Appendix N REDACTED — FOR PUBLIC INSPECTION

Erie PA EchoStar provides local-into-local
Number of LIL Channels 5
Year 2 Year 3 Year 4 Year 5 Year 6

DIRECTY Provides Satellite Local-Into-Local Service

Customer Profile

[24] TV HH 161,009 162,619 164,245
[25] Beginning Customers
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[26] Gross Adds N— — — — —
[27] Disconnects —— a— wa— s —
[28] Ending Customers ——— — —— —— —
[29] Average Customers (2 pt avg) ———— — —— —— —
[30] Ending Penetration — — — — —
[31]1 Disconnect Rate — —— S— — —
[32] Average Gross Adds per Month pro— — fo— pr— —
[33] Gross Add Rate —— — — — —
LIL Customers

LIL Lift (upgrades) from Neo LIL
{34] Total Customers + Lift —— I—— ——
[35] LIL Beginning Customers ¥ [ro— —— — ——
[36] LIL Gross Adds — — = ™ ™
[37] LIL Disconnects — — smam— — —
[38] Ending Customers wa—— — P— —— w—
[39] Average Customers (2 pt avg) a— — —— —— ——
[401 LIL Penetration — ——— — P —
[41] Disconnect Rate — — —— — —

LIL Sell-in New Customers No LIL
[42] Total Customers + Lift Ma— — —— — —
[43] LIL Beginning Customers . — —— —— —
[44] LIL Gross Adds Em— — — — —
[45] LIL Disconnects - — — — ——
[46] Ending Customers assasmm — — — —
[47] Average Customers (2 pt avg) — [ — m—— —
[48] LIL Penetration — — —— —— ——
[49] Disconnect Rate — —— — — —

LIL Sell-in New Customers Lift from No LIL
[50] Total Customers + Lift S — [ — ——
[51] LIL Beginning Customers - w— — —— ——
[52] LIL Gross Adds —— —— —— - —
[53]1 LIL Disconnects -— - —— o— —
[54] Ending Customers — — — — ——
[55] Average Custormers (2 pt avg) —— — —— o—— ——
[56] LIL Penetration —— — — ————— —
[57} Disconnect Rate — ——— m——— — ——

Total LIL Customers
[58} Total Customers + Lift —— — ——— e — —
[59] LIL Beginning Customers ] — — — ——
[60] LIL Gross Adds — — — —— —
[61] IJIL Disconnects — e — smm—— —
[62] Ending Customers v— mam— —— T— —
[63] Average Customers (2 pt avg) — ———— — — E—
f64] LIL Penetration T— —— — ——— —
|65] Disconnect Rate —— —— — ——
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Appendix N REDACTED — FOR PUBLIC INSPECTION

Erie PA EchoStar provides local-into-local
Number of LIL Channels "5
Year 2 Year 3 Year 4 Year 5 Year 6

Profit & Loss ($k) - With LIL
Revenue:

[66] Package Revenue So— —— —— Saasmssssn —
LH. Revenue:
[67] Existing Cutomers Upgrade Sonm — — — soamnm
[68] Baseline Gross Adds Sell-in — — w—— —— —
[69] Additional to Baseline Gross Adds - —-— - —_ —
[70] Total LIL Revenue - —— W— - -
[71]  Total Revenue — —— —— —— ——
Expenses:
[72] Programming Costs — — S—— — —
[73] Bad Debt — — — — —
[74] Customer related — — —— —— —
[75] Total Direct costs ——— — — S—— ——
[76] Total Direct Margin S m— s S— ——
{771 Total Direct Margin % — — — — —
SAC Costs with LIL:
[78] Standard SAC From No LIL scenario — —— —— — ——
[79] Incremental SAC with LIL —— — — — —
[80] Total SAC Costs —— —— am—— — ———
[81] Backhaul Expenses —— — — — —
[82] Box replacement costs —— — " - o=
[83] Total Expenses: —— [ — ———— R
{841 | Cash Based OPBDA [ o— — M— ————— ﬂ
[85] | Cash Based OPBDA % — — — Ma—
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Appendix N REDACTED — FOR PUBLIC INSPECTION

Erie PA EchoStar provides local-into-local
Number of LIL Channels 5
Year 2 Year 3 Year 4 Year 5 Year 6

[86] Market level capital expenditures-outflow E

NPV-Based on var from No LIL to With LIL case
[87] Cash Flows-With LIL
[88] Cash Flows-No LIL
[89] Incr/(Decr) from No LIL
[90] NPV without Terminal Value

e
91] IRR “—
| —

—

192] Terminal Value

[93] Cash Fliows with Terminal Value
[94] NPV with Terminal Value

[95] IRR
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Appendix N REDACTED ~ FOR PUBLIC INSPECTION

Sioux City 1A EchoStar provides local-into-local
Number of LIL Channels 8

Year 2 Year3 Year 4 Year 5 Year 6
DIRECTYV Does Not Provide Satellite Local-Into-Local Service

Customer Profile
[11 TVHH 159,415 161,009 \ 164,245
[21 Beginning Customers
[31 Gross Adds
[4] Disconnects
[5] Ending Customers
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[6]  Average Customers (2 pt avg)
[71  Ending DIRECTV Market Share
[8] Disconnect Rate

[91  Average Gross Adds per Month
[10} Gross Add Rate
Profit & Loss ($k) - No LIL
Revenue:
[11] Base Package Revenue
[12] LIL Revenue
[13] Total Revenue

Expenses:
[14] Programming Costs
[15] Bad Debt
[16] Customer related
[17] Total Direct costs

[18] Total Direct Margin
[19] Total Direct Margin %

i20] SAC Costs - No LIL

TR IR

[21] Total Expenses:

[22] | Cash Based OPBDA
[23] 1 Cash Based OPBDA %
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Appendix N REDACTED - FOR PUBLIC INSPECTION

Sioux City 1A EchoStar provides local-inte-local
Number of LIL Channels 8
Year 2 Year 3 Year 4 Year § Year 6
DIRECTY Provides Satellite Local-Into-Local Service
Customer Profile
124] TV HH 159,415 161,009 162,619 164,245 165,888
[25] Beginning Customers — — — —— —
[26] Gross Adds ssmmmmm — —— —— —
[271 Disconnects — —— — a—— —
[28] Ending Customers P ——— m—— s——— ——
[29] Average Customers (2 pt avg) — —— —— TE—— —
1301 Ending Penctration — — s—— — —
[31] Disconnect Rate —— — —— —— —
[32] Average Gross Adds per Month —— - ] — —
[33] Gross Add Rate — N— — —— —
LIL Customers

LIL Lift (upgrades) from No LIL
[34] Total Customers + Lift ——
[35] LIL Beginning Customers . N— — — —
[36] LIL Gross Adds —— —— ] E »
{37] LIL Disconnects — N — — —
[38] Ending Customers m—— [Re— man—— sm— w——
[39]1 Average Customers (2 pt avg) — m—— ma— —— —
[40] LIL Penetration oa— [ S SSesses ———
[41] Disconnect Rate — — —— — —

LIL Sell-in New Customers No LIL
[42] Total Customers + Lift — —— — ——— —
[43]1 LIL Beginning Customers ] —_— — — ——
[44] LIL Gross Adds —-— —— ——— — —
[45} LIL Disconnects - — - _— —
146] Ending Customers — —— — —— —
[47] Average Customers (2 pt avg) — — — E— ——
[48] LIL Penetration - —— — — w—
[49] Disconnect Rate — — — — —

LIL Sell-in New Customers Lift from No LI1L
[50] Total Customers + Lift — —— —— — asea——
{511 LIL Beginning Customers [ —-— — ——— waam—
[32] LIL Gross Adds -— —— — [ -
[53] LIL Disconnects - - — — -
[54] Ending Customers — —_— — — —
[55] Average Customers {2 pt avg) —— m — —— ——
[56] LIL Penetration w— — w—
[57] Disconnect Rate — — — T— W

Total LIL Customers
[58] Total Customers + Lift m—
[59] LIL Beginning Customers " — — — —
[601 LIL Gross Adds —— ——— — —— —
[61] LIL Disconnects m—— h— — —— m—
[62] Ending Customers m— —— e— a— ——
{63] Average Customers (2 pt avg) D— e —— —— —
[64}] LIL Penetration — — — I—— ——
[65] Disconnect Rate — — ——— — 7 W—



Appendix N REDACTED - FOR PUBLIC INSPECTION

Sioux City IA EchoStar provides local-into-local
Nuomber of LIL Channels 8
Year 2 Year 3 Year 4 Year 5 Year 6

Profit & Loss ($k) - With LIL
Revenue:
[66] Package Revenue

LI Revenue:
[67] Existing Cutomers Upgrade
[68] Baseline Gross Adds Sell-in
[69] Additional to Baseline Gross Adds
[70] Total LIL Revenue

[71] Total Revenue

Expenses:
[72] Programming Costs
[73] Bad Debt
[74] Customer related
[75] Total Direct costs

f76] Total Direct Margin
[77] Total Direct Margin %

SAC Costs with LIL:
[78] Standard SAC From No LIL scenario
[79] Incremental SAC with LIL
[80] Total SAC Costs

[81] Backhaunl Expenses
[82] Box replacement costs
[83] Total Expenses:

[84] | Cash Based OPBDA
[85] | Cash Based OPBDA %
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Appendix N REDACTED — FOR PUBLIC INSPECTION

Sioux City IA EchoStar provides local-into-local
Number of LIL Channels 8
Year 2 Year 3 Year 4 Year 5 Year 6

[86] Market level capital expenditures-outflow

j

NPV-Based on var from No LIL to With LIL case
[87]1 Cash Flows-With LIL. )

L ] ] ] NNNERNAY ]
[88] Cash Flows-No LIL — WS ———— m——— ———
[89] Iner/(Decr) from No LIL s —— w—— —— m—nsarenr
[90] NPV without Terminal Value I
[o1] IRR —
[92] Terminal Value —
[93] Cash Flows with Terminal Value W—— — ——— s——— —
[94] NPV with Terminal Value [ ]
[95] IRR ——
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(1]
(2]
[3]
(41
[5]

(6}
(71
(8]
(91
(10]

(11]
[12]
[13]

[14]
[15]
{16]
[17]

(18]
[19]

(20]
i211

[22]
[23]

Joplin MO-Pittsburg KS

Appendix N
EchoStar provides local-into-local
Number of LIL Channels

REDACTED ~ FOR PUBLIC INSPECTION

~1

Year 2 Year 3

Year 4

Year 5

Year 6

DIRECTYV Does Not Provide Satellite Local-Into-Local Service

Customer Profile
TV HH
Beginning Customers
Gross Adds
Disconnects
Ending Customers

Average Customers (2 pt avg)
Ending DIRECTV Market Share
Disconnect Rate

Average Gross Adds per Month
Gross Add Rate
Profit & Loss ($k) - No LIL
Revenue:
Base Package Revenue
LIL. Revenue
Total Revenue

Expenses:
Programming Costs
Bad Debt
Customer related

Total Direct costs

Total Direct Margin
Total Direct Margin %

SAC Costs - No LIL

Total Expenses:

157,522 159,097

160,688

162,295

—
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O
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Cash Based OPBDA
Cash Based OPBDA %
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REDACTED — FOR PUBLIC INSPECTION

Appendix N

Joplin MO-Pittsburg KS EchoStar provides local-into-local

Number of LIL Channels 7
Year 2 Year 3 Year 4 Year 5 Year 6
DIRECTY Provides Satellite Local-Into-Local Service
Customer Profile
[24] TV HH 157,522 159,097 160,688 162,295 163,918
[25] Beginning Customers e ——— S— — —
[26] Gross Adds — e — venzann —
{27] Disconnects R— N— — — masasas
[28] Ending Customers [ = — —— — Ea—
[29] Average Customers (2 pt avg) —— —— — — —
[30] Ending Penetration M— — o—— —— —
[311 Disconnect Rate — — —— — ——
[32] Average Gross Adds per Month L] -— —_— — —
[331 Gross Add Rate — — — — w—
LIL Customers

LIL Lift (upgrades) from No LIL
[34] Total Customers + Lift ——— — — — Ee——
[35] LIL Beginning Customers » — — —— —
[36] LIL Gross Adds Nam—— — ] = ]
[37] LIL Disconnects e —— — — ——
[38] Ending Customers Pm— — — m— ——
[39] Average Customers (2 pt avg) Sy s— —— —— ——
[40] LIL Penetration Sou—— — —— —— [T
[41] Disconnect Rate — — —— — —

LIL Seil-in New Customers No LIL
[42] Total Customers + Lift ——— W— — ——— —
[43] LIL Beginning Customers ] m— — —— ——
[44] LIL Gross Adds — — — —— —
[45] LIL Disconnects — — — ] —
[46] Ending Customers — —— — —— ———
[47] Average Customers (2 pt avg) — — —— ——" ———
[48] LIL Penetration m— — —— ——— ———
[49] Disconnect Rate ——— — — aaa— ——

LIL Sell-in New Customers Lift from No LIL
[50]1 Total Customers + Lift — — wassanas a——— W——
[511 LIL Beginning Customers - — — — —
[52] LIL Gross Adds — — — — —
[53] LIIL Disconnects - — — — —
[54]1 Ending Customers —— — — — ——
[55] Average Customers (2 pt avg) — — ae— M —
[56] 1L Penetration r— —— w—— — W—
[57] Disconnect Rate — —— s s——— ———

Total LIL Customers
[58] Total Customers + Lift ——
[59] LIL Beginning Customers u a—— ———— — —
{60} LIL Gross Adds — — — — —
{611 LIL Disconnects — — — S—— —
[62] Ending Customers — — ——; —— ——
[63] Average Customers (2 pt avg) — —— aassamen —— a——
[64] LIL Penctration w— —— — I —
[65] Disconnect Rate —-——— — —— —— Q() M—



[66]

[67]
[68]
(691
[70]

[71]

[72]
(73]
[74]
[75]

[76]
(77

(78]
(791
[80]

[81]
{82]
[83]

[84]
[85]

Joplin MO-Pittsburg KS

Profit & Loss ($k) - With LIL
Revenue:
Package Revenue

LIL Revenue:
Existing Cutomers Upgrade
Baseline Gross Adds Sell-in
Additional to Baseline Gross Adds
Total LIL Revenue

Total Revenue

Expenses:
Programming Costs
Bad Debt
Customer related

Total Direct costs

Total Direct Margin
Total Direct Margin %

SAC Costs with LIL:
Standard SAC From No LIL scenario
Incremental SAC with LIL

Total SAC Costs

Backhaul Expenses

Box replacement costs
Total Expenses:

Appendix N
EchoStar provides local-into-local
Number of LIL Channels

REDACTED — FOR PUBLIC INSPECTION

Year 2 Year 3

Year 4

Year 5

Year 6

Cash Based OPBDA
Cash Based OPBDA %
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186)

[87]
(88)
[89]
[90]
[91]

[92]
[93]
[94]
(93]

Joplin MO-Pittsburg KS

Market level capital expenditures-outflow

NPV-Based on var from No LIL to With LIL case

Cash Flows-With LIL

Cash Flows-No LIL
Incr/(Decr) from No LIL
NPV without Terminal Valae
IRR

Terminal Value

Cash Flows with Terminal Value
NPV with Terminal Value

IRR

Appendix N REDACTED - FOR PUBLIC INSPECTION
EchoStar provides local-into-local
Number of LIL Channels 7
Year 2 Year 3 Year 4 Year 5 Year 6
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Appendix N REDACTED — FOR PUBLIC INSPECTION

Albany GA EchoStar provides local-into-local
Number of LIL Channels 8
Year 2 Year 3 Year 4 Year 5 Year 6
DIRECTY Does Not Provide Satellite Local-Into-Local Service
Customer Profile
1] TVHH 160,673 162,280 163,903 165,542 167,197
[2]  Beginning Customers — —— m—
[3]  Gross Adds — — — —— ma———
i4]  Disconnects — — m—— — ———
[51  Ending Customers mca— — E—— ——— ———
[6] Average Customers (2 pt an) — — — — —
(7]  Ending DIRECTV Market Share — — — — —
[8] Disconnect Rate — — — — —
[91  Average Gross Adds per Month — — ——y - —
[10] Gross Add Rate —— — — ———— s——
Profit & Loss ($k) - No LIL

Revenue:
[11] Base Package Revenue —— M— sm— — ——
[12] LIL Revenue - - - - -
[13] Total Revenue P— —— —— — o

Expenses:
[14] Programming Costs sem— eans —— ma—— ——
[15] Bad Debt o — —— S—— —
[16] Customer related — — — — —
[17] Total Direct costs —— — —— —— —
(18] Total Direct Margin h ——— ——— TR—— —
[19] Total Direct Margin % — — ——— — —
[20] SAC COStS - No LIL $m T— —
[21] Total Expenses: $ ——
[22] | Cash Based OPBDA — —— —— w——— ml
[23] | Cash Based OPBDA % — — —— ———
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Appendix N REDACTED — FOR PUBLIC INSPECTION

Albany GA EchoStar provides local-into-local
Number of LTL Channels 8
Year 2 Year 3 Year 4 Year § Year 6
DIRECTY Provides Satellite Local-Into-Local Service
Customer Profile
[24] TV HH — — wenamaces W——— ———
[25] Beginning Customers smus— —— — S— ——
[26] Gross Adds mama — masamx — —
[27] Disconnects S— W—— —— —— —
[28] Ending Customers —— — —— — ——
{29] Average Customers (2 pt avg) —— —— A—— —— —
[30] Ending Penetration —— — — — —
{311 Disconnect Rate — — — —— ——
[32] Average Gross Adds per Month a— — —— —— —
[331 Gross Add Rate yamum —— — — —
LIL Customers

LIL Lift (upgrades) from No LIL
[34] Total Customers + Lift ———— ——— ——
[35] LIL Beginning Customers s a— P s a—
[36] LIL Gross Adds — — " ™ ™
[37] LIL Disconnects — — — — [
[38] Ending Customers ——— Mnm— P— — —
[39] Average Customers (2 pt avg) — — — — —
[40] LIL Penetration —— E— — mom— ———
[411 Disconnect Rate — — —— —— —

L1L Sell-in New Customers No LIL
[42] Total Customers + Lift — —— ———— —— —
[43] IIL Beginning Customers u — — —— M——
f44] LIL Gross Adds —— — — —— —
[45] LIL Disconnects —— — — W— —
[46] Ending Customers —— — — M— —
[47] Average Customers (2 pt avg) ——— — —— — —
[48] 1IL Penetration nonm— Wes— — —— ——
[49] Disconnect Rate —— —— — — —

LIL Sell-in New Costomers Lift from No LIL
[50] Total Customers + Lift — — IE—— S——— ———
[51] LIL Beginning Customers - aa— — = W—
[52] LIL Gross Adds — —— — — ——
[53]1 LIL Disconnects ] — — — ——
[54] Ending Customers — ——— — — —
[5351 Average Customers (2 pt avg) n— — —— om— —
[36] LIL Penetration — — S— A— ———
[57] Disconnect Rate —— — m— — —

Total LIL Customers
[58] Total Customers + Lift ma— —— S———
[39] LIL Beginning Customers z — — —— N—
[60] LIL Gross Adds — — — ——— —
[61]1 LIL Disconnects — — m— —— —
[62] Ending Customers a—a—— m— —— ——— N——
(63] Average Customers (2 pt avg) ——— —— a—— Semn— —
[64] LIL Penetration — — — — —
[65] Disconnect Rate — — — — Q4 w—



[66]

[67]
[68]
[69]
{70]

[71]

[72]
[73]
(74
[75]

[76]
[77]

{78
[79]
[80}

[81]
[82]
[83]

[84]
[85]

Albany GA

Profit & Loss ($k) - With L1L
Revenue:
Package Revenue

LIL Revenuoe:

Existing Cutomers Upgrade
Baseline Gross Adds Sell-in
Additional to Baseline Gross Adds
Total LIL Revenue

Total Revenue

Expenses:
Programming Costs
Bad Debt
Customer related

Total Direct costs

Total Direct Margin
Total Direct Margin %

SAC Costs with LIL:
Standard SAC From No LIL scenario
Incremental SAC with LIL

Total SAC Costs

Backhaul Expenses
Box replacement costs
Total Expenses:

Appendix N
EchoStar provides local-into-local
Number of LIL. Channels

REDACTED — FOR PUBLIC INSPECTION

Year 2 Year 3

Year 4

Year 5

Year 6

Cash Based OPBDA

Cash Based OPBDA %
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Appendix N REDACTED - FOR PUBLIC INSPECTION

Albany GA EchoStar provides local-into-local
Number of LIL Channels 8
Year 2 Year 3 Year 4 Year 5 Year 6

[86] Market level capital expenditures-outflow E

NPV-Based on var from No¢ LIL to With LIL case

[87] Cash Flows-With LIL —— Ea— e sun—e—" [FRTEE
[88] Cash Flows-No LIL s— ——— — — M——
[89} lllCI'I(DECl‘) from No LIL —— —— —— —— L]
[90] NPV without Terminal Value [ —]

[91] IRR —

[92] Terminal Value Sommman
[93] Cash Flows with Terminal Value ——— Ea——— —— —— —
[94] NPV with Terminal Value |

951 IRR —
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Appendix N REDACTED - FOR PUBLIC INSPECTION

Wichita Falls TX-Lawton OK EchoStar provides local-into-local
Number of LIL Channels 6
Year 2 Year 3 Year 4 Year 5 Year 6
DIRECTY Does Not Provide Satellite Local-Into-Local Service
Customer Profile
[1] TV HH 148,818 150,306 151,809 153,327 154,861
[2]  Beginning Customers —— — memnm—
[31 Gross Adds — — — — —
[4] Disconnects S— — —— — —
[5] Ending Customers msssssmy [ m— — ————
[6] Average Customers (2 pt a\'g) —— —— ——
(7]  Ending DIRECTV Market Share — — — — ——
[8] Disconnect Rate — — | m— — —
[91  Average Gross Adds per Month — — s — -
[10] Gross Add Rate — —— — —— —
Profit & Loss ($k) - No LIL

Revenue:
[11] Base Package Revenue ame— —— — — —
[12] LIL Revenue - - - - -
[13] Total Revenue A———— o— — —— me—

Expenses:
[14] Programming Costs —— a—— — —— ——
[15] Bad Debt — [ —— — ——
[16] Customer related — — mm—— m— —
[17] Total Direct costs — — — — —
[18] Total Direct Margin S— — — — —
[19] Total Direct Margin % — — — —— ———
[20] SAC Costs - No LIL — L] [
[21] Total Expenses: W—
[22] | Cash Based OPBDA . — m— — —
[23] | Cash Based OPBDA % — — — P— —
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Appendix N REDACTED ~ FOR PUBLIC INSPECTION

Wichita Falls TX-Lawton OK EchoStar provides local-into-local
Number of LIL Channels 6
Year 2 Year 3 Year 4 Year 5 Year 6

DIRECTY Provides Satellite Local-Into-Local Service

Customer Profile
[24] TVHH 148,818 150,306 151,809 153,327 154,861
[25] Beginning Customers M— — M—— ] —
[26] Gross Adds —— —— — — —
{271 Disconnects — —— ——— M— S—
[28] Ending Customers —— — M— ——— —
[29] Average Customers (2 pt avg) ——— —— — — —
[30]1 Ending Penetration —— — — — ——
[31] Disconnect Rate —— — — —— ——
[32] Average Gross Adds per Month m— ] — — ——
[33] Gross Add Rate — — —— —— —
LIL Customers

LIL Lift (upgrades) from No LIL
[34] Total Customers + Lift W— —— —
[35] LIL Beginning Customers " — — — —
[36] LIL Gross Adds — ——— " " =
[37] LIL Disconnects — M— — —— —
[38] Ending Customers e — a— — ——
[39] Average Customers (2 pt avg) — E— anan m— —
[40] LIL Penetration E— — m—— ——— —
411 Disconnect Rate — — — — —

LIL Sell-in New Customers No LIL
[42] Total Customers + Lift ——— —— [ —— ——
[43] LIL Beginning Customers " — — — ——
[44] LIL Gross Adds — — — — ——
[45] LIL Disconnects —— — — — —
[46] Ending Customers — — — —— —
(471 Average Customers (2 pt avg) — — —— s— w—
[48] LIL Penetration ama— — n—— — ———
[49] Disconnect Rate —— — -— wonn —

LIL Sell-in New Customers Lift from No LIL
[50] Total Customers + Lift Aa— ———— — S— ——
[51} LIL Beginning Customers . — —— aaa— ——
[52] LIL Gross Adds —— —— — —— ——
[53] LIL Disconnects — — —— — ——

- [54] Ending Customers — — S— — —
[55] Average Customers (2 pt avg) — — a— —— —
[56] LIL Penetration — — W—
[57] Disconnect Rate — N— — —— Co—

Total LIL Customers
[58] Total Customers + Lift m— —— ——
[59] LIL Beginning Customers " — E— — ——
[60] LIL Gross Adds — — — — E——
[61] LIL Disconnects - an—— —— —— ——
[62] Ending Customers —— S— a— s—— ——
[63] Average Customers (2 pt avg) n— — ma———— S— —
[64] LIL Penetration —— — —— — ———
[65] Disconnect Rate — — —— — RE —



[66]

(67}
[68)
[69]
{701

(7t

(721
[73)
[74]
[75]

[76]
[77]

[78]
[79]
[80]

[81]
[82]
[83]

[84]
185]

Wichita Falls TX-Lawton OK

Profit & Loss ($k) - With LIL
Revenue:
Package Revenue

LIL Revenue:
Existing Cutomers Upgrade
Baseline Gross Adds Sell-in
Additional to Baseline Gross Adds
Total LIL Revenue

Total Revenue

Expenses:
Programming Costs
Bad Debt
Customer related

Total Direct costs

Total Direct Margin
Total Direct Margin %

SAC Costs with LIL:
Standard SAC From No LIL scenario
Incremental SAC with LIL

Total SAC Costs

Backhaul Expenses
Box replacement costs
Total Expenses:

Appendix N
EchoStar provides local-into-local
Number of LII. Channels

REDACTED — FOR PUBLIC INSPECTION

6

Year 2 Year 3

Year 4

Year 5

Year 6

Cash Based OPBDA
Cash Based OPBDA %

TR T
o e it o |

W el 1t iy |

89



Appendix N REDACTED — FOR PUBLIC INSPECTION

Wichita Falls TX-Lawton OK EchoStar provides local-into-local
Number of LIL Channels 6
Year 2 Year 3 Year 4 Year 5 Year 6

|86] Market level capital expenditures-outflow E

NPV-Based on var from No LIL to With LIL case
[87] Cash Flows-With LIL NESC— ——

— PR —
[88] Cash Flows-No LIL —— aas— ——
[89] Incr/ (Decr) from No LIL — L] ———
[90] NPV without Terminal Value [ —]

[91] IRR ——

[92] Terminal Value A——
[93] Cash Flows with Terminal Value ——— M——— mazem — —
[94] NPV with Terminal Value [ ]

195] IRR we——

S0



Appendix N REDACTED — FOR PUBLIC INSPECTION

Lubbock TX EcheStar provides local-into-local
Number of LIL Channels 11
Year 2 Year 3 Year 4 Year 5 Year 6

DIRECTY Does Not Provide Satellite Local-Into-Local Service
Customer Profile
[11 TV HH 154,245 155,787 157,345 158,919
[2] Beginning Customers
[3] Gross Adds
- [4]  Disconnects
[3] Ending Customers

—
(=)
=
h
o
(=]

[6]  Average Customers (2 pt avg)
i71  Ending DIRECTV Market Share
[8]  Disconnect Rate

(9] Average Gross Adds per Month
[10] Gross Add Rate
Profit & Loss ($k) - No LIL
Revenue:
[1i] Base Package Revenue
[12] LIL Revenue
[13] Total Revenue

Expenses:
[14] Programming Costs
[15] Bad Debt
[16] Customer related
[17] Total Direct costs

[18] Tota! Direct Margin
[19] Total Direct Margin %

1201 SAC Costs - No LIL

U Bl BT oo ne i

RIRITTIe

[21] Total Expenses:

[22] | Cash Based OPBDA
[23] | Cash Based OPBDA %
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Appendix N REDACTED — FOR PUBLIC INSPECTION

Lubbock TX EchoStar provides local-into-local
Number of LIL Channels 11
Year 2 Year 3 Year 4 Year 5 Year 6

DIRECTY Provides Satellite Local-Into-Local Service

Customer Profile
[24] TV HH 154,245 155,787 157,345 158,919 160,508
[25] Beginning Customers S——— I— M— S—— E—
[26] Gross Adds — a— W— —
[27] Disconnects e — Sa—— — ——
[28] Ending Customers —— — M— rpmman ——
(29] Awverage Customers (2 pt avg) — S—— — smcw— w——
[30] Ending Penetration — —— —— — ——
(311 Disconnect Rate — — —— — —
[32] Average Gross Adds per Month — — —— —— —
{331 Gross Add Rate — — — — —
LIL Customers

LIL Lift (apgrades) from No LIL
[34] Total Customers + Lift —— ——— —
[35] LIL Beginning Customers ¥ ——— — — —
[36] LIL Gross Adds P—— — ] ™ E
[37] LIL Disconnects — — — ——— —
(28] Ending Customers — [ aman —— —
[39] Average Customers (2 pt avg) a— e — — —
[40] LIL Penetration [ — — sansnans —
[41] Disconnect Rate — ———— — — ———

LIL Sell-in New Customers No LIL
[42} Total Customers + Lift —— — ——— — W
[43] LIL Beginning Customers " —— — —— —
[441 LIL Gross Adds — — A— —— —
[451 LII. Disconnects — —— a— — —
[46] Ending Customers a— ——— Temi— —— ——
[47] Average Customers (2 pt avg) _—— — — on— —cas
[48] LIL Penetration o —— — Psa— S——
149] Disconnect Rate — — — an= —

LIL Sell-in New Customers Lift from No LIL
[50] Total Customers + Lift —n— P — Se— —
[51] LIL Beginning Customers v — m_— —— ——
[52] LIL Gross Adds —— — —— —— —
[53] LIL Disconnects [ L) — — —
[54}] Ending Customers — — — — —
[55] Average Customers (2 pt avg) - — —— w— ———
[56] LIL Penetration — W— — we— ———
[57] Disconnect Rate — — —-— —— ——

Total LIL Customers
[58] Total Customers + Lift —— —— ———
[59] LIL Beginning Customers ] —— aam— — —
[60] LIL Gross Adds a— — — — —
[611 LIL Disconnects — —— — —— ma——
[62] Ending Customers —— — — aam— E—
163] Average Customers {2 pt avg) ———— —— m——— — M——
[64} LIL Penetration — —— — —— —
[65] Disconnect Rate — —— — —— 0 W—



Appendix N REDACTED — FOR PUBLIC INSPECTION

Lubbock TX EchoStar provides local-into-local
Number of LIL Channels 11
Year 2 Year 3 Year 4 Year 5 Year 6

Profit & Loss ($k) - With LIL
Revenue:
[66] Package Revenue

|

— W —— ——
LIL Revenue:
[67] Existing Cutomers Upgrade S ——— —— m— —
[68] Baseline Gross Adds Sell-in Savas - — - —
[69] Additional to Baseline Gross Adds - —— — — —
[70] Total LIL Revenue — — —— So— —
{711 Total Revenue —— — — — —
Expenses:
[72] Programming Costs — — —— anEE— ——
[73] Bad Debt amamm — — —— —
[74] Customer related — — — —— ——
[75] Total Direct costs ————— —— — — —
[76] Total Direct Margin —— — M—— — s
[77] Total Direct Margin % — Fan —— — ——
SAC Costs with LIL:
[78] Standard SAC From No LIL scenario Ao —— S memm—— ———
[79] Incremental SAC with LIL — Sua— — — —
[80] Total SAC Costs —— — —— —— anasasas
[811 Backhaul Expenses —— —— — — —
[82] Box replacement costs ——— Sa— - - -
[83] Total Expenses: — — — —— —
[84] | Cash Based OPBDA — — m—— — j
[85] | Cash Based OPBDA % — — — —
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Appendix N REDACTED - FOR PUBLIC INSPECTION

Lubbock TX EchoStar provides local-into-local
Number of LIL Channels 11
Year 2 Year 3 Year 4 Year 5 Year 6

[86] Market level capital expenditures-cutflow E

NPV-Based on var from No LIL to With LIL cas
[87] Cash Flows-With LIL
[88] Cash Flows-No LIL
[89] Incr/(Decr) from No LIL
[90] NPV without Terminal Value
[91] IRR

[92] Terminal Value

193] Cash Flows with Terminal Value
[94] NPV with Terminal Value

[95] IRR

IMl IMIII
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Appendix N REDACTED - FOR PUBLIC INSPECTION

Salisbury MD EchoStar does not and will not provide local-into-local
Number of LIL Channels 6
Year 2 Year 3 Year 4 Year 5 Year 6
DIRECTY Does Not Provide Satellite Local-Into-Local Service
Customer Profile
[1] TV HH 140,836 142,244 143,667 145,103 146,555
[21  Beginning Customers —
3 Gross Adds — —— r—— —— [
[4]  Disconnects — M—— Eas—— — —
{51 Ending Customers — ——— s Se— ——
[6]  Average Customers (2 pt avg) — —— T—
[71  Ending DIRECTV Market Share — —— —— — —
[8] Disconnect Rate —— — — —— —
[91 Average Gross Adds per Month —— — — — —
(10] Gross Add Rate —— — w— — —
Profit & Loss ($k) - No LIL

Revenue;
[11] Base Package Revenue NI I— ——— — masss—
[12] LIL Revenue - - - - -
[13] Total Revenue E— — — — Woaa—

Expenses:
[14] Programming Costs —— a—————— —— Sa——— —
[15] Bad Debt — — — —— No—
[16] Customer related e — — — ‘eanm—
[171 Total Direct costs — N— — N—— —
[18] Total Direct Margin — w——— — — ——
1191  Total Direct Margin % wn——
[20] SAC Costs - No LIL $ — — —
[21] Total Expenses: S—
[22] | Cash Based OPBDA p s — —— ——— — j
[23] | Cash Based OPBDA % ———— m— — a———




Appendix N REDACTED — FOR PUBLIC INSPECTION

Salisbury MD EchoStar does not and will not provide local-into-local
Number of LIL Channels 6
Year 2 Year 3 Year 4 Year § Year 6

DIRECTY Provides Satellite Local-Into-Local Service

Customer Profile
[24] TV HH 140,836 142,244 143,667 145,103 146,555
[25] Beginning Customers — M—— m— —— ——
[26] Gross Adds —— — ——— e ——
[27] Disconnects — —a— — —— ——
[28] Ending Customers esammen —— ——— — ——
[29] Average Customers (2 pt avg) — — —— — ——
[30] Ending Penetration — — — — —
[31] Disconnect Rate — Wow— —— W— T —
[32] Average Gross Adds per Month — — — -—— w—
[331 Gross Add Rate — — — — m—
LIL Customers

LIL Lift (upgrades) from Ne LIL
[34] Total Customers + Lift ——
[35] LIL Beginning Customers - — ——— s—— —
[36] LIL Gross Adds — — - - -
[37] LIL Disconnects — — ) M— m—
[38] Ending Customers R smm—— ——
{39] Average Customers (2 pt avg) n— — [ —
[40] LIL Penetration e M—— — [N M
[41] Disconnect Rate — — — ——

LIL Sell-in New Customers No LIL
[42] Total Customers + Lift —— ——— W— ——— —
[43] LIL Beginning Customers - — — — —
[44] LIL Gross Adds — —— —— — —
[451 LIL Disconnects — — __— — —
[46] Ending Customers m—— —— — ——— —
f47]1 Average Customers (2 pt avg) — —— —— —— ——
[48] LIL Penetration — — — W— ——
{491 Disconnect Rate — [ m— —— T—

LIL Sell-in New Customers Lift from No LIL
[50] Total Customers + Lift — M— wa—— — ———
[51] LIL Beginning Customers - — —— —— m—
[52] LIL Gross Adds —— —— — — —
[53] LIL Disconnects — — — — —
[54] Ending Customers — — — — —
[55] Average Customers (2 pt avg) — — — — w—
[56] LIL Penetration —— W—— So———
[57] Disconnect Rate — —— — —— na—

Total LIL Customers
[58] Total Customers + Lift ——
[59] LIL Beginning Customers - — —— — ———
[60] LIL Gross Adds — — — — ——
[61] LIL Disconnects — — — — ——
[62] Ending Customers —— —— — S— manuna—
[63] Average Customers (2 pt avg) a—— ——— M—— m— —
[64] LIL Penetration —— —— —— ——— —
[65] Disconnect Rate — — —— ——
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