The idea that the federal government should pursue ANY policy that
overrides the "marketplace of ideas" with top-down
bureaucrat-controlled balderdash is obscene. Businesses survive
because they produce a product that people wish to buy. If people do
not wish to buy a product, the market will not supply it. Radio is a
competitive market in which dozens of players participate. It
competes with entertainment and information outlets of various types
across the internet, TV and radio. The FCC should not choose between
those competitors it likes and those it does not.

Furthermore, the First Amendment of the US Constitution should be
respected in this arena. People are free to say what they like,
regardless of their ethnic or cultural backgrounds. Any FCC rule

that seems to favor one group's ability to express itself over
another's is problematic.

| urge the FCC to vote against "localism" because it is

undemocratic, against the free market, and aimed specifically
against certain forms of First Amendment free expression.



