
 
 
 

October 27, 2008 
 
Via Electronic Filing 
Marlene H. Dortch, Secretary 
Federal Communications Commission 
445 12th Street, SW 
Washington, DC 20554 

 
Re: Ex Parte Notice 
 ET Docket No. 04-186 
 

Dear Ms. Dortch: 
 
On October 24, 2008, Charles Townsend and the undersigned, both representing Aloha 

Partners, L.P. (“Aloha”), met with Commissioner Tate and Wayne Leighton of Commissioner 
Tate’s office and discussed matters in the enclosed handout.  

 
Pursuant to 47 C.F.R. § 1.1206(b)(2), this notice is being submitted electronically in the 

above-referenced docket.  In addition, one copy of this notice is being transmitted via e-mail to 
Wayne Leighton.  

 
Very truly yours, 
 
/s/  Thomas Gutierrez_____ 
Counsel for Aloha Partners, L.P. 

 
 
Enclosure 
 
 
cc: Wayne Leighton, Esq. 
  
 
 

Writer’s Direct Dial: 
(202) 828-9470 

tgutierrez@fcclaw.com



Aloha’s Revised ProposalAloha s Revised Proposal

• PROPOSED ALLOCATION
– Channels 21‐51 Unlicensed
– Channels 2‐20 Licensed & Auctioned

• POTENTIAL USES: 
– Wireless Broadband in rural areas
Backhaul in urban areas– Backhaul in urban areas

– Mobile TV & Data casting in urban areas
– Restrict channels 2‐13 use to 1 way and backhauly
– Use current Adjacent Channel interference rules

• POTENTIAL VALUE
– Auctions could generate $3‐4 Billion
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Licensing Channels 2‐20 has 
many advantages

1) Is the only way to economically provide 
wireless broadband in rural areas

2) Has over 60% clear spectrum
3) Can generate $3‐4 billion in auction 

revenues
4) Does not impact Commission’s 

unlicensed initiative
5) Can address Broadcaster concerns
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Left Panel: Unlicensed TV White Space Station Coverage.
Right Panel: Licensed Service Provider Coverage.

Source:   “Unlicensed TV White Space Wireless Cannot Provide Substantial Rural Broadband Access”, at page 3, submitted 
in ET Docket No. 04‐186 on October 22, 2008, by Dr. Charles L. Jackson.
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Nearly 2/3 of the spectrum on 
h l 2 20 ill b l dchannels 2‐20 will be clear and 

available for licensingg

Channels %Clear

2‐6 82%

7 13 51%7‐13 51%

14‐20 60%

Total 64%
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Smaller markets typically have 13+ 
l h l f lclear channels, for example:

Fort Wayne, IN                  14 channels            74%

Lafayette LA 13 channels 68%Lafayette, LA                     13 channels            68%

Cleveland, TN                    13 channels 68%

Aberdeen SD 13 channels 68%Aberdeen, SD                    13 channels            68%

Liberal, KS                          15 channels            79%
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Uses for channels 2‐20Uses for channels 2 20

• Rural BroadbandRural Broadband 

• Rural backhaul

b b kh l• Urban backhaul

• Mobile TV and data casting 

• Use current Adjacent Channel interference 
rules
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Auctioning channels 2‐20 could 
$ llgenerate $3‐4 Billion

O er $1 2 billion back p bids for channel 56‐ Over $1.2 billion backup bids for channel 56
(Qualcomm, AT&T, Echostar, Aloha, Vulcan)

Over $3 9 billion of backup bids for channels‐ Over $3.9 billion of backup bids for channels
52&57 (Verizon, MetroPCS, Telephone & Data Systems, 
Cellular South Century Telephone Centennial Wireless)Cellular South, Century Telephone, Centennial Wireless)

‐ Potentially $1‐2 billion for backhaul in metro
markets (T M bil S i t M t PCS L )markets (T‐Mobile, Sprint, MetroPCS, Leap)
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Broadcaster Interference Issues can 
b dd dbe addressed

• Channels 2‐13 restricted to 1 way transmissionChannels 2 13 restricted to 1 way transmission 
and point to point backhaul (current 
interference rules apply)interference rules apply)

• No use of adjacent channels without waiver 
requests (current interference rules apply)requests (current interference rules apply)
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