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Before the 
FEDERAL COMMUNICATIONS COMMISSION 

Washington, D.C.  20554 

 
Request for Comment on Petition for 
Declaratory Ruling 
 
V-me Media, Inc.  
 

)         
) 
)     MB Docket No. 07-170 
) 
) 

 
 

COMMENTS OF 
V-ME MEDIA, INC. 

 
 V-me Media, Inc. (“V-me”), by counsel, hereby responds to the Federal 

Communications Commission’s Public Notice in MB Docket No. 07-170 requesting 

comments on the May 18, 2007 Petition for Declaratory Ruling submitted by Hispanic 

Information and Telecommunications Network, Inc. (“HITN”), which challenges carriage 

of V-me’s programming on a direct broadcast satellite (“DBS”) set-aside channel.1  

HITN’s claim that V-me does not qualify as an “educational programming supplier” for 

purposes of the set-aside rules is premised on a misstatement of fact.  V-me does not 

purport to be the programmer qualified to secure carriage of a noncommercial 

educational and informational service on DBS and it does not, in fact, have any 

contractual relationship with any DBS provider.  Rather, Educational Broadcasting 

Corporation (“EBC”), licensee of WNET(TV), the flagship PBS affiliate for the New 

York, New Jersey and Connecticut metropolitan areas, and producer of much of the 

                                                 
1 Request for Comment on Petition for Declaratory Ruling Regarding V-me Media, Inc. 
and Its Eligibility to be Carried as a DBS Public Interest Noncommercial Programmer, 
DA 07-3500, MB Docket No. 07-170 (rel. Aug. 8, 2007). 
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nation’s signature public television programming, including programming for V-me, is 

the programmer qualified to secure carriage of a noncommercial service (V-me) on DBS. 

EBC, not V-me, has the contractual relationship with a DBS provider for distribution of 

V-me’s noncommercial programming, which EBC also broadcasts on WNET.  

Accordingly, the Commission should reject the Petition.  

I. INTRODUCTION AND SUMMARY 

 As V-me has previously explained, V-me does not claim to be a “qualified 

programmer,” nor does it provide programming to DBS providers for carriage on 

reserved channels.2  V-me also has no interest in establishing a contractual relationship 

with any DBS provider for carriage of V-me’s service on a set-aside channel.  Rather, 

EBC delivers V-me programming to EchoStar for EBC’s reserved channel pursuant to an 

agreement between EBC and EchoStar.3  Pursuant to agreements between EBC and V-

me, EBC has the right, but not the obligation, to authorize the distribution of V-me 

programming on a DBS set-aside channel.  Thus, EchoStar currently carries V-me’s 

programming because EBC decided to distribute (via a national DBS set-aside channel) a 

noncommercial program service that WNET (in addition to dozens of other 

noncommercial television stations) also broadcasts on an over-the-air multicast channel.  

As a public television licensee, EBC is by definition a “qualified programmer” under the 

FCC’s rules entitled to distribute a noncommercial educational and informational 

program service – in this case, V-me – on a DBS set-aside channel. 

                                                 
2 See In the Matter of Classification of V-me Media, Inc. as a Qualified Programmer for 
Purposes of Carriage Obligation Under Section 335, Opposition to Request for 
Declaratory Ruling (filed May 24, 2007). 
3 Id. 
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 HITN suggests that V-me is merely “providing [its] programming to a public 

television station and then permitting that public television station to be or purport to be 

the ‘programmer’ of record.”4  The history of V-me, its development by EBC over the 

course of many years, and the clear and unambiguous contractual relationship between 

the parties, demonstrates that this assertion is untrue.  V-me understands that EBC is 

submitting comments in this proceeding that document in detail that V-me is the result of 

years of effort by EBC to develop the first-of-its-kind national Spanish-language public 

television broadcast service, which is dedicated to meeting the educational and 

informational needs of the historically underserved Latino audience in the United States.  

While two private investors – the Baeza Group and Syncom Funds – have provided the 

capital and assumed the financial risk of this start-up program service, EBC retains 

ultimate editorial control of V-me’s programming, supplies substantial quantities of 

programming for adaptation of some of WNET’s most prominent series, selects key V-

me personnel, provides office space and production facilities to V-me, actively 

participates on V-me’s board of directors, and holds a significant minority interest (20%) 

in V-me.  Consequently, EBC cannot be fairly characterized as being merely a front for 

V-me’s commercial gain, as HITN suggests. 

 V-me is the product of an innovative alliance between EBC/WNET(TV) and the 

private sector, which has resulted in the creation of a Spanish-language public television 

service that numerous leaders in educational television – including the Corporation for 

Public Broadcasting, the Public Broadcasting Service, the Association of Public 

                                                 
4 In the Matter of Classification of V-me Media, Inc. as a Qualified Programmer for 
Purposes of Carriage Obligation Under Section 335, Reply to Response to Petition for 
Declaratory Ruling, at 2 (filed June 12, 2007). 
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Television Stations, and many others – have publicly praised as an excellent example of 

the public benefits that such partnerships can achieve.  In this particular case, EBC joined 

its nearly fifty years of experience in the development and distribution of high-quality 

noncommercial programming with the financial resources of the private sector to create 

unparalleled high-quality noncommercial programming designed to address the unique 

needs and interests of Hispanic households.  As shown below, V-me provides a unique 

mix of “PBS-quality” educational and informational programming in four key categories: 

kids, lifestyle, factual and current events, and movies and specials.  This material 

originates from some of the world’s best producers of educational content, and is not 

replicated by any other service in the country.   

 V-me’s partnership with EBC is consistent with long-standing and vitally 

important industry practice and does not raise novel legal or policy issues.  Public 

television stations rely on commercial, for-profit sources for much of their most 

important programming.  Florentine Films (Ken Burns productions), Public Affairs 

Television (Bill Moyers productions), NewsHour Corp (NewsHour with Jim Lehrer) and 

HIT Entertainment (Barney, Bob the Builder, Thomas the Tank Engine) are excellent 

examples of this practice. 

 As the Commission well knows, it has encouraged this kind of public/private 

arrangement to promote the development of viable public television programming.  In the 

Set-Aside Order, the Commission expressly held that set-aside channels could be used by 

public/private joint ventures where the venture was noncommercial and had an 

educational mission.  HITN does not question that EBC is a noncommercial enterprise 

with an educational mission.  Here, EBC, a noncommercial television licensee, is 
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distributing a noncommercial service (V-me) that EBC created and retains a substantial 

interest in.  Therefore, there can be no question that the relationships between V-me and 

EBC, and between EBC and the DBS carrier, satisfy the letter, spirit and the purpose of 

the set-aside rules. 

 Accordingly, V-me is optimistic that the Commission will enable EBC to 

continue to deliver V-me’s unique noncommercial programming to as wide an audience 

as possible, including through the use of DBS set-aside channels, so that the nation’s 

historically underserved Hispanic audience can benefit from this programming in the 

same way that the general public has benefited from the educational value of public 

television for decades.   

II. V-ME IS AN INNOVATIVE, NONCOMMERCIAL EDUCATIONAL 
PROGRAM SERVICE SPAWNED FROM A UNIQUE ALLIANCE 
BETWEEN PUBLIC TELEVISION AND THE PRIVATE SECTOR 

 V-me is a twenty-four hour/seven days a week noncommercial educational 

program service, offering viewers high-quality, Spanish-language educational and 

informational programming that covers issues of importance to the U.S. Hispanic 

population and society as a whole.  Through its ground-breaking partnership with EBC 

and public television stations around the country, V-me seeks to expand public 

broadcasting’s mission to the nation’s fastest-growing demographic—the Spanish-

speaking and bilingual Hispanic community.  V-me (pronounced “veh-meh”), derived 

from the Spanish word “veme” meaning “see me,” offers viewers a new way to see, 

reach, and connect with America’s Latino families.  V-me provides a new choice for 

television viewers longing for positive content, family-oriented intelligent entertainment, 

and educational Spanish programming.     
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 The V-me network is the product of a years-long project, first conceived by EBC 

as “Viva TV,” to develop and disseminate a Spanish-language noncommercial television 

service, which could be distributed nationwide on public television stations’ digital 

multicast channels.  To accomplish this mission, EBC/WNET(TV) partnered with two 

private equity groups, The Baeza Group and Syncom Funds,5 which provided 100% of 

the funding for, and assumed the financial risk of, the project.  EBC/WNET(TV), as a 

noncommercial broadcaster with substantial expertise in the production of 

noncommercial programming, retained a significant equity interest (20%) in V-me as 

well as ultimate editorial control of the service.   

 On March 5, 2007, the V-me network debuted as the nation’s first Spanish-

language public television broadcast network created for America’s Latino families.  

Through the digital multicast broadcasts of public television stations across the country, 

V-me opened to markets in New York, Miami, Los Angeles, Chicago, Houston, San 

Francisco, San Antonio, San Diego, Fresno, Denver, Orlando, and Albuquerque.6  V-

me’s launch was widely lauded as a new and much-needed voice for the Hispanic 

community in the U.S.7   

                                                 
5 The Baeza Group, a Hispanic-owned investment firm led by Cuban-American Mario 
Baeza, focuses on enterprises supportive of the Hispanic community.  The venture capital 
firm Syncom Funds specializes in investing in media companies targeting traditionally 
underserved markets. 

6 Following the March 2007 launch, public television stations across the nation began 
adding V-me to their digital lineups.  See e.g., Milwaukee Public TV to Launch Spanish 
Channel, The Business Journal of Milwaukee, Apr. 24, 2007; David Montgomery, Public 
TV Airs a New Spanish Voice:  MPT Adds V-me Service to Digital Offerings but Cable 
Reach is Limited, Wash. Post, Aug. 22, 2007, at C1. 
7 See, e.g., Robert Feder, PBS Stations Roll Out New Spanish Network, Chicago Sun-
Times, Feb. 8, 2007, at 49 (from WTTW Channel 11 President and CEO Dan Schmidt:  
“WTTW is extremely proud to present this quality broadcast network that speaks directly 
to Chicago’s growing and diverse Latino population. . . . V-me’s distinctive programming 
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 V-me content is distributed to viewers over a number of platforms.  As a 

complement to its television offerings, V-me maintains a robust website, presenting 

quality content and forums for Latinos, as well as helpful educational online resources for 

children and parents.8  Currently, V-me’s television service is: 

• broadcast locally in New York by EBC on one of WNET(TV)’s digital 
multicast channels; 

 
• broadcast on the digital multicast channels of nearly two dozen other 

noncommercial educational television stations across the country; 
 
• retransmitted on basic digital cable systems, in a “localized” form as 

broadcast by the public television affiliate; and 
 
• carried on the Dish Network, pursuant to an agreement between EBC and 

EchoStar. 
 

In addition, V-me understands that EBC is negotiating with DIRECTV Group, Inc. to 

offer V-me programming on a reserved DBS channel.  Public broadcasting stations 

receive V-me’s programming at no cost.   

 V-me is provided to WNET(TV) and other PBS-affiliates through a national feed, 

which the stations can either air intact or tailor by replacing V-me content with local 

programming, interstitial matter, or underwriting announcements prior to distribution.  

Thus, the distribution scheme allows public broadcasting stations and cable operators to 

better serve their distinctive local Hispanic communities with tailored programming as 

                                                                                                                                                 
across all genres – from children and family to current affairs to arts and culture – 
represents the best that public television has to offer.”); Press Release, Maryland Public 
Television, MPT Announces 24-Hour Spanish-Language Channel, May 2, 2007, 
http://www.mpt.org/pressroom/pr/prdisplay.cfm?pruid=07050201 (from Robert Shuman, 
President and CEO of Maryland Public Television:  “V-me will fill a need for quality 
Spanish-language television within the growing Latino population of Maryland and 
beyond. . . .  As they learn English, V-me will help our Spanish-speaking community to 
become better-informed citizens and make sure their children are prepared for school.”). 
8 See V-me, http://www.V-me.tv/ (last visited Aug. 24, 2007). 
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appropriate.  In addition, the service is presented and branded in each market as “a 

service of” or “un servicio de”  that station.  Hourly representations on the Dish Network 

feed make clear that V-me is created and presented in partnership with public television 

stations around the country.  

III. V-ME OFFERS AN ABUNDANCE OF DIVERSE, HIGH-QUALITY, 
NONCOMMERCIAL SPANISH-LANGUAGE EDUCATIONAL 
PROGRAMMING. 

 V-me’s diverse lineup includes Spanish-language versions and adaptations of 

several WNET(TV) award-winning public television programs (e.g., Nature, Great 

Performances, Religion & Ethics, AIR (now known as Expose), Wide Angle, Cyberchase, 

Franny’s Feet), as well as original V-me productions and programming acquired from 

other public television stations and third-party content providers (e.g., Viva Voz, Nuestro 

Barrio, Plaza Sésamo).  Under the terms of its agreements with EBC, V-me’s 

programming must reflect a level of quality consistent with the standards of PBS, and 

EBC has the unfettered right to reject any proposed programming that falls short of those 

standards.  V-me airs without commercials,9 and approximately 20 to 25 percent of V-

me’s programming is adapted from English-language public television programs.  V-

me’s production slate has grown in part due to content and co-production relationships 

forged with world-class media partners such as BBC, National Geographic, Sesame 

Workshop, HIT Entertainment, and Alliance Atlantis.   

 In the years preceding its network launch, with the assistance of CPB funding, 

EBC conducted focus groups in Los Angeles, Chicago, Miami, Houston, and New York, 

gathering information on its target market and searching for ways to appeal to the 
                                                 
9 V-me generates its revenues from underwriting spots, syndication of the network’s 
originally produced programs, and sales of DVDs and other products internationally.    
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broadest possible Latino audience.  On the basis of this research, V-me was able to craft 

programming with a mission to entertain, empower, inspire, and educate viewers through 

a vast array of educational and informational programming.  V-me’s programming is 

organized into four main categories—kids, lifestyle, factual and current affairs, and 

movies and specials—each devoted to different aspects of a person’s life.  The programs 

described below provide just a few examples of the diverse high-quality noncommercial 

programming currently offered by the V-me network. 

A. V-me Kids:  Growing and Playing 

 V-me devotes 36 hours per week to programming for parents, caregivers, and 

children that promotes a healthy, positive environment for children to learn and play in 

Spanish.  Characters like Jim de la Luna and the Hoobs puppets engage preschool 

children and help them learn the Spanish language.  In addition, V-me’s website features 

an assortment of educational online resources, giving Spanish-speaking families another 

outlet for informative children’s content.   

• “Plaza Sésamo” – Launched three decades ago in Mexico and Latin 
America, the acclaimed Spanish-language counterpart of “Sesame Street” 
educates and delights Hispanic children and helps them gain a better 
understanding of the world around them.  The program teaches children 
basic literacy and math skills, offering a mix of live action, animation, 
original music videos, and unforgettable characters. 

 
• “Los Pies Magicos de Franny”/“Franny’s Feet” – This award-winning 

international program is aimed at children ages four through seven.  In 
each episode, the show’s title character slips on a pair shoes, asking 
“Where will my feet take me today?,” and then finds herself meeting new 
friends in places such as the African Savannah, a Mexican fiesta, the 
arctic, or a Japanese tea ceremony.  Global awareness, science, and 
vocabulary development are woven into the storytelling, as the show 
encourages young people to expand their horizons. 

 
• “Hoobs” – Jim Henson’s colorful puppet aliens from planet Hoobland 

take children on a journey to explain our world.  This children’s program 
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fosters understanding of the world; emotional, personal, and social 
development; communication and language; expressive and aesthetic 
development; and physical development and movement. 

 
• “Las Tres Mellizas Bebes”/“The Baby Triplets” – In this animated 

series based on a popular book series, triplets Ana, Teresa, and Helena 
entertain Spanish-speaking children while teaching valuable lessons on 
vocabulary, language skills, and social development. 

 
• “Jim de la Luna”/“Lunar Jim” – Stop-motion 3D animation transports 

preschool children into the world of discovery, as astronaut Lunar Jim 
teaches science and exploration and encourages active learning.  As a 
resident of the moon, Jim, like preschoolers, experiences many things for 
the first time, thus teaching children important life skills such as 
observation, asking questions, being persistent and creative, and 
cooperating with others.  This international hit series made its U.S. 
television premiere on V-me. 

 
B. V-me Lifestyle:  Living and Changing 

 Early morning, in the afternoon, and on weekends, V-me engages viewers with a 

diverse lifestyle lineup of programming related to food and nutrition, travel, design, 

home, self-improvement, parenting, health and well-being. 

• “Aire Yoga” – Each day, noted Spanish actress and yoga instructor Anna 
Silvetti teaches yoga from beautiful natural locations throughout Miami.  
This V-me original production focuses on wellness and fitness. 

 
• “Los Niños en su Casa” – This Peabody Award-winning parenting series, 

produced by KCET in Los Angeles, is targeted to today’s bicultural and 
bilingual families, particularly parents and caregivers of children up to 
five years of age.  The series shares strategies for cognitive, social, 
literacy, language, emotional, and physical skill development. 

 
• “Una Mirada A” – Each week, “Una Mirada A” takes its viewers on a 

journey to destinations like Italy, Greece, France, and Puerto Rico, 
providing aerial shots, regional music, and poetic narrative. 

 
• “Trans World Sports” – This weekly international sports roundup covers 

popular sports from around the globe. 
 

• “Lo Mejor de Food Network” – V-me offers a weekday block of Food 
Network programming specially selected to serve Hispanic viewers, which 
includes “Nuestra Cocina” and “Mas Sabor en Menos Tiempo.” 
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• “Nuestro Barrio” – Using the entertaining and engaging telenovela 
format with characters reflecting different nationalities and generations, 
this mini-series about Hispanic life in the U.S. educates viewers on issues 
such as health, wellness, personal finance and money management, credit, 
homeownership, predatory lending, and foreclosure prevention.  As a 
daytime lifestyle show, “Nuestro Barrio” is marked by the drama of 
traditional telenovelas but substitutes educational messages for the sexual 
intrigue typical of the format.   

 
C. V-me Factual and Current Affairs:  Exploring and Expressing 

 During primetime, V-me’s viewers can choose from a mix of intelligent 

entertainment and opinion programs targeting America’s Latinos and exploring topics 

such as history, science and technology, nature, current affairs, news, and biography. 

• “Viva Voz” – Airing every weeknight, V-me’s flagship original 
production provides a platform for hosts and guests to freely engage in 
discussion about current issues affecting the Hispanic community and 
society as a whole.  The hosts of “Viva Voz” reflect the diversity of the 
Hispanic community and add a unique Latino perspective, hailing from 
different countries and covering different areas of expertise.  The show’s 
varied guest list has included newsmakers and celebrities such as Oscar 
nominee Adriana Barraza, U.S. Representative Nydia Velazquez, New 
York Yankee Jorge Posada, New Mexico Governor and U.S. Presidential 
hopeful Bill Richardson, Salsa star India, and Nicaraguan President Daniel 
Ortega.  

 
• “Oppenheimer Presenta” – This critically acclaimed weekly panel, 

anchored by noted columnist and Pulitzer Prize winner Andres 
Oppenheimer, features politicians, journalists, artists, and advocates who 
play influential roles in the lives of Latin Americans.   

 
• “Wide Angle:  Crónicas de Nuestro Tiempo” – Making its Spanish-

language U.S. debut on V-me, this hard-hitting, award-winning 
international documentary series offers viewers a thoughtful yet 
provocative perspective on global issues. 

 
• “La Plaza:  Conversaciones con Maria Hinojosa” – Co-produced with 

Boston’s WGBH and hosted by Emmy® award-winning journalist Maria 
Hinojosa, “La Plaza” features provocative, in-depth interviews with 
America’s foremost Latino artists, writers, activists and civic leaders.   
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• “Exploraciones” – This entertaining weekly series explores how science 
and technology are changing and improving the lives of people 
everywhere. 

 
• “Creencias” – Adapted from the award-winning program “Religion and 

Ethics,” “Creencias” examines how faith and values shape global news.  
This unique show offers a timely Hispanic perspective on issues ranging 
from Al Qaeda to Enron to the Vatican to Capitol Hill.  

 
• “Biografías Clío” – Designed to shed light on the shared history of 

Mexico and the U.S., this series uses the lives of key historical figures to 
examine a variety of topics, including education, science, economics, 
labor, culture, and politics. 

 
• “AIR:  Reportajes de Investigación” – This half-hour program 

highlights recent headlines captured by journalists from different media 
whose investigations shed light on various issues of public importance. 

 
• “The Face:  Jesus in Art” and “Picturing Mary” – These two art 

documentaries aired during Easter weekend and guided viewers through a 
global exploration of religious art throughout history. 

 
D. V-me Movies and Specials:  Celebrating and Enjoying 

 Every night, V-me en Pantalla presents contemporary Spanish-language films 

from Latin America, Europe and the U.S., captioned in English subtitles to appeal to a 

wider audience.  V-me also features weekly cultural and entertainment specials, such as 

international concerts, theater, dance, pop culture, and other artistic performances. 

IV. WIDE DISTRIBUTION OF V-ME PROGRAMMING, INCLUDING ON 
DBS SET-ASIDE CHANNELS, FURTHERS THE PUBLIC INTEREST BY 
PROVIDING EDUCATIONAL AND INFORMATIONAL CONTENT TO 
SPANISH-SPEAKING VIEWERS OF ALL AGES, WHICH COMPRISE 
AMERICA’S LARGEST AND FASTEST-GROWING MINORITY GROUP 

 Undeniably, wide distribution of high-quality educational Spanish-language 

television programming such as V-me’s to the burgeoning United States’ Hispanic 

population—the nation’s largest and fastest-growing minority group10—furthers the 

                                                 
10 See Press Release, U.S. Census Bureau, U.S. Dep’t of Commerce, Minority Population 
Tops 100 Million, May 17, 2007, http://www.census.gov/Press-
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public interest.  Indeed, Chairman Kevin J. Martin recently observed that V-me, a service 

he called “Maryland’s first public all-Spanish-language channel,” was not available in all 

homes within the Washington metropolitan area that would benefit from its 

programming.11   

 Providing all of America’s rapidly-growing Hispanic population with a service 

specifically targeted to meeting its educational and informational needs will be a 

substantial undertaking.  The most recent data available from the U.S. Census revealed a 

total Hispanic population of approximately 40.5 million in 2004, representing 14.2% of 

the total U.S. population.12  By 2006, 15 states had at a least a half million Hispanic 

residents.13  Alhough Hispanics represent an increasingly significant part of the American 

population that public television exists to serve, they still lack adequate choices for 

noncommercial educational Spanish-language programming.  Appealing to the widely 

varied Hispanic population – which consists of individuals spanning various countries of 

                                                                                                                                                 
Release/www/releases/archives/population/010048.html (“2007 Minority Population 
Press Release”); The Number of Hispanic U.S. TV Households Grew 4.4 Percent, 
Communications Daily, Aug. 31, 2007, at 11 (noting that the number of Hispanic TV 
households in the U.S. grew 4.4% in the past year to 12.1 million). 
11 Letter from Kevin J. Martin, Chairman, FCC, to Gary Flowers, Executive Director and 
CEO, Black Leadership Forum, et al. (Aug. 22, 2007), at 
http://www.fcc.gov/commissioners/martin/documents/alacarte-ltr-082207.pdf 
(“Chairman’s A La Carte Letter”). 
12 See U.S. Census Bureau, U.S. Dep’t of Commerce, American Community Survey 
Reports, The American Community—Hispanics: 2004, Feb. 2007, at 1, available at 
http://www.census.gov/prod/2007pubs/acs-03.pdf (“2004 Hispanic Community Report”).  
Individuals of Mexican, Puerto Rican, Cuban, Dominican, Central American, South 
American, and Spanish origin were reported as “Hispanic,” which is synomomous with 
“Latino.”  See id.  The estimated population of U.S. Hispanics as of July 1, 2006 was 
44.3 million.  See Press Release, U.S. Census Bureau, U.S. Dep’t of Commerce, Facts for 
Features, Hispanic Heritage Month 2007:  Sept. 15 – Oct. 15, July 16, 2007, 
http://www.census.gov/Press-
Release/www/releases/archives/facts_for_features_special_editions/010327.html (“Facts 
for Features”). 
13 See Facts for Features. 
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origin, generations, and educational levels and ranging from recent immigrants to 

acculturated citizens – is an enormous challenge.  V-me has taken on this challenge, 

offering more choices than ever to this underserved market.    

A. V-me provides what has been missing from America’s Spanish-
language television. 

 The American media landscape suffers from a deficit of quality Spanish-language 

noncommercial educational programming that reflects the Latino experience and 

showcases Latino contributions to our nation.  In today’s ratings-driven world of 

commercial television, the oftentimes racy telenovelas and entertainment talk shows 

dominate Spanish-language programming.14  Commercial Spanish-language television 

too often is devoid of serious educational (and entertainment) value.  

 V-me departs from the traditional lineup, providing viewers with what has been 

missing from Spanish-language television – greater choice, enhanced visibility, improved 

quality, and a way to connect the diverse web of Latino groups residing in the U.S.15   Its 

positioning as a noncommercial service, built with funds from private investors but 

reflecting the mission and content of public broadcasters, gives V-me the flexibility to 

offer viewers more choices for healthy, educational fare that has not existed in the 

                                                 
14 See, e.g., Arian Campo-Flores, Latino TV Gets Serious:  A New Spanish-Language 
Network Hopes Viewers Will Choose Highbrow Talk Shows Over Trashy Telenovelas, 
Newsweek, Mar. 19, 2007, at 48 (“For viewers of the two main Hispanic TV networks in 
America, the big decision each night comes down to this:  do we watch a telenovela (soap 
opera), or do we watch a . . . telenovela?”).   
15 See, e.g., Campo-Flores, supra note 14 (“Latino viewers and media critics have long 
clamored for more variety, particularly kids’ shows.”). 
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commercial landscape.16  By way of example, unlike other Spanish-language networks, 

V-me has only one telenovela-like dramatic series, “Nuestro Barrio.”  While  

“Nuestro Barrio,” a weekly continuing series, contains much of the high drama inherent 

in shows of this format, the dramatic storyline is intentionally interwoven with 

educational messages about financial literacy that are pertinent to the Hispanic 

community.  “Nuestro Barrio” was produced by the Media Advocacy Division of The 

Community Reinvestment Association of North Carolina, a non-profit advocacy group 

that promotes and protects wealth for underserved communities, with funding from 

Freddie Mac.17  Bringing smart and engaging entertainment with a unique mix of 

programs for all ages, V-me educates and empowers Hispanic viewers and provides a 

noncommercial programming alternative to mainstream Spanish-language media. 

                                                 
16 As one journalist commented, “other stations and networks have attempted the V-me 
route before, but ratings-driven advertising has made it difficult to compete with the 
bikini-clad dancers of other channels.  But as a network aired by PBS stations, V-me 
doesn’t have those constraints.”  Leila Cobo, A New Point of View:  All-Spanish Network 
Pushing “Meaningful Programming,” Billboard, Apr. 7, 2007.  Still, V-me has 
encountered difficulties obtaining cable carriage in some markets.  See Montgomery, 
supra note 6, at C1, C7 (pointing out that V-me is not available to cable subscribers in 
counties where the vast majority of Maryland’s Latinos reside); see also Chairman’s A 
La Carte Letter at 2 (using V-me as an example of how “[o]ftentimes it is difficult for 
[independent and niche] networks to get carried by cable and satellite providers”).  This 
highlights the importance of continued carriage of V-me on DBS reserved channels. 
17 See Nuestro Barrio, http://www.nuestrobarrio.tv/us/main.htm (last visited Sept. 7, 
2007); News Release, Freddie Mac, Freddie Mac, Lenders Collaborate to Launch 
Homeownership Themed Telenovela Next Week in Texas, Phoenix, Miami: Spanish-
Language Soap Opera Combines Entertainment with the Financial Facts of Life, Sept. 20, 
2006, 
http://www.freddiemac.com/news/archives/afford_housing/2006/20060920_nuesto_barri
o.html. 
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B. V-me’s programming fosters the learning and growth of a critically-
important and rapidly-growing segment of the American population – 
Spanish-speaking youth 

 For younger viewers, V-me offers 36 hours of educational and informational 

Spanish-language children’s programming each week.  This is a critical segment of the 

American population that could benefit the most from wide access to high-quality 

educational programming.  Notably, as of July 1, 2006, Hispanics accounted for 23% of 

the total U.S. population under the age of five.18  Overall, U.S. Hispanics have a larger 

proportion of young people compared to the general population, with roughly one-third 

of Hispanics under the age of eighteen.19  Further, Hispanics are more likely than the rest 

of the population to live in family households.20   

 Yet, even with one out of every five preschoolers in our country being of 

Hispanic origin, there remains a well-documented dearth of high-quality Spanish-

language children’s programming.21   Fortunately, noncommercial programming offered 

by V-me can be “much more widely distributed thanks to its status as a Spanish-language 

                                                 
18 See Facts for Features. 
19 See 2007 Minority Population Press Release (noting that only one-fourth of the total 
U.S. population is younger than 18). 
20 In 2004, about 77% of Hispanic households were family households, compared to 66% 
for non-Hispanic Whites. See 2004 Hispanic Community Report at 10. 
21 Luis Clemens, Uphill Battle for Spanish Kids’ Programmers, Multichannel News, Apr. 
2, 2007, at 14 (noting broadcasters’ lack of focus on Spanish-language kids’ 
programming and that “[i]nnovation in this area has been left to public television and the 
cable networks”).  Louis DeSipio, an associate professor of Chicano/Latino studies at the 
University of California, Irvine, who conducted a study on Hispanic viewing habits, 
noted that Latinos generally find Hispanic programs to be “more cartoonish or action-
oriented” than educational.  Kelly Brewington, MPT to Add Spanish Programs; Launch 
Set for August; New V-me Network Offers Broad Variety of Shows, Baltimore Sun, May 
2, 2007, at 5B.  
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multicast public-television network.”22  Stripped from the shackles of the advertiser-

driven commercial television market, V-me has more flexibility to reach child audiences.  

Further, research has shown that the affirmation of a culture is best achieved in that 

culture’s primary language.23  Thus, during their early formative years when preschoolers 

are first learning about their Hispanic heritage, V-me programs help foster that learning 

and growth. 

V. CONCLUSION 

 Educating our country’s burgeoning Hispanic population through diverse 

noncommercial program offerings, made available to viewers over multiple media 

platforms, is a mission that V-me fulfills with pride.  V-me provides a unique and 

invaluable noncommercial television service to the public.  HITN’s Petition is simply 

predicated on incorrect assumptions that ignore V-me’s evolution and public 

broadcasting heritage, belittle EBC’s fundamental role in the creation of and ongoing 

participation in V-me, and misstate the contractual relationship with EchoStar.  In light of 

these facts, the Commission should expeditiously deny HITN’s Petition for Declaratory 

Ruling and allow DBS providers, under their agreements with EBC, to continue to offer 

V-me’s noncommercial educational and informational programming on reserved set-

aside channels under Section 25.701 of the Commission’s rules.  

      

                                                 
22 See Clemens, supra note 21. 
23 See Clemens, supra note 21; cf. Teresa L. McCarty and Galena Sells Dick, Mother 
Tongue Literacy and Language Renewal:  The Case of Navajo, 
http://www.literacyonline.org/products/ili/webdocs/ilproc/ilprocMc.htm (last visited 
Sept. 7, 2007) (“Navajo literacy is, first, an affirmation and expression of indigenous 
identity and a validation of community-held knowledge. Literacy in Navajo tangibly 
connects children to the history and culture of their people.”). 
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Declaration of Carmen M. DiRienzo

I, Carmen, M. DiRienzo, declare, under penalty ofperjury, as follows:

1. I am President ofY-me Media, Inc.

2. I have reviewed the foregoing Comments ofY-me Media, Inc.

3. The facts contained therein are true and correct to the best ofmy knowledge,
information, and belief.

Date: September 7,2007
Carmen M. DiRienzo, President
Y-me Media, Inc.




