
Whoever owns the last mile (even when there are multiple methods of

reaching the user, e.g., cable, dsl, satellite) should not be

permitted to regulate the content or services delivered over that

method, and further, should be required to sell/lease/rent use of

that medium at a competitive rate to all other organizations.

 

To re-phrase, the last-mile to the customer should be regulated carefully (and preferably owned and

operated by an independent, not-for-profit entity) to ensure significant competition between services

offered over that last-mile medium.


