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“Membership Has its Benefits”

April 17, 2008

Dear Ms Mago,

The Alaska Broadcasters Association represents 94 Radio and 21 TV stations. The owners and operators
in our great state provide local service that addresses the unique concerns we have in Alaska.

Our stations are committed to providing local content and feel the ideas and methods set forth in the
FCC’s Localism Notice of Proposed Rulemaking (MB Docket No. 04-233) would not accomplish more
“localism™. In fact, the time required to fulfill the requirements, coupled with the financial burdens many
of these mandates carry would be counter-productive to the FCC’s “localism” goals.

With ipods, satellite radio and the web, our industry faces more competition than ever. These competing
technologies are having a direct impact on how stations conduct business and are driving those stations
that aren’t already local to move in that direction. We encourage you to consider the positive aspects new
technology has on our business. The technologies available today make it possible for stations to do more
things with less money. In Alaska, for instance, our many small stations utilize technology to operate
unattended overnight and allocate resources to more local concerns.

In response to the FCC’s proposed rules, our association conducted a 22 question survey and we will
share some of the results of that survey with you in this letter. We are also enclosing station profiles to
illustrate how broadcasters serve the public at a very high level. In these summaries you will see local
Radio and TV stations that go well above and beyond current or proposed government regulations.

UNATTENDED OPERATION

Our association conducted a survey regarding localism and determined that 100 percent of our members
currently engage in some form of unattended operation and 100 percent of our members do not support
the FCC changing localism rules to no longer allow unattended operation. The attended operation
proposal would, most assuredly, impact many of our stations as the average number of full-time
employees for the Alaska stations surveyed is 8 and the average number of part-time employees per
station is 3.5.

When asked what they would do if stations were not allowed to operate unattended, some said they would
have to go off the air overnight. Most said they would have to reallocate employees currently working on
news and other community projects which would ultimately be detrimental to localism efforts.



EMERGENCY PREPAREDNESS

There is an assumption of a cause and effect relationship between live bodies at a studio and the ability to
serve throughout MB Docket 04-233. Assuming the goal of mandating attended operation is to achieve
better localism and the ability to serve the public in the event of an emergency, here are some things to
think about:

¢ Emergencies are best handled by managers and news professionals who can be reached at home
or via cell phone and who can access programming via technology, rather than an entry level
person being paid minimum wage to baby sit the studio overnight

e Technology allows reliable access to radio stations from a remote location.

e The EAS system auiomatically takes over stations immediately and broadcast alerts. This
happens "manned or unmanned”.

¢ Every station in Alaska has invested in an EAS system and routinely runs tests. State and Federal
Governments should work with broadcasters to improve and expand the current EAS system to
better serve all of our communities.

¢ Running unattended overnight has allowed us to re-allocate funds to better serve our community
on a consistent daily basis.

Our members strongly believe each licensee should have the flexibility to develop its own individual
“Plan of Action™ that best fits it unique situation for handling the broadcast of emergency information
during unattended hours of operation.

All of the Alaska broadcast stations surveyed currently maintain direct contact with local and state public
safety officials and feel confident they can be contacted should the need arise to alert the public to
emergency health/safety concerns.

REPORTING REQUIREMENTS AND VOICE TRACKING

Our stations diligently fill out the reports and forms currently required and they are rarely, if ever,
reviewed by the FCC or the general public. One member commented in their survey, “Why waste
valuable staff time filling out forms when our community can be better served by having our personnel
work on things that actually make a difference to our listeners”.

Eighty six percent of stations responding to our survey currently air music from local artists, but only 35
keep records of those performances. Several respondents said they would discontinue carrying local
music if reporting of such became too burdensome.

In our survey, members also made several comments about the FCC’s assumption that “voice tracking” is
a bad thing. One member commented, “Voice tracking can free up local staff people from having to sit
unproductively before a microphone playing music, when they can be working on a news story, recording
interviews with public officials, etc.”



INVOLVEMENT IN LOCAL COMMUNITIES / ADVISORY BOARDS

While we found that more than half of the Alaskan stations surveyed currently consult with formal
“advisory boards” already, the ones that didn’t employed solicited feedback in other informal and
innovative ways. There are many opportunities to utilize new technologies like the internet for more
interaction with the public and we anticipate our members will embrace and utilize new technologies to
reach their listeners. We maintain the belief our members are currently communicating effectively with
our communities. We would hate to see the current methods of working with communities jeopardized by
the FCC mandating and directing our “method” of contact with the public.

As individual stations and as a state broadcast association, we have not done enough to share the positive
aspects of our operations. We hope the following survey results illustrate the whole picture.

e How many visitors come to your station in ONE YEAR to discuss dissatisfaction with your
program content or to recommend program changes
Average # of people per YEAR -8

¢ How many visitors come to your station in the average MONTH to be a part of your
programming {news interviews, community figures, etc.) or to seek on-air help with an
educational campaign, project or fundraiser (ie: non-profits, church groups, etc.)
Average # of people per MONTH — 86

IN SUMMARY

In summary, we feel the proposed localism rules are not necessary and do not serve to increase localism.
The “one size fits all” approach to localism presented in MB Docket No. 04-233 is amazingly insensitive
to the financial and time constraints of small market stations. The majority of stations in Alaska are small
and if the proposed rules move forward they could be devastating to broadcasting in our great state.

Sincerely, X p

Laurie Prax, ABA Vice President

Cc: FCC Chairman Martin
FCC Commissioners; Copps, Tate and McDowell
FCC Roy Stewart, Media Bureau Senior Deputy Chief
Senator Ted Stevens
Senator Lisa Murkowski
Congressman Dot Young
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* playing what we want®

To Whom It May Concern,

As the owner of 2 rural radio stations in Kodiak. Alaska. I am painfully aware of the critical nature of
providing local news coverage and the life and death elements of timely, locally produced weather updates.
Kodiak has no other local media other than radio and my stations represent the only commercial stations
providing these elements to the town of Kodiak and the adjoining Coast Guard installation.

The recent FCC NPRM considering the requirement of local advisory boards (we already have one - 14.000
local listeners. manv of which visit the stadio each week and provide real-time feedback). the elimination
of unattended operation of my radio stations {a move that would eviscerate my ability to maintain five and
focal news and public affairs programming in order to pay for overniglt facility babysitters) and the
establishment of progranuming requirements as part of license repewal (these, as vet unnamed.
requirements smack a bit of government programming of local radio) will only damage the small. rural
broadcaster’s ability to provide the very local content these rules seek to protect.

1 strenuously request these measures not move further into a mulemaking. Not having lived in the beltway,
one can only wonder what shorfcomings back East have led to this consideration. Take it from a small
operator, these draconian considerations will cost jobs and local services - not add them.

With Respect,

Scott K. Smith
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Summary of Localism for Station KBRW AM & FM

20 or more local news interviews each week.

148 or more local Community Calendar annowmcements of vpcoming events per week.
1-hour call-in talk show 2 times or motc per week.

Total coverage of al! School Board Workshops and Meetings. (15-20 hours per month)
Total coverage of all Borough Workshops and Meetings. (20-25 hours per month)
Total coverage of all City Workshops and Meetings. (10-15 hours per month)

Free air-time to 5 different churches each week. (5 hours per week)

Weekly call-in 1 hour Health Show with guests.

Interviews with locals or guests each weekday during morning drive,

$6,000 or more in recorded public scrvice messages each month.

Provide recorded 1ocal telephone call-in for Community Event Announcements.
Provide complete State and Federal coverage of Town/Berough Mectings. (50 hours per year)

RS TR po o

These are some of the local coverage we do for our coverage area. There are also once or twice a year
events that we also cover live that are to numerous to mention,

Bob Sommer
General Manager
KEBRW AM & FM



CLEARCHANNEL

RADIO

Summary of Localism
KASH, KBFX, KENI, KGOT, KTZN, KYMG

The following is just a brief summary of some of the local events, programs and
activities supported by Clear Channel Radio in Anchorage.

KASH

“KASH 4 Kids” — this annual Radio-thon is now in its ninth year of raising funds
for the Children’s Hospital at Providence, the only children’s hospital in the
State of Alaska. Without this facility, parents used to have to travel out of the
state to receive specialized care for children. In 2008, over $180,000 were
raised, and the grand total is now in excess of $750,000.

"KASH Country Critters" - Every Wednesday on the morning show (for the fast 5
years) the Alaska SPCA comes into the studio with an adoptable dog or cat.
We grow the awareness of the adoption center as well as the low-cost spay and
neuter clinic and their Thrift Store.

KBFX

“Plow the Heroes” KBFX arranged for and provided snow-plowing service for
dependants of military personnel stationed overseas during the winter months

“Toys for Tots”, each year KBFX joins with local Marines to support and collect
toys and money to buy toys for this annual Christmas fundraiser.

KENI

KENI airs over six hours of local news and caller-driven public opinion talk
shows each day. "The Rick Rydell Show” airs each morning from 5:30-9:00,
and “The Mike Porcaro Show” airs each aftemioon from 4:0-6:00. In addition a
1-hour News Magazine airs each day from noon-1:00

KGOT

“The KGOT Christmas Miracle” — This three day fund raising marathon collects
toys for teens, the segment of the population mot often over-looked during the
“holiday season. KGOT moming hosts, Scott and Stu, camp out in a local
parking lot for three days, to build awareness and collect toys.

800 East Dimond Boulevard, Suite 3-370, Anchorage, Alaska 99515 (907) 743-5200



CLEARCHANNEL

RADIO

Summary of Localism
KASH, KBFX, KENI, KGOT, KTZN, KYMG

KTZN

“The Alaska Report on Sports” airs eight times each day on KTZN. This
program is entirely devoted to covering local sports, scores, highlights, and
interviews and profiles of coaches and athletes. While the program occasional
covers local professional teams, the emphasis is on local amateur activities,
focused on the high school and college level.

KYMG

“Arts in the Park” -— In association with sister station KGOT, KYMG
conceptualized and developed this annuai event to benefit the local chapter of
Campfire USA so they can provide camp scholarships to underprivileged
children in the local community.

KYMG also participates in the annuai “Ride for Life” a local fundraiser that is the
sole-source of funding for free colorectal exams in the State of Alaska.

Clear Channel Cares

Each year Clear Channel provides each employee with one day with full pay to
contribute to focal non-profit organizations. Some employees volunteer on an
individual basis, but most join with co-workers in one of several company-wide
activities. In the past employees have packed and packaged food boxes for the
"GIFT Program” at the Food Bank of Alaska, as well as volunteering for the
“United Way Day of Caring”.

Community Calendar

All stations air a local hosted and produced program “Clear Channel's
Community Calendar” on a weekly basis. This 30-minute program provides a
forum for local community leaders and non-profit organizations an opportunity
to discuss their activities, fund raisers, or issues in a ionger form environment.

800 East Dimond Boulevard, Suite 3-370, Anchorage, Alaska 99515 (907) 743-5200



Together we raised $180,344.46 for
The Children's Hospital at Providence
February 6 - February 8 2008

Over the course of two and and half days Alaskan families gave KASH Country 107-5 a glimpse into their lives,
sharing some of their most perscnal challenges, joys and heartaches. Their stories of tragedies, miracles and
hope were conveyed through emotionally charged conversations with Goat and Jimmy. The connection Goat and
Jimmy have with their audience inspired donations from Anchorage, the Mat-Su Valley, Kenai, Turnagain Arm
and as far away as the Interior and across the globe from Germany listening on fine at kashcountry1075.com

Doctors, nurses and technicians who joined the Radiothon to speak about their work and also opened their
own checkbooks to donate.

The Children's Hospital at Providence is the only children's hospital in Alaska throughout the state. Without the
specialized care far kids that the Children's Hospital at Providence provides, the nearest children’s hospital is
thousands of miles away in the lower 48. KASH for Kids 2008 was a very special and powerful community effort
helping to reach the unitimate goal of allowing sick kids to remain in Alaska for treatment, to be with their
families for the swiftest recovery.

KASH Country 107-5 looks forward to the tenth annual KASH for Kids- KASH for KID 2009 for another success
for the kids of Alaska?



Summary of Localism for KTOO, KRNN and KXLL, Juneau

KTOO produces and airs 35 local news programs per week.

e KTOO airs over 1,000 locat interviews a year with non-profit organizations,
community leaders and school groups.

e We offer a summer high schooi internship program for up to three high
school students to learn radio news reporting.

¢ KTOO, KRNN and KXLL have over 150 active community volunteers who
are leaming radio programming and production.

e KTOO and the local high school offer a radio journalism program for
aspiring high school students.

e We are a media sponsor for fundraising events like Breast Cancer
Awareness, Bowl for Kids' Sake, Juneau Jazz and Classics Festival,
Opera to Go, the Juneau Arts and Humanities Council, and other events.
KTOO broadcasts every local city council meeting five on the air.

KTOOQ provides live coverage of major events in the community, including
the 4™ of July Parade, the annual Alaska Folk Festival, major addresses at
the Legislature, etc.

o KTOO and the League of Women Voters provides local election forums
and candidate call-in programs.

e Our program “Focus on Community” allows local non-profit groups an hour
of air time to tell their own storigs.

¢ “One on One” provides in depth interviews with community leaders, Native
elders and other interesting people.



Summary of Localism for KSRM Inc. (Kenai, Alaska)

{(KSRM-AM / KWHQ-FM / KKIS-FM / KSLD-AM / KFSE-FM):

» 60 or more local news interviews each week

> Two area weekly Chamber of Commerce Reporis
(Kenai & Soldotna)

» 30 Community Calendar about upcoming events

> A different talk show each weekday on the Morning
Update

» Peninsula Sports featuring high school coaches and
student athletes every weekday

» High school sports broadcasts of local and away
games

» $10,000 in public service messages each moth

» Weekly Church services broadcast on KSRM-AM

» Daily roundtable of city, county, community college
and school officials entitled “Sound-off’

» Community benefit concerts throughout the year for

“local non-profits

> Air live community forums on the oil industry

> Live, local morning shows on KWHQ-FM / KSRM-AM
/| KFSE-FM

» Various local shows on the stations in our group

Respectfully Submitted,

Matt Wilson

Marketing / Program Director
KSRM Inc.

Kenai, Alaska



3650 Braddock Street

Fairbanks, AK 99701
Voice: (907) 374-1505
Fax: (907) 456-3428

Christine R. Fry

General Manager
March 25, 2008 Shris@tvtv.com

As the only locally owned and operated commercial broadcast station in the Fairbanks market,
Tanana Valley Television Company takes the issue of localism very seriously. Our connection to the
community is what keeps us on the air. Through an informal method of ascertainment, Tanana Valley
Television provides the informational programming the Fairbanks community desires. Some examples
are:

Alaska Hockey Games-Hockey is a very big deal here in Fairbanks. We first started airing the
Nanook away games as something fun and new to offer to the fans. It is now expected that when the
Nanooks are on the road, loyal Fairbanks viewers can find them live on FOX7.

Buddy Check 13-Buddy Check 13 was started 4s a reminder program to look for the early signs
of breast cancer in conjunction with the Breast Cancer Detection Center of Alaska. The program features
sign up PSA’s running on both KFXF and KXD with a valie often times greater than $3000 monthly and
a news feature running on the 13th of each month discussing early warning signs of breast cancer. Our
stations also support the Breast Cancer Detection Centers annual fundraiser, The Red Hat Gala with a
prize donation as well as free event advertising. Each year, I listen to the testimonies of rural Alaskan
breast cancer survivors at this event and leave with an overwhelming sense of honor knowing our sta-
tions are a part of this awareness program that saves lives.

Hawk Shop-The Hawk Shiop is a locally produced program that airs live on Sunday evenings giv-
ing Interior Alaskan citizens the opportunity to buy, sell or trade their wares live on television. The local
response has been amazing.

Locally Produced News 13-QOur station commits to over IO hours per week in local news, sports
and weather forecasts. We cover all issues in town from local government, crime, education, fmancmL
sports and weather.

PSA’s-Not only does our station dedicate a great deal of air tine to national/regional psa cam-
paigns such as the Ad Councii and the Alaska Broadcasters Associations NCSA program, we also ac-
tively pursue local non profit groups such as The Fairbanks Reseue Mission, Faitbanks Counseling and
Adoption, Fairbanks Light Opera Theater, Big Brothers Big Sisters of the Greater Fairbanks Area, Mon-
roe Foundation, Ice Alaska, The Salcha Health Fair, The Food Bank and the Fairbanks North Star Bor-
ough Literacy Program in order to relay the specific message they would like to get out to the public.

We produce and air their messages at zero charge. The nuniber thank you letters in our stations public
file grows annually. It is an honor to be able to provide this support through the local airwaves.

In addition to on air localism, our station literally has an opén door to expand education in broad-
casting at primary, secondary and post secondary levels from Girl Scout tours to hands on training in our
operations and news departiments.

As indicated in the beginning of this letter, we are a small locally owned and operated station,
The regulatory demands on us are already high. The Fairbanks Market is ranked 203 and is one of the
smallest in the nation. If more extensive reporting of such localism becomes mandated, it will be a tre-
mendous burden with no obvious benefit to-anyone. I feel ﬂus propesed rulemaking would hinder of ef-
forts to promote localisin rather than enbance it.

Christine R. Fry
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UNIVERSITY OF ALATKA

FAIRBANKS 1260

Department of Journalism
101 Bunneil, P.O, Box 756120, Fairbanks, Alaska 99775-6120, {307) 474-7751

Dear FCC,

When it comes to providing local news coverage and showing the importance of
diversity in Fairbanks, no television company in Interior Alaska does more than
Tanana Valley Television (TVTV).

The newscast produced by CBS News 13 (owned by TVTV) has a diverse staff,
audience and content, which helps me, teach my students. They have also taken
many interns from the University of Alaska Fairbanks (UAF) Journalism Department.
The response from our interns is unanimous; we get to learn and do an awful lot of
reporting while working at News 13.

The station has helped the UAF Journalism program grow by allowing use of their
studio for classes and special projects. The station general manager, Chris Fry and
owner Bill St Pierre have been incredibly supportive.

However, the newscast produced by Tanang Valley Television and assistance to the
UAF Journalism Department (TVTV)is only half the story. The company also owns
the local Fox affiliate in Fairbanks. TVTYV approached the University of Alaska
Fairbanks Office of Multicultural Affairs and Diversity about providing time on their
program schedule for a show on diversity in Fairbanks and all of Alaska. With the
assistance and encouragement of Mrs. Fry and Mr. St. Pierre the show, called
Diversity Matters, is now on the air. The time slot is better than can we could have
hoped for, 2:30 Saturday afternoon.

TVTV clearly works hard to assure its broadcast license needs are met as the station’s
audience sees diverse, local programming, not to mention providing excellent
opportunities for UAF staff, faculty and students.

Please feel free to contact me if you would like to talk about TVTV’s contributions to
our community.

Sincerely,

Charles Fedullo

‘Asst. Professor of Journalism
University of Alaska Fairbanks



KVAK Radio
Community Service

LOCAL NEWS

Valdez news is produced locally by KVAK and airs three times daily every
weekday. With our remote location and only one weekly newspaper, the people
of Valdez count on KVAK for local news and events. With discussion on opening
ANWR and the state of Alaska moving toward building a Natural Gas Pipeline,
leaders and lawmakers had a lot to talk about on KVAK.

Forty percent of the nation’s domestic crude oil is produced in Alaska and sent
down the 800-mile pipeline that ends in Valdez. Since tankers load in the Port of
Valdez, security levels are heightened and residents look to KVAK to provide
security announcements and information from government officials and the Coast Guard. KVAK
conducts regular interviews with our State House Representative, John Harris, while Senate is in
session, we meet with local school and government leaders on a weekly basis.

“Weekly Interview Schedule
Valdez City Manager — John Hozey School Principals Different one each week)
School Superintendent — Lance Buie Roz Strang (Elementary)
Nat’l Weather Service Rep — Mr. Bailey Rod Morrison (Jr. High)
Athletic Director (HS) — Todd Wegner Geary Cantrell (High School)

There are many serious issues to cover in Valdez, but KVAK works hard to balance our newscasts
with positive stories about accomplishments of citizens and students in our community. In the past year
we featured countless stories on the arts, education, heslth and other issues imiportant to our listeners.
KVAK also conducts a Question of the Week poll to allow the public feedback on community topics
and events and Steve Floyd of KFAR in Fairbanks produces ouwr statewide news. His 10 minute Alaska
newscast is sent to us via e-mail every weekday and airs two times each day.

WEATHER
In a place where we have gale warnings, five feet of srow in a couple hours, winds to 70 mph and a
wind chill factor to 50 below, weather forecasts are imperative to our listeners. Our local and marine
weather forecasts play houtly and our winter travel forecast airs every morning and evening, seven
days a week. There is only one road out of Valdez and it traverses from our town at sea level through
the mountains of Thompson Pass that rise to an elevation of 2,750 feet. Weather can be mild in town,
while an avalanche and road closures are brewing just 20 miles away. KVAK staff gets calls at all
hours of the day to notify citizens of these conditions and routinely broadcasts special weather
statements. Station Manager, Laurie Prax, has a studio at home and can access computers at the station
remotely to get an announcement on the air in less than 5 minutes.

VALDEZ CITY COUNCIL & SCHOOL BOARD MEETINGS

Every Monday night, the City Council or Valdez School Board hold meetings at Council Chambers
and KVAK broadcasts them live on our station. Meetings are two to five hours long and condensed
meeting agenda’s are broadcast on air a féw days prior.




KVAK Radio
Community Service

ALYESKA PIPELINE / KVAK KIDS CLUB

The goal of our Kids Club is to engage young children in activities aimed at promotlng community
service. Children in Kindergarten through 6™ grade can join the club and recelve the following:

Welcome Packet
On-Air Birthday Announcement
Birthday Card with Free Ice Cream
Drink

e  Quarterly Newsletters

o 4™ through 6™ graders can participate in
community service tecordings

The main corponent of the Kids Club is the community service announcentents read by 4™ through 6
graders. Each month KVAK picks a different community semce theme, writes community
announcements and invites Kids Club members in 4% through 6™ grade to participate in a recording
session at the studio. The :30 to :60 second spots, read by Kids Club members, are aired on KVAK
throughout the month. We typically write, edit and produce 15 to 20 announcements and conduct two
recording sessions each month. The Kids Club community service messages air a minimum of 3 times
daily, everyday on both our 93.3FM and 1230AM stations.

KVAK Radio employs the assistance of high school mentors to assist with recording sessions and help
with our Kids Club Kudos reward program. In addition to our community service announcements,
student volunteers read all Kids Club recording session and birthday announcements. Kids Club
membership for 2005-2006 school vear was 1350 students and is currently at 160 for the 2007-2008
school year.

Sponsorship by Alyeska Pipeline Service Company pays for operational expenses of program such as
paper; prmtmg, postage and staff time. KVAK donates a minimum of $12,960 each year in airtime for
public service announcements ($1,080 each month).

BUCCANEER BROADCAST
A visit to KVAK each week to produce a weekly news show is part of the cwrriculum for the
Communications Technology class at Valdez High School. After a series of in-class lectures by a
KVAK staff member and a tour of the studio, students are welcomed into the studio to read the stories
they have written and assist with produiction of the report. In addition, teachers and administrators can
e-mail announcements to the class for inclusion in the Buccaneer Broadcast Schedule of Events that
airs on KVAK three days each week. There is no charge to the school for this program and KVAK
contributes airtime.

ON THE TRAIL
Avid snowmobile enthusiast, Mike Buck, converses with KVAK’s Laurie Prax each week in this 4-

minute weekly feature. Topics covered in this program include current conditions, ride reports,
equipment recommendations, safety tips and Valdez Snowmachine Club announcements.



KVAK Radio
Community Service

HIGH SCHOOL SPORTS

KVAK broadcasts play-by-play of every varsity basketball
game both home and away. And when you live in Valdez,
away usually means a six hour drive to play a game. There is
one high school in our town and our closest opponent is 120
miles away. The team takes a six hour ferry ride to play
against Cordova each year, routinely drives to Fairbanks (360
miles) and Anchorage (306 miles) and usually endures a 10
hour drive to the Peninsula or might drive, fly and take a ferry
e to play a team along the Inside Passage. With travel expenses eating the lion’s
share of sponsorship dollars, KVAK relies on volunteer play-by-play announcers, sohcrts
accommodation and travel sponsors and works with other stations to get games to the airwaves.

In 2007, KVAK broadcast 52 basketball games, 3 football games, 6 volleyball matches and 4 baseball
games. That’s more than 100 hours of LIVE play-by-play! In addition, KVAK donates a minimum of
$273 each year to Booster Clubs for the following teams: Basketball; Volleyball; Football,
Cheerleading; Softball; Baseball, Wrestling; and Swimming (Airtime Value: $2,184).

SENIOR SPOTLIGHTS

How many radio stations would interview all the graduating high sehool seniors within their listening
audience? KVAK does! In 2007, we interviewed 72 graduating seniors about their plans for the future
and aired them during the month of May. It takes a lot of time to edit all those interviews, but everyone
in town loves it and the museum preserves the audio for reunions.

VALDEZ FISHING REPORT

One of our most popular features is the Valdez Fishing Report. Short interviews conducted by KVAK
staff members feature: fishing tips; facts about different species found in Prince William Sound; Fish
Derby standings; and some whopping fish tales. The program airs 4x daily June, July and August.
Daily audio reports are e-mailed and aired on three stations in Fatrbanks. During the summer of 2007,
we broadcast 387 features with original content in Valdez and sent 78 original programs to Fairbanks.

PUBLIC SERVICE ANNOUNCEMENTS

KV AK airs national public service announcements and takes pride in assisting local non-profit
organizations. In 2007, we met with Advocates for Victims of Violence to help them develop and air
an awareness campaign for many of their local programs (Airtime Valie: $1,200), met with business
leader to write and produce 12 radio spots to promote shopping locally (Airtime Value: $2,800), we
ran a different Parent Tip feature 3x daily every weekday as a public service ($1,080 monthly value)
and donated time to many school events and community fund-raisers.

The value of airtime donated to national PSA’s averaged more than $1,000 a month in value and our
local public service time easily matched that $1,000 a month value. We routinely announce, free of
charge birth, memotial service and lost pet announicements. This year marked a new milestone for
KVAK, as we helped re-umite a lost chicken and its owner. Inthe summer, we run emergency locate
messages for the Police to help find visitors to town who need to know of an emergency back hiome. In
the wintertime, we even remind people to shovel the siiow off their boats so they won’t sink.



Local Programming at Morris Communications, Anchorage, Alaska

The mantra in our company’s broadcast division is “live and local” and we take it
seriously. It’s why people turn our stations on.

KEQD News department

KFQD produces a 3 and one half hour daily morning drive news show. It takes a local
crew of 5 persons to put this product together. We employ a local meteorologist who
lives right here in our town. He gives live and local weather forecasts on a regular basis
and explains why things are happening. We air 2 local newscasts an hour around the

- clock outside of our news blocks. We air a total of 26 hours a week of local talk
programming. Between the hours of 5:00 a.m. and 7pm KFQD only airs four and %
hours a day of syndicated programming. We cover local elections with exposure to all
the major candidates and talk to our local and state elected officials on a regular basis.
When civic leaders and elected officials are on our air we give the audience access to
them to ask questions.

KWHL

KWHL produces live local programming from 6a to Midnight. We staff local
announcers that communicate over the phone and answer the public’s questions. One of
the markets leading radio programs is the Bob & Mark show. This entertainment and
issues show regularly features the Governor of Alaska and other local guests. The Bob &
Mark show is constantly helping the local community out with spontaneous fund raising,
Whether a local food mission or a family burned out of a house they reach out.

Each Christmas season KWHL commits a week to getting donations of both toys and
cash for the Marine’s “Toys for Tots” drive. This involves doing 24 hour a day live
broadcasts from the parking lot of a major mall.

KBRJ

This country station features a 3 person live morning show, and 2 more live shifts until
7pm each day. The KBEAR morming show consistently interfaces with Anchorage’s two
military bases giving the General’s of both Elmendorf Air Force Base and Fort Rich
Army Base access to our-show to talk about issues and help base personnel interface with



the local community. KBEAR commits 2 days each year to a radioathon to raise funds
for St. Jude’s Children’s Hospital.

KMXS & KEAG
Mix 103.1 and KOOL 97.3 maintain live local programming from 6am to 7pm daily.

Time Saver Traffic:
Morrts Communications staffs a local traffic department that airs on all 6 owned stations

each weekday in both morning and afterncon drive. There are 390 reports across the 6
stations in a week.
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50 cents

Friday, Jannary 7, 2005

ALASKA'S

Digmtal camera gives students

a high-tech tool for yearbook

Mirror Lake Middle School’s yearbook
class and Parent Teacher Student Associa-
tion thank Al George, Sarah Rutkowski
and Lifetouch: “Recently we were given
an HP Photosmart 735 digital camera for
our yearbook students to use in creating
our school’s yearbook. The camera was
part of a disfrictwide drawing held for
schools working with Lifetouch and their
Web-based Webease Yearbook program.
Students will now have more opportunities

to capture memorable moments, practice

valuable technology skills and enhance our
yearbook. We feel very fortunate. Thank
you, Lifatouch*”

Radio station folks raised

big bucks for Toys for Tots
The Marines of Echo Company, 4th

Reconnaissance Battalion, thank the fol-

lowing personnel at KWHL 106.5 FM:or

generating more than $20,000 in two days
for the local Toys for Tots program, all of

which will go baek to the local cemmumt}?

" E'w'ﬁﬁﬁp ;—:ﬂ

THANK-YOUS

Brad, Jen, Dr. J, Lindsey, Bob and Mark’s
Elves Tracer and Alice. Special thanks
also go to Bob and Mark for generating
more than $10,000 at their Toys for Tots
charity auction.

- Paper’s carrier merits thanks

for retrieving stolen iter

Helena Batman of Anchﬂrage writes:
“This letter to the editor does not have a
single bad thing to say about any issues,
actions or opinions of others. It seems that
anger and offense take over the editorials
daily. Once in & while, it’s nice tojoin those
that appreciate others and to thank those
not ex%)ecting it. 1 would like to take a small

time to thank the Daily News
carrier who found my husband’s stolen
articles scatfered throughout a street on
her route. She stopped to gather these
‘itemns and even cleaned and dried them.

- ‘Her Honesty and chivalry are much ap-
preciated, and her courteous efforts and
actions to help anether person so kindly
are {reasured. May she have a wonderful
holiday season and a successful new year
to follow.” :




Sent By: ANC MEDIA GROUP; 6072752280 Apr-1-08  4:30PM; Page /10

Matt Valle

From: <nebody@zeus moris.com>

To: <mvaliey@anchoragemediagroup.com>
Sent: Wednesday, Septernber 03, 2003 11:13 AM

Subject; | Khear sountry comments

Below is the result of your feedback form. It was submitted by
() on Wednesday, September 03, 2003 at 15:13:01

- name: JANET KILE

emailaddrgss: KILE @Mail RadianMI .com

city: ANCIIORAGE

comments; HEY MATT

JUST WANTED TO SAY "THANK. YOU" FOR PLAYING THE
NATIONAL ANTHEM EACII MORNING. IT MEANS ALOT TO
HEAR JT,| BEING A MOM OF 4 MILITARY KIDS (ONE

ON HIS WAY OVERSEAS IN 4 WEEKS) I FEEL LIKE MAYBE

SOMEONE THINKS OF OUR KIDS THAT ARE PUTTING THEIR
LIFE ON THE LINE FOR OUR COUNTRY. GOD BLESS YOU.
ALSO, T K8 FOR STARTING OUR DAY W/A SMILE. THERE ISN'T A BETTER GROUP QF

GUYS ANYWHERE. I'VE LIVED ALL OVER THE US SO T QUALIFY TO MAKE
THAT STBTEMENT, KEEP ON SMILING.

JANET KILE

10/2/03




Sent By: ANC MEDIA GROUP; 00727522003 Apr-1-08  4:31PM; Page 7/10

Matt Valley
From: "Follen, Debbis” <dfollen@wrm_coms>
To: <mvaliey@anchoragemadiagroup cont>

Sant: Thursday, March 07, 2002 9:06 AM
Subject: | Thank you !l

Goend morping!

I just wanted to extend wyy thank you to all of you for your, maybe
unintentional, but very helpful assistance to us (Anchorage Refuse) and the
residents.

o o ererr—

well aware of we have implemented a new routing system for trash

nt seem to receive the notification for one reason or another.

heard you speak of it almost every moming on your show this

has been helpful in reminding everyone and alerting some that may
gware yet. Also we have had customers cormnent that they heard

We iiove ypur station, keep up the great work!

Debbie Foflen

Customer Bervice Manager

Waste Mafagement Alaska Division
email:
907,273-214

|
1
|
|

10/2/03
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Eent By: ANC MEDIA GROUP;

9072752290}

Lara Sandvik . -

Fram:
Sent;
T .

[
Subject:

&

ATTONRR.Ntm

-----Qriginal Me
From: Lindsey
Sent Monday,
To: Dannis Bog
Subject Fw: TH

FYl
—--- Qriging Md
From: Judy Dwi

Dennis Bookey [dbookey@snchoragemediagroup.com]
Monday. Octaober 27, 2003 12:38 PM

Lara Sandvik

FW: THANKSI

Public File. Mix, KBR.}, KFQD

5320 - -

Bilvar {malltolsilverdhanchoragemediagroup.com)
Dofober 27, 2003 12:40 PM

Iﬂ:l( I\é‘llatt Vailey; Sharon Leighow; RoxiLennox@aol.com

SSAYE weoa
aging

To: Isilver@@anchoragemediagroup.com

Sent, Monday,

Detober 27, 2003 12:38 PM

Subject: THANKS!

Thank you go much, Lindsey, for all your heflgn with Trick or Treat Town! |t
ol

was GREAT o
the public abou
Please do let &l

hlave you set up so many different opportunities for us to tell
our event, and we appreciate your efforts alot,
the D)5 and emcess know that they were all wonderful, and

wa thank each pne of them for the enargy and fun they bring to Trick or

I'reat Town.
Thanks to all of
LUdy

vyou at Anchorage Medis roup!

Apr-1-08  4:28PM;

Page 3/10



Sent By: ANC MEDIA GROUP; 8072752200, Apr-1-08  4:28PM; Page 2

Supporting our troops and helping the families they leave behind 7

age Madia Group

alf of the Board of Directors and mysalf, | wish to thank you for generosity and mention of Operation
ont - Alaska, In¢. during your December schedule. 1t was brought to my attention, while Operation
pnt — Alaska, Inc. was working hard on the “Top of the World Toy Summif” oufreach prograrm,
“Beyond the North Pole”, your station broadeast cur organization. | certainly apologize for the belated letter
of thaniks as | have been in the lower 43 attending training conferences and seminars; however our
sentiment is one of gratefulness.

On November 29, 2006 Operation Homefront, Wal-Mart and the Dapariment of Defense program America
Supporis You partnersd together to hold the first annual "Top of the World Toy Summit’. The even! was

held at the Santa Claus House In North Pole, Alaska. Before our organization was started, | accepled the

chatlenge 1o take toys beyond the North Pole so that other military families within Alaska could also share ;
in the Gpristnas spirit,. The Wal-Mart In Fairbanks shlpped e[ght pallets of brand new 2007 toys on the

Alaska Rairoad ovemight to Wasilla, where | five. Our mission was to send out as many new foys 10

g‘:leplo gd sarvice memmbers families as possible, and we accomplished our mission.

ad such as Napasklak Nightmuta, Nunapitchuk, Toksook Bay, Scammon Bay, Eek, Hooper Bay,
 Bathel, Dillingham, Alekanuk, Barmow, Eagle River, FL. Richardson, Eisison Air Force Base, Ft.
ht, Wasilia and Palmer. in addition, we were able to give over $20,000 in Wal-Mart gift cards o
g families who had much greater needs.

irg.  would fike to say that if you would liks o scheduls a mesting or would like to learn more aboig
igty Homefront — Alaska, Ing, and how you can help us help the community, please contact me at

Qparation Homefront — Aleska, ING.
. A 501(c ) Nenprolit Drganization EIN 20-8103880

P.Q. Box 875910408 www operaltonhamefront.net/Alask s/
Wasilla, Alaska 38687 alaskagoparationhemefront.nat
Phone: (807)232-6681 FAX: (907)745-5003



Sent By: ANC MEDIA GROUF; G072752280; Apr-1-0B 4:27PM; Page 1

Degember 27, 2005

Denuis Bookey

Mgrris Communications
301 Arctic Slope AV
Arnghorage. AK 99518

Dear Mr. Bookey,

Jugt a quick note to say THANK YOU for your support of the Alasks Health Fair. Those of
us {n the villages don’t often have the opportunity to see physicians in a timely fashion, and
theHealth Fair is a great opportunity to check our health status in our own community,

Tl;jiresidems of Tenakee took full advantage of your generosity, and attended the Health

: Faiy in large nunbers (for our size), and they could be seen down at the Post Office
corfiparing health numbers! I learned that T needed further medical testing and am currently
tak{ng care of my own medical needs. Thanks again for your generosity.

Sinkerely,
e

di Ro
Tenakee resident/Alacka Health Fair volunteer




SenT BY: ANG MEULA WHUUM; GUT275H2200; App-1-08  4:27PM,; Page 1

Depember 27, 2005

Dekini Boakey

M(Irris Communications
30} Arctic Slope AV
Arqchorage., AK 99518

Debr Mr, Bookey,

Just a quick note to say THANK YOU for your support of the Alaska Health Fair. Those of
us {n the villages don’t ofien have the opporiunity 1o see physicians in a timely fachion, and
the|Health Fair is a great opportunity to check our health status in cur own community,

The residents of Tenakee took fulll advantage of your generosity, and attended the Health
Faif in large numbers (for our size), and they could be seen down at the Post Office
cotpparing health numbers! I learned that T needed further medical testing and am currently
;1 care of my own medical needs. Thanks again for your genezosity.

ee resident/Alaska Health Fair voluntesr




DEPARTMENT OF THE ARMY
HEADQUARTERS, U.S. ARMY GARRISON
500 RICHARDSON DRIVE #800
FORT RICHARDEON, ALASKA 89506-8000

NEPLY TO .
ATTENTION 9F!

Seplember 22, 2003

KBRY -KBEAR 104.1
ATTHN: Mr. Matt Valley
9200 Lake Otis Parkway
Anchorage, AK 99507

Dcar Matt:

I would like to thank you cnce again for supporting the 1-501% Parachute Infantry
Regiment's Homecoming Hoopla that was held at Fort Richardson on Seplember 37, Thelevent
was a tremendouns success, with an estimated 1,400 soldiers and Zunilics in atiendance, and we
greally appreciate your willingness to run advertisements for us. 1n addition to listing 1041 us a
sponsor an our event hanners, Colonel Charlis Glerm, the hattalion commander of the 1-5¢ ",
personally thanked KBEAR at the event for publicly supporting our event and our soldicrs

- 1 am enclosing several pictures from the event that I thought you might like 1o see, |We
express our sincere thanks to you for your support of our soldicrs and Jamilies.

Sincerely,

Kelly J. Agent
Commercial Sponsorship Cleordinator
Fort Richardson, Alaska

0i/01 shegd - lfdgery  80-1-udy 10628922208 {dNOYD YIQdK ONY :AF jues



Sent By: ANC MEDIA GROUP; Q072752200; ApP-1-08  4:30PM; Page 5/10

NATIONAL National Mulipie Sclarosis 500161y

\lo MULTIPLE SCLEROSIS Alaska Civision
v 3 511 West 415t Avonun, Suile 101

Anchorage, AK 29503-6843

AD America Chapter - TR Tal 307 563 1115
Alarks THuigien 1 800 FIGHT MS

Fax 907 982 8673
www.nationaimeseeisty. 9rg

Augzust 27, 2003

=

K-Bear

This is just a short note to let you know how much we appreciated K-Beat's sponsotship
of the MS Walk this vear.

What a beautiful spring day, the weather could not have been better. The walk around
Lalte Hood, along with having K-Bear atlend the MS Walk was truly an cxperience that
ourl walkers will talk ahout for 2 long time.

Ypu may not be aware, but our state has one of the highest rates of multiple sclerosis in
the|nation! While MS typically strikes people age 20 to 50, maybe even one of your most
proguctive employees, we have also experienced children as young as 12 with diagnosis
of M8. Our Anchorage office serves over 4,500 clients and their families in this state.
Your participation helped make this event a successiul day for al} involved.

Together we can make a difference.

Sinkerely,

‘Qﬁamg(qdpﬁ%;o

ot}

Digna Kaplanis
Development Coordinator

" ha Natinnal M8 Sacinty...One thing people with MS cun couny v, Please remember the Nutional M3 Socivty in you wiil,

Tire Nafor et Mulliple Btgonin E\l'}wf,iﬂly in prond ta b A Acite of ntermation about mullipde sclkrasia Tonr LORIMITIA AT DAREE on DroliBsionsd anvatr, pItiGanen
EXRANRNCH QNE AEDAT OFIIOD, AT 00 RO AHOSAH Ihempeutic Ruommendaion o gieseepion, For sprrtic adarmation asd advice, vongull pour PrESGRAL Pyt An




S8ant By: ANC MEDIA GROUR; e072752200; Apr-1-0B  4:20PM; Page 4/10

.Rigeneral Mané'g.er R
i orage AK 99507“

i phablasﬂc Ieukemia increased o 84 percent from a mere 4 percent when

ic Slope Ave. -

'_‘_'.3 Jude openedin 1962. The doliars raised through your station's. radlothon and"j . o e
“funy dralsmg efferts auows researchers to focus their efforts on grou_ndbreakmg O

e -‘.-;ﬂe
B e

e ik

'4793 11th

W '1 ! haaifh cns:s

Dok _,,""ase extend my speclal thanks Matt, Eddie, Trill, Del aney, Deanna and IR
e ."_'He}ther ag they tirelessly contributed to the suctess G‘f your radlothon We ERTRIA

tinua to be amazead by their energy and smcenty

g, Thank you for partnering with us and being such"an important member of L
St Juide family. . e

:.t _resa_ms,

’le A afanabe
hional Director

AvrsnueN[l Suit 102, Seattls, WA 98105 | 800.954.5499 1 200.526.8900 [ 206.326.2401 | wwwn;udmna o
ALSAL RORTHWESY RhEGIUNAL OFFICE




Voice for Christ Ministries
P.O. Box 474, Nenana, AK 99760
phone: {907) 832-5426
fax: (907) 832-3450
e-mail: alaskaradiovfcm. org
www vici,org

The I AM Radio Network
“Christian Radio for Alaska”

Voice for Christ Ministries (VFCM) is a Christian non-profit organization. The
mission of VFCM is to provide Christian radio for Native and Rural Alaskans. To
accomplish that mission, VFCM owns and operates the “I AM Radio Network™. This
radio network is made up of 3 radio stations and 15 translators in primarily
underserved rural community across the state.

The radio stations include: .
1. KAGV 1110AM - Houston/Big Lake, AK
2. KIAM 630AM - Nenana, AK
3. KYKD 100.1FM — Bethel, AK

The summary of localism is as follows:

o Mukluk Messages - Message service for Native and Rural Alaskans
while away from conventional communication technology (e.g. fish
camp, moose camp, etc.), 3 times a day, 6 days a week

o Sled Dog Race Coverage — Musher interviews and profiles,
hourly/daily position updates for local races such as the Iditarod,
Yukon Quest, Kuskokwim 300, Knik 200, etc. for the duration of the
race

¢ Bulletin Board Service/Public Service Announcements — Including
traveling nurse schedules, church services and special events,
community festivals, state-wide special events, youth and children’s
activities, community Native events, etc., minimum of 3 times a day
5 days a week

e School Announcements ~ Inclement weather, parent/teacher
conferences, report card, sports activities, ceremonies, etc. on an as
needed basis

* Weather Reports/River Conditions — Commumty weather reports,
daylight hours, and current temperatures nearly every hour; Local
river conditions during break-up and freeze-up

e Native Programming — Locally recorded and produced Native
church services from around the state



