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On behaJfofthe Ad Council's Boa.-cI ofDiltttOl'S. I would like 10 thank)'OO for WEAR-TV's steadfast
suppon of our PSAs. In 2006. your $Wion demonslnstcd a~ble oommitmmt to public servi« by
donaling '"Iuable and substantial ainime to the Ad CO\I~iI'sPSAs.

Youreontrib\ltion enables lhe Ad Council to oornmunicate publie 5a'\iee messages that help raise awarenc5'l.
change ~havion and ultimately, save liVC$. [n appm;iation, we have shed light on your wondc:rful support
by mailing a kltcr to Congressmembcr Miller (please I«: cn<.:ICKdI. This is one small ~tu", we do evcry
)Tar to thank tho$c sek:ct TV stalions wllo have <lcmonstmtcd an eumplary commiuncntto our PSAs.

We are happy to repon lhal in 2006, the m~-dia-'TV, cable, radio, neWSJ"lpcr. magazine, onlinc, altern.1Ii,·c
and outdoor--donat~-d more than $1.9 billion in time ~lI1d space to our campail:JlS. It is only bo,.-.;ausc of the
eolicCIi,.., and extraordinary generosity of stations such as WEAR-TV that we can proudly rcpoM such an
impressive amoum,

Moreover. broadcasters such as )'OOrsclfallo,"' the Ad Council to continue to communicate vita[ly important
messages to local oonununities across the nation. Your support has bcc:n essential wbc:tbc:r il'S 0Uf Ge....row
NtJliQII eampai&". which moIi''''ICS Americans to Ii,.., more of themsel'"CS in the: course ofIhc:ir daily li,"CS.
ourchi1dlwxxl obesity campaign or our "Doosl-campaign. •...hich moIi,"tes students to Ilay in high school

For- 65 years. the Ad Couocil"s mission hal been to Ic'-erage the: po"'er of the media and a.,f."""isin,
communltlCS IOcrealC positi,.., social ehana:e- WEAR-1V's support and dedication 10 public Kf'iee makes
t.... possible and "'" .-e Clltremely grateful.

Should you "-,,,, anyquestionl or- would like lhe ....d Council 10 send 1cttCf'S 10 anyOlherC~
In WEAR·TV's ';C\fIcing area, pIcue oonud Danna Kulzcr, the Ad Council's ~ofNonprofiland
Go-'CmInCtII Aff..in ... dJ;;ylzrrt'ii'fdrwoo! PrJ or (212) 984~I90S.
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Bonorable Jeff Miller
United Siaies Bouse of Representatives
1535 Longwonb HOB
Wasbinglon. DC 20515

Dear Congressmember Millcr:

The Ad Council, the nation's largest provider of public service advcniscmcms (I'SAs). is pleased to infomt
~u oftbe outstanding suppon our PSAs received from tclevision station WEAR·TV (located in your
Congressional district and owned by Sinclair Broadcast Group, Inc.).

For sixty·five years, the Ad Courn;i1 bas relied on thc pro bono resourees of the advenising agency and
media communities to dclivCT thousands ofinspi"'tional messages to the American people, Our PSA
campaigns, created in p;lnnership with our Fcdcml Government and non profit sponsors. mise awareness.
change behaviors and save lives.

However, tbe Ad Council's I'SAs could never reach the public without the generous suppon ofOUr media
panners and stations like WEAR-TV. Ralhcr tban paying for ainime for our PSAs, we rely exclusively 01\
donated advenising time from the media. We are dellghtcd to T that in 2006, the media donaled over
$1.9 billion in free airtime and space - an unprecedented amount.

In 2006, WEAR·TV d01lo1ted an impressive and substamial amoum of airtime to our PSAs. Thcir steadfast
commitment to public savice allo"'s tbe Ad Coull<:il to continue to communicate important messages to
your constituents, hclping the families and communities of your district.

Because of the media's remarkable generosity, the Ad Council is able to communicate critical messages to
tbe public on a host of pressing issues. including preventing youth m:kless driving. obesity pre\'ention.
promoting financiallitcracy and autism awareness. In addllion, the media mllied behind the Ad Couneil's
new PSA campaign Generous Na/;oll, which inspires Amerieans to give mOTe ofthemseh·eg (volunteering
and donating) over the course oflheir daily Ih·es.

Please join me in commending WEAR-TV for using its valuable ainime to improve the lives of your
constituents. You may contact the station at the following address:

Carl leahy. General Manager
PO Box 12278
Pensarola.I'L 32591
g50-456·3333

If you have any questions re&.arding this TV station's notable contributions. please have )'Oilr office COntact
Danna Kul7.cr. the Ad CounCIl'S Dlm:tor of Nonprofit and Government Affairs at dkulzc!@adcounciJ.org
or (212) 984-1905

8incerely.

P89llY Conlon
President and CEO
The Advertisir>g CO'Jn<;~, Ill(;.

CC: Carll..cahy; Gcneral Mana~rIWEAR·TV
David Smllh • I'n:sidcnVSinclair Broadcast Group, Inc.
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