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U.S. Census Bureau- - -~ .

State & County QuickFacts

Johnson County, Tennessee

Johnson
People QuickFacts County Tennesses
Population, 2006 eslimate 18,043 6,038,803
Population, percent change, April 1, 2000 to July 1, 2006 3.1% 6.1%
Population, 2000 17,499 5,689,283
Persons under 5 years old, percent, 2006 4.5% 6.6%
Persons under 18 years old, percent, 2006 17.7% 23.9%
Persons 65 years old and over, percent, 2005 16.4% 12.7%
Female persons, percent, 2006 46.1% 51.1%
White persons, percent, 2006 (a) 96.2% 80.4%
Black persons, percent, 2006 (a) 2.8% 16.9%
American Indian and Alaska Nalive persons, percent, 2006 (a) 0.4% 0.3%
Asian persons, percent, 2006 (a) 0.1% 1.3%
Native Hawaiian and Other Pacific Islander, percent, 2006 {a) Z 0.1%
Persons reporting two or more races, percent, 2006 0.5% 1.0%
Persons of Hispanic or Latino erigin, percent, 2006 (b) 1.0% 3.2%
White persons not Hispanic, percent, 2006 95.3% 77.5%
Living in same house in 1995 and 2000, pct 5 yrs old & over 63.3% 53.9%
Foreign born persons, percent, 2000 0.6% 2.8%
Language other thar English spoken at home, pct age 5+, 2600 1.9% 4.8%
High school graduales, percent of persons age 25+, 2000 58.4% 75.9%
Bachelor's degree or higher, pct of persons age 25+, 2000 6.9% 19.6%
Persons with a disability, age 5+, 2000 4,891 . 1,149,683
Mean travel time to work (minutes), workers age 16+, 2000 32.0 24.5
Housing units, 2006 8,484 2,681,150
Homeownership rate, 2000 79.7% 69.9%
Housing unils in multi-unit structures, percent, 2000 6.5% 18.7%
Median value of owner-occupied housing units, 2000 $72.200 $93,000
Households, 2000 6,827 2,232,905
Persons per household, 2000 2.35 2.48
Median household income, 2004 $25,628 $38.945
Per capita money income, 1999 $13,388 $19,393
Persons below poverty, percent, 2004 21.8% 15.0%
Johnson
Business QuickFacts County Tennessee
Private nonfarm establishments, 2005 252 133,0081
Private nonfarm employment, 2005 2.690 2,378,7541
Privale nonfarm employment, percent change 2000-2005 1.2% -0.59%1
{ 9/28/2008

http://quickfacts.census.gov/qld/s1aies/47/4 7091 himl
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Johnson County QuickFacts from the US Census Burcau Page 2 of 2
Nonemployer establishments, 2005 1,220 422,761
Total number of firras, 2002 1,293 454,366
Btack-owned firms, percent, 2002 F 5.9%
American Indian and Alaska Native owned firms, percent, 2002 F 0.8%
Asian-owned firms, percent, 2002 F 1.6%
Native Hawaiian and Other Pacific Islander owned firms, percent, 2002 F B
Hispanic-owned firms, percent, 2002 F 0.9%

34.3% 26.0%

Women-owned firms, percent, 2002

118,955 109,293,454
O 97,792,030
75421 60,136,403

Manufacturers shiprnents, 2002 ($1000})
Wholesale trade sales, 2002 ($1000)
Retail sales, 2002 ($1000}

Retail sales per capita, 2002 $4,232 $10.382
Accommodation and foodservices sales, 2002 ($1000) 6.273 8,024,900
Building permits, 2006 ‘ 4 46.003
Federai spending, 2004 ($1000) 121,777 45,440,543"
) Johnson

Geography QuickFacts County . Tennessee
Land area, 2000 (square miles) 298.47 41217.12
Persons per square mile, 2000 587 . 138.0
FIPS Code 091 47
Metropolitan or Micropolitan Statistical Area None

1. Includes data nol distributes! by county,

{a) Includes parsons raporiing only one race.
(b} Hispanigs may be of any race, so also are inchided in applicable race calegories.

D: Suppressed (o avoid disclosure of confidenlial information

F: Fewer than 100 firns
FN: Footnele on this ilem for his area in place of dala

NA: Nol available
S: Suppressed; does npol meel publicalion slandards

X: Not applicable
Z: Value greater than zero but less than hall unit of measure shown

Source U.S. Census Bureau: Siale _and Counly QuickFacls. Data derived fram Population Estimaias, Census of Populetion and Housing,
Smail Ares Income and Poverly Eslimales, Stale and Counly Housing Unit Estimates. County Business Patlems, Nonemployer Statislics,

Economic Census, Survey of Business Owners, Building Permils, Consolidated Federal Funds Reporl
Last Revised: Friday, 25-Jul-200)8 15:41:26 EDT

hup://quick facts.census. gov/qfd/states/47/47091 hitml ’ ' 9/28/2008
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AT&T Announces Expansion of Wireless Coverage in Tennessee, M2
COMMUNICATIONS, July 19, 2007.

Press Release, AT&T, AT&T Expanding Wireless, Broadband Coverage in
Tennessee; Investing $62 Million in Network Upgrades in 2008 (Feb. 19,

2008), htip://www.att.com/gen/press-
room?pid=4800&cdvn=news&newsarticleid=25240.

Cingular Wireless Investing 3235 Million in its Tennessee Network, M2
COMMUNICATIONS, Mar. 24, 2006.

Press Release, SprintNextel, Sprint Enhances Network, Expands Coverage

Throughout Tennessee (Jan. 23, 2008),
http://newsreleases.sprint.com/phoenix.zhtml 7c=127149&p=irol-
newsArticle_newsroom&ID=1099056
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M2 Presswire

July 19. 2007

LENGTH: 1682 words

HEADLINE: News Flash: AT&T Anncunces Expansion of Wircless Caverage in Tennessee

BODY:

M2 PRESSWIRE-JULY 19, 2007-News Flash: AT&T Announces Expansion of Wireless Coverage in Tennessee
€1994-2007 M2 COMMUNICATIONS LTD

Market Gainer is quickly emerging as the one stop shop for international small-cap investors louking 1o stay a siep
ahead of the markets. Activity on the NYSE market has brought this company to the anention of our research team.
AT&T lnc. (NYSE: T). is responding 1o the attention of investors. Our goal is 10 ¢reate a community of international
investors who consistently and etTectively vapitalize on the enormous gains the small-vap Canadian and American

exchanges offer.

July 19 - AT&T INYSE: T), the nation's larges! wireless carrier. has announced an investment of more than $13
million in Tennessec's wireless network in 2007 This brings AT&T's three-year investment in Tennessee to nwre than
$400 miilion,

AT&T has deliverad dramatic changes in Tennessee through the introduction of a blazing-fast 3G network: the

synergies that come from being part of AT&T. the world's largest coummunications company; and the company's
continuing efforts to expand and enhance its netwuork operations.

"We are accelerating Lhe changes that our customers see and experience in Tennessee. and that's as exciting fur the
company as it is for customers and employees.” said Jim Thorpe, AT&T's vice president/general manager for wireless
aperations in Tennexsee and Kentueky.

"Qur gual is 10 ensure thal AT&T customers have the very best wireless experience possible -- which inchwles
unmatched coverage and guality of service.” Thome said. " We have been working hard for many years to enhance
service for vur customens and 1 provide the best value calling plans and cutting-edpe wireless devices.”

Network enhancements planned for 2007 in Tennessee include:

- Four cell sites in and around Clarksvidle and Fort Campbell Army base, These sites will provide needed coverage
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acruss the residential area and the Operations areas of Fort Campbel! and in nearby Clarksvitle,

-- A new site in the Sunny Brook community in Sulfivan County in Tennessee will improve coverage in and near
the community. as well as greatly improving coverage along U.S. Highway HE.

-- A new site near Monteagle will improve coverage along tntersiate 24,

-- A new site in Chaltanooga will improve coverage in and around Hamilton Place Malk, as well a5 the surrounding
retail areas, Coverage along igou Gap and Gunbarrel Road will also be improved.

An important addition 1o AT&T's wireless network was the Javnching of broadband 3G service in 2006, This
third-generation service now gives Nashvilie, Knoxville and Memphis customers access to DSL-type speeds for their
laplops. with the ability to access the Intemet and work with e-mail from anywhere within the 3G network. Handset
cuslomers have access to the litest entertainment, news and weather programming through AT&T Video and AT&T
Music.

"The versatiity of our network is unsurpassel,” Thorpe said. Since our network is based on the GSM standard., if 2
cusiomer leaves our 3Ci service footprint, they will automatically convert 10 our EDGE nerwork -- the larpest high speed
data network in the country. With other services, a customer could lose their access until they re-enter a comparable
network.” AT&T customers also can browse the Web and perfarm other data funcrions in more than 130 countries and
can make a phone cail in more than 190 countries and tesritories.

AT&T diligently moniters the quality and coverage of its network. In addition to third-party vendors who assess the
company's nelwork performance, AT&T network engineers constantly monitor the network and drive approximately
450,000 miles of highway acruss Tennessce, Kentucky and southern Indiana each year to ensure the network is
operating at peak elficiency, That's equivalent (o more than 17 trips around the world.

Thorpe said consumers received an immedizte hoost as a resuli of AT&T's growth through the new AT&T
UnitytSM) plans. Subscribers to this plan have the ability 1o cali all AT&T landline and wireless cusiomers at no
additional charge, for a lree calling community of muore than H0 million peaple,

AT&T's wireless stores also have been offering products, such as high speed Intemet, since 2006, Thorpe said the
addition of AT&T products o wireless stores is only a small pan of the benefit that comes from AT&T's growth. Here
in Tennessee, there are 48 AT&T company-owned stores, '

“Through our abilily 1o combine wireless and wireline networks, AT&T is acvelerating the convergence of new
voice. data and video services thal will lead the indusiry's shift 10 next-generation, Internet Protocol-based
technojogies.” Thorpe said. "IP is the new foundation of our business and enables us 1o give consumers and businesses
what they are demanding -- 24/7 access to any content or application on any device, wired or wireless.”

‘The rebranded |80 AT&T-owned stores signal mure than a change of company name, it reflects the new direction
of AT&T. The iPhone. an AT&T exclusive product. combines three amazing products -- a mobile phone. a widescreen
iPod and a breaktbrough Intemet device. The iPhone combines buth communications and entertainment and represents

the fuiure of mobile phones,

"The battom ling is that AT&T is the premier wireless company in the country,” Thome said. "We're ofT 1o a great
start already. and the Fuiure promises 10 be very exciting for Tennessee.”

Nute: This AT&T release and other news annotncemenis are available as part of an RSS feed it

hip:/fvwww . atioomdrss,

Aboul AT&T
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ATE&ET Inc. (NYSE: This a premier communicalions holding company. Its subsidiaries and affiliates. AT&T
uperating companics, are the providers of AT&T services in the United States and around the world. Among their
offerings are the world's most advanced [P-hased business communications services and the nation's leading wirekess.
high speed Irmemet access and voice services. In domestic markets. AT&T is known for the directory publishing and
advenising sales leadership vl its Yeliow Pages and YELLOWPAGES.COM organizations. and the AT&T brand is
licensed o innovaters in such fields as communications equipment. As pan of its three-screen itlepration strategy.
AT&T is expanding its TY entertainment offerings. Additional information about AT&T Inc. and the products and
services provided by AT&T subsidiaries and affilizies is available ut hup://www.att.con.

T T2007 ATET Kriowledge Venturcs. All vights reseived” AT&T and the AT&T Togo are tradémarks of AT&T

Knowledge Ventures. For more information. please review this announcement in the ATE&T newsroom at
hitp/fwww.att.com/newsroom.

During moring trading shares are up ,25% 1 $39.73 with over & million in volume. The Markei Gainer Research
Team will continue to gauge the short and long term affects that this announcement will have on the company

For a complimentary subscription to the newest and most exciting online financial newsletter on the market. visit
www.marketgainer.com. This article is available for viewing in the lealured articies section on our website. No Credil

Card tnformation needed.

‘The Financial Information and Financial Content provided hy Marketgainer.com is for informational purposes only
and should not be used or construed as an offer to sel!, a solicitation of an offer to buy, or endorsement,
recommendations, or sponsorship of any company or security by Marketgainer.com. You acknowledge and agree that
any request for information is unsolicited and shatl neither constitute nor be construed as investment advice hy
Marketgainer.com 10 you. I is strongly recommended that you seek outside advice from a qualified securities
professional prior to making any securilies invesiment. Marketgainer.com does noj provide or puacantee any legal, tax.
or accounting advice or advice regarding the svitability, profitability, or potential value of any particular investment.

security, or informatianal source.

All material herein was prepared by based upon information believed to be retiable. The information contained
herein is not guaranteed by Market Gainer 1o be accurate. and should not be considered 10 be all-inciusive. The
companies that are discussed in this opinion have not approved the statements made in this opinion. This opinion
contzins forward-looking statements that involve risks and uncertainties. This material is for informational pusposes
only and should not be construed as an offer or solicitation of an offer to buy or sell securities. Market Gainer is not a
licensed broker. broker dealer. market maker, investment banker, investment advisor, analyst or underwriter. Please
vonsult a broker before purchasing or setling any securities viewed on or mentioned herein.

This release contains “forward-looking statements”™ within the meaning of Section 27A of the Securities Act of
1933, as amended. and Section 2| E the Securities Exchange Act of 1934, 2s amended and such forward-looking
statements are made pusuant to the xafe harbor provisions of the Private Securities Litigation Reform Act of 1995,
"Forward-looking slalements” describe future expectations, plans, results. or strategics and are gencrally preceded hy
words such as "may ™. "luture™. “plan” or "planned”. "will" or “should”, "expecied,” "anticipates”, "draft”. "eventually"”
or "projected”. You are vautioned that such stalements are subject to a multitude of risks and uncertzinties that could
vause fulure circumsiances. events. or results 1o ditler materially from those projected in the forward-looking
statemems. including the risks that actual resulls may differ materially from those projected in the forward-looking
statements as a result of various {actors, and other risks identified in a companies’ annual report on Form |0-K or
10-KSB and otler filings made by sich company with the Securities and Exchange Commission.

(M2 Communications Lid disclaims all liability for information provided within M2 PressWIRE. Daia supplied by
named pasty/parties. Further information on M2 PressWIRE can be obtained at http//iwww.presswire.net on the world

wide web. inguiries te info@m2.com).



