Appendix N REDACTED - FOR PUBL!C INSPECTION

Minot-Bismarck-Dickinson ND EchoStar provides local-into-local
Number of LIL Channels 17
Year 2 Year 3 Year 4 Year 5 Year 6

[86] Market level capital expenditures-ontflow

j

NPV-Based on var from No LIL to With LIL case
[871 Cash Flows-With LIL
[88] Cash Flows-No LIL
[89] Incr/(Decr) from No LIL
[90] NPV without Terminal Value
[91] IRR

[92] Terminal Value

[93] Cash Flows with Terminal Value
[94] NPV with Terminal Value

[95] IRR

IMI |mll|
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Appendix N REDACTED - FOR PUBLIC INSPECTION

Biloxi-Gulfport MS EchoStar does not and will not provide local-into-local
Number of LIL Channels 3
Year 2 Year 3 Year 4 Year 5 Year 6
DIRECTY Does Not Provide Satellite Local-Into-Local Service
Customer Profile
11 TVHH 138,813 140,201 141,603 143,019 144,449
[2] Beginning Customers —— ——— —
[3] Gross Adds —— m—— — — —
[4] Disconnects — — ma—— —— ——
{51  Ending Customers m—— N em— ——— —
[6] Average Customers (2 pt an) T— — — — m———
[71 Ending DIRECTV Market Share ——— — — o— —
[3] Disconnect Raie — —— — —— —
[91  Average Gross Adds per Month — — — — —
[10] Gross Add Rate — — —— — ——
Profit & Loss ($k) - No LIL
Revenue:
[11} Base Package Revenue ——— M—— E—— S— ——
[12] LIL Revenue - - - - -
|13] Total Revenue —— ——— S— —— ——
Expenses:
[14] Programming Costs W— na——— I— a— —
[15] Bad Debt o [ — — —
[16] Customer related p— — e — .
[17] Total Direct costs Sevwwenm: — ——— — —
[18] Total Direct Margin $o— — —— — —
[19] Total Direct Margin % —— — —
[20] SAC Costs - No LIL — W— I——— — ——
[21] Total Expenses: % —— — ———
[22] | Cash Based OPBDA — — —— — j
[23] | Cash Based OPBDA % — amssww — ——
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Appendix N REDACTED - FOR PUBLIC INSPECTION

Biloxi-Gulfport MS EchoStar does net and will not provide local-into-local
Number of LIL Channels 3
Year 2 Year 3 Year 4 Year 5 Year 6
DIRECTYV Provides Satellite Local-Into-Local Service
Customer Profile
[24] TV HH

[25] Beginning Customers
[26] Gross Adds

[27] Disconnects

[28] Ending Customers

[29] Average Customers (2 pt avg)
130] Ending Penetration
[31] Disconnect Rate

{32] Average Gross Adds per Month
[33] Gross Add Rate
LIL Customers
LIL Lift (upgrades) from No LIL
[34] Total Customers + Lift
{35] LIL Beginning Customers
[36] LIL Gross Adds
[37] LIL Disconnects
[38] Ending Customers

[39] Average Customers (2 pt avg)
[40] LIL Penetration
[41] Disconnect Rate

LIL Sell-in New Customers No LIL
[42] Total Customers + Lift
[43] LIL Beginning Customers
[44] LIL Gross Adds
[45] LIL Disconnects
[46] Ending Customers

[47] Average Customers (2 pt avg)
[48] LIL Penetration
[49] Disconnect Rate

LIL Sell-in New Customers Lift from No LIL
[50] Total Customers + Lift
[51] LIL Beginning Customers
[52] LIL Gross Adds
[53] LIL Disconnects
[54] Ending Customers

[551 Average Customers (2 pt avg)
[56] LIL Penetration
[57] Disconnect Rate

Total LIL Customers
[58] Total Customers + Lift
[59] LIL Beginning Customers
[60] LIL Gross Adds
[61] LIL Disconnects
[62] Ending Customers

[63] Average Customers (2 pt avg)
[64] LIL Penetration
[65] Disconnect Rate

—
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Appendix N REDACTED - FOR PUBLIC INSPECTION

Biloxi-Gulfport MS EchoStar does not and will not provide local-into-local
Number of LIL Channels 3
Year 2 Year 3 Year 4 Year 5 Year 6

Profit & Loss ($k) - With LIL
Revenue:
[66] Package Revenue

LIL Revenue:
[67] Existing Cutomers Upgrade
[68] Baseline Gross Adds Sell-in
[69] Additional to Baseline Gross Adds
{701 Total LIL Revenue

{71] Total Revenue

Expenses:
[72] Programming Costs
[73] Bad Debt
[74] Customer related
[75) Total Direct costs

[76] Total Direct Margin
{77] Total Direct Margin %

SAC Costs with LIL:
[78] Standard SAC From No LIL. scenario
[79] Incremental SAC with LIL
[80] Total SAC Costs

[81] Backhaul Expenses

[82] Box replacement costs
[83] Total Expenses:

[84] | Cash Based OPBDA
[85] | Cash Based OPBDA %
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Appendix N REDACTED — FOR PUBLIC INSPECTION

Biloxi-Gulfport MS EchoStar does not and will not provide local-into-local
Number of LIL. Channels 3
Year 2 Year 3 Year 4 Year 5 Year 6

[86] Market level capital expenditures-outflow

H

NPV-Based on var from No LIL to With LIL case
[87] Cash Flows-With LIL

masw— — wam——— — ——
[88] Cash Flows-No LIL — RE—— WA ———— ——
[89] IHCI'I(DBCI') from No LIL — — anma— — ‘aaaassme
[90] NPV without Terminal Value [

[91] IRR —

[92] Terminal Value —
[93] <Cash Flows with Terminal Value [ —— — —— m—
[94] NPV with Terminal Value ]

951 IRR —
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(1
[2]
(3]
(4]
(5]

[6]
[7]
(8]

191
[10]

[11]
[12]
[13]

(14}
[15]
[16]
(17

[18]
[19]

(20]
(21}

[22]
(23]

Sherman TX-Ada OK

Appendix N

EchoStar provides local-into-local
Number of LII. Channels

REDACTED ~ FOR PUBLIC INSPECTION

&

Year 2 Year 3

Year 4

Year 5

Year 6

DIRECTY Does Not Provide Satellite Local-Into-Local Service

Customer Profile
TV HH
Beginning Customers
Gross Adds
Disconnects
Ending Customers

Average Customers (2 pt avg)
Ending DIRECTV Market Share
Disconnect Rate

Average Gross Adds per Month
Gross Add Rate
Profit & Loss ($k) - No LIL
Revenue:
Base Package Revenue
LIL Revenue
Total Revenue

Expenses:
Programming Costs
Bad Debt
Customer related

Total Direct costs

Total Direct Margin
Total Direct Margin %

SAC Costs - No LIL

Total Expenses:

128,156 129,438

130,732

132,039

—
)
W
(%]
=)
=

Cash Based OPBDA
Cash Based OPBDA %
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[24]
[25]
[26]
27
[28]

[29]
{301
{31]

[32]
(33}

[34]
[35]
[36]
[37]
(38]

[39]
(40]
(41]

[42]
[43]
(44
[45]
[46]

{47)
(48]
[49]

[501
[51]
[52]
(53]
[54]

[55]
(56}
[57]

[58]
[59]
[60]
[61]
[62)

[63]
[64]
[651

Sherman TX-Ada OK

Appendix N

EchoStar provides local-into-local

REDACTED — FOR PUBLIC INSPECTION

DIRECTY Provides Satellite Local-Into-Local Service

Customer Profile
TV HH
Beginning Customers
Gross Adds
Disconnects
Ending Customers

Average Customers (2 pt avg)
Ending Penetration
Disconnect Rate

Average Gross Adds per Month
Gross Add Rate
LIL Customers

LIL Lift (upgrades) from No LIL
Total Customers + Lift

LIL Beginning Customers

LIL Gross Adds

LIL Disconnects

Ending Customers

Average Customers (2 pt avg)
LIL Penetration
Disconnect Rate

LIL Sell-in New Customers No LIL

Total Customers + Lift
LIL Beginning Customers
LIL Gross Adds

LIL Disconnects

Ending Customers

Average Customers (2 pt avg)
LIL Penetration
Disconnect Rate

LIL Sell-in New Customers Lift from No LIL

Total Customers + Lift
LIL Beginning Customers
LIL Gross Adds

LIL Disconnects

Ending Customers

Average Customers (2 pt avg)
LIL Penetration
Disconnect Rate

Total LIL Customers
Total Customers + Lift
LIL Beginning Customers
LIL Gross Adds
LIL Disconnects
Ending Customers

Average Customers (2 pt avg)
LIL Penetration
Disconnect Rate

Number of LIL Channels 6
Year 2 Year 3 Year4d Year 5 Year 6
128,156 129,438 130,732 132,039 133,360
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[67]
[68]
(691
[70]

[71]

[72]
(73]
[74]
[75]

[761
[77]

(78]
[79]
(80]

[81]
(82]
[83]
[84]
[85]

Sherman TX-Ada OK

Profit & Loss ($k) - With LIL
Revenue:
Package Revenue

LIL Revenne:

Existing Cutomers Upgrade
Baseline Gross Adds Sell-in
Additional to Baseline Gross Adds
Total LIL Revenue

Total Revenue

Expenses:
Programming Costs
Bad Debt
Customer related

Total Direct costs

Total Direct Margin
Total Direct Margin %

SAC Costs with LIL:
Standard SAC From No LIL scenario
Incremental SAC with LIL

Total SAC Costs

Backhaol Expenses

Box replacement costs
Total Expenses:

Appendix N
EchoStar provides local-into-local
Number of LIL Channels

REDACTED —~ FOR PUBLIC INSPECTION

Year 2 Year 3

Yeard

Year § Year 6

Cash Based OPBDA
Cash Based OPBDA %
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Appendix N REDACTED — FOR PUBLIC INSPECTION

Sherman TX-Ada OK EchoStar provides local-into-lecal
Number of LIL Channels 6
Year 2 Year 3 Year 4 Year 5 Year 6

[86] Market level capital expenditures-outflow E

NPV-Based on var from No LIL to With LIL case

[87] Cash Flows-With LIL E— — —— —— ——
[88] Cash Flows-No LIL e ———— I—
[89] Imer/(Decr) from No LIL ——
[90] NPV without Terminal Value E}

[91] IRR m——

[92] Terminal Value ——
[93] Cash Flows with Terminal Value —— —— — ma— ——
[94] NPV with Terminal Value [ ]

(951 IRR M—

130



(]
(2]
(3]
[4]
(5]

{6}
(7]
(8]

(9]
[10]

[11]
[121
[13]

[14]
[15]
{16
[17]
(18]
[19]
(205
[21]

[22]
[23]

Gainesville FL.

Appendix N
EchoStar provides local-into-local
Number of LIL Channels

o

REDACTED — FOR PUBLIC INSPECTION

Year 2 Year 3

Year 4 Year 5

Year 6

DIRECTY Does Not Provide Satellite Local-Into-Local Service

Customer Profile
TV HH
Beginning Customers
Gross Adds
Disconnects
Ending Customers

Average Customers (2 pt avg)
Ending DIRECTV Market Share
Disconnect Rate :

Average Gross Adds per Month
Gross Add Rate
Profit & Loss ($k) - No LIL
Revenue:
Base Package Revenue
LIL Revenue
Total Revenue

Expenses:
Programming Costs
Bad Debt
Customer related

Total Direct costs

Total Direct Margin
Total Direct Margin %

SAC Costs - No LIL

Total Expenses:

123,316 124,549

125,795 127,053

—
o
e
[¥%
[
[FY]

Cash Based OPBDA
Cash Based OPBDA %
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Appendix N REDACTED -~ FOR PUBLIC INSPECTION

Gainesville FL EchoStar provides local-into-local
Number of LIL Channels 0
Year 2 Year 3 Year 4 Year 5 Year 6

DIRECTYV Provides Satellite Local-Into-Local Service
Customer Profile

[241 TV HH 123,316 124,549 125,795 127,053 128,323
[25] Beginning Customers Se— — —— — —
[26] Gross Adds — m— m—— s ——
[27] Disconnects — — E— m——— —
[28] Ending Customers — — R aam— ——
[29] Average Customers (2 pt avg) — — — — ——
[30] Ending Penetration —— — — — —
[31] Disconnect Rate — — —— — —
[32] Average Gross Adds per Month —— —— — — ==
[33] Gross Add Rate —— —— — — —
LIL Customers
LIL Lift (upgrades) from No LIL
[34] Total Customers + Lift ——— W— — — —
f35]1 LIL Beginning Customers » — —— s —
[36] LIL Gross Adds — — ] = -
[37] LIL Disconnects ] —— a— — —
[38] Ending Customers —— ———e menn sm— —
[39] Average Customners (2 pt avg) — — s—— —— ——
[40] LIL Penetration msm— — S s— —
[41] Disconnect Raie — — — —— ——
LIL Sell-in New Customers No LIL
[421 Total Customers + Lift — —— — — ——
[43] LIL Beginning Customers ] — m— — —
f44] LIL Gross Adds ——— — — —— ———
[45] LIL Disconnects — — — — —
[46] Ending Customers — — — — —
147] Average Customers (2 pt avg) —— W— t— — —
[48] LIL Penetration — — — T— —
[49] Disconnect Rate d— — — — r—
LIL Sell-in New Customers Lift from No LIL
[50] Total Customers + Lift —— [ M— — ma—
[517 LIL Beginning Customers ] — — w— —
[52] LIL Gross Adds — —— " — —— -
[53] LIL Disconnects - — —— — —
{541 Ending Customers — o — — w—
[55] Average Customers (2 pt avg) o— m— — — —
[56] LIL Penetration — — — —— —
[57] Disconnect Rate — m———— — — —
Total LIL Customers
[58] Total Customers + Lift ——
[59] LIL Beginning Customers x — — m— —
[60] LIL Gross Adds a— — — — —
[61] LIL Disconnects — —— M m— [re—
162} Ending Customers m— ——— I——— — a—
[63] Average Customers (2 pt avg) —— —— —— ] Ia—
[64] LIL Penetration —— — —— —— —
[65] Disconnect Rate — —— —— — 1372 —



Appendix N REDACTED - FOR PUBLIC INSPECTION

Gainesville FL EchoStar provides local-into-local
Number of LIL Channels 6
Year 2 Year 3 Year 4 Year 5 Year 6

Profit & Loss ($k) - With LIL
Revenue:
[66] Package Revenue

LIL Revenue:
[67] Existing Cutomers Upgrade
[68] Baseline Gross Adds Sell-in
1691 Additional io Baseline Gross Adds
[70] Total LIL Revenue

[711 Total Revenue

Expenses:
[72] Programming Costs
[73]1 Bad Debt
[74] Customer related
[75] Total Direct costs

[76] Total Direct Margin
[77] Total Direct Margin %

SAC Costs with LIL:
[78] Standard SAC From No LIL scenario
179] Incremental SAC with LIL
[80] Total SAC Costs

[81]1 Backhaul Expenses

[82] Box replacement costs
[83] Total Expenses:

[84] | Cash Based OPBDA
[85] | Cash Based OPBDA %

I e et T |
U e Bl it Bl
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Appendix N REDACTED — FOR PUBLIC INSPECTION

Gainesville FL EchoStar provides local-into-local
Number of LIL Channels 6
Year 2 Year 3 Year 4 Year 5 Year 6

[86] Market level capital expenditures-outflow

j

NPV-Based en var from No LIL to With LIL case
[87] Cash Flows-With LIL

— m— — ma— asasse
[88] Cash Flows-No LIL ——— E— —— — ———
[89] Ill(!]‘/(DECl") from No LIL — —— —— ———
[90] NPV without Terminal Value E

[91] IRR —

[92] Terminal Value ama—
[93] Cash Flows with Terminal Value — — — — ———
[94] NPV with Terminal Value [ ]

[95] IRR ——— —— S———
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L1
[2]
(3]
(4]
{51

6]
(7]
(8]

(9]
(10}

(11}
[12]
[13]

[14)
[15]
[16]
[17]
[18]
[19]
[20]
[21]

(22}
[23]

Idaho Falls-Pocatello ID

Appendix N
EchoStar provides local-into-local
Number of LIL Channels

REDACTED — FOR PUBLIC INSPECTION

10

Year 2 Year 3

Year 4

Year 5

Year 6

DIRECTY Does Not Provide Satellite Local-Into-Local Service

Customer Profile
TV HH
Beginning Customers
Gross Adds
Disconnects
Ending Customers

Average Customers (2 pt avg)
Ending DIRECTV Market Share
Disconnect Rate

Average Gross Adds per Month
Gross Add Rate
Profit & Loss ($k) - No LIL
Revenue:
Base Package Revenue
LIL Revenue
Total Revenue

Expenses:
Programming Costs
Bad Debt
Customer related

Total Direct costs

Total Direct Margin
Total Direct Margin %

SAC Costs - No LIL

Total Expenses:

116,724 117,891

119,070

120,261

_.
™~
™
S
o
o

BT A BT TIAI

Cash Based OPBDA
Cash Based OPBDA %
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Appendix N REDACTED - FOR PUBLIC INSPECTION

Idaho Falls-Pocatello ID EchoStar provides local-into-locat
Number of LIL Channels 10
Year 2 Year 3 Year 4 Year 5 Year 6
DIRECTY Provides Satellite Local-Into-Local Service
Customer Profile
247 TVHH 116,724 117,891 116,070 120,261 121,463

L)

[25] Beginning Customers

I D T T I
[26] Gross Adds a—— —— —— — ——
[27] Disconnects a—— — — — —
[28] Ending Customers P ——— e imm— m——
[29] Average Customers (2 pt avg) — —— — n——— ——
[30] Ending Penetration —— —— — —— ——
[31] Disconnect Rate — —— — —— —
[32] Average Gross Adds per Month — — — — —
[33] Gross Add Rate — —— — — —
LIL Customers

LIL Lift (upgrades) from No LIL
[34] Total Customers + Lift ——— W— n—— — —
[35] LIL Beginning Customers H wa—— — — —
[36] LIL Gross Adds W—— — * = ™
[37] LIL Disconnects — m—— — — —
(38] Ending Customers — —— Ann—— m— —
[39] Average Customers (2 pt avg) Na—— —— smm—— —— —
[40] LIL Penetration —— — Po— m—— ——
[41] Disconnect Rate — — — —— ——

LIL Seil-in New Customers No LIL
[42] Total Customers + Lift — —— S—— —— ——
[43] LIL Beginning Customers u — —— — —
[44] LIL Gross Adds mo— M— — ——— —
{45} LIL Disconnects - — —— — —
146] Ending Customers m— —— — — —
[47]  Average Customers (2 pt avg) m— — — w— —
{481 LIL Penetration — — a—— W— ——
[49] Disconnect Rate — — — — —

LIL Sell-in New Customers Lift from No LIL
[50] Total Customers + Lift E—— E— — Womn— —
[51] LIL Beginning Customers (] — —— — —
{52] LIL Gross Adds — —— — — m—
[53] LIL Disconnects - - — — —
[541 Ending Customers — — — — —
[55] Average Customers (2 pt avg) L] —— — — —
[56] LIL Penetration — — — —— —
[57]1 Disconnect Rate — — — — —

Total LIL Customers
[58] Total Customers + Lift I— —— vooem—
[59] LIL Beginning Customers . —— — W— n———
[60] LIL Gross Adds m——— — — — R
[61] LIL Disconnects — — — s m—
[62] Ending Customers — em— —— mm—— —
[63] Average Customers (2 pt avg) — Snam— ———— a— —
[64] LIL Penetration — —— — N— ——
[651 Disconnect Rate —— — — — 136 W—



[66]

[67)
[68]
[691
[70]

[71]

(72]
(73]
[74]
[75]

[76]
[77]

(78]
[79]
(80]

[81]
[82]
[83]

[84]
(85

Idaho Falls-Pocatello TD

Profit & Loss ($k) - With LIL
Revenue;
Package Revenue

LIL Revenue:

Existing Cutomers Upgrade
Baseline Gross Adds Sell-in
Additional to Baseline Gross Adds
Total LIL Revenue

Total Revenue

Expenses:
Programming Costs
Bad Debt
Customer related

Total Direct costs

Total Direct Margin
Total Direct Margin %

SAC Costs with LIL:
Standard SAC From No LIL scenario
Incremental SAC with LIL

Total SAC Costs

Backhaul Expenses

Box replacement costs
Total Expenses:

Appendix N
EchoStar provides local-into-local
Number of LIL Channels

REDACTED - FOR PUBLIC INSPECTION

10

Year 2 Year 3

Year 4

Year 5

Year 6

Cash Based OPBDA
Cash Based OPBDA %

TR T
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Appendix N REDACTED ~ FOR PUBLIC INSPECTION

Idaho Falls-Pocatello ID EchoStar provides local-into-local
Number of LIL Channels 10
Year 2 Year 3 Year 4 Year 5 Year 6

[86] Market level capital expenditures-outflow

j

NPV-Based on var from No LIL to With LIL case
[87] Cash Flows-With LIL

I ] ] L] A
[83] Cash Flows-No LIL ——— — —— ———— ——
[89] IncrI(Decr) from No LIL ) ——— — manm— A SRan—
[90] NPV without Terminal Value C—
[91] IRR ———
[92] Terminal Value —
[93] Cash Flows with Terminal Value P— —— — mume—— ——
[94] NPV with Terminal Value ]
[95] IRR —



Appendix N REDACTED - FOR PUBLIC INSPECTION

Abilene-Sweetwater TX EchoStar provides local-into-local
Number of LIL Channels 8
Year 2 Year 3 Year 4 Year 5 Year 6

DIRECTY Does Not Provide Satellite Local-Into-Local Service

Customer Profile

[1] TVHH 114,477 115,622 116,778 117,946 119,125
[2] Bcginning Customers — m— —— — ———
[3] Gross Adds a— [r— massen — —
[4]  Disconnects S— M — M—— n—
(5] Ending Customers — [T —— E—— ——
[6]  Average Customers (2 pt avg) pr— — R— — —
[71  Ending DIRECTV Market Share — — — — ——
[8] Disconnect Rate —— — — w— —
[91  Average Gross Adds per Month -— — - L —
[10] Gross Add Rate — — — — —
Profit & Loss ($k) - No LIL

Revenue:
[11] Base Package Revenue sesme M— — S— ——
[12] LIL Revenue a " ] " &
[13] Total Revenue — —— msssse S— ——

Expenses:
[14] Programming Costs M— M— — M [
[15] Bad Debt — N m— — —
[16] Customer related — N— anm— — —
117] Total Direct costs —— —— W T—— ——
[18] Total Direct Margin —— — — — ——
[19] Total Direct Margin % w———
[21] Total Expenses: —
[22] | Cash Based OPBDA —— Sm— —— ——
[23] | Cash Based OPBDA % —— — — —
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REDACTED — FOR PUBLIC INSPECTION

Appendix N
EchoStar provides local-into-local
Number of LIL Channels 8

Abilene-Sweetwater TX

Year 2 Year 3 Year 5 Year 6

[24]
(25}
[26)
[27]
(28]

(29}
(301
[31]

[32]
[33]

(341
[35]
[36]
(37
[38]

(39]
(40]
[41]

[42]
(43
[44]
[45]
[46]

[47]
[48]
[49]

[50]
[51]
(52
[53]
[54]

[55]
[56]
[57]

[58)
[591
160]
[61]
[62]

[63]
[64]
[65]

DIRECTY Provides Satellite Local-Into-Local Service

Customer Profile
TV HH
Beginning Customers
Gross Adds
Disconnects
Ending Customers

Average Customers (2 pt avg)
Ending Penetration
Disconnect Rate

Average Gross Adds per Month
Gross Add Rate
LIL Customers

LIL Lift (upgrades) from No LIL
Total Customers + Lift

LIL Beginning Customers

LIL Gross Adds

LI Disconnects

Ending Customers

Average Customers (2 pt avg)
LIL Penetration
Disconnect Rate

LIL Sell-in New Customers No LIL

Total Customers -+ Lift
LIL Beginning Customers
LIL Gross Adds

LIL Disconnects

Ending Customers

Average Customers (2 pt avg)
LIL Penetration
Disconnect Rate

LIL Sell-in New Customers Lift from No LIL

Total Customers + Lift
LIL Beginning Customers
LIL Gross Adds

LIL Disconnects

Ending Customers

Average Customers (2 pt avg)
LIL Penetration
Disconnect Rate

Tetal LIL Customers
Total Customers + Lift
LIL Beginning Customers
LIL Gross Adds
LIL Disconnects
Ending Customers

Average Customers (2 pt avg)
LIL Penetration
Disconnect Rate

114,477 115,622 116,778 117,946 119,125
—— — — — ——
E—— man— —— — ma——
s — mammaaw — —
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Appendix N REDACTED - FOR PUBLIC INSPECTION

Abilene-Sweetwater TX EchoStar provides local-into-local
: Number of LIL Channels 8
Year 2 Year 3 Year 4 Year 5 Year 6

Profit & Loss ($k) - With LIL
Revenue:
[66] Package Revenue

sm— — — —— —
LIL Revenue:
[67] Existing Cutomers Upgrade - n— m——— w— w—
[68] Baseline Gross Adds Sell-in — — punnmm —— —
[69] Additional to Baseline Gross Adds - —— m— m— _—
[70] Total LIL Revenue — w—— — —— ——
[711  Total Revenue T ———— — —— —
Expenses:
[72] Programming Costs m— — — — —
[73]1 Bad Debt — — -— ——— ——
[74] Customer related — — — — [re—
[75] Total Direct costs — — — — —
f76] Total Direct Margin ——— —— — — ——
[77] Total Direct Margin % — M— — mamssany ——
SAC Costs with LIL:
(78] Standard SAC Front No LIL scenario ——— — ———— Swm—— m———
[79] Incremental SAC with LIL m—— — W— — —
[80] Total SAC Costs E— — Sosam—— mmm— W———
[811 Backhaul Expenses — —— — — W—
[82] Box replacement costs T — - - -
{83] Total Expenses: —— —— — — ———
[84] | Cash Based OPBDA — — o— ———
[83] | Cash Based OPBDA % — —— T— ——
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Appendix N REDACTED - FOR PUBLIC INSPECTION

Abilene-Sweetwater TX EcheStar provides local-into-local
Number of LIL Channels 8
Year 2 Year 3 Year 4 Year 5 Year 6

[86] Market level capital expenditures-outflow E

NPV-Based on var from No LIL to With LIL case
[87] Cash Flows-With LIL.

L ] ] ] ___ L]
[88] Cash Fiows-No LIL aa—— ——— —
[89] Incrl(Decr) from No LIL ] [ — — A
[90] NPV without Terminal Value C—
[91] IRR m—
[92] Terminal Value
[93] Cash Flows with Terminal Value ————— ———— n— ————— —
{94) NPV with Terminal Value [ ]
[95] IRR —
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Appendix N REDACTED — FOR PUBLIC INSPECTION

Hattiesburg-Laurel MS EchoStar does not and will not provide local-into-local
Number of LIL Channels 2
Year 2 Year 3 Year 4 Year 5 Year 6
DIRECTYV Does Not Provide Satellite Local-Into-Local Service
Customer Profile
[1] TV HH 107,509 108,584 109,670 110,767 111,874

[2]  Beginning Customers
[3] Gross Adds

[4] Disconnects

[53]  Ending Customers

[6] Average Customers (2 pt avg)
[71 Ending DIRECTV Market Share
[8] Disconnect Rate

[9]  Average Gross Adds per Month
[10] Gross Add Rate
Profit & Loss ($k) - No LIL
Revenue:
[11] Base Package Revenue
[12] LIL Revenue
|13] Total Revenue

Expenses:
[14] Programming Costs
[15] Bad Debt
[16] Customer related
[17] Total Direct costs

[18] Total Direct Margin
[19] Total Direct Margin %

[20] SAC Costs - No LIL

{21] Total Expenses:

[22] | Cash Based OPBDA
[23] | Cash Based OPBDA %

IR NEA i
Wl B-E oot hed
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Appendix N REDACTED - FOR PUBLIC INSPECTION

Hattiesburg-Laurel MS EchoStar does not and will not provide local-into-local
Number of LIL Channels 2
Year 2 Year 3 Year 4 Year 5 Year 6

DIRECTY Provides Satellite Local-Into-Local Service
Customer Profile
[24] TV HH 107,509

—
o
90
Lh
o
oS
—
ol
o
(=
~]
<
—
—
=
~J
[
~1
—
—
—
o0
~1
=

»

[25] Beginning Customers — Msanne: — m— —
[26] Gross Adds — — — M— —
[27] Disconnects — —— m—— — —
[28] Ending Customers — —a——— — —— ——
[29] Average Customers (2 pt avg) — — — — —
[30] Ending Penetration — — — —— ——
[31] Disconnect Rate — —— — — ——
[32] Average Gross Adds per Month — — M— — —
[33] Gross Add Rate — — — — —
LIL Customers
LIL Lift (upgrades) from No LIL
[34] Total Customers + Lift — ——— — m——— ——
[35] LIL Beginning Customers x N— sesssams — m—
[36] LIL Gross Adds — E— " = =
[37] LIL Disconnects —— ——— I — —
[38] Ending Customers M— — mem——— —— —
[39] Average Customers (2 pt avg) — maa— M—— ——— —
[40]1 LIL Penetration a—— —— —— mm— —
[411 Disconnect Rate — — —— —— —
LIL Sell-in New Customers No LIL
[42) Total Customers + Lift —— S— — s——— —
[43] LIL Beginning Customers ] N— — S—— ——
[44] LIL Gross Adds — — — — —
[45] LIL Disconnects m— — —— — e
[46] Ending Customers — — — — —
[47] Average Customers (2 pt avg) I— — — N— s—
[48] LIL Penetration — """ m——— —— —
[49] Disconnect Rate S—— — — — —
LIL Sell-in New Customers Lift from No LIL
[5301 Total Customers + Lift — — N — —
[51] LIL Beginning Customers . — — — ——
[52]1 LIL Gross Adds m— — — —— —
[53] LIL Disconnects - N—— —— S— —
[54] Ending Customers — — — — —
[55] Average Customers (2 pt avg) — — — — —m—
[56] LIL Penetration T—— — — —— —
[57]1 Disconnect Rate — ——— —— — —
Total LIL Customers
[58] Total Customers + Lift T—— [ — — ——
[39] LIL Beginning Customers » a— —— —— —
[60] LIL Gross Adds T— —— — ——— —
[61] LIL Disconnects w— —ma—— ma—— — —
[62] Ending Customers ———— [~ s— —— ——
[63] Average Customers (2 pt avg) —— —— — mmss—— —
[64] LIL Penetration —— ——— —— — ————
[65] Disconnect Rate — —— — — T—
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Appendix N REDACTED - FOR PUBLIC INSPECTION
Hattiesburg-Laurel MS EchoStar does not and will not provide local-into-local

Number of LIL Channels 2
Year 2 Year 3 Year 4 Year 5 Year 6
Profit & Loss ($k) - With LIL

Revenue:
[66] Package Revenue —— — —— S—— —

LIL Revenue:
[671 Existing Cutomers Upgrade — — — e —
[68] Baseline Gross Adds Sell-in — — — — —
[69] Additional to Baseline Gross Adds — — — a—— ———
[70] Total LIL Revenue — — — — m—
{711  Total Revenue — —— N T A

Expenses:
[72] Programming Costs M—— — ——— —— —
[73] Bad Debt —— — — a—— R
[74] Customer related ——— — — S—— —
[75] Total Direct costs — — —— — Sa—
[76] Total Direct Margin — — —— Mass—— —
[77] Total Direct Margin % —— — — —— —

SAC Costs with LIL:
[78] Standard SAC From No LIL scenario — M— —— mm—— e——
[79] Incremental SAC with LIL — E— — ma— e
[80] Total SAC Costs m——— — —— Eesam— —
[81] Backhaul Expenses — —— —— — ——
[82] Box replacement costs S—— —— " — -
[83] Total Expenses: — —— M— A ———
[84] | Cash Based OPBDA — — — ——
[&5] | Cash Based OPBDA % W—— — ana—— —
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Appendix N REDACTED - FOR PUBLIC INSPECTION

Hattiesburg-Laurel MS EchoStar does not and will not provide local-into-local
Number of LIL Channels 2
Year 2 Year 3 Year d Year 5 Year 6

[86] Market level capital expenditures-ountflow E

NPV-Based on var from No LIL to With LIL case
[87] (Cash Flows-With LIL

omusan — samsssser ——— —
[88] Cash Flows-No LIL E—— ——— —— — [
[89] Imer/(Decr}from No LIL ——— — — S—— ———
[90] NPV without Terminal Value [ —

[91] IRR ——

[92] Terminal Value ————
[93] Cash Flows with Terminal Value M—— T— — —— —
[94] NPV with Terminal Value E

[95] IRR —
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