Appendix N REDACTED — FOR PUBLIC INSPECTION

Alexandria LA EchoStar does not and will not provide local-into-local
Number of LII. Channels 7
Year 2 Year 3 Year 4 Year 5 Year 6

Profit & Loss ($k) - With LIL
Revenue:
[66] Package Revenue

LIL Revenue:
[67] Existing Cutomers Upgrade
[68] Baseline Gross Adds Sell-in
[69] Additional to Baseline Gross Adds
[70] Total LIL Revenue

[71] Total Revenue

Expenses:
[72] Programming Costs
[73] Bad Debt
[74] Customer related
[75] Total Direct costs

[76] Total Direct Margin
[77]1 Total Direct Margin %

SAC Costs with LIL:
[78] Standard SAC From No LIL scenario
[79] Incremental SAC with LIL
[80] Total SAC Costs

[81] Backhaul Expenses

[82] Box replacement costs
[83] Total Expenses:

[84] | Cash Based OPBDA
[85] | Cash Based OPBDA %
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Appendix N REDACTED - FOR PUBLIC INSPECTION

Alexandria LA EchoStar does not and will not provide local-into-local
Number of LIL Channels 7
Year 2 Year 3 Year 4 Year 5 Year 6

[86] Market level capital expenditures-outflow E

NPV-Based on var from No LIL te With LIL case
[87] <Cash Flows-With LIL

_ ] ] L ——
[88] Cash Flows-No LIL p— — — J— —
[89] Incr/i (DCCI‘) from No LIL NN ———— [ ] —— R
[90] NPV without Terminal Value =]
[91] IRR —
[92] Terminal Valae —
[93] Cash Flows with Terminal Value e ——— — —— ——
[94] NPV with Terminal Value E
[95] IRR ——
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Appendix N REDACTED - FOR PUBLIC INSPECTION

Joneshoro AR EchoStar does not and will not provide local-into-local
Number of LIL Channels 3
Year 2 Year 3 Year 4 Year 5 Year 6

DIRECTY Does Not Provide Satellite Local-Into-Local Service
Customer Profile

[11 TV HH 91,682 92,599 93,525 94,460 95,405
[2] Beginning Customers me— ae—— m—— —— —
[3] Gross Adds m— —— = amam—am m——
[4] Disconnects — — —— —— ——
[5]  Ending Customers m——— [+ — m——— —
[6]  Average Customers (2 pt avg) — — — — w—
[71  Ending DIRECTYV Market Share M ——— —— — —
[8]  Daisconnect Rate —— ——— —— — —
[91  Average Gross Adds per Month — — — — —
[10] Gross Add Rate — — © — — —
Profit & Loss ($k) - No LIL
Revenue:
[11] Base Package Revenue — — ——— —— —
[12] LIL Revenue " ¥ " L] "
[13] Total Revenue — —— —— — —
Expenses:

[14] Programming Costs samanny — — —— —
[15] Bad Debt wm—— — — — —
[16] Customer related e — mam—— m— .
[T7] Total Direct costs — ——— — — ——
[18] Total Direct Margin —— —— T— — —
[19] Total Direct Margin % —— — ——— ———— ———
{20] SAC Costs - No LIL — — —— I—— s
[21] Total Expenses: am— ———— ——— —— —
[22] | Cash Based OPBDA — E—— — — ﬁ
{23} | Cash Based OPBDA % — n—— — S—— —
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Appendix N REDACTED — FOR PUBLIC INSPECTION

Jonesboro AR EchoStar does not and will not provide local-into-local
Number of LI1. Channels 3
Year 2 Year 3 Year 4 Year 5 Year 6

DIRECTY Provides Satellite Local-Into-Local Service

Customer Profile
[24] TV HH 91,082 92,599 93,525 94,460 95,405
[25] Beginning Customers a— S— —— —— me——
[26] Gross Adds — —— ——— ma— —
[27] Disconnects — — — — —
[28] Ending Customers maneme sen— — mmsumans a—
[29] Average Customers (2 pt avg) — — — T— —
[30] Ending Penetration — — ——— — —
[31] Disconnect Rate — — — — —
[32] Average Gross Adds per Month — — — —— —
[33] Gross Add Rate — — — — —
LIL Customers

LIL Lift (upgrades) from No LIL
[34] Total Customers + Lift m— —— ———
[351 LIL Beginning Customers » —— ———— —— —
[36] LIL Gross Adds —— — . n -
[37] LIL Disconnects -— m—— — —— m—
[38] Ending Customers —— — ] — —
[39] Average Customers (2 pt avg) — No— — s a—
[40] LIL Penetration M—— — —— EEn—— ——
[41] Disconnect Rate —— — — — ——

LIL Sell-in New Customers No LIL
[42] Total Customers + Lift — — —— —— —
[43] LIL Beginning Customers " —— — —— —
[44] LIL Gross Adds — — ——— — —
[45] LIL Disconnects - — —— ——— ——
146} Ending Customers —— — —— — —
[47] Average Customers (2 pt avg) m— — ma— —— s——
[48] LIL Penetration — — — —— —
[49] Disconnect Rate — — — w— —

LIL Sell-in New Customers Lift from No LIL
[50] Total Customers + Lift s——— a——— Mssssne —— S—
[51] LIL Beginning Customers ¥ — nan— —— ——
[52] LIL Gross Adds — — — —— —
[53] 1IL Disconnects - — — —— —
[54] Ending Customers — —— — ——— —
[55] Average Customers (2 pt avg) — — = — —
[56] LIL Penetration — W— S— T——— ———
[57] Disconnect Rate — — — — —

Total LIL Customers
[58] Total Customers + Lift ——— — ——
[59] LIL Beginning Customers " ——— a— — W—
[601 LIL Gross Adds —— — — — ——
[61] LIL Disconnects - — — — —
[62] Ending Customers — — S—— — am——
[63] Average Customers (2 pt avg) aamm— [ —— ——— —
[64] LIL Penetration — — — — ——
[65] Disconnect Rate ——— — — — 20() —



Appendix N REDACTED — FOR PUBLIC INSPECTION

Jonesboro AR EchoStar does not and will not provide local-into-local
Number of LIL Channels 3
Year2 Year 3 Year 4 Year 5 Year 6

Profit & Loss ($k) - With LIL
Revenue:
[66] Package Revenue

massones — —— — —
LIL Revenue:
[67] Existing Cutomers Upgrade — — — —— —
[68) Baseline Gross Adds Sell-in — m—— —— — ma——
[69] Additional to Baseline Gross Adds - — m— — —
[70] Total LIL Revenue — m—— — —— —
[71] Total Revenue —— — — AR A——
Expenses:
[72] Programming Costs —— — — —— ——
[73] Bad Debt — — — —— —
[74] Customer related — som— — — w—
[75] Total Direct costs —— s — — —
[76] Total Direct Margin — P — — ——
[77] Total Direct Margin % m—— —— —— a—— ——
SAC Costs with LIL:
[78] Standard SAC From No LIL scenario masasaew a——— — PR nea——
{79] Incremental SAC with LIL — | emm— ma——— —— ——
[80] Total SAC Costs E—— m——— P — ——
[81] Backhaul Expenses — — —— — ——
[82] Box replacement costs —— — - ] -
[83] Total Expenses: —— ——— — — —
{841 | Cash Based OPBDA —— — —— — _I
[85] | Cash Based OPBDA % — —— S— —
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Appendix N REDACTED — FOR PUBLIC INSPECTION

Jonesboro AR EchoStar does not and will not provide local-into-local
Number of LIL Channels 3
Year 2 Year 3 Year d Year 5 Year 6

[86] Market level capital expenditures-outflow E

NPV-Based on var from No LII. to With LIL case
[871 Cash Flows-With LIL.

E | | ] L] L
[88} Cash Flows-No LIL — — E— E—— —
[89] IIICI'I(DEC[‘) from No LIL —— ] —— E— —
[90] NPV without Terminal Value E
[91] IRR
[92] Terminal Value —
{93] Cash Fiows with Terminal Value A a—— — — —
[94] NPV with Terminal Value -G
[95] IRR —
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Appendix N REDACTED -~ FOR PUBLIC INSPECTION

Charlottesville VA EchoStar provides local-into-local
Number of LIL Channels 7
Year 2 Year 3 Year 4 Year 5 Year 6

DIRECTY Does Not Provide Satellite Local-Into-Local Service

Customer Profile

[1}1 TVHH 62,060 62,681 63,307 63,940 64,580
[2]1  Beginning Customers IR — — — P—
{31 Gross Adds R — —— — ——
[4]  Disconnects — — —— — —
[51  Ending Customers — — —— a— ——
(6] Average Customers (2 pt avg) — — — — —
[71 Ending DIRECTV Market Share — — — — —
[8]  Disconnect Rate —— —— — ——— —
[91  Average Gross Adds per Month - - - - -
[10] Gross Add Rate — — —— — ——
Profit & Loss ($k) - No LIL

Revenue:
[11] Base Package Revenue —— —— — — ——
[12] LIL Revenue . " » [l n
[13] Total Revenue —— —— ——— — ——

Expenses:
[14] Programming Costs W—— asssnax —— s E—
[15] Bad Deht — — P m—— -
[16] Customer related — — — m— —
[171 Total Direct costs —— — — A—— ——
[18] Total Direct Margin — — — — —
[19] Total Direct Margin % — — ———— — ——
[20] SAC Costs - No LIL — — S —— —
[211 Total Expenses: — — ——— — —
[22] | Cash Based OPBDA — — — ——
[23] | Cash Based OPBDA % e— T— E— —
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Appendix N REDACTED - FOR PUBLIC INSPECTION

Charlottesville VA EchoStar provides local-into-local
Number of LIL Channels 7
Year 2 Year 3 Year 4 Year 5 Year 6

DIRECTY Provides Satellite Local-Into-Local Service

Customer Profile
[24] TV HH 62,060 62,681 63,307 63,940 64,580
[25] Beginning Customers M— — — —— —
[26] Gross Adds — — — — M——
[27] Disconnects — — — — —
[28] Ending Customers —— mam— —— — ——
[29] Average Customers (2 pt avg) — — ——— — —
[30] Ending Penetration — — — — —
[31] Disconnect Rate — — so— — —
[32]1 Average Gross Adds per Month Man [ — — —
[33] Gross Add Rate — — — — ——
LIL Customers

LIL Lift (upgrades) from No LIL
[34] Total Customers + Lift —— — — —— —
[35] LIL Beginning Customers . — I— = —
[36] LIL Gross Adds — — " n "
[37] LIL Disconnects —— — " - -
[38] Ending Customers — — o — m—
[39] Average Customers {2 pt avg) ——— — m——— — ——
[40] LIL Penetration — E—— — mm——— ——
[41] Disconnect Rate — —— — — ———

LIL Sell-in New Customers No L1L
[42] Total Customers + Lift m— — —— —— —
[43] LIL Beginning Customers " — —— W— —
[44] LIL Gross Adds — —— —— — —
[45] LIL Disconnects - - —— — —
[46] Ending Customers — — — — s
[47] Average Customers (2 pt avg) a— — ——— - —
[48] LIL Penetration — — — oam— —
[49] Disconnect Rate m— — —— e ——

LIL Sell-in New Customers Lift from No LIL
[50] Total Customers + Lift —— [ — ———— —
[51] LIL Beginning Customers . —— — — —
[52] LIL Gross Adds — —— — - ——
[53] LIL Disconnects - - - - ——
[54] Ending Customers — ——— — — —
[55] Average Customers (2 pt avg) - — — — —
[56] LIL Penetration —— ——— — A ——
[57] Disconnect Rate — — — — —

Total LIL Customers
[58] Total Customers + Lift — [I—. — [ ————
[59] LIL Beginning Customers u — — S— —
[60] LIL Gross Adds — — — a— —
[61] LIL Disconnects — — —— — -
162] Ending Customers P— PR — ———— —
[63] Average Customers (2 pt avg) — m—— —— S— maanm
[64] LIL Penetration — — — — ———
[65] Disconnect Rate —— — ——— —— —
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Appendix N REDACTED — FOR PUBLIC INSPECTION

Charlottesville VA EchoStar provides local-into-local
Number of LIL Channels 7
Year 2 Year 3 Year 4 Year 5 Year 6

Profit & Loss ($k) - With LIL
Revenue:
[66] Package Revenue

mapa— — S— — ——
LIL Revenue:
[67] Existing Cutomers Upgrade — oea—— —— — —
[68] Baseline Gross Adds Sell-in - —_— - — —
[69] Additional to Baseline Gross Adds o — — - [—
[70] Total LIL Revenue — —— — - —
{711  Totat Revenue — ——— — ——— ——
Expenses:
[72] Programming Costs ——— T— —— — ——
[73] Bad Debt M— — — — ——
[74] Customer related — — — — —
[75] Totat Direct costs — — a— —— ——
[76] Total Direct Margin a— a—— — —— —
[771 Total Direct Margin % m— m—— — S— —
SAC Costs with LIL:
[78] Standard SAC From No LIL scenario — —— sasaa —— —
[79] Incremental SAC with LIL — — — — S—
[80] Total SAC Costs [ [ A— — ean—
[81] Backhaul Expenses —— — — m—— ——
[82] Box replacement costs — T - - -
[83] Total Expenses: —— —— — — —
[84] | Cash Based OPBDA —— * — — —— j
[85] | Cash Based OPBDA % sn— uasas— sa— —
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Appendix N REDACTED — FOR PUBLIC INSPECTION

Charlottesville VA EchoStar provides local-into-local
Number of LIL Channels 7
Year 2 Year 3 Year 4 Year 5 Year 6

[86] Market level capital expenditures-outflow

j

NPV-Based on var from No LIL to With LIL case
[87] Cash Flows-With LIL

L. ] A R ]
[88] Cash Flows-No LIL E————— — ] ———— maam—
[89] Incr/(Decr) from No LIL ——— — —— — —
[90] NPV without Terminal Value :E
[91] IRR ———
921 Terminal Value S—
[93]1 Cash Flows with Terminal Value —— Na— — —— —
[94] NPV with Terminal Value E
[95] IRR W——
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Appendix N REDACTED — FOR PUBLIC INSPECTION

Bowling Green KY EchoStar does not and will not provide local-inte-local
Number of LIL Channels 6
Year 2 Year 3 Year 4 Year 5 Year 6

DIRECTY Does Not Provide Satellite Local-Into-Local Service
Customer Profile

[i] TV HH 85,560 86,416 87,280 88,153 89,034
[2]  Beginning Customers — — re— —

131 Gross Adds — aa— — a—

[4] Disconnects —— W — —

[51 Ending Customers — [~ = — ——

[6] Average Customers (2 pt avg) —— —— — ——

{71  Ending DIRECTV Market Share —— — —— ——

[8] Disconnect Rate — Wom— — ——

[91  Average Gross Adds per Month — Po— - — ———

[10] Gross Add Rate —— — — —

Profit & Loss ($k) - No LIL
Revenue:
[11] Base Package Revenue

LT Bl TFD 1o 1

] L] ] T—
[12] LIL Revenue " ¥ [ »
[13] Total Revenue —— —— — ——

Expenses:

[14] Programming Costs — —— M—— S—
[15] Bad Debt —— — — —
[16] Customer related m—— Naa— mamm—— o]
[17] Total Direct costs ——— —— — E—
[18] Total Direct Margin w—— — —— ———
[19] Total Direct Margin %
[20] SAC Costs - No LIL ——— ———
[211 Total Expenses:
[22} | Cash Based OPBDA —— — — —
[23] | Cash Based OPBDA % — —— — —
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Appendix N REDACTED — FOR PUBLIC INSPECTION

Bowling Green KY EchoStar does not and will not provide local-into-local
Number of LIL Channels 6
Year 2 Year 3 Year 4 Year 5 Year 6

DIRECTY Provides Satellite Local-Into-Local Service

Customer Profile
[24] TV HH 85,560 86,416 87,280 88,153 89,034
[25] Beginning Customers — ——— — — —
[26] Gross Adds — mamammg a— ammanne
[27] Disconnects —— — — — —
(28] Ending Customers — Ia—— ma—— —— M—
[29] Average Customers (2 pt avg) — — — — —
[30] Ending Penetration — — — — ——
[311 Disconnect Rate — w— S— — a——
[32] Average Gross Adds per Month —— - — — —
[33} Gross Add Rate — —— ——— — —
LIL Customers

LIL Lift (upgrades) from No LIL
[34] Total Customers + Lift w— — ———— so— w—
135] LIL Beginning Customers ] —— — ] —
[36] LIL Gross Adds ——— — B . [
[37] LIL Disconnects — — n—— — ——
[38] Ending Customers — — — ——— To—
[39] Average Customers (2 pt avg) masam — ma——— s —
{401 LIL Penetraiion a—— —— —— s W—
[411  Disconnect Rate — — — — —

LIL Sell-in New Customers No LIL
[42] Total Customers + Lift — — — — ——
[43] LIL Beginning Customers ] — —— — ——
f44] LIL Gross Adds —— — — — ——
[45] LIL Disconnects —— [ — — —
[46] Ending Customers m— — —— M— —
{471 Average Customers (2 pt avg) —— — — —— —
[48] LIL Penetration m— — ——— —— s
[49] Disconnect Rate — — — —— m—

LIL Sell-in New Customers Lift from No LIL
[50] Total Customers + Lift — — —— — —
[51] LIL Beginning Customers " — a—— — ——
[52] LIL Gross Adds — —— —— — —
(531 LIL Disconnects - —— — — —
[54] Ending Customers = — —— — —
[55] Average Customers (2 pt avg) —— — — — —
[56] LIL Penetration — — ——
[57] Disconnect Rate — — — — —

Total LIL Customers
[58] Total Customers + Lift — nanme— —— S— —
[59] LIL Beginning Customers ] — [ mssa Sm——
[60] LIL Gross Adds — — - — —
[61] LIL Disconnects _— m— — — wa——
[62] Ending Customers — — — P —
[63] Average Customers (2 pt avg) — — —— —— —
[64] LIL Penetration — — W —— ———— —
f651 Disconnect Rate — — P — 2()g —



Appendix N REDACTED — FOR PUBLIC INSPECTION

Bowling Green KY EchoStar does not and will not provide local-into-local
Number of LIL Channels 6
Year 2 Year 3 Year 4 Year 5 Year 6

Profit & Loss ($k) - With LIL
Revenue:
[66] Package Revenue

L ] A

LIL Revenue:
[67] Existing Cutomers Upgrade -— n— — — —
[68] Baseline Gross Adds Sell-in — ma—— a— — ——
{691 Additional to Baseline Gross Adds - — — — —
[70] Total LIL Revenue —-— — — — —
[711  Total Revenue —— —— — S— ———

Expenses:
f721 Programming Costs ss——— — —— — —
173] Bad Debt — — — — —
[74] Customer related —— — — o—— —
[75] Total Direct costs — —— —— —— —
[76] Total Direct Margin m— m—— m—— s ——
[77] Total Direct Margin % —— —— Saun—— —— —

SAC Costs with LIL:
[78] Standard SAC From No LIL scenario [ Eansasas — S— —
[79] Incremental SAC with LIL a— m—— —— ——— —
[801 Total SAC Costs m— [T mamsssm P [
[81] Backhaul Expenses —— — m— —— —
[82] Box replacement costs — — " - -
[83] Total Expenses: —— —— m—— —— W
[84] | Cash Based OPBDA w— — —— — ﬁ
85] | Cash Based OPBDA % — —— —— —— —
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Appendix N REDACTED — FOR PUBLIC INSPECTION

Bowling Green KY EchoStar does not and will not provide local-into-local
Number of LIL Channels 6
Year 2 Year 3 Year 4 Year 5 Year 6

[86] Market level capital expenditures-outflow E

NPY-Based on var from No LIL to With LIL case
[871 Cash Flows-With LIL
[88] Cashi Flows-No LIL
[89] Imer/(Decr) from Ne LIL
[90] NPV without Terminal Value

sssammu
[91] IRR ————
——

~—

[92] Terminal YValoe

[93] Cash Flows with Terminal Value
[94] NPV with Terminal Value

[951 IRR
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Appendix N REDACTED — FOR PUBLIC INSPECTION

Greenwood-Greenville MS EchoStar does not and will not provide local-into-local
Number of LIL Channels 4
Year 2 Year 3 Year 4 Year 5 Year 6
DIRECTY Does Not Provide Satellite Local-Into-Local Service
Customer Profile
{1] TV HH 78,336 79,119 79,911 80,710 81,517
[2]  Beginning Customers —— — ——
[3] Gross Adds — — —— E—— ———
[4]  Disconnects —— —— —a— m—— —
[5]  Ending Customers — —— ———— ——— M———
[6] Avcrage Customers (2 Pt an) T A ——— WT— ————
[71 Ending DIRECTV Market Share — — T — ——
[8] Disconnect Rate —— — - — oa—
[9]  Average Gross Adds per Month — —— — — —
[101 Gross Add Rate — — — — —
Profit & Loss ($k) - No LIL

Revenue:
[11] Base Package Revenue a———— E— — — S—
[12] LIL Revenue " . [ ] B
[13] Total Revenue W—— e—— —— S— ——

Expenses:
[14] Programming Costs M— — s mmn—— E—
[153] Bad Debt a— — —— —— ——
f16] Customer related —— — san—— — ——
[17] Total Direct costs —— ——— ——— —— —
[18) Total Direct Margin ——— —— —— —— ——
[19] Total Direct Margin % . ——
[20] SAC Costs - No LIL —— —— —
[21] Total Expenses: ———
[22] | Cash Based OPBDA — — s—— m— ﬂ
[23] | Cash Based OPBDA % —— — — —

211



Appendix N REDACTED ~ FOR PUBLIC INSPECTION

Greenwood-Greenville MS EchoStar does not and will not provide local-into-Iocal
Number of LIL. Channels 4
Year 2 Year 3 Year 4 Year 5 Year 6

DIRECTY Provides Satellite Local-Into-Local Service

Customer Profile

[24] TV HH 78,336 79,119 79,011 80,710 81,517
1251 Beginning Customers — Saa— —— — —
[26] Gross Adds e — — Musasany m—
[27] Disconnects — — —— — —
[28] Ending Customers aa— —— m— — —
129] Average Customers (2 pt avg) —— —— — —— ——
[30] Ending Penetration —— — —— — —
[31] Disconnect Rate ——— — — —— —
[32] Average Gross Adds per Month — —— - — —
[33] Gross Add Rate —— — — — M———
LIL Customers
LIL Lift (upgrades) from No LIL
[34] Total Customers + Lift — S—— —
[35] LIL Beginning Customers z — — a— —
[36] LIL Gross Adds — — s = "
[37]1 LIL Disconnects — ——— —— — -_—
[38] Ending Customers —— [——— —— m— [om—
[39] Average Customers (2 pt avg) — —— — —— [P
[40] LIL Penetration — Smam— m—— — ——
[41] Disconnect Rate —— — — —— —
LIL Sell-in New Customers No LIL
[42] Total Customers + Lift —— — — — ——
[43] LIL Beginning Customers ] — — M— —
[44] LIL Gross Adds — — — — —a——
[45] LIL Disconnects — —— — — —
[46] Ending Customers — — — — —
[47] Average Customers (2 pt avg) — — — ——— ——
[48] LIL Penetration w—— — —— — —
[49] Disconnect Rate o— — — A— —
LIL Sell-in New Customers Lift from No LIL
[50] Total Customers + Lift Sesansan: e S——— — neaa—
[511 LIL Beginning Customers o — — — —
(52] LIL Gross Adds — — —— — —
[53] LJIL Disconnects - — — —— —
[54] Ending Customers —— — —— —— —
[55] Average Customers (2 pt avg) — — — —— —
[56] LIL Penetration —— — —
[57] Disconnect Rate —— — — — ——
Total LIL Customers
[58] Total Customers + Lift —— P— ——
[59] LIL Beginning Customers 2 — —— —— —
[60] LIL Gross Adds a——— — — — —
[61] LIL Disconnects — [ — — —
[62] Ending Customers — aam—— P— —— —
[63] Average Customers (2 pt avg) ——— wm—— e——— S— —
[64] LIL Penetration — — — — —
[65] Disconnect Rate —— — — — —
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Appendix N REDACTED - FOR PUBLIC INSPECTION

Greenwood-Greenville MS EchoStar does net and will not provide local-into-local
Number of LIL Channels 4
Year 2 Year 3 Year 4 Year 5 Year 6

Profit & Loss ($k) - With LIL
Revenue:
[66] Package Revenue

LIL Revenue:
[67] Existing Cutomers Upgrade
[68] Baseline Gross Adds Sell-in
[69] Additional to Baseline Gross Adds
[70] Total LIL Revenue

[711  Total Revenue

Expenses:
(721 Programming Costs
[73] Bad Debt
[74] Customer related
{751 Total Direct costs

[76] Total Direct Margin
[771 Total Direct Margin %

SAC Costs with LIL:
(78] Standard SAC From No LIL scenario
[79] Incremental SAC with LEL
[80] Total SAC Costs

[81] Backhaul Expenses

[82] Box replacement costs
[83] Total Expenses:

[84] | Cash Based OPBDA
[85] | Cash Based OPBDA %

e e o o |
Wik e i Hlen

213



Appendix N REDACTED — FOR PUBLIC INSPECTION

Greenwood-Greenville MS EchoStar does not and will not provide local-into-local
Number of LIL Channeis 4
Year 2 Year 3 Year 4 Year 5 Year 6

[86] Market level capital expenditures-outflow EE

NPV-Based on var from No LIL to With LIL case
[87] Cash Flows-With LIL

] ] I L] mpan—
[88] Cash Flows-No-LIL — —— [e—
[89] IHCI'I(DECI') from No LIL ————— Ea— —— naa— ————
[90] NPV without Terminal Value C—
{911 IRR T—
[92] Terminal Value ———
[93] Cash Flows with Terminal Value wa— S—— — — —
[¢4] NPV with Terminal Value E
[95] IRR ——
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Appendix N REDACTED - FOR PUBLIC INSPECTION

Meridian MS EchoStar provides local-into-local
Number of LIL Channels 6
Year 2 Year 3} Year 4 Year 5 Year 6

DIRECTY Does Not Provide Satellite L.ocal-Into-Local Service
Customer Profile

[1] TVHH 72,989 73,719
{2]  Beginning Customers

~J
_.&.
j s
L
=
~]
‘.U'l
[
o
_—
-1
}Il
=)
Lh
[¥S]

A E——— ————
[31 Gross Adds — —— — — ——
[4] Disconnects [ o— —— —— ——
[5] Ending Customers P e — —— — [r—
[6]  Average Custormers (2 pt avg) — — Som— ——— w—
[71  Ending DIRECTV Market Share ——— —— — —— —
[8] Disconnect Rate - — n— — — —
[9]  Average Gross Adds per Month — — — — e
1101 Gross Add Rate — — — — ——

Profit & Loss ($k) - No LIL
Revenue:
[11] Base Package Revenue ——— — — —— —
[12] LIL Revenue " x . ) -
f13] Total Revenue ——— — —— —— —
Expenses:

[14] Programming Costs Aa— — — messmmam ——
[15] Bad Debt an — — — a——
[16] Customer related — — s—— — a—
[17] Total Direct costs —— N—— — T—— ———
[18] Total Direct Margin —— — — — P
[19] Total Direct Margin % s— — —
[20] SAC Costs - No LIL —— — ——
[21] Total Expenses: ——— — ——
[22] | Cash Based OPBDA — — — M—
[23} | Cash Based OPBDA % S— — —— — ——
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Appendix N REDACTED - FOR PUBLIC INSPECTION

Meridian MS EchoStar provides local-into-local
Number of LIL. Channels 6
Year 2 Year 3 Year 4 Year 5 Year 6

DIRECTY Provides Satellite Local-Into-Local Service
Customer Profile
[24] TV HH
[25] Beginning Customers

~)
!\J
D
=]
=]
~J
o]
~1
[
D
~1
:IL
B~
A
=
~}
La
b
=]
b—i
-1
adl
o
h
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] | A E ] n———
[26] Gross Adds —— — —— — —
[27] Disconnects — — —— — —
[28] Ending Customers AE— — —— — —
{29] Average Customers (2 pt avg) s— — —— Sa— ——
[30] Ending Penetration —— S— —— — ——
[31] Disconnect Rate —— —— —— — —
[32] Average Gross Adds per Menth — - —— w—— e
[33]1 Gross Add Rate — — -1 e s——
LIL Customers

LIL Lift (upgrades) from No LIL
[34} Total Customers + Lift Su—e— —— — —— s
[35] LIL Beginning Customers ] — ——am am— —
[36] LIL Gross Adds m—— — " " "
[371 LIL Disconnects — — — — —
[38] Ending Customers na———— — —— ——— ——
[39] Average Customers (2 pt avg) — e e — o
[40] LIL Penetration — M— —— Snam—" —
[41] Disconnect Rate — — —— —— —

LIL Sell-in New Customers No LIL
[42] Total Customers + Lift — wem— — —— ——
[43] LIL Beginning Customers n —— — —— —
[44] LIL Gross Adds — — —— —— —
[45] LIL Disconnects — — — N— —
[46] Ending Customers — — — S— —
[47] Average Customers (2 pt avg) — — — —— —
[48] LIL Penetration — —— — — —
[49]1 Disconnect Rate — — — ——— —

LIL Sell-in New Customers Lift from No LIL
[50] Total Customers + Lift E—— s — —— P—
[51] LIL Beginning Customers 8 - — nem——— —
[52] LIL Gross Adds — — —— — —
[53] LIL Disconnects - — —— —— —
[534] Ending Customers — — — — —
[55] Average Customers (2 pt avg) - o — su——" —
[56] LIL Penetration — W— — — —
[57] Disconnect Rate —— — — —— ——

Tetal LIL Customers
[58] Total Customers + Lift ——— e—— ——— W— ——
[59] LIL Beginning Customers . — — — —
[60] LIL Gross Adds sa— —— — —— —
[61] LIL Disconnects — E— S— m— —
[62] Ending Customers wa— — esssnsy P am—
[63] Average Customers (2 pt avg) N— —— — — Mmsamay
[64] LIL Penetration —— —— — —— ———
[65] Disconnect Rate — — — — —
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[66]

{67
[68]
[69]
[70]

(71]

[72]
[73]
{741
[75]

[76]
[77)

[78]
{79]
[80]

[81]
(82]
(83

[84]
[85]

Meridian MS

Profit & Loss ($k) - With LIL
Revenue:
Package Revenue

LIL Revenue:
Existing Cutomers Upgrade
Baseline Gross Adds Sell-in
Additional to Baseline Gross Adds
Total LIL Revenue

- Totai Revenue

Expenses:
Programming Costs
Bad Debt
Customer related

Total Direct costs

Total Direct Margin
Total Direct Margin %

SAC Costs with LIL:
Standard SAC From No LIL scenario
Incremental SAC with LIL

Total SAC Costs

Backhaul Expenses

Box replacement costs
Total Expenses:

Appendix N
EchoStar provides local-into-local
Number of LIL Channels

REDACTED — FOR PUBLIC INSPECTION

Year 2 Year 3

Year 4

Year 5

Year 6

Cash Based OPBDA
Cash Based OPBDA %

Wy b el By |
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Appendix N REDACTED ~ FOR PUBLIC INSPECTION

Meridian MS EchoStar provides local-into-local
Number of LIL Channels 6
Year 2 Year 3 Year 4 Year 5 Year 6

[86] Market level capital expenditures-outflow E]

NPV-Based on var from No LIL to With LIL case
[87] Cash Flows-With LIL
[88] (Cash Flows-No LIL
[89] Imcr/(Decr) from No LIL
[90] NPV without Terminal Value
[91] IRR

[92] Terminal Value

193] Cash Flows with Terminal Value
[94] NPV with Terminal Value

[95] IRR

0 i
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Appendix N REDACTED — FOR PUBLIC INSPECTION

Grand Junction-Montrose CO _ EchoStar provides local-into-local
Number of LIL Channels 9
Year 2 Year 3 Year 4 Year 5 Year 6
DIRECTY Does Not Provide Satellite Local-Into-Local Service
Customer Profile
[11] TVHH 66,557 67,223 67,895 68,574 69,259
[2] Beginning Customers —— — — ——— —
[3] Gross Adds marmamn — a—— m——— mamac
[4] Disconnects —— — ———— ma— —
[51  Ending Customers — e — M———— ———
[6]  Average Customers (2 pt avg) — — —— s— —
[71  Ending DIRECTV Market Share — —— — —— ——
[8] Disconnect Rate — — —— — —
191  Average Gross Adds per Month -— — -— — [
[10] Gross Add Rate s — — — ——
Profit & Loss ($k) - No LIL ’

Revenue:
[11] Base Package Revenue s—— — ——— —— ———
[12] LIL Revenue ® ® " = [
[13] Total Revenue — M— — S—— —

Expenses:
[14] Programming Costs ma——— —— a—— ma— S—
[15] Bad Debt — —— o - —
[16] Customer related aa— m—— — —— —
[17] Total Direct costs — — —— — —
[18] Total Direct Margin — —— ———— — ———
[19] Total Direct Margin % —— — T———
[20] SAC Costs - No LIL S— —— ———
[21] Total Expenses: ——— ———— ———
[22] | Cash Based OPBDA —— —— —— — ﬁ
[23] | Cash Based OPBDA % — —— —— — m——
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Appendix N REDACTED - FOR PUBLIC INSPECTION

Grand Junction-Montrese CO EchoStar provides local-into-local
Number of LIL Channels 9
Year 2 Year 3 Year 4 Year 5 Year 6

DIRECTY Provides Satellite Local-Into-Local Service
Customer Profile

{241 TVHH ) 66,557

{25] Beginning Customers
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[26] Gross Adds —— — — [
[27] Disconnects — aa—— —— wom— ——
[28] Ending Customers S— — — — —
[29]  Average Customers (2 pt avg) — — — w—— —
[30] Ending Penetration — — — —— —
[31] Disconnect Rate — T— w—— —— —
{321 Average Gross Adds per Month —— —-— — — ——
[33] Gross Add Rate — — — — ——
LIL Customers

LIL Lift (upgrades) from No LIL
[34] Total Customers + Lift — ————— T—— — ——
[35] LIL Beginning Custcmers . — — — —
[36] LIL Gross Adds — — . ™ =
[37] LIL Disconnects — ——— - — m—
[38] Ending Customers R, —— — [— —
[39] Average Customers (2 pt avg) — — ma— —— ——
[40] LIL Penetration T— — —— sessnser —
[41] Disconnect Rate — — ——— — ——

LIL Sell-in New Customers No LIL
142] Total Customers + Lift — — m— — —
[43] LIL Beginning Customers ] — — — —
[44] LIL Gross Adds —— — — —— —
[45] LIL Disconnects ] —— — — —
[46] Ending Customers ——— ——— — — —
[47] Average Customers (2 pt avg) — ——— a——— aa—— —
{48] LIL Penetration —— — —— —— —
[49] Disconnect Rate — — —— —— —

LIL Sell-in New Customers Lift from No LIL
[50} Total Customers + Lift m—— [ e — —
[51] LIL Beginning Custormers 5 - =—— — o
[52] LIL Gross Adds " o —— —— —
[53] LIL Disconnects » — — — ——
[54] Ending Customers [ — —— — ——
[55] Average Customers (2 pt avg) - —— — —— -—
[536] LIL Penetration — ——— — — ——
[571 Disconnect Rate — — —— — —

Total LIL Customers
[58] Total Customers + Lift —— n— [ —— —
[59] LIL Beginning Customers . — — — m——
[60] LIL Gross Adds — — m— ——— —
[61] LIL Disconnects — — — — —
[62] Ending Customers N— —— s— — —
[63] Average Customers (2 pt avg) m— —— — —— ma——
[64] LIL Penetration — — —— —— ——
|65] Disconnect Rate —— — —— — 3 () We—



(66)

[67]
[68]
[691
[70]

[71]

[72}
(73]
(741
[75]

[76]
{77

[78]
[79]
[80]

81
[82]
(83]

[84]
[85]

Grand Junction-Montrose CQO

Profit & Loss ($k) - With LIL
Revenue:
Package Revenue

LIL Revenue:

Existing Cutomers Upgrade
Baseline Gross Adds Sell-in
Additional to Baseline Gross Adds
Total LIL Revenue

Total Revenue

Expenses:
Programming Costs
Bad Debt
Customer related

Totat Direct costs

Total Direct Margin
Total Direct Margin %

SAC Costs with LIL:
Standard SAC From No LIL scenario
Incremental SAC with LIL

Total SAC Costs

Backhaul Expenses
Box replacement costs
Total Expenses:

Appendix N
EchoStar provides local-into-local
Number of LIL Channels

REDACTED — FOR PUBLIC INSPECTION

9

Year 2 Year 3

Year 4

Year 5

Year 6

Cash Based OPBDA
Cash Based OPBDA %
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