Appendix P REDACTED — FOR PUBLIC INSPECTION

Greenwood-Greenville MS EchoStar will provide local-into-local in advance of DIRECTV
Number of LIL Channels 4
Year 2 Year 3 Year 4 Year 5 Year 6

DIRECTY Provides Satellite Local-Into-Local Service
Customer Profile

[24] TV HH 78,336 79,119 79,911 80,710 81,517
[25] Beginning Customers ——— — — — —
[26] Gross Adds — — — — Mn—
[27] Disconnects S— — — — ——
[28] Ending Customers —— — a—— ——— E—
[29] Average Customers (2 pt avg) —— — T—— T ——
[30] Ending Penetration —— —— — — —
[31] Disconnect Rate —— — —— — —
[32] Average Gross Adds per Month — — — — —
[33}] Gross Add Rate — — — — ——
LIL Customers
LIL Lift (apgrades) from No LIL
[34] Total Customers + Lift —— — — ————— [r—
[35] LIL Beginning Customers z — — — —
[36] LIL Gross Adds [ M— " " "
(37} LIL Disconnects — — —— —— —
[38] Ending Customers — —— —— m———— [——
[39] Average Customers (2 pt avg) —— am— S— —— ——
[40] LIL Penetration —— amsams S— S—— —
[41] Disconnect Rate S— —— — —— —
LIL Sell-in New Customers No LIL
f42] Total Customers + Lift ——— — — — —
[43] LIL Beginning Customers . — — — —
[44] LIL Gross Adds — —— —— — —
[45] LIL Disconnects — —— —— — —
[46] Ending Customers — — m—— — —
[47] Average Customers (2 pt avg) —— —— — — —
{48} LIL Penetration — n—— —— — W—
[49] Disconnect Rate —— —— — — —
LIL Sell-in New Customers Lift from No LIL
[50] Total Customers + Lift m— aaam—— —— —— ————
[51] LIL Beginning Customers 1 - — w— s
[52] LIL Gross Adds — — — — ——
[53] LIL Disconnects -y — _— — ——
{541 Ending Customers — — — —— —
[55] Average Customers (2 pt avg) — —— — — —
[56] LIL Penetration — — — m—— —
[57] Disconnect Rate — —— — am— —
Total LIL Customers
[58] Total Customers + Lift — — — —— [r—
[59] LIL Beginning Customers ¥ — — S— nasuss
[60] LIL Gross Adds —— — T— — —
[61}] LIL Disconnects =mam — —— m— [rr——
[62] Ending Customers m——— — —— s [P
[63] Average Customers (2 pt avg) a—— — a——— =] ma——
[64] LIL Penetration — —— — — —
[65] Disconnect Rate — —— —— — 37() w—



Appendix P REDACTED - FOR PUBLIC INSPECTION

Greenwood-Greenville MS EchoStar will provide local-inte-local in advance of DIRECTV
. Number of LIL Channels 4
Year 2 Year 3 Year 4 Year 5 Year 6

Profii & Loss ($k) - With LIL
Revenue:
[66] Package Revenue

—— —— —— — —
LIL Revenue:
{67] Existing Cutomers Upgrade — c— o a—— m———
[68] Baseline Gross Adds Sell-in — — m—— am— ——
[69] Additional to Baseline Gross Adds - — — m— —
[70}] Total LIL Revenue — a— — — ——
71} Total Revenue —— — — ——— —
Expenses:
[72] Programming Costs —— — — — —
{73] Bad Debt —— — — — —
[74] Customer related a— W— — — —
[75] Total Direct costs wa— — —— aaa— ——
[76] Total Direct Margin I— — — — —
[77] Total Direct Margin % — —— — — —
SAC Costs with LIL:
[78] Standard SAC From No LIL scenario o [rIe— s—— aE— —
{791 Incremental SAC with LIL — —— m—— — ——
[80] Total SAC Costs —— — a— mussany M—
[81] Backhaul Expenses — — — — —
[82] Box replacement costs — — L] - [
[83] Total Expenses: —— — — —— ——
[84] | Cash Based OPBDA — — —— —— ml
[85] | Cash Based OPBDA % —— — — —
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[86]

[87]
(88]
[89]
[90]
[91]

[92]
(93]
[94]
[95]

Appendix P REDACTED — FOR PUBLIC INSPECTION

Greenwood-Greenville MS EchoStar will provide local-into-local in advance of DIRECTV
Number of LIL Channels 4
Year 2 Year 3 Year 4 Year 5 Year 6

Market level capital expenditures-outflow E

NPV-Based on var from No LIL to With LIL case
Cash Flows-With LIL

sassssmnn wssma —— masassasy —
Cash Flows-No LIL ——— — —
Incrl(Decr) from No LIL ananss—" MR —— —— 1
NPV without Terminal Value T

IRR —

Terminal Value —
Cash Flows with Terminal Value A— — — — —
NPV with Terminal Value [ ]

IRR —
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Appendix P REDACTED — FOR PUBLIC INSPECTION

Lafayette IN EchoStar will provide local-into-local in advance of DIRECTV
Number of LIL Channels 1
Year 2 Year 3 Year 4 Year 5 Year 6
DIRECTY Does Not Provide Satellite Local-Into-Loeal Service
Customer Profile
[11 TV HH 60,265 60,868 61,476 62,091 62,712
[2] Beginning Customers —— —— — a— S—
[3] Gross Adds [ —— — ——— —
[4] Disconnects a— —— — — —
{51 Ending Customers e [ m— —— —
[6] Average Customers (2 pt avg) —— —— — — ——
[71  Ending DIRECTV Market Share — — — — —
[8§] Disconnect Rate — — — — ——
[9]  Average Gross Adds per Month — — — - —
[10] Gross Add Rate —— — — — —
Profit & Loss ($k) - No LIL

Revenue:
[11] Base Package Revenue a—— — maam— —— ——
[12] LIL Revenue E L 0 n []
[13] Total Revenue E— W —— ) —

Expenses:
[14] Programming Costs M —— Sa— aasaan —
i15] Bad Debt — — - -— -—
[16] Customer related —a—— —— — S— Mas—
[17] Total Direct costs —— —— —— — E——
[18] Total Direct Margin W—— —— — —— ——
[19]1 Total Direct Margin % S— — —
[20] SAC Costs - Noe LIL — — — — W—
{211 Total Expenses: S—— — —— — ——
[22] | Cash Based OPBDA m— — JE— w— j
[23] | Cash Based OPBDA % N— P—— — —
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Appendix P REDACTED — FOR PUBLIC INSPECTION

Lafayette IN EchoStar will provide Jocal-into-local in advance of DIRECTV
Number of LIL Channels 1
Year 2 Year 3 Year 4 Year 5 Year 6

DIRECTY Provides Satellite Local-Into-Local Service

Customer Profile
[24] TV HH 60,265 60,868 61,476 62,091 62,712
[25] Beginning Customers — — — ——— —
[26] Gross Adds — — — — M—
[27] Disconnects aannam — — ———— —
[28] Ending Customers S—— — — — —
[29] Average Customers (2 pt avg) — — —— — —
[30] Ending Penetration —— — ——— — —
[31] Disconnect Rate — — — —— —
(32] Average Gross Adds per Month — _— —— —— —
[33] Gross Add Rate — — —— — —
LIL Customers

LIL Lift (upgrades) from No LIL
[34] Total Customers + Lift — —— ——
[35] LIL Beginning Customers . — — —— s
[36] LIL Gross Adds — — ] " .
[37]1 LIL Disconnects — — — — —
[38] Ending Customers — — — —— —
[39] Average Customers (2 pt avg) m—— m— — m—— —
[40] LIL Penetration — ——— a—— a— amsam——
[41] Disconnect Rate — — — — —

LIL Sell-in New Customers No LIL
[42] Total Customers + Lift — — — m—— —
[43] LIL Beginning Customers . — — — —
[44] LIL Gross Adds — —— — —— ——
[45] LIL Disconnects [ —_— - — —
f46] Ending Customers w— — — —— —
[47] Average Customers (2 pt avg) — — — — —
[48] LIL Penetration We— a—— sa—— ——a—— [
[49] Disconnect Rate — s — — —

LIL Sell-in New Customers Lift from No LIL
[50] Total Customers + Lift ma—— — M— — —
[511 LIL Beginning Customers u L] . —_— —
[52] LIL Gross Adds - — —— — —
[53] LIL Disconnects - L) m—— s— _—
[54] Ending Customers - — w— —— —
[55] Average Customers (2 pt avg) - — — — —
[56] LIL Penetration — — — Soo— —
[57] Disconnect Rate —— — —— ——— ———

Total LIL Customers
[58] Total Customers + Lift — m— ——— — —
[59] LIL Beginning Customers x —— —— — ——
[60] LIL Gross Adds — —— —— ow— wan——
[61] LIL Disconnects — — —— — —
[62] Ending Customers so— [ ——— —— JR—
[63] Average Customers (2 pt avg) —— —— S—— S— —
[64] LIL Penetration —— — —— — —
[65] Disconnect Rate — — — — 374, W—



Appendix P REDACTED ~ FOR PUBLIC INSPECTION

Lafayette IN EchoStar will provide local-into-local in advance of DIRECTV
Number of LIL Channels 1
Year 2 Year3 Year 4 Year 5 Year 6

Profit & Loss ($k) - With LIL
Revenue:
[66] Package Revenue

— [ — S— —
LIL Revenue:
[67] Existing Cutomers Upgrade — —— -— — —
[68] Baseline Gross Adds Sell-in — — — - —
[69] Additional to Baseline Gross Adds - - —— — —
[70] Total LIL Revenue —— Son —— —— ——
[71]  Total Revenue m— — — — —
Expenses:
[72] Programming Costs —— ———— a— ——— —
[73]1 Bad Debt — — — —— e
[74] Customer related — — — — —
[75] Total Direct costs — — — — —
{76] Total Direct Margin — M— — [ —
[77] Total Direct Margin % —— — —— —— —
SAC Costs with LIL:
[78] Standard SAC From No LIL. scenario —— N— a— — —
[79] Incremental SAC with LIL — N— — Mg —
[80] Total SAC Costs — — — — —
[811 Backhaul Expenses — — —— —— ——
[82] Box replacement costs —— — - - —
[83] Tetal Expenses: — ——— — — —
[84] | Cash Based OPBDA — —— — — ml
[85] | Cash Based OPBDA % — —a— —— —
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[86]

[87]
(88]
[89]
[90]
fo1]

[92]
[93]
[94]
[95]

Lafayette IN

Market level capital expenditures-outflow

Appendix P REDACTED — FOR PUBLIC INSPECTION

EchoStar will provide local-into-local in advance of DIRECTV
Number of LIL Channels 1

Year 2 Year 3 Year 4 Year 5 Year 6

— =

NPV-Based on var from No LIL to With LIL case

Cash Flows-With LIL

Cash Flows-No LIL
Incr/(Decr) from No LIL
NPV without Terminal Valuae
IRR

Terminal Value

Cash Flows with Terminal Value
NPV with Terminal Value

IRR

e
_— -
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Appendix P REDACTED - FOR PUBLIC INSPECTION

Parkersburg WV EchoStar will provide local-into-local in advance of DIRECTV
Number of LIL Channeis 3
Year 2 Year 3 Year 4 Year § Year 6

DIRECTYV Does Not Provide Satellite Local-Into-Local Service

Customer Profile

{11 TV HH 66,107 66,768 67,436 68,110 68,791
[2]  Beginning Customers — — —— ——— —
[3] Gross Adds — — m—— = ——
[4] Disconnects m— m—— m—— — —
[5] Ending Customers — Na—— m—— —— ——
[6] Average Customers (2 pt avg) —— — — ——— —
[7]  Ending DIRECTV Market Share — —— —— — —
[8] Disconnect Rate wo— —— — —— —
9]  Average Gross Adds per Month — — — — -
[10] Gross Add Rate n— — —— s———— —
Profit & Loss (3k) - No LIL

Revenue:
[11] Base Package Revenue A— — M—— —— ——
[12] LIL Revenue » " L [ ] -
[13] Total Revenue nas— ee— A— — —

Expenses:
[14] Programming Costs asamamank Ea— — — —
[15] Bad Debt —— - [ = m——
[16] Customer related Ea— —— — —— —
[17] Total Direct costs ——— — —— ——— ——
[18]) Total Direct Margin — ——— — — —
[19] Total Direct Margin % ———— ——— —
[20} SAC Costs - No L1L - A——— —
[211 Total Expenses: w——— — ———
[22] | Cash Based OPBDA — — S— ——
[23] | Cash Based OPBDA % — — — ——
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Appendix P REDACTED - FOR PUBLIC INSPECTION

Parkersburg WV EchoStar will provide local-into-local in advance of DIRECTV
Number of LIL Channels 3
Year 2 Year 3 Year 4 Year 5 Year 6

DIRECTY Provides Satellite Local-Into-Local Service
Customer Profile

[24] TV HH 66,107 66,768 67,436 68,110 68,791
[25] Beginning Customers m— — — — —
[26] Gross Adds m—— aeaanaen — — —
[27] Disconnects —— — —— — M
(28] Ending Customers — — — moamnn —
[29] Average Customers (2 pt avg) — — —— — —
[30] Ending Penetration — — — — —
[31] Disconnect Rate —— — — —— —
[32] Average Gross Adds per Month — — — m— -
[33] Gross Add Rate S— —— — — —
LIL Customers
LIL Lift (upgrades) from No LIL
[34] Total Customers + Lift ro— — — — —
[35] LIL Beginning Customers " —— P — —
[36] LIL Gross Adds —— — N [ ] -
[37] LIL Disconnects — — — —— —
[38] Ending Customers [ ——— — reey —
[39] Average Customers (2 pt avg) — M— ma— — —
[40] LIL Penetration — Emasmme PR — ——
[41] Disconnect Rate — — — ——— —
LIL Sell-in New Customers No LIL
[42] Total Customers + Lift —— —— — — —
[43] LIL Beginning Customers ¥ —— — —— —
[44] LIL Gross Adds — — — ——— —
[45] LIL Disconnects - — - — —
[46] Ending Customers —-— —— — — —
f47] Average Customers (2 pt avg) — — — sesnm —
[48] LIL Penetration — — —— ——— —
[49] Disconnect Rate — — — ——— —
LIL Sell-in New Customers Lift from No LIL
[50] Total Customers + Lift W— —— —— a—— —
[51] LIL Beginning Customers ¥ — — [ —
[52] LIL Gross Adds w— — —— —— —
[53] LIL Disconnects - ] — —— —
[54] Ending Customers — —— — —— ——
[535] Average Customers (2 pt avg) - — — —— =
[56] LIL Penetration — ——— —— [ —
[57] Disconnect Rate —— — — —— —
Total LIL Customers
[58} Total Customers + Lift ——— — — T———— —
[539] LIL Beginning Customers . — am— — —
[60] LIL Gross Adds — — s — w—
[61] LIL Disconnects - — —— aaam— —
[62] Ending Customers —— — — — ———
[63] Average Customers (2 pt avg) —— ——— — — —
[64] LIL Penetration —— —— —— — ———
[65] Disconnect Rate ——— — —— — 37y M——



Appendix P REDACTED — FOR PUBLIC INSPECTION

Parkersburg WV EchoStar will provide local-into-local in advance of DIRECTV
Number of LIL Channels 3
Year 2 Year 3 Year 4 Year 5 Year 6

Profit & Loss ($k) - With LIL
Revenue:
[66] Package Revenue

LIL Revenue:
[67] Existing Cutomers Upgrade
[68] Baseline Gross Adds Sell-in
[69] Additional to Baseline Gross Adds
[70] Total LIL Revenue

[71]  Total Revenue

Expenses:
[72]) Programming Costs
[73]1 Bad Debt
[74] Customer related
[75] Total Direct costs

(76] Total Direct Margin
[771 Total Direct Margin %

SAC Costs with LIL:
[78] Standard SAC From No LIL scenario
[79] Incremental SAC with LIL
[80]1 Total SAC Costs

[81] Backhaul Expenses

[82] Box replacement costs
[83] Total Expenses:

[84] | Cash Based OPBDA
[€5] ]} Cash Based OPBDA %
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Appendix P REDACTED ~ FOR PUBLIC INSPECTION

Parkersburg WV EchoStar will provide local-into-local in advance of DIRECTV
Number of LIL. Channels 3
Year 2 Year 3 Year 4 Year 5 Year 6

[86] Market level capital expenditures-outflow E

NPV-Based on var from No LIL to With LIL case

{871 Cash Flows-With LIL —— — a— W—— ——
[88] Cash Flows-No LIL. ——
[89] Imer/(Decr) from No LIL — — meame—
[90] NPV without Terminal Value C—

[91] IRR —

[92] Terminal Value —
[93] Cash Flows with Terminal Value A—— —— —— —— Wosan—
[94] NPV with Terminal Value [ ]

[95] IRR ——
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Appendix P REDACTED — FOR PUBLIC INSPECTION

Eureka CA EchoStar will provide local-into-local in advance of DIRECTV
Number of LIL Channels 7
Year 2 Year 3 Year 4 Year 5 Year 6
DIRECTY Does Not Provide Satellite Local-Into-Local Service
Customer Profile
[11 TVHH 62,922 63,551 64,187 64,829 65,477
[2]1  Beginning Customers — — [r— — M—
[3]1 Gross Adds —— — — m—— e
[4]  Disconnects ] — nan——— — —
[5] Ending Customers [ — —— ——— ——
[6]  Average Customers (2 pt avg) e— —— w— w— m—
[71  Ending DIRECTV Market Share — ——— — —— —
[8] Daisconnect Rate . — —— — — —
[91  Average Gross Adds per Month — ——— — - _—
1101 Gross Add Rate — — — — —
Profit & Loss ($k} - No LIL

Revenue:
[11] Base Package Revenue —— — S— —— —
[12] LIL Revenue . " s " »
[13] Total Revenue —— asav— m—— S— aasa—

Expenses:
[14] Programming Costs M— I— ma— m— —
[15] Bad Debt — — —— - —
[16) Customer related uanasm. — — — -
[17] Total Direct costs ———— — S——— T ——
[18] Total Direct Margin — — — — ——
[19] Total Direct Margin % — ——— —— — T——
[20] SAC Costs - No LIL — ———— —————
[21] Total Expcnses: [ I — — —
[22] | Cash Based OPBDA o— —— s—— — j
[23] | Cash Based OPBDA % — — — S—
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Appendix P REDACTED - FOR PUBLIC INSPECTION

Eureka CA EchoStar will provide local-into-local in advance of DIRECTV
Number of LIL. Channels 7
Year 2 Year 3 Year 4 Year 5 Year 6

DIRECTY Provides Satellite Local-Into-Local Service

Customer Profile
[24] TV HH 62,922 63,551 64,187 64,829 65,477
[25] Beginning Customers M— —— — — —
[26] Gross Adds — —— e ma—— —
[27] Disconnects — — masa seasane —
{281 Ending Customers — ——— Mam—— ——— —
[29] Average Customers (2 pt avg) — — — — ——
{301 Ending Penetration — w— — — ———
[31] Disconnect Rate — — — n— ——
[32] Average Gross Adds per Month — w—— —— — _—
[33] Gross Add Rate — — — — ——
LIL Customers

LIL Lift (upgrades) from No LIL
[34] Total Customers + Lift — s— — W— ———
135] LIL Beginning Customers ] — —— — I——
[36] LIL Gross Adds — — x ™ ™
[37] LIL Disconnects — —-_— — — —
[38] Ending Customers — —— —— m—— ——
[39] Average Customers (2 pt avg) Susama — e — —
[40] LIL Penetration — — — — ——
[41] Disconnect Rate — — — — —

LIL Sell-in New Customers No LIL
[42] Total Customers + Lift —— — — —— ——
j431 LIL Beginning Customers ® — s—— — —
[44] LIL Gross Adds —— —— w—— — w—
f45] LIL Disconnects - — — — —
[46] Ending Customers —— —— — — son—
[47]1 Average Customers (2 pt avg) — — — —— M———
[48] LIL Penetration n— S— m—— — S——
[49] Disconnect Rate s — — — s—

LIL Sell-in New Customers Lift from No LIL
[50] Total Customers + Lift o —— M—— a— ——
[51] LIL Beginning Customers (] — " — ()
[52] LIL Gross Adds — — — L —
{531 LIL Disconnects - — — — ——
[54] Ending Customers — — — — —
[55] Average Customers (2 pt avg) - — — — —
[56] LIL Penetration — — — w— —
[57]1 Disconnect Rate — — — — ———

Total LIL Cuostomers
[58] Total Customers + Lift —— — osem— —— m——
[39] LIL Beginning Customers » —— — — —
[60} LIL Gross Adds —— — — — —
[611 LIL Disconnects — —— — m— —
[62] Ending Customers sasmmm — —— m— —
[63] Average Customers (2 pt avg) —— —— —— — —
[64] LIL Penetration —— I— — ——— —
[65] Disconnect Rate — —— — —

[#+)
o
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Appendix P REDACTED — FOR PUBLIC INSPECTION

Eureka CA EchoStar will provide local-into-local in advance of DIRECTV
Number of LIL Channels 7
Year 2 Year 3 Year 4 Year 5 Year 6

Profit & Loss ($k) - With LIL
Revenue:
[66] Package Revenue

m——— — —— ——— ——
LIL Revenue:
[67] Existing Cutomers Upgrade — — w— a— —
[68] Baseline Gross Adds Sell-in — — — m— ——
[69] Additional to Baseline Gross Adds . - —— —— — —
[70] Total LIL Revenue — — — m— —
[71] Total Revenue — —— —— —— —
Expenses:
[72] Programming Costs ————— — — — ——
[73] Bad Debt —— — — — ——
[74] Customer related o— — — — e—
[75] Total Direct costs ov— u— S— — ——
(76] Total Direct Margin m— — —— — ———
[771 Total Direct Margin % — — — — ——
SAC Costs with LIL:
[78] Standard SAC From No LIL scenario E— — — — ———
[79} Incremental SAC with LIL — — — — —
[80] Total SAC Costs —— S—— — —— —
[81] Backbaul Expenses ———— — — — ——
[82] Box replacement costs W— —— - - -
[83] Total Expenses: —— — m— —— T———
i84] | Cash Based OPBDA r— — T— ——— j
[85] | Cash Based OPBDA % san— — — ———
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[86]

[87]
[88]
[89]
[90]
[91]

[92)
[93]
[94)
[95]

Eureka CA

Market level capital expenditures-outflow

NPV-Based on var from No LIL to With LIL case

Cash Flows-With LIL

Cash Flows-No LIL
Iner/(Decr) from No LIL
NPV without Terminal Value
IRR

Terminal Value

Cash Flows with Terminal Value
NPV with Terminal Value

IRR

Appendix P REDACTED - FOR PUBLIC INSPECTION
EchoStar will provide local-into-local in advance of DIRECTV
Number of LIL Channels 7
Year 2 Year 3 Year 4 Year § Year 6
S— — N— — ——
——
——— — — — —
—

384



Appendix P REDACTED — FOR PUBLIC INSPECTION

Bend OR EchoStar will provide local-into-local in advance of DIRECTV
Number of LIL Channels 5
Year 2 Year 3 Year 4 Year 5 Year 6

DIRECTY Does Not Provide Satellite Local-Into-Local Service
Customer Profile

{11 TV HH 56,016

[2]  Beginning Customers

Ln
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et}
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]
—
(58]
o
»
b
&
<

A L] L}
[31 Gross Adds — — — —— Sun—"
[4] Disconnects a—— —— — — —
[5]  Ending Customers — — a— ——— —
[6] Average Customers (2 pl avg) —— — — — nm——
[71  Ending DIRECTV Market Share — — —— — —
[8] Disconnect Rate —— — — — ——
[91  Average Gross Adds per Month n— — — — —
[10] Gross Add Rate — — —— — —

Profit & Loss ($k) - Ne LIL
Revenue:
[11] Base Package Revenue — aasasmes —— — —
[12] LIL Revenue " - U " .
[13] Total Revenue M— — ——— — —
Expenses:

[14] Programming Costs — ——— — — n——
[15] Bad Debt —— —— - — —
[16] Customer related — — — m—— —
[17] Total Direct costs N—— —— —— —— ——
[18] Total Direct Margin — —— sama— — —
[19] Total Direct Margin % —— — — — T——
[20] SAC Costs - No LIL. — — am— — ——
[21] Total EXPCHSCSZ e ] — S—— — —
[22] | Cash Based OPBDA — T—— —— ————— —
[23] | Cash Based OPBDA % — — E—— ——— _I
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Appendix P REDACTED — FOR PUBLIC INSPECTION

Bend OR EchoStar will provide local-into-local in advance of DIRECTYV
Number of LIL Channels 5
Year 2 Year 3 Year 4 Year 5 Year 6

DIRECTY Provides Satellite Local-Into-Local Service
Customer Profile
24] TV HH
[25] Beginning Customers

LA
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Lh
o2
Lh
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L
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o8]
n
-~
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—
(%)
L
Lo
2

[ I T ] am——
[26] Gross Adds m——— a—— — —— [
[27] Disconnects —— —— — ——— —
128] Ending Customers — — — e sy
{291 Average Customers (2 pt avg) — — — — —
[30] Ending Penetration — — — —— ——
[31] Disconnect Rate w— — — n—— ——
[32] Average Gross Adds per Month — — — — —
[33] Gross Add Raie — — — — —
LIL Customers

LIL Lift (upgrades) from No LIL
[34] Total Customers + Lift T— ——— — — ==
[35] LIL Beginning Customers x — — —— —
[36] LIL Gross Adds — — X = w
[37] LIL Disconnects —— — — — ——
[38] Ending Customers —— ——— S— —— ——
[39] Average Customers (2 pt avg) -— —— ——— — ——
[40] LIL Penetration [ m— — — i—
{411 Disconnect Rate — — — — —

LIL Sell-in New Customers No LIL
[421 Total Customers + Lift — —— — — —
[43] LIL Beginning Customers [ — — m—— —
[44] LIL Gross Adds — — — — ——
[45] LIL Disconnects -— —— — — —
[46] Ending Customers — — — —— ——
[47] Average Customers (2 pt avg) s — — — aam——
[48] LIL Penetration — — — — —
[49] Disconnect Rate — — — — —

LIL Sell-in New Customers Lift from Ne LIL
[50] Total Customers + Lift m——— —— — — w—
[51] LIL Beginning Customers 1 - — — w—
[52] LIL Gross Adds —— — = — -—
[53] LIL Disconnects - - — — —
[54] Ending Customers ] — — — —
[55] Average Customers (2 pt avg) - — — — m—
[36] LIL Penctration — ———— Sn— — —
[57] Disconnect Rate — — a— — —

Total LIL Customers
[38] Total Customers + Lift — —— — ana—— ——
[539] LIL Beginning Customers * e — —— ——
[60] LIL Gross Adds S— M— s——— s ——
[61] LH. Disconnects _— —— —— —— —
[62] Ending Customers — — s——— [P —
[63] Average Customers (2 pt avg) E— —— an—— To— ]
[64] LIL Penetration — — — — —
[65] Disconnect Rate — — — — 35 me—



Appendix P REDACTED — FOR PUBLIC INSPECTION

Bend OR EchoStar will provide local-into-local in advance of DIRECTV
Number of LIL: Channels 5
Year 2 Year 3 Year 4 Year § Year 6

Profit & Loss ($k) - With LIL
Revenue:
[66] Package Revenue

LIL Revenue:
[67] Existing Cutomers Upgrade — — —-— — [
[68] Baseline Gross Adds Sell-in — - — — —
[69] Additional to Baseline Gross Adds - - — m_ samas
[70] Total LIL Revenue — — a—— n— —
[711  Total Revenue ——— — — —— —

Expenses:
[72] Programming Costs W——— — [ — —
[73] Bad Debt — —-— — — ——
[74] Customer related — — — s— —
[75] Total Direct costs — ——— — — —
[76] Total Direct Margin S— —— M— — s——
[77]1 Total Direct Margin % S— — PR a—— —

SAC Costs with LIL:
[78] Standard SAC From No LIL scenario —— m—— —— m——— e——
[79] Incremental SAC with LIL s E— - S—— —
[80] Total SAC Costs a——— — ssmsans —— —
[81] Backhaul Expenses — — — — —
[82] Box replacement costs —— — - -~ -
[83] Total Expenses: — — — —— —
[84] | Cash Based OPBDA — —— — ——— j
[85] | Cash Based OPBDA % —— — — —
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186]

[87]
[88]
[89]
[90]
[91]

192]
[93]
[94]
[95]

Appendix P REDACTED — FOR PUBLIC INSPECTION

Bend OR EchoStar will provide local-into-local in advance of DIRECTYV
Number of LIL Channels 5
Year 2 Year 3 Year 4 Year 5 Year 6

Market level capital expenditures-outflow E

NPV-Based on var from No LIL to With LIL case
Cash Flows-With LIL

Cash Flows-No LIL

Incr/(Decr) from No LIL

NPV without Terminal Value

» —
:EI

Terminal Value

Cash Flows with Terminal Value
NPV with Terminal Value

IRR

388



Appendix P REDACTED - FOR PUBLIC INSPECTION

Lima OH EchoStar wil) provide local-into-local in advance of DIRECTV
Number of LIL. Channels 7
Year 2 Year 3 Year 4 Year 5 Year 6
DIRECTY Does Not Provide Satellite Local-Into-L.ocal Service
Customer Profile
[11 TV HH 74,642 75,388 76,142 76,904 77,673
2] Beginning Customers —— — em— [ ——
[3] Gross Adds o— — — - —
[4]  Disconnects Mu— — — —— m—
{51  Ending Customers e a—— a—— — masasme
[6] Average Customers (2 pt avg) —— — — — ——
[71  Ending DIRECTV Market Share — — — w— —
[8] Disconnect Rate — — —— —— —
[9]  Average Gross Adds per Month ] - - - -
[10] Gross Add Rate — —— — — ——
Profit & Loss ($k) - No LIL

Revenue:
[11] Base Package Revenue — — — — —
[12] LIL Revenue u » n m »
[13] Total Revenue I—— — aass— masae— ——

Expenses:
[14] Programming Costs a— — —— — —
[15] Bad Debt o [ - — —
{161 Customer rclated — — —— S— —
[17] Total Direct costs e— — — — ——
[18] Total Direct Margin — T —— —— —
[19] Total Direct Margin % ——— — ——
[20] SAC Costs - No LIL — — ——— S—— ——
[21] Total Expenses: —— ——
[22] | Cash Based OPBDA — m— —— — s
[23] | Cash Based OPBDA % T— — —— —— 4

389



[24]
[25]
[26]
[27j
(28]

[29]
[30]
[31]

[32]
[33]

[34
[35)
[36]
(37]
(38]

[39]
[40]
[41]

[42]
[43]
f44]
[45]
[46]

[47)
(48]
[49]

[50]
[51]
(52]
[53]
[54]

[55]
[56)
[571

[58]
[59]
[60]
f61]
[62]

[63]
[64]
[65]

Lima OH

Appendix P

REDACTED - FOR PUBLIC INSPECTION

EchoStar will provide local-into-local in advance of DIRECTY
Number of LIL Channels

7

Year 2

Year 3

Year 4 Year 5 Year 6

DIRECTY Provides Satellite Local-Into-Local Service

Customer Profile
TV HH
Beginning Customers
Gross Adds
Disconnects
Ending Customers

Average Customers (2 pt avg)
Ending Penetration
Disconnect Rate

Average Gross Adds per Month
Gross Add Rate
LIL Customers
LIL Lift (upgrades) from No LIL
Total Customers + Lift
LIL. Beginning Customers
LIL Gross Adds
LIL Disconnects
Ending Customers

Average Customers (2 pt avg)
LIL Penetration
Disconnect Rate

LIL Sell-in New Customers No LIL
Total Customers + Lift

LIL Beginning Customers

LIL Gross Adds

LIL Disconnects

Ending Customers

Average Customers (2 pt avg)
LIL Penetration
Disconnect Rate

LIL Sell-in New Customers Lift from No LIL
Total Customers + Lift

LIL Beginning Customers

LIL Gross Adds

LIL Disconnects

Ending Customers

Average Customers (2 pt avg)
LIL Penetration
Disconnect Rate

Total LIL Customers
Total Customers + Lift
LIL Beginning Customers
LIL Gross Adds
LIL Disconnects
Ending Customers

Average Customers (2 pt avg)
LIL Penetration
Disconnect Rate

74,642 75,388 76,142 76,904 71,673
— —— —— — —
—_— ] E — |
— - a— — —
A I—— N ' ]
w— — n——— — —
— — —— — —
T—— I S —— T
™ - — - -
I— — — — —
L R L] S ————
¥ —— s—— — —
— — " = -
— — — a— —
|- | L] A— ———
— e mo—— mas—— -
— M— — e— M—
N— — — — —
— —— s— — w—
] — — — ——
— — — — —
o — — — —
— - — — M—
— — - w— o—
— — — a—— E—
— — — —— ——
— m— — aa———— sa—
] - — - —
- — —— — ——
- - e w— —
- — — — —
] — — —— —
— L L L N
I A L] N ——
T I — L] I
n — M — naa—
——— I ] _—— ]
— - _— — —
w— — M monsens —
—— Aam— — m—— —
—— — ——— —— ———
— — so— — 3G() W—



Appendix P REDACTED - FOR PUBLIC INSPECTION

Lima OH EchoStar will provide local-into-local in advance of DIRECTV
Number of LIL Channels 7
Year 2 Year 3 Year 4 Year 5 Year 6

Profit & Loss ($k) - With LIL
Revenue:
[66] Package Revenue

— — — un——— —
LIL Revenue:
[67] Existing Cutomers Upgrade — - - — —
[68] Baseline Gross Adds Sell-in - — — s —
[69] Additional to Baseline Gross Adds - - - — ——
[70] Total LIL Revenue — — — m— —
[71] Total Revenue ——— —— —— —— —
Expenses:
[72] Programming Costs — —— —— —— T—
[73] Bad Debt — — — " —
[74] Customer related — — w— —— —
[75] Total Direct costs —— T— —— — ——
[76] Total Direct Margin ——— — — ammsnny —
[771 Total Direct Margin % — — — W— —
SAC Costs with LIL:
[78] Standard SAC From No LIL scenario samans —— —— so— m—
[79] Incremental SAC with LIL — — — — —
[80] Total SAC Costs — — Y m— —
[81] Backhaul Expenses — — s——— — —
[82] Box replacement costs o— — - - -
[83] Total Expenses: —— — S— — ————
[84] | Cash Based OPBDA — ——— — —
[85] | Cash Based OPBDA % — sa— —— ——
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[86]

[87]
[88]
{89]
[90]
[91]

[92]
[93]
(94]
[95]

Appendix P REDACTED - FOR PUBLIC INSPECTICN

Lima OH EchoStar will provide local-into-local in advance of DIRECTV
Number of LIL. Channels 7
Year 2 Year 3 Year 4 Year 5 Year 6

Market level capital expenditures-outflow

j

NPV-Based on var from No LIL to With LIL case
Cash Flows-With LIL

] R ——_— ] ]
Cash Flows-No LIL —— ——— — — —
Incr/(Decr) from No LIL — [r— [r— — —
NPV without Terminal Value I
IRR —
Terminal Value ——
Cash Flows with Terminal Value — — — — soseen:
NPV with Terminal Value [ ]
IRR S—
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Appendix P REDACTED - FOR PUBLIC INSPECTION

Ottumwa IA-Kirksville MO EchoStar will provide local-into-local in advance of DIRECTY
Number of LIL Channels 2
Year 2 Year 3 Year 4 Year § Year 6
DIRECTY Does Not Provide Satellite Local-Into-Local Service
Customer Profile
[1] TV HH 52,338 52,861 53,390 53,924 54,463
[2]  Beginning Customers [E— - — — —
[31 Gross Adds — ——— W— Wa— W—
[4] Disconnects — — u—— Ma—— am——
[5]  Ending Customers Na— — —— — w——
[6] Average Customers (2 pt avg) — — ——— —— —
[7]1  Ending DIRECTV Market Share —— —— —— —— —
[8]  Disconnect Rate — — — —— —
[91  Average Gross Adds per Month [ - - - -
[10] Gross Add Rate —— — — —— nam——
Profit & Loss ($k) - No LIL

Revenue:
[11] Base Package Revenue R — — — —
[12] LIL Revenue a - x x L]
[13] Total Revenue — —— PR — ——

Expenses:
[14] Programming Costs — — m—— —— ———
[15] Bad Debt — — — — ——
[16] Customer related — —— — — —
[17] Total Direct costs I A —— E—— T—
[18] Total Direct Margin —— w—— — m—— —
[19] Total Direct Margin % — ——— A———
[20] SAC Costs - No LIL — — — w— —
[21] Total Expcnses: — — T——— A— I
{22) | Cash Based OPYBDA — —— —— M— :I
[23] | Cash Based OPBDA % —— —— —— —
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Appendix P REDACTED — FOR PUBLIC INSPECTION

Ottumwa IA-Kirksville MO EchoStar will provide local-into-local in advance of DIRECTV
Number of LIL Channels 2
Year 2 Year 3 Year 4 Year 5 Year 6
DIRECTYV Provides Satellite Local-Into-Local Service
Customer Profile
f24] TV HH 52,338 52,861 53,390 53,924 54,463
{25] Beginning Customers s—— o— — — —
[26] Gross Adds —— m— ma—— —— m——
[271 Disconnects I— — — ——— —
[28] Ending Customers — n—— n— PR —
[29] Average Customers (2 pt avg) —— — — — —
[30] Ending Penetration — —— — — ————
[31] Disconnect Rate — — — — —
[32] Average Gross Adds per Month — — — — ——
[33] Gross Add Rate [ — — — —
LIL Customers

LIL Lift (upgrades) from No LIL
[34] Total Customers + Lift — snnm— R —— I—
[35] LIL Beginning Customers ® — — — —
[36] LIL Gross Adds P— — ® u ™
[37] LIL Disconnects — — — — —
[38] Ending Customers W—— — P — ——
[39] Average Custormers (2 pt avg) —— — mensaus — —
[40] LIL Penetration —— — M— S—— —
[41] . Disconnect Rate — — — ——— —

LIL Sell-in New Customers No LIL
[42] Total Customers + Lift —— — — — ——
[43] LIL Beginning Customers n —— m— — —
[44] LIL Gross Adds -— — — — Sa—
[451 LIL Disconnects - —— m— — —
[46] Ending Customers — — — — —
[47] Average Customers (2 pt avg) wo— — — —— —
[48] LIL Penetration — esamas — — —
[49] Disconnect Rate — —— — — —

LIL Sell-in New Customers Lift from No LIL
[50] Total Customers + Lift —— E— Da— o— —
[51] LIL Beginning Customers s — — —— —
[52] LIL Gross Adds — — —— — —
[53] LIL Disconnects —— — —— - —
[34] Ending Customers — —— — " ——
[55] Average Customers (2 pt avg) (] _— — — —
[56] LIL Penetration W—— — — o—— ——
[57] Disconnect Rate — —— —— —— —

Total LIL Customers
[58] Total Customers + Lift — — —— — ———
[59] LIL Beginning Customers ® — m—— —— —
[60] LIL Gross Adds — — —— — —
[61] LIL Disconnects W —_— — — ov—
[62] Ending Customers — — — m—— —
[63] Average Customers (2 pt avg) —— — a—— — m———
[64] LIL Penetration w— —— —— — ——
[65] Disconnect Rate — — —— — 304 W—



