
"Membership Has Its Benefits"

An Alaskan Corporation

April 17, 2008

Dear Ms Mago,

P.O. Box 102424
Anchorage. AK 99510

Phone (907) 258-2424
Fax (907) 258-2414
E-mail akba@gci.net

The Alaska Broadcasters Association represents 94 Radio and 21 TV stations. The owners and operators
in our great state provide local service that addresses the unique concerns we have in Alaska.

Our stations are committed to providing local content and feel the ideas and methods set forth in the
FCC's Localism Notice ofProposed Rulemaking (MB Docket No. 04-233) would not accomplish more
"localism". In fact, the time required to fulfill the requirements, coupled with the financial burdens many
ofthese mandates carry would be counter-productive to the FCC's "localism" goals.

With ipods, satellite radio and the web, our industry faces more competition than ever. These competing
technologies are having a direct impact on how stations conduct business and are driving those stations
that aren't already local to move in that direction. We encourage you to consider the positive aspects new
technology has on our business. The technologies available today make it possible for stations to do more
things with less money. In Alaska, for instance, our many small stations utilize technology to operate
unattended overnight and allocate resources to more local concerns.

In response to the FCC's proposed rules, our association conducted a 22 question survey and we will
share some ofthe results ofthat survey with you in this letter. We are also enclosing station profiles to
illustrate how broadcasters serve the public at a very high level. In these summaries you will see local
Radio and TV stations that go well above and beyond current or proposed govermnent regulations.

UNAITENDED OPERATION

Our association conducted a survey regarding localism and determined that 100 percent ofour members
currently engage in some form ofunattended operation and 100 percent ofour members do not support
the FCC changing localism rules to no longer allow unattended operation. The attended operation
proposal would, most assuredly, impact many ofour stations as the average number offull-time
employees for the Alaska stations surveyed is 8 and the average number ofpart-time employees per
station is 3.5.

When asked what they would do if stations were not allowed to operate unattended, some said they would
have to go offthe air overnight. Most said they would have to reallocate employees currently working on
news and other community projects which would ultimately be detrimental to localism efforts.
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EMERGENCY PREPAREDNESS

There is an assumption ofa cause and effect relationship between live bodies at a studio and the ability to
serve throughout MB Docket 04-233. Assuming the goal ofmandating attended operation is to achieve
better localism and the ability to serve the public in the event of an emergency, here are some things to
think about:

• Emergencies are best handled by managers and news professionals who can be reached at home
or via cell phone and who can access programming via technology, rather than an entry level
person being paid minimum wage to baby sit the studio overnight

• Technology allows reliable access to radio stations from a remote location.

• The EAS system automatically takes over stations innnediately and broadcast alerts. This
happens "manned or umnanned".

• Every station in Alaska has invested in an EAS system and routinely rnns tests. State and Federal
Governments should work with broadcasters to improve and expand the current EAS system to
better serve all of our communities.

• Running unattended overnight has allowed us to re-allocate funds to better serve our community
on a consistent daily basis.

Our members strongly believe each licensee should have the flexibility to develop its own individual
"Plan ofAction" that best fits it unique situation for handling the broadcast ofemergency information
during unattended hours ofoperation.

All of the Alaska broadcast stations surveyed currently maintain direct contact with local and state public
safety officials and feel confident they can be contacted should the need arise to alert the public to
emergency health/safety concerns.

REPORTING REOUIREMENTS AND VOICE TRACKING

Our stations diligently fill out the reports and forms currently required and they are rarely, if ever,
reviewed by the FCC or the general public. One member commented in their survey, "Why waste
valuable staff time filling out forms when our community can be better served by having our personnel
work on things that actually make a difference to our listeners".

Eighty six percent of stations responding to our survey currently air music from local artists, but only 35
keep records ofthose performances. Several respondents said they would discontinue carrying local
music if reporting of such became too burdensome.

In our survey, members also made several comments about the FCC's assumption that ''voice tracking" is
a bad thing. One member commented, "Voice tracking can free up local staffpeople from having to sit
unproductively before a microphone playing music, when they can be working on a news story, recording
interviews with public officials, etc."
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INVOLVEMENT IN LOCAL COMMUNITIES / ADVISORY BOARDS

While we found that more than halfofthe Alaskan stations surveyed currently consult with formal
"advisory boards" already, the ones that didn't employed solicited feedback in other informal and
innovative ways. There are many opportunities to utilize new technologies like the internet for more
interaction with the public and we anticipate our members will embrace and utilize new technologies to
reach their listeners. We maintain the belief our members are currently communicating effectively with
our communities. We would hate to see the current methods ofworking with communities jeopardized by
the FCC mandating and directing our "method" ofcontact with the public.

As individual stations and as a state broadcast association, we have not done enough to share the positive
aspects of our operations. We hope the following survey results illustrate the whole picture.

• How many visitors come to your station in ONE YEAR to discuss dissatisfaction with your
program content or to recommend program changes
Average # of people per YEAR - 8

• How many visitors come to your station in the average MONTH to be a part ofyour
programming (news interviews, community figures, etc.) or to seek on-air help with an
educational campaign, project or fundraiser (ie: non-profits, church groups, etc.)
Average # of people per MONTH - 86

IN SUMMARY

In summary, we feel the proposed localism rules are not necessary and do not serve to increase localism.
The "one size fits all" approach to localism presented in MB Docket No. 04-233 is amazingly insensitive
to the fmancial and time constraints of small market stations. The majority of stations in Alaska are small
and if the proposed rules move forward they could be devastating to broadcasting in our great state.

S~p~
Laurie Prax, ABA Vice Presiaent

Cc: FCC Chairman Martin
FCC Commissioners; Copps, Tate and McDowell
FCC Roy Stewart, Media Bureau Senior Deputy Chief
Senator Ted Stevens
Senator Lisa Murkowski
Congressman Don Young
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Kodiak's Homepart Radio Slalian

To Whom It May Concern.

As the owner of 2 rural radio stations in Kodiak Alaska. I am painfully aware of the critical nature of
providing local news cowrage and the life and death elements of timely. locally produced weather updates.
Kodiak bas no other local media other than radio and my stations represent tbe only conUllercial stations
providing these elements to the town of Kodiak and the adjoining Coast Guard installation.

The recent FCC NPRM considering the requirement of local advisory boards (we already have one - 14.000
local listeners. many ofwhich visit the studio each week and provide real-time feedback). the elimination
of unattended operation of my radio stations (a move that would eviscerate my ability to maintain live and
local news and public affairs programming in order to pay for overnight facility babysitters) and the
establishment ofprogranuning requllements as part of license renewal (these. as yet unnamed.
requirements smack a bit ofgovernment programming of local radio) "ill only damage the small. mral
broadcaster's ability to provide the velY local content these ndes seek to protect.

I strenuously request these measures not mow further into a ndemaking. Not having lived in the beltway.
one can only wonder what shortcomings back East have led to this consideration. Take it from a small
operator. these draconian considerations will cosljobs and local sen·ices - not add them.

With Respect.

Scott K. Smith



KBRWAM&FM
SU,AJKKUAGVIK CO~rMUNICATIONS,Inc.
COllllllll11ity Radio for Alaska's North Slope
680 AM • 91.9 FM

88. r fIvI Kaktm-jk " 88.1 Bvf Nlliqsut " 88.1 RvI Point Lay
Hi l. 5 Fl'vl Poi"t Hope' 10 l.' FM Anakl\1\uk Pass
>;\;.1 KeDS FM Deadhorse

April 4, 2008

SUIIlIlJ3l)' ofLocalism for Station KBRW AM & FM

P.O.lBox 109
H,95 Okjlik Street

RalTolir, Alaska 99723

907852-6811 PJlOnl'
907 S52-~27-+ Fax
\Y\H\".KER\V,ore,

a. 20 or more local news interviews each week.
b. 148 or more local Community Calendar announcements ofupcoming events per week.
c. I-hour call-in talk show 2 times or more per week.
d. Total coverage ofall School Board WOIkshops and Meetings. (15-20 hours per month)
e. Total coverage of all Borough Workshops and Meetings. (20-25 hours per month)
f. Total coverage ofall City Workshops and Meetings. (l0-15 hours per month)
g. Free alr-time to 5 different churches each week. (5 hours per week)
h. Weekly call-in 1 hour Health Show with gllests.
i. Interviews with locals or gllests each weekday during morning drive.
j. $6,000 or more in recorded public service messages each month.
k. Provide recorded local telephone call-in fur Community Event Announcements.
\. Provide complete State and Federal coverage ofTownlBorough Meetings. (50 hours per year)

These are some ofthe local coverage we do for our coverage area. There are also once or twice a year
events that we also cover live that are to numerous to mention.

Bob Sommer
General Manager
KBRWAM&FM



CLEARCHANNEL
RADIO

Summary of Localism
KASH, KBFX, KENt, KGOT, KTZN, KYMG

The following is just a brief summary of some of the local events, programs and
activities supported by Clear Channel Radio in Anchorage.

KASH

"KASH 4 Kids" - this annual Radio-than is now in its ninth year of raising funds
for the Children's Hospital at Providence, the only children's hospital in the
State of Alaska. Without this facility, parents used to have to travel out of the
state to receive specialized care for children. In 2008, over $180,000 were
raised, and the grand total is now in excess of $750,000.

"KASH Country Critters" - Every Wednesday on the morning show (for the last 5
years) the Alaska SPCA comes into the studio with an adoptable dog or cat.
We grow the awareness of the adoption center as well as the low-cost spay and
neuter clinic and their Thrift Store.

KBFX

"Plow the Heroes" KBFX arranged for and provided snow-plowing service for
dependants of military personnel stationed overseas dUring the winter months

"Toys for Tots'; each year KBFX joins with local Marines to support and collect
toys and money to buy toys for this annual Christmas fundraiser.

KENI airs over six hours of local news and caller-driven public opinion talk
shows each day. "The Rick Rydell Show" airs each morning from 5:30-9:00,
and "The Mike Porcaro Show" airs each afternoon from 4:0-6:00. In addition a
1-hour News Magazine airs each day from noon-1 :00

KGOT

"The KGOT Christmas Miracle" - This three day fund raising marathon collects
toys for teens, the segment of the popUlation mot often over-looked during the
holiday season. KGOT morning hosts, Scott and Stu, camp out in a local
parking lot for three days, to build awareness and collect toys.

800 East Dimonl!ij,~ulevard, Suite 3-370, Anchorage, Alaska 99515 (907) 743-5200



CLEARCHANNEL
RADIO

Summary of Localism
KASH, KBFX, KENI, KGOT, KTZN, KYMG

KTZN

"The Alaska Report on Sports" airs eight times each day on KTZN. This
program is entirely devoted to covering local sports, scores, highlights, and
interviews and profiles of coaches and athletes. While the program occasional
covers local professional teams, the emphasis is on local amateur activities,
focused on the high school and college level.

KYMG

"Arts in the Park" - In association with sister station KGOT, KYMG
conceptualized and developed this annual event to benefit the local chapter of
Campfire USA so they can provide camp scholarships to underprivileged
children in the local community.

KYMG also participates in the annual "Ride for Ute" a local fundraiser that is the
sole-source of funding for free colorectal exams in the State of Alaska.

Clear Channel Cares

Each year Clear Channel provides each employee with one day with full pay to
contribute to local non-profit organizations. Some employees volunteer on an
individual basis, but most join with co-workers in one of several company-wide
activities. In the past employees have packed and packaged food boxes for the
"GIFT Program" at the Food Bank of Alaska, as well as volunteering for the
"United Way Day of Caring".

Community Calendar

All stations air a local hosted and produced program "Clear Channel's
Community Calendar" on a weekly basis. This 3D-minute program provides a
forum for local community leaders and non-profit organizations an opportunity
to discuss their activities, fund raisers, or issues in a longer form environment.

800 East Dimond Boulevard, Suite 3-370, AnChorage, Alaska 99515 (907) 743-5200



Together we raised $180,344.46 for
The Children's Hospital at Providence
February 6 - February 8 2008

D
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Over the course of two and and half days Alaskan familieS gave KASH Country 107-5 a glimpse into their lives,
sharing some of their most personal challenges, joys and heartaches. Their stories of tragedies, miracles and
hope were conveyed through emotionally charged conversations with Goat and Jimmy. The connection Goat and
Jimmy have with their audience inspired donations frOm Anchorage, the Mat-Su Valley, Kenai, Turnagain Arm
and as far away as the Interior and~ the globe from Gem1ally listening on line at kashcountryl075.com

Doctors, nurses and teehnidans who jOined the RadiOthOn to speak about their work: and also opened their
own checkbooks to donate.

The Children's Hospital at Providence is the only children's hospital in Alsskathroughout the state. Without the
specialized care for kids that the Children's Hospital at Providence provides, the nearest children's hospital is
thousands of miles away in the lower 48. KASH for Kids 2008 was a very special and powerful community effort
helping to reach the unltimate goal ofallowing sICk kids to remain in Alaska fur treatment, to be with their
families for the swiftest recovery.

KASH Country 107-5 looks forward to thetenth annual KASH for Klds- KASH for KID 2009 for another success
fur the kids of Alaska!



Summary of Localism for KTOO, KRNN and KXLL, Juneau

• KTOO produces and airs 35 local news programs per week.
• KTOO airs over 1,000 local interviews a year with non-profit organizations,

community leaders and school groups.
• We offer a summer high school internship program for up to three high

school students to learn radio news reporting.
• KTOO, KRNN and KXLL have over 150 active community volunteers who

are learning radio programming and production.
• KTOO and the local high school offer a radio journalism program for

aspiring high school students.
• We are a media sponsor for fundraising events like Breast Cancer

Awareness, Bowl for Kids' Sake, Juneau Jazz and Classics Festival,
Opera to Go, the Juneau Arts and Humanities Council, and other events.

• KTOO broadcasts every local city council meeting live on the air.
• KTOO provides live coverage of major events in the community, including

the 4h of July Parade, the annual Alaska Folk Festival, major addresses at
the Legislature, etc.

• KTOO and the League ofWomen Voters provides local election forums
and candidate call-in programs.

• Our program "Focus on Community" allows local non-profit groups an hour
of air time to tell their own stories.

• "One on One" provides in depth interviews with community leaders, Native
elders and other interesting people.



Summary of Localism for KSRM Inc. (Kenai, Alaska}
(KSRM-AM I KWHQ-FM I KKIS-FM I KSLD-AM I KFSE-FM):

~ 60 or more local news interviews each week
~ Two area weekly Chamber of Commerce Reports

(Kenai &Soldotna)
~ 30 Community Calendar about upcoming events
~ A different talk show each weekday on the Morning

Update
~ Peninsula Sports featuring high school coaches and

student athletes every weekday
~ High school sports broadcasts of/ocal and away

games
~ $10,000 in public service rnessageseach moth
~ Weekly Church services broadcast on KSRM-AM
~ Daily roundtabte of city, county, community college

and school officialS entitled "Sound~off"

~ Community benefit concerts throughout the year for
local non~profits

~ Air live community forums on the oil industry
~ Live, local morning shows on KWHQ-FM I KSRM-AM

I KFSE-FM
~ Various looat shows on the stations in our group

Respectfully Submitted,

Matt Wilson
Marketing I Program Director
KSRM Inc.
Kenai, Alaska



March 25, 2008

3650 Braddock Street
Fairbanks, AK 99701

Voice: (907) 374-1505
Fax: (907) 456-3428

Christine R. Fry
General Manager

chris@tvtv.com

As the only locally owned and operated commercial broadcast station in the Fairbanks market,
Tanana Valley Television Company takes the issue of localism very seriously. Our connection to the
community is what keeps us on the air. Through an informal method of ascertainment, Tanana Valley
Television provides the informational programming the Fairbanks community desires. Some examples
are:

Alaska Hockey Games-Hockey is a very big deal here in Fairbanks. We first started airing the
Nanook away games as something fun and new to offer to the fans. It is now expected that when the
Nanooks are on the road, loyal Fairbanks viewers can find them live on FOX7.

Buddy Check 13-Buddy Check 13 was started as a reminder ptOgtan1 to look for the early signs
of breast cancer in conjunction with the Breast Cancer Detection Center ofAlaska. The program features
sign up PSA's running on both KFXF and KXD with a value oftentimes greater than $3000 monthly and
a news feature running on the 13th of each month discussing early warning signs of breast cancer. Our
stations also support the Breast Cancer Detection Centers annual fundraiser, The Red Hat Gala with a
prize donation as well as free event advertising. Each year, I listen to the testimonies of rural Alaskan
breast cancer survivors at this event and leave with an overwhelming sense ofhonor knowing our sta­
tions are a part of this awareness program that saves lives.

Hawk Shop-The Hawk Shop is a locally produced progmm that airs live on Sunday evenings giv­
ing Interior Alaskan citizens the opportunity to buy, sell ot trade their wares live on television. The local
response has been amazing.

Locally Produced News 13.Om station commits to over 10 hours per week in local news, sports
and weather forecasts. We cover all issues in town from local government, criIne, education, fmancia~
sports and weather.

PSA's-Not only does our station dedicate a great deal ofair time to rtationaVregional psa cam­
paigns such as the Ad Council and the Alaska Broadcasters Associations NCSA program, we also ac­
tively pursue local non profit groups such as The Fairbanks ResCUe Mission, Fairbanks Counseling and
Adoption, Fairbanks Light Opera Theater, Big BrQthers Big Sisters of the Greater Fairbanks Area, Mon­
roe Foundation, Ice Alaska, The salcha Health Fair, The Food Bankaud the Fairbanks North Star Bor­
ough Literacy Program in order to relay the specific message they wonld like to get out to the public.
We produce and air their messages at zero charge. The IiUlllber thank you letters in our stations public
file grows annually. It is an honor to be ablec to provide this support through the local airwaves.

In addition to on air localism, OUf station literally has an open door to expand education in broad­
casting at primary, secondary and post secondary levels from Girl Scout tours to hands on training in our
operations and news depa.rtm.errts.

As indicated in the beginning ofthis letter, we lll'e a small locally owned and operated station.
The regulatory demands on us are aiready high. The Fairbanks Market is ranked 203 and is one of the
smallest in the nation. Ifmore extensive reporting ofsuch localism becomes mandated, it will be a tre­
mendous burden with no obvious benefit to anyone. I feel this proposed rnlernaking would hinder of ef­
forts to promote localism rather than enhaJlce it

Christine R Fry



lJNfvERsny Of Al.A5K/"

fAIRBANKS 1269

Department of Journalism
101 Bunnell, P.O. Box 756120. Fairbanks. Alaska 99775-6120. (907) 474-7761

Dear FCC;

When it comes to providing local news coverage and showing the importance of
diversity in Fairbanks, no television company in Interior Alaska does more than
Tanana Valley Television (TVTV).

The newscast produced by CBS News 13 (owned by TVTV) has a diverse stafl;
audience and content, which helps me, teach my students. They have also taken
many interns from the University ofAlaska Fairbanks (UAF) Journalism Department.
The response from our interns is unanimous; we get to learn and do an awful lot of
reporting while working at News 13.

The station has helped the UAF Journalism program grow by allowing use of their
studio for classes and special projects. The station general manager, Chris Fry and
owner Bill St Pierre have been incredibly supportive.

However, the newscast produced by Tanana Valley Television and assistance to the
UAF Journalism Department (TVTV) is only half the story. The company also owns
the local Fox affiliate in Fairbanks. TVTV approached the University of Alaska
Fairbanks Office ofMulticultural Affairs and Diversity about providing time on their
program schedule for a show on diversity in Fairbanks and all of Alaska. With the
assistance and encouragement ofMrs, Fry and Mr. St. Pierre the show, called
Diversity Matters, is now on the air. The time slot is better than can we could have
hoped for, 2:30 Saturday afternoon.

TVTV clearly works hard to assure its broadcast license needs are met as the station's
audience sees diverse, local progranuning, not to mention providing excellent
opportunities for UAF staff, faculty and students,

Please feel free to contact me ifyou would like to talk about TVTV's contributions to
our community.

Sincerely,
Charles Fedullo
Asst. Professor ofJournaiism
University of Alaska Fairbanks



KVAKRadio
Community Service

LOCAL NEWS

Valdez news is produced locally by KVAK and airs three times daily every
weekday. With our remote location and only one weekly newspaper, the people
ofValdez count on KVAK for local news and events. With discussion on opening
ANWR and the state ofAlaska moving toward building a Natural Gas Pipeline,
leaders and lawmakers had a lot to talk about on KVAK

Forty percent ofthe nation's domestic crude oil is produced in Alaska and sent
down the SOD-mile pipeline that ends in Valdez. Since tankers load in the Port of
Valdez, security levels are heightened and residents look to KVAK to provide
security announcements and information from government officials and the Coast Guard. KVAK
conducts regular interviews with our State House Representative, John Hanis, while Senate is in
session, we meet with local school and government leaders on a weekly basis.

Weekly Interview Schedule

Valdez City Manager - John Hozey Sch!!ol Principals (Different one each week)

School Superintendent - Lance Buie Roz Strang (Elementary)
Nat'l Weather Service Rep - Mr. Bailey R.od Morrison (Jr. High)
AtWetic Director (lIS) - Todd Wegner Geary Cantrell (High School)

There are many serious issues to cover in Valdez, but KVAK works hard to balance our newscasts
with positive stories about accomplishlllents ofcitizens and students in our community. In the past year
we featured countless stories on the arts, education, heaIthandother issues important to our listeners.
KVAK also conducts a Question ofthe Week poD to allow the public feedback on community topics
and events and Steve Floyd ofKFAR in Fairbanks produces our statewide news. His 10 minute Alaska
newscast is sent to us via e-mail every weekday and airs two times each day.

WEATHER

In a place where we have gale warnings, five feet ofsnow in a couple hours, winds to 70 mph and a
wind chill factor to 50 below, weather forecasts are imperative to our listeners. Our local and marine
weather forecasts play hourly and ourwinter travel forecast airs every morning and evening, seven
days a week. There is only one road out ofValdez and it traverses from our town at sea level through
the mountains ofThompson Pass that rise to an elevation of2,750 feet. Weather can be mild in town,
while an avalanche and road closures are brewing just 20 miles away. KVAK staffgets calls at all
hours of the day to notifY citizens ofthese conditions and routinely broadcasts special weather
statements. Station .Manager, Laurie PrllX, hUS a studio at home and can access computers at the station
remotely to get an announcement on the air in less than 5 minutes.

VALDEZ CITY COUNCIL & SCHOOL f30ARD MEETINGS

Every Monday night, the City Council or Valdez SchoolBoard hold meetings at Council Chambers
and KVAK broadcasts them live on our station. Meetings. are two to five hours long and condensed
meeting agenda's are broadcast on air a few days prior.



KVAKRadio
Community Service

ALYESKA PIPELINE / KVAK KIDS CLUB

The goal ofour Kids Club is to engage young children in activities aimed at promoting community
service. Children in Kindergarten through 6th grade can join the club and receive the following:

• Welcome Packet
• On-Air Birthday Announcement
• Birthday Card with Free Ice Cream

Drink
• Quarterly Newsletters
• 4th through 6th graders can participate in

community service recordings

The main component ofthe Kids Club is the community service announcements read by 4th through 6th

graders. Each month KVAK picks a different community service theme, writes community
aunouncements and invites Kids Club members in 4th through 6th grade to participate in a recording
session at the studio. The :30 to :60 second spots, read by Kids Club members, are aired on KVAK
throughout the month. We typically write, edit and produce 15 to 20 announcements and conduct two
recording sessions each month. The Kids Club oomrnunity service messages air a minimum 00 times
daily, everyday on both our 93.3FM and 1230AM stations.

KVAK Radio employs the assistance ofhigh school mentors to assist with recording sessions and help
with our Kids Club Kudos reward program. In addition to our community service aunouncements,
student volunteers read all Kids Club r'CCOrding session and birthday announcements. Kids Club
membership for 2005-2006 school year Was 150 stud~s and is currently at 160 forthe 2007-2008
school year.

Sponsorship by Alyeska Pipeline Service Company pays for operational expenses ofprogram such as
paper; printing, postage and stafftilne. KVAK donates a minimum of$12,960 each year in airtime for
public service aunouncements ($1,080 each month).

BUCCANEER BROADCAST

A visit to KVAK each week to produce a weekly news show is part ofthe curriculum for the
Communications Technology class at Valdez High School. After a series ofin-class lectures by a
KVAK staff member and a tour ofthe studio, students are welcomed into the studio to read the stories
they have written and assist with production ofthe report. In addition, teachers and administrators can
e-mail announcements to the class for inclusion in the Buccaneer Broadcast Schedule ofEvents that
airs on KVAK three days each week. There is no charge to the school for this program and KVAK
contributes airtime.

ON THE TRAIL

Avid snowmobile enthusiast, MikeBuck, converses with KVAK's Laurie Prax each week in this 4­
minute weekly feature. Topics covered in this program include current conditions, ride reports,
equipment recommendations, safety tips and Valdez Snowmachine Club announcements.



KVAKRadio
Community Service

HIGH SCHOOL SPORTS

om

KVAK broadcasts play-by-play ofevery varsity basketball
game both home and away. And when you live in Valdez,
away usually means a six hour drive to playa game. There is
one high school in our town and our closest opponent is 120
miles away. The team takes a six hour ferry ride to play
against Cordova each year, routinely drives to Fairbanks (360
miles) and Anchorage (306 miles) and usually endures a 10
hour drive to the Peninsula or might drive, fly and take a ferry
to playa team along the Inside Passage. With travel expenses eating the lion's

share of sponsorship dollars, KVAK relies on volunteer play-by-play announcers, solicits
accommodation and travel sponsors and works with other stations to get games to the airwaves.

In 2007, KVAK broadcast 52 basketball games, 3 football games, 6 volleyball matches and 4 baseball
games. That's more than 100 hours ofLIVE play-by-play! In addition, KVAK donates a minimum of
$273 each year to Booster Clubs for the following teams: Basketball; Volleyball; Football;
Cheer/eading; Softball; Baseball; Wrestling; and Swimming (Airtime Value: $2,184).

SENIOR SPOTLIGHTS

How many radio stations would interview all the graduating high school seniors within their listening
audience? KVAK does! In 2007, we interviewed 72 graduating seniors about their plans for the future
and aired them during the month ofMay. It takes a lot oftime to edit all those interviews, but everyone
in town loves it and the museum preserves the audio for reunions.

VALDEZ FISHING REPORT

One of our most popular features is the Valdez Fishing Report. Short interviews conducted by KVAK
staffmembers feature: fishing tips; facts about different species found in Prince William Sound; Fish
Derby standings; and some whopping fish tales. The program airs 4x daily June, July and August.
Daily audio reports are e-mailed and aired on three stations in Fairbanks. During the summer of2007,
we broadcast 387 features with original content in Valdez and sent 78 onginalprograms to Fairbanks.

PUBLIC SERVICE ANNOUNCEMENTS

KVAK airs national public service announcements and takes pride in assisting local non-profit
organizations. In 2007, we met with Advocates for Victims ofViolence to help them develop and air
an awareness campaign for many oftheir local programs (Airtime Value: $1,200), met with business
leader to write and produce 12 radio spots to promote shopping locally (Airtime Value: $2,800), we
ran a different Parent Tip feature 3xdailyevery weekday as a public service ($1,080 monthly value)
and donated time to many school events and community fund-raisers.

The value ofairtime donated to national PSA'saveraged more than $1,000 a month in value and our
local public service time easily matched thl~t $1,000 a montbvaIue. We routinely armounce, free of
charge birth, memorial service and lost pet l\lIIIouncements. This year marked a new milestone for
KVAI<, as we helped re-unite a lost chicken and itsoWller. Inthe summer, we run emergency locate
messages for the Police to help find visitors to town who need to know ofan emergency back home. In
the wintertime, we even remind people to shovel the $I10W offtheir boats so they won't sink.



MORRIS

A MEDIA GROUP

Local Programming at Morris Communications, Anchorage, Alaska

The mantra in our company's broadcast division is "live and local" and we take it
seriously. It's why people turn our stations on.

KFQD News department
KFQD produces a 3 and one halfhour daily morning drive news show. It takes a local
crew of 5 persons to put this product together. We employ a local meteorologist who
lives right here in our town. He gives live and local weather forecasts on a regular basis
and explains why things are happening. We air 2 local newscasts an hour around the
clock outside ofour news blocks. We air a total of 26 hours a week oflocal talk
programming. Between the hours of 5:00 a.m. and 7pm KFQD only airs four and Y,
hours a day of syndicated programming. We cover local elections with exposure to all
the major candidates and talk to our local and state elected officials on a regular basis.
When civic leaders and elected officials are on our air we give the audience access to
them to ask questions.

KWHL
KWHL produces live local programming from 6a to Midnight. We stafflocal
announcers that communicate over the phone and answer the public's questions. One of
the markets leading radio programs is the Bob & Mark show. This entertainment and
issues show regularly features the Governor ofAlaska and other local guests. The Bob &
Mark show is constantly helping the local community out with spontaneous fund raising.
Whether a local food mission or a family burned out ofa house they reach out.
Each Christmas season KWHL commits a week to getting donations ofboth toys and
cash for the Marine's "Toys for Tots" drive. This involves doing 24 hour a day live
broadcasts from the parking lot of a major mall.

KBRJ
This country station features a 3 person live morning show, and 2 more live shifts until
7pm each day. The KBEAR morning show consistently interfaces with Anchorage's two
military bases giving the General's ofboth ElmendorfAir Force Base and Fort Rich
Army Base access to our show to talk about issues and help base personnel interface with



the local community. KBEAR commits 2 days each year to a radioathon to raise funds
for St. Jude's Children's Hospital.

KMXS&KEAG
Mix 103.1 and KOOL 97.3 maintain live local programming from 6am to 7pm daily.

Time Saver Traffic:
Morris Communications staffs a local traffic department that airs on all 6 owned stations
each weekday in both morning and afternoon drive. There are 390 reports across the 6
stations in a week.
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her kindness
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THANK·VIUS
Digital camera gives students
ahllh..teclt toot for yearboak

Mirror Lake Middle School'::; yearbook
class and Parent Teacher Student Associa­
tion thank AI George, Sarah Rutkowski
and Lifetouch; "Recently we were given
an HP Photosmart 735 digital camera for
ouryearbook l'ltudellts to use in creating
our school'syearbook. The camera was
part of a dtstrietwide drawing held fur
schools working with Lifetouch and their
Web-based WebeaseYearbook program.
Students will noW have more opportunities
to capture memorable moments, practice
valuable technology l'lkilll'l and enhmce our
yearbook. We feel very fortunate. Tha'hk
you, tJfetoucll!"

Radio station folks raised
bll tI..cks for toys for Tots

The Marines ofEcho Company, 4th
Reconnaissance Battalion, thank thetol­
lowing personnel at KWHL 106.5·FMfOr
generatil}g more than $20,000 in two days
fOr the local 'fuys for 'futsprogram, aU of
which wUl goba~ to the local Col'nnlunity:

Brad, Jen, Dr. J, Lindsey, Bob and Mark's
Elves, Tracer and Alice. SPecial thanks
also go to Bob and Mark for g.enerating
more than $10,000 at their Toys for Tots
charity auction.

Pa)Jer's caniermerits thanks
forretrtevIQg stalenfteR$

Helena Batman ofAnchorage writes:
"Thi::; letter to the editor does not have a
single bad thing to say about any issues,
actions or opinions ofothers. It seems that
anger and offense take over the editorials
daily. Once in a while, it's nice to join those
that appreciate others and to thank thOse
not eJq>cct!ng it. I would like to take a small
part ofmy time to thank the Daily News
carrier who found my husband's stolen
articles scattered throughout a street on
her route.~bestopped to gather these
ite~andev:en cleaned and dried them.
Her'hones1;yand chivalrY are much ap­
preciated, and hercourteolll'l efforts and
actions to help another Person so kindly
are treasured. May she have a wonderful
holiday season and a successful newyear
tofolll>w.»
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MattV l,;le"'- _

From:
To:
Sent:
SUbject:

<nObody@z.eus,morris.com>
<mvalley@anchoragemedlagroup,com>
Wednesday, September 03. 200311:13AM
Kbear country comments

Below is t e result ofyour feedback fann. It was submitted by
oon W nesday, September 03,2003 at 15:13:01

name: J ET KILE

~mai!llddr S~: KlLE @Mail.RadilUiMI.com

city: ANC lORAGE

comments HEY MATT
JUST W TED TO SAY "THANK YOU" FOR PLATING THE
NATION ANTHEM EACH MORNING. IT MEANS ALOT TO
HEAR IT. BEING A MOM OF 4 MILITARY KIDS (ONE
ON IDS AY OVERSEAS IN 4 WEEKS) I .FeEL LlK.£ MAYBE
SOMEo THINKS OF OUR KlDS THAT ARE PUTTING THEIR
UFiE ON 'HE LINE lIOR OUR COUNTRY. GOD BLESS YOU.
ALSO, '1' KS FOR STARTING OUR DAY W/A SMILE. THERE ISN'T A BETTER GROUP Oll
GUYS A YWHERE. rVE LIVED ALL OVER THE US SO J QUALTFY TO MAKE
THAT 8T YEMENT. KEEP ON SMILING.

JANETKILE

...---,.._~----- --------...~--........._------..-~ .._..----_._-_.._....._---...---- .........

J 0/2/03
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From:
To:
Sent:
SUbject:

"Follen, Debbie" <dfollen@wmJ,;om:>
<mVQlley@ancnoragemediagroup.com:>
Thursday, March 07, 2002 9:06 AM
Thank you!!

Good mol' .ng!

I just wan d to extend my thank you to all of you for your, maybe
unintentio al, but very helpful assistance to us (Anchorage Refuse) and the
Anchorag residents.

-_ ..... _--_._-----
As you well aware ofwe have implemented a new routing system for tTash
pick up e ecrive this week, and it effects all of AnchoTage and Eagle
River. Ai ough we do our best to notify our customers, there are always
some that nt seem to receive the notification for one reason or another_
Weill ha heard you speak of it almost every morning on yOLl! show this
week whi has been helpful in reminding everyone and alerting some that may
not have b aware yet. Also we have had customers comment that they heard
about it 0 your station,

It can be a difficult adjustment for the customers and us as well so Ijust
wanted to tend my thank you in your help in making sure everyone is aware
oft11is eh ge,

We ,iove y ur station, ~p up the great work!'
I
i

Deqbie Fa len
Cus~omer ervice Manager
Wa$te Ma agement Alaska Division
emfii1:
907!·273.2 14,

i

10/2i03
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From:
Sent:
To:
Subject:

ATTOt'JOl)ll.htm

D&nnis Bookey [dbookey@anchoragemediagrou[l.oom]
Monday, October 27,2003 12:38 PM
Lara Sandvik
FW: THANKSI

Public elle. Mix, KBR,l, KFQfl
----·Original Me ·sage-----
From: Lindsey ilver [malltO:lsilver@MchOragemediagroup.comj
Sent Monday, ctober 27,200312:40 PM
To: Dennis 60 ey: Matt Valley; Sharon Leighow: RoxiLennox@aol.col11
Subject: ~'w: TANKS!

FYI
---- Origin.1 M "agOi "'".
rrom: Judy Dw gins
To: Isllver@an oragemediagroup.com
Sent: Monday, ctober 27, 200312:38 PM
SUbject: THAN SI

Tl1ank you so uch. Lindsey, for all your help with Trick or Treat Town! It
was GREAT to ave you set up so many different opportunities for uS to teil
the public abou our event, and we appreciate your efforts a lot.
Please do I<,t'al the DJs and emcess know that they were all wonderful, and
we thank eacl1 ne of them for the energy and fun they bring to Trick or
rreat Town_
Thanks to all of you at Anchorage Media Group'
,jUdy

1
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Supporting our troops and helpIng the #'amil_ they IfJilve behInd

Page 2

Ancho ge Media Group
301 A tic Slope Avenue Ste 200
Ancho e, Alaska 99518

5,2007

Dear Drector of Media Operations,

On be If of the Board of Directors and myself, I wish to thank you for generosity and mention of Operation
Home nt - Alaska, Inc. during your December schedule. It was brought 10 my attention, while Operation
Homef nt - Alaska, Inc. was working hard on the 'Top of tile World Toy Summif outreach program,
'Beyon the North Pole', your station broadcast our organization. Icertainly apologize for the belated letter
of than sas I have been in the lower 48 atlending training conferences and seminars; however our
sentim nt is one of gratefulnes~.

www.operatlonhometront.net/Ala$kaI
alaska@OpB1atlonMomefront.net

F/OC (!I07)745-5003Phon.: ($07)232-6681

Operation Homefront - AII3,kil, INC,
A 501 (0 itS) Nonprofit OfijanizoUon EIN 20-31 OS959

On No mber 29, 2006 Operation Homefront, Wal-Mart and the Department of Defense program America
Su~po You partnered together to hold the first annual "Top of the World Toy Summu'. The event was
held at e Santa Claus House In Nol'lt1 Pole, Alaska. Before our organization was started, I accepted the
ctrallen e to take toys beyond the North Pole so that other military families within Alaska could also share I,

II') the ristmas spirit. The Wei-Mart in Fairbanks shipped eight pallets of brand new 2007 toys on the
Alaska ailroed overnight to Wasille, wihere I live. Our mi~ion was to send out as many new toys to
deplo service member.; families as possible, and we accomplished our mission.

;The Op ralion Homefront - Alaska, Inc. event "Beyond tha North Pole" served over 450 children in Alaska
'.in ere such as Napaskiak, Nightmute, Nunapitchuk, Toksook Bay, Scammon Bay, Eek, Hooper Bay,
:Nome, ethel, DUUngham, Alakanuk, Barrow, Eagle River, Ft Richardson, Belson M Force Base, Ft.
'Walnw hi, Wasilla and Palmer. In addition, we were eIlle to give over $20,000 in Wi'll-Mart gift cards to
,deseN! 9families who had much greater needs.

'It is wi great appreciation that I send this letter to you. Together, we are supporting our troopsl

In clos! g, Iwould like to say that if you wouid like to schedule ameeting or would like to learn more about
Operat! nHomelront - Alaska, Inc. and how you can help us help the community, please contact me at
any tim .

Besl R erds &Thanks!

.~ ~uddnt:>
~ Sharlott Sandslede
:Chap President



Sent By: ANC MEDIA GROUP; 9072752290 ; Apr-1-0B 4:27PM; Page 1

a quick note to say THANK YOU for your ~-Upport ofthe Alaska Health Fair. Those of
us the villages don't often have the opportunity to see physicians in a timely fashion, and
the Health Fair is a great opportunity to check our health status in our own conununity,

. Th residents of Tenakee took fUll advantage ofyour generosity, and attended the Health
F' in large llurnbers (for our size), and they could be seen down at the Post Office
co paring health numbers! I learned that rneeded further medical testing and am currently
III ng care ofmy own medical needs. Thanks again for your generosity_

relY'~/
1-'70:: _____

<liRo --
T- kee resident/Alaska Health Fair volunteer
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a quick note to say THANK YOU for your support ofthe Alaska Health Fair. Those of
us the villages don't often have tl:le opportunity to see physicians in a timely fasblon, and
the Health Fair is a great opportunity to check our health status in our own community.

resldenlS of Tenakee took full advantage ofyour generosity, and attended the Health
in large ullIIlbers (for our size), and they could be seen down at the Post Office
acing health numbers! I learned that Jneeded further medical testing lltld am currently
, care ofmy own medical needs. Thanks agatn for your generosity.

rely, /2.(
uo::' _____

diRom
ee resident/Alaska Health Fair volunteer



DEPARTMENT OF THE ARMY
HEADQUARTERS, U.S. ARMY GARRISON

600 I<ICHMDSON DRIVE #'00
FORT RICHARDSON, ALASKA IHI606·BOQO

I'Il!:Pl..Y TO
....TT~NTIQI'l o~,

SepLember 22, 2003

KBRJ -KBEAR 104.1
ATTN: Mr. Matt Valley
9200 Lakc Otis Parkway
Anchorage, AK 99507

Dcar Matt:

I would like to thank you once again for supporting the 1-501" ParachuLe Infantry
Regiment's Homccoming Hoopla that was held at Fort Richardson on September 5'". The cvcnt
was a tremendous S\1cceSS, with an estimated 1,400 soldiers and :amilic. ill allcmiance, an we
greally appreei<lte your willingness to run advertisements for us. ill addition to listing 104.1 <lS <l
Bpousor on our event banners, Colonel Charlie Glenn, the battalion commander orthe 1-5 1".
perso:lally thanked KBEAR at the event for publicly supporting our event and our soldiers

.I am enclosing several pictures from the evcnt that I thought you might like to see. We
expresH our sincere thanks to you tor your SUppOit of our soldiers and Jamilies.

Sincerely,

%Jr~~
Kelly J. Agent
Commercial Sponsorship Coordinator
F'ort Richardson, Alaska
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N":nON,\L
MULTU'U: SCLER05I5

• Si)Gll'.TY

All America Chapwr
A,1."lIl:Ka Tlivillicm

A 'ust 27, 2003

K- ear

National Multipie Solero:;.l:) SUCI01}'
A1Q.oka Divi$jQn

511 West 41c;tAvonlIC, tlvil6 101
Anchorage, AK 9950~Hi8t.13

T.1907 563 1115
1800 I'IGHT MS

Fax 90T ~62 6673
www.nationi:llmssociet'l,Qrg

is is just a short note to let you know how much we appreciated K-BcfJI's sponsorship
c MS Walk this yCfJI.

hat a beautiful spring day, the weather could not have been better. The walk around
1-- e Hood, along with having K-Bear atlend the MS Walk was truly an experience that
ou walkers will talk ah,mt for a long time_

Y u may not be aware, but our statc has one ofthe highest rates ofmultiple sckrosis in
the nation! While MS typically strikes people age 20 to 50, maybe even one (}fyour most
pro uctive employees, we have also experienced children as young as 12 with diagnosis
of {S. Our Anchorage of1lcc serves over 4,500 clients and their families in this state.
Yo participation helped make this event a successful day for all involved.

gether we can make a difference.

Sin erely,

\:: 'Q.N\D.~Q~
Di a Kaplanis
De e!opment Coordinator

:' Itt: (ltill/wl M.(.,' SnciMy...Ollt tllinR lH'UPif.' WillI MS eml cUlml 01/4 rlr.:l~C I"cmcmhcr the "'U(iUl1'l! M$ ::;ul.:i,:ty il) )"Nl will.
fil;-~i.. :';,'<'\1 M\,I\il:,I~ So"",(;~i~ >:.,);::;;~"j;i~- !,,,,,,n to", hcl " r,c",m;~ ;,t ,ntormol.t1eo. ~bo\ll mulliwl ... ¥ci~;:~~i$ 0,,( ,~(\r>\m"r')I~ Mf'I bflr.ed an lJru(ij~~i,)r;~1 M'J"~ll. rll(lll~h~:1
e):ll~ri~ ~ ,)n(l "'~f"II:rl npmlM, Mill ~ O(ll mllm~r.rn 1rl(~mfl(,:u:ic ''''i.·(jrnlll~t1iJlIlit.N1 ur pn"~CI'ii.\ilon. for ~pr.r:rtll: nlnrrrmtinn .1r.d ;l!W""~'. '.:l,Illol.lll ~"I.of p~r$OMI Pnt~t~'/lf'!
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' .

·... O.p~h~)fdfTary;,Jensen and all of us in the "Region 10" offices of ALSACi$f .
<> •... '"Jij i:l':c;hili:!ren'sRasearch Hospital, our sincere thanks for hosting this year's Sf: .'
.. ..J~ .'r~9j6ihohl·The incredible spirit, compassion, generosity and commitm~nf'

l'~" ':dfl~ye~~yYbur staff were extremely heart-warming and deeply appreclat8ij, .
'''', "A, as .sOwellnoted, your listening audience responded in the best possible
t~-':' ," ,- -. .-4iJ . .•. .... .
~.,.

~. '. .grato1ati6hs! Yourto!eboard does make a difference at St. Jude. Just this."""'* ·pa .Yil.ar'; ;the~u'rvival rate for the most common form of childhood cancer,acyte .
.... <,..",' '. I . pt:l9blastlc leukemia, increased to 94 percent from a mere 4 per~ntwh~n
.~. ...., .StJ!Jdeop~ne~ in 1962. The dollars raised through your station's)'adlo1honand
~.' <ft.j. drai$iogilffo.rtsl;illows researchers to focus their efforts on groundbreakihg ..

'tI'(rapl!3Sari~pi'9toCoISshared freely throughout the world. You{p'artriershlp
'·'in.!(es:sui'liiourmost valued asset, children, receive the best careWheijJa~d·.

WitanealthCrlsis .' .' ..
. ,-. ,. " .. ,-.. ' ,,,... ' ,

..PI· a~ee){\elld my speclai ihanks Matt, Eddie, Trill, DElja,ney,~ar\na,and .
•·He tharallthey IIrelessly contributed to the sucoos6jqfyciui I'adlCithoit We'

co ·tinue to:be amazed by their energy and sincerity'.·;: . . .. .

..-: .".
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'. ·.·.·····Pe ·I'li~.lhank you for partnering with us and being such;~qlinPo~ant member of'
. thSI.JUdefamily.' ' .

. . ,."
. ~.: ,.

'biP ~ tJ'J:.·.~.. 'f::t~.. ,..(!).k Uj':,;

(f\.,?f, c./
'I73S ] It Avellut'. NE, Suite- 102, Seattle, W/\ 9R I0.5 I 800,954.549<) I 20C1.52(i.~I)OO f 1.06..nO.2401 WWw,stjude.(il'g.
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Voicefor Clrrist Ministries
P.O. Bo" -17-1. Nemnn. AK 99760

phone (907) 832-5-126
f1": (907) 832-5-150

e-mail: aiaskiuadio'(j\-Jcm.org
W\\'w.\Jc1ll,org

The I AMRadio Network
"Christian Radio for Alaska"

Voice for Christ Ministries (VFCM) is a Christian non-profit organization. The
mission of VFCM is to provide Christian radio for Native and Rural Alaskans. To
accomplish that mission, VFCM owns and operates the "I AM Radio Network". This
radio network is made up of 3 radio stations and 15 translators in primarily
underserved rural community across the state.

The radio stations include:
I. KAGV 1110AM-HoustonlBigLake, AK
2. KIAM 630AM - Nenana, AK
3. KYKD 100.IFM-Bethel, AK

The summary oflocalism is as follows:
• Mukluk Messages - Message service for Native and Rural Alaskans

while away from conventional communication technology (e.g. fish
camp, moose camp, etc.), 3 times a day, 6 days a week

• Sled Dog Race Coverage - Musher interviews and profiles,
hourly/daily position updates for local races such as the Iditarod,
Yukon Quest, Kuskokwim 300, Knik 200, etc. for the duration of the
race

• Bulletin Board ServiceJPublic Service Announcements - Including
traveling nurse schedules, church services and special events,
community festivals, state-wide special events, youth and children's
activities, community Native events, etc., minimum of 3 times a day
5 days a week

• School Announcements - Inclement weather, parent/teacher
conferences, report card, sports activities, ceremonies, etc. on an as
needed basis

• Weather ReportsJRiver Conditions - Community weather reports,
daylight hours, and current temperatures nearly every hour; Local
river conditions during break-up and freeze-up

• Native Programming - Locally recorded and produced Native
church services from around the state


