Appendix P REDACTED - FOR PUBLIC INSPECTION

Lake Charles LA EchoStar will provide local-into-local in advance of DIRECTV
Number of LIL Channels 4
Year 2 Year 3 Year 4 Year 5 Year 6

DIRECTY Does Not Provide Satellite Local-Into-Local Service
Customer Profile
[11 TV HH 97,541 98,516 99,502 100,497
[2]1 Beginning Customers
{3] Gross Adds
[4] Disconnects
[5]  Ending Custorners

<
—
(%]
o
[}

[6] Average Customers (2 pt avg)
[71 Ending DIRECTV Market Share
[8] Disconnect Rate

[91  Average Gross Adds per Month
[10] Gross Add Rate
Profit & Loss ($k) - No LIL
Revenue:
[11] Base Package Revenue
[12] LIL Revenue
[13] Total Revenune

Expenses:
[14] Programming Costs
[15] Bad Debt
[16] Customer related
[17] Total Direct costs

[18] Total Direct Margin
[19] Total Direct Margin %

[20] SAC Costs - No LIL
[21] Total Expenses:

[22] | Cash Based OPBDA
23] | Cash Based OPBDA %
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Appendix P REDACTED - FOR PUBLIC INSPECTION

Lake Charles LA EchoStar will provide local-into-local in advance of DIRECTV
Number of LIL Channels 4
Year 2 Year 3 Year 4 Year 5 Year 6

DIRECTY Provides Satellite Local-Into-Local Service

Customer Profile

[24] TV HH 97,541 98,516 99,502 100,497 101,502
[25] Beginning Customers — — e —— [
[26] Gross Adds — —— [— [— m——
[27] Disconnects —— — — — —
[28] Ending Customers [ ] — ——— —— e
[29] Average Customers (2 pt avg) m— — S— —— ——
[30] Ending Penetration — —— —— — —
[31] Disconnect Rate — — — —— —
[32] Average Gross Adds per Month — — —— — —
[33] Gross Add Rate — — — — —
LIL Customers
LIL Lift (upgrades) from No LIL
[34] Total Customers + Lift M— mn———— aamesme —— ———
[35] LIL Beginning Customers u — [ — —
[36] LIL Gross Adds — — x [ "
[371 LIL Disconnects _— — S ——— —
{38] Ending Customers —— —— —— mm— —
[39] Average Customers (2 pt avg) — mam— — — —
[40] LIL Penetration — — — — ——
[41] Disconnect Rate s— — — —— —
LIL Sell-in New Customers No LIL
[42] Total Customers + Lift — — —— ——— ——
[43] LIL Beginning Customers ’ — — —— —
(441 LIL Gross Adds a——— —— —— — —
[45] LIL Disconnects — — w— — —
[46] Ending Customers —— ma—— —— —— —
[47] Average Customers (2 pt avg) — —— — — —
[48] LIL Penetration — — —— — —
[49] Disconnect Rate — — — —— —
LIL Sell-in New Customers Lift from No LIL
[50] Total Customers + Lift nmm— ——— — — —
[51] LIL Beginning Customers x n——— —— E— ——
[52] LIL Gross Adds — —_— £ — —-—
[53] LIL Disconnects - — " — ——
[54] Ending Customers — — — — —
[55] Average Customers (2 pt avg) — — —— —— —
[56] LIL Penetration wem— —— — — —
[57] Disconnect Rate — — — — M——
Total LIL Customers
[58] Total Customers + Lift ——— — — — ———
[59] LIL Beginning Customers . — —— S— ———
f60] LIL Gross Adds — — — —— —
[61] LIL Disconnects -— — — Ma—— —
[62] Ending Customers —— [ — ama—— —
[63] Average Customers (2 pt avg) —— —— — Samasasas —
[64] LIL Penetration —— — — ——— —
[65] Disconnect Rate — — — —
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Appendix P REDACTED - FOR PUBLIC INSPECTION

Lake Charles LA EchoStar will provide local-into-local in advance of DIRECTV
Number of LIL Channels 4
Year 2 Year 3 Year 4 Year 5§ Year 6

Profit & Loss ($k) - With LIL
Revenue:
[66] Package Revenue

—— ——— ——— [ —
LIL Revenue:
[67] Existing Cutomers Upgrade —— — ——— —— et
[68] Baseline Gross Adds Sell-in — — masem ama— M—
[69] Additional to Baseline Gross Adds - - — — —
[70]1 Total LIL Revenue mo— — — m_— m—
[71] Total Revenue —— —— — — —
Expenses:
[72] Programming Costs — — —— S— —
[73] Bad Debt — — — —— —
[74] Customer related — —— O——
[75] Total Direct costs — — PR e—— ——
[76] Total Direct Margin — — — — ——
[77] Total Direct Margin % m——— — — — —
SAC Costs with LIL:
[781 Standard SAC From No LIL scenario [r— — — —— —
[79] Incremental SAC with LIL a—— —— S— S—— —
[80] Total SAC Costs m—— = — S— —
[81] Backhaul Expenses —— — m—— — —
[82] Box replacement costs — — - - -
[83] Tetal Expenses: S————— — — —— —
[84] | Cash Based OPBDA am— — — m— j
[85] | Cash Based OPBDA % —— — mam— ——
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Appendix P REDACTED - FOR PUBLIC INSPECTION

Lake Charles LA EchoStar will provide local-into-local in advance of DIRECTV
Number of LIL Channels 4
Year 2 Year 3 Year 4 Year 5 Year 6

[86] Market level capital expenditures-outflow E

NPV-Based on var from No LIL to With LIL case
[87] <Cash Flows-With LIL
[88) Cash Flows-Ne LIL
[89] Incr/(Decr) from No LIL
[90] NPV without Terminal Value

——
[91] IRR ——
=1

m—

[92] Terminal Value

193] Cash Flows with Terminal Value
[94] NPV with Terminal Value

[95] IRR
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Appendix P REDACTED - FOR PUBLIC INSPECTION

Watertown NY EchoStar will provide local-into-local in advance of DIRECTV
Number of LIL Channels 7
Year 2 Year 3 Year 4 Year 5 Year 6
DIRECTY Does Not Provide Satellite Local-Into-Local Service
Customer Profile
[11 TV HH 91,111 92,022 92,0472 93,872 94,810

[21  Beginning Customers

————
[3] Gross Adds —— — — aa—— —
[4] Disconnects — — a—— — —
[5]  Ending Customers [ ——— — — [r—
[6] AVBl’agB Customers (2 pt avg) —— — ——
[7}  Ending DIRECTV Market Share — — — —— —
[8] Disconnect Rate — — — ——— —
[9]  Average Gross Adds per Month — — —-— —— ——
[10] Gross Add Rate — ——— — — —

Profit & Loss ($k) - No LIL
Revenue:
[11] Base Package Revenue — w——— ——— Sne—— ——
[12] LIL Revenue " " ¥ L] ®
[13] Total Revenue n——— —— E— E——— —
Expenses:

[14} Programming Costs E—— — e [P ———
[15] Bad Debt — — — w— —
[16] Customer related — o M—— — —
[17}7 Total Direct costs — — —— —— —
[18] Total Direct Margin ——— ———— — —— —
[19] Total Direct Margin % ——— ———— ———
[20] SAC Costs - No LIL —— —— —
[21] Total Expenses: ——— W— —
[22] | Cash Based OPBDA m— — — — j
[23] | Cash Based OPBDA % nas— — — —
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Appendix P REDACTED - FOR PUBLIC INSPECTION

Watertown NY EchoStar will provide local-into-local in advance of DIRECTV
Number of LIL Channels 7
Year 2 Year 3 Year 4 Year 5 Year 6

DIRECTY Provides Satellite Local-Into-Local Service

Customer Profile
[24] TV HH 91,111 92,022 92,942 93,872 94,810
[25] Beginning Customers E— M— —— — —
[26] Gross Adds S — wa——— msenm e
[27] Disconnects m— — w—— — —
[28] Ending Customers sesasssns [} —— —— —
[29] Average Customers (2 pt avg) — —— — — ——
[30] FEnding Penetration m—— — — ——— ——
[31] Disconnect Rate — — s—— — —
[32] Average Gross Adds per Month — —— =— — —
.[33] Gross Add Rate — — — —— M—
LIL Copstomers

LIL Lift (upgrades) from No LIL
[34] Total Customers + Lift — \——— — S— ——
[35] LIL Beginning Customers n sman — s— ——
[36] LIL Gross Adds ma— — ] " ]
[37] LIL Disconnects — —_ — — —
[38] Ending Customers — Nuansam —— —— —
[39] Average Customers (2 pt avg) —— om— — sasaen —
[40] LIL Penetration Wa— — M— — —
[41] Disconnect Rate —— —— — — —

LIL Sell-in New Customers No LIL.
{42] Total Customers + Lift —— — ——— — ——
{43] LIL Beginning Custorners ] — — —— ——
f44] LIL Gross Adds w— —— — —— ——
[45] LIL DPisconnects — — — —— —
{46} Ending Customers — — — —— —
[47] Average Customers (2 pt avg) — — — — —
{48} LIL Penetration — — — — —
[49] Disconnect Rate — — — —— —

LIL Sell-in New Customers Lift from No LIL
[50] Total Customers + Lift — — —— amama— ———
[51] LIL Beginning Customers L — — am— —
[52] LIL Gross Adds — —— —— — [
[53]1 LIL Disconnects - - — — —
[54] Ending Customers — — — — w—
[55]1 Average Customers (2 pt avg) — — —— — —
[56] LIL Penetration w— —— —— — —
{571 Disconnect Rate —— — — — ——

Total LIL. Customers
[58] Total Customers + Lift Aone—— — —— — —
159] LIL Beginning Custormiers N — — s—— ——
[60) LIL Gross Adds —— —— — —— ——
[61] LIL Disconnects - Aa— —— —— —
[62] Ending Customers — na— — s——— ———
[63] Average Customers {2 pt avg) —— [r— — —— —
[64] LIL Penetration —— — T —— ——
[65] Disconnect Rate ——— —— — —— —
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Appendix P REDACTED — FOR PUBLIC INSPECTION

Watertown NY EchoStar will provide local-into-local in advance of DIRECTV
Number of LIL Channels 7
Year 2 Year 3 Year 4 Year 5 Year 6

Profit & Loss ($k) - With LIL
Revenue:
[66] Package Revenue

LIL Revenue:
167] Existing Cutomers Upgrade
[68] Baseline Gross Adds Sell-in
[69] Additional to Baseline Gross Adds
[70] Total LIL Revenue

[71]  Total Revenue

Expenses:
[72] Programming Costs
[73] Bad Debt
[74] Customer related
[75] Total Direct costs

[76] Total Direct Margin
{771 Total Direct Margin %

SAC Costs with LIL:
[78] Standard SAC From No LIL scenario
[79] Incremental SAC with LIL
[80] Total SAC Costs

[81] Backhau! Expenses

[82] Box replacement costs
[831 Total Expenses:

[84] | Cash Based OPBDA
[85] | Cash Based OPBDA %
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Appendix P REDACTED - FOR PUBLIC INSPECTION

Watertown NY EchoStar will provide local-into-local in advance of DIRECTV
Number of LIL. Channels 7
Year 2 Year 3 Year 4 Year 5 Year 6

[86) Market level capital expenditures-outflow [ o]

NPV-Based on var from No LIL to With LIL case
[87] Cash Flows-With LIL

— [~ S — — —
[88] Cash Flows-No LIL —— — —
[89] Incr/(Decr) from No LIL Saa—— [ — — Sn——
[90] NPV without Terminal Value E

[91] IRR —

[92] Terminal Value —
[93] Cash Flows with Terminal Value ——— — — So—— —

[94] NPV with Terminal Value
[95] IRR 33.8%
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Appendix P REDACTED — FOR PUBLIC INSPECTION

Margquette MI EchoStar will provide local-into-local in advance of DIRECTYV
Number of LIL Channels 7
Year 2 Year 3 Year 4 Year 5 Year 6
DIRECTYV Does Not Provide Satellite Lecal-Into-Local Service
Customer Profile
[1] TV HH 91,296 92,209 93,131 94,062 95,003

[2] Beginning Customers
[31 Gross Adds

[4] Disconnects

[5]  Ending Customers

f6]  Average Customers (2 pt avg)
[71  Ending DIRECTYV Market Share
[8] Disconnect Rate

[91  Average Gross Adds per Month
[10] Gross Add Rate
Profit & Loss ($k) - No LIL
Revenue:
[11] Base Package Revenne
[12] LIL Revenue
[13] Total Revenue

Expenses:
[14] Programming Costs
[15]1 Bad Debt
[16] Customer related
[17] Total Direct costs

[18] Total Direct Margin
119] Total Direct Margin %

[20] SAC Costs - No LIL
[21] Total Expenses:

[22] | Cash Based OPBDA
[23] } Cash Based OPBDA %
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Appendix P REDACTED - FOR PUBLIC INSPECTION

Marquette M1 EchoStar will provide local-into-local in advance of DIRECTV
Number of LIL Channels 7
Year 2 Year 3 Year 4 Year 5 Year 6

DIRECTY Provides Satellite Local-Into-Local Service
Customer Profile

[24] TV HH 91,296 92,209 93,131 94,062 95,003
[25] Beginning Customers —— — — ——— [
[26] Gross Adds — = m——— e —
[271 Disconnects — — — — —
[28] Ending Customers m— ——— — — —
[29] Average Customers (2 pt avg) — —— —— — —
[30] Ending Penetration A—— — — — —
[31} Disconnect Rate — — — — —
[32] Average Gross Adds per Month — — — — —
[33] Gross Add Rate — — o — ——
LIL Customers
LIL Lift (upgrades) from No LIL
[34] Total Customers + Lift —
[35] LIL Beginning Customers ® — —— — —
[36] LIL Gross Adds Woa— — ¥ w "
[37] LIL Disconnects o —— — - —
[38] Ending Customers m— — m—— — Wan—
[39] Average Customers {2 pt avg) —— —— Sasssan Sm— ——
[40] LIL Penetration ' ——— —— m—— S— ——
[41] Disconnect Rate — — —— —— ——
LIL Sell-in New Customers No LIL
{421 Total Customers + Lift — —— S—— ——— ———
[43] LIL Beginning Customers ' — — — ———
[44} LIL Gross Adds — — — — —
[45] LIL Disconnects - — — _— —
[46] Ending Customers - —— — — ——
[47] Average Customers (2 pt avg) — —— — — ——
[48] LIL Penetration — —— — —— n—
[49] Disconnect Rate an— — W— —— [
LIL Sell-in New Customers Lift from No LIL
[50] Total Customers + Lift o— ———— aam— penmasmmy m—
[51] LIL Beginning Customers » - — sa———— —
[52]1 LIL Gross Adds —— — — = ——
[53] LIL Disconnects ] - —— —— ——
[54} Ending Customers — — — — —
[55] Average Customers (2 pt avg) — — —— w— —
[56] LIL Penetration W— W—— —
[57] Disconnect Rate — — — — —
Total LIL Customers
[58] Total Customers + Lift — — ——
[59] LIL Beginning Customers a M— — — whe——
[60] LIL Gross Adds — — — M— ——
161] LIL Disconnects — — — M—— —
[62] Ending Customers — — — — —
[63] Average Customers (2 pt avg) ——— ——— —— —— —
[64] LIL Penetration —— — — — —
[65] Disconnect Rate — — — — —
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Appendix P REDACTED — FOR PUBLIC INSPECTION

Marquette MI EchoStar will provide local-into-local in advance of DIRECTV
Number of LIL Channels 7
Year 2 Year 3 Year 4 Year 5 Year 6

Profit & Loss ($k) - With LIL
Revenue:
f66] Package Revenue

LIL Revenue:
[67]1 Existing Cutomers Upgrade
[68] Baseline Gross Adds Sell-in
[69] Additional to Baseline Gross Adds
[70] Total LIL Revenue

[71]  Total Revenue

Expenses:
[72] Programming Costs
[73] Bad Debt
[74] Customer related
[75] Total Direct costs

[76] Total Direct Margin
[77] Total Direct Margin %

SAC Costs with LIL:
[78] Standard SAC From No LIL scenario
[79]1 Incremental SAC with LIL
[80] Total SAC Costs

[81] Backhau! Expenses

[82] Box replacement costs
[83] Total Expenses:

[84] | Cash Based OPBDA
[85] | Cash Based OPBDA %
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Appendix P REDACTED — FOR PUBLIC INSPECTION

Marquette M1 EchoStar will provide local-into-local in advance of DIRECTV
Number of LIL Channels 7
Year 2 Year 3 Year d Year § Year 6

[86] Market Jevel capital expenditures-outflow E

NPV-Based on var from No LIL to With LIL case
1871 Cash Flows-With LIL ansan —— —— ———
[88] Cash Flows-No LIL
(89] Incr/(Decr) from No LIL

[90] NPV without Terminal Value E

[¢1] IRR —

[92] Terminal Value

L]
[93]1 Cash Flows with Terminal Value P— — — —— M—
[94] NPV with Terminal Value E]
195] IRR w—
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Appendix P REDACTED - FOR PUBLIC INSPECTION

Alexandria LA EchoStar will provide local-into-local in advance of DIRECTV
Number of LIL Channels 7
Year 2 Year 3 Year 4 Year 5 Year 6
DIRECTY Does Not Provide Satellite Local-Into-Local Service
Customer Profile
[11 TV HH 05,068 96,019 96,979 97,949 98,928

{21 Beginning Customers
[3]  Gross Adds

[4] Disconnects

151 Ending Customers

[6] Average Customers (2 pt avg)
[71  Ending DIRECTV Market Share
[8] Disconnect Rate

[91  Average Gross Adds per Month
[10] Gross Add Rate
Profit & Loss ($k) - No LIL
Revenue:
{11] Base Package Revenue
{12] LIL Revenue
[13] Total Revenue

Expenses;
[14] Programming Costs
[15]1 Bad Debt
[16] Customer related
[17}] Total Direct costs

[18] Total Direct Margin
j19] Total Direct Margin %

120] SAC Costs - No LIL
[21] Total Expenses:

[22] | Cash Based OPBDA
[23] | Cash Based OPBDA %
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[24]
[25)
[26]
[27]
[28]

[29]
(30]
(31)

[32]
(33]

[34]
[35]
[36]
[37]
[38]

[39]
[40]
(41]

[42]
[43}
[44]
[45]
(46]

[47]
[48]
[49]

[50]
[51]
[52]
(53
[54]

(551
[56]
[57]

[58]
[59]
{60]
el]
[62]

[63]
[64]
{65]

Alexandria LA

Appendix P

REDACTED - FOR PUBLIC INSPECTION

EchoStar will provide local-into-local in advance of DIRECTV

DIRECTY Provides Satellite Local-Into-Local Service

Customer Profile
TV HH
Beginning Customers
Gross Adds
Disconnects
Ending Customers

Average Customers (2 pt avg)
Ending Penetration
Disconnect Rate-

Average Gross Adds per Month
Gross Add Rate
LIL Customers

LIL Lift (upgrades) from No LIL
Total Customers + Lift

LN Beginning Customers

LIL Gross Adds

LIL Disconnects

Ending Customers

Average Customers (2 pt avg)
LIL Penetration
Disconnect Rate

LIL Sell-in New Customers No LIL
Total Customers + Lift

LIL Beginning Customers

LIL Gross Adds

LIL Disconnects

Ending Customers

Average Customers (2 pt avg)
LIL Penetration
Disconnect Rate

LIL Sell-in New Customers Lift from No LIL
Total Customers + Lift
LIL Beginning Customers
LIL Gross Adds
LIL Disconnects
Ending Customers

Average Customers (2 pt avg)
LIL Penetration
Disconnect Rate

Total LIL. Customers
Total Customers + Lift
LIL Beginning Customers
LIL Gross Adds
LIL Disconnects
Ending Customers

Average Customers (2 pt avg)
LIL Penetration
Disconnect Rate

Number of LIL Channels 7
Year 2 Year 3 Year 4 Year 5 Year 6
95,068 96,019 96,979 97,949 98,928
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Appendix P REDACTED - FOR PUBLIC INSPECTION

Alexandria LA EchoStar will provide local-into-local in advance of DIRECTV
Number of LIL Channels 7
Year 2 Year 3 Year 4 Year 5 Year 6

Profit & Loss ($k) - With LIL
Revenue:
{66] Package Revenue

LIL Revenue:
[67) Existing Cutomers Upgrade
[68] Baseline Gross Adds Sell-in
[69] Additicnal to Baseline Gross Adds
[70] Total LIL Revenue

[71]  Total Revenue

Expenses:
[72] Programming Costs
f73] Bad Debt
[74] Customer related
[75] Total Direct costs

[76] Total Direct Margin
[77] Total Direct Margin %

SAC Costs with LIL:
[78] Standard SAC From No LIL scenario
[79] Incremental SAC with LIL
[80] Total SAC Costs

[81] Backhaul Expenses

[82] Box replacement costs
[83] Total Expenses:

[84] | Cash Based OPBDA
[85] | Cash Based OPBDA %

e W0 e T
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Appendix P REDACTED - FOR PUBLIC INSPECTION

Alexandria LA EchoStar will provide local-into-local in advance of DIRECTV
Number of LIL Channels 7
Year 2 Year 3 Year 4 Year 5 Year 6

[86] Market level capital expenditures-outflow

j

NPV-Based on var from No LIL to With LIL case
[87] Cash Flows-With LIL

S— [+ e a— mmsssan
[88] Cash Flows-No LIL mn— ME—— —— A ———
[89] lncrI(Decr) from No LIL S—— N E— 1 [ [T
[90] NPV without Terminal Value [ —]

[91] IRR —

[92] Terminal Value ——
[93] Cash Flows with Terminal Value S—— — — — —
[94] NPV with Terminal Value [ ]

[95] IRR ——
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Appendix P REDACTED — FOR PUBLIC INSPECTION

Jonesboro AR EchoStar will provide local-into-local in advance of DIRECTV
Number of LIL Channels 3
Year 2 Year 3 Year 4 Year 5 Year 6

DIRECTY Does Not Provide Satellite Local-Into-Local Service

Customer Profile

[1] TVHH . 91,682 92,599 93,525 94.460 95,405
[2] Beginning Customers — — —— — a——
[31 Gross Adds — — a— [ —
[4]  Disconnects s — — — m——
[5]  Ending Customers ammasn m—— — — —
[6] Average Customers (2 pt avg) o—— — — — w—
[71 Ending DIRECTV Market Share — — —— — —
[8]  Disconnect Rate — I— — —— —
[91  Average Gross Adds per Month —— —— - — —
[10] Gross Add Rate ——— —— — ey ——
Profit & Loss ($k) - No LIL

Revenue:
[11] Base Package Revenue — — — So— —
[12] LIL Revenue ] [ 0 = "
[13] Total Revenue —— — S —— —

Expenses:
[14] Prograrnming Costs [ — — anssane —
f15] Bad Debt ma—— — — — ——
(16] Customer related o) m— — — —
[17] Total Direct costs So— — — ——— —
[18] Total Direct Margin — —— —— — —
[19] Total Direct Margin % w—— o— ——
[20] SAC Costs - No LIL T—— ——— —
[211 Total Expenses: A—— n— ——— S— So—
[22] | Cash Based OPBDA — —— —— — j
[23] | Cash Based OPBDA % — ——— — m———
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(24]
[25]
[26]
[27]
(28]

[29]
[30]
(31]

(32]
[33]

[34]
[35]
[36]
[37]
[38]

[39]
[40]
f41]

[42]
[43]
[44]
[45]
[46]

[47]
[48]
[49]

[50]
[51]
[52]
{53]
[54]

[55]
(56}
[57

(58]
[59]
[60]
(61}
[62]

[63]
[64]
f65]

Jonesboro AR

Appendix P REDACTED — FOR PUBLIC INSPECTION

EchoStar will provide local-into-local in advance of DIRECTV
Number of LIL Channels 3

Year 2 Year 3 Year 4 Year 5 Year 6

DIRECTY Provides Satellite Local-Into-Local Service

Customer Profile
TV HH
Beginning Customers
Gross Adds
Disconnects
Ending Customers

Average Custormners (2 pt avg)
Ending Penetration
Disconnect Rate

Average Gross Adds per Month
Gross Add Rate
LIL Customers

LIL Lift (upgrades) from No LIL
Total Costomers + Lift

LIL Beginning Customers

LIL Gross Adds

LIL Disconnects

Ending Customers

Average Customers (2 pt avg)
LIL Penetration
Disconnect Rate

LIL Sell-in New Customers No LIL

Total Customers + Lift
LIL Beginning Customers
LIL Gross Adds

LIL Disconnects

Ending Customers

Average Customers (2 pt avg)
LIL Penetration
Disconnect Rate

LIL Sell-in New Customers Lift from No LIL

Total Customers + Lift
LIL. Beginning Customers
LIL Gross Adds

LIL Disconnects

Ending Customers

Average Customers (2 pt avg)
LIL Penetration
Disconnect Rate

Total LIL Customers
Total Customers + Lift
LIL Beginning Customers
LIL Gross Adds
LIL Disconnects
Ending Customers

Average Customers (2 pt avg)
LIL Penetration
Disconnect Rate

01,682 92,599 93,525 94,460 95,405
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Appendix P REDACTED - FOR PUBLIC INSPECTION

Jonesboro AR EchoStar will provide local-inte-local in advance of DIRECTV
Number of LIL. Channels 3
Year 2 Year 3 Year 4 Year 5 Year 6

Profit & Loss {$k) - With LIL
Revenue:
[66] Package Revenue

— — esssassen — ——
LIL Revenue:
[67] Existing Cutomers Upgrade m—u M— — —— s—
[68] Baseline Gross Adds Sell-in — — —— ——— —
[69] Additional to Baseline Gross Adds - m— — — —
[70] Total LIL Revenue — — — ;— —
[711  Total Revenue ——— — — ———— —
Expenses;
[72} Programming Costs — —— w—— [ ——
[73] Bad Debt — — — w— —
[74] Customer related Me— — n— A—— ——
{751 Total Direct costs — e — — —
[76] Total Direct Margin e —— [ P —
[77] Total Direct Margin % e — s — —
SAC Costs with LIL:
[78] Standard SAC From No LIL scenario ey ma— — — ——
[79] Incremental SAC with LiL mm—— a— — m— —
[80] Total SAC Costs asnanam aammana— a——— —— Sa——
[81] Backhaul Expenses — — — — —
1821 Box replacement costs — —— - - -
[83] Total Expenses: — — —— — —
184] | Cash Based OPBDA —— — o — j
[85]1 | Cash Based OPBDA % —— — — ——
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[86]

[87]
[88]
[89
(901
[51]

192]
(93]
{941
[95]

Appendix P REDACTED — FOR PUBLIC INSPECTION

Jonesboro AR EchoStar will provide locai-into-local in advance of DIRECTV
Number of LIL. Channels 3
Year 2 Year 3 Year 4 Year 5 Year 6

Market level capital expenditures-outflow E

NPV-Based on var from No LIL to With LIL case
Cash Flows-With LIL

Cash Flows-No LIL
Incr/(Decr) from No LIL
NPV without Terminal Value

o —=
=

Terminal Value

Cash Flows with Terminal Value
NPV with Terminal Value

IRR
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Appendix P REDACTED — FOR PUBLIC INSPECTION

Bowling Green KY EchoStar will provide local-into-local in advance of DIRECTV
Number of LIL Channels 6
Year 2 Year 3 Year 4 Year 5 Year 6

DIRECTY Does Not Provide Satellite Local-Into-Local Service

Customer Profile

[1] TV HH 85,560 86,416 87.280 88,153 89,034
[2]  Beginning Customers —— —— Wen— — ——
[3] Gross Adds ——— — Nmmam m— —
[41 Disconnects —— — [re— — ——
[5] Ending Customers A — N— M— m—
161  Average Customers (2 pt avg) — Wo— w— — s—
[71 Ending DIRECTV Market Share — — —— — —
18] Disconnect Rate — — — — ——
{91  Average Gross Adds per Month — —— — — ——
[101 Gross Add Rate oa— — — — n—
Profit & Loss ($k) - No LIL

Revenue:
[11] Base Package Revenue —— ——— Sasmen — —
[12] LIL Revenue ¥ = L " =
[13] Total Revenue E— — S— — —

Expenses:
[14] Programming Costs —— —— — ——— —
[15] Bad Debt Ma— — - — -
[16] Customer related —a— — — —— wa—
[17] Total Direct costs — T —— ——— ———
[18] Total Direct Margin ———— — I— E— —
[19] Total Direct Margin % ——
[20] SAC Costs - No LIL —
[211 Total Expenses: —
{22] | Cash Based OPBDA — m—— —— — ml
[23] | Cash Based OPBDA % m— —— M— Fo—
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Appendix P REDACTED -~ FOR PUBLIC INSPECTION

Bowling Green KY EchoStar will provide local-into-local in advance of DIRECTV
Number of LIL Channels 6
Year 2 Year 3 Year 4 Year 5 Year 6

DIRECTY Provides Satellite Local-Into-Local Service

Customer Profile
[24] TV HH 85,560 86,416 87,280 88,153 89,034
[25] Beginning Customers — — — — —
[26] Gross Adds — — m— [ —
[27] Disconnects — e m——— —— —
[28] Ending Customers mmsmm m——— aamam [ —
[29] Average Customers (2 pt avg) S— — — —— ———
[30] Ending Penetration — — —— ——— ——
[311 Disconnect Rate —_— — —— — —
[32] Average Gross Adds per Month — — — — —
[33] Gross Add Rate — — — m— —
LIL Customers

LIL Lift (upgrades) from No LI1L
[34] Total Customers + Lift — N— — — measess
[35] LIL Beginning Customers . — —— — —
[36] LIL Gross Adds a— —— . L] "
(37} LIL Disconnects — —-— — — —
[38] Ending Customers S— w— ammanns PR pu—
[39] Average Customers (2 pt avg) — — m—— e —
[40] LIL Penetration [ ——— [ n— —
[41] Disconnect Rate — —— —— ——— ——

LIL Sell-in New Customers No LIL
[42] Total Customers + Lift ——— — — — —
[43] LIL Beginning Customers 2 — — — ——
[44] LIL Gross Adds —-— ——— — — —
[45] LIL Disconnects —— — — S— ——
[46] Ending Customers — — s— —— —
147] Average Customers (2 pt avg) — — —— W— —
[48] LIL Penetration — — m—— —— ——
[49] Disconnect Rate — — — — —

LIL Sell-in New Customers Lift from No LIL
[50] Total Customers + Lift — — — — e
[51) LIL Beginning Customers L — — — -
[52] LIL Gross Adds — — — w—— ——
[53] LIL Disconnects [ - — —— ———
[54] Ending Customers — — — —— wem
[55] Average Customers (2 pt avg) [ — — — -
[56] LIL Penetration —— —— T— — —————
{57] Disconnect Rate M— — — — —

Total LIL Customers
[58] Total Customers + Lift — — — — w—
{59] LIL Beginning Customers ] N— — sm—— ——
{601 LIL Gross Adds —— e S— —— ——
[61] LIL Disconnects -— —— M— ma— —
[62] Ending Customers —— I—— s— Sun——— —
{63} Average Customers (2 pt avg) a— manuses s— — Ea—
[64] LIL Penetration —— — — A —
[65] Disconnect Rate — — — — 366 —



Appendix P REDACTED — FOR PUBLIC INSPECTION

Bowling Green KY EchoStar will provide local-into-local in advance of DIRECTV
Number of LIL Channels 6
Year 2 Year 3 Year 4 Year 5 Year 6

Profit & Loss ($k) - With LIL
Revenue:
[66] Package Revenue

LIL Revenue:
[67] Existing Cutomers Upgrade — ———— — _— m—
[68] Baseline Gross Adds Sell-in - — - ——— ——
[69] Additional to Baseline Gross Adds - ——— — — —
[70] Total LIL Revenue m—— — —— — —
[71]  Totai Revenue aw—— W—— — sema— ——
Expenses:
[72] Programming Costs I— — S— — —
[73] Bad Debt — —— m—— — —
[74] Customer related — — — P m——
[75] Total Direct costs — —— — E— —
[76] Total Direct Margin mamasamn [ E—— — m——
[77] Total Direct Margin % P m— — —— —
SAC Costs with LIL:
[78] Standard SAC From No LIL scenario R — —— messsmm —
[79] Incremental SAC with LIL —— — — amam—— —
[80] Total SAC Costs —— ans——— —— — m—
[81] Backhaul Expenses — —— — — —
[82] Box replacement costs — T - - -
[83] Total Expenses: —— — —— —— —
[84] | Cash Based OPBDA — — — —
[85] | Cash Based OPBDA % — — — —
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Appendix P REDACTED — FOR PUBLIC INSPECTION

Bowling Green KY EchoStar will provide local-into-local in advance of DIRECTV
Number of LIL Channels 6
Year 2 Year 3 Year 4 Year 5 Year 6

186] Market level capital expenditures-outflow E

NPV-Based on var from No LIL to With LIL case
[87] Cash Flows-With LIL
[88] (Cash Flows-No LIL
[89] Incr/(Decr) from No LIL
[90] NPV without Terminal Value
911 IRR

[92] Terminal Value

[93] Cash Flows with Terminal Value
[94] NPV with Terminal Value

951 IRR

||ﬂl IMHI
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Appendix P REDACTED ~ FOR PUBLIC INSPECTION

Greenwood-Greenville MS EchoStar will provide local-into-local in advance of DIRECTYV
Number of LIL Channels 4
Year 2 Year 3 Year 4 Year 5 Year 6
DIRECTY Does Not Provide Satellite Local-Into-Local Service
Customer Profile
[1] TV HH 78,336 79,119 79911 80,710 81,517
[2]  Beginning Customers — — ——
[3] Gross Adds n— M— — ——— ——
{4]  Disconnects — E— ——— —— ——
[51 Ending Customers smus——— — — —— —
[6] Average Customers (2 pt avg) w— — me—
[7]  Ending DIRECTV Market Share — — — — —
[8] Disconnect Rate —— — — — —
[9]  Average Gross Adds per Month —— — — — —-—
[10] Gross Add Rate — N— — So— —
Profit & Loss ($k) - No LIL

Revenue:
[11] Base Package Revenue — — s — ————
{12] LIL Revenue ® [ [ “ *
[13] Total Revenue —— — — —— m——

Expenses:
[14] Programming Costs E— —— En—— —— —
[15] Bad Debt ma—— m—— —— — —
[16] Customer related pansa massam ——— —— —
[17}  Total Direct costs — N—— —— — —
[18] Total Direct Margin — —— — — —
[] 9] Total Direct Margin Y% — T ———— ——— ———
[2]] Total EXPE:I’ISGSS —— — — An——— ——
[22] | Cash Based OPBDA —— —— — — mI
[23] | Cash Based OPBDA % —— —— — —
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