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March 5, 2008

 

FCC

Federal Communications Commission

445 12th Street, SW Room TW-B204

Washington, DC 20554

 

 

Dear FCC:

 

 It is clear that both Sirius Satillite radio and Xm Satillite radio have

been posting billions and millions of dollars in losses each year. Both

companies face the challenge of extinction. I encourage all of congress

and Senate to look at the spread sheets, who is netting the profit? Gene

Green of Texas has compared this merger to the proposed merger of DirecTV,

and Dish Network. This is not at all the same business, First their are

millions more subscribers to Satillite TV, then their are to Satillite

Radio, also Satillite TV subscriptions cost hundereds more then Satillite

radio. Gene Green has said that he is scared for the consumer that their

subscriptions will go up from $12.95 a month to $25 a month, how is this

possible when both companies have promised and agreed to have A La Carte

offerings, that start at $6.99 A Month, and both the combined

subscriptions of Xm and Sirius will be $14 a month currently a savings of

$10 a month from subscribing to both Xm and Sirius. Sirius posts

-1,104,870,000 loss 2006, -863,000,000 Loss 2005, -712,160,000 loss 2004, 

  -226,220,000 Loss 2003. Xm Satillite radio posts -682,380,000 Loss 2007,

-718,870,000 Loss 2006, -666,720,000 Loss 2005, -642,370,000 Loss 2004.

Exxon Mobile posts 40,610,000,000 Net Income 2007, 39,500,000,000 Net

Income 2006, 36,130,000,000 Net Income 2005, 25,330,000,000 Net Income

2004, Who has the real monoply?. DirecTV posts 1,451,000,000 Net Income

2007, 1,420,000,000 Net Income 2006, 336,000,000 Net Income 2005. Look at

the spreed sheets. Both Xm and Sirius have agreed to all regulations, they

will not jack up their prices, what is the big deal.

 



Sincerely,

 

 

alex cassity

8018287090

 


