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Media Glant Broadcasting Control; thoughts concerning
Chicago Sun-Times 20 Sept. 07;”Are Chicago media outlets
serving you?"; open meeting concerning

To submit thoughts and ideas that may contribute to the regulatory
process.

Background: There was a time when the ptint media (newspapers) was

Discussion:

- the Natherly?isiand venue was, the bral

dominated by a few publishing giants (e.g. Wm.R. Hearst) ,
ultimately fragmented by federal regulation. In Chicago, ABC
Broadcasting also owned most of the movie theaters as far west
as DesMoines; also broken up by federal regulators. There is a
consistant history effectively §break|ng up monopolistic media
enterprise for the benefit of fair and objective delivery of Information
and differing editorial opinion.

In view of the past regulatory action, the question that comes
to mind is: Why wouid a regulatory agency (FCC) even consider
a proposed policy change that is the exact opposite of the existing
standards? . . ,

Please note: This writer has no objection to a print /
broadcast conglomerate in a given market, solong as there Is
open competition within that’same market (e.g. Tribuiie/WGN)

In:the €hicago.market, Clear Channel Communications has
coritfolot.aumberof broadcast (radio) outlels, and had also
taken, GVej%w‘xm‘e‘;is‘t-;gﬁhgllangg performance venues. Recently they
spun :aﬁth%nugs; corporately now called: LiveNation
preductions;- In Ghicagoialone, LiveNation controls the Chicago
Theater, most of the large outdoor venues and including the new
veniie on Northerly Island (Meigs Fleld). It should be noted that
nehild of Jam Proeductions,

a-very Sugcesstultlocal concert-and:théatrical agency. Local

g
= %

‘theatyical producers (Uaf, CAPA, Broadway In Chicago, The

NederlandeOiganization)iagreed o, piiichase theChicago including
the*%éﬁrﬂllgpﬁ%ébt o’\‘ﬂe“aﬁi’he- cify. It W{.aé sold to’ClearChanneV/
Live Natjonwith the clty dbsorbing that $20 million, What is
happenilng-heré ? ; ,

-----

No. of Copi ,
List ABC éeg.rech

—_—




Discusslon (continued)

To quote Paul Harvey:"And now fojr the rest of the story I”

One must refer to the “PayOla Scandals” of years gone by. An activity
where recording industry marketers openly paid (bribed) broadcasters
and their on-alr personnel to play new releases to generate sales.

This Is part of the creative marketing process: A) Create the
deslire, B) Fulflll the deslre, C) Ask for the ordér ! This Is what-advertising
sugar coated cereals to kids is all about, however the music industry
Includes more Intrigue. Payola lives on, albelt a more subtle approach.

Are you aware that neither Congress nor the FCC has declared
that once a signal leaves a transmitter, it is free to be heard and/or used
by any listener or business without any encumbrance of any nature.

The characters in this scenario include: Greedy broadcast moguls,!
ASCAP, BMI, and.Recording Industry producers. To wit: If one operates
a restaurant, grocery store, department store; and distributes the
broadcast music within their business, ASCAP considers this a
rebroadcast and levys a fee to that business, upheld by our judicial
system. ASCAP Is paid by the record production company (copyrighted
materlal), again by the broadcaster, and again by the business user.

They want their cake and eat it tool Let’s apply this logic to the Ford
Motor Company, to wit: A consumer buys a-new Crown Victoria

and nothing is sald, but sell that car to a Taxt operator and Ford can
levy a fee for using thelr copywrited and patented vehicle for commerce.
Belleve me, Ford spends more each year on auto design than some
songwriter spends creating a tune.! Wouldn’t the business user be
within @,_Im:eilg;;ii:g“ﬁtis to chargeVASCAP and the record producers a fee for
marketing thelrprodyctin sald'businessmans, space ?

AlEo} this Is4e marketthe recordings towhatever demographic
-it/ they are:dirécted to: It Is;usually the teen to iygumg gnofessional
audjence. :0ne only-negds to scan the dial"At: FMiin €hicago and
elsewhere tothavgonels éais.assaulted by sequencer produced
musicakjunk, some withverbalfilth no seif fespecting family would

want In thelAihome. jt:should be noted that the demagration of pop

music s a.ijfe;tiﬂv;zgmp@nﬂonate to the decrease in muslc education
both publi¢ ‘and private, :

The music creators, performers, recorders, and broadcasters
stand to gain financjally-by coiitroliing the.ayallableifrequencies in
deslred markets and pérformance venties t6 fuithericreate the desire
forthe product. This makes’ENRGN look likela'religious outing |




And Now: Page 3

Action:

Note:

A) Any broadcaster to be limited to twe (2) radio frequencies
or (1) TV channet & (1) radio:In given market (clty & suburbs).

B) No broadcaster, record producer, or performer management
production company, and / or thelr affiliates can posess, operate, or
control a live performance venue in any manner.

C) That Congress decree and FCC enforce that all alrwaves are
free and may be used by anyone tuning them in (radio / TV) once
said signal leaves the transmitter. -

(Note: For those who want control, go to cable ! )

D) it is in the National interest that any foreign language broadcaster
be required to include one (1) hour of ESL instruction daily during
daytime hours with printed workbooks:avallable to the listening /
viewing public. Thisis NOT a bllln?ual society | Exlusive foreign
language broadcasting severely delays the English learning process.

If your recent visit to Chicago was to reach and hear from a ¢cross
section of the residents, you picked the worst possible venue to
accomplish same. The Cultural Center (Randolph / Michigan) or
the Columbla College school of broadgasting have auditoriums
that would have better served your objectives.

In conclusion, the problem with junk broadcasting for profit
needs to'be curbed. The preceding verbage Is intended to
provide anyInslght to the cofiplexity-f the probleni in order
to-enactrequlatory policies in-the public.intefest, not to ald
the greed of the present purveyers of‘programmming.

Thank you for reviewing the:se thoughts.

Reéspectfujjy submitted,




APPENDIX:

Ref. comments re: Limiting broadcasters channels / frequencies.

Chicago has a broadcaster called Welgle that operates

two UHF channels: 23 & 26.

They do an outstanding job of programming, Ch. 23 is known
locally as MeTV and shows the great oldies from Perry Mason
to the Untouchables, with Jack Benny, Burns & Allen, and

the Honeymooners. Work schedules prevented this writer
from seeing much TV when these were origlinally alred.
Neediess to say, they’re being enjoyed today by many friends
and myself.

Welgle also does an outstanding Job on Ch.26. Sunday AM
church coverage Is the best In the city. Tyler Perry test marketed
his TV serigs on 26.

Weigle should be saluted / cfongratulated for an outstanding job

well done.




- 'anuary,

: Namer
. Riusic, her

AAAAA

Appendix (2)

Amazing !
being prepared.

FROM: CHICAGO SUN-TIMES

October 11, 2007

October 12, 2007
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. there is an agreement in prinei-

. louk forward to completing the

" ble and will comment further at

"Dreams Inec, bought the EroF_-

_ertym 2008 for 83 million after |

" the city wrote off a $21 million !
Joan'to the theater. Theatre- L

LOS ANGELES Madonna m-

tends to,sign a 8}20 million&cord- year deal,
in and!tou‘nn "i@eal wﬁh five en-

B und Ieave her longtlme “Fecor
S ! el at Warner Music: :Group: Oorp, the person said, A portion of the

@ y ,a\person fampiliar with the contract

.

This stuff is in the press as this piece is

Loop
Chicago Theatre

. sold to Madison Sq.

Madison Square Garden said
it has a contract to purchase
the landmark Chxcagg Theatro
at 175 N, State, ‘ferms could not
be learned. A spokeswoman for

the entertainment company is-
sued a statement that said

ple but that “there remain sev-
eral additional details that
must be worked out before the
purchase can be finalized, We
transaction as quickly as possi-

the appropriate time.” Theatre-

Dre..ms declined fo comment.

Underterins of the proposed 10-
‘adonna, 49, would re-
celve a sxgnfng bonus of about $18
million ahd a roughly $17 million
advance for each of three albums,

compensation would invoive stock,
the anonymous source said.
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LETTERS TO THE EDITOR
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. andjonathan'SiAdelstein, review

n (i), with o e Ahae . Copps
is dotumnts a5 he.tastifies.on Capitolifiill in February. | ap

‘Are Chicage s;smedm@ugtletss:servcﬂi‘ng you?

'I‘h&Federal Commumcatxons

Comnpssnon will bé in/@Hicago
today.bo hedr whetherthe city
has the kind'6f media gutlets
you want. nnd need. It’s espe-
cia]]y lmporbant to.us bécause
theeFCO wxllf’éoon decide
whether to allowa small num-
ber of media giants to buy up
the remmmi‘xg local broadeast-
. ers and other thedia outlets

across thelland.

Last suminer, the BCC

nity’s TV.stations, radio stations,

atidnewspdpers. While anew
dialogue is under way, we need
moré than an inside-Washington
discussion bétween d govern-
ment:agenay{and a fewmega

. corporatloqujs. Letls remember

that.) yow oWn,th@ fiitwaves, not
TV dind radio executives, We
give broadcasters the right to
usethese airwaves for free.
They. usuaﬂ}x earn healthy prof-
its usmglthlszpublw resource in

lgunchéd a-reviewibhit mightisel, eexf."'g;ange‘t‘ow:.lgreemg to broad-

ing! medm-egg{isohduhogprotac—
‘tions ﬂlat, stﬂtadayéﬁﬂhese

mlegia ong~obher thmgs, litnit
a sm Jaic
ngtmg}loeal 'V anll radio.mar-

’ k?ets?&r from merging’a commu-

vere] lyldefcuifllé’?gwremam-

ratxonu{rom ‘domi-

‘cast!m the pl,;bhe interest.

At Chigago'sresidents being
well-served 0 the fedia served
up to them"#Are you\geﬁ’cmg adi-
versity of wgwpomtb? Is local
falefit covetel? Are commnity
issués tréated sensmvely‘? Are

minority.groups getting the cov-
erage and input they need? As
we enter election season, are
stations covering the important
isgues that confront us, or do
they just.focus on the horse race
andrun proﬁtable campaign
ads?

Please come tell us what you
think, The mike will be open.
‘When it comes to the fate of the
peopie’s airwaves, no voices are
more important than yours. The
FEC meeting will be held from 4
p.m. to 11 po. at Operation
PUSH National Headquarters,
Dr. King's Workshop, 930 E.
50th St.

Michael J. Copps and
Jonathan S. Adelstein,
FCC commissioners




