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Stephen Kozak Jr
21 Kalla Ln
East Aurora, NY 14052-1209

February 10, 2008

,~ ~ll:. ,.- OM1l..~rlnOC1\l"., n.t; .,.To I ...

Federal Communications Commiss~n

445 12th Street, SW Room TW-B204
Washington, DC 20554

Re: Please allow the Sirius-XM merger

Dear FCC:

Please spare a moment of your valuable time as I urge you to allow the
proposed merger between satellite radio companies Sirius and XM. I have been
a Sirius subscriber since May 2005 and am completely satisfied with the
service provided. As a subscriber, I clearly will be affected by this action
and the prospect of these two companies being able to unite excites me
tremendously.

I feel there is severe and deliberate misinformation being circulated
regarding this merger; the culprits being primarily the National Association
of Broadcasters and various radio and media conglomerates that have spent a
profane amount of money to prevent this union. I aim to succinctly address
some of their claims.

-They claim this merger results in a 'monopoly'. Nothing is further from the
truth as satellite radio is only one of many entertainment delivery systems
available to consumers. I CHOOSE to subscribe, just as I CHOOSE to use an
iPod, or the internet, or buy a CD, or read a book. I also CHOOSE not to
listen to terrestrial radio even though it costs me nothing. They do not
provide content that is relevant to me, so I have gone elsewhere to find it
since I have the right to do so. In sununary: as an entertainment delivery
system, terrestrial radio that costs the consumer nothing IS a direct
competitor with satellite radio, which proves that one combined satellite
radio provider could NOT be a monopoly.

-They claim there is no 'diversity' in satellite programming; another
bold-faced lie. The ability to have on demand access to almost any genre of
music sounds pretty diverse to me. The ability to hear talk shows that are
not fueled primarily with right-wing hate sounds like diversity to me. Access
to educational, religious, family oriented progranuning, or broadcasting from
allover the world are all potentially within reach on satellite radio.

-They claim there will be 'price gouging'. Gasoline companies get away with
this. Cable companies do it all the time with irnpuni ty. So do credit card
companies. American consumers get screwed left and right, but the leadership
of both Sirius and XM have promised not to inflate prices if allowed to join.
In fact, they have proposed numerous pricing plans that I consider to be both
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fair and reasonable. Best of all, they have GUARANTEED that not one radio
sold to this point will become obsolete when the merger takes place. The unit
I bought 3 years ago will still work as originally designed and intended with
the new combined service. Clearly these two companies have the interests of
their consumers as their top priority.

Now, a rhetorical question: how does it 'benefit the consumer' if he has to
buy two different radio services if he likes both Howard Stern and NHL Hockey?
Or what about the girl who is a Major League Baseball fan who also likes
Martha Stewart? Why penalize American consumers for having varied tastes,
when the best programming of both companies could be easily available?

I implore you to please stop the delay on this and allow the merger to
proceed. It is a win-win situation for all involved, most importantly for
current and future subscribers. The invasion of Iraq received less debate
than this! Sadly, that action has had consequences beyond imagination...by far
more severe than this merger possibly ever could.

This union represents choice. Consumer choice. Being able to choose music
(new music, old favorites, and everything in between) . Being able to choose
talk radio (right, left, center, up, down, whatever). Being able to choose
sports, or news from allover the world. Hearing a funny joke, or one that
isn't. Being able to choose to listen to one channel for an entire 500 mile
drive, or find something on 130+ other options to make the trip more
to1erable. Being able to choose a favorite morning show that makes an early
commute a little more bearable, and to hear something completely different for
the trip home.
It's time to stop the delay and allow these two entertainment providers to
unite.

Sincerely,

Stephen A Koz(;a~k~,~J~r~----__
716-655-0474


