chairman 

296 E. Beaumont Rd. 

Columbus, Ohio 43214 

Phone: 614-483-8756 

mail: childers. 2eoSu. edu 



A Petition 
to keep the 

Progressive Talk format 
on 

WTPG 
1230 AM 

Columbus, Ohio 

December 27,2006 - 
January 24,2007 

2,794 signers 



Paul Ackerman 
Lindsey Hicks 
Chris Diehl 
Torrance Woodall 

David Daulton 

Husman 
Elzey 

Fissel 
Davies 

alison Clark 
I . lpnnifer (Dearth 

ttzrnan 

Irene Snyder 
TY Williams 

Karen Hansen 

John Burik 

Lucretia Pollard, Ph.D. 

Richard Gehring 

.Darlene Bevelhvrner 
D 

ve any effect on the voting public. In Novembers election they 

memories. I had not listened to 1230 since the 1970s. I became a 
dedicated listener after hearing about Air America Radio. The desire for an 

ewice and a disappointment. 

reconsider formats and keep the great programming of Stephanie Miller, Ed 

to nothing but NPR now. T 

for Democratic candidates and 
airwaves. Please retain the 

1 Of 171 



Christine 

I I ImonoDolies. 
Donald IFoster h5220 /There IS an audience for Droaressive talk radio. a devoted one. EsDeciallv i 

progressives' to buy some of these stations; maybe even buy back 1360 
and brinq the Revolution back to Cincv!! BEST OF LUCK TO YOU, C- 

44121 I spend time with family in Columbus and won't be able to find progressive 
talk if this occurs. This is the problem with the Clear Channel Monopoly in 
multiple markets. If Clear Channel only wants 1 point of view available, thye 
can make it so. It may be time to file suit to require them to break up these 

Raven 

_. 

Linda 

2of  171 

. -  
the stations are run professionally, as the one in Cincinnati was NOT (long 
periods of dead air, 2 feeds playing simultaneously minutes on end 
because no one was minding the store, etc.). Cincinnati needs a (good) 
progressive station, Columbus needs one, and there should be others in 
) 

55303 Keep progressive radio on in Ohio, it is the only chance Ohio has to turn 
itself around from the tailspin the republicans have put it in for the past ten 

--- 
Dienes 



yldhorse 3503 Fascism is an ugly path and the current trend of the media is following that 
path. Please do not bow to the multi-nation media corps. They have more 
rights then the US citizens. We Native Americans have been fighting 
Homeland security since 1492. Grow up and have some honor and respect 
for your actions. Respect others and the mother Earth who feeds and 
sustains you. Otherwise you will be held accountable for extinguishing the 

rnholt 

eaton 

'6560 

3317 

0712 

The people in Ohio voted Democratic for a reason, corrupt Ohio and 
national politics. Progressive radio was the messenger that told the Repub 
message. Then the people decided. This seems to be more of the Repub 
messaqe, if vou can't equal their intelliqence buv them out. 
Progressive radio is the best thing to happen to American and democracy 
(little "d) in 30 years. Those who fail to see the tide will be swept up in it. 
With the overwhelming predominance of conservative hate and loose-with- 
the-facts radio, it is inconceivable that management would make such a 
bone-headed move. It is not too late to reconsider. As a loyal AM940 
Clearchannel listener in South Florida, I am keeping a pulse on this issue 
and will remember the action that is ultimately taken here, and will vote with 
mv wallet and voice. Thank YOU for vour reconsideration of this ill-fated 
In case you haven't noticed, Mr Collins, Ohio's went blue last November. 
How can switching formats under these circumstances make any sense? I 
hope your current listeners will convince your advertisers to stay away from 
TPG (who is going to advertise on Mike Savage???). Don't go against the 
wishes of your listeners. Keep it progressive. My thanks for your time, John 

ampanile 

antrud 

teingass 

1 
Elmer 

Gayle Olson 
marilyn j klein klein 

Zachary Eggers 

Michael Man; 

show. But don't take my word for it, check it out for yourself. I would 
suggest that management in the Columbus and Cincinnati markets put 
people like Ed Schultz and Stephanie Miller up against Limbaugh, or 
Shawn Hannity, Savage or lngraham and watch who wins. My money is 
that the progressives will win the ratings and the advertising dollars. This is 
about a voice for all people not just the right wing minority, as was proved 
by the results of the 2006 mid-term elections. Don't play politics with the 
peoples airwaves. Every radio station is required to document that they 

5424 
4301 

3713 

1042 

we are mad as hell and will not support any sponser if this happens 
GARBAGE spewed by hate radio nilwits that divides this country is EVIL, 
EVIL. 
Don't give up hope Ohio! We took back what was ours in Madison and you 
can too. 
Leave the current format as is!!!!!! 
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even 

Iyce 

law 

istin 

radley 

ilie 

elen 

ackie 

'atricia 
llizabeth 
iichael 

progressive talk they ca 

ition to advocating advertizers be lobbied about buying Spanish Music 

the airwaves that are being politically manipulated. (Imagine, Spanish 

He has the same Guests a 

point to be aired to the public. I struggle in North Dakota to 

I [thanks Mick Giuliani I 

4 Of 171 



ed & Izimmer b 2 0 3  1We are now supporting local advertisers on progressive talk radio I 

. .  
lane 

seriously wrong with this situation. Ohioians it is time to fight this injustice 
and Out a StoD to this conservative corruoted Set-uo. 

Schaum 44074 
simpson 43205 We like our Progressive talk radio! and Ohioians just voted for The People's 

interests - NOT the corporate interests that Clear Channel promotes. 
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Sharon and Shucard 
Stephen 

T \Hurley 

I I lthe airwaves in Ohio, why would we need another conservative radio 
B.E. !mead 138570 IMeliPWOhio, we ARE the majority. In Ohio in 2006 almost 55% of the votes 

44087 We believe that Clear Channel's decision is less a legitimate business 
decision than an attempt to stifle a liberal viewpoint in central Ohio. It is of a 
piece with similar actions taken or attempted in Madison, Wi. and 
Cincinnati. Denying the listening audience to hear that viewpoint should be 
qrounds for the station to lose its broadcastinq license. 

144060 {Unfortunately it is always about the almighty buck. I hope your pursuation 

Roben 
~ 

Christina lwald )45211 I 
lnhn ktroebel lS250llDO NOT ALLOW THIS TO HAPPEN! WE NEED BALANCED TALK ON I 

cast for statewide and legislative races were cast for Democrats. In Central 
Ohio that number was over 58%. And while Ohio turns blue, Clear Channel 
decides that they "cannot sell" progressive radio here. They've pulled out of 
Cincinnati and are leaving in Columbus. We have to show that we want 
oroqressive radio in Columbus and other olaces in Ohio. 

Bernhardt 33325 

Russ 

Gerald 

I I I iFoclel I 

for the people. 

and keep the Proqressive format. 
3220 I listen to radio 1230 every morning, every day of the week. What ever that 

station, puts on in place of liberal radio, I won't not be a listener. Gerald S. 

Childers 

Fogel 

43214 Dear Clear Channel: Please move WTPG out from under WTVNs control, 
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Emily Fogel 

suddenly make the station more popular? Ohio turns blue and 1230 turns 

they've built up and alienate all their listeners? How will going backwards 

1230AM and I am 

we afford to live with the narrow, provincial "outside agitator" idea. Anyone 
who lives inside the United States can never be considered an outsider 

43220 I have found a site enjoyable station that help clean my ears on the noise of 
Rush Limbauah. I'm sick to hear 1230 in sellinq out to the right wing that 

rs are with the new format and not patronize those particular 
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Catherine Brabant 

Thomas Carey 
Heidi Murphy 
John Belbute 
Rick Rose 

48146 Best of Luck! We need a voice! Wisconsin did it against Clear Channel and 

44126 
53546 Clear Channel tried this on our Madison station as well. Push for your 
92130 station! 
80020 Progressive radio makes money when run in a competant fashion! KKZN in 

so can you. 

Denver is woof! Denver is less Democratthan Ohio and makes monev! 

ham or Michael Savage spouts off about, I'd go to the Media Matters 

money - it's NOT! We are not stupid out here!!!! We do want progressive 
radio EVERYWHERE so that things are more evenly balanced. Give us a 

A.L. (Judd (98136 
Justin (Beard 145140 
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The Repuqs are so afraid of anv dissent. Best of luck Ohioans. 
It is  absolutely ridiculous that Clear Channel is taking away these programs 



or your's or any like minded individual trying to combat the 

this is obviously not a business decision! Do 

e than you think and I am sure the advertisers are 

over 58%. And while Ohio turns blue, Clear Channel decides that they 

ream ideals and 
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Marshall 

Ron 

way about profit, or freedom of speech and democracy? 
48340 Sure! This is from a Michigan listener of progressive talk. Our statiion in 

Dearborn is 1310AM. But progressive radio is a matter of fairness. The 
airwaves belong to anyone who cares to listen and should not be co-opted 
by one or the other political thought. As I undrestand it, the right wing is 
already well represented in your area. This station management owes it to 
their listening audience out of fairness and respect. Progressive radio has 
now a track record of SUDDOR for their advertisers. 

replace it with more right wing propaganda radio. Only fascist and 

Rice 

Luver 80302 Do not silence the only source in Ohio for progressive talk radio and 

. - - -  
only over the Internet. I patronize the national sponsors I hear (like Bose), 
and I'd do the same locally. If I had a local station making the change Clear 
Channel proposes, I'd contact every prospective sponsor and boycott any 
who decided to sponsor the new format. Where is the pressure on Clear 
Channel cominq from? It certainly isn't economics. Bill 

robert 
Rill 

l O O f 1 7 1  

communist authoritarians qaq truth not true Americans. 
klieman 48001 Save proqressive radio!!!!!!!!!!!!!!! 
Haoer 97439 I live in Oreqon and because of my location I can hear Progressive radio 


