
October 1, 2008

VIA HAND DELIVERY

Marlene H. Dortch
Secretary
Federal Communications Commission
445 12th Street, SW
Washington, DC 20554

Re: Written Ex Parte Presentation
Applications of Atlantis Holdings LLC and Cellco Partnership d/b/a Verizon

Wireless for Transfer of Control; WT Docket No. 08-95

REDACTED - FOR PUBLIC INSPECTION

Dear Ms. Dortch:

At the request of the staff of the Wireless Telecommunications Bureau and in
accordance with the Protective Order in this proceeding, I enclosed please find two
copies of the redacted version of additional information regarding the state of
wireless competition in three Cellular Market Areas: Johnson City-Kingsport­
Bristol, TN/VA (CMA085), Tennessee 4 - Hamblen (CMA646) and Tennessee 8 ­
Johnson (CMA650). This document is also being filed today on ECFS.

Per the Protective Order, the Applicants are also filing today, under separate
transmittal, one copy of the confidential version of this response. In addition, two
copies of the confidential version are being hand-delivered to Susan Singer of the
Wireless Telecommunications Bureau.

Please contact the undersigned attorneys for the Applicants should you have any
questions regarding this submission or should you require additional information.

Applications ofCellco Partnership d/b/a Verizon Wireless and Atlantis Holdings LLCfor
Consent to Transfer Control, Protective Order, WT Docket No. 08-95, DA 08-1718 (reI. July 29,
2008) ("Protective Order").



Ms. Marlene H. Dortch
October 1,2008
Page 2

Respectfully submitted,

Atlantis Holdings LLC

lsi Kathleen Q. Abernathy

Kathleen QAbernathy
Akin Gump Strauss Hauer & Feld LLP
1333 New Hampshire Ave., NW
Washington, DC 20036
(202) 887-4125

Counsel for Atlantis Holdings LLC

cc: Susan Singer
Erin McGrath
Linda Ray
David Krech
Jodie May
Jim Bird
Best Copy and Printing, Inc.

Verizon Wireless

lsi Nancy J Victory

Nancy 1. Victory
Wiley Rein LLP
1776 K Street, NW
Washington, DC 20006
(202) 719-7344

Counsel for Verizon Wireless



REDACTED - FOR PUBLIC INSPECTION

JOHNSON CITY-KINGSPORT-BRISTOL, TNNA
(CMA 085)

Tab

Summary 1

MapofCMA 2

Subscriber Shares and Penetration Data. . . . . . . . . .. . .. . .. . . . . . . . . .. ... .. . .. . . .. . . . . . . . . . . . . . . .... 3

Licensee Information. .. .. . . .. . .. . .. . . . .. . . . . . . . . .. . .. .. . . .. . .. .. . . .. . . . .. . .. . . . . .. . . . . . . . . . . . . ..... 4

Licensee Coverage Maps 5

Coverage ZIP Code Analysis... . .. . .. .. .. . .. . . .. .. .. . .. . .. . . .. .. . . .. .. . ... . .. .. . .. .. .. .. . .. . .. .... 6

List of Stores 7

Map of Stores 8

U.S. Census Bureau Economic and County Level Data 9

Miscellaneous Information. . . . . . . . . . .. . .. .. . . . . .. . .. . . . . .. . . . . . . . .. . . . . ... .. . . . . . . . . . . . .. .. . .. .. 10



REDACTED - FOR PUBLIC INSPECTION

TAB!



REDACTED - FOR PUBLIC INSPECTION

CMA 85 - Johnson City, TN-VA

CMA 85 is located on the border of Tennessee and Virginia. The proposed transaction
will reduce the number of competitors in CMA 85 from five to four.

TheCMA

CMA 85 consists of eight counties - Carter, Hawkins, Sullivan, Unicoi, Washington in
Tennessee; and Scott, Washington, and Bristol City in Virginia. The total population of
the CMA is 494,637. More than 50% of the CMA's residents (approximately 267,000
persons) are concentrated in two counties - Sullivan County and Washington County,
Tennessee (Tab 9).

CMA 85 is part of a larger Economic Area, suggesting that consumer choice is not
limited by the confines of the CMA. The Commerce Department defines a Johnson City­
Kingsport-Bristol (Tri Cities) TN-VA EA with a total population of 856,994 - ranked 81 sl

among 179 EAs in the nation. As the FCC has noted, EAs are most likely to "capture the
market where the average person would shop for and purchase his or her mobile phone
most of the time - near home, near the workplace, and all of the places in between."j

Competitor Presence

Based on carrier websites, there are currently five carriers operating in CMA 85. Since
the completion ofT-Mobile's acquisition of SunCom in February 2008, all four national
carriers and Alltel offer service in the CMA.

Spectrum: As illustrated at Tab 4, across CMA 280:

• VZW has 47 MHz of cellular and 700 MHz spectrum. It also holds 20 MHz of
AWS spectrum. Alltel will contribute 25 MHz of cellular spectrum to the
combined entity.

• AT&T has 64 MHz of PCS and 700 MHz spectrum.

• T-Mobile has 45 MHz of PCS spectrum and 10 MHz of AWS spectrum.

• SprintNextel has 38.5 MHz ofPCS and SMR spectrum; 10 MHz ofG block
spectrum; and 20 MHz of AWS spectrum owned jointly with cable companies
and news operators.

Network coverage: Network coverage for the five carriers is shown in Tabs 5-6.
American Roamer coverage maps (Tab 5) show that Verizon and Alltel provide coverage
throughout most of the CMA. Sprint and T-Mobile (through SunCom) cover about two­
thirds of the CMA, with solid coverage in the more populous portions of the CMA,

FCC, 12th Annual CMRS Competition Report (Jan. 2008), para. 221.
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including Washington and Sullivan counties in Tennessee. AT&T covers about one third
of the CMA, also with more coverage in Washington and Sullivan counties. The carriers
offering service in CMA 85 cover the following percentages of the land area and
population of the CMA:2

Carrier

VZW
Alltel
AT&T
SprintNextel
T-Mobile

Percent of Population
Covered~:..e:- -+

Carrier websites show that Alltel, SprintNextel, T-Mobile (through SunCom), and
Verizon offer service in all or virtually all zip codes in the CMA. AT&T offers service in
almost all of the zip codes in the CMA, except in Scott county, where it offers coverage
in two six zip codes (including the most populous zip code in the county) (Tab 6).

Retail outlets: All five competitors have a retail presence in the CMA, including both
retail stores and third-party agents. All together, VZW has 15 retail locations, Alltel has
14, SprintNextel and T-Mobile (SunCom) each have 12, and AT&T has four.

Business services: Although business sales are limited due to its rural nature, VZW,
AT&T, SprintNextel, and Alltel currently compete for business customers in CMA 571.
VZW business sales personnel believe that SprintNextel is generally the lowest price
provider to businesses.

Entry and Expansion

While entry and expansion have not taken place in CMA 85 to the same degree as in
more populated, urban CMAs, investment in the CMA is attractive and the history of the
CMA demonstrates continuing improvement in the number, scope, and coverage of
competitors (Tab 10):

• T-Mobile completed its acquisition of SunCom in February 2008, resulting in 1.1
million new T-Mobile customers in North Carolina, South Carolina, Tennessee,
Georgia, Puerto Rico, and the U.S. Virgin Islands. The acquisition will enable T­
Mobile to combine its national brand and SunCom's existing network to form a
stronger competitor in the area.

• In February, 2008, AT&T announced an investment of more than $62 million in
its wireless network in Tennessee. AT&T stated its intention to add 43 new cell
sites in the state and to roll out its higher speed wireless network by the end of

VZW coverage based on internal data (status: 2Q 2008). Other carriers based on American
Roamer data (status: June 2008) and population estimates by ESG Technologies Corp. (2007 data).

- 2 -



REDACTED - FOR PUBLIC INSPECTION

2008. AT&T has spent more than $3 billion on its wireless and wired networks in
Tennessee over the past lO years.

• In January 2008, Sprint announced that it had added 120 new cell sites to its
network in Tennessee, noting that it was working "to enhance and expand its
networks throughout Tennessee and the country."

• Between June 2000 and June 2007, Virginia and Tennessee have seen a
significant increase in the number of wireless subscribers - from 2.4 million to
6.1 million in Virginia and from 1.9 million to 5 million in Tennessee. 36% of
Virginia residents owned a cell phone in 2000 - 80% did in June 2007. And in
Tennessee, wireless penetration increased from 36% in 2000 to 82% in June
2007.3 In the EA covering this CMA specifically, wireless penetration has
increased from 38% in 2001 to 72% in 2006, according to FCC data.4

Cf FCC, Local Telephone Competition: Status as of June 30, 2000, Table 8 and FCC, Local
Telephone Competition: Status as of June 30, 2007, Table 14. Both reports are available at
http://www.fcc.gov/wcb/iatd/comp.html.

4 Compare FCC, 7mAnnual CMRS Competition Report (July 2002), Table 3 (listing wireless
penetration by EA as of2001) with FCC, 12th Annual CMRS Competition Report (Jan. 2008), Table A-3
(listing same as of 2006). CMA 85 is part of EA (1990) 45 - Johnson City-Kingsport-Bristol.

- 3 -
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•
CMA Licensee Information • •
... cartel

State TN TN TN TN TN VA VA VA
FIPS 47019 47073 47163 47171 47179 51169 51191 51520

MTA# 44 44 44 44 44 44 44 44
MTA Knqxville Knoxville Knoxville Knoxville Knoxville Knoxville Knoxville Knoxville

Cell-A VZW VZW VZW VZW VZW VZW VZW VZW
Cell-B ALLTEL ALLTEL ALLTEL ALLTEL ALLTEL ALLTEL ALLTEL ALLTEL

T-Mobile (20)/ AT&T T-Mobile (20)/ T-Mobile (20)/ T-Mobile (20)/ T-Mobile (20)/ T-Mobile (~O)/ T-Mobile (20)/ T-Mobile (20)/
PCS-A (10) AT&T (10) AT&T (10) AT&T (10) AT&T (10) AT&T (10) AT&T (10) AT&T (10)
PCS-B AT&T AT&T AT&T AT&T AT&T AT&T AT&T AT&T

PCS-C3
(10 MHz) Vista Vista Vista Vista Vista Vista Vista Vista
PCS-C4 Vista (5)f T-Mobile Vista (5)f T- Vista (5)f T- Vista (5)f T- Vista (5)f T-Mobile Vista (5)IT- Vista (5)IT- Vista (5)/ T-
(10 MHz) (5) Mobile (5) Mobile (5) Mobile (5) (5) Mobile (5) Mobile (5) Mobile (5)
PCS-C5
(10 MHz) T-Mobile T-Mobile T-Mobile T-Mobile T-Mobile T-Mobile T-Mobile T-Mobile
PCS-O Sprint Sprint Sprint Sprint Sprint Sprint Sprint Sprint
PCS-E Sprint Sprint Sprint Sprint Sprint Sprint Sprint Sprint
PCS-F T-Mobile T-Mobile T-Mobile T-Mobile T-Mobile T-Mobile T-Mobile T-Mobile

2GHz
"G-Block" Sprint Sprint Sprint Sprint Sprint Sprint Sprint Sprint
800 MHz

SMR Sprint Sprint Sprint Sprint Sprint Sprint Sprint Sprint
Lower
700-C

(12 MHz) AT&T AT&T AT&T AT&T AT&T AT&T AT&T AT&T

Lower
700-0

(6 MHz) QUALCOMM QUALCOMM QUALCOMM QUALCOMM QUALCOMM QUALCOMM QUALCOMM QUALCOMM

700-A
(12 MHz)

Cellular South Cellular South Cellular South Cellular SouthEA Cellular South Cellular South Cellular South Cellular South
700-B

(12 MHz)
AT&T AT&T AT&T AT&TCMA AT&T AT&T AT&T AT&T

Licensee information above for reference purposes only
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HawkinsCarter

VZW VZW VZW VZW VZW VZW VZW

700-D Unassigned (Nat'l Unassigned (Nat'l
(10 MHz) Public Safety Public Safety
National Network Network

~700-
(6 MHz) Frontier Wireless Frontier Wireless Frontier Wireless Frontier Frontier Wireless Frontier Frontier Wireless Frontier

l:l
>

EA LLC LLC LLC Wireless LLC LLC Wireless LLC LLC Wireless LLC ~
~

ICarolina West I Carolina West ICarolina West I !:'1
Carolina West I Carolina West I Carolina West ICarolina West I Carolina West l:l

Wireless Wireless Wireless Wireless Wireless Wireless Wireless Wireless I
"!!j

0

I SpectruniGo I L Sp_ectrurnCO~
l:d

SoectrumCo I SpectrumCo I SpectrumCo I SpectrumCo SpectrumC(l Iod

~
AWS Wireless I AWS Wireless I AWS Wireless I AWS Wireless I AWS Wireless I AWS Wireless I AWS Wireless I AWS Wireless I ~

~

2
L I T-Mobile I T-Mobile I T-Mobile I

00
T-Mobile I T-Mobile I T-Mobile I T-Mobile T-Mobile Iod

!:'1
~
~

Sarat Wireless Sarat Wireless Sarat Wireless Sarat Wireless Sarat Wireless Sarat Wireless I ....
Sarat Wireless Sarat Wireless 0

I Z
(20 MHz) I

REAG VZW VZW VZW VZW VZW VZW VZW VZW

Licensee information above for reference purposes only
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U.S. Census Bureau "" "1c, "-C" "~;"*
" " "

Johnson City, TN Metropolitan Statistical Area
Selected Economic Characteristics: 2006
Data Set: 2006 American Community Survey
Survey: American Community Survey

NOTE. Although the American Community Survey (ACS) produces population, demographic and housing
unit estimates, it is the CensUs Bureau's Population Estimates Program that produces and disseminates the
official estimates of the population for the nation, states, counties, cities and towns and estimates of housing
units for states and counties.

+/-9291

+/-2291

+/-2,8181

1

+/-2,6201

+/-2,6851

+/-1,487 i

+/-2,6201
+/-2,611\

5,6241
83,5791

66,078!

89,2031

89,341 1
89,203!

155,4191

EstimateI

Unemployed

Civilian labor force

Armed Forces

Civilian labor force

Employed

Population 16 years and over
In labor force

EMPLOYMENT STATUS

Not in labor force

For more information on confidentiality protection, sampling error, nonsampling error, and definitions, see
Survey Methodology.

I
ISelected Economic Characteristics: 2006

•
Unemployed +/-1.6\

+/-6181

+/-2,0981
+/-1,9431

38,945

41,'6701

41,670 1

79,291 !Females 16 years and over

Employed
Civilian labor force

In labor force

, I
+/-9221

+/-1,7101
+/-1,113125,866 1

7,7661

17,5971

13,217!Own children under 6 years

Own children 6 to 17 years

All parents in family in labor force

All parents in familx in labor force

Civilian employed population 16 years and over 83,5791 +/-2,8181

OCCUPATION I
Management, professional, and related occupati"'oncc:s'--__ _-i----=.2:.:.7£,O::::9c::2+i .+/-2,6531
Service occupations 11,910! +/-1,7751

~Sa::::l.::ces~an:.::d::.-o~ffi.:.::ICe~:...:occ=· c::Jupr::;a::.:ti:.::o:.:;ns:. ._..L-.......=2.:..1,~7=_2~8!_1 +/-2,3231

+/-2381

+/-1.11

+/-1,6031

+/-2,902\

6,8591

80,6261

365!

20.8!

J
69,502 1

Workers 16 years and over
COMMUTING TO WORK

Walked

Worked at home

Car, truck, or van -- carpooled

Mean travel time to work {minutes)

Other means

Car, truck, or van - drove alone

Public transportation <excluding taxicab)

•
I • ..--,...,.~ "" n 1 9/')/2008
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\
1 Selected Economic Characteristics: 2006 Estimate Margin of Error1

I Farming, fishing, and forestry occupations ° +1-279\

1 !
r·-I-N-O-U-S-T-R-y------------------------------------------1,

IProduction, transportation, and material moving occupations 14,802 +1-1,9331

, , - !
, Transportation and warehousinQ, and utilities I 3,9641 +1-1,152 1

I Information 1,454 +1-531.
, Finance and insurance, and real estate and rental and leasina 5,2121 +/-1,373 1
! Professional, scientific, and management, and administrative and waste management services i 5,876 +1-1,241 1

I Educational services, and health care, and social assistance I 21,180' +1-2,047'
I Arts, entertainment, and recreation, and accommodation, and food services I "6,930 +/-1,524
I Other services, exceot oublic adrrilrlistration .

..

T . uno. -:t:r:744
I Public administration 3,191, +1-871

1 Private wa e and sala workers 62,8681 +/-3,059
I Govemment workers 15,2371 +1-2,006

+/-5771
+1-9101

+/-825,

+1-9231

+/-"652 i

+1-1,3131

+1-1,4691

+1-2,1~

I

+1-1,975,

+/-1,363 1

+1-2,995 1

$35,000 to $49,999 +1-1,5431

Less than $10,000 +1-1,140'

! $150,000 to $199,999 +1-623'

, Median household income (dollars) +1-2,2511
, $200,000 or more +/-475

1 $10,000 to $14,999 +/-1,5791

I $25,000 to $34,999 +1-1,771
I $15,000 to $24,999 +1-1,691,

IMean household income (dollars) +1-2,110

I$75,000 to $99,999 +/-1,1371
I$100,000 to $149,999 +1-7351

I$50,000 to $74,999 +1-1,6491•

Families 49,8151 +1.2,1741

$15,000 to $24,999 6,117! +/-1,1121
$25,000 to $34,999 7;6821 +1-1,4611

$150,000 to $199,999 1,0851 +/-5341
$100,000 to $149,999 3,3131 +1-7201

f..:$!.::3::::5!.:,0~00::::..:;:tO:..:$~4:.::.9!.:::,9.::::99::...... ---- _+--'7~,7~2:::7+i +:.:./-1,3081
f..:$!.::5::::0!.:,0:.::.00::::..:;:to:..:$~7..:.4!.:::,9.::::99::...... _+-.:.:10::!.,3:::;06::::+1 +:.:./--:1 ,5801
$75,000 to $99,999 5,438! +/-1 ,097 !•

Q/"J')OflR
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Selected Economic Characteristics: 2006
$200,000 or more
Median family income (dollars)
Mean family income (dollars)

Estimate
1,266

42,070
55,067

Margin of Errorl
+1-471

+1-3,080 1

+1-2,9271

Per capita income (dollars) 19,1971 +1-826,

Nonfamily households
Median nonfamily income (dollars)
Mean nonfamily income (dollars)

25,1831
20,708l
27,9781

+1.1,998 1

+1-2,4401
+1-2,667 1

8.2%! +1-2.1.

1.2%1 +1-'.

10.9%1 +1-4.3

19.0%1 +1-11.01With related children under 5 years only
lated children under 18 ears

With related children under 18 ears
! Married couple families

. Medianearnin sforworkers dollars +1-1,1381
Median eamings for male full-time, year-round workers dollars +1-1,824

IMedian earnings for female full-time, year-round workers (dollars) 26,1201 +1-1,8151
II . . I
. PERCENTAGE OF FAMILIES AND PEOPLE WHOSE INCOME IN THE PAST 12 MONTHS IS BELOW THE POVERTY LEVELl

13.2%1 +1-2.61

With related children under 18 years

2.0% I +1-2.4.

40.8% i +1-11.0
66.7%1 +1-30.91

With related children under 5 years only
I Families with female householder, no husband present

I With related children under 5 years only

+/-8.31
+1-6.2!
+1-2.21

+1-3.0 1

+/-2.91

+/-2.61

+/-6.1
+/-6.11

23.0%!

14.6%1

25.2%1

33.5%1

16.0%1
16.6%1

30.9%1

13.1%1

18.0%1
25.4%!

Related children under 5 years
Related children 5 to 17 years

Related children under 18 ears

18 to 64 years
65 years and over

18 years and over

People in families
Unrelated individuals 15 years and over

•
Source: U.S. Census Bureau, 2006 American Community Survey

Data are based on a sample and are subject to sampling variability. The degree of uncertainty for an estimate arising from sampling
variability is represented through the use of a margin of error. The value shown here is the 90 percent margin of error. The margin of error
can be interpreted roughly as prOViding a 90 percent probability that the interval defined by the estimate minus the margin of error and the
estimate plus the margin of error (the lower and upper confidence bounds) contains the true value. In addition to sampling variability, the
ACS estimates are subject to nonsampling error (for a discussion of nonsampling variability, see Accuracy of the Data). The effect of
nonsampling error is not represented in these tables.

Notes:
'Employment and unemployment estimates may vary from the official labor force data released by the Bureau of Labor Statistics because
of differences in survey design and data collection. For guidance on differences in employment and unemployment estimates from different
sources go to Labor Force Guidance.
·Workers include members of the Armed Forces and civilians who were at work last week.
'Occupation codes are 4-digit codes, but are still based on Standard Occupational Classification 2000.
'Industry codes are 4-digit codes and are based on the North American Industry Classification System 2002. However, the Industry
categories adhere to the guidelines issued in Clarification Memorandum No.2, "NAICS Alternate Aggregation Structure for Use By U.S.
Statistical Agencies," issued by the Office of Management and Budget.
-While the 2006 American Community Survey (ACS) data generally reflect the December 2005 Office of Management and BUdget (OMB)
definitions of metropolitan and micropolitan statistical areas, in certain instances the names, codes, and boundaries of the principal cities
shown in ACS tables may differ from the OMB definitions due to differences in the effective dates of the geographic entities.

•
Explanation of Symbols:
1. An '**' entry in the margin of error column indicates that either no sample observations or too few sample observations were available to
compute a standard error and thus the margin of error. A statistical test is not appropriate.
2. An '-' entry in the estimate column indicates that either no sample observations or too few sample observations were available to
compute an estimate, or a ratio of medians cannot be calculated because one or both of the median estimates falls in the lowest interval or
upper interval of an open-ended distribution.
3. An '-' following a median estimate means the median falls in the lowest interval of an open-ended distribution.
4. An '+' following a median estimate means the median falls in the upper interval of an open-ended distribution.
5. An '***' entry in the margin of error column indicates that the median falls in the lowest interval or upper interval of an open-ended
distribution. A statistical test is not appropriate.

AIr '''AnO
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6. An ,••**., entry in the margin of error column indicates that the estimate is controlled. A statistical test for sampling variability is not
appropriate.
7. An 'N' entry in the estimate and margin of error columns indicates that data for this geographic area cannot be displayed because the
number of sample cases is too small.
8. An '(X)' means that the estimate is not applicable or not available.

The letters PDF or Symbol:k- indicate a document is in the Portable Document Format (PDF). To view the file you will
need the Adobe® Acrobat® Reader, which is available for free from the Adobe web site.
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U.s. Census Bureau 5: ~"1II, IJ~ :'1t ~~
• State &County QuickFacts

Carter County, Tennessee

People QuickFacts Carter County Tennessee

Z

0.8%

1.2%

95.7%

59.5%

0.8%

2.7%

69.1%

12.8%

13,394

24.1

Population, 2006 estimate 59,157

Population, percent change, April 1, 2000 to July 1, 2006 4.3%

Population, 2000 56,742

Persons under 5 years old, percent, 2006 5.2%
--~_~_~~_~~~--PersonS-.UndeL11Ly.ea[s--Old,--p£[cent,2D~QfL~~ __ ~~__ ~ ~_~ ~_ ~ ~__ ~_19.§o4__

Persons 65 old and over, percent, 2006 15.2%

Female person~, percent, 2006 49.8%

White persons, percent, 2006 (a) 96.9%

Black persons, percent, 2006 (a) 1.6%

American Indian and Alaska Native persons, percent, 2006 (a) 0.2%

Asian persons, percent, 2006 0.4%

Native Hawaiian and Other Pacific Islander, percent, 2006 (a)

Persons reporting two or more races, percent, 2006

Persons of Hispanic or Latino origin, percent, 2006 (b)

• White persons not Hispanic, percent, 2006

Living in same house in 1995 and 2000, pct 5 yrs old & over

Foreign born persons, percent, 2000

Language other than English spoken at home, pct age 5+, 2000

High school graduates, percent of persons age 25+, 2000

Bachelor's degree or higher, pct of persons age 25+,2000

Persons with a disability, age 5+, 2000

Mean travel time to work (minutes), workers age 16+,2000

6,038,803

6.1%

5,689,283

6.6%

-~~:~~

12.7%

51.1%

80.4%

16.9%

0.3%

1.3%

0.1%

1.0%

3.2%

77.5%

53.9%

2.8%

4.8%

75.9%

19.6%

1,149,693

24.5

Housing units, 2006

Homeownership rate, 2000
Housing units in multi-unit structures, percent, 2000

Median value of owner-occupied housing units, 2000

27,121

74.9%

12.2%

$77,300

2,681,150

69.9%

18.7%

$93,000

Households, 2000

Persons per household, 2000

Median household income, 2004

Per capita money income, 1999

Persons below poverty, percent, 2004

23,486

2.35

$29,834

$14,678

18.3%

2,232,905

2.48

$38,945

$19,393

15.0%

•
Business QuickFacts

Private nonfarm establishments, 2005

Private nonfarm employment, 2005

Private nonfarm employment, percent change 2000-2005

Carter County

717

9,131

-8.6%

Tennessee

133,0981

2,378,7541

-0.5%1

I 1""" ~ ... __ /JI""'tIA""'I£\1nt... .....--..l 9/112008



•
REDACTED - FOR PUBLIC INSPECTION

Nonemployer establishments, 2005

Total number of firms, 2002

Black-owned firms, percent, 2002

American Indian and Alaska Native owned firms, percent, 2002

Asian-owned firms, percent, 2002

Native Hawaiian and Other Pacific Islander owned firms, percent, 2002

Hispanic-owned firms, percent, 2002

Women-owned firms, percent, 2002

3,164

3,340

F

F

F

F
F

19.3%

422,761

454,366

5.9%

0.8%

1.6%

S

0.9%

26.0%

Manufacturers shipments, 2002 ($1000)

Wholesale trade sales, 2002 ($1000)

Retail sales, 2002 ($1000)

_____~~~Isalesper capita, 2002

Accommodation and foodservices sales, 2002 ($1000)

Building permits, 2006

Federal spending, 2004 ($1000)

Geography QuickFacts

254,132

o
327,364

$5,752

30,143

187

303,259

Carter County

109,293,454

97,792,030

60,136,403

$10,382

8,024,900

46,003

45,440,5431

Tennessee

•
Land area, 2000 (square miles)

Persons per square mile, 2000

FIPS Code

Metropolitan or Micropolitan Statistical Area

1: Includes data not distributed by county.

(a) Includes persons reporting only one race.
(b) Hispanics may be of any race, so also are included in applicable race categories.

D: Suppressed to avoid disclosure of confidential information
F: Fewer than 100 firms
FN: Footnote on this item for this area in place of data
NA: Not available
S: Suppressed; does not meet publication standards
X: Not applicable
Z: Value greater than zero but less than half unit of measure shown

341.05

166.4

019

Johnson City,
TN Metro Area

41,217.12

138.0

47

Source u.S. Census Bureau: State and County QuickFacts. Data derived from Population Estimates, Census of PopUlation and Housing,
Small Area Income and Poverty Estimates, State and County Housing Unit Estimates, County Business Patterns, Nonemployer Statistics,
Economic Census, Survey of Business Owners, Building Permits, Consolidated Federal Funds Report
Last Revised: Friday, 25-Jul-2008 15:41 :25 EDT

•
Q/~I?OOR



REDACTED - FOR PUBLIC INSPECTION

• State & County QuickFacts

Hawkins County, Tennessee

People QuickFacts

Population, 2006 estimate

Population, percent change, April 1, 2000 to July 1, 2006

Population, 2000

Persons under 5 years old, percent, 2006

~~---I2er-soos-und~ld,perceo420CV'06",----

Persons 65 years old and over, 2006

Female persol1s,percf3nt,~g~6

White persons, percent, 2006 (a)

Black persons, percent, 2006 (a)

American Indian and Alaska Native persons, percent, 2006 (a)

Asian persons, percent, 2006 (a)

Native Hawaiian and Other Pacific Islander, percent, 2006

Persons reporting two or more races, percent, 2006

Persons of Hispanic or Latino origin, percent, 2006 (b)

• White persons not Hispanic, percent, 2006

Living in same house in 1995 and 2000, pct 5 yrs old & over

Foreign born persons, percent, 2000

Language other than English spoken at home, pct age 5+, 2000

High school graduates, percent of persons age 25+, 2000

Bachelor's degree or higher, pct of persons age 25+,2000

Persons with a disability, age 5+,2000

Mean travel time to work (minutes), workers age 16+, 2000

Housing units, 2006

Homeownership rate, 2000

Housing units in multi-unit structures, percent, 2000

Median value of owner-occupied housing units, 2000

Hawkins
County

56,850

6.1%

53,563

5.8%

22.1%

14.7%

51.3%

97.3%

1.5%

0.2%

0.4%

Z

0.6%

1.0%

96.4%

61.3%

0.7%

1.9%

70.4%

10.0%

12,076

24.7

25,858

78.8%

9.8%

$82,500

Tennessee

6,038,803

6.1%

5,689,283

6.6%

"~"_ 23.~0jQ ~

12.7%

51.1%

80.4%

16.9%

0.3%

1.3%

0.1%

1.0%

3.2%

77.5%

53.9%

2.8%

4.8°(0

75.9%

19.6%

1,149,693

24.5

2,681,150

69.9%

18.7%

$93,000

Households, 2000

Persons per household, 2000

Median household income, 2004

Per capita money income, 1999

Persons below poverty, percent, 2004

•
Business QuickFacts

Private nonfarm establishments, 2005

Private nonfarm employment, 2005

Private nonfarm employment, percent change 2000-2005

I A""" IA,..,,,,..,.., 1-.1. 1

21,936

2.42

$34,352

$16,073

15.7%

Hawkins
County

607

10,671

-11.8%

2,232,905

2.48

$38,945

$19,393

15.0%

Tennessee

133,0981

2,378,7541

-0.5%1
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REDACTED - FOR PUBLIC INSPECTION

• Nonemployer establishments, 2005

Total number of firms, 2002

Black-owned firms, percent, 2002

American Indian and Alaska Native owned firms, percent, 2002

Asian-owned firms, percent, 2002

Native Hawaiian and Other Pacific Islander owned firms, percent, 2002

Hispanic-owned firms, percent, 2002

Women-owned firms, percent, 2002

3,123 422,761

3,267 454,366

F 5.9%

F 0.8%

F 1.6%

F S

F 0.9%

34.1% 26.0%

Tennessee

Manufacturers shipments, 2002 ($1000)

Wholesale trade sales, 2002 ($1000)

Retail sales, 2002 ($1000)

_R,E3!Ciil salesjler c~a'-,...pi_ta-...:.,_2_0_0_2 _

Accommodation and foodservices sales, 2002 ($1000)

Building permits, 2006

Federal spending, 2004 ($1000)

Geography QuickFacts

o 109,293,454

o 97,792,030

235,921 60,136,403

$4,312 $10,382
, - - '·~=o.'··--·---·--·---'-='""'=='·=·';';; __":"._·,e.:c·;':'~'- ....':__ ..

18,523 ----- 8:024,900------------
109 46,003

319,563 45,440,5431

Hawkins
County

•
Land area, 2000 (square miles)

Persons square mile, 2000

FIPS Code

Metropolitan or Micropolitan Statistical Area

1: Includes data not distributed by county.

(a) Includes persons reporting only one race.
(b) Hispanics may be of any race, so also are included in applicable race categories.

D: Suppressed to avoid disclosure of confidential information
F: Fewer than 100 firms
FN: Footnote on this item for this area in place of data
NA: Not available
S: Suppressed; does not meet publication standards
X: Not applicable
Z: Value greater than zero but less than half unit of measure shown

486.66

110.0

073

Kingsport­
Bristol-Bristol,
TN-VA Metro

Area

41,217.12

138.0

47

•

Source U.S. Census Bureau: State and County QuickFacts. Data derived from Population Estimates, Census of Population and Housing,
Small Area Income and Poverty Estimates, State and County Housing Unit Estimates, County Business Patterns, Nonemployer Statistics,
Economic Census, Survey of Business Owners, Building Permits, Consolidated Federal Funds Report

Last Revised: Friday, 25-Jul-2008 15:41 :24 EDT
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REDACTED - FOR PUBLIC INSPECTION

• State & County QuickFacts

Sullivan County, Tennessee

Sullivan
People QuickFacts County Tennessee

Z

0.7%

0.8%

95.5%

60.2%

1.3%

2.3%

75.8%

18.1%

34,234

21.3

•

Population, 2006 estimate 153,239

Population, percent change, April 1, 2000 to July 1, 2006 0.1 %

Population, 2000 153,048

Persons under 5 years old, percent, 2006 5.2%

--~-Per~eAstlnder-48~yeaf&{)IQT-per.cel'ltT-2006- -----~~--- ... ---------. ...-_~____~_20.8~__..

Persons 65 years old and over, percent, 2006 17.0%

Female persons, percent, 2006 51.7%

White persons, percent, 2006 (a) 96.3%

Black persons, percent, 2006 (a) 2.2%

American Indian and Alaska Native persons, percent, 2006 (a) 0.2%

Asian persons, percent, 2006 (a) 0.6%

Native Hawaiian and Other Pacific Islander, percent, 2006 (a)

Persons reporting two or more races, percent, 2006

Persons of Hispanic or Latino origin, percent, 2006 (b)

White persons not Hispanic, percent, 2006

Living in same house in 1995 and 2000, pct 5 yrs old & over

Foreign born persons, percent, 2000

Language other than English spoken at home, pct age 5+,2000

High school graduates, percent of persons age 25+,2000

Bachelor's degree or higher, pct of persons age 25+, 2000

Persons with a disability, age 5+,2000

Mean travel time to work (minutes), workers age 16+, 2000

6,038,803

6.1%

5,689,283

6.6%

.~23..9% ... _
12.7%

51.1%

80.4%

16.9%

0.3%

1.3%

0.1%

1.0%

3.2%

77.5%

53.9%

2.8%

4.8%

75.9%

19.6%

1,149,693

24.5

•

Housing units, 2006

Homeownership rate, 2000

Housing units in multi-unit structures, percent, 2000

Median value of owner-occupied housing units, 2000

Households, 2000

Persons per household, 2000

Median household income, 2004

Per capita money income, 1999

Persons below poverty, percent, 2004

Business QuickFacts

Private nonfarm establishments, 2005

Private nonfarm employment, 2005

Private nonfarm employment, percent change 2000-2005

72,870

75.7%

13.6%

$88,000

63,556

2.36

$36,562

$19,202

14.0%

Sullivan
County

3,519

62,814

-2.4%

2,681,150

69.9%

18.7%

$93,000

2,232,905

2.48

$38,945

$19,393

15.0%

Tennessee

133,0981

2,378,7541

-0.5%1

()/~n()()s<



REDACTED - FOR PUBLIC INSPECTION

• Nonemployer establishments, 2005

Total number of firms, 2002

Black-owned firms, percent, 2002

American Indian and Alaska Native owned firms, percent, 2002

Asian-owned firms, percent, 2002

Native Hawaiian and Other Pacific Islander owned firms, percent, 2002

Hispanic-owned firms, perc~nt, 2002

Women-owned firms, 2002

9,479 422,761

11,479 454,366

1.0% 5.9%

0.9% 0.8%

1.3% 1.6%

F S
F 0.9%

21.3% 26.0%

•

Manufacturers shipments, 2002 ($1000)

Wholesale trade sales, 2002 ($1000)

Retail sales, 2002 ($1000)

Retail sales 2002

Accommodation and foodservices sales, 2002 ($1000)

...~~I".':'IlI'~PI~~ermits, 2006
Federal spending, 2004 ($1000)

Geography QuickFacts

Land area, 2000 (square miles)

Persons per square mile, 2000

FIPS Code

Metropolitan or Micropolitan Statistical Area

1: Includes data not distributed by county.

(a) Includes persons reporting only one race.
(b) Hispanics may be of any race, so also are included in applicable race categories.

D: Suppressed to avoid disclosure of confidential information
F: Fewer than 100 firms
FN: Footnote on this item for this area in place of data
NA: Not available
S: Suppressed; does not meet publication standards
X: Not applicable
Z: Value greater than zero but less than half unit of measure shown

4,591,066

2,207,641

1,697,761

$11 12

1 94

906

1,014,422

Sullivan
County

413.02

370.6

163

Kingsport­
Bristol-Bristol,
TN-VA Metro

Area

109,293,454

97,792,030

60,136,403

$10,382

46,003

45,440,5431

Tennessee

41,217.12

138.0

47

•

Source U.S. Census Bureau: State and County QuickFacts. Data derived from Population Estimates, Census of Population and Housing,
Small Area Income and Poverty Estimates, State and County Housing Unit Estimates, County Business Patterns, Nonemployer Statistics,
Economic Census, Survey of Business Owners, Building Permits. Consolidated Federal Funds Report

Last Revised: Friday, 25-Jul-2008 15:41 :24 EDT
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REDACTED - FOR PUBLIC INSPECTION

U.s. Census Bureau "" ,+~ , tt 'fir Ii ' ~"\r~

• State &County QuickFacts

Unicoi County, Tennessee

People QuickFacts Unicoi County Tennessee

•

r-1J1-11.J""'UIJ"",~2006 estimate 17,663 6,038,803
Population, percent change, April 1, 2000 to JUly 1, 2006 0.0% 6.1 %

Population, 2000 17,667 5,689,283

Persons under 5 years old, percent, 2006 5.2% 6.6%

----""--""~I'lS-uncieJ"-1a-y_ears-01d,_Percen4_20il6~-----""-----""""""-"--"_"" ~ " t9J~CZ'o______~,9~~___"" _
Persons 65 old and over, 2006 18.6% 12.7%

Female p_ersons, percEl~!~?2g6 51.0% 51.1 %
White persons, percent, 2006 (a) 98.5% 80.4%

Black persons, percent, 2006 (a) 0.3% 16.9%

American Indian and Alaska Native persons, percent, 2006 (a) 0.3% 0.3%

Asian 2006 0.1 % 1.3%

Native Hawaiian and Other Pacific Islander, Z 0.1 %

Persons reporting two or more races, percent, 2006 0.8% 1.0%

Persons of Hispanic or Latino origin, percent, 2006 (b) 2.9% 3.2%

White persons not Hispanic, percent, 2006 95.7% 77.5%

Living in same house in 1995 and 2000, pct 5 yrs old & over 64.9% 53.9%

Foreign born persons, percent, 2000 1.4% 2.8%

Language other than English spoken at home, pct age 5+,2000 2.6% 4.8%

High school graduates, percent of persons age 25+,2000 67.7% 75.9%

Bachelor's degree or higher, pct of persons age 25+,2000 10.6% 19.6%

Persons with a disability, age 5+, 2000 4,558 1,149,693

Mean travel time to work (minutes), workers age 16+, 2000 21.2 24.5

Housing units, 2006

Homeownership rate, 2000

Housing units in multi-unit structures, percent, 2000

Median value of owner-occupied housing units, 2000

8,551

76.4%

7.7%

$82,400

2,681,150

69.9%

18.7%

$93,000

Households, 2000

Persons per household, 2000

Median household income, 2004

Per capita money income, 1999

Persons below poverty, percent, 2004

7,516

2.31

$33,704

$15,612

14.8%

2,232,905

2.48

$38,945

$19,393

15.0%

•
Business QuickFacts

Private nonfarm establishments, 2005

Private nonfarm employment, 2005

Private nonfarm employment, percent change 2000-2005

Unicoi County

269

4,201

12.5%

Tennessee

133,0981

2,378,7541

-0.5%1



I

REDACTED - FOR PUBLIC INSPECTION

Nonemployer establishments, 2005

Total number of firms, 2002

Black-owned firms, percent, 2002

American Indian and Alaska Native owned firms, percent, 2002

Asian-owned firms, percent, 2002

Native Hawaiian and Other Pacific Islander owned firms, percent, 2002

Hispanic-owned firms, percent, 2002

Women-owned firms, percent, 2002

838

1,023

F

F
F

F
F

S

422,761

454,366

5.9%

0.8%

1.6%

S

0.9%

26.0%

Manufacturers shipments, 2002 ($1000)

Wholesale trade sales, 2002 ($1000)

Retail sales, 2002 ($1000)

Retail sales per capita, 2002
-~--~~Acco~~r;od~tion~andfoodser~lices~safes,· 2002 ($1000)~

BUilding permits, 2006

Federal spending, 2004 ($1000)

Geography QuickFacts

163,822

D

71,910

$4,072
7,696 ~

6

239,408

Unicoi County

109,293,454

97,792,030

60,136,403

$10,382

~ 8,024,9mr
46,003

45,440,5431

Tennessee

•
Land area, 2000 (square miles)

Persons per square mile, 2000

FIPS Code

Metropolitan or Micropolitan Statistical Area

1: Includes data not distributed by county.

(a) Includes persons reporting only one race.
(b) Hispanics may be of any race, so also are included in applicable race categories.

D: Suppressed to avoid disclosure of confidential information
F: Fewer than 100 firms
FN: Footnote on this item for this area in place of data
NA: Not available
S: Suppressed; does not meet publication standards
X: Not applicable
Z: Value greater than zero but less than half unit of measure shown

186.14

95.0

171

Johnson City,
TN Metro Area

41,217.12

138.0

47

Source u.s. Census Bureau: State and County QuickFacts. Data derived from Population Estimates, Census of Population and Housing,
Small Area Income and Poverty Estimates, State and County Housing Unit Estimates, County Business Patterns, Nonemployer Statistics,
Economic Census, Survey of Business Owners, Building Permits, Consolidated Federal Funds Report

Last Revised: Friday, 25-Jul-2008 15:41 :25 EDT

•
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REDACTED - FOR PUBLIC INSPECTION

U.S. Census Bureau C~'t 'It~' ~
• State &County QuickFacts

Washington County, Tennessee

People QuickFacts
Washington

County Tennessee

•

POI)ul~ltioln, 2006 estimate

Population, percent change, April 1, 2000 to July 1, 2006

Population, 2000

Persons under 5 years old, percent, 2006

. ··Per-SOAS-lmGer~18...years..oldT-perc~l1t,200~ _...........

Person~. ~.5ye~rs ol~. ~11.~. ()'.'~r~. p~rcent, 2006

Fernal~£~r~()l1~, .p~~~en~~3296
White persons, percent, 2006 (a)

Black persons, percent, 2006 (a)

American Indian and Alaska Native persons, percent, 2006 (a)

Asian percent, 2006

Native Hawaiian and Other Pacific Islander, percent, 2006

Persons reporting two or more races, percent, 2006

Persons of Hispanic or Latino origin, percent, 2006 (b)

White persons not Hispanic, percent, 2006

Living in same house in 1995 and 2000, pet 5 yrs old &over

Foreign born persons, percent, 2000

Language other than English spoken at home, pet age 5+, 2000

High school graduates, percent of persons age 25+, 2000

Bachelor's degree or higher, pet of persons age 25+,2000

Persons with a disability, age 5+, 2000

Mean travel time to work (minutes), workers age 16+, 2000

114,316

6.6%

107,198

5.9%

.... 2.1.Q% ..
14.6%

51.3%

93.7%

4.1%

0.3%

0.9%

Z

1.0%

1.9%

91.9%

54.4%

1.9%

3.4%

77.2%

22.9%

23,260

20.6

6,038,803

6.1%

5,689,283

6.6%

23.9%..

12.7%

51.1%

80.4%

16.9%

0.3%

1.3%

0.1%

1.0%

3.2%

77.5%

53.9%

2.8%

4.8%

75.9%

19.6%

1,149,693

24.5

Housing units, 2006

Homeownership rate, 2000

Housing units in multi-unit structures, percent, 2000

Median value of owner-occupied housing units, 2000

51,789

68.2%

21.5%

$96,700

2,681,150

69.9%

18.7%

$93,000

•

Households, 2000

Persons per household, 2000

Median household income, 2004

Per capita money income, 1999

Persons below poverty, percent, 2004

Business QuickFacts

Private nonfarm establishments, 2005

Private nonfarm employment, 2005

Private nonfarm employment, percent change 2000-2005

44,195

2.33

$36,373

$19,085

14.9%

Washington
County

2,810

50,534

-2.2%

2,232,905

2.48

$38,945

$19,393

15.0%

Tennessee

133,0981

2,378,7541

-0.5%1
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REDACTED - FOR PUBLIC INSPECTION

• Nonemployer establishments, 2005

Total number of firms, 2002

Black-owned firms, percent, 2002

American Indian and Alaska Native owned firms, percent, 2002

Asian-owned firms, percent, 2002

Native Hawaiian and Other Pacific Islander owned firms, percent, 2002

Hispanic-owned firms, percent, 2002

Women-owned firms, percent, 2002

7,544 422,761

8,781 454,366

S 5.9%

F 0.8%

F 1.6%

F S

F 0.9%

26.4% 26.0%

•

Manufacturers shipments, 2002 ($1000)

Wholesale trade sales, 2002 ($1000)

Retail sales, 2002 ($1000)

BE}t()il.!)()IE}!)pE}Lcapita, 2002

Accommodation and foodservices sales, 2002 ($1000)

Building permits, 2006

Federal spending, 2004 ($1000)

Geography QuickFacts

Land area, 2000 (square miles)

Persons per square mile, 2000

FIPS Code

Metropolitan or Micropolitan Statistical Area

1: Includes data not distributed by county.

(a) Includes persons reporting only one race.
(b) Hispanics may be of any race, so also are included in applicable race categories.

0: Suppressed to avoid disclosure of confidential information
F: Fewer than 100 firms
FN: Footnote on this item for this area in place of data
NA: Not available
S: Suppressed; does not meet publication standards
X: Not applicable
Z: Value greater than zero but less than half unit of measure shown

1,403,576

o
1,486,860

$13,621

164,729

1,247

742,551

Washington
County

326.31

328.8

179

Johnson City,
TN Metro Area

109,293,454

97,792,030

60,136,403

$10,382

8,024,900

46,003

45,440,5431

Tennessee

41,217.12

138.0

47

•

Source U.S. Census Bureau: State and County QuickFacts. Data derived from Population Estimates, Census of Population and Housing,
Small Area Income and Poverty Estimates, State and County Housing Unit Estimates, County Business Patterns, Nonemployer Statistics,
Economic Census, Survey of Business Owners, Building Permits, Consolidated Federal Funds Report

Last Revised: Friday, 25·Jul·2008 15:41:24 EDT
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REDACTED - FOR PUBLIC INSPECTION

U.S. Census Bureau "7( 'ti .~ "~~''0,
• State &County QuickFacts

Scott County, Virginia

People QuickFacts Scott County Virginia

•

Population, 2006 estimate
___ . _ .···.··· .. _....__... "u.·.,

Population, percent change, April 1, 2000 to JUly 1, 2006

Population, 2000

Persons under 5 years old, percent, 2006

P~rsons .under18year~()ld,percf3nt,2006

Persons 65 old and over, 2006

Female person~, percf3nt, 2006

White persons, percent, 2006

Black persons, percent, 2006 (a)

American Indian and Alaska Native persons, percent, 2006 (a)

Asian per~_ons, percent, 2~~~ (~)

Native Hawaiian and Other Pacific Islander, 2006

Persons reporting two or more races, percent, 2006

Persons of Hispanic or Latino origin, percent, 2006 (b)

White persons not Hispanic, percent, 2006

Living in same house in 1995 and 2000, pct 5 yrs old & over

Foreign born persons, percent, 2000

Language other than English spoken at home, pct age 5+, 2000

High school graduates, percent of persons age 25+,2000

Bachelor's degree or higher, pct of persons age 25+,2000

Persons with a disability, age 5+, 2000

Mean travel time to work (minutes), workers age 16+, 2000

22,882

-2.2%

23,403

4.8%

19.2%

18.8%

51.5%

98.4%

0.8%

0.2%

0.1%

Z

0.5%

0.6%

97.8%

69.5%

0.3%

1.2%

64.4%

8.3%

6,413

30.6

7,642,884

8.0%

7,078,515

6.7%

11.6%

50.8%

73.3%

19.9%

0.3%

4.8%

0.1%

1.6%

6.3%

67.7%

52.2%

8.1%

11.1%

81.5%

29.5%

1,155,083

27.0

Housing units, 2006

Homeownership rate, 2000

Housing units in multi-unit structures, percent, 2000

Median value of owner-occupied housing units, 2000

11,752

78.2%

4.1%

$69,100

3,230,803

68.1%

21.5%

$125,400

Households, 2000

Persons per household, 2000

Median household income, 2004

Per capita money income, 1999

Persons below poverty, percent, 2004

9,795

2.35

$31,450

$15,073

14.9%

2,699,173

2.54

$51,103

$23,975

9.5%

•
Business QuickFacts

Private nonfarm establishments, 2005

Private nonfarm employment, 2005

Private nonfarm employment, percent change 2000-2005

Scott County

321

3,555

9.4%

Virginia

193,0671

3,060,1271

5.4%1

Q r:l /')00~
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Nonemployer establishments, 2005

Total number of firms, 2002

Black-owned firms, percent, 2002

American Indian and Alaska Native owned firms, percent, 2002

Asian-owned firms, percent, 2002

Native Hawaiian and Other Pacific Islander owned firms, percent, 2002

Hispanic-owned firms, percent, 2002

Women-owned firms, percent, 2002

Manufacturers shipments, 2002 ($1000)

Wholesale trade sales, 2002 ($1000)

Retail sales, 2002 ($1000)

Retail sales per capita, 2002
- ~-·-..7cc;"""'''·'='''''_='''''''C':~''_=''_=_=_'';.- -._:..''''.'.0':."_0",.' :-".:.'."..•_,'..'.::.:',::',:.::;",':.;;;•..:::-,';-::.:._.::::.:::::.,':.::-,:.:;':•..':."__ :::.:.::_.:.:.':;'.. :: :'::::.:- .'.' .'.- .. - ..,--

Accommodation and foodservices sales, 2002 ($1000)

Building permits, 2g~6 .
Federal spending, 2004 ($1000)

Geography QuickFacts

Land area, 2000 (square miles)

Persons square mile, 2000

FIPS Code

Metropolitan or Micropolitan Statistical Area

1: Includes data not distributed by county.

(a) Includes persons reporting only one race.
(b) Hispanics may be of any race, so also are included in applicable race categories.

0: Suppressed to avoid disclosure of confidential information
F: Fewer than 100 firms
FN: Footnote on this item for this area in place of data
NA: Not available
S: Suppressed; does not meet publication standards
X: Not applicable
Z: Value greater than zero but less than half unit of measure shown

1,158

1,360

F

F

F

F

F

27.9%

o
o

166,262

$7,199

·8,904

48

168,365

Scott County

536.58

43.6

169

Kingsport­
Bristol-Bristol,
TN-VA Metro

Area

469,878

529,520

7.8%

0.5%

5.8%

0.1%

3.6%

29.7%

83,952,547

69,267,796

80,509,062

$11,069

10,929,429

47,704

90,637,9461

Virginia

39,594.07

178.8

51

•

Source U.S. Census Bureau: State and County QuickFacts. Data derived from Population Estimates, Census of Population and Housing,
Small Area Income and Poverty Estimates, State and County Housing Unit Estimates, County Business Patterns, Nonemployer Statistics,
Economic Census, Survey of Business Owners, Building Permits, Consolidated Federal Funds Report

Last Revised: Friday, 25-Jul-2008 15:40:54 EDT
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DP-1. Profile of General Demographic Characteristics: 2000
Data Set: GE:}m'L1§2QQQ$L1mrrH:lJYfil~ J($F1J1QQ-p~r<::E3Jlt.pgt<:l

Geographic Area: Washington County, Virginia

NOTE: For information on confidentiality protection, nonsampling error, definitions, and count corrections see
tLttp~fSl.f:!rtinQ.~Q~[LSJJ§.sQ",LI}Qm~L~I}!c:i.9J£IJQ~sl~{<PJ3f1!!Ll}tm.

!
1Subject Numberl Percent

10511031IfTtlI o a popu a Ion , , 0.0

ISEX AND AGE 1
Male I 24,7891 48.51
Female 26.314 51.5

Under 5 years 2.5B2 ,:
5 to 9 years 2. ,}(I5

110 to 14 years 3: i4 0:

115 to 19 years 3. 328
120 to 24 years 3,052 6.0 1

125 to 34 years
I

6,339 12.41
I

•
I Male 19,374 1 37.91

'62 years and over 9,433 18.5,
65 years and over 7,834 15.3

Male 3,2441 6.3

American Indian and Alaska Native 581 0.1 1

Chinese 421 0.11

Japanese 91 0.01
Filipino 281 0.1 I

Korean 121 0.01

Native Hawaiian 41 0.01
Guamanian or Chamorro . + ...:3~11_--- 0.01

.- 51, ~
--=S=am~oa::::n.:.__:_-___:___::---_---------------_+_-------__=..j----- 0.0,

Other Pacific Islander 2 11 0.0 i

Vietnamese 31 0.01

Native Hawaiian and Other Pacific Islander 131 O.oj

•
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1Subject
I Some other race
ITwo or more races

I
Numberl

69 1

I
Percent\

0.1 i
0.61

IRace alone or in combination with one or more other races 3

291 0.11
197 0.41

101, 021

218' 0.41
Black or African American

!American Indian and Alaska Native
IAsian

ISome other race

IHISPANIC OR LATINO AND RACE

i Mexican
3221 0.6\IHispanic or Latino (of any race)

I Total population

49,594' 97.01

17~i--- -.::::O'.:::J,31
50,781 i 99.41

Cuban

White alone
Not His anic or Latino

I Other Hispanic or Latino

I.PlIerto Rican

1.61
2.51

3.91

25.5!
24.31
41.21

18.81

6261

9,6031

1,2561

21,0561
49,761.
51,103 1

13,017 .
Own child under 18 years

Other relatives
Under 18 years

Householder

Nonrelatives

Child
Spouse

I Total population
i In households

.RELATIONSHIP

•
I Institutionalized po ulation

Noninstitutionalized population

1,3421
4141
928,

21,0561
14,9491
5,9081

12,4371
4,7461
1,823!

6, 1071
5,4331

0.8
1.8j

100.01
71.01
28.11
59.11

4.01
29.01
25.81

Households with individuals under 18 ears
Households with individuals 65 years and over 5,574

1
26.5,

(x)1
(Xli

2.84 1
2.361Average household size

Average family size

I l

HOUSING OCCUPANCY I

:-:H,:..:o::,:.m:.:.e:::o::::w::,:n:.::e:.:..r.;:v:::;:ac:::a:::n:.::c:.l..Y.;:ra:::;:t:;::e-'(J:.,pe:;-;r:.;.:ce",n:.;.:tLl t'- 1:..:..4-+1 ~
Rental vacancy rate (percent) 7.4 i (X)i•
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units
units
units

I
Numberj

I
21,0561
16,255 1

4,801 '

Percent

100.0
77.2'
22.81

•

•

!Average household size of owner-occupied unit
IAverage household size of renter-occupied unit

(X) Not applicable
1 Other Asian alone, or two or more Asian categories,
2 Other Pacific Islander alone, or two or more Native Hawaiian and Other Pacific Islander categories.
3 In combination with one or more other races listed. The six numbers may add to more than the total population and the six
percentages may add to more than 100 percent because individuals may report more than one race.
Source: U.S. Census Bureau, Census 2000 Summary File 1, Matrices P1, P3, P4, P8, P9, P12, P13, P,17, P18, P19, P20,
P23, P27, P28, P33, PCT5, PCT8, PCT11, PCT15, H1, H3, H4, H5, H11, and H12.

• 1: f'\.~l"\l"\I"\TTC'1t:11 (\1 D... ..... _ _ ..... """""0=



•
REDACTED - FOR PUBLIC INSPECTION

DP-1. Profile of General Demographic Characteristics: 2000
Data Set: G§lIJl:ilJ$4QQQ$lJmm~ryFil§l1 {$E111QQ:P~n::~lJtP~t~

Geographic Area: Bristol city, Virginia

NOTE: For information on confidentiality protection, nonsampling error. definitions, and count corrections see
b!!]:dlffL«.tfind~LJ;:~nslJ§"gQIf1bJ)JIt'=1~f}L<!(:1J?JJQtesl'=1!ill§f1IJJJlm.

ISubject

I Total population

Numberl

17,3671

I
PercentI

100.01

45.11

982
929

9'~21
Male

5 to 9 years

Female

lund... 5 room

IMedian age (years)

10 to 14 years i 1,033, 5.9
15 to 19 years I 1,008 5.81
20 to 24 years I 1,067' 6.1
25 to 34 years I 2,167' 12.5

135 to 44 years I 2,384 13.7
45 to 54 years I 2,330 13.4

155 to 59 years I 976 1 5.6
160 to 64 years I 924 5.31
65 to 74 years I 1,775 10.2
75 to 84 years I 1,333

1
7.71•

18 years and over 13,837' 79.7
Male I 5,971 34.4
Female I 7,866 45.31

121 years and over I 13,177 75.91
62 years and over 4,134 23.81
65 years and over 1 3,567 20.5

Male 1,220 7.0
Female I 2,347 13.5 1

'RACE
One race 17,180 98.9

White 16,072 92.5,
1 Black or African American I 967 5.61,

Asian 641 0.41

Chinese 14; 0.1 1

•
Vietnamese 91 0.11

Other Pacific Islander 2 01 0.01

9/3/2008
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Subject Numberi PercentI
Some other race 321 0.2 I

i-:T=-w:=o~or~m~o:'::re:::':r"':a:=c~es:::-----------------------+------- 1...:8:=7+1-----.:::1=.1!

i
}"R:::a:."c:.;:e:..;a:."/..:;o:..:;n;::.e...:o:.;..r..:;in:;....::c;::.o:.;.m:.::b:.:;in:.:;a::.t:.:,io::.n:..;...;;.w:.;.it;;.:;h:....o::.:n.;:.;e:....o::.r:....m=.=o:.:..re::...::o::.:.th:..:e:::.r..:.r::.ac::.:e:.;:s::.:3 t- --:-:-:-~I'--------1
I-::W:::.::hi~te::..--:-:..,-----:--:--: + 1:.::6:...:,2:::4~8+1-___ 93.61
f-=B::::I:;::ac:::k,:.:o:::r..:,A..;:f::,:ri;:::ca:::n;...A:...::;.m:::e::,:ri.:::ca::;:n:.:---:-:-:- -+ 1:.!,,0:::5:::,:0::..j1 6.0 I
American Indian and Alaska Native 1181 0.71

Native Hawaiian and Other Pacific Islander 8\ 0.0 I
Some other race 581 0.31

HISPANIC OR LATINO AND RACE I

Cuban 71 0.0 I

lRELATIONSHIP I i
I Total population 17,367 1 100.01

I White alone 15,964 1 91.9
1

•
I Householder 7,678 1 44.21

Under 18 years 2991 1.7J

I Unmarried partner 2571 1.5i

Institutionalized population 298 1.7 i
Noninstitutionalized population 3341 1.91

IFamily households (families)
I With own children under 18 years
I Married-couple family
I With own children under 18 years

550 '1' 7.21
2,8831 37.5i

Female householder, no husband presentI With own children under 18 years

Householder 65 years and over

IHouseholds with individuals under 18 years 2,1101 27.51IHouseholds with individuals 65 years and over 2,6651 34.71

l-!Ac-v-e-ra-g-e-ChC-o-u-s-e:-"ho-,l-:-ds-:-iz-e---------------------+---------2.-:1-=-8+1------(X-)i

•
IVacant housing units + ~ 9.31
;...i...:....Fo:::r...:s::::e:::a::::so:::n~a:::I,:..;r.:::e.:::cr:.;:e:::a.::tio::.:n.:.:a:::I.c.:0:..:r_:o:.;:cc::ca::.s:::io=:n..:;a::.:l...:u:::s.::.e +- .:::3;...7+1 0.41

l-!----------:--:--:---------------.---+----------+-------~
IHomeowner vacancy rate (percent) 2.21 _~
,}-':~R~e::.n:.:..ta::.:l:.::v:..:a:..:ca:::.n..:.c::.y:.:ra::.t:::eL(.;.;pe=r:::.c-'ene,t':') .:.:..:c=-----------------t----------'12::.:..::5+j-----~

Q/~n()()Q
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65.1 i
100.01

I
Percent I

I

2,681 r
4,9971

Numberl

7.6781

I

Occupied housing units
Owner-occupied housinQ units

Subject
HOUSING TENURE

'Renter-occupied housing units
•

Average household size of owner-occupied unit
AveraQe household size of renter-occuoied unit

I 2.241
2.06T

(Xll
(X)!

(X) Not applicable
1 Other Asian alone, or two or more Asian categories.
2 Other Pacific Islander alone, or two or more Native Hawaiian and Other Pacific Islander categories.
31n combination with one or more other races listed. The six numbers may add to more than the total population and the six
percentages may add to more than 100 percent because individuals may report more than one race.
Source: U.S. Census Bureau, Census 2000 Summary File 1, Matrices P1, P3, P4, P8, P9, P12, P13, P,17, P18, P19, P20,
P23, P27, P28, P33, PCT5, PCT8, PCT11, PCT15, H1, H3, H4, H5, H11, and H12.

•

•
{\ /"1 /'"1 AAQ
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TAB 10 CITATIONS

AT&TExtends Wireless, Broadband in Tennessee, M2 COMMUNICATIONS, Feb. 24,
2008.

Sprint Expands Coverage in Tennessee, M2 COMMUNICATIONS, Jan. 28, 2008.

USlDOCS68102{)7vl
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Page 1

2 of 65 DOCUMENTS

Copyright 2008 M2 Communications Ltd
All rights reserved

Wireless News

February 24,2008

LENGTH: 191 words

HEADLINE: AT&T Extends Wireless, Broadband in Tennessee

BODY:

WIRELESS NEWS-24 February 2008-AT&T Extends Wireless, Broadband in Tennessee©2008 10Meters­
http://www.10meters.com

AT&T this week announced an investment of more than $62 million in the Tennessee network to expand wireless
coverage.

AT&T will add 43 new cell sites in the state this year and roll out its higher speed wireless network by the end of
2008. There are more than 1,500 cell sites currently operated in the state. The new cell sites are part of AT&T's $62
million statewide wireless investment for 2008.

In the past 10 years, AT&T has spent more than $3 billion on its wireless and wired networks in Tennessee.

"High-quality coverage and the ability to communicate wherever you are and however you want -- those are our
goals," said Jim Thorpe, vice president and general manager for AT&T's wireless operations for Tennessee and Ken­
tucky. "Customers rely on us for exceptional service, and this investment is a testament that being the best communica­
tions and entertainment company for our customers is paramount."

(Comments on this story may be sent to newsdesk@closeupmedia.com)

(Distributed via M2 Communications Ltd - http://www.m2.com)

LOAD-DATE: February 24,2008
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1 of33 DOCUMENTS

Copyright 2008 M2 Communications Ltd
All rights reserved

Wireless News

January 28, 2008

LENGTH: 206 words

HEADLINE: Sprint Expands Coverage in Tennessee

Page 1

•

•

BODY:

WIRELESS NEWS-28 January 2008-Sprint Expands Coverage in Tennessee ©2008 lOMeters-
http://www.10meters.com

During 2007, Sprint added 120 new cell sites to its Nationwide Sprint Network and Nextel National Network.

Sprint customers can take advantage of the recent enhancements in the following communities:

- Chattanooga - Clarksville - Knoxville - Memphis metro area - Nashville metro area

"Sprint is constantly working to enhance and expand its networks throughout Tennessee and the country," said
Carolyn Rehling, area vice president for Sprint. "Sprint offers customers the largest voice calling area, largest mobile
broadband network and the world's fastest and largest push-to-talk network. This gives our customers the ability and
tools they need to stay in touch with their family, friends and business associates."

Nationally during 2007, Sprint expects to add more than 4,000 cell sites to the Nationwide Sprint Network and
Nextel National Network. Both networks are currently performing at their best-ever levels, which means fewer blocked
or dropped calls, translating to better connections for customers.

(Comments on this story may be sent to newsdesk@closeupmedia.com)

(Distributed via M2 Communications Ltd - http://www.m2.com)

LOAD-DATE: January 28,2008
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CMA 646 - Hamblen, TN-4

CMA 646 is located northeast of Knoxville in the Smokey Mountains of Tennessee. The
proposed transaction will reduce the number of competitors in CMA 646 from seven to
six, though not all of the carriers active in CMA 646 offer service throughout the CMA.

TheCMA

CMA 646 consists of six counties: Cocke, Grainger, Greene, Hamblen, Jefferson, and
Sevier. The total population of the CMA is 320,820.

CMA 646 is fairly rural, relying on tourism for a significant part of its economy. Cocke,
Grainger, Hamblen, Jefferson, and Sevier counties are part of the Knoxville-Sevierville­
La Follette, TN EA, which has a population of 1,165,403, suggesting that consumer
choice is not limited by the confines of the CMA. Greene is part of the Johnson City­
Kingsport-Bristol, TN-VA EA, with a population of 856,994. As the FCC has noted that
EAs are most likely to "capture the market where the average person would shop for and
purchase his or her mobile phone most of the time - near home, near the workplace, and
all of the places in between."]

Competitor Presence

There are currently seven carriers operating in CMA 646: Alltel, AT&T, Sprint, T­
Mobile, VZW, U.S. Cellular, and Leap/Cricket. As noted, not all of them offer service
throughout the CMA.

Spectrum: As illustrated at Tab 4:

• VZW has 57 MHz of cellular, PCS, and 700 MHz spectrum in all but Greene
County, where it has 52 MHz. It also holds 20 MHz of AWS spectrum. Alltel
will contribute 25 MHz of cellular spectrum to the combined entity in Greene,
Hamilton, Cocke and Grainger counties.2

• AT&T has 84 MHz of cellular, PCS, and 700 MHz spectrum in all but Greene
County, where it was 64 MHz.

• T-Mobile has 25 MHz of cellular, PCS, and 700 MHz spectrum in all but Greene
County, where it has 45 MHz. T-Mobile also has 10 MHz of AWS spectrum.

FCC, 12th Annual CMRS Competition Report (Jan. 2008), para. 221.

2 Publicly available licensing information indicates that Alltel and US Cellular both hold B-block
cellular spectrum in Cocke and Grainger counties.
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• SprintNextel has 24 MHz ofPCS and SMR spectrum, except in Greene County,
where it has 34 MHz; 10 MHz of G block spectrum; and 20 MHz of AWS
spectrum owned jointly with cable companies and news operators.

• Leap Wireless has 15 MHz of PCS spectrum and 10 MHz of AWS spectrum in all
but Greene County.

• U.S. Cellular has 25 MHz of cellular spectrum in Cocke, Grainger, Jefferson, and
Sevier counties.3

• Carolina West Wireless has 20 MHz of AWS spectrum.

• Cellular South has 12 MHz of 700 MHz spectrum.

Network coverage: Network coverage for the seven carriers is shown in Tabs 5-6.
American Roamer coverage maps (Tab 5) show that Verizon and SprintNextel provide
coverage throughout most of the CMA. Alltel covers all of the CMA except for Sevier
County. AT&T's coverage varies. SunCom (now T-Mobile) has coverage in parts of
Greene County, and U.S. Cellular covers most of the CMA except for Hamblen and
Greene counties. Based on American Roamer and Census Bureau data, the carriers
offering service in CMA 646 cover the following percentages of the land area and
population of the CMA:

Percent of Area Percent of Population
Covered Covered1-----------+ -------+ -'----------1

VZW
Alltel
AT&T
SprintNextel
T-Mobile
U.S. Cellular

Carrier websites show that SprintNextel and Verizon offer service in all zip codes in the
CMA. AT&T offers service in all of Greene, Hamblen, and Jefferson counties, in the
most populous zip codes of Cocke and Grainger counties, and in most zip codes of Sevier
County. Alltel offers service in all zip codes of Cocke, Grainger, Greene, and Hamblen
counties. T-Mobile offers service in about half of the zip codes in the CMA. U.S.
Cellular is present in Jefferson and Sevier as well as in parts of Cocke and Grainger
counties. Leap offers limited service in Jefferson and Sevier counties.

Retail outlets: All five competitors have a retail presence in the CMA. Including
agents, U.S. Cellular has nine retail locations, AT&T has seven, SprintNextel and VZW
each have six, Alltel has three, and Leap has two.

See note 2 above.

- 2 -
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Business services: There are few large business customers in the CMA. However,
nearby Knoxville has a substantial business community.

Entry and Expansion

While entry and expansion have not taken place in CMA 646 to the same degree as in
more populated, urban CMAs, the history of the area demonstrates continuing
improvement in the number, scope, and coverage of competitors (Tab 10):

• SprintNextel built out its mobile broadband network in the Knoxville area in March
2007. In January 2008, SprintNextel announced the addition of 120 to new cell sites
to the Tennessee network, including the Knoxville area.

• AT&T announced in February 2008 the plan to invest $62 million in its Tennessee
network, adding 43 new cell sites to the state. AT&T plans to introduce higher speed
wireless network by the end of2008. The additions follow AT&T's expenditure of
more than $3 billion on the wireless and wired networks in Tennessee, including a
$13 million investment in 2007. In 2006, Cingular Wireless spent more than $235 in
its Tennessee network in 2006. The company had spent more than $160 million in
2005.

- 3 -
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TAB 4



CMA Licensee Information

State TN TN TN TN TN TN
FIPS 47029 47057 47059 47063 47089 47155

Cell-A
(25 ",Hz) VZW VZW VZW VZW VZW VZW

Cell-S ALLTELI US ALLTEL/US
(25 MHz) Cellular Cellular ALLTEL ALLTEL US Cell.ular US Cell,ular

PCS-A AT&T (20)1 AT&T (20)1 T-Mobile (20)1 AT&T (20)1 AT&T (20)1 AT&T (20)1
(30 MHz) VZW (10) VZW(10) AT&T (10) VZW (10) VZW (10) VZW (10)
PCS-S

(30 MHz) AT&T AT&T AT&T AT&T AT&T AT&T
PCS-C3
(10 MHz) T-Mobile T-Mobile Vista T-Mobile T-Mobile T-Mobile
PCS-C4 T-Mobile (5)1 T-Mobile (5)1 Vista (5)1 T- T-Mobile (5)1 T-Mobile (5)1 T-Mobile (5)1
(10 MHz) Leap (5) Leap (5) Mobile (5) Leap (5) Leap (5) Leap (5)
PCS-C5
(10 MHz) Leap Leap T-Mobile Leap Leap Leap

PCS-o
(10 MHz) Sprint Sprint Sprint Sprint Sprint Sprint

PCS-E
(10 MHz) T-Mobile T-Mobile Sprint T-Mobile T-Mobile T-Mobile

PCS-F
(10 MHz) AT&T AT&T T-Mobile AT&T AT&T AT&T

2 GHz "G-Block"
(10 MHz) Sprint Sprint Sorint Sprint Sprint Sprint

800 MHzSMR
(14 MHz) Sprint Sprint Sprint Sprint Sprint Sprint

Lower700-e
(12 MHz) AT&T AT&T AT&T AT&T AT&T AT&T

Lower 700-0
(6 MHz) QUALCOMM QUALCOMM QUALCOMM QUALCOMM QUALCOMM QUALCOMM

700-A
(12 MHz)

Cellular South Cellular SouthEA Cellular South Cellular South Cellular South Cellular South
700-8

(12 MHz)
AT&TCMA AT&T AT&T AT&T AT&T AT&T

700-C
(22 MHz)

VZW VZWREAG VZW VZW VZW VZW

Licensee information above for reference purposes only

~
t::;
;..­
(j
""3
t""l
t::;
I
~o
~
"'C

~
t"'"-(j
Z
~
t""l
(j
""3-oz



CMA licensee Information

700-0
(10 MHz)
National

7bb-E
(6 MHz) Frontier Frontier Frontier Frontier Frontier Frontier

EA Wireless LLC Wireless LLC Wireless LLC Wireless LLC Wireless LLC Wireless LLC
AWS~A

(20 MHz) Carolina West Carolina West Carolina West Carolina West Carolina West Carolina West
CMA Wireless Wireless Wireless Wireless Wireless Wireless

SpectrumCo SoectrumCo SpectrumCo SpectrumCo SpectrumCo
AWS~C I I

(10 MHz)
EA I Leap I Leap IAWS Wireless I Leap I Leap I Lea

AWS-o
(10 MHz)

REAG I T-Mobile I T-Mobile I T-Mobile I T-Mobile I T-Mobile I T-Mobile
AWs-E

(10 MHz)
REAG I Barat Wireless IBarat Wireless I Barat Wireless I Barat Wireless IBarat Wireless I Barat Wireless
JMS-F

(20 MHz)
I I I I I I VZWREAG VZW VZW VZW VZW VZW

licensee information above for reference purposes only
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u.s~ Census Bureau _>-~~ •~ tt '-=~
'-<=- * ~- ~

State & County QuickFacts

Cocke County, Tennessee

People QuickFacts

Population, 2006 estimate

Population, percent change, April 1, 2000 to July 1, 2006

Population, 2000
Persons under 5 years old, percent, 2006

Persons under 18 years old, percent, 2006

Persons 65 years old and over, percent, 2006

Female persons, percent, 2006

White persons, percent, 2006 (a)

Black persons, percent, 2006 (a)

American Indian and Alaska Native persons, percent, 2006 (a)

Asianpersons, percent, 2006 (a)

Native Hawaiian and Other PacifIC Islander, percent, 2006 (a)

Persons reporting two or more races, percent, 2006

Persons of Hispanic or Latino origin, percent, 2006 (b)

White persons not Hispanic, percent, 2006

Living in same house in 1995 and 2000, pet 5 yrs old & over

Foreign bom persons, percent, 2000

Language other than English spoken at home, pet age 5+, 2000

High school graduates, percent of persons age 25+, 2000

Bachelor's degree or higher, pet of persons age 25+, 2000

Persons With a disability, age 5+,2000

Mean travel time to work (minutes), workers age 16+,2000

HOUSing units, 2006

Homeownership rate, 2000

Housing units in multi-unit structures, percent, 2000

Median value of owner-occupied housing units, 2000

Households, 2000

Persons per household, 2000

Median household income, 2004

Per capita money income, 1999

Persons below poverty, percent, 2004

Cocke County

35,.220

4.9%.

33,565

5.9%

21.8%

14.7%

51.4%

96.2%

2.1%

0.5%

0.3%

Z
1.0%

1.4%

94.9%

62.8%

0.8%

2.4%

61.2%

6.2%

8,676

28.5

16,497

75.5%

7.8%

$73,600

13,762

2.41

$27.003

$13,881

21.4%

Tennessee

6.038,803

6.1%

5,689,283

6.6%

23.9%

12.7%

51.1%

80.4%

16.9%

0.3%

1.3%

0.1 %
1.0%

3.2%

77.5%

53.9%

2.8%

4.8%

75.9%

19.6%

1,149,693

24.5

2,681,150

69.9%

18.7%

$93,000

2,232,905

2.48
$38,945

$19,393

15.0%

Business QuickFacts

Private nonfarm establishments, 2005

Private nonfarm employment, 2005

Private nonfarm employment, percent change 2000-2005

http://quickfacts.census.gov/qfdlstatesl47/47029.html

Cocke County

500

6,452

-6.0%

Tennessee

133,0981

2,378,7541

-Q.5%1

9/29/2008
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Nonemployer establishments, 2005

Total number of firms, 2002

Black-owned firms, percent, 2002
American Indian and Alaska Native owned firms, percent, 2002

Asian-owned firms, percent, 2002
Native Hawaiian and Other Pacific Islander owned firms, percent, 2002

Hispanic-owned firms, percent, 2002
Women-owned firms, percent, 2002

'-M~urers shipments, 2002 ($1000)

Wholesale trade sales, 2002 ($1000)

Retail sales, 2002 ($1000)
Retail sales per capita, 2002
Accommodation and foodservices sales, 2002 ($1000)

Building permits, 2006
Federal spending, 2004 ($1000)

2,317

2,283

F
F
F

F

F
19.7%

569,798

o
249,535

$7,312
32,740

4

234,264

422,761

454,366

5.9%

0.8%

1.6%

S
0.9%

26.0%

109,293,454
97,792,030
60,136,403

$10,382
8,024,900

46,003

45,440,5431

Geography QuickFacts

Land area, 2000 (square miles)

Persons per square mile, 2000

FIPS Code
Metropolitan or Mieropolitan Statistical Area

1: Includes data not distributed by county.

(a) Includes persons reporting only one race.
(b) Hispanics may be of any race, so also are included in applicable race categories.

D: Suppressed to avoid disclosure of confidential information
F: Fewer than 100 firms
FN: Footnote on this .item tor this area in place of data
NA: Not available
S: Suppressed; does not meet publication standards
X: Not applicable
Z: Value greater than zero but less than half unit of measure shown

Cocke County

434.40

77.3

029
Newport, TN

Micro Area

Tennessee

41,217.12

138.0
47

Source U.S. Census Bureau: State and County QuickFaClS. Data derived from Population Eslimales. Census ofPopulalion and Housing.
Small Area Income and Poverty Estimates. State and County Housing Unit Estimates. County.Business Patterns. Nonemployer Statistics.
Economic Census. Survey of Business Owners. BUilding Pennits, Consolidated Federal Funds Report

Last Revised: Friday. 25-Jul-2008 15:41:25 EDT

http://quickfacts.census.gov/qfdlstates/47/47029.htmJ 912912008
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State &County QuickFacts

Grainger County, Tennessee

People QuickFacts

Population, 2006 estimate

Population, percent change, April 1, 2000 to July 1, 2006

Population, 2000
Persons under 5 years old, percent, 2006

Persons under 18 years old, percent, 2006

Persons 65 years old and over, percent, 2006

Female persons, percent, 2006

White persons, percent, 2006 (a)

Black persons, percent, 2006 (a)

American Indian and Alaska Native persons, percent, 2006 (a)

Asian persons, percent, 2006 (a)
Native Hawaiian and Other Pacific Islander, percent, 2006 (a)

Persons reporting two or more races, percent, 2006

Persons of Hispanic or Latino origin, percent, 2006 (b)

White persons not Hispanic, percent, 2006

Living in same house in 1995 and 2000, pct 5 yrs old & over

Foreign born persons, percent, 2000

Language other than English spoken at home, pet age 5+, 2000

High school graduates, percent of persons age 25+, 2000

Bachelor's degree or higher, pet of persons age 25+, 2000

Persons with a disability, age 5+, 2000

Mean travel time to work (minutes), workers age 16+,2000

Housing units, 2006

Homeownership rate, 2000

Housing units in multi-unit structures, percent, 2000

Median value of owner-occupied housing units, 2000

Households, 2000
Persons per household, 2000

Median household income, 2004

Per capita money income, 1999

Persons below poverty, percent, 2004

Business QuickFacts

Private nonfarm establishments, 2005

Private nonfarm employment, 2005

Private nonfarm employment, percent change 2000-2005

http;llquickfacts.census.gov/qfdlstatesl47/47057 .html

Grainger
County

22,453

8.7%

20,659

5.7%

21.8%

14.0%

50.1%

98.6%

0.5%

0.1%

0.1%

Z
0.6%

1.5%

97.2%

65.8%

1.1%

2.5%

60.1%

7.8%

5,161

29.1

10,199

83.7%

2.4%

$74,000

8,270

2.48
$30,776

$14,505

17.0%

Grainger
County

243

2,395

-17.7%

Tennessee

6,038,803

6.1%

5,689,283

6.6%

23.9%

12.7%

51.1%

80.4%

16.9%

0.3%

1.3%

0.1%

1.0%

3.2%

77.5%

53.9%

2.8%

4.8%

75.9%

19.6%

1,149,693

24.5

2,681,150

69.9%

18.7%

$93,000

2,232,905

2.48
$38,945

$19,393

15.0%

Tennessee

133,0981

2,378,7541

-0.5%1

9129/2008
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)

Nonemployer establishments, 2005

Total number of firms, 2002

Black-owned firms, percent, 2002
American Indian and Alaska Native owned firms, percent, 2002

Asian-owned firms, percent, 2002
Native Hawaiian and Other Pacific Islander owned firms, percent, 2002

Hispanic-owned firms, percent 2002
Women-owned firms, percent, 2002

-'-Manufacturers shipments, 2002 ($1000)

Wholesale trade sales, 2002 ($1000)

Retail sales. 2002 ($tOOO)

Reta" sales per capita, 2002
Accommodation and foodservices sales, 2002 ($1000)

Building permits, 2006
Federal spending, 2004 ($1000)

Geography QuickFacts

Land area, 2000 (square miles)

Persons per square mile. 2000

FIPS Code
Metropolitan or Mieropolitan Statistical Area

1: Includes data not distributed by county.

1,562

1,502

F
F
F

F

F
39.9%

166,937

D

57,413
$2,708

4.269
4

137.748
Grainger
County

280.33
73.8
057

Morristown, TN
Metro Area

422,761

454,366

5.9%

0.8%

1.6%

S
0.9%

26.0%

109,293,454

97,792.030

60.136.403
$10,382

8,024.900

46,003

45,440.5431

Tennessee

41,217.12

138.0
47

(a) Includes persons reporting only one race.
(b) Hispanics may be of any race, so also are included in applicable race categories.

0: Suppressed to avoid disclosure of confidential infonnation
F: Fewer than 100 firms
FN: Footnote on this item for this area in place of data
NA: Not available
s: SUppressed: does not meet publication standards
X: Not applicable
Z: Value greater than zero but tess than half unit of measure shown

Source U.S. Census Bureau: Slale ~nd County OuickFacls. Data derived from Population Estima~.Census of Population and Housing,
Small Area Income and Poverty Estimates, State and County HouSlllg Unit Estimates. County BUSiness Patterns. Nonemployer Stalistic$.
Economic Census. Survey of Business Owners. Building Permits. Consolidated Federal Funds Report
Last Revised: Friday. 25-Jul-2008 15:41:25 EDT

http://quickfacts.census.gov/qfdlstatesl47/470S7.html 9/2912008
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State & County QuickFacts

Greene County, Tennessee

6,038.803

6.1%
5.689.283

6])%
23.9%
12.7%
51.1%
80.4%
16.9%

0.3%
1.3%
0.1%
1.0%

3.2%
77.5%
53.9%

2.8%
4.8%

75.9%
19.6%

1,149.693

24.5

TennesseePeople QuickFacts Greene County

Households, 2000
Persons per household. 2000
Median household income. 2004

Per capita money income. 1999
Persons below poverty. percent. 2004

Population, 2006 estimate 65,945
Population, percent change, April 1, 2000 to July 1, 2006 4.8%

Population, 2000 62,909
-------- -Persons~UOder5yearsolO;pereem;2OW-5:50/0

Persons under 18 years old, percent, 2006 21.3%
Persons 65 years old and over, percent, 2006 16.0%

Female persons, percent. 2006 51.3%
White persons. percent, 2006 (a) 96.6%
Black persons, percent, 2006 (a) 2.2%
American Indian and Alaska Native persons, percent, 2006 (a) 0.2%

Asian persons. percent, 2006 (a) 0.3%
Native Hawaiian and Other Pacific Islander, percent, 2006 (a) Z
Persons reporting two or more races, percent, 2006 0.6%
Persons of Hispanic or Latino origin, percent, 2006 (b) 1.8%
White persons not Hispanic, percent, 2006 94.9%
Living in same house in 1995 and 2000, pet 5 yrs old & over 59.1 %
Foreign bom persons, percent, 2000 1.3%
Language other than English spoken at home, pet age 5+, 2000 3.0%
High school graduates, percent of persons age 25+, 2000 69.6%

Bachelor's degree or higher, pet of persons age 25+,2000 12.8%
Persons with a disability, age 5+, 2000 15,272
Mean travel time to work (minutes), workers age 16+, 2000 22.4

-------:~-----------------------~-........;.'-._--
Housing units. 2006 30,343 2,681,150
Homeownership rate. 2000 76.6% 69.9%
Housing units in multi-unit structures, percent, 2000 8.1% 18.7%

Median value of owner-occupied housing units, 2000 $80,400 $93,000

25,756 2,232,905

2.38 2.48
$33,917 $38,945

$15,746 $19,393

15.3% 15.0%

Business QuickFacts Greene County Tennessee

Private nonfarm establishments, 2005

Private nonfarm employment. 2005

Private nonfarm employment, percent change 2000-2005

1.191

23,815

3.4%

133,0981

2.378,7541

-0.5%'

http://quickfacts.census.gov/qfdlstatesl47/47059.htmI 9/29/2008



4,274 422,761
4,598 454,366

F 5.9%
F 0.8%

2.4% 1.6%
F S
F 0.9%

25.4% 26.0%

REDACTED - FOR PUBLIC INSPECTION

Nonemployer establishments, 2005

Total number of firms, 2002
, Black-owned firms, percent, 2002

American Indian and Alaska Native owned firms, percent, 2002

Asian-owned firms, percent, 2002
Native Hawaiian and Other PacifIC Islander owned firms, percent, 2002

Hispanic-owned firms, percent, 2002

Women-owned firms, percent, 2002

Manuf~~';;shij;'ments, 2002 ($1000)

W~olel>aletrcide sa~~,~O~~J~~~L
Retail sales, 2002 ($1000)
Retail sales per capita, 2002
Accommodation and foodservices sales, 2002 ($1000)

Building permits, 2006
Federal spending, 2004 ($1000)

1,436,062
192,262
563>i1~f·

$8,844
45,930

378

418,836

109,293,454
97,792,030

60:136,403
$10,382

8,024,900
46,003

45,440,543'

Geography QuickFacts
Land area, 2000 (square miles)

Persons per square mile, 2000

FIPS Code
Metropolitan or Micropolitan Statistical Area

1: Includes data not distributed by oounty.

(a) Includes persons reporting only one race.
(b) Hispanics may be of any race, so also are included in appli<:able race categories.

0: Suppressed to allOid disclosure of confidential information
F: Fewer than 100 finns
FN: Footnote on this item for this area in place of data
NA: Not available
5: Suppressed; does not meet publication standards
X: Not applicable
z: Value greater than zero bUttess than half unit of measure shown

Greene County

621.69
101.1

059
GreeneVille, TN

Micro Area

Tennessee

41,217.12

138.0
47

Source U.S. census Bureau: State ~nd County QulckFacts. Data derived from Population Estimates, Census of Population and Housing,
Small Area Income and Poverty Estimates. State and County Housing Unit Estimates. County Business Patterns. Nonemployer Statistics.
Eoonomic census. Survey of Business Owners. Builcling Permits. ConsoIicIaIedFederal FUnds Report

Last Revised: Friday. 25-JuI-200815:41:26 EDT

http;//quickfacts.census.gov/qfdlstatesl47/47059.hun] 9/29/2008
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State & County QuickFacts

Hamblen County, Tennessee

People QuickFacts

Population, 2006 estimate
Population, percent change, April 1, 2000 to July 1, 2006

Population, 2000
---persons-ttnder-5~oent,2006 --- --.-------

Persons under 18 years old, percent, 2006

Persons 65 years old and over, percent, 2006

Female persons, percent, 2006
White persons, percent, 2006 (a)

Black persons, percent, 2006 (a)
American Indian and Alaska Native persons, percent, 2006 (a)

Asian per5Qns, percent, 2006 (a)
Native Hawaiian and Other Pacific Islander, percent, 2006 (a)

Persons reporting two or more races, percent, 2006

Persons of Hispanic or Latino origin, percent, 2006 (b)

White persons not Hispanic, percent, 2006
Living in same house in 1995 and 2000, pet 5 yrs old & over

Foreign born persons, percent, 2000
Language other than English spoken at home, pet age 5+, 2000
High school graduates, percent of persons age 25+, 2000
Bachelor's degree or higher, pet of persons age 25+, 2000
Persons with a disability, age 5+,2000
Mean travel time to work (minutes), workers age 16+, 2000

Housing units, 2006
Homeownership rate, 2000
Housing units in mUlti~unit structures, percent, 2000
Median value of owner-occupied housing units, 2000

Households, 2000
Persons per household, 2000

Median household income, 2004
Per capita money income, 1999

Persons below poverty, percent, 2004

Business QuickFacts

Private nonfarm establishments, 2005

Private nonfarm employment, 2005

Private nonfarm employment, percent change 2000-2005

http://quickfacts.eensus.gov/qfdlstatesl47/47063.html

Hamblen
County

61,026

5.0%
58,128

----~ ----.-6-.8$..

23.2%
14.5%
50.4%
93.5%
4.1%
0.3%

0.9%
0.1%
1.0%

10.0%
83.9%
55.5%

5.3%
7.1%

69.3%
13.3%

11,984

19.6

26,193
72.6%
16.1%

$85,300

23,211
2.47

$34,678
$17,743

15.2%

Hamblen
County

1,401

31,268

-3.5%

Tennessee

6,038,803

6.1%
5,689,283
---u%--­

23.9%
12.7%
51.1%
80.4%
16.9%
0.3%
1.3%
0.1%
1.0%
3.2%

77.5%
53.9%

2.8%
4.8%

75.9%
19.6%

1,149,693

24.5

2,681,150

69.9%
18.7%

$93,000

2,232,905

2.48
$38,945

$19,393

15.0%

Tennessee

133,0981

2,378,7541

-0.5%'

9/29/2008
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2,593,553

482,037

828~OI8

$14,169

71,913

267

330,435

Hamblen
County

Nonemployer establishments, 2005

Total number of firms, 2002

Black-owned firms, percent, 2002
American Indian and Alaska Native owned firms, percent, 2002

Asian-owned firms, percent, 2002
Native Hawaiian and Other Pacific Islander owned firms, percent, 2002

Hispanic-owned firms, percent. 2002

Women-owned firms, percent, 2002

-M;';~~SShlPm-;~~,2002 ($1000-)-.--.---.---..-----.

Wholesale trade sales, 2002 ($1000)

Reta!l-sa!es, 2002 {$tQOOJ

Retail sales per capita, 2002
Accommodation and foodservices sales, 2002 ($1000)

Building permits, 2006
Federal spending, 2004($1000)

Geography QuickFacts

3,790

4,468

F

F

F
F

F

28.4%

422,761

454,366

5.9%

0.8%

1.6%

S
0.9%

26.0%

109,293,454

97,792,030

6O.13i;.403
$10,382

8,024,900

46,003

45,440,5431

Tennessee

Land area, 2000 (square miles)

Persons per square mile, 2000

FIPS Code
Metropolitan or Micropolitan Statistical Area

1: Includes data not distributed by county.

(a) Includes persons reporting only one race. . .. .
(b) Hispanics may be of any race. so also are Included In applicable race categones.

D: Suppressed 10 avoid disclosure of confidential information
F: Fewer than 100 firms . .
FN: Footnote on this item for thIS area In place of data
NA: Not available
S: Suppressed; does not meet publication standards
X' Not applicablei Value greater than zero but less than half unit of measure shown

161.03

361.0

063
Morristown, TN

Metro Area

41,217.12

138.0

47

Source U.S. Census Bureau: Stale and County QuickFacts. Data derived from Poputation Estimates. Census of PopUlation and Housing,
Small Area Income and poverty Estimates. State and County Housing Unit Estimates. County Business Patterns. Nonemployer Statistics.
Economic Census, Survey of Business Owners. BUilding Permits. Consolidated Federal Funds Report

Last Revised: Friday. 25·Jul-2oo8 15:41:28 EDT

http://quickfacts.census.gov/qfdlstatesl47/47063.html 9/29/2008
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State & County QuickFaCts

Jefferson County, Tennessee

People QuickFacts

Population, 2006 estimate

Population, percent change. April 1. 2000 to July 1, 2006

Population, 2000
Persons under 5 years 'Old,percent, 2006

Persons under 1B years old, percent, 2006
Persons 65 years old and over, percent, 2006

Female persons, percent. 2006
White persons. percent, 2006 (a)

Black persons, percent, 2006 (a)

American Indian and Alaska Native persons, percent. 2006 (a)

Asian persons, percent. 2006 (a)

Native Hawaiian and Other Pacific Islander, percent. 2006 (a)

Persons reporting two or more races, percent. 2006
Persons of Hispanic or Latino origin. percent, 2006 (b)

White persons not Hispanic, percent. 2006
Living in same house in 1995 and 2000, pet 5 yrs old & over

Foreign born persons, percent. 2000
Language other than English spoken at home, pet age 5+, 2000
High school graduates, percent of persons age 25+,2000
Bachelor's degree or higher. pet of persons age 25+,2000
Persons with a disability, age 5+. 2000
Mean travel time to work (minutes), workers age 16+. 2000

Housing units. 2006
Homeownership rate, 2000
Housing units in multi-unit structures, percent. 2000

Median value of owner-occupied housing units, 2000

Households, 2000
Persons per household. 2000
Median household income. 2004

Per capita money income. 1999

Persons below poverty, percent, 2004

Business QuickFacts

Private nonfarm establishments, 2005

Private nonfarm employment. 2005

Private nonfarm employment, percent change 2000-2005

http://quickfacts.census.gov/qfdlstatesl47/47089.htmJ

Jefferson
County

49.372
11.5%

44,294

5.4%
21.6%
14.2%
50.4%
96.0%
2.3%
0.4%

0.5%

Z
0.8%
2.1%

94.1%
55.9%

1.5%
3.0%

71.0%
12.8%
9,699

26.4

21.800
77.9%

8.5%

$88.800

17,155
2.49

$35.323
$16,841

15.2%

Jefferson
County

691

10,526

-1.0%

Tennessee

6,038,803

6.1%
5,689,283

6.6%
23.9%
12.7%
51.1%
80.4%
16.9%
0.3%
1.3%
0.1%
1.0%
3.2%

77.5%
53.9%

2.8%
4.8%

75.9%

19.6%
1,149,693

24.5

2,681,150
69.9%
18.7%

$93,000

2,232,905

2.48
$38.945

$19.393

15.0%

Tennessee

133,0981

2,378,7541

-0.5%1

9/29/2008
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3,194 422,761
3,291 454,366

F 5.9%
F 0.8%
F 1.6%
F S
F 0.9%

22.3% 26.0%

41,211.12

138.0
41

Tennessee
213.81

161.7

089
Morristown; TN

Metro Area

----653,100·- 109:293,454

44,896 97,792,030
294,659 60,136,403

$6,429 $10,382
35,986 8,024,900

417 46,003

281,554 45,440,5431

Jefferson
County

Land area, 2000 (square miles)

Persons per square mile, 2000

FIPS Code
Metropolitan or Mieropolitan Statistical Area

Geography QuickFacts

Nonemployer establishments, 2005

Total number of firms, 2002

Black-owned firms, percent, 2002
American Indian and Alaska Native owned firms, percent, 2002

Asian-owned firms, percent, 2002
Native Hawaiian and Other Pacific Islander owned firms, percent, 2002

Hispanic-owned firms, percent, 2002
Women-owned firms, percent, 2002

._-Manufa;;;;,; shipments, 2002 ($1000)

Wholesale trade sales, 2002($1000)

RetaR sales, 2002 ($1000)
Retail sales per capita, 2002
Accommodation and foodservices sales, 2002 ($1000)

Building permits, 2006
Federal spending, 2004 ($1000)

1: Includes data not distnbuted by county.

(a) Includes persons reporting only one race.
(b) Hispanics may be of any race, so also are included in applicable race categories.

D: Suppressed to avoid disclosure of confidential information
F: Fewer lhan 100 firms . .
FN: Footnote on this item for thiS area In place of data
NA: Not available
S: Suppressed: doeS not meet publication standards
X' Not applicable:i Value greater than zero but less than half unit of measure shown

Source U.S. Census Bureau: State and County QuickFaets. Data derived from Population Estimates, Census of Population and Housing,
Small Area Income and Poverty Estimates. State and County Housing Unit Estimates. County Business Patterns, Nonemployer Statistics.

Economic Census, Survey of Business Owners, Building Permits, Consolidated Federal Funds Report

LllSt Revised: Friday. 25-JuI-2008 15:41:26 EDT

http://quickfacts.census.goy/qfdlstatesl47/47089.html 9/29/2008
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State & County QuickFacts

Sevier County, Tennessee

People QuickFacts

Population, 2006 estimate

Population, percent change, April 1, 2000 to July 1, 2006

Population, 2000
Persons under 5 years old, percent, 2006

Persons under 18 years old, percent, 2006
Persons 65 years old and over, percent, 2006

Female persons, percent, 2006
White persons, percent, 2006 (a)

Black persons, percent, 2006 (a)
American Indian and Alaska Native persons, percent, 2006 (a)

Asian persons, percent, 2006 (a)

Native Hawaiian and Other Pacific Islander, percent, 2006 (a)

Persons reporting two or more races, percent, 2006
Persons of Hispanic or Latino origin, percent, 2006 (b)

White persons not Hispanic, percent, 2006
Living in same house in 1995 and 2000, pet 5 yrs old & over

Foreign born persons, percent, 2000
Language other than English spoken at home, pet age 5+,2000
High school graduates, percent of persons age 25+,2000

Bachelor's degree or higher, pet of persons age 25+, 2000
Persons with a disability, age 5+,2000
Mean travel time to work (minutes), workers age 16+, 2000

-'~ing units, 2006

Homeownership rate, 2000
Housingunits in multi-unit structures, percent, 2000
Median value of owner-occupied housing units, 2000

Households, 2000
Persons per household, 2000

Median household income, 2004

Per capita money income, 1999
Persons below poverty, percent, 2004

Business QuickFacts

Private nonfarm establishments, 2005

Private nonfarm employment, 2005

Private nonfarm employment, percent change 2000-2005

http://quickfacts.census.gov/qfdlstatesl47/47155.html

Sevier County

81,382

14.3%
71,170

6.1%
22.0%
14.3%
51.0%
97.4%

0.8%
0.3%
0.6%

Z
0.9%
1.8%

95.7%
54.3%

1.6%
2.9%

74.6%
13.5%

14,821
25.3

41,900

73.4%

15.3%
$112,500

28,467

2.48

$37,105
$18,064

13.4%

Sevier County

2,699

30,906

11.8%

Tennessee

6,038,803

6.1%
5,689,283

6.6%
23.9%

12.7%
51.1%

80.4%
16.9%
0.3%
1.3%
0.1 %
1.0%

3.2%
77.5%
53.9%

2.8%
4.8%

75.9%
19.6%

1,149,693

24.5

2,681,150
69.9%
18.7%

$93,000

2,232,905

2.48
$38,945

$19,393

15.0%

Tennessee

133,098'

2,378,754'

-0.5%'

9/2912008
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8,104 422,761

8,760 454,366

F 5.9%
F 0.8%
S 1.6%

F S
F 0.9%

25.5% 26.0%
._------------_.-

208,272 109,293,454

D 97,792,030
1,235,138 60,136,403

$16,615 $10,382

487,537 8,024,900

836 46,003

333,167 45,440,543'

Nonemployer establishments, 2005

Total number of firms, 2002

"'" Black-owned firms, percent, 2002
American Indian and Alaska Native owned firms, percent, 2002

Asian-owned firms, percent, 2002
Native Hawaiian and Other Pacific Islander owned firms, percent, 2002

Hispanic-owned firms, percent, 2002

Women-owned firms, percent, 2002

Manufacturers shipments, 2002 ($1000)
Wholesale trade sales, 2002 ($1000)

Retail sates, 2002 ($1000)

Retail sales per capita, 2002
Accommodation and foodservices sales, 2002 ($1000)

Building permits. 2006
Federal spending, 2004 ($1000)

Geography QuickFacts Sevier County Tennessee

Land area, 2000 (square miles)

Persons per square mile, 2000

FIPS Code
Metropolitan or Micropolitan Statistical Area

592.29

120.2

155
Sevierville, TN

Micro Area

41,217.12

138.0
47

1: Includes data not distributed by county.

(a) Includes persons reporting only one race.
(b) Hispanics may be of any race. so also are included in applicable race categories.

0: Suppressed to avoid disclosure of confidential information
F: Fewer than 100 firms
FN: Footnote on this item for this area in place of data
NA: Not available
S: Suppressed; does not meet publication standards
X: Not applicable
Z: Value greater than zero bUt less than half unit of measure shown

Source U.S. Census Bureau: State and County QuickFacts. Data derived from Population Estimates. Census of Population and Housing.
Small Area Income and Poverty Estimales. State and County Housing Unit Estimates. County BusinessPattems. Nonemployer Statistics.
Economic Census. Survey of Business Owners. Building Permits. Consolidated Federal Funds Report

Last Revised: Friday. 25-Jul·2oo8 15:41:28 EDT

http://quickfacts.census.gov/qfdlstatesl47/47155.html 9/29/2008
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AT&TAnnounces Expansion ofWireless Coverage in Tennessee, M2
COMMUNICATIONS, July 19,2007.

Press Release, AT&T, AT&T Expanding Wireless, Broadband Coverage in
Tennessee; Investing $62 Million in Network Upgrades in 2008 (Feb. 19,
2008), http://www.att.comlgen/press­
room?pid=4800&cdvn=news&newsarticleid=25240.

Cingular Wireless Investing $235 Million in its Tennessee Network, M2
COMMUNICATIONS, Mar. 24, 2006.

Press Release, SprintNextel, Sprint Launches Faster Mobile Broadband Network in
Tennessee (Mar. 27,2007),
http://newsreleases.sprint.com/phoenix.zhtml?c=127149&p=iroJ­
newsArticle_newsroom&ID=978296&highJight=.

Press Release, SprintNextel, Sprint Enhances Network, Expands Coverage
Throughout Tennessee (Jan. 23, 2008),
http://newsreJeases.sprint.com/phoenix.zhtmJ?c=127J49&p=iroJ­
newsArticle_newsroom&ID=1099056.
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M2 Presswire

July 19,2007

LENGTH: 1682 words

HEADLJNE: News Flash: AT&T Announces Expansion of Wireless Coverage in Tennessee

BODY:

M2 PRESSWIRE-JlILY 19, 2oo7-News Flash: AT&T Announces Expansion of Wireless Coverage in Tennessee
(i) I994-2007 M2 COMMUNICATIONS LTO

Market Gainer is quickly emerging as the one stop shop for international small-cap investors looking to stay a step
ahead of the markets. Activity on the NYSE market has brought this company to the aUention ofour research team.
AT&T Inc. (NYSE: n, is responding to the allention of investors. Our goal is to create a community of international
investors who consistently and effectively capitalize on the enormous gains the smalJ-cap Canadian and American
e.xchanges otfer.

July 19 - AT&T /NYSE: T), the nation's largest wireless carrier, has announced an investment of more than $13
million in Tennessee's wireless network in 2007. This brings AT&rs three-year investment in Tennessee to more than

$400 million.

AT&T has delivered dramatic changes in Tennessee through the introduction ofa blazing-tast 3G network: the
synergies that come from being pan of AT&T. the world's largest communications company; and the company's
continuing etlorts to expand and enhance its network opercltions.

"We are accelerating lhe changes thai our customers see and experience in Tennessee, and that's as exciting for the
company as il is lor customers and employees," said Jim Thorpe, AT&T's vice president/general manager for wireless
operations in Tennessee and KenlUcky.

"Our gnal is tn ensure that AT&T customers have the very best wireless experience possible - which includes
llllmah:hed coverage and quality ofservice," Thorpe said. " We have been working hard for many years to enhance
service ti.,r our l.'uSIOmers and to provide the best value.- calling plans and clltting-cdge wireless devices."

Netwllrk ~nhancements planned for 2007 in Tennessee include;

__ Four cell siles in and around Clarksville and Fon Campbell Army base. These sites will provide needed coverage
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across the resident ial area and the Operations areas of Fort Campbell and in ne:lrby Clarksville.

-- A new site in the Sunny Brook community in Sullivan County in Tennessee will improve covemge in ,lIld nenr
the Cl)mmunity. as well as greally improl'ing l'o'erage along U.S. IJighway II E.

-- A new site near Monteagle will improve coverage along Inlerstate 24.

-- A new site in Chananooga will improve coverage in nnd llround Ilamilton Plnce Mall. as well as the surrounding
relail nreas. Coverage along Igou Gap and Gunbarrel Road will also be improved. -

An important addition to AT&T's wireless network was theiliunching ufbroadband 3<1 service in 2006. This
third-gener-Ilion service now gives Nashville. Knoxville and Memphis customers access to DSL-type speeds for their
laptops, with the ability 10 ac~"ess the Internet and work with e-mail from anywhere within the 3G network. Handset
customers have access to the latest entenainment. news and wealher programming through AT&T Video and AT&T

Music.

"The versalility ofour network is unsurpassed." Thorpe said. "Since our network is based on the GSM standard. if a
~'ustomer leaves our 3G service footprint. they will automatically conven to our EDGE network -- the largest high speed
data network in the ~·ountr)'. With other services, a customer could lose their access until they re-enler a comparable
network." AT&T customers also can browse the Web and perfonn other data functions in more than 130 countries and
can make a phone call in more than 190 countries and territories.

AT&T diligently monitors the quality and coverage of its nerwork. In addition to Ihird-purty vendors who assess the
~-ompany's network perfornJance. AT&T network engineers constantly rnonitor the network and drive approximately
450,000 miles of highway across Tennessee. Kentucky and southern Indiana each year to ensure the network is
operating at peak elliciency. That's equivalent to more than 17 trips around the world.

Thorpe said consumers received an immediatc boost as a result of AT&T's growth through the new AT&T
Unity(SM) plans. Subscribers to this plan have the ability 10 call all AT&T landline and wireless customers at no
additional charge, Il)r a free calling community of more than 100 million people.

AT&rs wi(l~k'Ss stores also have been ol1e-ring products. such as high speed Internet. since 2006. Thorpe said Ihe
lIddiliollofAT&T products 10 wireless stores is only a small pan orthe beoefit that comes from AT&T's growth. Ilere
in Tennessee, there are 48 AT&T company-owned stores.

"Through our ubilil)' III combine wireless and wireline networks, AT&T is accelerating the convergence of new
voice. data and video services that will lead the industry's shift to next-generation. Internet Protocol-based
technologies," Thorpe said. "II' is the new foundation ofour business' and enables us to give consumers and businesses
whal they are demanding - 24n access to any content or application on any devil:e, wired or wireless."

The rebranded 1,800 AT&T-owned slores signal more than a change ofcompany name. it reflects the new direction
of AT&T. The iPhone, an AT&T exclusive prnduct. combines three amazing products - a mobile phone. a widescreen
iPod and a breakthrough Intemel device. The iPhone combines both communications and entenainmenl and represents

the fUlure of mobile "hones.

"The bonomline is lhal AT&T is lhe premier wireless company in the country," Thorpe said. "We're off to a great
Sian already. and the luture prumises to be very exciting tor Tennessee."

NOle: This .A. T&T release and (llher news announcemelllS are available as part of an RSS feed at

hnp:l!w\\·w.:ItI.conJirss.

About AT&T
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AT&T Inc. (NYSE: Tl is a pr...mier communications holding company. Its subsidiaries and affiliates. AT&T
olJl.'rating comp:lI1ies. are the providers of AT&T :<ervices in the United Slates and around the world. Among Iheir
olTerings are the world's mosl advanced IP-based business communications services and the nation's leading wireless.
high speed Intemel access and vuice services. In domestic markets. AT&T is known tor the directory publishing and
advertising sales leadership of its Yellow Pages and YELLOWPAGES.COM organizations, and the AT&T brnnd is
licensed to innovlItor:< in such lields as communicalions equipment. As part urits three-screen integration strategy.
/\.T&T is expanding its TV entertainment offerings. Additional intonnation about AT&T Inc. and the product'; and
services provided by AT&T :<ubsidiaries and affiliates is available at http://www.att.com.

2007 AT&T Knowledge Ventures. All rights reserved. AT&T and the AT&T logo are trademarks ofAT&T
Knowledge Ventures. For more information. please review this announcement in the AT&T newsroom at
http://www.att.com.newsroom.

During Illorning trading shares are up .25% 10 $39.73 with over 6 million in volume. The Market Gainer Research
Team will continue to gauge the short and long term affects thnt this announcement will bnve on the company

For a complimentary subscription to lhe newesl and most exciting online financial newsletter on the market. visit
www.marketgainer.com. TI1is article is available for viewing in the leatured articles section on our website. No Credil
Card intormation needed.

The Financial Infom1ation and Financial Content provided by Marketgainer.com is for informational purposes only
and should not be used or construed as an offer 10 sell, a solicitation ofan offer to buy. or endorsement,
recommendations, or sponsorship ofany company or security by Marketgainer.com. You acknowledge and agree that
nny request for infonnation is unsolicited and shall neither constitute nor be construed as investment advice by
Marketeainer.com to you. It is strongly recommended that you seek outside advice from a qualilied securities
proless~mal prior to making any securities investment. Marketgainer.com does not provide or guarantee any legal, tax.
or accounting advice or advice regnrding the suitnbility. profitability. or potential value of any panicular investment.
security. or informational source.

All material herein was prepared by based upon information believed to be reliable. TIle infom1ationcontained
herein is nol guardnteed by Market Gainer to be accurate, and should not be considered to be all-inclusive. 111e
companies that are discussed in this opinion have not approved the statements made in this opinion. This opinion
contains lorward-Iooking statements that involve risks and uncertainties. This material is for informational purposes
only nnd should not be construed as an otTer or solicitation ofan otler to buy or sell securities. Market Gainer is not a
licensed broker. broker dC:ller. markelmaker. investmenl banker, investment advisor, analyst or underwriter. Please
consult a broker before purchasing or selling lIny securities viewed on or mentioned herein.

This release contains "forwlIrd-looking statements" within the meaning of Section 27A orlhe Securities Act of
1933. as amended, and Section 21 E the Securities Exchange Act of 1934. as amended and such forwnrd-Iooking
stntements are made pursuant to the sale harbor provisions of the Private Securities Litigation Reform Act of 1995.
"Forward-looking statements" describe future expectations, plans. results. or strategies and nrc generally preceded by
words such as "may". "fillure". "plan" or "planned", "will" or "should", "expected." "anticipates", "draft". "eventually"
or "projected", You lire cllutioned that such statements are subject to a multitude of risks and uncenainties that c.Quld
cause finure circumstances. events. or results to differ materially from those projected in the forwnrd-looking
Sialemellls. including the risks tbnt actual results may diller materially from those projected in the forward-looking
slatements as 3 result ofv3rious r.,ctors. and olher risks identified in a companies' nnnual repon on Form Io-K or
IO-KSB and olher liIings made by such company \vith the Securities and Exchange Commission.

(M2 Communications Ltd disclaims all liability tor intbm1ation provided within M'2 PressWIRE. Datn supplied by
named party:parties. Further inli)mlation nn M2 PressWIRE can be obtained at http://www.presswire.net on the world
wide web. Inquiries 10 inlo(u;m2.coIllJ.
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AT&T Expanding VJireiess, 6roadoand Co ....erage in Tennessee; investing 562 t-HJiion in Network Upgrades in 2008

Con1/.....,;;ni.. Depioy:'ng 043 Ne ....,; Cell Sites in Tennessee This Year.: .Investrnents in ~'Iired and ilVireJes:; Nehvorks Tops ~3

Binion Over the Past JO Years

Ni1sh·..:i1~e, Tennessee. Febru.jt'y 19, 2.005

AT&T \,,,11 add 43 new cell sItes In the state thIs year aml roll oul its higher speed wirelt'ss network by the end of 2008. There are
more t

'
lan j ,500 celi sit..,s wrrently operated in the state. The new cell sites are part of AT&T's $62 million statewide wireless

ilivpstrnent for 200S.

!n :hcpast 10 years. AT&T has spent nl0re than 53 billion on its wireless and Wired networks in Tennessee.

~Hi9h.qLJa!Jtycovcrageand the ab;ht}' to communicate w:-'cr~er )lou are and however )'OiJ want - those are our gOe:ls1 " said Jim
Ttl0,"j):::, 'lit:e ~~residE.·nt anti generAl n1aflager for AT&T; wire'E>ss operations tor Tennessee and Kentucky" "Customers re:y on liS for
t·::-::er:t:~,..·::! ;;~r~·~f''2. 2r:d th:! ;,;'!cSt':;;e:;: !-: 5 'ter~n::er.! t~n~ t~C~r!~ th:: C!:"~! ~O:"""!~:.:;,,;c~~:t:'r~G:1~ :.:n:ertainf:":":·~1t cCmpr.:~i' fi::' C:!f

customers 1$ paranlOlmt.'·

AT&' has oelive,eCl dramatic changes in Tennessee through the introduction of Its third-generatIon (3G) wireless broadband network
Thi~ year. AT~T wi:! expand its 1'l.1reless 3G {jctv~'ork in the U.S. to more than BO additional cities! including Brist'ol and Chattanooga.
Th;$ pl;:::nnecexpans:on •..·.rilf cring AT&T 3G wireless services to nea:1y 350 leading U.S. rnarketsby th~ end of 2008. including all of
the top j 00 U.S. citiC!i'.

ATt-.:.T"~, 3G w;,.eie::,~ n::two: k Jflak.c~ it. p:ossib~c tor f~lJ'StOJnef~ to use their' 3G hand$ets to quickly i)ccess featurp.~rich wireit.~ss content..
inclii!Jifiy \'ICCC$, yaniCS

1
PJi..:tufi;S ond theiat·z.st ,nuSJc, entC'italnment. ne\'''s and weather, through MEd=a Net, the ("onlpany's rnobiic

internet "'ortaL AT&T.1G customers ";so ,an ta~:t? advantage of Video Share, a first-of-itS·klnd technology in the U.S. that allows
u~e" to shArp. ::'/c vJde·~ d~;r:ng a wwcl-e-ss caB. Additionaily, the AT&T 3G netl";orkoffers A T&7 L6ptl.opConncct moblic Cl,tstonlcrs fastt
S~"EI.:(~S fer th;1t laptops, \":ith the ~luiHty to :icnd am:i rete.ive iarge fiies and acc~ss the Jnterne-t, their compAny's Intranet or r.orporarr
.."!·m~i: fin•." an'r"wt~t?re 'Nithir: the. 3(; neh"·orK.

"'.\'( ·te c::r,;niirte::; ~ti 0W l:r,,·estr7:":'Dls in tht: =tate ;.~f Te:no{:ssee, " said ('.r£>gg fl.10it0!1, prf>5ir!enr of A.T~;'T Tenne5$..~f:. "OUf 3 hiliinn
;;:v':~tr:lc:"'!'t :n th(;' ;i·:"l.~,..'crk 0 ...·(:1 rlit:: rl~sr JG Y('atS 'Alill :-Iave i:I positive irnpact at both th<: state arlO corrllnumty levels. Hl a·jdltlorl to
t:~e t!l:'!:";e(,r~ t!1,'":~ .:,;.;r c.L:Si0n1c~·s ,'J:j! recr::vc. ,.

j:1g1 ;"11. wi';:t;':"l co....er'S thE- $Out;~I€rilaJeil ot \'\.Jest "'~emphls from HJghwa)' 70 sCtutt! tc \:Vyanokc, Ark.
i:~£:~iett .,;:rafJ A ...;;.-tg~o"', off .!"L~j;way 7'3 anc! Gcrrnantown Road in weste-rn Tenne~:s\?e.

C:~~:,:.~·~...'Hh·· ,'l:il:i t'ht" f-(yt CPiI11pbe;! Anny 5i1se,
E.r:stO:. In ~j";C in (,t:..:s .:,·nt.~c...·....hiCh (cvcr$ johnson City Mali and Volunteer Prlrkway ne:~r Hi~thway 1 j E. Th:s prcvide$
;,,-:provp,:; =:n·,'t.!(?qc· ;\.::! U:(: NA~r.AR races ~t Bnstol Motor Speedway and neighbo:ing suooivisions in the an:;i1.
ScC(:c:tgtOV1; ;!fl(j :;l,;;...!doi~ RiCfj<:. New sites ,·,iIl Iri1;Jf1,.)Ve coveraQ(' in th(:seconln"!i.lnittes end afOfi.,;J !nt!~rstatt~ 24,
;'1,;:':("1'0('5( .....': ('::>-:1 Pt,j~,ef"'L 1h12' s:res ...... ,!1 rrt,.....v:ne swe'ater r.overi!9(~ in tl1p.se C(ir.""lmuniries, along 1·24 and the .~rnoh:i Englneennt"
:·.i:·v~ii.P!'i1Cii Centt.1 ;"/ ; ....,.:1.:;.1d l~:r Force Bcs~ ~
.'.. ~::.:;;:$ ;~('?:. h~Jnt(': i"{,.i::r1 bi.~r~"'!€'f'n O~lrl:-:...,..ah and Htitris,C't" in nOrthwestern Han:d:on Count)'. Coverage also includes
" :n ?!1:.f:u~;c :"F,k.:'. ""'tf<':·:-:;':'~·. S~y State r''':'1d, ;::[;c: ::,0dilic·;)a: co..:era~c in f10rth::.:rn GeorgIa. r.~~r the :niE'!50e-ction (I': P~p!<?:;

.'" ::; :.::.:.:;: : \ ....... -; iJ ..... :.~~~·: (." :,;:-' ~"~;:~L''::. :.~:!:,.i:.:rrj fm ;"h:uife CUf:'Vi';t..i·:=Cail{')r:S l:;'::'i<! i.C(hnoivgy, ~:1e fli,:,st oven and wil:h:·ty I.JSC·
c.:~: ..: :.'~i;!::'-:";: "-. ~'~:1 .'.' ,... ; ..::'~, ~':~1:;:;- t·:.: Lf.';n;,;·~~t~ inl":, r:dticp's fir;;.t j'ligr"! Speed t1p.:ir.k. P.",-::h.i:~ f..cccs!'. {i(SUr'''~,~€n(i\Oir.·(i netv.'V!;"

.: ~", :i; ., . : .• :.• c·t.. ',; ::;!;;~;'~I~'I~I:;'" if.: ;'H!'Si':~ :H,k),;;;{; spero:::· on U":i; 3G :'1~t\·.'c.\l*:':. ~!;nVI.'!I~fl ~:'tS:T's H5-UPA, 4?nabteoo la:,rcp
:";:. r:. ,:' '.t·...:: :.~;'."':(. ".:..::: ;:,·"";C ;:-li-,C ",,,!. -?:1·.·e l'"ir.?r.-? -,f ~l'>.(' iilt~sr ·11r.erc:ctivC' :-:t:::':'f"'Ir't arH:~ :"\c$i~·}!·s!.· t1p;..'i,t:it~i!)ri~:

hllp;l/www.altcom/genipress-room'?pid=4800&cdvn=news&newsarticleid=25240 9/26/2008
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b:.:.siness cornmvn/(.(ltiol?S ...efVJCes and the nai:ion'$ leading wirt:Jess.. high speed Internet access iJl1C voice services? in domesi.:lc
marketS. AT,?T i5 known for {he ·directory publishing and advertising sales leadership of its Yel/ow Pages and YELLOWPAGES. COM
oraamz<1tions, and tl'e AT& T brand is iicensed to innoYil/ors in such fields as communiC<7tiolls equipment. As part oUts lhree,screen
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5f.?r·....ic!!$ prC'v'ided by AT&.f SUL'SJi:!lorie'S end affiliates is 8viJileble at www.i1tt.(;orn.

'So 2003· 2008 AT&T intellectual Propert~·.

Ail rlgh!.s reserved. AT$.;T, the AT&Tlogo and aU other AT8.T marks contained herein are trademarks of
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WIRELESS NEWS-24 Man:h 2006-Cingular Wireless Investing $235 Million in Its Tennessee Network <f.'2006
IOMeters - http://www.IOmeters.com

Cingular Wireless is investing more than $235 million in its Tennessee network in 2006. bringing customers even
more wireless services, call quality and coverage in their homes, on lhe road. and at the office. .

111e 2006 investment in Cingular's Tennessee network will bring 113 new cell siles. high-speed data services. the
addition ofponabk and permanelll generators, the integration ofthc nerwork assets of the fonner AT&T Wireless. and
other enhancements to Cingular's Allover Network.

In 1005, Cingular invested more than $ 160 million in Tennessee on network improvements. Nationwide, the
Ct}mpany spellt $6.5 billion on its network and plans to do the same in 2006, bringing its overall investment since the
company's 1004 acquisition ofAT&T Wireless to more than $13 billion.

"Our ongoing focus is ensuring Cingular customers have the best wireless experience possible -- which includes
unmatched coverage and quality ofservice," said Jim Thorpe, vice president & general manager. Cingular Wireless
Tennessee and Kentucky. "This network investment will enable us to continue to bring residents ofTennessee the
highest quality service available -- service that is enhanced by best-in-industry calling plan value and cUlling- edge
devices."

By the end of the first quarter of till.' year. Cingular will have completed the AT&T Wireless network il1legralion in
more lhan 70 percent of its Southeasl cities. In Tennessee. the nelwork integrations in Nashville. Challanooga,
Knoxville. C1arksvillcil·lopkinsville and Dyersburg are complete, wilh Memphis to li/llow soon.

(Coml11l"nts onlhis slory lItay be senl 10 ncwsdesk(ii,:JOmelers.comJ

(Distributed via M2 Communications LId - hllp:l!www.m2.com)
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sprin?).ahead

Sprint launches Faster Mobile Broadband Network in Tennessee

Users of the nation's largest mobile broadband network flaW halll!

the power of significantly faster upload speeds that are on par with

some DSL services

Page lof2

.)

; KNOXVIllE, Tem\;;; (BOSlNESSWlREj..MMCh 27;2007;;~M1rillrOdlY;Sj)rfm{NYSE:S}CliStomei'n~tJleKllOlMlle ana·
· Chattanooga areas join the more than 1<40 million people in 5.<lOll communities whll can enjoy access to the lIP!lraded Sprint MobIle
, Broadband Network. which provides users faster data speeds and the ability to ultimately use richer applications and services such as
· high.speed video telephony, music·on-demand, video messagint and larJt' file uploads.

The industry's largest mobile broadband net-* allows customers in the IlnoxYllle and Chattanoop areas to experience slgnlflc.antly
· faster ~age upload speeds of 350·500 Kbps (compared with 50-70 Kbps on current EV·DO networks) and average download speeds of
· 600 Kbps·1.4 Mbps (from 400·700 Kbps). Sprint's IJP!lraded mobile broadband network was awarded thec~ed PC Magazine Editors'
· Choice Award selected by a panel of PC Magazine editors. and IeadinI industry experts.

, ""Sprint customers in Tennessee can now take adYiIntage of the largest mobile broadband network to send and recelYe information at
· speeds that rival some DSl offerings without being tied to a desk,- said CI1IYeI"l Shumaker, Sprint ll(ell \lice president of sales. ""1"his

leading technolo!lY giVes our customers the powerful combination of mobility and speed so they can manage their business and personal
IMs while on the Ill.·

Upgraded EV-DO ReYislon Ac_.will be available throuJhout most of the Greater ChaUlltlOOIa and KnellvI\le areas includinl:

· •• Downtown ChaltlltlOOla and Knoxville and most of the surroundint suburbs

•. ChattlltlOOla Metropolitan Airport and McGhee Tyson Airport

· •. Along most of the Interstate 75 Corridor between ChattlltlOOla and Knoxville

· Currently, Sprint provides mobile broadband ser\Ilces throuthout Tennessee including in and around Ml!mphis, Jackson. NashYllle and
· Murfreesboro and many areas in between. The upgrade to the faster technology is part of Sprint's ongoing investment in its wireless and
wlrellne networks nationwide. Last year, Sprint spent more than $55 mlWon in Tennessee and S7 bitllon nationally tli) 1mpr0\ll! its

· networks.

The Sprint Mobile Broadband Network is the nation's largest mobile broadband network, reachln!l more than 209 million people
· nationwide in more than 10,700 communities as well as 1029 airportS. Sprint will continue to upgrade its mobile broadband network to
the faster EV·DO Revision A technolo!lY for the rest of 2007 which will further dri\Il! Sprint's Wireless data leadership as customers will be
able to use the upgraded network to utilize applications such as all IP video telephony, high'performance push-to·talk lwalkie-talkie

· service), multi·user video conf_int. real-time gamintllnd video strelllllin!las they become llVailable.

Device Portfolio And GPS leaderShip

· Sprint also has the industry leading portfolio of Revision A·capable de\Ilces including the Merlin EXnO by Novate! Wireless (Nasdaq:
NVTl), Sprlnt"s first EV·DO ReYislon Acapable ExpressCard, the Novatel Wireless uno USB deYlce and three PCMCIA Type II Mobile

· Broadband cards. Other devices embedded With Sprint's EV·DO ReYislon A tec:hnokl!lY include laptClpS like SonYs VAIO VGH·TXN10 Series
and rugged. stand·alone connectiVity deYlces like Alrlink's PinPoint X and Raven X. All of the Sprint EV~ Revision A·capable deYlces will
also work on the mobile broadband network in areas where the EV-DO ReYisIon A IJP!lrade is no( yet available.

Sprint customers with the Novatel Wireless uno and Novatel EX720 now halll! the power to use the first Locatlon Based Ser\Ilces fLaS)
capability on a Revision A connection card through an enhanced ~ion of the Sprint Connection Manqer software. Users of these cards
will be able to perform location based searches tli) find a nearby restaurant, gas station. bank and other points of interest without havilll

. to input their current location. This basic Sprint location and search usage is included as part of Sprint's flexible data and unltmlled data
connection card plans. Current users can obtain the software by checking for updates using their Sprint Connection Manager, or it can be
downloaded from www.sprint.comJdownloads.

Greater Value for Customers

Customers signing a two·year Sprint subscriber agreement may be eligible to receiYe unlimited data tJ5iI!e for S59.99 per month lno
separate \/Olce plan required). Other individual ser\llce plans for all mobile broadband devices currently ranae from 539.99 per month for
40 MIl to 579.99 per month for unlimited data usage with a one year subscriber qreement. Rates apply to all Poweor Vision useors and do

http://newsreIeases.sprint.com!phoenix.zhtml?c= J27 I49&p=iroI-newsArticle_Print_newsr... 9/26/2008
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not chanlle in areas that hay!.' been upgraded to [V·DO Revision A.

Additional infcmnation on the Sprint Mobile Broadband Network. includill!l cO\lel'aee maps showing current and future coverage. Mobile
Broadband service plans. and the latest access devices. can be fllUl'ld at http://poweNislon.sprlnt.com/lllOQilebroadbane/.

About Sprint Nextel

Spnnt Nextel offers a comprehensive range of wireless and' wireline communications services brill!ling the freedom of mobility 10
consumers. businesses and gO\lel'nment users. Sprint Nextel is widely recognized for developing. engineering and deploying Innovative
technologies. including two robust wireless networks serving 53.1 million customers lit the end of 2006; industry·leadlng mobile data
services: instant national and international walkie· talkie capabilities; and an award·winnill!l and global Tier 1 Internet backbone. for
more information. visit www.sprint.com. .

CONTACT: Sprint Nextel
Kristin Wallace. 404-649·1625

, kFisf,lA.£.waUace@>Sp/1l'Jt·CGm

SOURCE: Sprint Nextel

hnp:llnewsreleases.spnnt.-coJn/phoenix.zhtm''?c=127 I49&p=iro.-newsArtic.e_ Print_newsr... 911612008
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Sprint Enhances Networks, Expands Cover. ThroughoUt Tennessee

Sprint Customers 6eneftt: 120 New Sit~ In Tennessee

I'lASHVILLE. Tenn.··!8USINESS WIRE}··Jan. 23. 2OOIl··Sprlnl INYSE:S' customE'n ltl Tennessee can oow enjoy the benefits of SprinlSpeed
ITM) from even mGre plaCes 10 the statt'. DurIng 2007. Sprint added 120 new cell slt~ to its Nationwide Sprint Network and Hextel
NatlOl'lllINetwork.

SpriAl customers can take advanlaBe of the recent enhancements ltl the foltowinl communities:

• Chattanooga
• Clarllsville

.• Knoxville

• MefI'IPhis metro area
• Nashville metro area

"Sprlnt is constantly working to enhance and expand its networks throughout TI!lVM!SSeE.' and the country; said Carolyn Rehling, area vice .
president for Sprint. "Sprint offers customers the largest voice calling area. largest mobile broadband network and the worlcfs fastest

: and largest push·to·talk netWOrk. This giv~ our customers the ability and tools they need to stay in touch With their family, f~ and
busineSS assoctates.·

Nationally during 2007, Sprint expects to add more than ".000 cell sites to the Nationwide Sprint Network and ~tel National Network.
Both networks are currently perlonning at their best-ever levels, which means fewer blocked or dropped calls. translating to better
connections for customers.

Current and prospective customers can view coverage maps using the Sprint Coveralt' Tool, which is available at
www.sprint.com/coverage and at self·servlce touch·screen kiosks at /IlIIny Sprint Nextel retall stores. The tool equips customers with
knowledge about network coveraBe In the areas where they live, work and play, and helps them make Informed decisions regarding
SE'f"Vices from Sprint. By entering an address or ZIP code. customers can check the llVaiiability of Wireless coverage and recently added

. cell sites on the Hextel Nationlll Network, NationWide Sprint Network or Sprint Mobile llroadband Network.

AboUt Sprint Hextel

Sprint NextI.'I offers a comprehensive range of Wireless and Wiretme communicatioAs services bringing the freedElm of mobility to
consumers. businesses and government users. Sprint NeXlelis wlclety recoenlzed for cleveIoping. engineering and deploying innovatiVe
technologies, including two robust wireless networks serving about 54 million customers at the end of the third quarter 2007; Industry·
leadinll mobile data serviC~; ins~ant national and International walkie·talkie capabilities; and a lliobal Tier 1 Internet backbone. For
more Information, visit www.spnnt.com.

CONT.ACT: Sprint
Media Contact:
Kristin Wallace. 40<1·649·1625
Kristin.c.wallacc4'sprint.com

SOURCE: SprInt

hup:linewsreleases.sprinl.i:om/phoenix.zhtml?c=127 I49&p=irol-newsArticle_Print_newsr... 9/2612008
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CMA 650 - Johnson, TN-8

CMA 650 is a small CMA with a total population of only 18,107. The proposed
transaction will reduce the number of competitors in the CMA from four to three.

TheCMA

CMA 650 is located in the Blue Ridge Mountains and is composed of only one county:
Johnson. The total population is 18,107. Approximately one-third of the CMA's
residents live in the zip code that includes Mountain City, the largest town in the CMA.
Mountain City is about 50 miles northeast of Johnson City (CMA 85).

CMA 85 is part of a larger Economic Area, suggesting that consumer choice is not
limited by the confines of the CMA. The Commerce Department defines an Asheville­
Brevard EA with a total population of 648,684 - ranked 100th among 179 EAs in the
nation. As the FCC has noted, EAs are most likely to "capture the market where the
average person would shop for and purchase his or her mobile phone most of the time
near horne, near the workplace, and all of the places in between.")

Competitor Presence

Based on carrier websites, there are currently four carriers operating in CMA 650: Alltel,
AT&T, SprintNextel, and VZW. T-Mobile owns considerable spectrum covering CMA
650;2 however, the carrier's website indicates it does not currently offer service in any of
the CMA's zip codes.

Spectrum: As illustrated at Tab 4, across CMA 650:

• VZW has 62 MHz of cellular, PCS, and 700 MHz spectrum. It also holds 20
MHz of AWS spectrum. Alltel will contribute 25 MHz of cellular spectrum to the
combined entity.

• AT&T has 52 MHz of PCS and 700 MHz spectrum.

• SprintNextel has 34 MHz of PCS and SMR spectrum; 10 MHz of G block
spectrum; and 20 MHz of AWS spectrum owned jointly with cable companies
and news operators.

• T-Mobile has 45 MHz ofPCS spectrum and 20 MHz of AWS spectrum.

Network coverage: Network coverage for the five carriers is shown in Tabs 5 and 6.
American Roamer coverage maps (Tab 5) show that Alltel provides coverage throughout
most of the CMA. Verizon and SprintNextel cover major roadways and population

FCC, 12th Annual CMRS Competition Report (Jan. 2008), para. 221.

T-Mobile recently acquired SunCom, which holds spectrum in CMA 650.
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centers. AT&T appears to cover the areas around Mountain City and Shady Valley. The
carriers offering service in CMA 85 cover the following percentages of the land area and
population of the CMA:3

Carrier

VZW
Alltel
AT&T
SprintNextel
T-Mobile

Percent of Population
Covered,.=..=..------+ -=-=-----------1

Carrier websites show that Alltel and SprintNextel offer service in all zip codes in the
CMA. VZW and AT&T offer service in Mountain City (zip code 37683). VZWaiso
offers service in Laurel Bloomery (zip code 37680), a small village with about 550
residents (Tab 6).

Retail outlets: None of the carriers offering service in CMA 650 has a retail presence in
the CMA.

Entry and Expansion

Because of its limited size, CMA 650 can be served with relatively modest network
investments. Entry and expansion have not taken place to the same degree as in more
populated, urban CMAs. However, carriers have made significant investments in close­
by areas in Tennessee and are committed to expand coverage even further (Tab 10):

• In February, 2008, AT&T announced an investment ofmore than $62 million in
its wireless network in Tennessee. AT&T stated its intention to add 43 new cell
sites in the state and to roll out its higher speed wireless network by the end of
2008. AT&T has spent more than $3 billion on its wireless and wired networks in
Tennessee over the past 10 years.

• In January 2008, Sprint announced that it had added 120 new cell sites to its
network in Tennessee, noting that it was working "to enhance and expand its
networks throughout Tennessee and the country."

• T-Mobile completed its acquisition of SunCom in February 2008, resulting in 1.1
million new T-Mobile customers in North Carolina, South Carolina, Tennessee,
Georgia, Puerto Rico, and the U.S. Virgin Islands. Though T-Mobile does not
currently appear to serve CMA 650, the acquisition will enable T-Mobile to
combine its national brand and SunCom's existing network to form a stronger
competitor in Tennessee.

VZW coverage based on internal data (status: 2Q 2008). Other carriers based on American
Roamer data (status: June 2008) and population estimates by ESG Technologies Corp. (2007 data).

- 2 -
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CMA Licensee Inrormation

State TN
FIPS 47091

Cell-A
(25 MHz) VlW

Cell-B
(25 MHz ALLTEL

PCS-A T-Mobile (20)/
(30 MHz) AT&T (10)
PCS-B

(30 MHz) AT&T
PCS-C3

(10 MHz) Vista
PCS-C4 Vista (5)/ T-
10 MHz) Mobile (5)
PCS-C5

(10 MHz) T-Mobile
PCS-O

(10 MHz) Sprint
PCS-E

(10 MHz) Sprint
PCS-F
10 MHz T-Mobile

2 GHz "G-Block"
(10 MHz Sprint

800 MHz SMR
14 MHz) Sprint

Lower700-C
(12 MHz) AT&T

Lower 700-0
(6 MHz QUALCOMM
700-A

(12 MHz) King Street
EA Wireless, L.P.

700-B Broadband
(12 MHz) Wireless

CMA Unlimited, LLC
700-C

(22 MHz)
REAG VZW

700-0 Unassigned
(10 MHz) (Nat'l Public
National Safety Network)

700-E
(6 MHz) Frontier

EA Wireless LLC
AWS-A

(20 MHz) Carolina West
CMA Wireless

Licensee information above for reference purposes only
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CMA Licensee Information

AWS-B
(20 MHz)

EA SpectrumCo
A S-C

(10 MHz)
EA AWS Wireless

AWS-D
(10 MHz)

REAG T-Mobile
AWS-E

(10 MHz)
REAG T-Mobile

(20 MHz)
REAG VZW

Licensee information above for reference purposes only
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Johnson County QuickFacts from the US Census Bureau Page lof2

State & County QuickFacts

Johnson County, Tennessee

People QuickFacts
Johnson
County Tennessee

Population. 2006 estimate
Population. percent change. April 1, 2000 to July 1. 2006

Population. 2000
Persons under 5 years old, percent. 2006

Persons under 18 years old. percent. 2006

Persons 65 years old and over, percent. 2006

Female persons. percent. 2006

White persons. percent. 2006 (a)

Black persons. percent. 2006 (a)

American Indian and Alaska Native persons. percent. 2006 (a)

Asian persons. percent. 2006 (a)
Native Hawaiian and Other Pacific Islander. percent. 2006 (a)

Persons reporting two or more races. percent. 2006

Persons of Hispanic or Latino origin. percent. 2006 (b)

White persons not Hispanic, percent. 2006

Living in same house in 1995 and 2000. pet 5 yrs old &over

Foreign bom persons. percent. 2000
Language other than English spoken at home. pet age 5+. 2000

High school graduates. percent of persons age 25+.2000

Bachelor's degree or higher. pet of persons age 25+.2000

Persons with a disability. age 5+. 2000
Mean travel time to work (minutes). workers age 16+.2000

18.043

3.1%

17,499

4.5%

17.7%

16.4%

46.1%

96.2%

2.8%

0.4%

0.1%

Z

0.5%

1.0%

95.3%

63.3%

0.6%

1.9%

58.4%

6.9%

4,891

32.0

6,038.803

6.1%

5.689.283

6.6%

23.9%

12.7%

51.1%

80.4%

16.9%

0.3%

1.3%

0.1%

1.0%

3.2%

77.5%

53.9%

2.8%

4.8%

75.9%

19.6%

1.149.693

24.5

"-'H'~~~'i;g'~;:;it~:"2006'-'-""'-""-"""'-"" -.._-.-._ - - - -._--.·.-.-· - ---8~484-····--··-2~681:-i50·

Homeownership rate. 2000 79.7% 69.9%

Housing units in multi-unit structures, percent. 2000 6.5% 18.7%

Median value of owner-occupied housing units. 2000 $72,200 $93.000

TennesseeBusiness QuickFacts

·-·H·~~_;_;h~ld;:2000·---·_-·-·------·--·--------------.---.- -.-6.827··'·--···-2:232~05·
Persons per household. 2000 2.35 2.48

Median household income. 2004 $25.628 $38.945

Per capita money income. 1999 $13.388 $19.393

Persons below poverty, percent. 2004 21.8% 15.0%

Johnson
County

Private nonfarm establishments, 2005

Private nonfarm employment. 2005

Private nonfarm employment. percent change 2000-2005

252

2.690

1.2%

133.0981

2.378.754 1

-0.5%1

hup:/lquickfacts.cCl1Sus.gov/q IO/statcs/47/47091.html 9/28/2008
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Johnson County Quick Facts from the US Census BUTcau Pagc2of2

Nonemployer establishments, 2005

Total number of firms, 2002
Black-owned firms, percent, 2002
American Indian and Alaska Native owned firms. percent, 2002

Asian-owned firms, percent, 2002
Native Hawaiian and Other Pacific Islander owned firms, percent, 2002

Hispanic-owned firms, percent, 2002
Women-owned firms, percent, 2002

1,220

1,293
F

F
F

F
F

34.3%

422,761
454,366

5.9%

0.8%
1.6%

S

0.9%

26.0%

TennesseeGeography QuickFacts

'-'M~-':;~f;ct~-;'~-;':;-;h'ip';~;;i~:'2002($·1000)·.··------··---·.-·------·-·---------------------1·18:955-'---'109:293:454--

Wholesale trade sales, 2002 ($1000) 0 97,792,030
Retail sales, 2002 ($1000) 75,421 60,136,403
Retail sales per capita, 2002 $4,232 $10,382
Accommodation and foodservices sales, 2002 ($1000) 6,273 8,024,900
Building permits, 2006 4 46,003
Federal spending, 2004 ($1000) 121,777 45,440,5431

Johnson
County

Land area, 2000 (square miles)

Persons per square mile, 2000

FIPS Code
Metropolitan or Micropolitan Statistical Area

298.47
58.7
091

None

41,217.12

138.0
47

1: Includes data not distributed by county.

(a) Includes persons reporting only one race.
(b) Hispanics may be of any race, so also are included in applicable race categories.

0: Suppressed to avoid disclosure ot confidential information
F: Fewer than 100 firms
FN: Footnote on this i1em for this area in place of data
NA: Not available
S: Suppressed; does not meel publication standards
X: Not applicable
Z: Value grealer than zero bulless than halt unit of measure shown

Source U.S. Census Bureau: Stale and County QuickFacts. Data derived trom Population Estimates. Census of Population and Housing,
Small Area Income and Poverty Estimales, State and County Housing Unit Estimates. County Business Pattems, Nonemployer Statistics,
Economic Census. Survey of Business Owners, Building Permits. Consolidated Federal Funds Report
Last Revised: Friday. 25-Jul-2oo8 15:41:26 EDT

hltp:llquickfaers,ecnsus.gov/qfdlstatcsl47/47091.html 9/28/2008
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COMMUNICATIONS, July 19,2007.
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M2 Prcsswire

July 19.2007

LENGTH: 1682 words

HEADLINE: News Flash: AT&T Announces Expansion of Wireless Covera£e in Tennessee

BODY:

M2 PRESSWIRE-JULY IY. 20m-News Flash: AT&T Announces Expansion of Wireless Coverage in Tennessee
<!,';. IY94-21107 M2 COIVIMUNICATIONS LTD

Market Gainer is quk'kly emerging as the one stop shop for international small-cap investors looking to stay a step
ahead of the markets. At'tivity on the NYSE market has broughl this company to the allention of our research Icam.
AT&T Inc. tNYSE: T). is responding 10 the ullenlion of investors. Our goal is to create a community of inlernational
inveslOrs who CtHlsislently and effe<:lively <:apitalil.e on Ihe enormous gains the smull-cap Canadian and American
ex<:hanges otfer,

July IY - AT&T tNYSE: Tl. the mllion's largesl wireless <:arrier. has announced an investment of more than $13
million in T",nnessec's wireless network in 20tH, This brings AT&T's Ihree-year invesunent in Tennessee to more than
$4tX) million,

AT&T has delivered dram,tlit' changes in Tennessee through the introdoction of a lliazing-fast 3G network: the
synereies Ih:1l come from heing part of AT&T. the world's largest communications company; and the company's
<:~lIltil;uing efforts to ",xpand and enhance its network operations.

"We are accelerating the changes that our <:ustomers see and experience in Tennessee. and that's a.s exdting for the
company as il is for t'uslomers and employees." said Jim Thorpe, AT&T's vice president/general manager for wireless
operalions in Tennessee and Kellltlcky.

"Our goal is te' ensure lhat AT&T t'ustomers have the very hest wireless experience possible -- which indudes
unmatched covcrage ;lIld tjualily of servicc." Thorpe said. " We have heen working hard for many years to enhullt'c
service li,r our <:uslol1lers and 10 provide tht' best value t',alling plill1s HIllI CUlling-edge wirele,s.~ devices."

Network enh,ulC<'l1Iellls p);lIlnetl for 2007 in Tennessee indl/de:

__ Four cell sites in alltJ around Clarbville and FOt1 Camphell Army !'lase, These sites will provide needed Coverage
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alTOSS the residential area and Ihe Operations ,lreas of Fort Campbell and in nearby Clarksville.

. _A new site in the Sunny Brook community in Sullivan County in Tennessee will improve coverage in ami near
Ihe community. as well itS greally improviug coverage along U.S. Highway liE.

-- A flew sile neitr Monleagle will improve coverage along Interstate 24.

__ A new site in Challanooga will improve mverage in and around Hamilton Place lvlall. as well as rhe surroumling
retail areas. Coverage along Igou Gap and Gunbarrel Road will also be improved.

An illlportilllr a<ldilion to AT&Ts wireless network was the launching of broadhand 3G service in 2006. This
third-generation service now gives Nashville. Knoxville and Memphis customers access to DSL-type speeds for their
laptops. with the ability to access the Intemet and work with e-mail from anywhere within the 3G network. Handset
custOlners have acceSS to the I'ltest entertainment. news and weather programming through AT&T Video and AT&T

Music.

"The versatility of our network is unsurpassed." Thorpe said. "Since our network is based on the GSM standard. if a
customer leaves our 30 service footprint. they will automatically convert to our EDGE network -- the largest high speed
data network in the country. With other services. a customer could lose their access until they re-enter a comparable
network." AT&T customers also can browse rhe Web and perform other data functions in more than 130 countries and
can make a phone call in more than 190 countries and territories.

AT&T diligently monitors the quality and coverage of its network. In addition to third-party vendors who assess the
company's network performance. AT&T network engineers constantly monitor the network and drive approximately
450,000 miles of highway across Tennessee, Kentucky and southern Indiana each year to ensure lhe network is
operating at peak efficiency. That's equivalent to more than 17 lripsaround the world.

Thorpe said consumers received an immediate boost as a result of AT&T's gmwth through the new AT&T
UnilylSM) plans. Subscribers to this plan have the ability to call all AT&T landline and wireless customers at no
additional charge. for a free calling community of more than 100 million people.

AT&T's wireless stores also have been offering products. such as high speed Internet. since 2006, Thorpe said the
addition of AT&T producb to wireless stores is only a small part of the benefit that comes from AT&T's growth. Here
in Tennessee. there are 48 AT&T company-owned stores.

'Through our ability 10 combine wireless and wireline networks. AT&T is 3\,'celerating the convergence of new
voice. data and video services that will lead the industry's shift to next-generation. Internet Protocol-based
tedlllologies." Thorpe said. "IP is the new foundation of our business and ell<lbles us to give consumers and businesses
what they arc demanding -- 24/7 access to any content or application on any device, wired or wireless."

The rebranded I.SOO AT&T-owned stores signal more than a change of company name. itrellecls the new direction
of AT&T. The iPhone. an AT&T exclusive product. combines three amazing products -- a mobile phone. a widcscreen
iPod and a breakthrough Internet device. The iPhone combines both communications and entertainment and represents
the flllute of mobile phones.

'The IXllll1m line is that AT&T is the premier wireless comp'lIly in the counlry." Thorpe said. "We're otT to ,1 great
start already. and the fUlure promises to be very exl"iting for Tennessee."

Note: This AT&T release and other news announcements are avail'lble as part of an RSS feed al
http://www.aU.clllllJrs•.

Aboul AT&T



REDACTED - FOR PUBLIC INSPECTION

Paee 3
News FI<lsh: AT&T Announ~'esExpansion of Wireless Coverdge in Tennessee M2 Presswire J~lly 19. 2007 ~

AT&T Inc. (NYSE: Tl is a premier comlllunications holding company. Its sub:.idiaries and affiliates. AT&T
oper.1ting wmpanics. ,Ire the providers of AT&T services in the Vnitetl States and around the world. Among their
offcrings are the world's 1110st advanced IP-based business cOlllmunications services and the nation's leading wireless.
high speed Intemct access and voice services. In domestic marketl;. AT&T is known lOr the tlirectory publishing ,lilt!
advertising sales leadership of its Yellow Page., and YELLOWPAGES.COM organizations. and the AT&T brand is
licensed to innovators in such fields as communications equipment. As pm'! of its three-screen integration strategy.
AT&T is expanding its TV cnteltainment offerings. Additional infonnation about AT&T Inc. and the products and
services provided hy AT&T subsidiaries and uffiliates is availal>le at http://www.au.com.

2007 AT&T KriO\Siledge Ventures. An righL'; reserVed: AT&T and the AT&T logo are trademarKS (If AT&T
Knowledge Ventures. For more intormation. please review this announcement in the AT&T newsroom at
http://www.att.com/newsroom.

During moming Iratling shares are up .25% to $.W.73 with over 6 million in volume. The Market Gainer Research
Team will continue to gauge the shon and long term affects that this announcemcOI will have on the company

For a complimentary sul>scriplion to the newest and most exciting online financial ncwsleller on the markel. visit
www.markelgainer.com.This article is available for viewing ill the featured articles section on our website. No CreJit
Card infonnation needed.

The Financial Infonnation and Financial Conlent provided by Markelgainer,com is for informational purposes only
and should not he used or constmed as an otJ"er to sell, a solicitation of an ofrer to buy. or endorsement.
recommendations. or sponsorship of any company or security by Marketgainer.com. You acknowledge and agree that
<lny request for infonnation is unsolicited and shall neilher constitute nor be construed as investmenl advice hy
Marketgainer.coll1 to you. It is strongly recommended that you seek outsideadviee from a qualified securities
professionill prior to making any securilies investment, Marketgainer.com does not provide or guarantee any legal, lax.
or accouOling advice or advice regarding the suitability. profitability. or potential value of any particular investment,
security. or inlorn131ional source.

All material herein was prepared by based upon information believed to be reliable. The information contained
herein is not guaranteed by Market Gainer to he accurate. and should nol he considered to he all-inclusive. The
companies that are discussed in this opinion have not approved the statements made in this opinion. This opinion
contains fOfW'lrd-looking statements that involve risks and um:ertainties. This material is for informational purposes
only and should not he constmed as an otler or solicitation of an offer to buy or sell securities. Market Gainer is not a
licensed hroker. hroker dealer, milrkel maker, investment banker, investment advisor, analyst or underwriter. Please
consult a broker hetore purchasing or selling any securities viewed on or mentioned herein.

This release contains "forward-looking stlllements" within the meaning of Section 27A of the Securities Act of
1933. as amended. and Section 21 E the Securities Exchange Act of 1934, as amended and such forward-looking
statements ,Ire made pursuant to the sale harbor provisions of the Private Securities Litigation Reform Act of 1995.
"Forward-looking statements" describe future expectations. plans. results, or strategies and are generally preceded hy
words such as "may". "rlllure". "plan" or "planned". "will" or "should", "expected," "anticipates". "draft", "eventually"
or "projected". You arc cilutioned that such statements <Ire subject to a multitude of risks and un~"Cnaintics th,lt ~'ould

~'ause future drCUlllslances. events. or resulls to differ materially from those projected in the forward-looking
statement:.. including the risks Ihat actual resulls may differ materially from those projected in the forward-looking
statements as a resull of various fa<:tors. and other risks idelltilied in a companies' anllual report on Form IO-K or
Ill.KSB and other filings made by such company with rhe Securities and Exchange Commission.

(M2 Comlllunications Ltd disclaims all liability for information provided within 1'.12 PressWIRE. Datil supplied hy
named party/parties. Further information on 1'.12 Press\VIRE can be obtained at hllp:l/www.presswire.net on the world
wide web. Inquilies 10 info@m2.colll).


