October 1, 2008

VIA HAND DELIVERY

Marlene H. Dortch

Secretary

Federal Communications Commission
445 12th Street, SW

Washington, DC 20554

Re:  Written Ex Parte Presentation
Applications of Atlantis Holdings LL.C and Cellco Partnership d/b/a Verizon
Wireless for Transfer of Control; WT Docket No. 08-95

REDACTED ~ FOR PUBLIC INSPECTION
Dear Ms. Dortch:

At the request of the staff of the Wireless Telecommunications Bureau and in
accordance with the Protective Order in this proceeding,’ enclosed please find two
copies of the redacted version of additional information regarding the state of
wireless competition in three Cellular Market Areas: Johnson City-Kingsport-
Bristol, TN/VA (CMAO085), Tennessee 4 — Hamblen (CMA646) and Tennessee 8 —
Johnson (CMA650). This document is also being filed today on ECFS.

Per the Protective Order, the Applicants are also filing today, under separate
transmittal, one copy of the confidential version of this response. In addition, two
copies of the confidential version are being hand-delivered to Susan Singer of the
Wireless Telecommunications Bureau.

Please contact the undersigned attorneys for the Applicants should you have any
questions regarding this submission or should you require additional information.

! Applications of Cellco Partnership d/b/a Verizon Wireless and Atlantis Holdings LLC for
Consent to Transfer Control, Protective Order, WT Docket No. 08-95, DA 08-1718 (rel. July 29,
2008) ("Protective Order").



Ms. Marlene H. Dortch
October 1, 2008

Page 2
Respectfully submitted,

Atlantis Holdings LL.C Verizon Wireless
/s/ Kathleen Q. Abernathy /s/ Nancy J. Victory
Kathleen Q Abernathy Nancy J. Victory
Akin Gump Strauss Hauer & Feld LLP Wiley Rein LLP
1333 New Hampshire Ave., NW 1776 K Street, NW
Washington, DC 20036 Washington, DC 20006
(202) 887-4125 (202) 719-7344
Counsel for Atlantis Holdings LLC Counsel for Verizon Wireless
cc! Susan Singer

Erin McGrath

Linda Ray

David Krech

Jodie May

Jim Bird

Best Copy and Printing, Inc.
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CMA 85 — Johnson City, TN-VA

CMA 85 is located on the border of Tennessee and Virginia. The proposed transaction
will reduce the number of competitors in CMA 85 from five to four.

The CMA

CMA 85 consists of eight counties — Carter, Hawkins, Sullivan, Unicoi, Washington in
Tennessee; and Scott, Washington, and Bristol City in Virginia. The total population of
the CMA is 494,637. More than 50% of the CMA’s residents (approximately 267,000
persons) are concentrated in two counties — Sullivan County and Washington County,
Tennessee (Tab 9).

CMA 85 is part of a larger Economic Area, suggesting that consumer choice is not
limited by the confines of the CMA. The Commerce Department defines a Johnson City-
Kingsport-Bristol (Tri Cities) TN-VA EA with a total population of 856,994 — ranked 81
among 179 EAs in the nation. As the FCC has noted, EAs are most likely to “capture the
market where the average person would shop for and purchase his or her mobile phone
most of the time — near home, near the workplace, and all of the places in between.”!

Competitor Presence

Based on carrier websites, there are currently five carriers operating in CMA 85. Since
the completion of T-Mobile’s acquisition of SunCom in February 2008, all four national
carriers and Alltel offer service in the CMA.

Spectrum: As illustrated at Tab 4, across CMA 280:

e VZW has 47 MHz of cellular and 700 MHz spectrum. It also holds 20 MHz of
AWS spectrum. Alltel will contribute 25 MHz of cellular spectrum to the
combined entity.

e AT&T has 64 MHz of PCS and 700 MHz spectrum.
e T-Mobile has 45 MHz of PCS spectrum and 10 MHz of AWS spectrum.

e SprintNextel has 38.5 MHz of PCS and SMR spectrum; 10 MHz of G block
spectrum; and 20 MHz of AWS spectrum owned jointly with cable companies
and news operators.

Network coverage: Network coverage for the five carriers is shown in Tabs 5-6.
American Roamer coverage maps (Tab 5) show that Verizon and Alltel provide coverage
throughout most of the CMA. Sprint and T-Mobile (through SunCom) cover about two-
thirds of the CMA, with solid coverage in the more populous portions of the CMA,

! FCC, 12th Annual CMRS Competition Report (Jan. 2008), para. 221.
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including Washington and Sullivan counties in Tennessee. AT&T covers about one third
of the CMA, also with more coverage in Washington and Sullivan counties. The carriers
offering service in CMA 85 cover the following percentages of the land area and
population of the CMA:?

Carrier Percent of Area Percent of Population
Covered Covered

VZW

Alltel
AT&T
SprintNextel
T-Mobile

Carrier websites show that Alltel, SprintNextel, T-Mobile (through SunCom), and
Verizon offer service in all or virtually all zip codes in the CMA. AT&T offers service in
almost all of the zip codes in the CMA, except in Scott county, where it offers coverage
in two six zip codes (including the most populous zip code in the county) (Tab 6).

Retail outlets: All five competitors have a retail presence in the CMA, including both
retail stores and third-party agents. All together, VZW has 15 retail locations, Alltel has
14, SprintNextel and T-Mobile (SunCom) each have 12, and AT&T has four.

Business services: Although business sales are limited due to its rural nature, VZW,
AT&T, SprintNextel, and Alltel currently compete for business customers in CMA 571.
VZW business sales personnel believe that SprintNextel is generally the lowest price
provider to businesses.

Entry and Expansion

While entry and expansion have not taken place in CMA 85 to the same degree as in
more populated, urban CMAs, investment in the CMA is attractive and the history of the
CMA demonstrates continuing improvement in the number, scope, and coverage of
competitors (Tab 10):

e T-Mobile completed its acquisition of SunCom in February 2008, resulting in 1.1
million new T-Mobile customers in North Carolina, South Carolina, Tennessee,
Georgia, Puerto Rico, and the U.S. Virgin Islands. The acquisition will enable T-
Mobile to combine its national brand and SunCom’s existing network to form a
stronger competitor in the area.

e In February, 2008, AT&T announced an investment of more than $62 million in
its wireless network in Tennessee. AT&T stated its intention to add 43 new cell
sites in the state and to roll out its higher speed wireless network by the end of

2 VZW coverage based on internal data (status: 2Q 2008). Other carriers based on American
Roamer data (status: June 2008) and population estimates by ESG Technologies Corp. (2007 data).

.
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2008. AT&T has spent more than $3 billion on its wireless and wired networks in
Tennessee over the past 10 years.

¢ In January 2008, Sprint announced that it had added 120 new cell sites to its
network in Tennessee, noting that it was working “to enhance and expand its
networks throughout Tennessee and the country.”

e Between June 2000 and June 2007, Virginia and Tennessee have seen a
significant increase in the number of wireless subscribers — from 2.4 million to
6.1 million in Virginia and from 1.9 million to 5 million in Tennessee. 36% of
Virginia residents owned a cell phone in 2000 — 80% did in June 2007. And in
Tennessee, wireless penetration increased from 36% in 2000 to 82% in June
2007.% In the EA covering this CMA specifically, wireless penetration has
increased from 38% in 2001 to 72% in 2006, according to FCC data.*

} Cf FCC, Local Telephone Competition: Status as of June 30, 2000, Table 8 and FCC, Local
Telephone Competition: Status as of June 30, 2007, Table 14. Both reports are available at
http://www.fcc.gov/web/iatd/comp.html.

4 Compare FCC, 7" Annual CMRS Competition Report (July 2002), Table 3 (listing wireless
penetration by EA as of 2001) with FCC, 12" Annual CMRS Competition Report (Jan. 2008), Table A-3
(listing same as of 2006). CMA 85 is part of EA (1990) 45 — Johnson City-Kingsport-Bristol.

-3



REDACTED - FOR PUBLIC INSPECTION

TAB 2



o CMA 085: $hnson City

T = r —;\ T
ws N . \
21 B ) . Ty P
I B K s
Dickenson Count 3 N
CMA ‘ Letcher County \ . m < S
5 3
______ l ' : 2
N I County < CMA 681: VAl-Lee ‘ . .
S [, ! P -
o Primary Highway i Wise ff?“"w : '4“*% e -
Secondary Highway , “ix g '
Notto vcn”?‘“"“ \
Major Road ‘ ( rtonrCity Cotlinty N Russell County
. : eI : ,
f " ) ~ g il
. izl
} Ly my;b—eétfnty !
i J, N
B ‘ i g v re
Washington Cbu Ly P N
Leexcounty ) Scott County 9 . n y P g
v =< T >
i s i . ! Grayson Couynty 2
\ A K P - iy =
\ , , | - - ;
Bristol-Cit Co n P S S e
‘. R e bR y i 1{ )
N . ; ]
N v}
Y Hancock County, S i > N y %
; o \ BN
Y ) Sullivan cOunty C!V'A 650:-TN_8 - Johnson ‘L M// \.\E
(latborne County, } , . Hawkifis County S , f“’ﬂ L“‘--\ Alleghany E
1 ‘ Johnson County i 3 T
Ashe County S f B~
. J xf/_ N ot
4 “ 7.4
Z
ty A n Y \ . q ) ~  CMA567:
GraingerCounty . .y~ Py L g Washington County {1 Carter County f’\)ﬂ! 67: D)
/7 Hamblen, County ) - ; g [SN Watauga County 4 ]
A = ; S j] : Ny f\—yﬁf‘t&\ , =
(v /Momstown ' ™ ‘ ’\/‘, , . ey s "% Boone — wilkes County ©
\ / _ . . o - <,J B \,},\\ ; \‘\\ﬂ Z
— nj‘ S \ Jo 5 8 Greeneville 1 : e T Y It
(\/\gj e (g% Sk P - : . \ W e .
A o~ ; ; —
> - N ‘ Greerie County e »w " / p Gt o e e el
\YJ /7 Unicol Coun\ty ] » (rr/AVE‘Y County 2\‘\
/..
;\\ Jefferson County e L0 CM \566 NC 2/ Yancey
% . i b 1Ty - /
CMA 646: TN 4~ Famblen', 7 Mendicogy (L LA
AN ' 3 : Z, L
' ; \m[ : })( ; , Caldwell Gounty
SN : e B *w-'s,-..:;——/\'/ ~¢f 'f{‘enon e — /“iexande.rwln

/ Yancey, County

; .
Madison County ' (g . \
. d
~ L. (s i P

L\ ,/-/”M'Mrw‘ - S Burkeé)uhty ‘ \ GMA 166: Hiék\(:
"SMA183: AShEVl“e . hicDoWgI!{COU|1ty N : //’(}NEBEW,%

S //,,- % L\ g R
o ‘ S n ;"/ﬁ/ eed &ﬁ;;::/’ : o Catawba County




REDACTED - FOR PUBLIC INSPECTION

TAB3



REDACTED - FOR PUBLIC INSPECTION

THIS TAB HAS BEEN OMITTED




REDACTED - FOR PUBLIC INSPECTION

TAB 4




CMA Licensee Information

Count Carter Hawkins Sullivan Unicoi Washington Scott Washington Bristol Cit
State | TN TN TN N TN VA VA VA
FIPS 47019 47073 47163 47171 47179 51169 51191 51520

MTA # 44 44 44 44 44 44 44 44
MTA Knoxville Knoxville Knoxville Knoxvilie Knoxville Knoxville Knoxville Knoxville
Cell-A VZW VZW VIW VZW_ VZW VZW VZW VZW
Cell-B ALLTEL ALLTEL ALLTEL ALLTEL ALLTEL ALLTEL ALLTEL ALLTEL
T-Mobile (20)/ AT&T} T-Mobile (20)/ | T-Mobile (20)/ | T-Mobile (20)/ T-Mobile (20)/ T-Mobile (20)/ | T-Mobile (20)/ | T-Mobile (20)/
PCS-A (10) AT&T (10) AT&T (10) AT&T (10) AT&T (10) AT&T (10) AT&T (10) AT&T (10)
PCS-B AT&T AT&T AT&T AT&T AT&T AT&T AT&T AT&T
PCS-C3
| (10 MH2) Vista Vista Vista Vista Vista Vista Vista Vista
PCS-C4 | Vista (5)/ T-Mobile Vista (5)/ T- Vista (5)/ T- Vista (6)/ T- | Vista (5)/ T-Mobile | Vista (5 T- Vista (5)/ T- Vista (5 T- |
(1((): Mléz) (5) Mobile (5) Mobile (5) Mobile (5) (5) Mobile (5) Mobile (5) Mobile (5)
PCS-C5
(10 MHz) T-Mobile T-Mobile T-Mobile T-Mobile T-Mobile T-Mobile T-Mobile T-Mobile
PCS-D Sprint Sprint Sprint Sprint Sprint Sprint Sprint Sprint
PCS-E Sprint Sprint Sprint Sprint Sprint Sprint Sprint Sprint
PCS-F T-Mobile T-Mobile T-Mobile T-Mobile T-Mobile T-Mobile T-Mobile T-Mobile
2GHz
"G-Block" Sprint Sprint Sprint Sprint Sprint Sprint Sprint Sprint

800 MHz
SMR Sprint Sprint Sprint Sprint Sprint Sprint Sprint Sprint
Lower
700-C

{12 MHz) AT&T AT&T AT&T AT&T AT&T AT&T AT&T AT&T
Lower
700-D
(6 MHz) QUALCOMM QUALCOMM QUALCOMM | QUALCOMM QUALCOMM QUALCOMM | QUALCOMM QUALCOMM
700-A
{12 MHz)
EA Cellular South Cellular South | Cellular South { Celluiar South Cellular South Celluiar South | Cellular South | Cellular South
700-B
(12 MHz)
CMA AT&T AT&T AT&T AT&T AT&T AT&T AT&T AT&T

Licensee information above for reference purposes only

NOLLDAJSNI DI'TdN1d 404 - dALOvVada



CMA Licensee Information

Hawkins Sullivan Washington Washington
(22 MHz)
REAG VZW VZW VZW VZW VZW VZW VZW VZW
700-D Unassigned (Nat'l {Unassigned (Nat'lf Unassigned Unassigned | Unassigned (Nat'l | Unassigned Unassigned Unassigned
(10 MHz) Public Safety Public Safety {Nat'i Public (Nat'| Public Public Safety (Nat'l Public (Nat'i Public (Nat'l Public
N_:;\(t)igréal Network) Network) Safety Network) | Safety Network) Network) Safety Network)l Safety Network) | Safety Network)
(6 MHz) | Frontier Wireless | Frontier Wireless |Frontier Wireless Frontier Frontier Wireless Frontier Frontier Wireless Frontier
EA LLC LLC LLC Wireless LLC LLC Wireless LLC LLC Wireless |LLC
[ AWS-A
(20 MHz) |  Carolina West Carolina West | Carolina West | Carolina West | Carolina West | Carolina West | Carolina West | Carolina West
CMA Wireless Wireless Wireless Wireless Wireless Wireless Wireless Wireless
—AWSE :
{20 MHz) :
EA SpectrumCo SpectrumCo SpectrumCo SpectrumCo SpectrumCo SpectrumCo SpectrumCo SpectrumCo
AWS-C '
(10 MHz) ;
EA AWS Wireless AWS Wireless | AWS Wireless | AWS Wireless AWS Wireless | AWS Wireless | AWS Wireless | AWS Wireless
—AWS-D A
(10 MHz)
REAG T-Mobile T-Mobile T-Mobile T-Mobile T-Mobile T-Mobile T-Mobile T-Mobile
| AWS-E ‘
(10 MHz)
REAG Barat Wireless Barat Wireless | Barat Wireless | Barat Wireless Barat Wireless | Barat Wireless | Barat Wireless | Barat Wireless
T AWSF
(20 MHz)
REAG VZW VZW VZW VZW VZW VZIW VZW VZW

Licensee information above for reference purposes only
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U.S. Census Bureau
American FactFindel’ |

1 Johnson City, TN Metropolitan Statistical Area
Selected Economic Characteristics: 2006

Data Set: 2006 American Community Survey

Survey: American Community Survey

NOTE. Although the American Community Survey (ACS) produces population, demographic and housing
unit estimates, it is the Census Bureau's Population Estimates Program that produces and disseminates the
official estimates of the poputation for the nation, states, counties, cities and towns and estimates of housing
units for states and counties.

For more information on confidentiality protection, sampling error, nonsampling error, and definitions, see
Survey Methodology.

Selected Economic Characteristics: 2006 Estimate; Margin of Error
EMPLOYMENT STATUS
Population 16 years and over 155,419 +/-929
In labor force 89,341 +/-2,611
Civilian labor force 89,203 +/-2,620
Employed 83,579 +/-2,818
Unemployed 5,624 +/-1,487
Armed Forces 138 +/-229
Not in labor force ) 66,078 +/-2,685
Civilian labor force 89,203 +/-2,620
Unemployed 6.3% +/-1.6
Females 16 years and over 79,291 +/-618
In labor force 41,670 +/-1,943
Civilian labor force 41,670 +/-1,843
Employed 38,945 +/-2,098
Own children under 6 years 13,217 +/-922
All parents in family in labor force 7,766 +/-1,215
Own children 6 to 17 years 25,866 +-1,113
All parents in family in labor force 17,597 +-1,710
COMMUTING TO WORK
Workers 16 years and over 80,626 +/-2,902
Car, truck, or van - drove alone 69,502 +/-3,412
Car, truck, or van -- carpooled 6,859 +/-1,603
Public transportation {excluding taxicab) 365 +/-238
Walked 1,210 +/-504
Other means 769 +/-413
Worked at home 1,921 +/-675
Mean travel time to work {minutes) | 20.8; +/-1.1
Civilian employed popuiation 16 years and over . 83,579 +/-2,818
OCCUPATION
Management, professional, and related occupations 27,092 +/-2,653
Service occupations 11,910 +/-1,775
Sales and office occupations 21,728 +/-2,323

- fa emTee 1 1 Yt
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Selected Economic Characteristics: 2006 Estimate| Margin of Error
Farming, fishing, and forestry occupations 0 +/-279
Construction, extraction, maintenance and repair occupations 8,047 +/-1,584
Production, transportation, and material moving occupations 14,802 +/-1,933
INDUSTRY

Agriculture, forestry, fishing and hunting, and mining 454 +/-331
Construction 5,684 +/-1,240
Manufacturing 15,070 +-1,911
Wholesale trade 2,409 +/-640
Retail trade 9,540 +/-1,537
Transportation and warehousing, and utilities 3,964 +/-1,152
Information 1,454 +/-531
Finance and insurance, and real estate and rental and leasing 5,212 +/-1,373
Professional, scientific, and management, and administrative and waste management services 5,876 +/-1,241
Educational services, and health care, and social assistance 21,180 +/-2,047
Arts, entertainment, and recreation, and accommodation, and food services 6,930 +/-1,524
Other services, except public administration o B 2815 +/-744
Public administration 3,191 +/-871
CLASS OF WORKER

Private wage and salary workers 62,868 +/-3,059
Government workers 15,237 +/-2,006
Self-employed workers in own not incorporated business 5,383 +/-1,187
Unpaid family workers 91 +/-108
INCOME AND BENEFITS (IN 2006 INFLATION-ADJUSTED DOLLARS)

Total households 74,998 +/-1,837
Less than $10,000 8,062 +/-1,140
$10,000 to $14,999 8,134 +/-1,579
$15,000 to $24,999 11,053 +/-1,691
$25,000 to $34,999 10,938 +/-1,771
$35,000 to $49,999 11,316 +/-1,543
$50,000 to $74,999 13,254 +/-1,649
$75,000 to $99,999 6,078 +/-1,137
$100,000 to $149,999 3,445 +/-735
$150,000 to $199,999 1,346 +/-623
$200,000 or more 1,372 +/-475
Median household income (doliars) 34,203 +/-2,251
Mean household income (dollars) 46,392 +/-2,110
With earnings 53,607 +/-1,975

Mean earnings (dollars) 48,305 +/-2,995
With Social Security 26,035 +/-1,469

Mean Social Security income (dollars) 13,278 +/-652
With retirement income 14,074 +/-1,363

Mean retirement income (dollars) 17,295 +/-2,127
With Supplemental Security Income 4,308 +/-923

Mean Supplemental Security Income {dollars) 6,901 +/-910
With cash public assistance income 1,638 +/-577

Mean cash public assistance income (dollars) 1,756 +/-825
With Food Stamp benefits in the past 12 months 8,215 +/-1,313

Families 49,815 +/-2,174
Less than $10,000 2,455 +/-832
$10,000 to $14,999 4,426 +/-1,012
$15,000 to $24,999 6,117 +/-1,112
$25,000 to $34,999 7,682 +/-1,461
$35,000 to $49,999 7,727 +/-1,308
$50,000 to $74,999 10,306 +/-1,580
$75,000 to $99,999 5,438 +/-1,097
$100,000 to $149,999 3,313 +/-720
$150,000 to $199,999 1,085 +/-534

TrAaTeM 110 L L0 e 1A21NNNTICYTTIAN S _Ar name Q/5/700KR
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Selected Economic Characteristics: 2006 Estimate: Margin of Error
$200,000 or more 1,266 +/-471
Median family income (dollars) 42,070 +/-3,080
Mean family income (dollars) 55,067 +/-2,927
Per capita income (dollars) | 19,197 +-826

Nonfamily households 25,183 +/-1,998
Median nonfamily income (dollars) 20,708 +/-2,440
Mean nonfamily income (dollars) 27,978 +/-2,667
Median earnings for workers (dollars) 22673 +/1.138
Median earnings for male full-time, year-round workers (dollars) 33,704 +/-1,824
Median earnings for female full-time, year-round workers (dollars) 26,120 +/-1,815

PERCENTAGE OF FAMILIES AND PEOPLE WHOSE INCOME IN THE PAST 12 MONTHS IS BELOW THE POVERTY LEVEL

All families 13.2% +/-2.6
With related children under 18 years 21.2% +-4.7
With related children under 5 years only 19.0% +-11.0
Married couple families 8.2% +-2.1
With related children under 18 years 10.9% +/-4,3
With related children under 5 years only 2.0% +/-2.4
Families with female householder, no husband present 26.6% +/-8.2
With related children under 18 years ) 40.8% +/-11.0
With related children under 5 years only 66.7% +/-30.9
All people 18.0% +/-2.6
Under 18 years 25.4% +-6.1
Related children under 18 years 25.2% +/-6.1
Related children under 5 years 30.9% +/-8.3
Related children 5 to 17 years e 23.0% +/-6,2
18 years and over 16.0% +/-2.2
18 to 64 years 16.6% +/-2.5
65 years and over 13.1% +/-3.0
People in families 14.6% +/-2.9
Unrelated individuals 15 years and over 33.5% +-4.6

Source: U.S. Census Bureau, 2006 American Community Survey

Data are based on a sample and are subject to sampling variability. The degree of uncertainty for an estimate arising from sampling
variability is represented through the use of a margin of error. The value shown here is the 90 percent margin of error. The margin of error
can be interpreted roughly as providing a 90 percent probability that the interval defined by the estimate minus the margin of error and the
estimate plus the margin of error (the lower and upper confidence bounds) contains the true value. In addition to sampling variability, the
ACS estimates are subject to nonsampling error (for a discussion of nonsampling variability, see Accuracy of the Data). The effect of
nonsampling error is not represented in these tables.

Notes:

‘Employment and unemployment estimates may vary from the official labor force data released by the Bureau of Labor Statistics because
of differences in survey design and data collection. For guidance on differences in employment and unemployment estimates from different
sources go to Labor Force Guidance.

‘Workers include members of the Armed Forces and civilians who were at work last week.

-Occupation codes are 4-digit codes, but are still based on Standard Occupational Classification 2000.

‘Industry codes are 4-digit codes and are based on the North American Industry Classification System 2002. However, the Industry
categories adhere to the guidelines issued in Clarification Memorandum No. 2, "NAICS Alternate Aggregation Structure for Use By U.S.
Statistical Agencies,” issued by the Office of Management and Budget.

‘While the 2006 American Community Survey (ACS) data generally reflect the December 2005 Office of Management and Budget (OMB)
definitions of metropolitan and micropolitan statistical areas, in certain instances the names, codes, and boundaries of the principal cities
shown in ACS tables may differ from the OMB definitions due to differences in the effective dates of the geographic entities.

Explanation of Symbols:

1. An ** entry in the margin of error column indicates that either no sample observations or too few sample observations were available to
compute a standard error and thus the margin of error. A statistical test is not appropriate.

2. An ' entry in the estimate column indicates that either no sample observations or too few sample observations were available to
compute an estimate, or a ratio of medians cannot be calculated because one or both of the median estimates falls in the lowest interval or
upper interval of an open-ended distribution.

3. An -’ following a median estimate means the median falls in the lowest interval of an open-ended distribution.

4, An'+ following a median estimate means the median falls in the upper interval of an open-ended distribution.

5. An "**' entry in the margin of error column indicates that the median falls in the lowest interval or upper interval of an open-ended
distribution. A statistical test is not appropriate.

e e i [a Wi la VaVaYel
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6. An "***** entry in the margin of error column indicates that the estimate is controlled. A statistical test for sampling variability is not
appropriate.

7. An'N' entry in the estimate and margin of error columns indicates that data for this geographic area cannot be displayed because the
number of sample cases is too small.

8. An (X} means that the estimate is not applicable or not available.

The letters PDF or symbol Jg‘“ indicate a document is in the Portable Document Format (PDF). To view the file you will
need the Adobe® Acrobat® Reader, which is available for free from the Adobe web site.
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' U.S. Census Bureau

State & County QuickFacts

Carter County, Tennessee

People QuickFacts Carter County Tennessee
Population, 2006 estimate 59,157 6,038,803
Population, percent change, April 1, 2000 to July 1, 2006 | 4.3% - 6.1%
Population, 2000 ' 56,742 5,689,283
Persons under 5 years old, percent, 2006 52% 6.6%
e ,_,,_,E_ersons_x,mdeuﬁ‘yearscld ,-percent, 2086 195% 23. 9%
Persons 65 years old and over, percent 2006 ’ 15.2% 12.7%
WFemale ‘persons, percent 2006 ‘ , 49.8% 51. 1%
White persons, percent 2006 (a) - . ' V 96.9% 80 4%
Black persons, percent, 2006 (a) ‘ 1.6% 16.9%
American Indian and Alaska Native persons, percent, 2006 (a) 0.2% 0.3%
Asian persons, percent, 2006 (@ 0.4% 1.3%
Natrve Hawanan and Other Pacuﬁc tslander percent 2006 (a) z 0.1%
Persons reportmg two or more races, percent 2006 . k 0.8% 1.0%
Persons of Hispanic or Latino origin, percent, 2006 (b) 1.2% 3.2%
. White persons not Hispanic, percent, 2006 95.7% 77.5%
Living in same house in 1995 and 2000, pct 5 yrs old & over 59.5% 53.9%
Foreign born persons, percent, 2000 ' 0.8% 2.8%
Language other than English spoken at home, pct age 5+, 2000 2.7% 4.8%
High school graduates, percent of persons age 25+, 2000 69.1% 75.9%
Bachelor's degree or higher, pct of persons ege 25+, 2000 12.8% 19.6%
Persons with a disability, age 5+, 2000 13,394 1,149,693
Mean travel time to work (minutes), workers age 16+, 2000 24.1 245
Housing units, 2006 27,121 2,681,150
Homeownership rate, 2000 74.9% . 69.9%
Housing units in multi-unit structures, percent, 2000 12.2% 18.7%
Median value of owner-occupied housing units, 2000 $77,300 $93,000
Households, 2000 23,486 2,232,905
Persons per household, 2000 2.35 248
Median household income, 2004 $29,834 $38,945
Per capita money income, 1999 $14,678 $19,393
Persons below poverty, percent, 2004 18.3% 15.0%

Business QuickFacts Carter County Tennessee
Private nonfarm establishments, 2005 717 133,098"
’ Private nonfarm employment, 2005 9,131 2,378,754!
Private nonfarm employment, percent change 2000-2005 -8.6% 0.5%1
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Nonempiloyer establishments, 2005 3,164 422,761
Total number of firms, 2002 3,340 454,366
Black-owned firms, percent, 2002 F 5.9%
American Indian and Alaska Native owned firms, percent, 2002 F 0.8%
Asian-owned firms, percent, 2002 F 1.6%
Native Hawaiian and Other Pacific Islander owned firms, percent 2002 F S
Hrspamc—owned firms, percent 2002 F 0.9%
Women-owned firms, percent, 2002 19.3% 26.0%
Manufacturers shlpments 2002 ($1000) 254,132 109,293,454
Wholesale trade sales, 2002 ($1000) D 97 792 030
Retail sales, 2002 ($1000) 327,364 60 136 403
Retarlwsales per capita, 2002 $5,752 $10,382
4Accommoda’uon and foodservrces sales, 2002 ($1000) AAAAAAAAAA 30,143 8,024,900
Building permits, 2006 187 46,003
 Federal spending, 2004 (§1000) 303,259 45,440,543
Geography QuickFacts Carter County Tennessee
Land area, 2000 (square miles) 341.05 - 41,217.12
Persons per square mile, 2000 166.4 138 0
_ FIPS Code 019 47

~ Johnson C'ity,u
TN Metro Area

’Metropohtan or Mrcropohtan Statistical Area

. 1: Includes data not distributed by county.

(a) Includes persons reporting only one race.
(b) Hispanics may be of any race, so also are included in applicable race categories.

D: Suppressed to avoid disclosure of confidential information

F: Fewer than 100 firms

FN: Footnote on this item for this area in place of data

NA: Not available

S: Suppressed; does not meet publication standards

X: Not applicable

Z: Value greater than zero but less than half unit of measure shown

Source U.S. Census Bureau: State and County QuickFacts. Data derived from Population Estimates, Census of Population and Housing,
Small Area Income and Poverty Estimates, State and County Housing Unit Estimates, County Business Patterns, Nonemployer Statistics,

Economic Census, Survey of Business Owners, Building Permits, Consolidated Federal Funds Report
Last Revised: Friday, 25-Jul-2008 15:41:25 EDT
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U.S. Census Bureau
. State & County QuickFacts

Hawkins County, Tennessee

PR I N TArMJAMNAY 1a. 1

Hawkins

People QuickFacts County Tennessee
Populatlon 2006 estlmate 56,850 6,038,803
Populatton percent change Apni 1 2000 o July 1, 2006 6.1% 6.1%
Population, 2000 53,563 5,689,283
Persons under 5 years old percent 2006 5.8% 6.6%
Av——w——wl?-erscnsundemagLeare old, percent, 2006 . 22.1% 23.9%
Persons 65 years old and oyer" pﬁercent» 2006  147% 12 7%
Female persons, percent, 2006 R - 51.3% 51.1%
~ White persons, percent 2006 (a) 97.3% 80.4%
Black persons, percent, 2006 (a) 1.5% 16.9%
American Indian and Alaska Native persons, percent, 2006 (a) 0.2% 0.3%
Asian persons, percent, 2006 (a) 0.4% 1.3%
~ Native Hawanan and Other Pacuﬁc Islander percent 2006 (a) z 0.1%
~ Persons reportmg two or more races, percent 2006 0.6% 1.0%
Persons of Hispanic or Latmo origin, percent, 2006 (b) 1.0% 3.2%
White persons not Hlspamc percent 2006 96.4% 77.5%
Living in same house in 1995 and 2000, pctbs yrs old & over 61.3% 53.9%
Forelgn born persons, percent, 2000 0.7% 2.8%
Language other than English spoken at home, pct age 5+, 2000 1.9% 4.8%
High school graduates, percent of persons age 25+, 2000 70.4% 75.9%
Bachelor's degree or higher, pct of persons age 25+, 2000 10.0% 19.6%
Persons with a disability, age 5+, 2000 12,076 1,149,693
Mean travel time to work (minutes), workers age 16+, 2000 247 245
Housing units, 2006 25,858 2,681,150
Homeownership rate, 2000 78.8% 69.9%
Housing units in multi-unit structures, percent, 2000 9.8% 18.7%
Median value of owner-occupied housing units, 2000 $82,500 $93,000
Households, 2000 21,936 2,232,905
Persons per household, 2000 242 2.48
Median household income, 2004 $34,352 $38,945
Per capita money income, 1999 $16,073 $19,393
Persons below poverty, percent, 2004 15.7% 15.0%

‘ Hawkins

Business QuickFacts County Tennessee
Private nonfarm establishments, 2005 607 133,098
Private nonfarm employment, 2005 10,671 2,378,7541
Private nonfarm employment, percent change 2000-2005 -11.8% -0.5%"
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Nonemployer establishments, 2005 3,123 422,761
Total number of firms, 2002 3,267 454,366
Black-owned ﬁ‘rms percent, 2002 F 5.9%
American Indian and Alaska Native owned firms, percent, 2002 F 0.8%
Asian-owned firms, percent, 2002 E 1.6%
Native Hawaiian and Other Pacific Islander owned firms, percent, 2002 F S
Huspamc-owned fi rms percent, 2002 F 0.9%
Women-owned ﬁrms ‘percent, 2002 34.1% 26.0%
Manufacturers sh|pments 2002 ($1000) D 109,293,454
Wholesale trade sales, 2002 ($1000) D 97,792, 030
Retail sales, 2002 ($1000) 235921 60,136,403
_Retail sales per capita, 2002 $4,312 $10,382
Accommodatnon and foodservices sales, 2002 ($1000) T 18523 8_024 900
Building permits, 2006 109 46,003
Federal spendmg, 2004 ($1000) 319 563' | 45, 440 5431
Hawkins |
Geography QuickFacts County Tennessee
Land area, 2000 (square mules) 486.66 41,217.12
Persons per square mile, 2000 1100 1380
FIPS Code 073 47
‘ 'Metropohtan or Mncropohtan Statistical Area ”Kivﬁgrspéri# '

- Bristol-Bristol,

TN-VA Metro
Area

1: Includes data not distributed by county.

(a) Includes persons reporting only one race.
(b) Hispanics may be of any race, so also are included in applicable race categories.

D: Suppressed to avoid disclosure of confidential information

F: Fewer than 100 firms

FN: Footnote on this item for this area in place of data

NA: Not available

S: Suppressed; does not meet publication standards

X: Not applicable

Z: Value greater than zero but less than half unit of measure shown

Source U.S. Census Bureau: State and County QuickFacts. Data derived from Population Estimates, Census of Pépulation and Housing,
Small Area Income and Poverty Estimates, State and County Housing Unit Estimates, County Business Patterns, Nonemployer Statistics,

Economic Census, Survey of Business Owners, Building Permits, Consolidated Federal Funds Report
Last Revised: Friday, 25-Jul-2008 15:41:24 EDT
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U.S. Census Bureau

State & County QuickFacts

Sullivan County, Tennessee

Sullivan

People QuickFacts County Tennessee

Population, 2006 estimate 153,239 6,038,803
Populatuon percent change April 1, 2000 to July 1, 2006 ’ '0.1% 6.1%
Population, 2000 153,048 5,689,283
Persons under 5 years old, percent, 2006 5.2% 6.6%

——Persons- under4&yeanold -percent;-2006 _— - .. 208%
Persons 65 years old and over, percent, 2006 ’ 17.0% 12.7%
Female persons, percent 2006 51.7% 51. 1%
White persons, percent, 2006 (a)  96.3% 80. 4%
Black persons, percent, 2006 (a) 2.2% 16.9%
American Indian and Alaska Native persons, percent, 2006 (a) 0.2% 0.3%
Asian persons, percent 2006 (a) 0.6% 1.3%
Native Hawanan and Other Pacnﬁc lslander percent 2006 (a) Sz 0.1%
Persons report:ng two or more races, percent 2006 0.7% 1.0%
Persons of Hispanic or Latino origin, percent, 2006 (b) 0.8% 3.2%
White persons not Hispanic, percent, 2006 95.5% 77.5%
Living in same house in 1995 and 2000, pct 5 yrs old & over 60.2% 53.9%
Foreign born persons, percent, 2000 1.3% 2.8%
Language other than English spoken at home, pct age 5+, 2000 2.3% 4.8%
High school graduatee, percent of persons age 25+, 2000 75.8% 75.9%
Bachelor's degree or higher, pct of persons age 25+, 2000 18.1% 19.6%
Persons with a disability, age 5+, 2000 34,234 1,149,693
Mean travel time to work (minutes), workers age 16+, 2000 21.3 24.5
Housing units, 2006 72,870 2,681,150
Homeownership rate, 2000 75.7% 69.9%
Housing units in multi-unit structures, percent, 2000 13.6% 18.7%
Median value of owner-occupied housing units, 2000 $88,000 $93,000
Households, 2000 63,556 2,232,905
Persons per household, 2000 2.36 2.48
Median household income, 2004 $36,562 $38,945
Per capita money income, 1999 $19,202 $19,393
Persons below poverty, percent, 2004 14.0% 15.0%
Sullivan

Business QuickFacts County Tennessee

Private nonfarm establishments, 2005 3,519 133,098
Private nonfarm employment, 2005 62,814 2,378,7541
Private nonfarm employment, percent change 2000-2005 -2.4% -0.5%"1
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Nonemployer establishments, 2005 9,479 422,761
Total number of firms, 2002 11,479 454,366
Black-owned firms, percent 2002 1.0% 5.9%
American lndlan and Alaska Native owned firms, percent, 2002 0.9% 0.8%
Asran-owned ﬁrms percent 2002 1.3% 1.6%
Natrve Hawauan and Other Pacrﬁc Islander owned firms, percent, 2002 F S
Hrspamc—owned ﬁrms percent 2002 F 0 9%
Women-owned ﬁrms percent 2002 21.3% 26 O%
Manufacturers shrpments 2002 ($1000) 4,591,066 109,293,454
‘Wholesale trade sales 2002 ($1000) 2 207 641 97 792 030
Retail sales, 2002 ($1000) 1 697 761 60 136 403
Retail sales per caprta 2002 $11 112 $10 382
Accommodatnon and foodservrces sales 2002 ($1000) 196,194 8 024 900
~ Building permits, 2006 906 46,003
Federal spending, 2004 ($1000) 1,014,422 45,440,543"
) o Sumvan
Geography QuickFacts County Tennessee

Land area, 2000 (square mlles) 413.02 41 217, 12
4 Persons per square mne 2000 1370.6 138 0
'FIPS Code 163 47
MMetropchtan or Mrcropolitan Statistical Area R Kingsport- o

Bristol-Bristol,

TN-VA Metro

Area

1: Includes data not distributed by county.

(a) Includes persons reporting only one race.
(b) Hispanics may be of any race, so also are included in applicable race categories.

D: Suppressed to avoid disclosure of confidential information

F: Fewer than 100 firms

FN: Footnote on this item for this area in place of data

NA: Not available

S: Suppressed; does not meet publication standards

X: Not applicable

Z: Value greater than zero but less than half unit of measure shown

Source U.S. Census Bureau: State and County QuickFacts. Data derived from Population Estimates, Census of Population and Housing,
Small Area Income and Poverty Estimates, State and County Housing Unit Estimates, County Business Patterns, Nonemployer Statistics,

Economic Census, Survey of Business Owners, Building Permits, Consolidated Federal Funds Report
Last Revised: Friday, 25-Jul-2008 15:41:24 EDT
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U.S. Census Bureau
State & County QuickFacts

Unicoi County, Tennessee

People QuickFacts Unicoi County Tennessee
Population, 2006 estimate 17,663 6,038,803
Population, percent change, April 1, 2000 to July 1, 2006 - 00% 6.1%
Population, 2000 17,667 5, 689 283
Persons under 5 years old, percent 2006 5. 2% 6.6%

..... ﬁerscns undem&yearspld _percent, 2006 . o 19. 8% 23, 9%”,,,

Persons 65 years old and over, percent 2006 k w18 6% o 12 7%
Fema!e persons, percent 2006 ’ 51.0% - 51. 1%
~ White persons, percent, 2006 (a) 985%  80.4%
Black persons, percent 2006 (a) 0.3% 16.9%
Amencan Indian and Alaska Native persons, percent, 2006 (a) 0.3% 0.3%
Asian persons, percent 2006 (@) ' 0.1% 1 3%
 Native Hawauan and Other Pacrﬁc lSIander percent 2006 (a) -z 1%
WPersons reportmg two or more races, percent 2006 0.8% 1.0%
Persons of Hispanic or Latmo origin, percent, 2006 (b) 2.9%  3.2%
White persons not Hnspamc percent 2006 95.7% 77.5%
Lrvnng in same house in 1995 and 2000, pct 5 yrs old & over 64.9% 53.9%
Foreign born persons, percent, 2000 1.4% 2.8%
Lenguage other than English spoken at home, pct age 5+, 2000 2.6% 4.8%
High school graduetes percent of persons age 25+, 2000 67. 7% 75.9%
Bachelor's degree or higher, pct of persons age 25+, 2000 10.6% 19.6%
Persons with a drsabrlrty, age 5+, 2000 4,558 1,149,693
Mean travel trme to work (minutes), workers age 16+, 2000 21.2 24.5
Housing units, 2006 8,551 2,681,150
Homeownership rate, 2000 76.4% 69.9%
HoUsing units in multi-unit structures, percent, 2000 7.7% 18.7%
Median value of owner-occupied housing units, 2000 $82,400 $93,000
Households, 2000 7,516 2,232,805
Persons per household, 2000 2.31 2.48
Median household income, 2004 $33,704 $38,945
Per capita money income, 1999 $15,612 $19,393
Persons below poverty, percent, 2004 14.8% 15.0%

Business QuickFacts Unicoi County Tennessee
Private nonfarm establishments, 2005 269 133,098"
Private nonfarm employment, 2005 4,201 2,378,7541
Private nonfarm employment, percent change 2000-2005 12.5% -0.5%"
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Nonemployer establishments, 2005 838 422,761
Total number of firms, 2002 1,023 454,366
Black-owned firms, percent, 2002 F 5.9%
American Indian and Alaska Native owned firms, percent, 2002 F 0.8%
Asian-owned ﬁrms percent, 2002 F 1.6%
Native Hawaiian and Other Pamf ic Islander owned firms, percent, 2002 F S
Hlspamc-owned ﬁrms percent 2002 F 0.9%
Women owned ﬁrms percent 2002 S 26.0%
Manufacturers shxpments 2002 ($1000) 163,822 109,293,454
Wholesale trade sales, 2002 ($1000) D 97,792,030
Retail saies 2002 ($1000) 71,910 60, 136 403
Retail sales per capita, 2002 $4,072 $10,382
Accommodation and foodservuces sales, 2002 ($1000) - 7,696
Building permits, 2006 6 46,003
Federal spendmg, 2004 ($1000) 239,408 45 440, 5431
Geography QuickFacts Unicoi County Tennessee
Land area, 2000 (square miles) 186. 14 41 21742
Persons per square mile, 2000 95.0 11380
FIPSCode 171 47

Metropohtan or Mlcropohtan Statistical Area

Johnson City,

TN Me’}tror Area

8024900

. 1: Includes data not distributed by county.

(a) Includes persons reporting only one race.
(b) Hispanics may be of any race, so also are included in applicable race categories.

D: Suppressed to avoid disclosure of confidential information

F: Fewer than 100 firms

FN: Footnote on this item for this area in place of data

NA: Not available

S: Suppressed; does not meet publication standards

X: Not applicable

Z: Value greater than zero but less than half unit of measure shown

Source U.S. Census Bureau: State and County QuickFacts. Data derived from Population Estimates, Census of Population and Housing,
Small Area Income and Poverty Estimates, State and County Housing Unit Estimates, County Business Patterns, Nonemployer Statistics,
Economic Census, Survey of Business Owners, Building Permits, Consolidated Federal Funds Report

Last Revised: Friday, 25-Jul-2008 15:41:25 EDT
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U.S. Census Bureau
State & County QuickFacts

Washington County, Tennessee

Washington

People QuickFacts County Tennessee
Population, 2006 estimate 114 316 6,038,803
Popu\a'uon percent change Apnl 1, 2000 to July 1, 2006 V 6.6% 6.1%
Population, 2000 107 198 5 689 283
Persons under 5 years old percent 2006 5. 9% 6.6%

»vv»——‘er«f»—Persens under 18yearseld -percent, 2006 R . 21 0% o 423 9%,,“
’ Persons 65 years old and over, percent 2006 R 14 6% 12, 7%
Female persons, percent, 2006 51.3% 51.1%
4 Whrte persons, percent 2006 (a) ) 93 7% 804 4%
Black persons, percent 2006 (a) 4. 1% V 16.9%
American Indian and Alaska Native persons percent, 2006 (a) 0.3% 0.3%
Asran persons, percent 2006 (a) 0.9% 1.3%
Natrve Hawauan and Other F’acn" ic islander percent 2006 (a) -z 0.1%
k Persons reportmg two or more races, percent 2006 1.0% 1.0%
 Persons of Hlspamc or Latmo origin, percent, 2006 (b) 1. 9% ' 3.2%
White persons not'Hispanic, ‘percent, 2066 ” ' 91 9% 775%
Livyiyng' in same house in 1995 and 2000, pct 5 yrs old & over 54.4% 53.9%
Foreign born persons, percent, 2000 ‘ ' ' 1.9% k 2.8%
Langoage other than English spoken at home, pct age 5+, 2000 3.4% 4.8%
‘ H'ighschooly grad‘ua’res, percent of persons age 25+, 2000 77.2% 75.9%
Bachelor's degree or higher, pct of persons age 25+, 2000 22.9% 19.6%
Persons with a disability, age 5+, 2000 23,260 1,149,693
Mean travel time to work (minutes), workers age 16+, 2000 20.6 245
Housing unrts 2006 51,789 2,681,150
Homeownershrp rate, 2000 68.2% 69.9%
Housing umts in multi-unit structures, percent, 2000 21.5% 18.7%
Median value of owner-occupred housing units, 2000 $96,700 $93,000
Households, 2000 44,195 2,232,905
Persons per household, 2000 2.33 2.48
Median household income, 2004 $36,373 $38,945
Per capita money income, 1999 $19,085 $19,393
Persons below poverty, percent, 2004 14.9% 15.0%
' Washington

Business QuickFacts County Tennessee
Private nonfarm establishments, 2005 2,810 133,098"
Private nonfarm employment, 2005 50,534 2,378,754"
Private nonfarm employment, percent change 2000-2005 -2.2% -0.5%1
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Nonemployer establishments, 2005 7,544 422,761
Total number of firms, 2002 8,781 454,366
Black-owned firms, percent, 2002 S 5.9%
American Indian and Alaska Native owned firms, percent, 2002 F 0.8%
Asian-owned firms, percent, 2002 F 1.6%
Native Hawaiian and Other Pacific Islander owned firms, percent, 2002 F S
Hispanic-owned firms, percent, 2002 . ' k F 0.9%
Women-owned ﬁrms; perceht, 2002 26.4% 26.0%
Manufacturers shipments, 2002 ($1000) 1,403,576 109,293,454
Who!esale trade sales 2002 ($1000) ' D 97,792,030
 Retail sales, 2002 ($1000) 1,486,860 60,136,403
Retail sales per capita, 2002 $13,621 $10,382
Accommodatuon and foodservices sales 2002 ($1000) N 164,729 8,024,900
Buu!dmg permlts 2006 1,247 46,003
Federal spending, 2004 ($1000) 742,551  45,440,543"
Washington -
Geography QuickFacts County Tennessee
Land area, 2000 (square miles) - 326.31 41,217.12
Persons per square mile, 2000 328.8 138.0
FIPS Code ‘ 179 47
Metropohtan or Mlcropohtan Statistical Area ”thnscjn‘VC‘ity,‘ -

. 1: Includes data not distributed by county.

(a) Includes persons reporting only one race.

(b) Hispanics may be of any race, so also are included in applicable race categories.

D: Suppressed to avoid disclosure of confidential information

F: Fewer than 100 firms

FN: Footnote on this item for this area in place of data

NA: Not available

S: Suppressed; does not meet publication standards

X: Not applicable

Z: Value greater than zero but less than half unit of measure shown

TN Metro Area

Source U.S. Census Bureau: State and County QuickFacts. Data derived from Population Estimates, Census of Population and Housing,
Small Area Income and Poverty Estimates, State and County Housing Unit Estimates, County Business Patterns, Nonemployer Statistics,

Economic Census, Survey of Business Owners, Building Permits, Consolidated Federal Funds Report
Last Revised: Friday, 25-Jul-2008 15:41:24 EDT
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U.S. Census Bureau

State & County QuickFacts

Scott County, Virginia

People QuickFacts Scott County Virginia
'Population, 2006 estimate 122,882 7,642,884
Populatron percent change Apn! 1 2000 to July 1 2006 -2 2%' ' 8 0%
Populatlon 2000 23 403 7, 078 515
Persons under 5 years old percent 2006 4. 8% 6.7%
Persons under 18 years. old percent 2006 , 19 2% - 23. 6%
Persons 65 years old and over percent 2006 ) ' 18. 8%' k 11, 6%
" Female persons, percent, 2006 7 . 51 5%  50.8 8%
~ White persons, percent, 2006 (a) 98.4% 73.3%
‘Black persons, percent, 2006 (@) 0.8% 19.9%
American Indian and Alaska Native persons, percent, 2006 (a) 0.2% 0.3%
Asran persons, percent, 2006 (a) 0.1% 8%
Natlve Hawauan and Other Pacrt" ic Islander percent 2006 (a) -z - O 1%
" Persons reportlng two or more races, percent 2006 . 05% 16%
Persons of Hlspamc or Latino ongln percent, 2006 (b) 0.6% 6.3%
Whrte persons not H|spamc percent 2006 97.8% ' 67.7%
Lrvmg in same house in 1995 and 2000, pct 5 yrs old & over 69.5% 52.2%
Forelgn born persons, percent 2000 0.3% '8.1%
Language other than English spoken at home, pct age 5+, 2000 1.2% 11.1%
High school graduates percent of persons age 25+, 2000 64.4% 81.5%
Bachelor's degree or higher, pct of persons age 25+, 2000 8.3% 29 5%
Persons with a disability, age 5+, 2000 6,413 1,155,083
Mean travel time to work (minutes), workers age 16+, 2000 30.6 27.0
Housing units, 2006 11,752 3,230,803
Homeownershrp rate, 2000 78.2% 68.1%
Housing units in multi-unit structures, percent, 2000 4.1% 21 ‘5%
Median value of owner-occupied housing units, 2000 $69,100 $12'5,400
Households, 2000 9,795 2,699,173
Persons per household, 2000 2.35 2.54
Median household income, 2004 $31,450 $51,103
Per capita money income, 1999 $15,073 $23,975
Persons below poverty, percent, 2004 ‘14.9% 9.5%

Business QuickFacts Scott County Virginia
Private nonfarm establishments, 2005 321 193,067
Private nonfarm employment, 2005 3,555 3,030,1271
Private nonfarm employment, percent change 2000-2005 9.4% 5.4%
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Nonemployer establishments, 2005 1,158 469,878
Total number of firms, 2002 1,360 529,520
Black-owned firms, percent, 2002 F 7.8%
American Indian and Alaska Native owned firms, percent, 2002 F 0.5%
Asian-owned ﬁrms percent, 2002 F 5.8%
Native Hawauan and Other Pacxﬁc lslander owned fi rms, percent, 2002 F 0.1%
k Hlspamc-owned fi rms, percent 2002 E 3.6%
Women- owned ﬁrms percent 2002 '27.9% 29.7%
Manufacturers shrpments 2002 ($1000) D 83 952, 547
Who!esale trade sales 2002 ($1000) D 69 267 796
Retail sales, 2002 ($1000) 166,262 80,509,062
Retail sales per caplta, 2002 $7,199 $11,069
Accommodation and foodservtces sales 2002 ($1000) 8,904 10 929,429
Bunldlng permrts 2006 48 47,704
~ Federal spending, 2004 ($1000) 168,365  90,637,946"
Geography QuickFacts Scott County Virginia
Land area, 2000 (square miles) 536 58 39 594 07
Persons per square mile, 2000 ' 436 178 8
~ FIPS Code B 169 51
k Metropohtan or Mncropohtan Statistical Area ngsport- -

Bristol-Bristol,
TN-VA Metro
Area

1: Includes data not distributed by county.

(a) Includes persons reporting only one race.
(b) Hispanics may be of any race, so also are included in applicable race categories.

D: Suppressed to avoid disclosure of confidential information

F: Fewer than 100 firms

FN: Footnote on this item for this area in place of data

NA: Not availabie

S: Suppressed; does not meet publication standards

X: Not applicable

Z: Value greater than zero but less than half unit of measure shown

Source U.S. Census Bureau: State and County QuickFacts. Data derived from Population Estimates, Census of Population and Housing,
Small Area Income and Poverty Estimates, State and County Housing Unit Estimates, County Business Patterns, Nonemployer Statistics,

Economic Census, Survey of Business Owners, Building Permits, Consolidated Federal Funds Report
Last Revised: Friday, 25-Jul-2008 15:40:54 EDT
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U.S. Census Bureau

American FactFinde! o . [

DP-1. Profile of General Demographic Characteristics: 2000
Data Set: Census 2000 Summary File 1 (SF 1) 100-Percent Data

Geographic Area: Washington County, Virginia

NOTE: For information on confidentiality protection, nonsampling error, definitions, and count corrections see

Subject Number Percent
Total population 51,103 100.0

SEX AND AGE
Male 24,789 48.5
Female 26,314 51.5
Under 5 years 2,692 5.1
5to 9 years 2,965 5.8
10 to 14 years 3,134 6.1
15 to 19 years 3,328 6.5
20 to 24 years 3,052 6.0
25 to 34 years 6,339 124
35 to 44 years 8,124 15.9
45 to 54 years 7,758 15.2
55 to 59 years 3,215 6.3
60 to 64 years 2,762 5.4
65 to 74 years 4,457 8.7
75 to 84 years 2,555 5.0
85 years and over 822 1.6
Median age (years) 40.3 X)
18 years and over 40,498 79.2
Male 19,374 37.9
Female 21,124 41.3
21 years and over 38,401 75.1
62 years and over 9,433 18.5
65 years and over 7,834 153
Male ) ) 3,244 6.3
Female 4,590 9.0

RACE

One race 50,807 99.4
White 49,854 97.6
Black or African American 676 13
American Indian and Alaska Native 58 01
Asian 137 0.3
Asian Indian 35 0.1
Chinese 42 0.1
Filipino 28 0.1
Japanese 9 0.0
Korean 12 0.0
Vietnamese 3 0.0
Other Asian ' 8 0.0
Native Hawaiian and Other Pacific Islander 13 0.0
Native Hawaiian 4 0.0
Guamanian or Chamorro 3 0.0
Samoan 5 0.0
Other Pacific Islander 2 1 0.0
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Subject Number Percent
Some other race 69 0.1
Two or more races 296 0.6
Race alone or in combination with one or more other races 3
White 50,136 98.1
Black or African American 745 1.5
American Indian and Alaska Native 218 0.4
Asian 197 0.4
Native Hawaiian and Other Pacific Islander 29 0.1
Some other race 101 0.2
HISPANIC OR LATINO AND RACE
Total population 51,103 100.0
Hispanic or Latino (of any race) 322 0.6
Mexican 104 0.2
Puerto Rican 29 0.1
Cuban 13 0.0
Other Hispanic or Latino 176 0.3
Not Hispanic or Latino 50,781 99.4
White alone 49,594 97.0
RELATIONSHIP
Total population 51,103 100.0
In households 49,761 97.4
Householder 21,056 41.2
Spouse 12,437 24.3
Child 13,017 25.5
Own child under 18 years 9,603 18.8
Other relatives 1,995 3.9
Under 18 years 827 1.6
Nonrelatives 1,256 25
Unmarried partner 626 1.2
In group quarters 1,342 2.6
Institutionalized population 414 0.8
Noninstitutionalized population 928 1.8
HOUSEHOLDS BY TYPE
Total households 21,056 100.0
Family households (families) 14,949 71.0
With own children under 18 years 5,908 28.1
Married-couple family 12,437 59.1
With own children under 18 years 4,746 225
Female householder, no husband present 1,823 8.7
With own children under 18 years 847 4.0
Nonfamily households 6,107 29.0
Householder living alone 5,433 25.8
Householder 65 years and over 2,190 10.4
Households with individuals under 18 years 6,506 308
Households with individuals 65 years and over 5,574 26.5
Average household size 2.36 X)
Average family size 2.84 {X)
HOUSING OCCUPANCY
Total housing units 22,985 100.0
QOccupied housing units 21,056 91.6
Vacant housing units 1,929 8.4
For seasonal, recreational, or occasional use 502 2.2
Homeowner vacancy rate (percent) 1.4 X
Rental vacancy rate (percent) 74 X)
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Subject Number Percent
HOUSING TENURE

Occupied housing units 21,056 100.0
Owner-occupied housing units 16,255 77.2
Renter-occupied housing units 4,801 22.8
Average household size of owner-occupied unit 2.42 X)
Average househoid size of renter-occupied unit 2.18 X)

(X) Not applicable

1 Other Asian alone, or two or more Asian categories.
2 Other Pacific slander alone, or two or more Native Hawaiian and Other Pacific Islander categories.
3 In combination with one or more other races listed. The six numbers may add to more than the total population and the six
percentages may add to more than 100 percent because individuals may report more than one race.
Source: U.S. Census Bureau, Census 2000 Summary File 1, Matrices P1, P3, P4, P8, P9, P12, P13, P,17, P18, P19, P20,

P23, P27, P28, P33, PCT5, PCT8, PCT11, PCT15, H1, H3, H4, H5, H11, and H12.
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' U.S. Census Bureau .~

DP-1. Profile of General Demographic Characteristics: 2000

Geographic Area: Bristol city, Virginia

NOTE: For information on confidentiality protection, nonsampling error, definitions, and count corrections see

Subject Number Percent
Total population 17,367 100.0

SEX AND AGE
Male 7,825 45.1
Female 9,542 54.9
Under 5 years 929 5.3
5 to 9 years 982 5.7
10 to 14 years 1,033 5.9
15 to 19 years 1,008 5.8
20 to 24 years 1,067 6.1
25 to 34 years 2,167 125
35 to 44 years 2,384 13.7
45 to 54 years 2,330 134
55 to 59 years 976 5.6
60 to 64 years 924 53
65 to 74 years 1,775 10.2
75 to 84 years 1,333 7.7
85 years and over 459 2.6
Median age (years) 413 )
18 years and over 13,837 79.7
Male 5,971 344
Female 7,866 453
21 years and over 13,177 75.9
62 years and over 4,134 23.8
65 years and over 3,567 205
Male 1,220 7.0
Female 2,347 135

RACE

One race 17,180 98.9
White 16,072 92.5
Black or African American 967 5.6
American indian and Alaska Native 43 0.2
Asian 64 0.4
Asian Indian 7 0.0
Chinese 14 0.1
Filipino 4 0.0
Japanese 15 0.1
Korean 10 0.1
Vietnamese 9 0.1
Other Asian * 5 0.0
Native Hawaiian and Other Pacific islander ] 0.0
Native Hawaiian 0 0.0
Guamanian or Chamorro 0 0.0
Samoan 2 0.0
Other Pacific Islander 2 0 0.0

D L T Te = A LY ATATAY BRASEE BN T2 ¥ St name=___ 9/3/2008
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Subject Number Percent
Some other race 32 0.2
Two or more races 187 1.1
Race alone or in combination with one or more other races 3
White 16,248 93.6
Black or African American 1,050 6.0
American Indian and Alaska Native 118 0.7
Asian 85 0.5
Native Hawaiian and Other Pacific Islander 8 0.0
Some other race 58 0.3
HISPANIC OR LATINO AND RACE
Total population 17,367 100.0
Hispanic or Latino (of any race) 169 1.0
Mexican 57 0.3
Puerto Rican 36 0.2
Cuban ' 7 0.0
Other Hispanic or Latino 69 0.4
Not Hispanic or Latino 17,198 99.0
White alone 15,964 91.9
RELATIONSHIP
Total population 17,367 100.0
In households 16,735 96.4
Householder 7,678 442
Spouse 3,538 204
Child 4,265 24.6
Own child under 18 years 3,133 18.0
Other relatives 735 4.2
Under 18 years 299 1.7
Nonrelatives 519 3.0
Unmarried partner 257 1.5
In group quarters 632 3.6
Institutionalized population 298 1.7
Noninstitutionalized population 334 1.9
HQUSEHOLDS BY TYPE
Total households 7,678 100.0
Family households (families) 4,795 62.5
With own children under 18 years 1,903 24.8
Married-couple family 3,538 486.1
With own children under 18 years 1,252 16.3
Female householder, no husband present 1,046 13.6
With own children under 18 years 550 7.2
Nonfamily households 2,883 375
Householder living alone 2,632 343
Householder 65 years and over 1,339 17.4
Households with individuals under 18 years 2,110 27.5
Households with individuals 65 years and over 2,665 347
Average household size 2.18 (X)
Average family size 2.78 x)
HQUSING OCCUPANCY
Total housing units 8,469 100.0
Occupied housing units 7,678 90.7
Vacant housing units 791 9.3
For seasonal, recreational, or occasional use 37 0.4
Homeowner vacancy rate (percent) 2.2 (X)
Rental vacancy rate (percent) 12.5 X)
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Subject Number Percent
HOUSING TENURE

Occupied housing units 7,678 100.0
Owner-occupied housing units 4,997 65.1
Renter-occupied housing units 2,681 34.9
Average household size of owner-occupied unit 2.24 (X)
Average household size of renter-occupied unit 2.06 (X)

(X) Not applicable

1 Other Asian alone, or two or more Asian categories.

2 Other Pacific Islander alone, or two or more Native Hawaiian and Other Pacific Islander categories.

3 in combination with one or more other races listed. The six numbers may add to more than the total population and the six
percentages may add to more than 100 percent because individuals may report more than one race.

Source: U.S. Census Bureau, Census 2000 Summary File 1, Matrices P1, P3, P4, P8, P9, P12, P13, P,17, P18, P19, P20,
P23, P27, P28, P33, PCT5, PCT8, PCT11, PCT15, H1, H3, H4, H5, H11, and H12.
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TAB 10 CITATIONS
AT&T Extends Wireless, Broadband in Tennessee, M2 COMMUNICATIONS, Feb. 24,

2008.

Sprint Expands Coverage in Tennessee, M2 COMMUNICATIONS, Jan. 28, 2008.
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Page 1

2 of 65 DOCUMENTS

Copyright 2008 M2 Communications Ltd
All rights reserved

Wireless News
February 24, 2008

LENGTH: 191 words

HEADLINE: AT&T Extends Wireless, Broadband in Tennessee

BODY:

WIRELESS NEWS-24 February 2008-AT&T Extends Wireless, Broadband in Tennessee ©2008 10Meters -
http://www.10meters.com

AT&T this week announced an investment of more than $62 million in the Tennessee network to expand wireless
coverage.

AT&T will add 43 new cell sites in the state this year and roll out its higher speed wireless network by the end of
2008. There are more than 1,500 cell sites currently operated in the state. The new cell sites are part of AT&T's $62
million statewide wireless investment for 2008.

In the past 10 years, AT&T has spent more than $3 billion on its wireless and wired networks in Tennessee.

"High-quality coverage and the ability to communicate wherever you are and however you want -- those are our
goals," said Jim Thorpe, vice president and general manager for AT&T's wireless operations for Tennessee and Ken-
tucky. "Customers rely on us for exceptional service, and this investment is a testament that being the best communica-
tions and entertainment company for our customers is paramount."”

(Comments on this story may be sent to newsdesk@closeupmedia.com)

(Distributed via M2 Communications Ltd - http://www.m2.com)

LOAD-DATE: February 24, 2008
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1 of 33 DOCUMENTS

Copyright 2008 M2 Communications Ltd

Wireless News

January 28, 2008
LENGTH: 206 words

HEADLINE: Sprint Expands Coverage in Tennessee

BODY:

WIRELESS NEWS-28 January 2008-Sprint Expands Coverage in Tennessee ©2008 10Meters -
http://www.10meters.com

During 2007, Sprint added 120 new cell sites to its Nationwide Sprint Network and Nextel National Network.
Sprint customers can take advantage of the recent enhancements in the following communities:
- Chattanooga - Clarksville - Knoxville - Memphis metro area - Nashville metro area

"Sprint is constantly working to enhance and expand its networks throughout Tennessee and the country,” said
Carolyn Rehling, area vice president for Sprint. "Sprint offers customers the largest voice calling area, largest mobile
broadband network and the world's fastest and largest push-to-talk network. This gives our customers the ability and
tools they need to stay in touch with their family, friends and business associates.”

Nationally during 2007, Sprint expects to add more than 4,000 cell sites to the Nationwide Sprint Network and
Nextel National Network. Both networks are currently performing at their best-ever levels, which means fewer blocked
or dropped calls, translating to better connections for customers.

(Comments on this story may be sent to newsdesk@closeupmedia.com)

(Distributed via M2 Communications Ltd - http://www.m2.com)

LOAD-DATE: January 28, 2008
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CMA 646 — Hamblen, TN-4

CMA 646 is located northeast of Knoxville in the Smokey Mountains of Tennessee. The
proposed transaction will reduce the number of competitors in CMA 646 from seven to
six, though not all of the carriers active in CMA 646 offer service throughout the CMA.

The CMA

CMA 646 consists of six counties: Cocke, Grainger, Greene, Hamblen, Jefferson, and
Sevier. The total population of the CMA is 320,820.

CMA 646 is fairly rural, relying on tourism for a significant part of its economy. Cocke,
Grainger, Hamblen, Jefferson, and Sevier counties are part of the Knoxville-Sevierville-
La Follette, TN EA, which has a population of 1,165,403, suggesting that consumer
choice is not limited by the confines of the CMA. Greene is part of the Johnson City-
Kingsport-Bristol, TN-VA EA, with a population of 856,994. As the FCC has noted that
EAs are most likely to “capture the market where the average person would shop for and
purchase his or her mobile phone most of the time — near home, near the workplace, and

all of the places in between.”!

Competitor Presence

There are currently seven carriers operating in CMA 646: Alltel, AT&T, Sprint, T-
Mobile, VZW, U.S. Cellular, and Leap/Cricket. As noted, not all of them offer service

throughout the CMA.

Spectrum: As illustrated at Tab 4:

e VZW has 57 MHz of cellular, PCS, and 700 MHz spectrum in all but Greene
County, where it has 52 MHz. It also holds 20 MHz of AWS spectrum. Alltel
will contribute 25 MHz of cellular spectrum to the combined entity in Greene,
Hamilton, Cocke and Grainger counties.?

e AT&T has 84 MHz of cellular, PCS, and 700 MHz spectrum in all but Greene
County, where it was 64 MHz.

e T-Mobile has 25 MHz of cellular, PCS, and 700 MHz spectrum in all but Greene
County, where it has 45 MHz. T-Mobile also has 10 MHz of AWS spectrum.

! FCC, 12th Annual CMRS Competition Report (Jan. 2008), para. 221.

2 Publicly available licensing information indicates that Alltel and US Cellular both hold B-block
cellular spectrum in Cocke and Grainger counties.
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SprintNextel has 24 MHz of PCS and SMR spectrum, except in Greene County,
where it has 34 MHz; 10 MHz of G block spectrum; and 20 MHz of AWS
spectrum owned jointly with cable companies and news operators.

Leap Wireless has 15 MHz of PCS spectrum and 10 MHz of AWS spectrum in all
but Greene County.

U.S. Cellular has 25 MHz of cellular spectrum in Cocke, Grainger, Jefferson, and
Sevier counties.’

Carolina West Wireless has 20 MHz of AWS spectrum.

Cellular South has 12 MHz of 700 MHz spectrum.

Network coverage: Network coverage for the seven carriers is shown in Tabs 5-6.
American Roamer coverage maps (Tab 5) show that Verizon and SprintNextel provide
coverage throughout most of the CMA. Alltel covers all of the CMA except for Sevier
County. AT&T’s coverage varies. SunCom (now T-Mobile) has coverage in parts of
Greene County, and U.S. Cellular covers most of the CMA except for Hamblen and
Greene counties. Based on American Roamer and Census Bureau data, the carriers
offering service in CMA 646 cover the following percentages of the land area and
population of the CMA:

Carrier Percent of Area Percent of Population
Covered Covered

VZW

Alltel

AT&T

SprintNextel

T-Mobile

U.S. Cellular

Carrier websites show that SprintNextel and Verizon offer service in all zip codes in the
CMA. AT&T offers service in all of Greene, Hamblen, and Jefferson counties, in the
most populous zip codes of Cocke and Grainger counties, and in most zip codes of Sevier
County. Alltel offers service in all zip codes of Cocke, Grainger, Greene, and Hamblen
counties. T-Mobile offers service in about half of the zip codes in the CMA. U.S.
Cellular is present in Jefferson and Sevier as well as in parts of Cocke and Grainger
counties. Leap offers limited service in Jefferson and Sevier counties.

Retail outlets: All five competitors have a retail presence in the CMA. Including
agents, U.S. Cellular has nine retail locations, AT&T has seven, SprintNextel and VZW
each have six, Alltel has three, and Leap has two.

See note 2 above.
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Business services: There are few large business customers in the CMA. However,
nearby Knoxville has a substantial business community.

Entry and Expansion

While entry and expansion have not taken place in CMA 646 to the same degree as in
more populated, urban CMAs, the history of the area demonstrates continuing
improvement in the number, scope, and coverage of competitors (Tab 10):

e SprintNextel built out its mobile broadband network in the Knoxville area in March
2007. In January 2008, SprintNextel announced the addition of 120 to new cell sites
to the Tennessee network, including the Knoxville area.

e AT&T announced in February 2008 the plan to invest $62 million in its Tennessee
network, adding 43 new cell sites to the state. AT&T plans to introduce higher speed
wireless network by the end of 2008. The additions follow AT&T’s expenditure of
more than $3 billion on the wireless and wired networks in Tennessee, including a
$13 million investment in 2007. In 2006, Cingular Wireless spent more than $235 in
its Tennessee network in 2006. The company had spent more than $160 million in

2005.



REDACTED - FOR PUBLIC INSPECTION

TAB 2



REDACTED - FOR PUBLIC INSPECTION

N

SPAUOS P
. kY

ez AU

S

I

/ epnsysy “mﬁ VIO

07 HOS|ER
N
L

SPARRID

/{/
0 VIND.
=k

e ;ﬂ

2301 T ON ¢

\
Azu ?uuf wikyeIs

AUnos uEss

JM

i
-

e
SR

s -
T UAOIS LI

" “omaxouy :6£0-viND
\ :

ARUNOTY B

/ %

2015918 - £ NI 659 VD
/S
\\\

/.

4

AJUROD BUIOGIED

AJUnnTy

T 01 ¢ 0 g

proy Joley
AemybiH Adepuooes .

Aemybin Adeuild -
Aunod
VWD
- e — .

usiquieH - ¥ N1 :9%9 VWO



REDACTED - FOR PUBLIC INSPECTION

TAB3




REDACTED - FOR PUBLIC INSPECTION

THIS TAB HAS BEEN OMITTED



REDACTED - FOR PUBLIC INSPECTION

TAB 4




CMA Licensee Information

Count Cocke Grainger Greene Hamblen Jefferson Sevier
State TN TN TN TN TN TN,
FIPS 47029 47057 47059 47063 47089 47155
Cell-A

(25 MHz) VZW VZW VZW VZW VZW VZW
Cell-B ALLTEL/US | ALLTEL/US
(25 MHz) Cellular Celiular ALLTEL ALLTEL US Cellular US Cellular
PCS-A AT&T (20) AT&T (20)/ | T-Mobile (20Y | AT&T (20) AT&T (20) AT&T (20)/
(:i:clgHBz) VZW (10) VZW (10) AT&T (10) VZW (10) VZW (10) VZW (10)
(30 MHz) AT&T AT&T AT&T AT&T AT&T AT&T
PCS-C3
{10 MHz) T-Mobile T-Mobile Vista T-Mobile T-Mobile T-Mobile
PCS-C4 T-Mobile (5) | T-Mobile (5)/ | Vista (5)/ T- T-Mobile (5)/ | T-Mobile (5)/ | T-Mobile (5)/
(10 MHz) Leap (5) Leap (5) Mobile (5) Leap (5) Leap (5) Leap (5)
PCS-C5
(10 MHz) Leap Leap T-Mobile Leap Leap Leap
PCS-D
(10 MHz) Sprint Sprint Sprint Sprint Sprint Sprint
PCS-E
(10 MHz) T-Mobile T-Mobile Sprint T-Mobile T-Mobile T-Mobile
PCS-F
(10 MHz) AT&T AT&T T-Mobile AT&T AT&T AT&T
2 GHz "G-Block”
10 MHz Sprint Sprint Sprint Sprint Sprint Sprint
800 MHz SMR
(14 MHz) Sprint Sprint Sprint Sprint Sprint Sprint
Lower 700-C
(12 MHz) AT&T AT&T AT&T AT&T AT&T AT&T
Lower 700-D
(6 MHz) QUALCOMM | QUALCOMM | QUALCOMM | QUALCOMM | QUALCOMM | QUALCOMM
-A
(12 MHz)
EA Cellutar South | Cellular South | Cellular South | Cellular South | Cellular South | Cellular South
[ 7008
{12 MHz)
CMA AT&T AT&T AT&T AT&T AT&T AT&T
700-C
(22 MHz)
REAG VZW VZW VZW VZW VZW VZW

Licensee information above for reference purposes only
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CMA Licensee Information

I Counti l Cocke l Grainﬁer I Greene I Hamblen | Jefferson I Sevier I

Unassigned Unassigned Unassigned Unassigned
700-D Unassigned (Nat'l Public Unassigned (Nat'l Public (Nat'l Public (Nat'| Public
(10 MHz) (Nat'l Public Safety (Nat'l Public Safety Safety Safety
N%t)ional Safety Network) Network) Safety Network) Network) Network) Network)
0-E
(6 MHz) Frontier Frontier Frontier Frontier Frontier Frontier
Avl\iie - Wireless LLC | Wireless LLC | Wireless LLC | Wireless LLC | Wireless LLC | Wireless LLC
(20 MHz) Carolina West | Carolina West | Carolina West | Carolina West | Carolina West | Carolina West
CMA Wireless Wireless Wireless Wireless Wireless Wireless
AWS.B
(20 MHz)
Eg SpectrumCo SpectrumCo SpectrumCo SpectrumCo | SpectrumCo | SpectrumCo
AWS.C
(10 MHz)
EA Leap Leap AWS Wireless Leap Leap Leap
AWS.D
(10 MHz)
REAG T-Mobile T-Mobile T-Mobile T-Mobile T-Mobile T-Mobile
-E
(10 MHz)
REAG Barat Wireless | Barat Wireless | Barat Wireless | Barat Wireless | Barat Wireless | Barat Wireless
AWS-F
(20 MHz2)
REAG VZW VZW VZW VZW VZW VZW

Licensee information above for reference purposes only
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U.S. Census Bureau - -

State & County QuickFacts

Cocke County, Tennessee

http:/quickfacts.census.gov/qfd/states/47/47029.html

People QuickFacts Cocke County Tennessee
Population, 2006 estimate 35,220 ' 6,038,803
Population, percent change, April 1, 2000 to July 1, 2006 4.9% . 6.1%
Population, 2000 . 33,565 5,689,283
Persons under 5 years old, percent, 2006 5.9% 6.6%
Persons under 18 years old, percent, 2006 21.8% 23.9%
Persons 65 years old and over, percent, 2006 14.7% 12.7%
Female persons, percent, 2006 51.4% 51.1%
White persons, percent, 2006 (a) 96.2% 80.4%
Black persons, percent, 2006 (a) 2.1% 16.9%
American Indian and Alaska Native persons, percent, 2006 (a) 0.5% 0.3%
Asian persons, percent, 2006 (a) 0.3% 1.3%
Native Hawaiian and Other Pacific Islander, percent, 2006 (a) z 0.1%
Persons reporting two or more races, percent, 2006 1.0% 1.0%
Persons of Hispanic or Latino origin, percent, 2006 (b) 1.4% 3.2%
White persons not Hispanic, percent, 2006 94.9% 775%
Living in same house in 1895 and 2000, pct 5 yrs old & over 62.8% 53.9%
Foreign born persons, percent, 2000 0.8% 2.8%
Language other than English spoken at home, pct age 5+, 2000 2.4% 4.8%
High school graduates, percent of persons age 25+, 2000 61.2% 75.9%
Bachelor's degree or higher, pct of persons age 25+, 2000 6.2% 19.6%
Persons with a disability, age 5+, 2000 8,676 1,149,693
Mean travel time to work (minutes), workers age 16+, 2000 28.5 24.5
Housing units, 2006 16,497 2,681,150
Homeownership rate, 2000 75.5% 69.9%
Housing units in multi-unit structures, percent, 2000 7.8% 18.7%
Median value of owner-occupied housing units, 2000 $73,600 $93,000
Households, 2000 13,762 2,232,805
Persons per household, 2000 2.41 2.48
. Median household income, 2004 $27,003 $38,945
Per capita money income, 1999 $13,881 $19,393
Persons below poverty, percent, 2004 21.4% 15.0%

Business QuickFacts Cocke County Tennessee
Private nonfarm establishments, 2005 500 133,0081
Private nonfarm employment, 2005 6,452 2,378,7541
Private nonfarm employment, percent change 2000-2005 -6.0% -0.5%!
9/29/2008
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Nonemployer establishments, 2005 2,317 422,761
Total number of firms, 2002 2,283 454,366
Black-owned firms, percent, 2002 F 5.9%
American Indian and Alaska Native owned firms, percent, 2002 F 0.8%
Asian-owned firms, percent, 2002 F 1.6%
Native Hawaiian and Other Pacific Islander owned firms, percent, 2002 F S
Hispanic-owned firms, percent, 2002 F 0.9%
Women-owned firms, percent, 2002 19.7% 26.0%
Manufacturers shipments, 2002 ($1000) 569,798 109,293,454
Wholesale trade sales, 2002 ($1000) D 97,792,030
Retail sales, 2002 ($1000) 249,535 60,136,403
Retail sales per capita, 2002 $7,312 $10,382
Accommodation and foodservices sales, 2002 ($1000). 32,740 8,024,900
Building permits, 2006 , 4 46,003
Federal spending, 2004 ($1000) 234,264 45,440 5437
Geography QuickFacts Cocke County Tennessee
Land area, 2000 (square miles) 434.40 41,217.12
Persons per square mile, 2000 77.3 138.0
FIPS Code 029 47
Metropolitan or Micropolitan Statistical Area Newport, TN
Micro Area

1: Includes data not distributed by county.

(a) Includes persons reporting only one race.
(b) Hispanics may be of any race, so also are included in applicable race categories.
D: Suppressed to avoid disclosure of confidential information

£: Fewer than 100 firms . .
FN: Footnote on this item for this area in place of data

NA: Not available ‘
S: Suppressed; does not meet publication standards

X: Not applicabie ]
Z: Value greater than zero but less than half unit of measure shown

Source U.S. Census Bureau: State and County QuickFacts. Data derived from Population Estimates, Census of Population and Housing,
Small Ares Income and Poverly Estimates, State and County Housing Unit Estimates, County Business Pattems, Nonemployer Statistics,

Economic Census, Survey of Business Owners, Building Permits, Consolidated Federal Funds Report
Last Revised: Friday, 25-Jul-2008 15:41:25 EDT

http://quickfactS.census.govlqfd/states/47/47029.html 9/29/2008
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U.S. Census Bureau
State & County QuickFacts

Grainger County, Tennessee

Grainger

People QuickFacts County Tennessee
Population, 2006 estimate 22,453 6,038,803
Population, percent change, Apnl 1, 2000 to July 1, 2006 8.7% 6.1%
Population, 2000 20,659 5,680,283
Persons under 5 years oid, percent, 2006 5.7% 6.6%
Persons under 18 years old, percent, 2006 21.8% 23.9%
Persons 65 years old and over, percent, 2006 14.0% 12.7%
Female persons, percent, 2006 50.1% 51.1%
White persons, percent, 2006 (a) 98.6% 80.4%
Black persons, percent, 2006 (a) 0.5% 16.9%
American Indian and Alaska Native persons, percent, 2006 (a) 0.1% 0.3%
Asian persons, percent, 2006 (a) 0.1% 1.3%
Native Hawaiian and Other Pacific islander, percent, 2006 (a) y4 0.1%
Persons reporting two or more races, percent, 2006 0.6% 1.0%
Persons of Hispanic or Latino origin, percent, 2006 (b) 1.5% 3.2%
White persons not Hispanic, percent, 2006 97.2% 77.5%
Living in same house in 1995 and 2000, pct 5 yrs old & over 65.8% 53.9%
Foreign born persons, percent, 2000 1.1% 2.8%
Language other than English spoken at home pct age 5+, 2000 2.5% 4.8%
High school graduates, percent of persons age 25+, 2000 60.1% 75.9%
Bachelor's degree or higher, pct of persons age 25+, 2000 7.8% 19.6%
Persons with a disability, age 5+, 2000 5,161 1,149,693
Mean travel time to work (minutes), workers age 16+, 2000 29.1 24.5
Housing units, 2006 10,199 2,681,150
Homeownership rate, 2000 83.7% 69.9%
Housing units in multi-unit structures, percent, 2000 2.4% 18.7%
Median value of owner-occupied housing units, 2000 $74,000 $93,000
Households, 2000 8,270 2,232,905
Persons per household, 2000 2.48 248
Median household income, 2004 $30,776 $38,045
Per capita money income, 1999 $14,505 $19,393
Persons below poverly, percent, 2004 17.0% 15.0%

Grainger

Business QuickFacts County Tennessee
Private nonfarm establishments, 2005 243 133,008"
Private nonfarm employment, 2005 2,395 2,378,7541
Private nonfarm employment, percent change 2000-2005 -17.7% 0.5%1
9/29/2008

http://quickfacts.census.gov/qfd/states/47/47057 html
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Nonemployer establishments, 2005 1,562 422,761
Total number of firms, 2002 1,502 454,366
Black-owned firms, percent, 2002 F 5.9%
American-indian and Alaska Native owned firms, percent, 2002 F 0.8%
Asian-owned firms, percent, 2002 F 1.6%
Native Hawaiian and Other Pacific isiander owned firms, percent, 2002 F s
Hispanic-owned firms, percent, 2002 F 0.9%
Women-owned firms, percent, 2002 39.9% 26.0%
Manufacturers shipments, 2002 ($1000) 166,937 109,293,454
Wholesale trade sales, 2002 ($1000) D 97,792,030
Retail sales, 2002 ($1000) 57,413 60,136,403
Retail sales per capita, 2002 $2,708 $10,382
Accommodation and foodservices sales, 2002 ($1000) 4,269 8,024,900
_ Building permits, 2006 4 46,003
Federal spending, 2004 ($1000) 137,748 45,440,5431
Grainger
Geography QuickFacts County Tennessee
Land area, 2000 (square miles) 280.33 41,217.12
Persons per square mile, 2000 73.8 1380
FIPS Code 057 47
Metropolitan or Micropolitan Statistical Area Morristown, TN
, Metro Area

1: Includes data not distributed by county.

{a) Includes persons reporting only one race.
(b) Hispanics may be of any race, so also are included in applicable race categories.
D: Suppressed to avoid disclosure of confidential information

F: Fewer than 100 firms . i
FN: Footnole on this item for this area in place of data

NA: Not availabie o
S: Suppressed; does not meet publication standards

X: Not applicable .
Z: Value greater than zero but less than half unit of measure shown

Source U.S. Census Bureau: State and County QuickFacts. Data derived from Population Estimates, Census of Population and Housing,
Small Area Income and Poverly Estimates, State and County Housing Unit Estimates, County Business Pattems, Nonemployer Statistics,

Economic Census, Survey of Business Owners, Building Permits, Consolidated Federal Funds Report
Last Revised: Friday, 25-Jul-2008 15:41:25 EDT

http://quickfacts.census.gov/qfd/states/47/47057 html 9/29/2008
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U.S. Census Bureau

-\’ State & County QuickFacts

Greene County, Tennessee

People QuickFacts Greene County Tennessee
Population, 2006 estimate 65,945 6,038,803
Population, percent change, April 1, 2000 to July 1, 2006 4.8% 6.1%
Population, 2000 - 62,909 5,689,283
Persons under & years old, percent, 2006 T 55% o
Persons under 18 years old, percent, 2006 - 21.3% 23.9%
Persons 65 years old and over, percent, 2006 16.0% 12.7%
Female persons, percent, 2006 51.3% 51.1%
White persons, percent, 2006 (a) 96.6% 80.4%
Black persons, percent, 2006 (a) 2.2% 16.9%
American Indian and Alaska Native persons, percent, 2006 (z) 0.2% 0.3%
Asian persons, percent, 2006 (a) 0.3% 1.3%
Native Hawaiian and Other Pacific Islander, percent, 2006 (a) b4 0.1%
Persons reporting two or more races, percent, 2006 0.6% 1.0%
Persons of Hispanic or Latino origin, percent, 2006 (b) 1.8% 3.2%
White persons not Hispanic, percent, 2006 94.9% 77.5%
Living in same house in 1995 and 2000, pct 5 yrs old & over 59.1% 53.9%
Foreign born persons, percent, 2000 1.3% 2.8%
Language other than English spoken at home, pct age 5+, 2000 3.0% 4.8%
High school graduates, percent of persons age 25+, 2000 69.6% 75.9%
Bachelor's degree or higher, pct of persons age 25+, 2000 12.8% 19.6%
Persons with a disability, age 5+, 2000 15,272 1,149,693
Mean travel time to work (minutes), workers age 16+, 2000 224 245
Housing units, 2006 30,343 2,681,150
Homeownership rate, 2000 76.6% 69.9%
Housing units in multi-unit structures, percent, 2000 8.1% 18.7%
Median value of owner-occupied housing units, 2000 $80,400 $93,000
Households, 2000 25,756 2,232,905
Persons per household, 2000 2.38 2.48
Median househoid income, 2004 $33,017 $38,945
Per capita money income, 1999 $15,746 $19,393
Persons below poverty, percent, 2004 15.3% 15.0%
Business QuickFacts Greene County Tennessee
Private nonfarm establishments, 2005 1,191 133,008"
Private nonfarm employment, 2005 23,815 2,378,754"
Private nonfarm employment, percent change 2000-2005 3.4% -0.5%
9/29/2008

http://quickfacts.census.gov/qfd/states/47/47059.html

66%



REDACTED - FOR PUBLIC INSPECTION

Nonemployer establishments, 2005 4,274 422,761

Total number of firms, 2002 4,598 454,366
Black-owned firms, percent, 2002 F 5.9%
American Indian and Alaska Native owned firms, percent, 2002 F 0.8%
Asian-owned firms, percent, 2002 2.4% 1.6%
Native Hawaiian and Other Pacific Islander owned firms, percent, 2002 F S
Hispanic-owned firms, percent, 2002 F 0.9%
Women-owned firms, percent, 2002 25.4% 26.0%
Manufacturers shipments, 2002 ($1000) 1,436,062 109,293,454
Wholesale trade sales, 2002 (§ 1000) 192,262 97,792,030
Retail sales, 2002 (§1000) ) 563,413 60,136,403
Retail sales per capita, 2002 $8,844 $10,382
Accommodation and foodservices sales, 2002 ($1000) 45,930 8,024,900
Building permits, 2006 378 46,003
Federal spending, 2004 ($1000) 418,836 45,440,543
Geography QuickFacts Greene County Tennessee
Land area, 2000 (square miles) 621.69 41.217.12
Persons per square mile, 2000 101.1 138.0
FiPS Code 059 47
Metropolitan or Micropoliitan Statistical Area Greeneville, TN

Micro Area

1: Includes data not distributed by county.

(a) Includes persons reporting only one race, .
(b) Hispanics may be of any race, s0 also are included in applicable race categories.

D: Suppressed to avoid disclosure of confidential information

F: Fewer than 100 fims . .
FN: Footnote on this item for this area in place of data

NA: Not available ]
S: Suppressed; does not meet publication standards

X: Not applicable ]
Z: Value greater than zero butless than half unit of measure shown

Source U.S. Census Bureau: State and County QuickFacts. Data derived from Population Est
Small Area Income and Poverty Estimates, State and Co

[of of Population and Housing,

Economic Census, Survey of Business Owners, Building Permits, Consolidated Federal Funds Report
Last Revised: Friday, 25-Jul-2008 15:41:26 EDT

http://quickfacts.census.gov/qfd/states/47/47059.html

unty Housing Unit Estimates, County Business Patiems, Nonemployer Statistics,

9/29/2008
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W State & County QuickFacts

Hamblen

People QuickFacts County Tennessee
Population, 2006 estimate 61,026 6,038,803
Population, percent change, April 1, 2000 to July 1, 2006 5.0% 6.1%
Population, 2000 58,128 5,689,283

,,,,,,,,,,,, ———Persons-tnder-5-years-old-percent 2006 68% e B BYo—
Persons under 18 years old, percent, 2006 23.2% 23.9%
Persons 65 years old and over, percent, 2006 14.5% 12.7%
Female persons, percent, 2006 50.4% 51.1%
White persons, percent, 2006 (a) 93.5% 80.4%
Black persons, percent, 2006 (a) 4.1% 16.9%
American Indian and Alaska Native persons, percent, 2006 (a) 0.3% 0.3%
Asian persons, percent, 2006 (a) 0.9% 1.3%
Native Hawaiian and Other Pacific islander, percent, 2006 (a) 0.1% 0.1%
Persons reporting two or more races, percent, 2006 1.0% 1.0%
Persons of Hispanic or Latino origin, percent, 2006 (b) 10.0% 3.2%
White persons not Hispanic, percent, 2006 83.9% 77.5%
Living in same house in 1995 and 2000, pct § yrs old & over 55.5% 53.9%
Foreign born persons, percent, 2000 5.3% 2.8%
Language other than English spoken at home, pct age 5+, 2000 7.1% 4.8%
High school graduates, percent of persons age 25+, 2000 69.3% 75.9%
Bachelor's degree or higher, pct of persons age 25+, 2000 13.3% 19.6%
Persons with a disability, age 5+, 2000 11,984 1,149,693
Mean iravel time to work (minutes), workers age 16+, 2000 19.6 24.5
Housing units, 2006 26,193 2,681,150
Homeownership rate, 2000 72.6% 69.9%
Housing units in multi-unit structures, percent, 2000 16.1% 18.7%
Median value of ownér-occupied housing units, 2000 $85,300 $93,000
Households, 2000 23,211 2,232,905
Persons per household, 2000 2.47 2.48
Median household income, 2004 $34,678 $38,945
Per capita money income, 1999 $17,743 $19,303
Persons below poverty, percent, 2004 15.2% 15.0%
A Hamblien

Business QuickFacts County Tennessee
Private nonfarm establishments, 2005 1,401 133,0981
Private nonfarm employment, 2005 31,268 2,378,7541
Private nonfarm employment, percent change 2000-2005 -3.5% -0.5%"1
9/29/2008
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Nonemployer establishments, 2005 3,790 422,761
Total number of firms, 2002 4,468 454,366
Black-owned firms, percent, 2002 F 5.9%
American Indian and Alaska Native owned firms, percent, 2002 E 0.8%
Asian-owned firms, percent, 2002 F 1.6%
Native Hawaiian and Other Pacific Islander owned firms, percent, 2002 F [
Hispanic-owned firms, percent, 2002 F 0.9%

28.4% 26.0%

Women-owned firms, percent, 2002

2,593,553 109,293,454
482,037 97,792,030
828,078 60,136,403 _

Manufacturers shipments, 2002 ($1000)
Wholesale trade sales, 2002 ($1000)
Retail sales,-2002.($1000)

Retail sales per capita, 2002 $14,169 $10,382
Accommodation and foodservices sales, 2002 ($1000) 71,913 8,024,900
Building permits, 2006 267 46,003
Federal spending, 2004 ($1000) 330,435  45,440,5431
Hamblen

Geography QuickFacts County Tennessee
Land area, 2000 (square miles) 161.03 41,217.12
Persons per square mile, 2000 361.0 138.0
FIPS Code 063 47
Metropolitan or Micropolitan Statistical Area Morristown, TN

Metro Area

1: Includes data not distributed by county.

(a) Includes persons reporting only one race,
(b) Hispanics may be of any race, so also are included in applicable race categories.
D: Suppressed io avoid disclosure of confidential information

F: Fewer than 100 firms . )
EN: Footnote on this item for this area in place of data

NA: Not available o
S: Suppressed; does not meet publication standards

X: Not applicable )
Z: Value greater than zero but less than half unit of measure shown

Source U.S. Census Bureau: State and County QuickFacts. Data derived from Population Estimates, Census of Population and Housing,
Small Area Income and Poverty Estimates, State and County Housing Unit Estimates, County Business Pattemns, Nonemployer Statistics,

Economic Census, Survey of Business Owners, Building Permits, Consolidated Federal Funds Report
Last Revised: Friday, 25-Jul-2008 15:41:28 EDT

http://quickfacts.census. gov/qfd/states/47/47063 .html] 9/29/2008
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4J.5. Census Bureau -

.‘ State & County QuickFacts

Jefferson County, Tennessee

Jefferson

People QuickFacts County Tennessee
Population, 2006 estimate 49,372 6,038,803
Population, percent change, April 1, 2000 to July 1, 2006 11.5% 6.1%
Population, 2000 44,294 5,689,283
Persons under 5 years old, percent, 2006 5.4% 6.6%
Persons under 18 years old, percent, 2006 21.6% 23.9%
Persons 65 years old and over, percent, 2006 14.2% 12.7%
Female persons, percent, 2006 50.4% 51.1%
White persons, percent, 2006 (a) 96.0% 80.4%
Black persons, percent, 2006 (a) 2.3% 16.9%
American Indian and Alaska Native persons, percent, 2006 (a) 0.4% 0.3%
Asian persons, percent, 2006 (a) 0.5% 1.3%
Native Hawaiian and Other Pacific Islander, percent, 2006 (a) Z 0.1%
Persons reporting two or more races, percent, 2006 0.8% 1.0%
Persons of Hispanic or Latino origin, percent, 2006 (b) 2.1% 3.2%
White persons not Hispanic, percent, 2006 94.1% 77.5%
Living in same house in 1995 and 2000, pct § yrs oid & over 55.9% 53.9%
Foreign born persons, percent, 2000 1.5% 2.8%
Language other than English spoken at home, pct age 5+, 2000 3.0% 4.8%
High school graduates, percent of persons age 25+, 2000 71.0% 75.9%
Bachelor's degree or higher, pct of persons age 25+, 2000 12.8% 19.6%
Persons with a disability, age 5+, 2000 9,699 1,149,693
Mean travel time to work (minutes), workers age 16+, 2000 26.4 24.5
Housing units, 2006 21,800 2,681,150
Homeownership rate, 2000 77.9% 69.9%
Housing units in multi-unit structures, percent, 2000 8.5% 18.7%
Median value of owner-occupied housing units, 2000 $88,800 $93,000
Households, 2000 17,185 2,232,905
Persons per household, 2000 2.49 2.48
Median household income, 2004 $35,323 $38,945
Per capita money income, 1999 $16,841 $19,393
Persons below poverty, percent, 2004 15.2% 15.0%

Jefferson

Business QuickFacts County Tennessee
Private nonfarm establishments, 2005 691 133,0987
Private nonfarm employment, 2005 10,526 2,378,754"
Private nonfarm employment, percent change 2000-2005 -1.0% -0.5%"
9/29/2008
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Nonemployer establishments, 2005 3,194 422 761
Total number of firms, 2002 3,291 454,366
Black-owned firms, percent, 2002 F 5.9%
American Indian and Alaska Native owned firms, percent, 2002 F 0.8%
Asian-owned firms, percent, 2002 F 1.6%
Native Hawaiian and Other Pacific Isiander owned firms, percent, 2002 F s
Hispanic-owned firms, percent, 2002 F 0.9%
Women-owned firms, percent, 2002 22.3% 26.0%
Manufacturers shipments, 2002 ($1000) 653,196 109,293,454
Wholesale trade sales, 2002 ($1000) 44 896 97,792,030
Retail sales, 2002 ($1000) 294,659 60,136,403
Retail sales per capita, 2002 $6,429 $10,382
Accommodation and foodservices sales, 2002 ($1000) 35,986 8,024,900
Building permits, 2006 417 46,003
Federal spending, 2004 ($1000) 287,554  45,440,5431
Jefferson
Geography QuickFacts County Tennessee
Land area, 2000 (square miles) 273.81 41,217.12.
Persons per square mile, 2000 161.7 138.0
FIPS Code 089 47
Metropolitan or Micropolitan Statistical Area Morristown, TN
Metro Area

1: includes data not distributed by county.

(a) Includes persons reporting only one race, . )
(b) Hispanics may be of any race, so also are included in applicable race categories.
D: Suppressed to avoid disclosure of confidential information

F: Fewer than 100 firms ) )
EN: Footnote on this item for this area in place of data

NA: Not available e
S: Suppressed; does not meet publication standards

X: Not applicable )
Z: Value greater than zero but less than half unit of measure shown

Source U.S. Census Bureau: State and County QuickFacts, Data deﬁvéd from bopulation Estimates, Census of Population and Housing,
Small Area Income and Poverty Estimates, State and County Housing Unit Estimates, County Business Patiems, Nonempioyer Statistics,

Economic Census, Survey of Business Owners, Building Permits, Consolidated Federal Funds Report
Last Revised: Friday, 25-Jul-2008 15:41:26 EDT

http://quickfacts.census.gov/qfd/statesM7/47089.htm1 9/29/2008
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U.S. Census Bureau
State & County QuickFacts

Sevier County, Tennessee

People QuickFacts Sevier County Tennessee
Population, 2006 estimate 81,382 6,038,803
Population, percent change, April 1, 2000 to July 1, 2006 14.3% 6.1%
Popuilation, 2000 71,170 5,689,283
Persons under 5 years old, percent, 2006 6.1% 6.6%
Persons under 18 years old, percent, 2006 22.0% 23.9%
Persons 65 years old and over, percent, 2006 14.3% 12.7%
Female persons, percent, 2006 51.0% 51.1%
White persons, percent, 2006 (a) 97.4% 80.4%
Black persons, percent, 2006 (a) 0.8% 16.9%
American indian and Alaska Native persons, percent, 2006 (a) 0.3% 0.3%
Asian persons, percent, 2006 (a) 0.6% 1.3%
Native Hawaiian and Other Pacific Islander, percent, 2006 (a) z 0.1%
Persons reporting two or more races, percent, 2006 0.9% 1.0%
Persons of Hispanic or Latino origin, percent, 2006 (b) 1.8% 3.2%
White persons not Hispanic, percent, 2006 95.7% 77.5%
Living in same house in 1995 and 2000, pct 5 yrs oid & over 54.3% 53.9%
Foreign born persons, percent, 2000 1.6% 2.8%
Language other than English spoken at home, pct age 5+, 2000 2.9% 4.8%
High school graduates, percent of persons age 25+, 2000 74.6% 75.9%
Bachelor's degree or higher, pct of persons age 25+, 2000 13.5% 19.6%
Persons with a disability, age 5+, 2000 14,821 1,149,693
Mean travel time to work {minutes), workers age 16+, 2000 25.3 245
Housing units, 2006 41,900 2,681,150
Homeownership rate, 2000 73.4% 69.9%
Housing units in multi-unit structures, percent, 2000 15.3% 18.7%
Median value of owner-occupied housing units, 2000 $112,500 $93,000
Households, 2000 28,467 2,232,905
Persons per household, 2000 2.48 2.48
Median household income, 2004 $37,105 $38,045
Per capita money income, 1999 $18,064 $19,393
Persons below poverty, percent, 2004 13.4% 15.0%

Business QuickFacts Sevier County Tennessee
Private nonfarm establishments, 2005 2,699 133,008
Private nonfarm employment, 2005 30,906 2,378,754
Private nonfarm employment, percent change 2000-2005 11.8% -0.5%1
9/29/2008
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Nonemployer establishments, 2005 8,104 422,761
Total number of firms, 2002 8,760 454,366
Black-owned firms, percent, 2002 F 5.9%
American indian and Alaska Native owned firms, percent, 2002 F 0.8%
Asian-owned firms, percent, 2002 s 1.6%
Native Hawaiian and Other Pacific Islander owned firms, percent, 2002 F S
Hispanic-owned firms, percent, 2002 F 0.9%
Women-owned firms, percent, 2002 25.5% 26.0%
Manufacturers shipments, 2002 ($1000) 208,272 109,293,454
Wholesaie trade sales, 2002 (§1000) D 97,792,030
Retail sales, 2002 ($1000) 1,235,138 60,136,403
Retail sales per capita, 2002 $16,615 $10,382
Accommodation and foodservices sales, 2002 ($1000) 487,537 8,024,900
Building permits, 2006 836 46,003
Federal spending, 2004 ($1000) 333,167 45,440, 5431
Geography QuickFacts Sevier County Tennessee
Land area, 2000 (square miles) 5§92.29 41,217.12
Persons per square mile, 2000 120.2 138.0
FIPS Code 165 47
Metropolitan or Micropolitan Statistical Area Sevierville, TN
Micro Area

1: Includes data not distributed by county.

{a) Inciudes persons reporting only one race.
{b) Hispanics may be of any race, so aiso are included in applicable race categories.
D: Suppressed to avoid disclosure of confidential information

F: Fewer than 100 fims .
FN: Footnote on this item for this ares in place of data

NA: Not available )
S: Suppressed; does not meet publication standards

X: Not applicable
Z: Value greater than zero but less than half unit of measure shown

Source U.S. Census Bureau: State and County QuickFacts. Data derived from Population Estimates, Census of Population and Housing,
Small Area Income and Poverty Estimates, State and County Housing Unit Estimates, County Business Patterns, Nonemployer Statistics,

Economic Census, Survey of Business Owners, Building Permits, Consolidated Federal Funds Report
Last Revised: Friday, 25-Jul-2008 15:41:28 EDT

http://quickfacts.census‘gov/qfd/states/47/47l 55.html 9/29/2008



REDACTED - FOR PUBLIC INSPECTION

TAB 10




REDACTED ~ FOR PUBLIC INSPECTION

TAB 10 CITATIONS

AT&T Announces Expansion of Wireless Coverage in Tennessee, M2
COMMUNICATIONS, July 19, 2007.

Press Release, AT&T, AT&T Expanding Wireless, Broadband Coverage in
Tennessee; Investing $62 Million in Network Upgrades in 2008 (Feb. 19,

2008), http://www.att.com/gen/press-
room?pid=4800&cdvn=news&newsarticleid=25240.

Cingular Wireless Investing $235 Million in its Tennessee Network, M2
COMMUNICATIONS, Mar. 24, 2006.

Press Release, SprintNextel, Sprint Launches Faster Mobile Broadband Network in

Tennessee (Mar. 27, 2007),
http://newsreleases.sprint.com/phoenix.zhtml?c=127149&p=irol-

newsArticle_newsroom&ID=978296&highlight=.

Press Release, SprintNextel, Sprint Enhances Network, Expands Coverage

Throughout Tennessee (Jan. 23, 2008),
http://newsreleases.sprint.com/phoenix.zhtml?c=127149&p=irol-

newsArticle_newsroom&ID=1099056.
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LENGTH: 1682 words
HEADLINE: News Flash: AT&T Announces Expansion of Wireless Coverage in Tennessee

BODY:
M2 PRESSWIRE-JULY 19, 2007-News Flash: AT& T Announces Expansion of Wireless Coverage in Tennessee
¥21994-2007 M2 COMMUNICATIONS LTD

Market Gainer is quickly emerging as the one stop shop for international small-cap investors looking to stay a step
ahead of the markets. Activity on the NYSE market has brought this company to the attention of our research team.

AT&T Inc. (NYSE: T), is responding to the attention of investors. Our goal is to create a community of international
investors who consistently and effectively capitalize on the enormous gains the small-cap Canadian and American

exchanges offer.
July 19 - AT&T (NYSE: T), the nation's largest wireless carrier, has announced an investment of more than $13
million in Tennessee's wireless network in 2007. This brings AT&T's three-year investment in Tennessee 1o more than

$400 milhon.
AT&T has delivered dramatic changes in Tennessee through the introduction of a blazing-fast 3G network: the
synergies that come from being parnt of AT&T. the world's largest communications company; and the company's

continuing efforts to expand and enhance its network operations.

"We are accelerating the changes that our customers see and experience in Tennessee, and that's as exciting for the
company as it is for customers and employees,” said Jim Thorpe, AT&T's vice president/general manager for wireless

operations in Tennessee and Kentucky.

“Our goal is o ensure that AT&T customers have the very best wireless experience possible - which includes
unmatched coverage and quality of service,” Thorpe said. " We have been working hard for many years to enhance
service for our customers and to provide the best value calling plans and cutting-cdge wireless devices.”

Network enhancements planned for 2007 in Tennessee include:

-- Four cell sites in and around Clarksville and Fort Campbell Army base. These sites will provide needed coverage
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across the residential area and the Operations areas of Fort Campbell and in nearby Clarksville.

-- A new site in the Sunny Brook conimunity in Sullivan County in Tennessee will improve coverage in and near
the community. as well as greatly improving coverage along U.S. Highway 1 IE.

-- A new site near Monteagle will improve coverage along Interstate 24.

-- A new site in Chattancoga will improve coverage in and around Hamilton Place Mall. as well as the surrounding
retail areas. Coverage along Igou Gap and Gunbarrel Road will also be improved.

Arnimpontant addition to AT&T's wireless network was the Taunching of broadband 3G service in 2006. This
third-generation service now gives Nashville, Knoxville and Memphis customers access to DSL-type speeds for their
laptops. with the ability to access the Internet and work with e-mail from anywhere within the 3G network. Handset
customers have access 1o the latest entertainment. news and weather programming through AT&T Video and AT&T

Music.

"The versatility of our network is unsurpassed.” Thorpe said. "Since our network is based on the GSM standard, if a
customer leaves our 3G service footprint. they will automatically convert to our EDGE network - the largest high speed
data network in the country. With other services, a customer could Jose their access until they re-enter a comparable
network.” AT&T customers also can browse the Web and perform other data functions in more than 130 countries and

can make a phone call in more than 190 countries and territories.

AT&T diligently monitors the quality and coverage of its network. In addition to third-party vendors who assess the
company's network performance, AT&T network engineers constantly monitor the network and drive approximately
430,000 miles of highway across Tennessce. Kentucky and southern Indiana each vear to ensure the network is
operating al peak efficiency. That's equivalent to more than 17 trips around the world.

Thorpe said consumers received an immediate boost as a result of AT&T's growth through the new AT&T
Unitv(SM) plans. Subscribers 1o this plan have the ability to call all AT&T landline and wireless customers at no
additional charge. for a free calling community of more than 100 million people.

AT& s wireless stores also have been offering products, such as high speed Internet. since 2006. Thorpe said the
addition of AT&T products to wireless stores is only a small part of the benefit that comes from AT&T's growth. Here
in Tennessee, there are 48 AT&T company-owned stores.

"Through our ability to combine wireless and wireline networks, AT&T is accelerating the convergence of new
voice. data and video services that will lead the industry's shift to nexi-generation. Internet Protocol-based
technologies.” Thorpe said. "IP is the new foundation of our business and enables us to give consumers and businesses
what they are demanding -- 24/7 access to any content or application on any device, wired or wireless.”

The rebranded 1,800 AT& T-owned stores signal more than a change of company name. it reflects the new direction
of AT&T. The iPhone, an AT&T exclusive product, combines three amazing products - a mobile phone. a widescreen
iPod and a breakthrough Internet device. The iPhone combines both communications and entertainment and represents

the future of mobile phones.
"The bottom line is that AT&T is the premier wircless company in the country,” Thorpe said. "We're off 10 a great

start already. and the future promises to be very exciting for Tennessee.”
Note: This AT&T release and other news snnouncements are available as part of an RSS feed at
http/Awww.atl.com’rss.

About ATET
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AT&T Inc. (NYSE: T} is a premier communications holding company. Its subsidiaries and affiliates. AT&T
operating companies. are the providers of AT&T services in the United States and around the world. Among their
offerings are the world's most advanced IP-based business communications services and the nation's leading wireless,
high speed Internet access and voice services. In domestic markets, AT&T is known for the directory publishing and
advertising sales leadership of its Yellow Pages and YELLOWPAGES.COM organizations, and the AT&T brand 1s
licensed to innovators in such lelds as communications equipment. As part of its three-screen integration strategy,
AT&T is expanding its TV entenainment offerings. Additional information about AT&T Inc. and the products and
services provided by AT&T subsidiaries and affiliates is available at hup://www.att.com.

2007 AT&T Knowledge Ventures. All rights reserved. AT&T and the AT&T logo are trademarks of AT&T
Knowledge Ventures. For more information, please review this announcement in the AT&T newsroom at

http://www .atl.com/newsroom.

During morning trading shares are up .25% to $39.73 with over 6 million in volume. The Market Gainer Research
Team will continue to gauge the short and long term affects that this announcement will have on the company

For a complimentary subscription to the newest and most exciting online financial newsletter on the market, visit
www.marketgainer.com. This article is available for viewing in the featured articles section on our website. No Credit

Card information needed.

The Financial Information and Financial Content provided by Marketgainer.com is for informational purposes only
and should not be used or construed as an offer to sell, a solicitation of an offer to buy, or endorsement,
recommendations, or sponsorship of any company or security by Marketgainer.com. You acknowledge and agree that
any request for information is unsolicited and shall neither constitute nor be construed as investment advice by
Marketgainer.com to you. It is strongly recommended that you seek outside advice from a qualified securities
professional prior to making any securities investment. Marketgainer.com does not provide or guarantee any legal, tax,
or accounting advice or advice regarding the suitability, profitability. or potential value of any particular investment.

security. or informational source.

All material herein was prepared by based upon information believed to be reliable. The information-contained
herein is not guaranteed by Market Gainer to be accurate, and should not be considered 1o be ali-inclusive. The
companies that are discussed in this opinion have not approved the statements made in this opinion. This opinion
contains forward-looking statements that involve risks and uncertainties. This material is for informational purposes
only and should not be construed as an offer or solicitation of an offer to buy or sell securities. Market Gainer is not a
licensed broker. broker dealer, market maker. investment banker, investment advisor, analyst or underwriter, Please
consult a broker before purchasing or selling any securities viewed on or mentioned herein,

This release contains "forward-looking statements” within the meaning of Section 27A of the Securities Act of
1933. as amended, and Section 21E the Securities Exchange Act of 1934, as amended and such forward-looking
statements are made pursuant to the safe harbor provisions of the Private Securities Litigation Reform Act of 1995,
"Forward-looking statements” describe future expectations, plans. results, or strategies and are generally preceded by
words such as "may". "future”, "plan” or "planned"”, "will” or "should”, "expected.” "anticipates”, "draft", "eventually”
or "projected”. You are cautioned that such statements are subject to a multitude of risks and uncertainties that could
cause future circumstances. events. or results to ditfer materially from those projected in the forward-looking
statements. including the risks that actual results may differ materially from those projected in the forward-looking
statements as a result of various factors, and other risks identified in a companies' annual report on Form 10-K or
10-KSB and other filings made by such company with the Securities and Exchange Commission.

{M2 Communications Ld disclaims all liability for information provided within M2 PressWIRE. Data supplied by
named party-parties. Further information on M2 PressWIRE can be obtained at hup://www.presswire.net on the world

wide web. Inquiries to infoem2.com).
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News Flash: AT&T Announces Expansion of Wireless Coverage in Tennessee M2 Presswire July 19, 2007
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AT&T- News Room

AT&T Expanding Wireiess, Brozdband Coverage in Tennessee; investing $62 Million in Netwerk Upgrades in 2008

smypany Depicying «3 Mew Cell Sites in Tennessee This Year; Investments in Wired and Wireless Nelwerks Tops §3

5 1!: i Qwer the Past 10 Years

Tennessea, r{brgul{ 1%, 2008

£: T announced wday an investment of mpre then $62 million in the Tennessee network Lo expand wieless covarage

b
<]
4

ATET Ine. {NYS

ATET will 2dd 43 new cell sites in the state this year and roll out its higher speed wireiess network by the end of 2008. There are
more than 1,500 celi <;w< cuirently operated in the state. The new cell sites are part of AT&T's $62 million statewide wireless

investment for 2008,

in the past 10 yvears, ATET has spent more then 53 billion on its wireless and wired networks in Tennessee.

Ly coveraoe ano the ability to communicate whergver vou are and however you want — those are our goels,” ssid Him
and general manager for AT&T 5 wireless operations for Tennessee and Kentucky. "Customers rely on us for

ment i g teetnment that y--.m. the hncr rammynt :::‘g:«r‘f‘ 20 gertainmont company

president

grvice, ard th

customers s paramount.’

AT&T has delivered dramatic changes in Tennessee through the introduction of its third-generation {3G) wireless broadband network
i "

ear. ATET will expand its wireless 3G network in the U.S. to mere then 80 additional Cities, including Bristol and Chattancoga.
ed expansion will bring ATST 3G wireless services to nearly 250 leading U.S. markets by the end of 2008, including ali of

100 U.8. cities.

3 3G wireiess nubwor K Makes i possibic for custemers to use their 3G handsets to quickly access teatura-rich wireless content,
incluling vigoos, games, preluras and the iatest music, entertanment, news and weather, through MEdia Net, the company's mobiie
internet portal. M 57T 2G customers alse can take advantage of Video Share, e first-of-its-kind technelogy in the U.S. that zliows

¢ videa during @ wiraless cgll, Additionally, the AT&T 3G network offers ATET LaplopConnect mobiie customers faste
wiath the abilily to send and receive iarge fitles and sccess the Internet, their company’s intranat or corporate

UM . u. shaie |
their fapt
s from anywhere

thin the 3G network.

aid Grogg Morton, president of AT&T Tennessae. "Our 3 biliion
.

sitive impact 8t both the state end community ievels, in addition to

g

and wireless coverage for consumers and busiesses

vers the sgutnemn ares of West Memphis from Highweay 70 south te Wyanoke, Ark.

off dabway 70 andd Germantown Road in western Tennesses.

T (‘wnnboﬂ Army Basg.

hich covors Johnson City Mali and Volunteer Farkway dear Highwey 11E. This provides
(AR races 2t Bristol Metor Speedway and neighboring subdivisions in the arga.
. New sites will imyprove coverage in these communities énd along Interstate 24,

ses wall provide greater coverage in these communities, along §-24 and the Arncld Engineering

- Force Base

::mso* in northwestern Bamdion County. Coverage aiso includos
Wondl coverage in nortbern Goorg'a, roar the inersection ¢

AT

JIS '\r

s network. In addit:on {';\ iht"G pamy ve‘\da ‘wat &ssess the
: 50,000 miles annuaily

THat's caulvaigs!

vy

{ cbuPA'-enab e netwaory
s HEUPRA enabied lanitn
appheationg

. Bhowmng &
NOL @ne sk

hitp:iiwww at.com/zen/press-room?pid=4800&cdvn=news&newsarticleid=25240 9/26/2008
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AT&T- News Room Page 2 of 2

FIND MORE INFORMATION ONLINE

Related Media Rits: Related Fact Sheets:

Bookmarks and Tags:

del.icio.us digg Technorati:
AT&T, Tennessee

Learn more about bookmarks
and tags.

About AT&T ' )
AT&T Inc. (NYSE: T8 & preaier communications holding company. Its subsidiaries and affiliates, ATET cperating companies, are the

provigery ol

& spivw e 01 e Unied Siales ong around the wori. Among themr oferngs are (n¢ worki's most advance 1F-pased
business communications services and the nation's leading wireless, high speed internel access and voice services? In domestic
markets, AT&T iv known for the directory publishing and advertising sales leadership of its Yellow Pages and YELLOWPAGES.COM
orgsniations, and the AT&T brand is iicensed to innevators in such fields as communications equipment. As part ol its three-screen
integration strategy. AT&T is expanding its TV entertainment ciferings. Additional information aboul AT&T Inc. and the products ang
cemvices provided by AT&RT subsicharies and affifistes is aveailable at www, att.com.

& SOUS AT&T Intelociusd Property. Al righis reserved. ATET and the ATET logo aie tradomarks of ATST Intelicctual Fropuerty.

i€ 2003- 2008 AT&T inteiiectusl Property.

All ghts rescrved. ATET, the AT&T fogo and all other AT&T marks contained harein are trademarks of
ATBT Inteliectuz! Property and/or AT&T alfiliated companies. Privecy Policy YELLOWPAGES.COM

http: /iwww.att.com/gen/press-room?pid=4800&cdvn=news&newsarticleid=25240 . . /26/2008
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Wireless News

March 24, 2006

LENGTH: 302 words

HEADLINE: Cingular Wireless Investing 5235 Million in Its Tennessee Network

BODY:

WIRELESS NEWS-24 March 2006-Cingular Wireless Investing $235 Million in lts Tennessee Network ©2006
10Meters - http://www. | Ometers.com

Cingular Wireless is investing more than $235 million in its Tennessee network in 2006, bringing customers even
more wireless services, call quality and coverage in their homes, on the road. and at the office.

The 2006 invesiment in Cingular's Tennessee network will bring 113 new cell sites, high-speed data services. the
addition of portable and permanent generators, the integration of the network assets of the former AT&T Wireless. and
other enhancements to Cingular's Allover Network.,

In 20035, Cingular invesied more than $160 million in Tennessee on network improvements. Nationwide, the
company spent $6.5 billion on its network and pians to do the same in 2006, bringing its overall investment since the
company's 2004 acquisition of AT&T Wireless to more than $13 billion.

"Qur ongoing focus is ensuring Cingular customers have the best wireless experience possible -- which includes
unmatched coverage and quality of service,” said Jim Thorpe, vice president & general manager. Cingular Wireless
Tennessee and Kentucky. "This network investment will enable us to continue to bring residents of Tennessee the
highest quality service available -- service that is enhanced by best-in-industry calling plan value and cutting- edge
devices.”

By the end of the first quarter of the year, Cingular will have completed the AT&T Wireless network integration in
more than 70 percent of its Southeast cities. In Tennessee, the network integrations in Nashville. Chattanooga,
Knoxville. ClarksvillesHopkinsvilie and Dyersburg are complete, with Memphis to follow seon.

{Comments on this story may be sent to newsdesk(: ] Ometers.com)

(Distributed via M2 Communications Lid - http://www.m2.com)
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Sprint Nextel Corporation - Investor Relations - News Release Page | of 2

Print Page Lioso v

Sprint Launches Faster Mobile Broadband Network in Tennessee
Users of the nation’s largest mobile broadband network now have

the power of significantly faster upload speeds that are on par with

some DSl services

T KNOXVILLE, Ténn, - (BUSINESS WIRE)--March 27, 2007--Beginiing today, Sprint TNYSEZS) customiers throughoit the Knoxville sid

" Chattancoga areas join the more than 140 million people in 5,400 communities who can enjoy access to the upgraded Sprint Mobile

- Broadband Network, which provides users faster data speeds and the ability to ultimately use richer applications and services such as
- high-speed video telephony, music-on-demand, video messaging and large file uploads.

The industry's largest mobile broadband network allows customers in the Knoxville and Chattanooga areas to experience significantly

. faster average upload speeds of 350-500 Kbps (compared with 50-70 Kbps on current EV-DO networks) and average downioad speeds of

* 600 Kbps-1.4 Mbps {from 400-700 Kbps). Sprint’s upgraded mobiie broadband network was awarded the coveted PC Magazine Editors’

. Choice Award selected by a panel of PC Magazine editors, and \eading industry experts.

: "Sprint ¢ s in Tens can now take advantage of the largest mobile broadband network to send and receive information at

: speeds that rival some DSL offerings without being tied to a desk,” said Craven Shumaker, Sprint area vice president of sales. “This
leading technology gives our customers the powerful combination of mobility and speed so they can manage their business and personal

* lives while on the go.”
j Upgraded EV-DO Revision A coverage will be available throughout most of the Greater Chattancoga and Knoxville areas including:

. .- Downtown Chattanooga and Knoxville and most of the surrounding suburbs

.. Chattanooga Metropolitan Airport and McGhee Tyson Airport
. -- Along most of the interstate 75 Corridor between Chattanooga and Knoxville

_ Currently, Sprint provides mobile broadband services throughout Tennessee including in and around Memphis, Jackson, Nashville and
" Murfreesboro and many areas in between. The upgrade to the faster technology is part of Sprint’s ongoing investment in its wireless and
wireline networks nationwide. Last year, Sprint spemt more than $55 miltion in Tennessee and $7 billion nationally to improve its

networks. -
The Sprint Mobile Broadband Netwaork is the nation's largest mobile broadband network, reaching more than 209 million people
- pationwide in more than 10,700 communities as well as 1029 airports. Sprint will continue to upgrade its mobile broadband network to
the faster EV-DO Revision A technology for the rest of 2007 which will further drive Sprint’s wireless data leadership as customers will be
: abie 1o use the upgraded network to utilize applications such as all IP video telephony, high-performance push-te-talk (walkie-tatkie
service), multi-user video conferencing. real-time gaming and video streaming as they become available.

Device Portfolio And GPS Leadership

- Sprint also has the industry leading portfolio of Revision A-capable devices including the Merlin EX720 by Novatel Wireless (Nasdaq:
NVTL), Sprint’s first EV-DO Revision A capable ExpressCard, the Novatel Wireless U720 USB device and three PCMCIA Type Il Mobile

: Broadband cards. Other devices embedded with Sprint’s EV-DO Revision A technoiogy include Iaptops like Sony's VAIO YGN-TXN10 Series

" and rugged, stand-alone connectivity devices like Airlink’s PinPoint X and Raven X. All of the Sprint EV-DO Revision A-capable devices will

also work on the mobile broadband network in areas where the EV-DO Revision A upgrade is not yet available,

Sprint customers with the Novatel Wireless U720 and Novatel EX720 now have the power to use the first Location Based Services (LBS)

capability on a Revision A connection card through an enhanced version of the Sprint Connection Manager software, Users of these cards

will be able to perform location based searches to find a nearby restaurant, gas station, bank and other points of interest without having
. toinput their current location. This basic Sprint location and search usage is included as part of Sprint’s flexible data and unlimited data
connection card plans., Current users can obtain the software by checking for updates using their Sprint Connection Manager, or it can be

downloaded from www,sprint.com/downltoads.

Greater Value for Customers

Customers signing a two-year Sprint subscriber agreement may be eligible to receive uniimited data usage for $59.99 per month (no
separate voice plan required). Other individual service plans for all mobile broadband devices currently range from $39.99 per month for
40 MB to $79.99 per month for unlimited data usage with a one year subscriber agreement. Rates apply to all Power Vision users and do

http://newsreleases.sprint.com/phoenix.zhtml?c=127149&p=irol-newsArticle_Print_newsr... 9/26/2008
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not change in areas that have been upgraded to EV-DO Revision A.

Additional information on the Sprint Mobile Broadband Network, including covera i overa
! » ge maps showing current and future
Broadband service plans, and the latest access devices, can be found at http://powervision.spﬁngt.com/mobﬁebroadbcand/. ge. Mobile

About Sprint Nextel
Sprint Nextel offers a comprehensive range of wireless and wireline communications services bri eedom of mobili

i i nging the fr of Lit
consumers. businesses and government users. Sprint Nextel is widely recognized for developing, engineering and d'eploying‘ 'i'nrtésative
tec!gmlogtes. mcludgng two ropmt wx(e(ess netwprks serving 53.1 million customers at the end of 2006; industry-leading mobile data
services: instant national and international walkie-talkie capabilities; and an award-winning and global Tier 1 internet backbone, For

more information, visit www.sprint.com.

CONTACT: Sprint Nextel
Kristin Wallace, 404-649-1625
© keistin.cowallace@sprint.com

SOURCE: Sprint Nextel

http://newsreleases.sprint.com/pheenix.zhtml?c=127149&p=irol-newsArticle_Print_newsr... 9/26/2008
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Sprint Enhances Networks, Expands Coverage Thmughobt Tennessee
Sprint Customers Benefit: 120 New Sites In Tennessee
MASHVILLE, Tenn.--(BUSINESS WIRE)--Jan, 23, 2008--Sprint (NYSE:S

. : 9 » £y :S) customers in Tennessee can now enj s .
{TM) from even more places in the state. During 2 ; - * ' now enjoy the benefits of SprintSpeed
Nationat Network. hace ng 2007, Sprint added 120 new cell sites to its Nationwide Sprint Network and Nextel
Sprint customers can take advanugé ol the recent enhancements in the folio . gc dios:

Chattanooga
Clarksville

Knoxville

Memphis metro area

Nashville metro area

~Sprint is constantly working to mh&xe and expand its ne;tworks throughout Tennessee
N and ountry,” sai 5

president for Sprint. Sprint offers cust omers the Largest voice calling area, largest mobile bthe < r’:'t said Carolx: Rehling, area vice |

and largest push-to-tatk network. This gives our customers the ability and tools they need to stay in touch with theitr famﬂwO;W:mfaxaa{m

" business associates.”
Nationally during 2007, Sprint expects to add more than 4,000 cell sites
Both networks are currently performing at their best-ever levels, which ::etahr: ?Matb":tmxmsp?d':ﬂoppedmcm m;:::;o{.amm
. (+] er

connections for customers.
Current and prospective Customers can view coverage maps using the Spril
) > : nt Coverage Tool, which is y
www. sprint.com/coverage and at seli-service touch-screen kiosks at many Sprint Negxezel retail stwes‘vmat )
knowledge about network coverage in the areas where they live, work and play, and helps them make inf equips customers with
services from Sprint. By entering an address or ZIP code, customers can check the avaitability of wir Omd“'we decisions regarding
cell sites on the Nextel National Network, Nationwide Sprint Network or Sprint Mobile Broadband Ne:"-’“’ rage and recently added

About Sprint Nextel

Sprint Nextel offers a comprehensive range of wireless and wireline communications . .

consumers, busmeSses and government users. Sprint Nextel is widely recognized for developingsmes bnmmm fre::lgm of mability to

technologies, including two robust wireiess networks serving about 54 million customers at the end of the third 3:1‘2“”’2’6%"?"““'“

leading mobile data services; instant national and international walkie-talkie capabilities; and a global Tier 1 'mq f;ac k?. indL:try.
eme bone. For

more information, visit www.sprint.com.

CONTACT: Sprint
Media Contact:
Kristin Wallace, 404-649-1625

Kristin.c.wallace@sprint.com

SOURCE: Sprint

hup.'/newsreleascs.sprim.com/phoenix.zhtml‘.’c=l27!49&p=irol-newsAniclc Print_newsr 9/26/2008
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CMA 650 — Johnson, TN-8

CMA 650 is a small CMA with a total population of only 18,107. The proposed
transaction will reduce the number of competitors in the CMA from four to three.

The CMA

CMA 650 is located in the Blue Ridge Mountains and is composed of only one county:
Johnson. The total population is 18,107. Approximately one-third of the CMA’s
residents live in the zip code that includes Mountain City, the largest town in the CMA.
Mountain City is about 50 miles northeast of Johnson City (CMA 85).

CMA 85 is part of a larger Economic Area, suggesting that consumer choice is not
limited by the confines of the CMA. The Commerce Department defines an Asheville-
Brevard EA with a total population of 648,684 — ranked 100™ among 179 EAs in the
nation. As the FCC has noted, EAs are most likely to “capture the market where the
average person would shop for and purchase his or her mobile phone most of the time —
near home, near the workplace, and all of the places in between.”!

Competitor Presence

Based on carrier websites, there are currently four carriers operating in CMA 650: Alltel,
AT&T, SprintNextel, and VZW. T-Mobile owns considerable spectrum covering CMA
650;% however, the carrier’s website indicates it does not currently offer service in any of

the CMA’s zip codes.

Spectrum: As illustrated at Tab 4, across CMA 650:

e VZW has 62 MHz of cellular, PCS, and 700 MHz spectrum. It also holds 20
MHz of AWS spectrum. Alltel will contribute 25 MHz of cellular spectrum to the
combined entity.

o AT&T has 52 MHz of PCS and 700 MHz spectrum.

o SprintNextel has 34 MHz of PCS and SMR spectrum; 10 MHz of G block
spectrum; and 20 MHz of AWS spectrum owned jointly with cable companies
and news operators.

e T-Mobile has 45 MHz of PCS spectrum and 20 MHz of AWS spectrum.

Network coverage: Network coverage for the five carriers is shown in Tabs 5 and 6.
American Roamer coverage maps (Tab 5) show that Alltel provides coverage throughout
most of the CMA. Verizon and SprintNextel cover major roadways and population

! FCC, 12th Annual CMRS Competition Report (Jan. 2008), para. 221.
2 T-Mobile recently acquired SunCom, which holds spectrum in CMA 650.
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centers. AT&T appears to cover the areas around Mountain City and Shady Valley. The
carriers offering service in CMA 85 cover the following percentages of the land area and

population of the CMA??

Carrier Percent of Area Percent of Population
Covered Covered

VZW

Alltel
AT&T
SprintNextel
T-Mobile

Carrier websites show that Alltel and SprintNextel offer service in all zip codes in the
CMA. VZW and AT&T offer service in Mountain City (zip code 37683). VZW also
offers service in Laurel Bloomery (zip code 37680), a small village with about 550

residents (Tab 6).

Retail outlets: None of the carriers offering service in CMA 650 has a retail presence in
the CMA.

Entry and Expansion

Because of its limited size, CMA 650 can be served with relatively modest network
investments. Entry and expansion have not taken place to the same degree as in more
populated, urban CMAs. However, carriers have made significant investments in close-
by areas in Tennessee and are committed to expand coverage even further (Tab 10):

e In February, 2008, AT&T announced an investment of more than $62 million in
its wireless network in Tennessee. AT&T stated its intention to add 43 new cell
sites in the state and to roll out its higher speed wireless network by the end of
2008. AT&T has spent more than $3 billion on its wireless and wired networks in
Tennessee over the past 10 years.

o In January 2008, Sprint announced that it had added 120 new cell sites to its
network in Tennessee, noting that it was working “to enhance and expand its
networks throughout Tennessee and the country.”

e T-Mobile completed its acquisition of SunCom in February 2008, resulting in 1.1
million new T-Mobile customers in North Carolina, South Carolina, Tennessee,
Georgia, Puerto Rico, and the U.S. Virgin Islands. Though T-Mobile does not
currently appear to serve CMA 650, the acquisition will enable T-Mobile to
combine its national brand and SunCom’s existing network to form a stronger
competitor in Tennessee.

3 VZW coverage based on internal data (status: 2Q 2008). Other carriers based on American
Roamer data (status: June 2008) and population estimates by ESG Technologies Corp. (2007 data).

-2.
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CMA Licensee Information

County Johnson
State TN
FIPS 47091

Cell-A

(25 MHz) VZW
Celi-B

(25 MHz) ALLTEL
PCS-A T-Mobile (20)/

(30 MHz) AT&T (10)
PCS-B

(30 MHz) AT&T

PCS-C3

{10 MHz) Vista

PCS-C4 Vista (5)/ T-

(10 MHz) Mobile (5)

PCS-C5

(10 MHz) T-Mobile

PCS-D

(10 MHz) Sprint

PCS-E

(10 MiHz) Sprint
PCS-F

{10 MHz) T-Mobile

2 GHz "G-Block"
(10 MHz) Sprint
800 MHz SMR
(14 MHz) Sprint
Lower 700-C
(12 MHz) AT&T
Lower 700-D

(6 MHz) QUALCOMM
700-A

(12 MHz) King Street

EA | Wireless, L.P.
700-B Broadband

(12 MHz) Wireless
CMA Unlimited, LLC
700-C

(22 MHz)

REAG VZW
700-D Unassigned

{10 MHz) (Natl Public

National Safety Network)
700-E

(6 MHz) Frontier

EA Wireless LLC

AWS-A

(20 MHz) Carolina West
CMA Wireless

Licensee information above for reference purposes only
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CMA Licensee Information

| County l Johnson l
AWS-B
(20 MHz)
EA SpectrumCo
AWS-C
(10 MHz)
EA AWS Wireless
AWS-D
(10 MHz)
REAG T-Mobile
AWS-E
(10 MHz)
REAG T-Mobile
F
(20 MHz)
REAG VZW

Licensee information above for reference purposes only
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Johnson County QuickFacts from the US Census Bureau

U.S. Census Bureau -
State & County QuickFacts

Johnson County, Tennessee

Page 1 of 2

Johnson
People QuickFacts County Tennessee
Population, 2006 estimate 18,043 6,038,803
Population, percent change, April 1, 2000 to July 1, 2006 3.1% 6.1%
Population, 2000 17,499 5,688,283
Persons under 5 years oid, percent, 2006 4.5% 6.6%
Persons under 18 years old, percent, 2006 17.7% 23.9%
Persons 65 years old and over, percent, 2006 16.4% 12.7%
Female persons, percent, 2006 46.1% 51.1%
White persons, percent, 2006 (a) 96.2% 80.4%
Black persons, percent, 2006 (a) 2.8% 16.9%
American Indian and Alaska Native persons, percent, 2006 (a) 0.4% 0.3%
Asian persons, percent, 2006 (a) 0.1% 1.3%
Native Hawaiian and Other Pacific Islander, percent, 2006 (a) z 0.1%
Persons reporting two or more races, percent, 2006 0.5% 1.0%
Persons of Hispanic or Latino origin, percent, 2006 (b) 1.0% 3.2%
White persons not Hispanic, percent, 2008 95.3% 77.5%
Living in same house in 1995 and 2000, pct 5 yrs old & over 63.3% 53.9%
Foreign born persons, percent, 2000 0.6% 2.8%
Language other than English spoken at home, pct age 5+, 2000 1.9% 4.8%
High school graduates, percent of persons age 25+, 2000 58.4% 75.9%
Bachelor's degree or higher, pct of persons age 25+, 2000 6.9% 19.6%
Persons with a disability, age 5+, 2000 4,891 1,149,693
Mean travel time to work (minutes), workers age 16+, 2000 32.0 24.5
Housing units, 2006 8,484 2,681,150
Homeownership rate, 2000 79.7% 69.9%
Housing units in multi-unit structures, percent, 2000 6.5% 18.7%
Median value of owner-occupied housing units, 2000 $72.200 $93,000
Households, 2000 6,827 2,232,905
Persons per household, 2000 2.35 2.48
Median household income, 2004 $25,628 $38,945
Per capita money income, 1999 $13,388 $19,393
Persons below poverty, percent, 2004 21.8% 15.0%
Johnson

Business QuickFacts County Tennessee
Private nonfarm establishments, 2005 252 133,0981
Private nonfarm employment, 2005 2,690 2,378,7541
Private nonfarm employment, percent change 2000-2005 1.2% -0.5%"

9/28/2008

hitp://quickfacts.census.gov/qfd/states/47/47091.html
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Johnson County QuickFacts from the US Census Burcau Page 2 of 2
Nonemployer establishments, 2005 1,220 422,761
Total number of firms, 2002 1,293 454,366
Black-owned firms, percent, 2002 F 5.9%
American Indian and Alaska Native owned firms, percent, 2002 F 0.8%
Asian-owned firms, percent, 2002 F 1.6%
Native Hawaiian and Other Pacific Islander owned firms, percent, 2002 F S
Hispanic-owned firms, percent, 2002 F 0.9%
Women-owned firms, percent, 2002 34.3% 26.0%
Manufacturers shipments, 2002 ($1000) 118,955 109,293,454
Wholesale trade sales, 2002 ($1000) D 97,792,030
Retail sales, 2002 ($1000) 75,421 60,136,403
Retail sales per capita, 2002 $4,232 $10,382
Accommodation and foodservices sales, 2002 ($1000) 6,273 8,024,900
Building permits, 2006 ' 4 46,003
Federal spending, 2004 ($1000) 121,777 45,440,543"
Geography QuickFacts Jggszgrn Tennessee
Land area, 2000 (square miles) 298 .47 41.217.12
Persons per square mile, 2000 58.7 138.0
FIPS Code o9 47
Metropolitan or Micropolitan Statistical Area None

1: Includes data not distributed by county.

(a) Includes persons reporting only one race.
(b) Hispanics may be of any race, so also are included in applicable race categories.

D: Suppressed to avoid disclosure of confidential information

F: Fewer than 100 firms
FN: Foolnote on this ilem for this area in place of data

NA: Nol available
S: Suppressed; does nol meet publication siandards

X: Not applicable
Z: Value grealer than zero but less than half unit of measure shown

Source U.S. Census Bureau: Slate and County QuickFacts. Dala derived from Po, i } : i
: . putation Estimates, Census of Population and Housi
Small Area Income and Poverty Estimates, Slate and County Housing Unit Estimates, County Business Patlerns, :ponemp!oyer Slatis'i?gs'

Econornic Census, Survey of Business Owners, Building Permits, Consolidated Federal Funds Report
Last Revised: Friday, 25-Jul-2008 15:41:26 EDT '

hutp://quick facts.census.gov/q fd/states/47/47091.himl ' 9/28/2008
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AT&T Announces Expansion of Wireless Coverage in Tennessee, M2
COMMUNICATIONS, July 19, 2007.

Press Release, AT&T, AT&T Expanding Wireless, Broadband Coverage in
Tennessee; Investing $62 Million in Network Upgrades in 2008 (Feb. 19,
2008), http://www .att.com/gen/press-
room?pid=4800&cdvn=news&newsarticleid=25240.

Cingular Wireless Investing $235 Million in its Tennessee Network, M2
COMMUNICATIONS, Mar. 24, 2006.

Press Release, SprintNextel, Sprint Enhances Network, Expands Coverage
Throughout Tennessee (Jan. 23, 2008),
http://newsreleases.sprint.com/phoenix.zhtml?c=127149&p=irol-
newsArticle_newsroom&ID=1099056
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M2 Presswire

July 19, 2007

LENGTH: 1682 words

HEADLINE: News Flash: AT&T Announces Expansion of Wireless Coverage in Tennessee

BODY:
M2 PRESSWIRE-JULY 19. 2007-News Flash: AT&T Announces Expansion of Wireless Coverage in Tennessee
©1994-2007 M2 COMMUNICATIONS LTD

Market Gainer is quickly emerging as the one stop shop for international small-cap investors looking to stay a siep
ahead of the markets. Activity on the NYSE market has brought this company to the attention of our research team.
AT&T Inc. (NYSE: T). is responding to the attention of investors. Qur goal is to create a community of international
investors who consistently and effectively capitalize on the enormous gains the small-cap Canadian and American

exchanges offer.

July 19 - AT&T (NYSE: T), the nation’s largest wireless carrier. has announced an investment of more than $13
million in Tennessee's wireless network in 2007. This brings AT&T's three-year invesunent in Tennessee to more than

$400 million,

AT&T has delivered dramatic changes in Tennessee through the introduction of a blazing-fast 3G network: the
synergies that come from being part of AT&T. the world's largest communications company; and the company's
continuing efforts o expand and enhance its network operations.

"We are accelerating the changes that our customers sec and experience in Tennessee. and that's as exciting for the
company as it is for customers and employees.” said Jim Thorpe, AT&T's vice president/general manager for wireless

aperations in Tennessee ind Kentucky.

“Our goal is to ensure that AT&T customers have the very best wireless experience pussible -- which includes
unmatched coverage and guality of service.” Thorpe said. " We have been working hard for many years 10 enhance
service for our customers and 1o provide the best value calling plans and cutting-edge wireless devices.”

Netwaork enhancements planned for 2007 in Tennessee include:
Net 'R €t

- Four cell sites in and around Clarksville and Fort Campbell Army base. These sites will provide needed coverage
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across the residential area and the Operations areas of Fort Campbell and in nearby Clarksville.

- A new site in the Sunny Brook community in Sullivan County in Tennessee will improve coverage in and near
the community. as well as yreatly improving coverage along U.S. Highway 1 1E.

- A new site near Monteagle will improve coverage along Intersiate 24,

- A new site in Chattanooga will improve coverage in and around Hamilton Place Mall. as well as the surrounding
retail areas. Coverage along Igou Gap and Gunbarrel Road will also be improved.

An important addition to AT&T's wireless network was the faunching of broadband 3G service in 2006. This
third-generation service now gives Nashville, Knoxville and Memphis customers access 10 DSL-type speeds for their
laptops. with the ability 10 access the Intemet and work with e-mail from anywhere within the 3G network. Handset
customers have access to the latest entertainment, news and weather programming through AT&T Video and AT&T
Music.

"The versatility of our network is unsurpassed,” Thorpe said. "Since our network is based on the GSM standard. if a
customer leaves our 3G service footprint, they will amtomatically convert to our EDGE network -- the largest high speed
data network in the country. With other services, a customer could lose their access until they re-enter a comparable
network.” AT&T customers also can browse the Web and perform other data functions in more than 130 countries and
can make a phone call in more than 190 countries and territories.

AT&T diligently monitors the quality and coverage of its network. In addition to third-party vendors who assess the
company's network performance. AT&T network engineers constantly monitor the network and drive approximately
450,000 miles of highway across Tennessee, Kentucky and southern Indiana each year to ensure the network is
operating at peak efficiency. That's equivalent to more than 17 rips-around the world.

Thorpe said consumers received an immediate boost as a result of AT&T's growth through the new AT&T
Unity(SM) plans. Subscribers to this plan have the ability to call all AT&T landline and wireless customers at no
additional charge. for a free calling community of more than 100 million people.

AT&T's wireless stores also have been offering products. such as high speed Internet, since 2006, Thorpe said the
addition of AT&T products to wireless stores is only a small part of the benefit that comes from AT&T's growth. Here

in Tennessce, there are 48 AT&T company-owned stores.

"Through our ability t0 combine wireless and wireline networks, AT&T is accelerating the convergence of new
voice. data and video services that will lead the industry's shift to next-generation, Internet Protocol-based
technologies.” Thorpe said. "IP is the new {oundation of our business and enables us to give consumers and businesses
what they are demanding -- 24/7 access to any content or application on any device, wired or wireless.”

The rebranded 1.800 AT& T-owned stores signal more than a change of company name, it reflects the pew direction
of AT&T. The iPhone. an AT&T exclusive product. combines three amazing products -- a mobile phone. a widescreen
iPod and a breakthrough Internet device. The iPhone combines both communications and entertainment and represents

the fwture of mobile phones.

“The bottom line is that AT& T is the premier wireless company in the country,” Thorpe said. "We're off to a great
start already. and the future promises to be very exciting for Tennessee.”

Note: This AT&T release and other news announcements are available as part of an RSS feed at

hup://www.att.com/rss.

About AT&T
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AT&T Inc. (NYSE: T) is a premier communications holding company. Its subsidiaries and affiliates. AT&T
operating companies. are the providers of AT&T services in the United States and around the workd. Among their
offerings are the world’s most advanced IP-based business communications services and the nation’s leading wireless.
high speed Internet access and voice services. In domestic markets. AT&T is known for the directory publishing and
advertising sales leadership of its Yellow Pages and YELLOWPAGES.COM organizations. and the AT&T brand is
licensed to innovators in such fields as communications equipment. As part of its three-screen integration strategy.
AT&T is expanding its TV entertainment offerings. Additional information about AT&T Inc. and the products and
services provided by AT&T subsidiaries and affiliates is available at hup//www.at.com.

TTTTAR0T AT& T Knowledge Ventires. All rights reserved. AT&T and the AT&T Togo are trademiarks of AT&T

Knowledge Ventures. For more information. please review this announcement in the AT&T newsroom at

http://www.att.com/newsroom.

During morning trading shares are up .25% to $39.73 with over 6 million in volume. The Market Gainer Research
Team will continue to gauge the short and long term affects that this announcement will have on the company

For a complimentary subscription to the newest and most exciting online financial newsletter on the market, visit
www marketgainer.com. This article is available for viewing in the featured articles section on our website. No Credit

Card information needed.

The Financial Information and Financial Content provided by Marketgainer.com is for informational purposes only
and should not be used or construed as an offer to sell, a solicitation of an offer to buy, or endorsement,
recommendations, or sponsorship of any company or security by Marketgainer.com. You acknowledge and agree that
any request for information is unsolicited and shall neither constitute nor be construed as investment advice by
Marketgainer.com to you. It is strongly recommended that you seek outside advice from a qualified securities
professional prior to making any securities investment. Marketyainer.com does not provide or guarantee any legal. tax,
or accounting advice or advice regarding the suitability, profitability, or potential value of any particular investment,

securily, or informational source.

All material herein was prepared by based upon information believed to be reliable. The information contained
herein is not guaranieed by Market Gainer to be accurate, and should not be considered to be all-inclusive. The
companies that are discussed in this opinion have not approved the statements made in this opinion. This opinion
contains forward-looking statements that involve risks and uncertainties. This material is for informational purposes
only and should not be construed as an offer or solicitation of an offer to buy or sell securities. Market Gainer is not a
licensed broker. broker dealer, market maker, investment banker, investment advisor, analyst or underwriter. Please
constlt a broker before purchasing or selling any securities viewed on or mentioned herein.

This release contains "forward-looking statements” within the meaning of Section 27A of the Securities Act of
1933. as amended. and Section 21E the Securities Exchange Act of 1934, as amended and such forward-looking
statements are made pursuant to the safe harbor provisions of the Private Securities Litigation Reform Act of 1995,
“Forward-looking statements™ describe future expectations, plans, results, or strategies and are generally preceded by
words such as "may". "future”, "plan” or "planned”. "will” or "should”. "expected.” "anticipates”. "draft”, "eventually”
or "projected”. You are cautioned that such statements are subject to a multitude of risks and uncertainties that couid
cauise future circumstances. events, or results 10 differ materially from those projected in the forward-looking
statements. including the risks that actual results may differ materially from those projected in the forward-looking
statements as a result of various factors, and other risks identified in a companies’ annual report on Form 10-K or
10-KSB and other filings made by such company with the Securities and Exchange Commission.

(M2 Communications Lid disclaims all iability for information provided within M2 PressWIRE. Data supplied by
named party/parties. Further information on M2 PressWIRE can be obtained at http//www.presswire.net on the world

wide web. Inquiries to info@m2.com).



