
Bloomberg -February 5,2007 

Discovery Says U.S. President Leaves in Shakeup 

By Christopher Stem 

Discovery Communications Inc., owner of cable television's Discovery Network said BiUy CampbeU left 
as president of its U.S. operation in a shakeup designed to streamline management. 

Four other Senior executives are leaving as part of the shuffle, the Silver Spring, Maryland-based company 
said today in an e-mailed statement. 

The deparhues mark the 6rst major changes by Chief Executive Officer David Zaslav since he was 
appointed in November. The goal is to make managers more responsible for the financial performance of 
their divisions, said Zaslav, who led NBC Universal's and domestic TV and new media distribution. 

"What I have tried to do is take out some of the layers," Zaslav said in an interview. 

General managers of the Discovery's five networks including TLC and Animal Planet will report directly to 
ZaSlaV. 

Other executives who will be leaving the company are David Abraham, president and general manager of 
TLC; Maureen Smith, general manager of Animal Planet Media; Dawn McCall, president of Discovery 
Networks International and Pandit Wrighs senior executive vice president for human resources. 

The company is seeking a successur to Abraham. Majorie Kaplan was named president and general 
manager of Animal Planet Media and Discovery Kids. Greg Ricca was named to lead Discovery Nehvorks 
International and Adria Alpert-hmm will head human resomces. 

Discovery Communications, which also operates the Travel Channel and Discovay Heal& is owned by 
Discovery Holding Co., Cox Communications Inc., AdvanceNewhouse Communications and John S. 
Hendricks, Discovery's founder and chairman. 

Class A shares of Discovery Holding Co , based in Englewood, Colorado, fell 16 cents to $16.43 at 4 p.m. 
New York time in Nasdaq Stock Market composite trading. They have gained 13 percent in the past year. 

Associated Press - February 5,2007 

CEO Shakes Up Discovery Communications 
Five Senior Execntives ousted in Shake-up at Discovery Communications 

By Seth Sutel 

Five senior executives are lea>ing cable network operator Discovery Communications Inc. as part of a 
corporate overhad announced Monday hy David Zaslav, the new chief executive officer. 

BUY Campbell, who had been President of Discovery's U.S. networks, is leaving and his position is being 
eliminated Also leaving are David Abraham, the head of the TLC channel; Maureen Smith, who ran 
Animal Planet; D a m  McCall, who ran Discovery's international operations, and human resouTces chief 
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Pandit Wright 

At the same time, Zaslav is strengthening the positions of the executives leading the company's five 
network groups: the Diswvery Channel, TLC, Travel Channel, a famdy-oriented group that includes 
Animal PlaneL and a health gronp. The heads of each udl now report directly to &lav - "Creating a lean 
and aggressive organization that fosters a real performance nrlhue is vital to our success," Zaslav, a former 
senior NBC executive who was tapped to lead Discovery last November, said in a memo to the company's 
staff. "The ohjdve is to push authority and accountability doan across the company." 

The company said it uas looking for a replacement for Abraham as head of TLC. Smith's duties as chief of 
Animal Planet were being assumed by another executive, Majorie Kaplan, who also will oversee 
Discovery Kids Media in a gronp focusing on family programming. 

Zaslav tapped Greg Ricca, a former chief operating officer at MTV International, to take over responsibility 
for Discovery's international operations, and Adria Alpen-Romm becomes the new head of human 
resources. 

As part of the overhaul, the company also is consolidating all of its prcdnction facilities into one unit, and 
each network operation will also get its own business manager, a new position that Zaslav likened to a chief 
operating officer. 
Zaslav said the goal of the many changes was to put more power in the hands of exa t ives  directry in 
charge of each of the company's network cable brands. 

Discovery Communications, based in Silver Spring, Md., is owned by the publicly traded entity Discoveq 
Holding Co., as well as Cox Communications Inc., AdvandNewhouse Communications and John 
Hendricks, the company's founder and chairman. 

WnshingIon Business Journal - February 5,2M)7 

Discovery Communications makes high-level management changes 

By Neil Adler 

Tbe new top executive of Discovery Communications on Monday announced changes in the company's 
upper management. 

President and CEO David Zaslav, who left his post as president of NBC Universal Cable and Domestic TV 
in mid-November to join the Silver Spring-based company, says he wants Discovery to focus on building 
strong brands and creating a  lea^ aggressive organization to compete in the cahle and new media markets. 

Among the moves: 

The position of president of Discovery Networks U.S., is being eliminated. Billy Campbell, who has been 
with Discovery for ~e years and led Diswvery Networks U.S., is leaving the company. 

David Ab- general manager of TLC, is also leaving the company. Dismzery will search for a 
replacement 

The position of general manager of Animal Planet Media is being eliminated, and Maureen Smith will 
leave Discovery. 
D a m  Mccall, president of Discovery Networks International, is leaving the company and uill be replaced 
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by Greg Rim. Ricca previously served as chid operaling officer of MTV International. 

Pandit Wright, senior executive vice president of human resources, also is moving on. She will be replaced 
by Adria Alpea-Row who is joining Discovery from NBC Universal. New CEO Zaslav has worked with 
Alpert-Romm for '"many years," according IO Zaslav. 

In other moves, Discovery plans to hire a senior business manager for each of its network brand goups, 
Zaslav says. The wmpany is also looking for a head of business development. 

Advertising Age - February 5,  2007 

New Discovery CEO Lines Up His Team 
Zaslav Says Good-Bye to President Billy Campbell 

By Andrew h p p  

Just weeks into his new role as CEO of Discovery Networks, David Zaslav is rearranging house. In a 
statement issued lo his new company today, Mr. Zaslav expressed a desire to "create a lean and aggressive 
organizatios" which will begin with the elimination of the president position and its a n e n t  title holder 
Billy Campbell. 

Led way to ratings gains 

Mr. Campbell had worked uith the company for five years and led Discovery and TLC lo double-digit 
ratings pains. Also leaving is David Abraham, TLC president-general manager. He will leave his post at the 
end of March, with a search to replace him eEeclive immediately. Marjorie Kaplas president-general 
manager of Animal Planet Media and Discovery Kids Media assumes the duties of Maurea Smith, Animal 
Planet Media general manager, whose position has been eliminated and who will leave the wmpany. 

Under a new structure, general managers of Diswvery's live major brands will take on president-like 
responsibilities. So Ms. Kaplan takes charge at Animal Planet and Discovery Kids. A new president will be 
found for TLC. The other top managers of the other nehvorks assume president titles: Jane Rwt was named 
president-general manager of the Discovery Channel and the Science Channel; Pat Younge is now 
Dresident-eeneral manager of Discovew Travel Media: Len TaccoN is now Dresidenl of Discovew Health 
Media Ent&prises. 

"These leaders will assume additional authority over key business functions including prcductios 
marketing, new media, communications and research and will have dedicated brand support from 
adveertising sales and business developmenl," Mr. Zaslav said in his statement "More direcl control of these 
functions is an essential part of our strategy to empower managers in charge of the company*s growth 
businesses. These network brand gmups ufl become the primary creative engines across the company's TV 
and distribution platforms." 

More focus on digital 

Another part of Mr. Zaslav's reorganization is the creation of Discovery Studios and an Emerging Networks 
Group to lend more manpower IO the wmpanyk growing mdtiplatform and HD initiatives. Former W 
Networks International chief operation officer Greg Ricca steps in for Dawn McCall as the new president- 
CEO of Discovery Networks International. 

"These changes are subslantial," Mr. Zaslav said in the statement "The goal is to maintain Discwery's 
leadership as the No. 1 nonfiction media wmpany in the world, while clarifying responsibilities, improving 
financial performance and ultimately creatjng more shareholder value." 
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UPI - February 6, 2007 
(Pick ups: The Washington Times, DailyIndia.com, EorfhTimes.org, Playfils.com, A4onsters and 
Crifics.com. The Posi Chronicle ) 

Discovery Network leadership shaken up 

A Discovery Networks U.S. shakenp by Discovery Communications CEO David Zaslav saw several key 
deparhxes, including president Billy Campbell. 

Other executives leaving as a result of the reorganization are David Ahraham, TLC president and general 
manageq D a m  Mccall, Discovery Nemorks International president, and Maureen Smith, Animal Planet 
president and general manager, Variety said. 

Other changes include promoting Jane Rwt to president and general manager of the Discovery Channel 
and adding the Science Channel to Rwt's portfolio, the Silver Springs, Md.-had network said. 

Zaslav placed Animal Planet and Discovery Kids into a family-oriented networks operation Marjorie 
Kaplan was promoted to president and general manager of Animal Planet Media and Discovery Kids Mema 

Root and Kaplan report directly to Zaslav, as do Pat Younge, president and general manager of Discovery 
Travel Medih and Len Tamni, president of Discovery Health Media Enterprises. 

Zaslav indicated he would soon add a programming executive to replace Abraham as president of TLC 

Mark Hollinger was promoted to president of global businesses and operations. Greg Ricca, a former MTV 
COO, was hired as Discovery Networks International president and CEO. 

World Screen News - February 6, 2007 

Senior Restructure at Discovery 

David Zaslav, the new CEO of Discovery Communications, has initiated a signiticant restructure at the 
company with five senior executives exiting, including Billy Campbell and Dawn Mccall. 

Campbell's position, of president of U.S. networks for Disurvery, is being eliminated. Dawn Mccall, the 
longtime president of Discovery Networks International, is being replaced by Greg Ricca, a former COO of 
hl?v International. Also leaving are David Ab- the executive W and GM of TLC; Maureen Smith, 
the executive VP and GM of Animal Planet Media Enterprises; and Pandit Wright, the senior executive W 
of human resources. Zaslav, who was recruited from NBC Universal to succeed former CEO Judith 
McHale, is restruchuing the company into five distinct divisions: Discovery Channel, TLC, Discovery 
Travel Media, Animal Planet MediaDiscovery Kids Media and Discovery Health Media Enterprises. 

Jane Rwt has been upped to president and general manager of Discovery Channel, adding oversight of 
Science Channel to her portfolio. Marjorie Kaplan will oversee Animal Planet MediaDisWvery Kids 
Media as president and GM. Pat Younge uill be president and GM of Discovery Travel Media and Len 
Tacconi d oversee Discovery Health Media Enterprises. The searcb for an executive to helm TLC is 
undenvay. Each of those divisional heads will repoxt directly to Zaslav. 

'"Tlus is about focusing on creating a lean culture with less layers so that we're more efficient, we're 
faster," Zaslav told the New York Times. "The objective is to push authority and accountability down 
across the company. And I want to get my hands on the key jewels at this company." 
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Zaslav also tapped Tom Wolzieq a former media analyst for Sanford C. Bemein  & Company, to advise 
the company on global growth strategy. And Joel Berman, the former president of CBS Paramount 
Worldwide Television Dimibntion, will advise the company on international content sales. Fnrther, Mark 
Hollinger has been promoted to president of global businesses and operations. 

Guardian Unliniiied (UK) -February 6,  2007 

Jane Root promoted in Discovery reshuffle 

By John Plunkett 

Former BBC2 controller Jane Root bas been given an expanded role at Discovery after a management 
shakeup at the US cable broadcaster. 

Ms Roo< who was previously executive vice-president and general manager of the Discovery Channel, 
becomes its president and general manager and also takes charge of Discovery's sibling, the Science 
Channel. 

Among those leaving the broadcaster are Billy Campbell, the president of Discovery Networks US and 
David Abraham, the exemtive vice-president and general manager of TLC. 

Ms Root was controller of BBC2 for five years More leaving to join Discovery in 2004. She was 
succeeded by Roly Kmting. 

DaTid Zaslav, the recently appointed president and CEO of Discovery Communications, said the shake-up 
was aimed at creating a "lean and aggressive organisation". 

Ms Root will repon directly to Mr Zaslav, as will another former BBC executive, Pat Younge. 

Mr Younge, the BBC Span head of programming and commissioning editor for multicultural programmes 
at Channel 4, is president and general manager of Discovery Travel Media. He joined Discovery in 2005. 

Also leaving the channel are Dawn McCalI, the president of Discovery Networks International, and 
Maureen Smith, the president and general manager of Animal Planet. 

The HollywoodReporfer - February 6,2007 

Discovery restructures; 5 execs exit 

By Andrew Wallenstein and Kimberly Nordyke 

Last week at a Discovery Communications sales mnference in Roridq Billy Campbell tried something 
different to break up the usual lineup of pitches and pro-ng reek. He arranged for a smvivor from 
the 1972 plane crash in the Andes Mountains to recount his ordeal for the assembled employees. Then 
Campaell took to the stage and spoke mmingiy of the importance of perseverance amid hardships, a 
message those in attendance understood as applying to pending changes at Discovery. 

Now Campkll might be heeding his own advice He was ousted Monday from his post as president of 
Discovery Networks US. amid a big shake-np a! the company, along with four other senior execuWes. 
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The changes were unveiled by Discovery's new president and CEO, David Zaslav, who was recruited th is  
year by chairman John Hendricks from NBC Universal to replace longtime CEO Judith McHale. Zaslav is 
eliminating Campbell's position, which had overseen all domestic programming assell, and also 
restructuring the company into five overarching brand groups: Discovery Channel, TLC, Discwery Travel 
X4ediq Animal Planet MediaDismery Kids Media and Discovery Health Media Enterprises. 

Also departing Discovery in the reshufae are David Abraham, president and GM of TLC; Maureen S m i t h  
GM of Animal Planet; Dawn Mccall, president of Diswvery's international holdings; and Pandit Wright, 
senior executive vp hnman resources. 

In addition, broader layoffs are e x w e d  at Discovery. In an interview, Zarlav declined comment on the 
possibility but said in response to a question about job cuts: "Ifwe're going to invest more in new media 
and business, we have to invesl less in infiastmchxe. We're going to be looking very hard at our Wditional 
cost basis." 

But Discovery also is adding new b l d  as a result of the shake-up. Among the execs filling a slew of new 
positions at the channel are Joel Berman, former president of CBS Paramount Worldwide Television, and 
Tom Wolden, a veteran media analyst formerly of Sanford C. Bemstein Both are coming on as consultants 
to the company. 

That a company uith Dismvery's stability is being socked by such a dramatic change is a tesiament to the 
growing pains many companies are enduring in the face of the advent of digital media. Although two of 
Discovery's key assets, Discovery Channel and TLC, looked wobbly last year as their ad revenue waned, 
both networks were considered back on track alongside a relatively strong and extensive roster of brands. 

The shake-up was not entirely unexpected, sources said. Discovery staffers have been bracing for cuts since 
Zaslav's former boss at NBC Uni, AOL's Randy Falm, instituted broad changes andjob reductions at AOL 
just months afler he departed the peacock as well for the Time Warner division Falco lei? NBC Uni one 
week before Zaslav, usho was presumed to be carrying out the same mandate for systemic overhaul that his 
close colleague was brought in to do at AOL. 

Sonrm said Campbell made no secret inside the mmpany of his ambition to succeed McHale in the CEO 
post When Zaslav was hired instead, Dixovery observers assumed Campbell would move on; staffers said 
he hoped IO try his hand at producing back on the West Coast. 

But when Campbell appeared jovial throughout Discovery's conference in Florida last week, some assumed 
he was assured a place in the new regime. It is not known whether Campbell had any idea then thai he was 
on the way out or perhaps knew hut was not lening on where he would land next. Campbell usas not 
available for comment. 

Asked ahout Campbell's exit, Zaslav said: "Billy is a great leader, and he's really driven the success of 
Discovery's domestic business. But my overall focus is we need to create less layers and a more hands-on 
approach. And in that kind of structure and environment, we had a hugely talented senior executive who 
was between me and the channels. I wanted my hands directly on those businesses." 

Since joining Discovery Networks in 2002, Camphell presided over a period of extensive change but strong 
growth for the channel roster. Althongh the hair-raising life and death of Animal Planet star Steve Irwin 
provided Campbell with a few public relations challenges, there were far more highhghts during his tenure, 
including the addition of hit series like "Monster Garage" and the signing of Lance Armstrong to a high- 
profile endorsement deal with Discovery. 

But his biggest coup at Dismvery was one of his first moves at the company: luring CBS veteran Joe 
Abbmzzse to run ad sales, which instantly elevated the company's profile on Madison Avenue. 

While Campbell ably steered Discovery in his time there, he always was an odd fit in Discovery's toned- 
down culture oul of its Silver Springs, Md., headqmters. If the sofl twang that divulged his Southem roots 
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as a native of Greenville, S.C., wasn't enough to confer outsider status, his well-stocked Hollpood 
Rolodex surely did. By the time Campbell arrived at Discovery, he already had worked at ABC, Warner 
Bros., Miramax and CBS, where he served as No. 2 to Leslie Moonves during the late 1990s. 

Discovery also had aheady been restnutun 'ng slowly in response to digital media realities. Travel Channel 
and Discovery Health already had refocused from channelentric operations to broader businesses that 
embraced the full panoply of media platforms. Although Discovery insiders had e x w e d  Zaslav to remake 
the company in the image of NBC Uni, the new stnrcblre amally owes more to Viacom, which also 
consolidates power for each brand in the hands of two execs - one creative and the other financially 
minded. 

Meanwhile, the five network brand groups, which will report to Zaslav, will be headed by: 

Jane Root, president and GM of the Discovery Channel, who also wiU oversee the Science Channel 

A yet-to-be-named president and GM of TLC, replacing Abraham, who is set to leave the company at the 
end of March and return home to the U.K. The company is launching a search that includes internal and 
eaernal candidates. 

Pat Younge, president and GM of Discovery Travel Media 

Marjorie Kaplm who is being promoted to president and GM of Animal Planet Media and Discovery Kids 
Media, which means the company's "family-focused networks" areking consolidated under one executive. 
Smith's position as GM of Animal Planet Media is being eliminated. 

Len Tacmni, president of Discovery Health Media Enterprises. 

Zaslav said the five executives will assume additional authority over key business functions including 
produnion, marketing new media, communications and re-h and also will have dedicated brand 
support from advertising sale8 and business development. 

Zaslav added that there will be a senior business manager, similar tu a COO, for each of the network brand 
groups "tu allow the creative executives to focus on the creative work and business executives to focus on 
the operations." A search will be launched to find these executives, who will oversee all business 
operations and administration, coordination across business units and leading the strategy for brand 
extensions 

In addition to the five brand group chiefs, Abbruzzese, president of advertising sales, and Bill Goodnyn, 
president of afftlate sales and marketing, also will now report to Zaslav. 

Ww)n will now take the tiile of president of domestic distribution and enterprises. As part ofthe 
restructuring, Discovery Education, headed by president Steve Sidel, will now repoll to Goodw.  

Meanwhile, Zaslav is farming a new division dubbed Discovery Studios that will comprise Discovery 
Production Group, Discovery Films, DiEcovery Creative Resources and the shoriform content unit Preditor. 
Veteran Discovery executive Clark Bunting d l  serve as president of Dismvery Studios, reporring to 
Zaslav. 

Zaslav also is remcturing the Military Channel, Discovery Times Channel, Discovery Home Channel and 
Discovery HD Theater inio a new division dnbhed the Emerging Nehvorks Group. A search is being launch 
to fill the top position. 

Meanwhile, in their new role as consultants, Wolzien will work with senior management on Dismvery's 
overall global growth strategy and to explore opportunities in digital televisiuq the Internet and new media, 
while Berman will look to develop an "aggressive" qndication strategy' for Dimerv's content 
domestically and abroad. 
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Other promotions and appointmenis: 

Mark Hollinger is being upped to president of global businesses and operations, with his additional 
responsibilities now including management of Discovery Commerce and Discovery Nehvorks IntemationaL 
Discovery Commerce president Frank Rosales will now repolt to Hollinger. 

Greg Riccq a former COO at MTV International, has been named president and CEO of Discovery 
Networks Internatiod replacing McCall, who had been with the company for 20 years. He uiU report to 
Hollinger. 

Adria Alpen-Row who headed human resources for the NBC Entertainment and News division at NBC 
Universal, has been named senior executive vp human resources, reporting to Zaslav. AIpat-Romm 
replaces Wrighg a 12-year Dkwverj veteran. 

Discovery also is launching a search IO find a business development chief, who will lead the team devoted 
to determining the growth priorities for DCI's global assets and "will centralize, at the corporate level, the 
planning for acquisitions, joint ventures and other potential partnerships in the digital and newmedia 
space," Zaslav said. 

Discovery, which reported revenne of 16122 million in the third quarter, is half-owned by Discoveq 
Holding Co., a spinoff of Liberty Media. The other half is split between Cox Communications and 
AdvanceINewhouse Communications. 

The Roc@ Mountain News - February 6,2007 

BRIEFS; Discovery Shakeup 

Discovery Networks CEO David Zaslav on Monday announced an executive shakeup. U.S. President Bay  
Campbell and the general managers of Animal Planet Media and TLC are among those leaving. 

Discwery is 50 percent owned by Discovery Holdings, a spinoff of John Malone's Liberty Media, and 
Advance Communications and Cox Communications each own 25 percent 

Vmiety -February 6,2007 
pick ups: Forbes.com) 

Campbell to leave Discovery 
Top execs depart due to reorganization 

By John Dempsey 

Billy CampheU is out as president of Discovery Networks U.S. in a massive shakeup engineered by David 
Zaslav, the recenUy appointed CEO of Discovery Comunications. 

Other execs who wi l l  ankle in the wake of the reorganization are DaT<d Abraham president-general 
manager of TLC; Dawn Mccall, president of Discovery Networks Intl.; and Maureen Slnitk prexy-general 
manager of Animal Planet. 

'"Creating a lean and aggressive organization" is one of the goals, according to a statement by Zaslav. The 
changes start with the promotion of Jane Root to prexy-G.M. of the Discovery Channel. Root wil l  also add 
the Science Channel to her portfolio. 
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Zslav is pumng A n u d  Planet 3nd Discovery Kids mto an operation ccntcred on fad) -OneNed network. 
Maqorie Kaplan gets a promobon 10 pre\y-G M of Animal Planet M d a  and D t s m ~ e ~  ffids hkdia  

Root and Kaplan repon d~rectlv to 72slav. as do Par Younge, president and general nunager of Dtwovey 
Trawl Meda, and Len Tacconi, p r e q  of Diswvery Health Medi3 Enterprises A programming exex will 
soon h: lured by Zaslav to r e p k c  Abraham as presidenl of TLC 

I hew fwe e x ~ s  will also lake responsibility u i h n  their oeruorks for productioh nwkcting. new medl4 
communications and research. They uill uork more clorely uith Joe Abruu.ese, president of advenising 
sales for all the Discoveg. netnorks. and Bill G o o d u y ~  prcxy of aillate sales and markeung, ahose main 
job is to clear the netuorks on cable and satellite. Both Abnurcsc and Gooduyn a.III nou repon to Z ~ s l 3 v  

Zaslm ha5 pmmotcd \lark Hollinger to president of glohd businesses and oprauons and hired Greg Rima 
10 run Discovery reworks lntl as president and CEO hcca was chidopenting oEiccr of MTV lnU. from 
1996-21103 

.4r1&er new &vision is Discover) Slu&os, u h c h  ndl house the produ.-uon and film UNU, as uell as 
crcauve remurces Lonyme Dixo\.eq exec Clark Bunting will become president of D i s m e q  Studios 

.Uuw In the uurk. IS Ihe EmergJng Network Group. ahich all1 run rhe hhlltary Channel, Dlsm!,eq 'flmes 
Channel, Discovery Home Channel and Discovery HD Thuter. 7ad3v is searching hoth i n t e d l y  and 
outside Discover) for an exec 10 run Uus group 

zasldv has upped Joel Bermaq former prcsidenr ofworldwde TV dstnbution for Paramount Pinurcs 3nd 
CBSlPar N, to vrvc a a consultant to help Dlsco\,eg. sell i ts  library in syndication both domestically and 
m e w a s  

Another consdwnt w i l l  be Tom Wolzwh former meda alwlyst for Sanford tkm'ein, u ho'll assist 
Discowp In devisinga global slrateg? for digital 'TV, the lntrrnet and neu-media pkUorms 

MediaPosf - February 6,2007 

Executive Shuftk: Discovery Communications Sees Top Brass Depart 

By Wayne Friedman 

A major reshuffling from new Discovery Communications PresidenUCEO David Zaslav means a number 
of senior executives, such as Discovery Networks President Billy Campbeu and Discovery Networks 
International President Dawn McCall, are departing 

Much of this was expected--especially Campbell's exit-since it was assumed he was in contention for 
Zaslav's position Former NBC executive Zaslav assumed his new position three months ago. Zaslav filled 
Judith McHale's shoes; she left the company in December. 

Another departwe is Animal Planet General Manager Manreen Smith. ' E C  President David Abraham is 
also leaving, but this wasn't part of the Zaslav annouucement. 

Former Sanford C. Bemstein stock market analyst and NBC senior execntive Tom Wolzien and former 
Paramount syndication exmtive Joel Berman have been hired as consnltants. Former M" executive 
Greg Ricca will join Discovery as president and CEO of Discovery Networks International. 

Discovery Channel and TLC had some troubling years that witnessed major doubledigit ratings decreases 
But both recently rebounded in 2006. 
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Staying on is Discovey Networks U.S Ad\,ertlsing Sales President Joe Abwzese, uho uas hired by 
Campbell and uill nou repon to &lav Bill Gooduyn, Disco\.cn Networks Dresidcnt of sales and affi113re 
wales .and marketing, IS also remanins and uill repon to 7,zclav. 

Disco\'cq \ti11 renructure around five netuork hrand groups--~isco\,er)lkience Channcl, TIS, ANmal 
Health & D i s m e q  Kids zledi3, Travel M d a .  Discover) Health, and an Emerging Netnork group 

Vis;o,ery Channel's President and Gcnerd Manager lane Root UIU s'a) md uill nosv oversee the Snence 
Channel, headmg up one group. Travel Chnnel =Nor executn'e Pat Younge uffl also r e m  nou as h e  
president and general m a n a p  of Discovery Tra\el M d a  Marjorie Kaplan IS k i n g  promoted to president 
and general manager ofhnimal Planet M d a  and Dixwn)  I(ld5 Wdu. 

4 new Emerging Setworks Group will be formed to include the ? h l i i a q  C h m e l ,  Discover) Times 
Channel, Discovery Home Channel and Disco\.cn HD Thcdicr. 

4 new divlston, Di.rco\,cry Studios, Ri l l  be formed to h o w  the J)iccwcr) Production Group. Discowry 
Films, Discovety Crwtive Rcsources. and 3 shon-form coiitent unit. 

CZI Medio - February 6,2007 

Massive restructure at Discovery US 

By Jules Grant 

Discovery Networks US has seen a far-reachg shake-up of its senior management i d g a t e d  by new CEO 
Da\<d Zaslav, which sees president Billy Campbell out and Brit Jane Root promoted. 

Zaslav is axing Campbell's posit io~ which oversaw all domestic programming assets. The company will be 
restructured into five brand groups: Discovery Channel, TLC, Dimrery Travel Media, Animal Planet 
MediaIDiscovery Kids Media and Discovery Health Media Enterprises. 

Other key execs leasing Discovery are TLC president and general manager David Abraham, Dawn Mccall, 
president of Discosery Networks International, and Maureen Smith, president and general manager of 
Animal Planet 

Meanwhile, former BBC exec Jane Root hasbeen promoted to president and GM of the Discovery Channel, 
and also adds the Science Channel 10 her portfolio. 

In a statement Zaslav said that the move was intended to create '"a lean and aggressive organisation" 

Zaslas is putting Animal Planet and Discovery Kids into a unit centred on family-mienlated networks. This 
mil l  see Marjorie Kaplan promoted to president and GM of Animal Planet Maha and Discovery Kids 
Media. 

Both Root and Kaplan will report directly to Zaslav, as dws Pat Younge, president and GM of Discowry 
Tmvel Media, and Len Tams president of Discovery Health Media Enterprises. A programming exec is 
m n  to be hired by Zaslas to replace Abraham as president of TLC when he returns to the UK to head 
UKTV as chief executive. 

Elsewhere, Zaslav has promoted Mark Hollinger to president of global businesses and operations and hired 
former MTV International chief operating officer Greg Ricca to run Discovery Networks International as 
president and chiefexecutive. 
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A new division has also been created, D m r e r y  Studios, which vill house production and film units as 
well as creative resonrces. Discovery’s Clark Bunting will become its president 

An Emerging Networks group is also in the offing, which will run the Military Channel, Discovery Times 
Channel, Discovery Home Channel and Discovery HD neater. k l a v  is searching both internally and 
outside Discovery for an exec to mn the group. 

Zaslav has also hired two consultants to help oversee the restructure. Joel Berman, fanner president of 
worldqide TV distribution for Paramount Pictures and CBSiParamount TV, uill help Dismreiy sell its 
library in syndication both domestically and overseas. In addition, Tom Wolden, a former media analyst, 
will help devise a global strategy for digital TV, the internet and new-media platforms. 

Zaslav was hired this year by chairman John Hendricks from NBC Universal to replace longtime CEO 
Jud~th McHale. Funher lay-offs are expected. 

MedioWeek - February 5,2007 

Discovery‘s Zaslav Cleans House 

By Anthony Cmpi 

In his 6rst major act since taking the top job at Discovery Communications last month, David Zaslav has 
engineered a sweeping reorganization of the company, eliminating the position of president of the networks 
group in favor of an org chart that w i l l  find each channel general manager reporting directly to Zaslav 

As a result of the reorg, which Discovery announced Monday aftemooq Billy Campbell has been let go 
after serving for five years as the head of Discovery’s networks division 

Moreover, Maureen Smith is leaving the company, after her position as gm of A n i d  Planet Media was 
scrubbed. Animal Planet will now be consolidated uith Discovery’s other familycentric nets under the 
mbric Animal Planet Media and Discovery Kids M e d i ~  That group will be led by Marjorie Kaplw who is 
being promoted to president and gm of the new unit, up from gm of Discovery Kids. 

Elsewhere, Discovery Channel president and gm Jane Root will now oversee the Science Channel and Pat 
Younge has been named president and gm of Discovery Travel Media. As was first reported by Mediaweek 
earlier today, TLC remains without a steward as president and gm David Abraham will leave in March in 
order to return home to the U.K. Abraham is close to accepting the top executive position at the English 
cable network group UKTV 

h t l y ,  Len Taoconi d retain his position of president, Discovery Health Media Enterprises, where 
among other properties, he oversees the emerging net FitTV. 

In a memo to staffen, Zaslav indicated that the restructuring was part of an overarching plan to dewlop a 
“lean and aggressive organizatio&” one that places a renewed emphasis on “push[ing] authority and 
aocountability donn across the company.” Zaslav also included the requisite boilerplate about building 
strong brands for Dismpery’s 13 US. Networks, as well as beefing up the company’s digital properties. 

In addition to the new network heads, each brand pvlll also be supplemented by a senior business manager, 
arho will perform in a role similar to that of a COO. A search for candidates d begin immediately. 

Zaslav credited Campbell for turning around the fortunes at the flagship channel and TLC, noting that 
under CampkUs leadership, the channels “had double di& ratings gains in 2006 and contributed to record 
revenue and cash flow at the division“ 
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Prior to joining Discovery in 2002, Campbell served as president of Miramax Television 

In the absence of Campbell, Joe Abruzzese, the head of advertising sales, and Bill Gwdayn, head of 
affiliate sales and marketing, also will report directly to Zaslav. 

Two new units will also be developed as part of the restructuring, including Dixwery Studios and an 
emerging networks group that will emmpass the Military Channel, Discovery Times Channel, Discovery 
Home Channel and Discovery HD Theater. While Zaslav did not name a president for the emerging nets 
m~& a likely candidate for the post is Clint Stinchcomb, the executive who spearheaded Discovery's 
original HDTV initiative and who presently serves as executive \Q and gm for HDTV and New Media. 

"The goal is to maintain Discovery's leadership as the number-one nonfiction media company in the world, 
while clarifying responsibilities, improving financial performance, and ultimately creating more 
shareholder value, Zaslav said by way of e n h g  his communiqn6. "These changes are substantial." 

The Boston Globe -February 6,2007 

Business notebook 

Discovering they're out: Five senior executives are leaving cable network operator Discovery 
Communications Inc. as part of a corporate overhaul by David Zaslav, the new chief executive 

The Wnshington Pod -February 6, 2007 

New Chief Puts His Stamp on Discovery 
Five Executives Leaving Company 

BY Amy Joyce 

David M. Zaslav, the NBC executive hired recently to m Discovery Communications, began to put his 
own stamp on the w m p w  yesterday by eliminating superstar producer Billy Campbell's job, removing 
and shutning other executives, and having most major departments repon directly to him. 

In all, five executives will leave the Silver Spring company, it was announced yesterday. 

Zaslav said he was cutting Campbell's position of president of U. S. networks as part of the restruchuing, 
which be said would "eliminate layen." 

"The real focus here is to create a lean and aggressive organizatioq" Zaslav said in an interview yesterday. 
"In doing that, we are taking a look at a l l  the layers in the company. Billy Campbell was a fantastic 
executive who brought p a t  leadership and success to the company. But looking at how we're going to 
grow, the decision to eliminate that job was a signal w're going to be against layers and for a culture of 
performance." 

Zaslav was appointed chief executive in November, succeeding Judith A. McHale, who announced in 
Angust that she would leave the company Dec. I .  Until Zaslav was hired, there had been much speculation 
that Campbell would take over the job. 

"I think David has accurately recognized ulat there's no room in the company for two heads, and Billy has 
clearly been running the show. I don't think anyone exwcied him to stay," said Jack Myers, who publishes 
a newsletter on the media i n d m .  
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Campbell was president of Miramax Television in 2002 when he left to become Discovery's president, and 
his arrival was heralded as a major coup, a sign that the company could attract high-level network talent. A 
prominent Hollywood television executive, he came to oversee the cable company's television channels as 
they ramped up digital and lideo-ondemand efforts. 

When Campbell agreed to join Diswvery, the company said that his West Coast star power would help the 
channel "move to the nex< Level" of cable domhance. 

k l a v ' s  departure from NBC to join Discovery in November was described as another major win for the 
wmpany. 

In announcing the changes to Discwery staff in an e-mail yesterday, Zaslav said the moves mean a 
stronger focus on Discovely's content. The company wil l  grow by investing in new media and businesses 
that relate to each of the company's channels, he said in the interview. 

The elimination of campbell's position means five groups will now repoti directly to Zaslav: the Science 
Channel, TLC, Discovery Travel Media, Animal Planet Media and Discovery Kids Media, and Discovery 
Health Media Enterprises. 

Jane Root, president and general manager, ail1 oversee the Science Channel. David Abraham, who was 
president and general manager of TLC, will leave the company at the end of March. Majorie Kaplan, 
general manager of Discovery Kids Media, will become the president of both that department and of 
Animal Planet Media, which areheing consolidated under one executive. Maureen Smith, who was general 
manager of Animal Planet, will leave. 

"If it works,'' Zaslav said "we will see a bigger and stronger Discovery." 

Other changes include the formation of a new Discovery Studios, which will house Ihe DiscwerJ 
Production Group, Discovery Films and Diswvery Creative Resources. Clark Bunting, formerly head of 
U. S. production, will become president of the group and report to Zaslav. 

Greg Ricq  an independent consultant who previously was chief operating officer at h?Tv Networks 
International, will soon join Discovery as president and chief executive of Discovery Networks 
International. 

Dawn McCall, another well-known and long-term executive who was Discovery Netwoks International's 
president, will leave the company. Myers called the move "a little bit more of a snrprise." McCall had been 
instrumental in helping increase Discovery's presence by increasing its number of cable operators in the 
United States. She also helpd the channel expand its presence internationally. 

A new Emerging Networks Group aiU form to include the Military Channel, Diswvery Times Channel, 
Diswvery Home Channel and Discwery HD Theater. The company has hegun a search for a leader of the 
group. 

The one person Zaslav brought with him from NBC is Adria Alpert-Romm, who will become the new 
senior executive vice president of human resomes. Alpen-Romm will replace Pandit Wright 

Zaslav also hired Tom Wolzieq whom he has known for 20 years, to be a consultant to work with senior 
management on Discovery's w e d  strategy. Wolzien formerly ran the media practice for Sanford C. 
Bemstein and Co., where he wvered Liberty Media, which oaned half of Discovew. 
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The Los Angela Times - Fehrnary 6,2007 

Discovery Networks president to leave amid reorganization 

By Meg James 

Silly Campbell, president of Discovery Networks, is leaving the company as part of a broad reorganization 
announced Monday by David zaslav, the new chief executive of Discwery Communications Inc. 

A former executive with Miramax Televisjoq C B S  Entenaimnent and Warner Bros., Campbell had sought 
the top job that went to Zaslav. 

"I've really been lucky to work at Discovery. It's been a job of a lifetime," Campbell said. "I've had a gocd 
relationship with David, hut he is the CEO and he desemes to run the company the way he sees fit" 

Ratings are up at the company's key channels: Discmery and TLC. Campbell, who joined the company 
four years ago, said he would be gone by week's end. 

zaslav joined the Silver Spring, Md., company in J a n u a ~ ~  and wasled little time Wore rwniiguring the 
ranks. Tbe former NBC Universal executive eliminated Campbell's position. Now, the general managers of 
the five network groups, including the Discovery Channel and Discovery Travel Media, will rep~I directly 
to him 

"We need to take a hard look at our business suucture and take out a number of layers so that we can put 
our r e s o m s  on om brands, our programming and in new media," Zaslav said. 

Two other key executives -Maureen Smilk general manager of Animal Planet, and Dawn Mccall, 
president of Discovery Networks International - are stepping down. Marjorie Kaplan was promoled to 
general manager of Animal Planet and Discovery Kids Media 

In an unrelated move, the company said David Abraham, president of the TLC channel, was returning 
home to Bfilain to start a new job there. 

Broodcosting & Cnble -February 6,2007 

Major Shakeup ai Discovery 

By Anne Becker 

Just three months after he was named PresidentiCEO of Discovery Communications, David Zaslav is 
cleaning house, ordering a sweeping reorganization that does away with Discovery Networks President 
Billy Campbell, and a slew of other senior managers. 

Discovery Networks International President Dawn Mccall, Human Resources chief Pandit Wright, and a 
couple of channel presidents are out, while marquee company outsides, including analyst Tom Wolden 
and former Paramount syndication chief Joel B e r n  have been retained as consultants 

Zaslav, who decamped the senior ranks of NBCU to join Discovery in November, informed company 
employees of the changes this afternoon with a bluntly-worded, multiple-page internal memo entitled 
"Positioning Discovery for Growth: A Message from David Zaslav." 

He detailed those executives'fates under a iluee-pronged plan to '"ouild strong brands," "create a lean and 
aggressive organization," and "lead in new media and brand extension." As part of the plan, he has 
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eliminated Campbell’s position altogether, organizing network general managers into five branded groups 
that will report directly to him. 

“We really want to create a fast and lean organization that can iake advanlage of the great assets Dismery 
has and build on those,’’ Zaslav told B&C, calling Discovery’s previous management structure 
“centralized.” 

”And in order to build those, we’ve got to get really strong creative brand leaders and reaUy give them a 
chance to have them be empowere he said. 

Campbell’s departure isn’t a big surprise. It was widely speculated Campbell wodd be leaving the company 
if he didn’t get the PresidenUCEO slot that went to Zaslav. 

Ad Sales and Affiliate Sales and Markeiing Presidents Joe Abruuese and Bill Gwdwyn keep their jobs, 
but now report io Zislav. They had reported to Campbell. 

Also remaining is Discovery Channel PresidenUGM Jane Root, who has oversen a recent ratings 
resurgence at the channel and will ROW oversee the Science Channel with Discovery as the firsl of the five 
network brand groups. Slaying as well is Travel Channel chief Pat Younge, who ail1 bead the second gronp 
as PresidentiGM of Discovery Travel Media 

Out in the shufDe is TLC PresidenUGM David Abraham, who will leave Discovely in March after two 
years to take a new job in the Vy wlule the company looks for a replacement to head TLC, the third 
branded group. Also out is Animal Planet General Manager Maureen Smith, usho will leave the company. 
Marjorie Kaplan is being promoted from heading Discovery Kids to President and GM of Animal Planet 
Media and Discovery Kids Media, the fourth group. Len Tacconi stays as President, Dismvely Health 
Media Enterprises, the final branded group. 

While the heads of the five groups mil l  oversee prOanctioq marketing, new media, commnnica!ions and 
research - with support from ad sales and business development -each n i U  be assisted by a senior business 
manager, similar to a Chief operating Oftcer. The company is searching for candidates for those slots. 

Zaslav p l m  to meet with the new division beads in the coming months to determine the employment 
~ructurr under each, but declined to say whether he was looldng to cut any specific number of people 

“We’re focused on growing OUT brand and making OUT senices stronger and investing in new growth 
initiatives and part of that is going to he reinventing the company a little,” be said. “We’re taking a look at 
all of ow costs - in new media business and other areas - to reorganize money and help driw growth 
within the company.” 

Discovery d l  also look to fill a new positioq head of Business Development, tasked with ceniralizing at 
the corporate level acquisitions and partnerships in the new media space. 

Assisting in those moves will he at least two big-name consultants. Tom Wolzien, intimately familiar with 
Discovery board member Liberty Media afier running Sanford Bernstein’s media practice, will advise the 
company on its global growth strategy. Joel Berman, who last headed syndication for Paramount Piclnres 
and CBSParamount Television, udl advise on syndication strategy. 

Two new &\isions are being formed, Discovery Studios and Emerging Networks Group. 

The fonner will encompass the company’s prodnciioq films, creative resources, and short-form content 
groups and will be headed by company veteran Clark Buting. The laser, likely inspired by NBC U‘s group 
of the same name, will include Discovery’s smaller digital channels - the Miljiarj‘ Channel, Discovery 
Times Channel, Discovery Home Channel and Discovery HD Theater. The company is looking for a head 
of that group. 
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Executive VP, Operations Mark Hollinger - also floated as a CEO possibility pre-Zaslav - is being 
promoted to head a new Global Businesses and Operations divisioq adding oversight of commerce and 
international departments. Out is Discovev Networks International President D a m  McCall, a 20 year 
company veteran, and in her place as PresidenWCEO of the division is Greg Ricca, who was last CEO of 
h4TV International from 1996-2003. 

In two other big changes, Human Resourns Senior Executive Vice President Pandit Wright is leaving the 
company. In her place is Adria Alpat-Romm, who last led HR for NBC T V  Entertainment and News. 
Separately, Discovery Education President Steve Sidel will keep his position hut will report to Gwd\nn. 
now President, Domestic Distribution and Enterprises. 

"The goal is to maintain Discovery's leadership as the nnmber-one nonfiction media campany in the world 
while clarifying responsibilities, improving financial performance and ultimately creating more shareholder 
value," Zaslav wrote in the memo, characterizing the changes as "substantial." 

M e r  bis appointment in November, Zaslav praised Discovery's executive team to B&C when askedabout 
any possible reorganization 

After a lengthy search, Dismvery annonnced Zaslav as hesiden!fCEO in November. He left NBC U as 
head of Cable and Domestic TV and New Media Distribution and replaced Discovery's outgoing CEO 
Judith McHale, who officially left Dec. 1. 

CobleFAX- February 6,2007 

Shake the Tree: Zaslav Ushers In Big Changes at Discovery 

One thing's clear in Silver Spring today. Change is here. Just one month on the job, Discovery C o r n  
predCE0 David Zaslav gathered his ST managers together Mon to inform them of a series of big changes- 
chief among them the ouster of Discovery Nets US pres Billy Campbell, who u'ils at one time a candidate 
for Zaslav's job. 

The theme to the restructuring seems to be less micromanaging and more accountability further down as 
Discovery works to become a "lean and aggressive" organization. "The media business is changing," 
Zaslav said in an interview Mon. "We need to refresh ow organization and take money out of some of the 
old places that we were spending that aren't garnering real reium and value, and put more money against 
programming, marketing and new businesses and new media." 

As part of the restructuring, HR sr evp Pandit Wright is being shown the door. NBC TV Ent, News HR 
bead Adria Alpert-Romm who bas worked with Zaslav for years, uill take the post The role of Animal 
Planet gm was eliminated with Maureen Smith leaving the company. Discovery Nets Intl pres Dawn 
McCall-a 20-year vet-is out, with Zaslav bringing in ex-MTV Intl exec Greg Ricca as presJCE0 ofintl 

Zaslav called the decisions "very t o u g h  Next step d l  he to meet with the SI mgmt team and further drill 
down into this new philosophy (in other words, expect more changes). Tom Wolzien, formerly of Sanford 
Bernstein, is being hired as a consultant to work with sr mgmt on Discove2y's overall global growTh 
strategy. And Zaslav appears ready to borrow from NBCU's syndication strategy, biring Joel Berman to 
develop an aggressive qmdie strategy. 

Zaslav bas created 5 network brand groups that will report to him: - Dixovery Channel Will continue to he headed by Jane Rwt (she also oversees Science Channel). - TLC: GM David Abraham is leaving the company at the end of March He will lead English cable 
network gronp UKW. A search will begin immediately for a new TLC gm. 
-Dimvery Travel Media: GM Pat Yonnge will lead. 
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* Family-Focused Networks: These nets will be grouped together, with Marjorie Kaplan k ing  promoted to 
pres, gm Animal Planet Media and Discovery Kids Media 

Discovery Health Media Ent: Led by pres Len Tacconi. 

Among other changes, ad sales and afFiliate sales chiefs Joe Abmzzse and Bill Goodwp will now report 
directly to Zaslav. Goodwp is king promoted to president, domestic distniution and enterprises, with 
Discovery Education pres Steve Sidel reporting to him Zaslav is also creating a SI business mgr post, 
similar to a COO, for each network brand group. They will oversee all business operations and 
administration. An internal 
and exIemal search wi l l  begin to fill these spots. Zaslav said be expects to have positions 6lled over the 
next 3-6 montbs. 

The Wall Street Journal -February 6,2007 

Five Top Esecutives To Exit at Discovery In Major SbakeUp 

By Brooks Barnes 

Five top executives at Dimvery Communications are to leave in a shake-up engineered by new CEO 
David Zaslav, aimed at improving the cable network giant's patchy performance. 

Exiting immediately are Billy Campkll, president of Discovery Networks US.; Maureen S m i t k  general 
manager of Animal Planet Media; Dawn McCall, president of Discovery Networks International, and 
Pandit Wright, senior executive vice president of human resources Discovery said David Abraham 
president of TLC, will leave the company in March. 

Mr Zaslav, vho took over as CEO just last month after a long tenure at General El&c Co.'s NBC 
Univeml, wants to strengthen some of Discovery's core brands, which include Discovery Channel, TLC, 
Animal Planet and Travel Channel. Analysts and some advertisers have criticized the company in recent 
years for watering down its brands by launching new digital channels and favoring flashier reality shows 
over staid educational documentaries. 

Ad sales and ratings at some of the channels suffered as a result. In 2005, for instance, both Discovery 
Channel and TLC saw ratings decline by double-digit percentages, although both have recently notched 
improved results with newer programs such as Discovery Channel's "Deadliest CatW about Alaskan 
fishermeq and TLC's "Little People, Big Worlq" about a family coping with dwarfism. 

Tbe reorganization is also designed to make the company leaner and more aggressive when it comes to new 
media, Mr. Zaslav said Rather than the centralized decision-making structure Discovery has built over 
recent years, Mr. Zaslav said he wants to go in the opposite directioq pushing authority and accountability 
down across the company 

Along uith the departures come structural changes. Mr. campbell's job is being eliminated and the five 
units that reported to him will now report directly to Mr. Zaslav. Mr. Campbell was passed over for CEO, 
but had expressed an intention to stay at the company as recently as last week during visitr with Hollywood 
advertising and talent agencies, according to a person be met with. Mr. Campbell couldn't be reached to 
comment 

Also eliminated is Ms. Smith's position at Animal Planet. Mr. Zaslav IS combining Animal Planet and 
Discovery Kids under the leadership of Majorie Kaplan, who is now general manager of Dismvery Kids. 

Succeeding Ms. M c W ,  a 20-year veteran of Discovery, will be Greg Rim. He spent nearly a decade at 
macom Inc.'s M N  International, moa recently serving as chief operating officer. Adria Alpert-Romm 
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joins Discovery as head of human resources, h m  NBC Universal 

Discovery is also reorganizing its business into a variety of ditferent operating groups, including one to 
focus on what Mr Zaslav is calling "emerging networks." These networks include Military Channel, 
Discovery Times Cham& Discovery Home Channel and Dismvery HD Theater. 

Discovery Channel's parent, Discovery Communications Inc., is owned by Discovery Holding Co., Cos 
Communications Inc. and Advandewhouse Communications. 

Associated Press - February 5,2007 
pick ups: Forbes.Com BusinessU'eek.com, The Houston Chronicle, The Bnltiniore Sun. The Ventura 
Counfy Star) 

CEO Shakes Up Discovery Communications 
Five Senior Executives Ousted in Shake-up at Discavery Communications 

By Seth Sutel 

Five =Nor executives are leaving cable network operator Discovery CommuNcations Inc. as part of a 
corporate overhaul announced Monday by David Zaslav, the new chief executive officer. 

Billy Campbell, who had been president of Discovery's U.S. networks, is leaving and his position is being 
eliminated. Also leaving are David Abraham, the head of the TLC channel; Maureen Smith, x,ho ran 
Animal Planet; Dawn McCall, who ran Discovery's international operations, and human resources chief 
Pandit Wright. 

At the same t h e ,  Zaslav is strengthening the positions of the executives leading the company's five 
network groups: the Discovery Channel, TLC, Travel Channel, a family-oriented group that includes 
Animal Plan& and a health group. The heads of each will now repott directly to Zaslav - "Creating a lean 
and aggressive organization that fosters a real performance culture is vital to OUT success," Zaslav, a former 
senior NBC executive who was tapped to lead Discovery last November, said in a memo to the company's 
staff "The objective is to push authority and accountability down across the company." 

The company said it was looldng for a replacement for Abraham as head of TLC. Smith's duties as chief of 
Animal Planet were being assumed by another executive, Marjorie Kaplan who also will oversee 
Discovery Kids Media in a group focusing on family progmmming. 

Zaslav tapped Greg R i q  a former chief operating officer at MTV International, to take mer respnsibility 
for DiscOveni's international operations, and Adria Alpert-Romm becomes the new head of human 
resources. 

As part of the overhaul, the wmpany also is consolidating all of its production facilities into one unic and 
each network operation wil l  also get its own business manager, a new position that Zaslav likened to a chief 

Zaslav said the goal of the many changes was to put more power in the hands of executives directly in 
charge of each of the company's network cable brands. 

Discovery Communications, based in Silver Spring, Md., is owned by the publicly traded entity Discovery 
Holding Co., as well as Cox Communications Inc., AdvanceNe!vhouse Communications and John 
Hendricks, the company's founder and chauman. 

operating O r n E r .  
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Multichannel A’ews -February 5,2007 

Campbell, Others Out in Discovery Shakwp 

By Steve Donohne 

Discovery Networks US. president Billy Campbell is one of several top executives leaving the company 
under a shakeup and reorganization monnced by Discoveq Communications CEO David Zaslav Monday. 

Also leaving DCI are TLC president and general manager David Abraham, Animal Planet Media GM 
Maureen Smith Discovery Networks International president Dawn Mccall and DCI senior vice president 
of human resources Pandit Wright 

Zaslav, who was named CEO of DCI in November, formed an emerging-networks group that will include 
Military Channel, Discovery Times Channel, Discovery Home Channel and Discovery HD Theater. Each 
channel will have a GM, and Discovery is looking to recruit an executive to run the group. 

Other moves announced by Zaslav: 

. The company is conducting a Eearch for a new president of TLC, who will replace Abraham 

Marjorie Kaplan was promoted to president and GM of Animal Planet Media and Discovery Kids Media, 
a new unit that includes Discovery’s family-focused nehvorks. 

Former MTV Networks International chief operating officer Greg Rim was named president and CEO of 
Discovery Networks International. He replaces M c W .  

* Zaslav’s former NBC colleague, Adria Alpert-Romm, was named senior execntive VP of H R  She 
replaces IZ-yearveieran Wright 

* Afljliate-sales veteran Bill Goodvqn was promoted lo president of domestic distribution and enterprises. 
Discovery Education, m by president Steve Sidel, will report to Goodwyn, Zaslav said. 

The company formed a new Discovery Studios unit that will h o w  Discovery Production Group, Discovery 
Films and Discovery Crealive Resources. Clark Bunting was named president of Discovery Studios. 

Mark Hollinger was promoted to president of global business and operations. 

Zaslav is also turning to consultants to help restructure the company. Former NBC and Sanford C. 
Bemstein c o d t a n 1  Tom Wolzjen was retained as a consultant to help DCI %better clarify the company’s 
opportunities in digital television, the Internet and new-media plalforms,” Zaslav said. 

And former CBSIFaramount Television president of worldwide television distribution Joel Berman was 
signed as a consultant to help DCI monetize its library through domestic and international q‘ndication deals. 

The New York Times ~ Febluary 6, 2007 

Two Top Executives to Leave Discovery Commnnications 

By Richard Siklos 

Two ofthe most senior executives at Dimvery Communications are leaving the company under a 
management restnrcturing that will give Da\id M. Zaslav, the company’s new chief executive, a more 
handsan role in running the company’s core cable TV channels. 
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As pan of the r c n n i m n g ,  the heads of the company’s main c h m e l s  - the Disco\ cry Chaimcl, ‘ I W  and 
Animal Planet - uill now rcpon 10 hlr. Zasl3v. a former NBC L’niversal erecuti\e who joined Ihe 
company in December 

William M Campbell, the head of Discowry’s Luted Slates channels since 2002, is leaving the compmy, 
3nd his posiuon is not being filled. D3u-n L McCdll, the president of Dim\cry Networks Intcrnauonal. is 
being succeeded by Greg R i a  a former chicfoperaung oliicer of MTV International MI Rjcea udl 
repon to Mark Holhnger. uho has b x n  the company’s senior \?ce president lor operauons but was 
promoted today lo prcgdent of global busineses and operauons 

Other exauuves mcluding the general nutugem ofihe TLC and Aninial Planet channrls arc leatinp the 
compmy D i m v e q  also replaced its hcid of h u m  ~CSOUTWS uith 3 former collwgue oCMr &slay’s at 
NBC L‘nn,ersal. 

In an inteniew, Mr i h l a v  described the mows - along with a realignment oflhc company’s channels 
and programcrcauon businerm - as part ofm effort to simplify the company for @outli. “Th~s 1s about 
focusing on creaung a lean culture ni th  less layers so tlu1 we’re more cfficienl we’re faner,” he said. “And 
I want to get my hands on the Lc). j cwls  i l f  this company.” 

To assist him. Mr h h v  said he h d  a h  lured two figures well !inom in the media indusUy as 
consnlli(nts Tom Wokjen, a former medm analln for Sanford C. Bernncin & Conipany. uill ad\isc on h e  
company’s global g m , h  strategy. Joel Berman. the former president of aorlduide television Distnbulion 
for Paramount Pictures and CBS’Panmount Tclmision, uill adiise the company on hou 10 syndicate its 
ong~tul programming 

In one impomt re- Mr. &la\ said, Discover) is dflerent from other popular cable C h d M d S  IlLe 
!:SA Nensorks or T B S  in that 11 owns so much of its oun programming rather than relying on reruns from 
nensork telnision He sad the new stmcture woidd g i x  the heads of each Diswvery channel more 
autonomy in developing programming and rerponsihilin. for their financial perfomnce 

In the third quarter of2006. Discovery Communicauons genentcd operating income of$lGO nullion, down 
from 1166 million in the prewol~s year. as raenue increased 10 S722 million from 5629 nullion. ‘l‘lle 
privately-hrld company is 50 percent ouned b) Discovery Holdings, a subsidiary o f l i b c q  hkdia 
Corporation, nhile Ad\ance Conimunuauons and Cox Comniunicauons each onn 25 percenr 

Television Week ~ February 5,2007 

Heads Roll at Discovery 

New D i w e r y  Communications CEO David Zaslav is cleaning house 

Sweral senior executives including Dimvery Networks U.S. Resident Billy Campbell, whose positinn is 
being eliminated, are leaving the company. Also on their way out: The heads of Animal Planet Medi% 
hnman resources and international. MI. Zaslav, who came to Discwery last month, is assembling his oun 
team with more executives reporting direcUy to him. 

The head of TLC, David Abraham, is also leaving the company to take a new position in the U.K 

Mr. Zaslav, who replaced long-time Discovery president Judith McHale, said in a memo released Monday 
that the organbational changes are designed to help the company build strong brands, create a lean and 
aggressive organimtion and lead in new media and brand ex<ension 

“These changes are snbslantial,” Mr. Zaslav said in a memo. “The goal is to maintain Discovery’s 
leadership as the No. 1 non-fiction media company in the world, while clarifping responsibilities, 
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impraing fmancial performance and ultimately creating more shareholder value.” 

In the new organizatioq the executive VP-general managers of five network brand groups have been 
promoted to president-general manger and ail1 report directly to Mr. Zaslav. Joe Abruzzese, the head of 
adverlising sales, and Bill Gwdayn, head of affiliate sales and marketing, also will report directly to Mr 
Zaslav. 

Under the new SUuaUre, the nelwork brand groups are headed by: 

- Jane Root, president and GM of the Discover Channel also oversees the Science Channel. 

- Pat Yonnge, president of Dixovery Travel Media 

* Majorie Kaplaq who is being promoted to president and general manager of Animal Planet Media and 
Discovery Kids Media. At Animal Planet, she replaces M a w n  Smith, who is leaving the company. 

- Lee Tacwni, president of Discovery Health Media Enterprises 

- Ai TLC, a search will be launched for a new president to replace Mr Abraham. 

Mr. Zaslav said each president wi l l  assnme additional responsibility for production, marketing, new media, 
communications and research. 

Mr. Zaslav is forming a new unit, Discovery Studios, that will be comprised of the Discovery Production 
Group, Discovery Films, Discovery Creative Resource and the Preditor short-form unit. Discovery Studios 
will be headed by Clark Bnnting who will also repoxt to Mr. Zaslav. 

He’s also intducing an Emerging Networks Group that will include Military Channel, Discovery Times 
Channel, Disco\rery Home Channel and Discovery HD Theater. A search is on to fill the president’s 
position for the new mii. 

Mark Hollinger is being promoted lo president, global business and operations and Greg Ricca is joining 
the company as president and CEO of Discovery Networks International. He joim Discovery fmm Viacorn 
where he was chief operating officer of MTV International from 1996 to 2003. He will report to Mr. 
Hollinger and replacer Dawn McCall, who had been with the company for 20 years. 

Adria Alpert-Romm is joining Discovery as senior executive VP of human resources, from NBC Universal. 
She replaces Pandit Wrighc arho has been with Discovery for 12 years. 

Under the new organization, Discovery Education uill report to Mr. Gwduyn, who takes on the new title 
of president, domenic distribution and enterprim. 

Mr. Zaslav said be is also searching for a new bead of business development for the company. He has also 
hired Tom Wolzien as a consultant to work with the company on opportunities in digital television, the 
internet and new media platforms. Mr. Wolden had been an analyst at Sanford C. Bernsteiq where he 
covered media companies including Liberty Media, one of Discovery’s owners. Joel Bermw former 
president of worldwide television distribution for Paramount Pictures and CBSParamonnt Television, has 
been rerained as a consultant on the company’s syndication strategy. 
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Zaslav Rips Up Discovery Org Chart 

By Shirley Brady 

Less than two months after being named president and CEO at Dismvery Communications Inc. and just 
over a month on the job, David Zaslav today announced a major shake-np of its senior corporate ranks that 
will see a number of top executives leave the company, including Dismveq Networks U.S. president Billy 
Campbell, who nas passed over for Zaslav's new job and whose position is being eliminated. 

Zaslav, who was named DCI's top executive on Nw. 16, also banded walking papers to Animal Planet 
EVF' and GM Maureen Smith, who was hired by CampbeU and promoted in November to head up Animal 
Planet Media, which will now be overseen by Marjorie Kaplan in her new apersized role as president and 
GM of Animal Planet Media and Discovery Kids Medi& xrhich she previously ran. 

Discovery Networks International president Dawn Mccall was also ousted to make rwm for Greg Rim, a 
former MTV Networks International COO, who will become president and CEO of DNI. 

DCI's well-liked human resouxes head, senior EVF' of HR Pandit Wright go1 pink-slipped and is k i n g  
replaced in the top HR spot by Adria Alpert-Row who worked with Zaslav at NBC Universal as head of 
HR at NBC TV Entertainment and News. 

Len Tacmni, president of Discovery Health Media Enterprises (who was hired in September and oversees 
Discovery Health, FitTV and related properties) now reports to Zaslav, as does D i m e r y  Nehvorks ad 
sales president Joe Abruzzese (a former CBS colleague of Camptell, who brought him to Discovew) and 
affiliate sales and marketing president Bill Goodwyn. Discovery Education (including its online 
"homework helper," Cosmeo) president Steve Sidel now reports to Gmdwyn. 

TLC's president and general manager David Abraham is leaving DCI at the end of March to rebun to the 
LK, where he will become CEO of digital broadcaster UKTV. With kids in school in the U.K., Abraham 
l& his family behind in England when Campbell hired hm in Feb. 2005, as did Patrick Younge, who was 
then named EVP and GM of the Travel Channel. Younge was promoted to run Discovery Travel Medii a 
new unit, last April. 

A replacement for Abraham is now being sought to rua TLC. Younge now repoas directly to h l a v ,  as 
does fellow BBC alum Jane Root, whose tiUe changes to president and GM of the DiscweIy Chamel with 
added responsibility for the Science Channel 

Under DCI's new corporate strueme, the five US. network brand groups are Discovery Channel (Root); 
TLC (GM TBD); Discovery Travel Media (Younge); Animal Planet MediaDiscovery Kids Media 
(Kaplan); and Discovery Health Media Enterprises (Tacconi). 

Rmt gives up oversight of a third network, the Milimy Channel, which moves into DCI's new Emerging 
Networks Group (where the top executive slot is open). Besides Militaq-which is repositioning itself to 
become the "voice of the troops" according to USA Tcday--the new ENG unit will include Discovery 
Times Cbannel (whose former head, Vivian Schiller, last year joined the New York Times to mn its 
wehsite), Discovery Home Channel and Discovery HD Theater. 

Discovery veteran Clark Bunting will head up Discovery Studios, a new unit which houses the Discovery 
Production Group; Discovery Films, Dismvery Creative Resources; and a short-form content unit known 
as Preditor by company insiders. Zaslav lauded Bunting's long track record at DCI. 

Mark Hollinger was upped from senior EVP, corporate operations and general counsel, to president global 
husinesses and operations. Hollinger adds wersighl of Discovery Commerce (whose presidem Frank 
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Rosales, now reports to him) and Discovery Networks International to Ius plate, 

Not surprising given his previous role leading distribntion at NBCU's TV networks and owned content, 
zaslav announced a move into syndication of Discovery networks' ouned TV product. Joel Berman, former 
president of worldwide television distribntion for Paramount Pictures and CBSiPxamount, has been 
retained by Zaslav as a c o d t a n t  to explore "bow to best monetize OUT library and develop wbat can be he 
an aggressive syndication strategy for Discovery's content domestically and around the world." 

Veteran Wall Street media analyst Tom Wolzein was also hired as a consultant to help Discovery% senior 
management on an "overall global growth strategy and how to M e r  clarify the company's oprhmities in 
digital television, the inkmet and new media platforms." 

Not mentioned in today's release: 

* the U.S. Hispanic Networks Group (nm by Luis Silbemasser) - Discovery New Media, which loses Discovery HD Theater to the new Emerging Networks Group - two channels owned by BBC Worldu4deBBC America and BBC World News-that DCI distnbutes in 
the U.S. 

Roger Millay, who uas hired as CFO in September fiom Airgas, Inc 

Today's press release didn't mince words about the sweeping name of the rearganization, which reunites 
Zaslav with some longtime trusted associates (WoIZein, Berman, Ricca and Alpert-Rom). 

"These changes are substantial," Zaslav commented. "The goal is to maintain Discovery's leadership as the 
nurnber-one noniiction media company in the world, while c-ing responsibilities, improving financial 
performance, and ultimately creating more shareholder value." 

The announcement said the executive shufne uas based on Zaslags Ihree-part mandate for DCI going 
forward, which was outlined in the release as: 

-Build Smng Brands. "As consnmers have more and more choice, we must reinforce and clarify the 
positioning of all OUT brands. There is no question that the Discovery Channel is the company's primary 
asset. Rut we have a tremendous prlfolio with some of the most valuable brands in the world." 

- Create a Lean and Aggressive Organization. "Creating a lean and aggressive organization that fosters a 
real pfonnance culture is vital to OUT success. The objedve is to push authority and accounlahility down 
across the company." 

-Lead in New Media and Brand Extension. "Building cable channels and enhancing their performance is 
not enough in this competitive marketplace. We need to focus on leading in new media and 'building out' 
OUI entitlement for each brand. This includes creating new brand extensions and finding new distribution 
piatforms for ow content" 

The word "lean" in point #2 would natnrally raise fears of layoffs, particularly in an organization of more 
than 5,000 employees in 170 counmes. Still, Alpert-Romm as new bead of €R will  he busy placing 
candidates in a number of key roles. 

Besides searching for execs to nm n C  and the Emerging Networks Group, Zaslav plans to hire "a senior 
business manager, similar to a chief operahbs omcer, for each of the network brand gmups" ta give more 
responsibility to each of the U.S. network gronps, which were previously cenualized under CampkU. 
Zaslav is also searching for "the neat head ofBusiness Development. This role wilI  centralize the 
operations of the corporate business development ac t i~ ty  and lead the team devoted to analyzing and 
determining the growth priorities for DCI's global assets. As the [network brand gronpl General Managers 
focus on building new media ealensions for their brands, the head of business development will centralize, 
at the corporate level the planning for acquisitions, joint ventures, and other potential partnerships in the 
digital and new media space." 
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Today's shake-up at DCI HQ in Silver Spring, MD (where Zaslav is moving hi5 family aftm this school 
year ends) comes a day before his old shop, NBC Universal, is expected to announce Jeff Zucker as 
president and CEO of NBCU, replacing Bob Wright who is erpened to stay on as chaimn for a period of 
time aiier Zucker takes the reins later this spring 

The HollywoodReporter -February 6,2007 

Discovery restructures, execs exit 

By Andrew Wallenstein and Kimberly Nordyke 

Discovery Communications announced a management shakeup Monday that d l  see the exit of five senior 
execs including Billy Campbell, president of Discovery Networks U.S. 

The changes were unveiled by Discovery's new president and CEO, David Zaslav, who came over from 
NBC Universal earlier this yeax to replace longtime CEO Judith McHale. Zaslav is restructuring the 
company into five overarching brand groups and eliminating Campbell's position, which previolrsly 
Oversaw all programming assets. 

Also departing Discwery as a result of the reshuffling are David Abraham, president and general manager 
of TLC; Maureen Smith, general manager of Animal Planet; Dawn McCall, president of Discov&s 
intemtional holdings, and Pandit Wright, senior executive vp of human resources. 

Discwery is also adding new blwd as a result of the shakeup. Among the execs filling a slew of new 
positions at the channel are Joel Berman, president of worlduide television distribution for Paramount 
Pictures and CBSParamount Television, and Tom Wolzien, a veteran media d y s t  formerly of Sanford C. 
Bemstein. Both men are coming on as consultants to the company. 

Bloomberg -February 5,  2007 

Discovery Says US. President Leaves in Shakeup 

By Christopher Stern 

Diswvery Communications Inc., owner of cable telmision's Discovery Network, said Billy Campbell left 
as president of its U.S. operation in a shakeup designed to streamline management. 

Fwr other senior executives are leaving as part of the shufne, the Silver Spring, Maryland-based company 
said today in an e-miked statement. 

The deparhlres mark the first major cbanges by Chief Executive W c e r  David Zaslav since he was 
appointed in November. The goal is to make managers more responsible for the financial performance of 
their divisions, said Zaslav, who led NBC Universal's and domestic TV and new media distribution. 

"What I have tried to do is take out some of the layers," Zaslav said in an inteniew. 

General managers of the Discovery's five networks including TIC and Animal Planet will report directly to 
Zaslav. 

Other executives who will be leaving the company are David Abraham, president and general manager of 
TLC; Maureen S m i t h  general manager of Animal Planet Medix, Dawn McCall, president of Discovery 
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Networks International and Pandit Wright, senior execntive \ice president for human resources 

The company is seeking a successor to Abraham Marjorie Kaplan was named president and general 
manager of Animal Planet Media and Discovery Kids. Greg Rkca was named to lead Discovery Networks 
International and Adria Alpert-Romm uill head human resou~ces. 

Discovery Communicatious, which also operates the Travel Channel and Dixwery Health, is owned by 
Discovery Holding Co., Cox Communications Inc., AdvancdNewhonse Communications and John S. 
Hendricks, Discovery’s founder and chairman. 

Class A shares of Discovery Holding Co., based in Englewood, Colorado, fell 16 cents to $16.43 at 4 p.m 
New York time in Nasdaq Stock Market composite trading. They have gained 13 percent in the past year. 

Washington Business Journal - Febnmy 5,2007 
pick ups: Various Business Journals across the country) 

Discovery Communications makes high-level management changes 

By Neil Adler 

The new top executive of Dimvery Communications on Monday announced changes in the company’s 
upper management. 

President and CEO David Zaslav, who left his post as president of NBC Universal Cable and Domestic TV 
in mid-November to join the Silver Spring-based company, says he umts Dimvery to focus on building 
strong brands and creating a lean, aggressive organization to compete in the cable and new media markets. 

Among the moves: 

The position of president of Discovery Networks US., is being eliminated. Billy campbell, who bas been 
with Discovery for five yean and led Dimvery Networks U.S., is leaving the company. 

David Abraham, general manager of TLC, is also leaving the company. Dimvery uill search for a 
replacement. 

The psition of general manager of Animal Planet Media is being eliminated, and Maureen Smith wiU 
leave Dimvery. 

Dawn Mccall, president of Discovery Networks International, is leaving the company and uill be replaced 
by Greg Ricca. Ricca previowly served as chief operating officer of Mllr International. 

Pandit Wright, senior executive vice president of human resources, also is mwing on. She uiU be replaced 
by Adria Alpert-Row who is joining Discovery from NBC Universal. New CEO Zaslav has worked with 
Alpen-Romm for “many years,” according to Zaslav. 

In other moxs, Discovery plans to hire a senior business manager for each of its network brand groups, 
zaslav says. The company is also lwking for a head of business development. 
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