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PROPOSED SPRINT SERVICES LOCAL CALLING INFORMATION FORMAT

(REQUIRED FROM EACH LEC/TMC)
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APP!.:~I:>l:< 0

LOCAL EXCHANGE TELEPHONE CQHPANIES OPERATING
UNDER THE JURISDICTION OF THE

NORTH CAROLINA UTILITIES CDHHISSION

ALLTEL-Carolfna, Inc.
P.O. Box 1209
106 Gordon St.
Sanford. N.C. 27330
HR. STEPHEN K. MAGINNIS. PRESIDENT

Barnardsvflle Telephone Company
P.O. Bo.. 158
Leesburg. Alabama 35983-0158
HR. JOSEPH E. HICKS, PRESIDENT

Carolina Telephone &Telegraph Company
720 Western Blvd.
Tarboro. N.C. 27886
HR. WILLIAM F. WARDWELL. V.P .• AOHINISTRATION

Central Telephone Company
P.O. Boll 2308
Hickory. N.C. 28601
HR. LARRY B. HOUCK, VICE PRESIDENT

Cltfzens Telephone COMPany
P.O. Box 1137
BreYard. N.C. Z8712
HR. C.W. PICKELSIMER. JR .• ViCE PRESIDENT AND GENERAL MANAGER

Concord Telephone Company
P.O. Box ZZ7
Concord. H.C. ZeOZ5
HR. PHIL WIDENHOUSE, EXECUTIVE VICE PRESIDENT

Contel of North Caro11na. Inc.
P.O. Box 655
Weaverville, N.C. 28787
HR. JIM THOMAS. ADHINISTRATOR~PUBLIC AFFAIRS

Contel of V1rg1n1a. Inc.
1108 East Main Street. Suite 1108
Richmond, Virginia Z3Z19
HR. DALLAS H. REID, DIRECTOR

Ellerbe Telephone Company
Drawer ZZD
Ellerbe. N.C. 28338
HR. J.H. BENNETT. PRESIDENT



GTE South. Inc.
P.O. Box 1412
Durham, N.C. 27702
MR. TERRY H. DESHOND, GOVERNMENT RELATIONS MANAGER

Heins Telephone Company
P. O. Box 1209
109 Gordon St.
Suford, N.C. 27330
MR. STEPHEN K. MAGINNIS, PRESIDENT

lexington Telephone Company
p.O. Box 80S
lexington, N.C. 27292
MR. RICHARD G. REESE, PRESIDENT

Mebane Home Telephone Company
p.O. Box 9
Mebane, N,C. 27302
MR. W.R. HUPHAH, JR. ,PRESIDENT

Nortn State Telephone Company
P.O. Box 2326
Hi9h Point, N.C. 27261
HR. ROYSTER H. TUCkER, JR., PRESIDENT

PfneviIIe Telephone Company
200·208 Dover St.
Pineville, N.C. 28134
HR. JOSEPH 8AKER, MANAGER

Randolph Telephone Company
Drawer A
Liberty, N.C. 27298
HR. W.H. FITZGERAlD, PRESIDENT

Saluda Mountain Telephone C~any

P.O. Box 158
leesburg, Alabama 35983-0158
HR. JOSEPH E. HICkS, PRESIOENT

Sandhfll Telephone Company
P.O. 1209
109 Gordon St.
Sanford, N. C. 27330
HR. STEPHEN K. HAGlNNlS, PRESIDENT

Servfce Telephone Company
P.O. Box 158
Leesburg. Alablma 35983-0158
HR. JOSEPH E. HICkS, PRESIDENT



Southern Bell Telephone &Telegraph CO.
P.O. Box 30188
10th Floor Southern NatIonal Center
Charlotte, H.C. 28230
~R. ROGER BURGE, ASSISTANT VICE PRESIOE"T



TELEPHONE MEMBERSHIP CORPORATIONS

Atlantic Telephone ....e.rship Corp.
p. O. 80x 3198
Shell lotte, North Carolina 28459
Russell D. Price, General Manager

P1ed~nt Telephone Hemb~rshfp Corp.
aox 2066
lexington, North Carolina 27293
Elbert R. Perrell, Manager

Randolph Telephone Membership Corp.
Route 4, Box 102
Asheboro, Horth Carolina 27204-0040
Robert G. Holden, Manager

Skyline Telephone Membership Corp.
P. O. 80x 759
West Jefferson, North Cnottna 28694
H. G. Davis, Manager

Star Telephone Membership Corp.
P. O. Boll. 348
Clinton, North Carolina 28328
Hl1ton R. T~, General Manager

Surry Telephone Membership Corp.
Boll. 385
Dobson, Harth Carolina 27017
Michael W. Stanley, Hen'ger

Tri-County Telephone Membership Corp.
Route 2
Belhaven, North Carol tn. 27810-9505
Cecl1 O. Slnith, Sr., ""nager

Wilkes Telephone Membership Corp.
P. O. 80x 740
"'11,rs Creek, North Carolin. 28651·0740
Clifton H. Guffey. Gener.l Man.ger

Yadk1n Valley Telephone Membership Corp.
P. O. Ball 368
Yadkinvl1le, Horth C.rolln. 27055
William R. Crownfield, General I4an.ger

Telephone: (919)754-4311

Telephone: (704)787-5433

Telephone: (919)879-5684

Telephone: (919)877-3111

Telephone: (919)564-4194

Telephone: (919)374-5021

Telephone: (919)964-4211

Telephone: (919)973-3103

Telephone: (919)463-5022



LONG DISTANCE CARRIERS REGULATED BY

THE NORTH CAROliNA UTILITIES COMMISSION

(AS OF DECEMBER 31. 1990)

AT&T Communications of the Southern Stat~s. Inc.
P. O. 80x 2148
Charlotte. Korth CaroHna 28211

Business Telecom. Inc
120-1/2 West Kargett St
Raleigh. North Carolina 27602

Cable I. Wfreless CoIwrLInications. lnc.
1919 Gallows Road
Vienna. Vlrglnla 22180

Carollna Network Corporation
316 East Morehead Street
Charlotte, Korth Caroltna 28234

Carolina Telephone long Distance, Inc.
P.O. Box 1195
Tarboro, North Carolina 27886

C~nlclt10ns Services, Inc.
dlbla Metromedla§'ITT long Distance
One Karmon Plaza
Secaucus. Hew Jersey 07096

MCI TelecOlllllUnlcltions Corp.
400 PeriMeter Center Terrace, H.E.
Suite 400
Atlanta, Georgia 30346

Mld Atlantic Telephone Cocnpany
1106 East Market Street
Greensboro. North Carolina 27401

Phone klerica of Carolina. Inc.
P. O. 80x 241346
Charlotte, North Caro11na 28224



LONG DISTANCE CARRIERS REGULATED BY

THE NORTH CAROLINA UTILITIES COMMISSION

(AS OF DECEMBER 31, 1990)

Precision Data International, Inc.
dlbla PACECOH
4100 MacArthur Boulevard, Suite 300
Newport Beach, California 92660

SouthernNet Systems, Inc.
780 Douglas Road, Suite 800
Athnu. Cie'OI"91a 30342

SouthernNet, Inc.
dlbla Telecom*USA
780 Douglas Road, Suite 800
Atl.nta, GeOI"91a 30342

Trl-Tel COlIIIlUnlcatfons
16-0 Oak Branch Drive
Greensboro, North Carolina 21401

US Sprint C~ntcattons Company
3065 CulftOerland Circle
Atlanta, Ga 30339

Wynn Hill
206 E.st Center Street
P.O. Box 1631
Lexin9ton, North Carol1na 21292

2



l>epartment of Human Resources

Donnie Allred
AssIstant Director, Divison of &udgct and AnalYS1S
N.C. Department of IIUJTIan Resources
101 al.JJr Drive
Raleiqh, Vaeth Carolina 27603

State 7reasurer

C. OOuglas Chappell
Deputy Treasurer, State of ~orth Carol in,)
Albemarle BUilding
325 North Salisbury St.
Raleigh, ~orth Carolina 27603-1388
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APPENDIX X

COpy OF NOTIFICATION TO FCC
OF SUBSTANTIVE CHANGES



North Carolina
Departmeot of Health aDd Bumlln Services
Division of Services (or tbt: Deaf and the Uard of Bearing
1100 Navaho Drive. 2301 Mail Service Center, Raleigh. NC 27699-2301
Tel: 919-874-2212 (VolceflTY)
Michael F. Easley, Governor. Dempsey Benton, Secretary. Jan Withers, Director

September 20, 2007

lbomas ChandJer, Chief
Disability Rights Office
Consumer and Governmental A1fair.; Bureau
Federal Communications Commission
44S 12U1 Street SW
Washington, D.C. 20554

RE: Changes to the North Carolina TdecommllIUcaUoDS Relay Services

Dear Mr. Chandler,

During 2004, NOM Carolina experienced staffchanges with the administration of the
Telecommunications Relay Services. In June of2004, former TRS Administrator Linda Nelson
stepped down from her position and I was hired in November. In March of2004, the TRS con1J'aCt
was amended with Sprint Relay to iDdude the provision ofCapTel after a successful trial period. I
wac, to = that North Carolina;'; in compliance with FCC rule 47 C.F.R. §64.605 (1)(\) by
noti.fYing the Commission of ibis substantive change to the stale's TItS program. The state recognizes
the role that substantive changes are to be reported within sixty (60) days and apologizes for the delay.

lfyou have questions, please do not hesitate to CODlaCt me at (919) 874-2249 or via email at
Pamela.lloyd@ncmail.net

Resoectfully, l~

~~~=--..::.---
Pamela Uoyd, TRS AdministrBlOJ"

cc: Marlene Dortscb. Commission Secretary
Kendrick Fentress, NC Utilities Commission - Public StaffAttorney
Jan Withers. DSDHH Director



Appendix W: Copy of Phone Bill with Surcha~ Rata or legislative Order
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APPENDIXY

MEDIA CAMPAIGN PLANS
2005 - 2007

Sprim allide./or TRSCetij'lCOIion Rmewal (AIIpUI IJ. 1(07)



APT
lJl~nHIIU III CO....UIlICAllONI

DIVISION OF SERVICES FOR THE DEAF
AND THE HARD OF HEARING

Agency for Public Telecommunications
Media Plan: October 2007 through March 2009

September 17, 2007



APT
Media Action Plan from September 12, 2007

• Revise Media Plan
- 25% TV reach only for First Quarter 2008
- 25% TV reach only for First Quarter 2008

• Road Trip Newspaper for January and February
- Include only newspapers in counties where there is a Road Trip

planned
• Counties: Alamance, Buncombe, Burke, Catawba, Craven,

Cumberland, Davidson, Franklin, Gaston, Guilford and New
Hanover

• Towns: Fayetteville, Louisburg, Morganton, Hickory, Wilmington,
New Bern, Greensboro, Burlington, Lexington, Gaston, Asheville

• Add Primetime spots to all TV weeks
• Revise PSA rotation

- December '07: Replace TEDP & DB TEDP with CapTel
- January '08: Replace CapTel with TEDP & DB TEDP

lli1112OO1~by:
JiI~.Media SeI\'IcM Mar\IgeI'
c•..". Howel, MediI! Plw1ntr
P.lU HVdon, Med\II Buyer

I<qetq lor Nlk Teleaorrr'ru'lbllOl'lt
1311 Mail seMc:. Center'R~ He 276""'318

{llOI 13UJ.41 • F.. (910) 715-13Ul

$(1712001,



APT
Other Action Plan from September 12, 2007

•

•

•

•

APT to provide production to the existing DSDHH spots, including the change in the
phone number used previously to the DHHS Care Line number.
(Pam L1oyd-Ogoke to provide Jill with that number. Since DSDHH is handling
the calls until January, 2008 when the Care Line folks take over, we will run
existing Emergency, Deaf-Blind Emergency and Relay spots- with no changes.
APT will make changes to those spots to reflect the Care Llne# beginning in
November/December prior to the start of 1st Quarter, 2008. )

DSDHH to supply APT with a new CapTel spot and the Don't Hang Up Spot. (APT
may have to include new Care Line Number to these spots. MUST HAVE CAI'TEL
BY 9/26/07; MUST HAVE DO NOT HANG UP SPOT BY 11/01/07 )

DSDHH to supply APT with the English and Spanish artwork for a printed newspaper
ad for the Road Tour Locations and for the Relay Newspaper Ads APT will provide
deadlines for artwork for newspapers once media Is placed.

OPENnet programs: Fran Wescott of APT will schedule four OPENnet programs in
December '07, March '08, September '08, and a date TBD after that pnor to the end
of March '09. (These programs will be drawn up in a separate agreement between
APT and DSDl-lH.)

1i117/200TPrewnled by.
..~,Mecbs.vlonMantgtr
e.thy Howell, MediIo~
P.~ J-t9don. MedlI8uyel'

A/iettCY for PubIcT~1lo1'*
131$ Mall $IIvlcI Cenw°~ He 276l1f.13l$

(flO) 733-6341' Fa (illl)715-131f1

911712007,



APT
Media Plan Rationale

Target Audience: HC Adults 25-64(TV) and A18-64 (RADIO)
Target Audience for CapTel: HC Adults 65+

•

•

•

•

Television will remain the primary medium to deliver the DSDHH message to the target audience.
Each campaign will deliver 50% or 25% of all adults 25-64 a minimum of three times. (A65+ for Caplel)
Programs will include morning news, earty news and primetime
Other programs may also be evaluated and used to increase the reach and frequency of the message.
Buy will include Spanish for Raleigh/Durham Univision local station WUVC where PSA is available

Radio will be used to increase the reach and frequency of the message to the target audience.
Each campaign will deliver 25% of all adutts18-64 a minimum of three times.

- The N.C, News Network will be utilized to maximize the statewide reach and frequency of the radio
campaign

- Other stations In each market will be selected based on their A18-64 delivery not only In the individual metro
markels but also their regional reach as It impacts our statewide delivery of the message
Buy will Include Spanish Radio statewide where PSA is available
Extra radio will be purchased to increase the reach and frequency of the message to the target audience in
the Asheville and Outer Banks Area.

Cable will be used to increase the reach and frequency of the message to the target audience in
the Asheville Area and in the Outer Banks

Possible Networ1<s may include CNN, FOOD, TNT, TBS, FOX NEWS, LIFETIME, USA, THE WEATHER
CHANNEL, A&E, HALLMARK, TV LAND AMC
:30 second commercials

Newspaper Ads will be used to promote the Road Tour Cities and Relay North Carolina
Costs have been evaluated for Daity, Community, Black, and Hlspanic newspapers
Costs have been evaluated for both four color and black & whfte ads

W17I2OO7PraMnled by

• H8mmergten. UIdie SeMon~
c.1hy Howell. MediI PIInner
PllM Higdon, Medil8uyer

AQency lor P\ltIIc TMKormulIcallDnl
1318 Mal SeMoI e.nter. R*'IIh. NC 21&....,3,6

(Ill)13~t • Fa (9tll) 115-1318

111712001
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APT
i.lClUUIU III COllllolU",l(lltIOHS

Media Plan Rationale
Target Audience: NC Adults 25-64(TV) and A18-64 (RADIOI

Target Audience for CapTel: NC Adults 65+

• Weekly costs are shown in the flow charts for television,
cable, and radio

• These weeks can be purchased across a weekend so
that it appears DSDHH has commercials airing every
week:

For example, seven day Monday through Sunday Week
could be purchased as Thursday through Sunday of one
week and Monday through Wednesday of the following
week

8117!2007PreaenleG by:
JiI ~nvnergrer>,MedilI 6eMcetI Manq,r
cathy Howell, Medlll PltI"'*
?,UIlI Hlgdon, MecM. Buyer

Agerq for Public Ttlec:omnVJnlcationl
1318 Mai SeMoe c.Iltet. R.lIIgh, NC 276&9-1318

(S19) 73U341 • Fall (919) 715--1316

811712007
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APT
UIUUtllU 'II' (lUIIIIIII,II"t4"g,,1

Television As Primary Media
Rationale

• Television reaches more people every day than
any other medium

• Adults spend significantly more time with
television than with other media

• The public perceives television ads as the most
influential, authoritative, exciting, and persuasive

• Broadcast television is cited by more adults as
their primary news source for local weather,
traffic, and sports news

See Media Comparison Appendix for more details

1J11712OO7PrMe1Ud by'
.Ml-iarmlergIen,"'" SeMen~
e.ttJy Hov4I, Med_ PlInner
PlloU Higdor\, MediI 8uytIr

~ tor PublIc; TelIc::ommunlc:IlIont
13161.W SeMoe Center· Rtleigh. NC 218ft-Ute

(1118) 7'3306341 • Fax (1119) 715-13HI

W1712OO7,



APT
Radio and Cable

Secondary Media Rationale

• Radio and will be utilized primarily to increase the frequency of the
message to Adults 18-64

• Radio reaches people out of the home at work, in their cars, or
during outdoor activities

• Radio is secondary to television because it is harder to establish a
large reach quickly due to the audience being fragmented because
of so many format choices

• Cable will be used to add additional coverage in the Asheville and
Outer Bank areas

• Cable offers specialized programming on its many networks to
slightly increase our reach and to increase the frequency of the
message

• Cable is secondary to television because it does not have full
coverage of all television households

1/17t2007PI..... by'
.. H8i1"""'~Media SeNlc:a~
ClIIhy HoweI. MediI! "'-vI«
P.u11 Hgdon, t.tediI Buyer

Agency I« NIleT~,"-
1318 MIl SeMoI c.mer' FtIIIigft, NC 276.1316

{Ill, 733-6341 • F. (111) 715-1318

1/1712001
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Division of Services For The Deaf and The Hard of Hearing

APT
UlCUltllU "' (OlIUlIiUNIC'HIOI"

BUdget Summary
Production and Dubs $3,000

APT Fee (7%) $225,980
October - December 2007 $492,563

January - March 2008 $453,682
April - June 2008 $634,997

July - September 2008 $596,856
October - December 2008 $555,192

January - March 2009 $494,997
Total $3,457,267

'OPENnet programs 4@ $1800 each for a total of $7200 will
be included in separate agreement

1It1112OO1PTIMnIIId by
.. Haej""gl~,MedII SeMon~
c.~ Hcr.wI, tMdie Ptannw
PWIi H9Ion. M6dlI Buyer

~ 'or PubIc: TeIKonvnlricIIliDN
1316 ..... Servlcec.Mlf·R~ NC 276..13115

ISlli) 73J.83041 • Fp (8"1 715-131e

.,11/2007
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DSDHH MEDIA FLOW CHART FOR OCTOBER THRU DECEMBER 2007
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DSDHH MEDIA FLOW CHART FOR JANUARY THRU MARCH 2008
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DSDHH MEDIA FLOW CHART FOR APRIL THRU JUNE 2008
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DSDHH MEDIA FLOW CHART FOR JULY THRU SEPTEMBER 2008
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DSDHH MEDIA FLOW CHART FOR OCTOBER THRU DECEMBER 2008
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DSDHH MEDIA FLOW CHART FOR JANUARY THRU MARCH 2009
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ROAD TRIP 36 NEWSPAPERS
Burtington 0.1'1 TImes...... - B......on .......... 29.230 SuMoTUWeThFrSa

u; Voz De AlamwlCe "'speri(: Blrington A'"""""" •.000 ""'doy
Gr-.m~.News Com"""" "'""""' .......... ..... ""'doy

MebIne Enterprise Com"""" M-.. A,"""""" 1,517 W_doy
....hWIe CrtIz...·:nmes - ....... Boncomt>e 68,736 SuMoTuWeThFrSa

.....heIA... Molnllln~. Community ..- Boncomt>e ".562 W_doy
U Voz ~ldepeldent. H._ ..- Boncomt>e 13.500 ""'doy
Black Mountlin News eomm....ty Bl.ck Mountan Buncombe 3,57" ""'doy

MOfgIInton The Newt HentId - M_on ""'0 12,300 SuMoTUWeThFr
H<:kory Dally Record Dolly Hckcwy Cotowbe 24,089 SuMoTUWe1hFrSa

Ne'Mon Obsener~-entetpri'll Dall, Newlon Cot...... 2,,"5 MoTuWeThFr
........ockNewi Community He,""", omen 1.800 Wedne.dIy

New Bern Sun JoumBI DeIly New Bem Cno_ 17,000 SuMoTuWeThFrSe
Acerna latino HljMlnIc FlIYett~11e Cumbertand 15,000 Tuesday

Flyelle-.llle ObleMtf Oally Fayettr.llie Cumberland 73,601 SuMoTuWeThFrSa
FayetteoAlle Pre•• Black Fayett8\4l111 Cumbertand ••000 Fri

FlIYett...rne Up & Coming Weekly Communlly FayettOlAlle Cumbo..... 15,000 Wednesday
Denton Or810t Community Denton O8\k1son 2.300 W«fnn;dIIy

lexington OIIp.tch Oel~ lexington D.-on 12,878 MoTUWeThFrSa
Thom.....tle 11m" Comm_ Thorn..""" o.-on 5,10 Tu/Th/S.

LouIltug FrriUn l'me& Com"""" LouIsbUrg Franklin '.000 weso
Bome<...... Comm_ B_ Geelon 3.500 W_dey

Guion Gazette oe;~ Geelonle Geelon 34,881 SuMoTuWe1hFrSa
Chenyloille Eagle Com"""" Kings McM.nllln Geelon 3.200 W_dey

MCUlI: Holy News Comm_ Kings Mount'" Geelon 3._ W_dey
GrMnsbofo Newt & RecOtd Dolly G<eeneb<wo """'"' 111.345 SuMoTuWelhFrS.

GrMfWboRl Pucemak.- BIK' G<eeneb<wo """'"' 7.300 .....
GfMrwboRl RhInoceroa 'Tlma Com"""" G<eenebon> """'"' 38.365 ""'doy

YESIWMkly Commoow G<eenebon> """'"' ".000 ""'doy
ttgh PoinI Enl"'Pflall - t-Igh Peine """'"' 30.... SuMoTUWelhFrS.

JemestOW"l News Com"""" _1- Gu",", '.500 W_dey
The Notthwest Obtiener Comm"",~ DekRldge """'"' 1~000 F_

c.oliM e-ch t.18nd Gazett.
eomm_

caroIiNi Se8Ch -- 3,Q50 W_doy
Wilmington .JournaiI "IK' Wilmington -- •.000 .....

Wllmlngton Stat-News Dolly Wilmington -- 80,527 SuMoTuWelhFrS.
Lt.mlM News Wriohtlloilie's NewsPliper Communitv Wrlahtl-.41111 Beech _ He""""

'.000 """'doy
727,782
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APT
RELAY NORTH CAROLINA
48 DAILY NEWSPAPERS

Asheboro Courier·Tribune

AsheviIe Citizen-Tme.

Burtlngton Daily T1mes-News

Chapel Hit! Daily rameel

Charlotte Observer

Concord Independent Tribune

Dunn Daily Record

Durham Duke Chronicle

Durham Heralcl.sun

Eden Daily News

8izabeth City Dally ArNartC4

Fayettevlle Observer

FOfe.t City Daily Courier

Gaston Gazette

GoIdobon> .............

Greenlboto News & Recon:I

Greenville Daily Reflector

Henderson Daily Dispatdl

Hendersonville lines-News

111112OO7P1nefUd by.
.. Hlln'lrnergren, MediI SeNIcnM~
CIItly HcMoeI.~~lV'III'
P__ Hllldon. Madia 8uyef

Hickory Daily Record

High Point Enlerpriae

JecQonville Dlity News

Kinston Daily Free Press

laurinburg Exchange

Lenoir News·Topic

lexington Dispatch

Lumberton Robesonlan

Marion McDowell News

Monroe EnquJrer-Joumal

Morganton The News Herald

Mollol foJry News

New Bern Sun..loum8l

Newton Observer-News-Enterprise

Raleigh News and Obsefver

Reldavlle Review

Roanoke Replete o.lIy and Sunday HenlId

R~m Ric:hrnond Co. Dally Journal

Rocky Mount Telegram

~ lor PubIc: Tilleclommurlamr.
1316""" &trvlm e.m.r' R*igh. NC 21'691-13115

(lUll 733-6341 • F.. (118) 7HH316

Salisbury Post

Sanfof'd Herald

Sheby Star

Statesville Record and landmark

Tatboro Daily Southemer

Tryon Oaily Bulletin

W-S Journal

WashIngton Daily News

IMlmington Star-News

VIIIlson Daily Time.

lilo'1712007
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APT
RELAY NORTH CAROLINA

149 COMMUNITY NEWSPAPERS
Page 1 of 3

Ahoskie Roenok&-Chowan Newa.....rald

Albemane Stanly News and Prell

AndreWi Journal

Angler Independent

Apex Herald

Archdale-Trinity News

Asheboro Rendolph Guide

AsheWle Mountain Xpfeu_.-
Beaufort-Hyde News

Benson Review

Black Mountain News

Blowing Rock Blowing Rockel

Boone Mountain Times

Boone Watauga Democt8t

Brevard Transytvania Tmes

Bryson City Smoky Mount8in Tmn

Burgaw Pendet Chronicle

ButgrN Pander Post

W'l712OO7Pre1e1Ud~
• ~en.MedIa SeMen Man9f
c.lhy 1-10¥41...... '""--P" Hipn. Medi. 8uyef

Burnsville Yancey Journal

Carolina Beach Island Gazette

Cary News

Ca.hiers Crouroads Chronicle

Chapel Mil Newspaper

Chlirtotte Mecltlenburg Tmes

Cl'lartDtte Rhinoceroa Tmes

ChaOOtte WeeIdy

Cl'lerokee 8entnel

Cherryville Eagle

Clayton News-5tar

Clemmons Courier

Columbia Scuppemong Reminder

Columbus Polk County News Journal

Corrvnonweallh progreu

Concord Standard & Mt Pleasant
r_

CreaM Loafing

Creedmoor Butnef'-<:reedmoor News

Denlon Orator

~farPublcT~1loN

1315 MM s.rw:. Cenler·R~He 2788i-13UI
(918) 733-6341 • Fu (9111) 715-1315

Dumam Indepeodent Weekly

Edenton Chowan Her81d

Eliubethtown Bladen Journal clo Lumbert

Ekin Tribune

Farmville EnterpriSfl

FayetteYile Up & Coming 'Neekly

FrIInklin Press

Fremont Wayne-Wbon News leader

Fuq~.V.riNllndependent

TheG.m

Gltmar News

Gales County Index

Gele. Tri-County News

Grlihem A18rnence News

Greenlboro Rhinoceros TII'Tle5

Grifton TIme...tuder

HampstMd Topseil Voice

HBvelcdc News

Heyesville Clay Co. Progress

H8yesvile Smoky Mountliin Sentinel
8o'17f2007
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RELAY NORTH CAROLINA
149 COMMUNITY NEWSPAPERS

Page 2 of 3APT
Hertford Perqum.ns VVeekIy

High Country Preu

Highlands Highlander

Highlands' Newspaper

Hillsborough News of Orange County

Hunleraville Herald

Iredell Citizen

Jamestown News

Kannapolis Citizen

Kenansvile Duplin TlmeIlTodey

Kenly News--Kings Mountain Herald

L..ake Gaston GR..ue

l..-ke Norman Navigillor

LB.. NonTI8n Tmes

UllnglOn Hamett Co. Newa

LncoInton Lincoln Times-News

littleton Observer
Wt7I2007~bY
.II Hanwnetg~MediII SeMcu Maneo«
cathy HowIII, MedlII~
P.ulI Higdon. Medii Buyer

Louisburg Franklin Tmes

lumina News Wrightsville's Newspaper

Macon Co4Jnty News

Madison Messenger

Manteo Coulland Tme.

Marshville Home News

Mebane Enterprise

The Mini Hili Times

Mocksville Davie Co. Enterprise-Record

The Moore County Independent

Mooresville Tribune

Morehead City C.rterel Co. News-Tines

Mount Holy News

Mount Olive Trt>une

The Mountaineer

Murphy Cherokee Scout

Nashville Graphic

Newland Avery Joumallnc.

NewI8nd Avery Post

Aeenct lor PLalIc TIlIIlcorm'ur*:IIlona
13111 Mai 5eMoI Can.·~ NC 27891-13'8

(Ill) 13306)41 • Fa (illl) 715-1318

-""""""North WiJc:esboro JournaH'atriot

North Will:elboro RIIlCOl'd

The Northwest Observer

Ocnocok.,

Oriental Pamlico News

Outer Banks Sentinel

Oxford Public ledger

Pittsboro Chatham Record

PlymoUth Roanoke Beacon

The Post Biscoe

Princeton News Leader

Raeford News Journel

Red Sprin;s Citizen

Rich&and5-8eulaville Advertlaer News

Robbinavile GIlIhMl S.

Robersonvile weekly He~1d

Roxboro Courier-Tmes, Inc.

&lint Pauls Review

111112007
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APT
RELAY NORTH CAROLINA

149 COMMUNITY NEWSPAPERS
Page 3 of 3--Shallotte Brunswick Beacon

Slier City Chatham News

smithfield Herald

The Smoky Mountain News

Snow Hilt Standard laconic

Southern Pines Pilot

Southport State Port Pliol

S~rta Alleghany News

Spring Hope Enlerprile

Spruce Pine Mitchel News JoUrMJ

The Stokes News

Swainsboro Tdeland News

Sytva Hef81d & Ruralitll

rabor-loris Trilune

Taybsvlle Tines

Thorn8svikl Tme,

Trenton Jones Post

Troy Montgomery Herald

Wadesboro Anson Record

Wake Forest Wake INeekIy

Wallece Enterprise

Warrenton Warren Record

Waruw·Falaon News

The Weekly Post

West Jefferson Mountain TlmeIlAahe Co

west Jefferson Post

VVhllevllle Newt Reporter

\Yllli8mston Enterprise

Wndaor Bertie ledger-Advence

yactiwille Yedkln Ripple

Yanceyville CasweI Messenger

YESI Weekly

Zebulon Eastern wake News

",,712OO1PrtMnled by:
"1Wlrmergren. MediI SerYi:n~
c.lhy Howell,~~rner

p~~.~Buyet

AeeneY foI' Pubk TeleeomTukltlonl
131& MaIll~ Cenler' R-.Jgh. NC 2:7890-1316

('Il18) 733-a:M1' Fa (819)715-1316

&/1712007
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APT
U.tHUIOIU III (DNMUlfl(""IONI

tlI1712OOT~br
..~,MecM $erYlOes M«IIger
CIIltly Ho<MI, MediI "'--
...... Hl;don. MIdlI Buver

RELAY NORTH CAROLINA
11 BLACK NEWSPAPERS

Carolina Todey

Charlotte Pott

The o.iIy Drum

Fayetteville Press

GrHnlboro Peacemaker

Greenville RMR Voice

Raleigh carolinian

Tn.ngIe Trilune

w.s Chronide

~IofPulllc:T~~

1318 JMll s.MoI CM11er' RIIelgllI. NC 27898-1316
(ttl) 133-63041 • Fall (tIll) 715-1'111

1111112001
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APT
UCHUIlU III COMMUIl'CATlONI

ii17noo7Prnenl.cl by:
...~,en,MIdilI SeMonM~
c.1hy HoY.d, MIdlI PlInner
P_ HIgdon, MedII Buyer

RELAY NORTH CAROLINA
6 HISPANIC NEWSPAPERS

Acento Latino

laCone....

~ Voz De AIltmenoe

l.e Voz. Independiente

Ql.le Pau

Aqent::f for PubicT.~1loM
1318 M8il~ ClWller' R.1gtI, NC 2189i-1318

($11) 733-83041' Fu:jl'I) 71$-1311!1

811112001
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HEALTH FAIRS
APT

APT will work to secure participation through the media buys

•

•

•

October 7, 2007: Wilmington ·Must have DSDHH approval by 9/18/07 for this event
WEeT-TV Healthy LIfestyles Expo

Mid January, 2008: Fayetteville
Beasley Broadcast Group Radio Station, 31ll Annual Health and Well"es. Fair (WFlawKML.lWZFXfMJKs"wAZZMITEL)

January 26, 2008: Charlotte
INSOC-TV Healthy living Fair

February 16, 2008: Triad Area
WXII·TV 2008 Healthy living Expo

May 17, 2008 - May 18, 2008: Raleigh
VoINCN·lV Health & Fitness Festivll

July 2008: Relelgh
WRAZ.-TV Hamlin Drug Company Health & INellneu Expo

September 2008: Hispanic In Raleigh
El PuetMo (~rofit) 18 Festival del Pueblo -Include. heatlh screening. lite.

October 2008: Wilmington
WEer-1V Healthy lIfestyles Expo

January 2009: Fayetteville
Beasley Broadcaat Group Radio Stations 3'" AMu.1 Health and welneu Fair (WFlBNJKMl.JWlFXJWJKSlWAZZlWrEl)

January 2009: Charlotte
W50C-lV Hulthy living Fair

February 2009: Triad Area
WXI~TV 2008 Healthy lMng Expo

1f1112OO1Preaenled by:
oM H.rnmergren. MecIit SeMoea M.,.r
Clltly Howell,~ Planner
P.IM Hvoon. MediI 8u';'It

AeencY fof PubIc:T~~
131111roUll s.Mot Cer11er' Rlle9h, He 27811i-1316

(ill) 73).4341· Fall (919) 115-1316

1111112001
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Possible Special Participation through Media Buy

APT
U:tHtlIlU '" (OIll.IIIOII(llTIOI'"

•

•

•

•

•

NC News Network
- News & Views with Chris Fitzsimon: possible interviews on DSDHH issues
- NC Reports with Bruce Ferrell on Sunday: possible interviews on DSDHH issues

Asheville
- WLOS-TV: Health Alert with Jay Siltzer

Charlotte
- WSOC-TV: Wellness Within
- WBTV-TV: Eye on Health
- WCCB-TV: Fox Focus on Your Health
- WBT-AM: Daily Health Headlines airing at 8:50 a.m.
- WBT-AM: Health Headlines The Show airing Saturday 1-2 p.m.

Greensboro/High PointIWinston-Salem
- WFMY-TV::l Your Health
- WQMG-FM: Sept. 08 "Take a Loved One To the Doctor"
- WGHP-TV: Fox8 Health Report (6-8 a.m. and 5-6 p.m.)
- WCWG20: Health Minute airing at 7 p.m. break

SPANISH TV: Univision WUVC-TV40
- Saluda es Vida lenterate (Lead a Healthy Life...Get the Facts)

lV17QOO7Pft,Ml'*l by
.. Hinj"W!V'~Med115erW:n Maneger
Cathy HowIII. Mltdle PtenMr
P..... HlgcIon,~ Buyer

AeenoIb" PWIII: T...c:ommuillc.....
1318 MIll s.Mc» eem.r. R..." He 2.7,"-13'8

{11'l 7J3.63.t1 • Fax (911) 715-1311

911712001
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APT
Possible Special Participation through Media Buy

Continued

•

•

•

Greenville/New BernlWashington
WNCT-TV: Eye on Your Health (noon news and website)

- WCTI-TV: Health Matters - 2 minute interview during 6-7AM news and streaming
video on website

- WFXIIWYDO-TV (FOX): Health Segment Sponsor in Fox News @ 10 PM
RaleighlDurham
- WNCN-TV: Weekly Health Series in 7 p.m. news
- WTVD-TV: Medical Report in 5 p.m. or 5:30 p.m. news and inclusion in health

section of website
- WRAZ.-TV: Your Health Matters in news and website
- Radio One: Sept. 08 "Take a Loved One To the Doctor"

Wilmington
- WSFX-TV: Medical Breakthrough report on Monday and Wednesday in 10 p.m.

news

1I1712OO7PreMnIed tit'
"Ha_lllen,MediaS-W-~

celtry HovMl.~ Planner
P.IU HIgGon, MIdlI Buyef

~lorPublc:T~1ioM

13161Mll SeMoI Cenllt' Raleigh. He 216fi.1316
(til) 73U341 • Fall (ilD) 715-13111

t/1712OO1,.



CONTRACT APPROVAL FORM

CONTRACTOR INFORMATION
J'-rne: NC Agency for Public Teklcommunlcalions

Jress: 116 West Jones Streel, 1316 MSC, Raletgh, NC27699-1316

NCAS or EP. ~....""",7.::-9,,2 _

OHHS Sys'
DivlFaclllty •
Division Contract Administrator.

.1 .....

652,990.00

OIdDHHS' 00010913
HIPAA SA: No

Amounl
1,305,980.00

Arnd.
Iteml GN 96102

Ceo....
672667262T

672567251T532860

Type: Other State Arjency Section: Other Contt1letor Signature Authority:

Federal Tax Id.561130957 Group~__ JiDHammetgren

Fiscal Year. moimo: 2005 to 2006 Email: Jil.Hammergren@ncmall.net ~1~mi:§jill=-Faii;-:======
Contractor Administrator: Jill Hammernren Tel':.. 919-773-6341 Fax':

CONTRACT INFORMATION
Media Campaign for Telecommunication Access
0312012006 to 12/3112006 Status: New

Sub Contract No Audit POS
Account.

532860

Purpose:
Contract Dates
Options:
Company'

==
tf Processing an Amendment:
OPCSI:
Amd Contract Dates: to

TOTAl OR AMENDMENT AMOUNT
Current Contrac:I Total:
New Contract Total:

$1,958,970.00

$1,958,970.00

APPROVALS for INTENT TO CONTRACT

1.

Dale

Contract Admin Initials AND Section Chief Signature Dale

o Approve
Division Contract Office and telephone number Date

o Funds BtJcIgeled 0 Funds Proposed 0 Funds Not Available
o Funds Proposed, Requires Realignment 6RI' _

o Approve Is this a former State Employee? 0 Yes 0 No

Division Budget 0fTice
3.

4.
Division Personnel Mgr, it required Date

0_
Date

0_
Date

0_
Date

o Approve
Dale

0_
Date

0_
Date

Center of Excellence Chair

DirectorlDesignee

DIRM, if required

Public Affairs, if required

7.

8.

5.

DHHS Budget & Anatys4, if required

10. ""uoo.;;;;;;;;;;;-;;,;;;;:;;;;"'==;;----DHHS Personnel Director, if required

11. 0 Approve OPCS Number
DHHS Office of Procurement & Conbact 5ervioes, if required & Date 0 Conditional Approval based on Funds Proposed

.mments:

6.

9.

,. DIVISION BUDGET OFFICER· FINAL SIGNATURE APPROVAL-REQUIREO ONLY IF FUNDS PROPOSED

Dale: _

Revi~9105



AlTACHMENT B
SCOPE OF WORK

NC AGENCY FOR PUBLIC TELECOMMUNICATIONS

I. Problem Slat~mcDt

The Division of Services fOT the Dcafand Hard of Hearing (DSDHH) works to serve deaf, deaf-blind,
hard of hearing, and speecb impaired individuals gain independence and equality in all aspects of life.
DSDHH is responsible for serving the more than I million North Carolinians with these disabilities
through the seven (7) DSDHH - Regional Resource Centers. The Telecommunications Access of
North Carolina (TANC) program within DSDHH is designed to provide consumers the opportunity to
receive adaptive telephone equipment and communicate with their family. friends & community.
TANC programs include Relay NC, lhe Telecommunications Equipment Distribution Program. and
lhe Emergency Awnrcness program. The programs arc funded by wire line and wireless telephone
surcharge that every NC resident pays as part of their monthly telephone bill. Over the last 2 years.
DSDHl-I has successfully wxlertaken media campaigns to educate consumers and their families of the
programs we offer. Given the fact that the nature of these disabilities can often limit access to
infonnation, the media campaign bas been a great strategy to heighten awareness. North Carolina is
ranked in the top 5 states Senior Citizens choose to retire. As a result, we can always expect new
residents who, as a result of age, develop a hearing loss. For this reason, it is imperative we sustain
our visibility by conlinuing with !.he Public ervicc: Announcements of previous yc:llD.

This year we will also empbasize outreach to OUT deaf·blind consumers. Thcre are approximately
28.000 deaf·blind consumers residing in North Carolina, yel they have not applied for the telephone
equipment that would enable them 10 have more indepc:ndeocc. We also know that the cost of such
equipment makes il challenging, if not impossible. for them to purchase on their own. Additionally, in
2005 we implemented an Emergency Awareness Program to alert the eommunity of safety and
preparedness and to also provide training to emergency management personnel on how to work with
deaf. deaf·blind, hard of bearing residents who experience an emergency. We began the program
distributing weather radios. Continued spotlight on this prognun and a new PSA targeting the unique
needs ofdeaf·blind consumers and what they should do in an emergency is critical 10 life and safety.

2. Project Objec:tivu

It is the expectation that this campaign will reach a minimum of 90"10 reach of statewide adults 35+
with a minimum frequency affive times. The radio campaign will deliver a minimum of 50% reach of
statewide adults 35+ a minimum of six times. We expect the cinema advertising to reach 75% of the
market during the summer season and the outdoor advertising to reach 50010 during spring and summer
quarters. It is our expectation and hope thai individuals eligible for TEOP services wilileam of them
through this campaign and apply for and receive telecommunications equipmenl for their homes. It is
imperative that all consumers but especially the more isolated deaf-blind consumers "bear'" about our
program and receive the equipment that will allow them to be in touch with the world around them,
live more independent and productive lives, become more involved with their families and
communities. We firmly believe that enhanced telecommunications access has a direct positive
impact on the quality of life of people with hearing loss. The potential benefits to people who are
deaf·blind who receive !elephone and emergency alert equipment from this campaign are incalculable.



3. Project Methods or Design

In order for us to reach lIle greatest number of eligible recipients andlor their significant others, we are
using a variety of methods: television, radio, outdoor, cinema., newspaper, and magazine
advertisements. AU are tied logether to maximize the impact of the campaign Activities to be
performed are listed in the chan below. It must be emphasized that a program such as this one does
not benefit anyone group of people more than othefs. People with hearing loss or speech impainnents
benefit from receiving scrvices, yes, but people around them. businesses., service providers. family and
community CODtacts benefit as well.

P~panlltion of Radio and TV Commercials for air tbrougbout Nortb Carolina:

APT will develop. plan. write and produce 2 new Commercials focusing on the benefits of using
specialized equipment to communicatc. One commercial will focus on a deaf blind consumer
using relay to communicate with their employer from home. TIle second PSA will focus on a
deaf-blind person using their equipment to reach 911 for a family emergency. APT will produce at
least four new: 30 radio spots (two in English and two in Spanish) and eight new television spots
(two in English and two in Spanish - four: 30 and four: 60». The production includes script
developmenl, hiring and coordinating acting taleol, hiring sign language Interpreters. providing
animation. and providing closed and/or open captioning on Television PSA It. Cinema
commercials. APT wiJJ provide copies of the spots to the Divisioo of Services for the Deaf and
Hard of Hearing and to the designated media outlets.. APT wiU also review &. revamp, as needed,
previous advertisement spots and prepare them for new campaign.

Media DistribulioD of the Radio and TV spots throughout ortb CaroHna

APT will develop a comprehensive. targeted media plan with various radio, TV and cable stations
throughout North Carolina. APT will target six main markets in the state, including Charlotte,
Greensboro, Raleigh-Triangle, Asheville, WilmingtOn. and Greenville area for television and
cable. Because there are Deaf Schools in Wilson and Morganton, APT would also target those
areas. as well. For radio, APT wiU targct the state with stalions on thc North Carolina News
Nctwork:. It has 70+ stations statewide in its network and the ability to place advertising spots 00

stations outside the network based on demographics, audience reach. geographic distributioo of
listeners, and programming fonnats. The media plan will be developed and planned by March 21,
with a scheduled air-dnte beginning marcb 28. APT would providc the Division with copies of
affidavits from stations to show when the spots aired. APTrec:eives a 15% discount/commission
from each media. APT uses that discount/commission to place more media for the client with only
5% of each placement going toward APT's administrative fees.

l'rcpuratiOQ of Outdoor Vinyl BilJboaros

APT will develop me billboards and negotiate space for 3 months viewing on major highways.
There will be a total of 21 Postings seen in the following areas:

Ashevi.lle-Metro 2
Charlotte-Metro 3
GreenvillcJNew BemlWashington-Metro 4
GreensborolWinston-SalemfHigh Point-Metro 5
Hickory-Metro 2
RaleighlDurham-metro 3
Wilmington - Metro 2



Preparation for Newspaper Inserts

APT will develop a four page print advertisement, which will be seen in:
49 Daily newspapers
135 Community Newspapers
7 Spanish Newspapers

Preparation of Cinema Advertisements

APT will produce a commercial and purchase space in 73 theatres in North Carolina, which
include 675 screens, AU commercials will have open captioning,

Development of an OPEN/nel program

APT will produce four OPEN/net programs. which will focus on technology infonnation for
DeaUHard of Hearing/deaf blind consumers and provide updates on TANC Programs. APT and
the Division will work on mutually convenient dates for these programs.. which will air statewide
on cable stations_

~edule:

Ddi~Nlbl~

Draft Seri for Deaf -Blind TEDP TV &. radio
Final Scri For Deafblind TEOPlV k radio s
Firsa Draft of Deaf- Blind TIillP PSA &. radio
FinaJ A v.1 of Deaf- Blind TEDP PSA &: mtio s

in Showin me Deaf-Blind TEDP PSA

Be -n showin revised Ret. PSA &. radio s
Be in showin continued TEDP PSA &. mtio

in showin continued EAP PSA &. radio

DraftSeri for Deaf Blind Erne e Awareness PSA & radios
Final Seri for [)eafBlind nc Awareness PSA &. radio
Firsa Draft of Deaf Blind Erner eoe Awareness PSA & radio
FinalA rovalofDeafBtindEmer ene AwarcoessPSA&radios
Be in Showin ofDeafBlind Eme Awareness PSA

First Draft of Cinema Advertisement
Final A roval of Cinema Advertisement
Be in Cinema Advertisements

First Draft of Outdoor Vin I Advertisement
Final A roval ofOutdoor Vin I Advertisement
Be in Dis 18 in Outdoor Advertisements

First Draft ofSunda News r Advertisement
Final A rovalofSunda news r advertisements
Advertisement Date

Net -4 shows

DIM! n"u
A '13 2006
A '117,2006
Me I 2006
Ma 19 2006
Ma 2006

Man:!> 2 2006
Jul 3 2006
A riliO 2006

June S 2006
JWlC 16 2006
JuliO 2006
Jul 28 2006
Au ust 3, 2006

A ril24 2006
Ma 18 2006
Ma 262006

A ril24 2006
Ma 18 2006
MB 26 2006

Au usl 18, 2006
Au ust 31 2006
Se tember 10, 2006

roo



4. Project Evaluation

Outcomes:

I. Using a variety of approaches such as TV viewers, tbealre goers, highway drivers and
passengers, radio listeners and newspaper and magazine readers, this campaign is expected to
reach 9Q01o ofstatewide adults 35+ with a minimum frequency of five times.

2. 1be radio campaign will deliver a minimum of 50% reach of statewide adults 35+ a minimum
ofsix times.

3. From this campaign, we expect many deaf and hard of bearing consumers to be eligible to
receive equipment. It is our expectation and hope that alleast halfof those people eligible for
TEDP services will learn of them through this campaign LUld apply for and receive
telecommunications equipment for their homes.

4. This equipment will allow peoplc to be in touch with the world around them, live more
independent and productive lives, become more involved with their families and communities.

5. In compliance with the mission of the Department of Health and Human Services to provide
efficient services thai enhance the quality of life of North Carolina individuals and families, we
expect that enhanced telecommunications will have a positive impact for North Carolinians
with a hearing loss.

6. Increased use of relay services for those with hearing loss or speech impairments as well as
those who conununicate with them, benefits all. The potential benefits to people with bearing
loss who learn about and receive emergency alert equipment from this campaign are
incalculable.

Measurements:

From the viewing audience detailed in section 2, we expect a yearly increase of 10% of approved
TEDP applications. Measurement ofeffectiveness will be based upon reports generated by DlRM.
New consumers will be asked 10 identify how they learned aboul our program and we hope to
show that 20% ofnew applicants saw the media campaign..

5. Reimbursement

Because of thc nature of this business, paymcnt for services needs to be made upfronl. For
example, APT must receive payment for the purchase ofmcdia time in order to make the purchase.
Payment must be made for production of the media spots up fronl in order to pay the actors,
production staff.. and so on. See Lhe attached Budget Narrative in the Scope of work for more
details.



Rudgcls:

Network & Cable Advertisements (spring & fall) 50% reach
Radio I quarter (summer) 50% reach
Newspaper I time single sheet
Outdoor Vinyl (26 weeks)
Cinema (summer)
Television 50"10 reach (spring & fall)
OpcnlNct (4 shows)
Production Cost
APT Administrative fee

Total Budget

336,000
272,500
119,070
206,000
213,000
617,000

7,400
100,000
88,000

S1,958,970.00



North Carolina Departmenl of Hcalth and Human Services
Division ofStl'Yiees foro the Deaf and the Rani of Rtaring
319 Chllpanoke Road, Suite 108.2301 Mail ServiceCentcr. Raleigh, NC 27699-2301
Tel: 919·773·2963 (VoicefJTY)
Miehael F. Easley. Governor. Cannen Hooker Odom. Secretary. Jan Withers, Interim Director

MEMORANDUM

TC>

FROM:
DATE:

David Wombk, Dil"ec:lCw
O(fJCe ofProcurement a. Contract Services

Pamela Lloyd. Program AdminstratOl"· DSDHH
January 30, 2006

Contracl ID:: 06§-.91
ConlrDCI 1il/~: Media Campaif!l1 for Ttl«9mmWl;calit?l/ Am.fS

J. The Division of Services for the Deafand lbe Hard of Hearing (DSDHH) is responsible for serving
the more than 1 million Deaf, DeafJBLind, Hard of Hearing and Speech·Impaired North Carolinians
through the seven (7) DSDHH • Regional Resource Centers. The Telecommunications Access of
North Carolina (TANC) program within DSDHH is designed to provide eonswners the opportunity
to receive adaptive telephone equipment in order to effectively communicate with their family,
friends and the community. TANC programs include Relay NC, the Telecommunications
Equipment Distributioo Program (fEDP), and the Eme.gency Awareness Program (EAP). These
programs art funded by the Relay and wireless telepbooc surcharge that every NC resident pays as
part of their monthly telephooe bill.

Over the last 2 years, DSDHH bas successfully undertaken media campaigns to educate consumers
and their families of the programs we offer. Given the fact that the very nature of these disabilities
can limit access to information.. the media campaign has been a viable strategy to heighten
awareness. North Carolina is ranked in the top 5 states Senior Citizens choose to retire. As a result,
we can always expect new residents woo, as a result ofage; develop hearing loss. For this reason, it
is imperative to sustain our visibility by cootinuing with the Public Service Announcements of
developed over the previous years.

The 2005 media campaign resulted in 11 significant increase in consumer utilization. TEDP
Program went from serving 897 consumers in fiscal year 2004 to serving 1,613 consumers io FY
2005. The EAP Public Service TV Announcements and radio spots fcoturing our new weather
radio distribution services resulted in over 1,100 consumer callslinquirics and applications. The
magnitude of calls to the 800 number went from an avcmge 200 calls per month to over 8,000 calls
the first 2 months. We are now averaging 1,000 monthly calls that we attribute to the media
campaign that just concluded. Even with the success of that campaign, we know there are
thousands who continue to be. uninfonned of our services. For this f'C8SOn, we will explore
addjtional avenues ofoutreach that will include billboards, cinema, and newspapers.

2. This year we will also emphasize outreach to the deaf-blind consumers. There are approx.imately
28,000 deaf-blind consumcn residing in North Carolina, yet they have oot appHed for the telephone
equipment that would enable them more independent. We also know that the cost of such
equipment makes it challenging, ifnot impossible, for them to purchase on their own.



3. The APT wiU purchase media time as described later in this contract for tclevision, radio, outdoor
billboards. Newspaper insert and cinema advertisements. APT will produce the spots and
coordinate eoveragc. Combined, it is expected Ibe campaign will reach 900/0 North Carolina
residents.

4. This contract is entirely receipt supported utilizing funds in the Telecommunications Relay Service
Trust Fund and the Wireless Trust Fund.

A. List the total contract amount Indicate amount, percentage, and name of the source for
federaJlstate fund(s) and any Contractor matching funds. J.( fedcral funds .art: being used .also
list CFDA# beside tbe name of tbe Federal funds. List olber (contributed) funds separately,
ifapplicable.

Amount Percentage Name of Sowt:e Contractor CFDA' ToLal Contract
for federal/state Matching Funds Amount
funds

$1,958,970.00 100% ath..- ..1iV oone $1,958,970.00

B. Fi.scal Year Funding lnformal.ion. (Add additional line as needed. Amount should be separated
by each state fiscal year covered during the contract period ).

Comp.any Account Centcr Amount Federal State Other

2602 532860 67256725 IT $ 652,303 $ $ $ 652,990
2602 532860 672667262T $1.304 607 $ $ $1305980

This contract will run from March 20, 2006 through December 31, 2006. All media times and
buys will have been completed by that time.

s. lfany, cite and provide a copy ofany legaJ mandate that applies to this request. (Law, rule,
regulation, county order or executive order.)
Citation (ifany)I _

6. Failure to receive equipment puis lives in danger. People must have access to timely life saving
information. Additionally, wilbout equipment provided by TEDP, our consumers' independence is
severely restricted. They cannot independently call an employer or potential employer, call family
and friends, caU to schedule medical appointments, and lhey cannot experience the simple
convenience we take for granted such as calling for pizza delivery.

7. This is a Division of Services for the Deaf and the 1·lard ofJ-Iearing initiative. No other Division
provides the same specialized services that are covered by this campaign.

8. Media campaigns are beyond the expertise and prevue of the Division and Ocpartmcnt staff at this
time. This service is being provided by another statc ageney - the Department of Administration.

9. We have chosen the Department of Administration, Agency for Public Telecommunications to
perform this service because they are a State Agency. They have a proven track record of
producing quality work which captures of essence of our services in a highJy appealing and cuJturaI
sensitive manner. Because they are able to provide this service. we are not out soW'Cing.

10. The APT has assured us that their media buy provides us with the best vaJue for our moncy. We
looked at a "laundry list" of media options and considered ways we could maximize viewer and



readership and outreach across the state. Last years media campaign far exceeded our expectations
yet thousands still remain without the knowledge that equipment and access is available.

1I. Outcomes:

• Overall. this campaign is expected to reach a minimum of 90% reach of statcwide adults 35+
with a minimum frequency of five times.

• The radio campaign will deliver a minimum of5QD,4 reach ofstatewide adults 35+ a minimum of
six times.

• We expect the cinema advertising to reach 75% of the ma.rx-et during the summer season.
• We expect the outdoor advertising to reach 5()l'/o during spring and summer seasons
• From this campaign, we expect many deaf and hard of hearing consum~ will apply and receive

equipment It is our expectation that at 20% of new applicants eligible for TEOP services will
Jearn of them through this campaign.

• This equipment will allow people to be in touch with the world around them, live more
independent and productive lives, and become more involved with their families and
communities.

• In compliance with the mission of the Department of Health and Human Services to provide
services that enhance the quality oflife of North Carolina individuals and families, we expect
that enhanced telecommunications will have a positive impact for North Carolinians with bearing
loss.

• lnc:reased usc: of relay services for those with hearing Joss or speech impairments as well as those
who communicate with them, benefits all. The potential benefits to people with bearing loss
who learn about and receive emergency alert equipment from this campaign are incalculable.

Measurements:

From the viewing audience detailed in section I and 2, we expect a yearly increase of 10% of
approved TEOP applications. Measurement ofeffectiveness will be based upon reports generated by
OIRM. New consumers will be asked to identify how they learned about our program and we hope
to show that 20% ofnew applicants applied as a result ofseeing/hearing lhe advertisements.

Schedule:
Ddivt!.rllbl~

Draft Seri t for Deaf-Blind TEOP 1V &. radio !IDOlS

Final Scri For Dcafblind TEOP 1V &. radio s IS
Firsl Draft ofDcaf- Blind TEOP PSA &. radio s 15

Final ~roval of Deaf- Blind TEDP PSA &. radio 5 IS
Beoin Show.-no-the Deaf-Blind TEOP PSA

Bcoin showin" revised Rcla"-PSA &. radio~lS
Beoin showin" continued TEOP PSA & radio SnnL<;

Be"in showinu continued EAP PSA &. radio snnts

Draft Seri for Deaf Blind Emcracncv Awareness PSA &. radio soots

Final Scri for DcafBlind Em cncv Awareness PSA &. radio soots
FiM Dnft. ofDeaf Blind Erne enc Awa.reness PSA & radio SDOIS

Final ~roval of Deaf Blind Em enc A~ness PSA &. radio
BeOin Showin;of Deaf Blind Eme Awareness PSA

First Draft. ofCincma Advertisement
Final A val ofCinema Ad\'ertisement

Due Dale
ADril3 2006
ADril 17 2006
Ma I 2006
Ma 19 2006
Ma 22.2006

March 28 2006
Jul 3 2006
AnrillO 2006

June S, 2006
Junc 16 2006
Julv 10 2006
Julv 28 2006
Au st 3. 2006

A til 24. 2006
Ma 18.2006



Be "n Cinema Advertisements Ma 26 2006

First Draft ofOutdoor Yin IAdvertisement A ril24 2006
Final A roval ofOutdoor Yin I Advertisement MaviS 2006
Oel:!.in Disclavimz Outdoor Advertisements Mav26 2006

First Dnft ofSundiv N r Advertisement AuR.USl IS 2006
Final Aool'O\'8l of Sunday newsoaoer advertisements AU2wt 31 2006
Advertisement Date Scotember 10 2006

()penNel - .. shows 1110

12. Pamela Lloyd.. the Telecommunications Access ofNOC'th Carolina Program AdministnllOr and Jan Withcn,
Interim Director ofDSDllH will administer this COfltraeL They will approve all wort: done by APT.
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Dcparunent of Health and Human Services
Di~1sloQ or Sel"Ylca ror tbe Dufaod tbe Hard or Home
)19 Cbapanokc Road, Suite 108.2301 Mail Service Center, Raleigh, NC 27699-2301
Tcl: 919-77)-2963 (VoicclTTY)
Michael F. Eulcy, Governor. Carmen Hooker Odom, Secrewy. Linda Haninpm, Director

MEMORANDUM

TO: David Womble, Director
Office of Procurement &. Contract Services

FROM: Linda Hanington, Dir~ctor

DATE: November 23, 2004

SUBJEcr: Con/roct ID II -,-,.--::-::-_:-__
Contract Titl~: Media Cpmoaigrr,

I. Briefly describe the overall problem or situation addressed by this project/contract/service and the part of the public
affected by this problem or siruation.

There are approximately 235,000 people in the Stale 0 North Carolina who are eligible to receive equipment from the
TEDP Program. To date, TEOP has served approximately 5,000 people. There is a grC8t need 10 "gel the word OUI"

about this program and services. Also, there are many people in North Carolina who have never used the North
Carolina Relay Service. A continuation of lasl year's campaign is the best and most cost effeclive way to reach more
people. A new program, the Emergency Aim and Response Program for the Deaf and the Hard of Hearing, bas been
established with funds from SB 939. We need to inform the public about this important service. All ofthese will be
addressed by this contr.lC1.

2. Describe what contract activity or service will improve or take care of the problem or situation described in #1.

The APT ....il1 purchase media time as described later in this contract, both radio and television spots, In addition,
APT ....ill produce the spots, Also, a DVD will be purchased 10 be used to educate businesses and others about the
North Carolina Relay Service and other programs. This campaign should reach 90% of the people ofNortb Carolina
10 inform them of programslsmrices available 10 them.

3, Contracl Fundinglnfomlation (obtain from Division's Budget Officer):

A, List the total contract amount. Indicate amount, percentage, and name of the source for fcderaVstale fund(s) and any
Contractor matching funds, If federal funds are being used .Iso IIsl CFOA# b~ide the name ofehe Federal funds, List other
(contributed) funds sepan.tely, ifapplicable.

Amount Pereenlage Name of Contractor CFDA II Tota' Contract
Source for Matching Amounl
redenUSlale Funds
funds .

52 447 074.00 100~. Wireless Funds N/A N/A S1447 074,00



,
B T IV F dl I ~, 1«> ear Y' "2 n orm.lIon.

~, Com ID\' AC'C'OUDI Cellter AmoulIl Ftdtral SUit 0 .....
. , 2602 532J99 67256725 IT 1719.048.08 , , $1 719.048.80

'00' '60' 531199 612667l6lT 728026.00 , , S72&.016.00

4. Provide an estimate oftbe period of time this service would be required once a contract has been fully executed.

This contract will run from January I;2005 through December 31, 2005. All media limes and buys will have been
completed by that time.

S. If any. cite and provide a copy ofany legal mandate that applies 10 this request. (Law, rule, regulation., county order or
executive order.)

Citation (ifany)'__.lnlYJ.L _

6. Provide an impact statemenl that explains the consequences to the division and the State orNe ifthis contract is not
executed.

If this contract is not executed, thousatlds of North Carolinians who are eligible for services will failte receive them
because of lack ofknowlcdgc of new programs and availability ofequipment. Those who fail to receive emergcncy alcrt
equipment are in danger of being hanned during weather, terrorist or other disasters because of lack of warning.

7. Is this a multi-agency initiative or just one division? lfthis is a multi-agency initiative, identify the divisiozu and/or
depamnenu afTected. Js th~ any duplication ofseMces being provided by multi-agenciesldivisions? Ifyes, explain.

This is a Division ofServices few the Deafand the Hard of Hearing initiative. No other Division provides the same
specialized services that arc covered by this campaign.

g. Provide a reason why this service cannot be provided within the reSOluces of the Division or Department. List other state
agencies/universities that have becn contacted and why they cannot perfonn services, (Summarize all contacts made,
providing names of agencies and staff.) .

Media campaigns are beyond the expertise and prevue of the Division and Depanment staffat thi.s time. This service is
being provided by another stale agency - the Depanmenl of Adminismltion.

9. If a specific Contractor is being requested. provide a detailed justification few a sole source contract. Give details oftbe
process followed in detennining this vendor is a sole·source. See the instructions listed below 10 see: what detail is
required. If an RFP is going to be issued, insert "RFP."

We have chosen 10 have the Department of Administration, Agency for Public Telecommunications perfonn this service
because they are a Slate Agency. Because they are able 10 provide this service, we are not out sourcing.

10. If a sole·source vendor is being requested, what process was followed when determining contract price being charged by
sole·source vendor? Were bidslproposals obtained from vendor? Provide details of the negotiation/proposal process. What
cost reductions were achieved for the Division and for the State as a result of this process? (Provide a copy of the fmal
bidlproposal with this request)

The APT has assured us thai their media buy provides w with the best value for our money. We have combined several
campaigns in order to further reduce our media costs by buying in bulk.

II. List the deliverables that are expected during the contract period. List the outcomes/goal the Contractor is 10 achieve
during the conlnel period and how the division plans to mcasure/verify outcome was achieved. If the division has



3
compleled the logic model list lhe mission/goal for the program and attach a completed logic model to this Perl'onnance
Contract Justification Memorandwn.

Under a contract between the Agency for Public Telecommunications (APT) and the Division ofServices for the Deaf
and Hard of Hearing would provide suppon to the Division ofServicc$ for the Deafand Hard of Hearing's outreach
efTans about the Telecommunications Equipment Distribution Program (TEDP), about the Relay NC program and about
the Emergency Warning systems. The following tasks will be completed under this contract:

I. Development of Radio and TV CQrnmercials for air lhroUgbOUI Nonh Carolina
2. Media Distribution of Ads on radio. TV and Cable throughout North Carolina
1.. Development ofat least two OPENlnet programs related to lIle Relay NC and TEDP topics
4. Management and distribution oran educational OVD wrtnStrUCtion booklet called: ~An You
Lirt~ni"g? ...How '0 MaU and Receive Phone CoIls Using Relay Nonh (ArolinD.. ..
The goal of this project is to reach 9QO.4 of the eligible people in North Carolina for the program services we will be
announcing.

Schedule'
D~live"ab/e Du~Date
Draft Scriot for TEDP TV and Radio Commercials December 13 2004
First Draft ofCompleted TEDP Soots , December 17, 2004
Final Approval ofTEDP TV and Radio spots December 23, 2004
Media Camoai2JI SlanS January 3 2005
OPEN/net promms~ TBD
Management ofdistribution ofeducational DVD TeD
Draft Script for RELAY NC TV and Radio Conunercials January 17, 2005
First Draft of Completed RELAY NC S u Jan 24,2005
F;..aj Approval ofRELAY NC TV and Radio u Jan 28.2005

,1 ScriPt for EMERGENCY WARNINGS TV and Radio Col'lU1'lUCials March 13 2005
First Draft ofCom leted EMERGENCY WARNING S Marcll21 2005
Final Approval of EMERGENCY WARNING TV and Radio u Mmh 28. 2005

12. List person or persons in the Division that will monitor the Contractor during the contract period. List
person and what they will be responsible/accountable for such as: receiving/vcrifying deliverables, receiving invoices.,
verifying invoice charges, vcrifying/monitoring time schedules, monitoring budget, verifying payments are made before
end of year, making sure contracts are signed, making sure amendments are done on time if needed and making sure
contraet5 are renewed or RFP's are wrinen if needed.

Pamela Lloyd. the Telecommunications Access ofNonh Carolina Program Administrator and Linda Harrington, Division
Director, will administer this contract. They will approve all work. done by APT related to the TV and Radio saipts for
the PSAs.


