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MRC Board of Directors and Participating Measurement Services, and (2) violations ot'the
provisions of the Code - these arise from actions of Members, Member-Representatives or
Participating Measurement Services, and can be asserted by any Member, Member­
Representative or Participating Measurement Service.

I. Accreditation-Related Disputes: The procedure for addressing disputes related to
the suspension, revocatIon or denial of accreditation is described in the MRC
Procedures for Accreditation. Ultimately disputes related to these circumstances are
resolved through hearing procedures described in the Procedures for Accreditation,
Article Vl- Hearillg. These procedures are not modified by the Code.

2. Violations of Provisions of the Code: Violations of the Code can be asserled by the
MRC Staff, any Member. Member-Representative or ParticipatIng Measurement
Service.

Any Member, Member-Representative or Participating Measlll'ement Service alleging
violations of this Code shall submit its allegations to the Disciplinary Committee
("Committee"), a Committee comprised or five member-representatives selected by the
MRC Board of Directors. In the event that a member of the Committee must recuse
themselves from the matter, remaining members of the Committee shall hear the matter.
Within 10 days of receipt of the written allegations, the Committee shall notify in
writing, the party against whom the allegations (alleged violator) have been made of the
substance of the allegations. The alleged violator, within 30 days of receipt of the
allegations, shall submit to the Committee a written response to the allegations. The
Committee shall then conduct a full and impartial hearing as soon as practicable tll all
parties concerned. The Committee shall provide at least 30 days notice to the parties as
to the date and time of the hearing. The parties may be represented by counsel at the
hearing, present witnesses and documentary evidence at the hearing. There will be a
stenographic recording or the hearing. The party making the allegation shall go first,
followed by the alleged violator. The Committee, in its discretion may pem1it rebuttal
by the party making the allegation. The parties agree to ful1y cooperate with the
Committee, including complying with any requ~st for information relevant to the
investigation. The Committee decision shall be based on a "preponderance of
evidence" standard, with the burden of proof of establishing a violation of the Code
resting on the party bringing the allegation. The hearing shall be open to Members and
Participating Measurement Services. The Committee, upon reaching its conclusiou,
shal1 prepare a written statement of findings, copies of which shall be provided to the
parties involved and the Executive Director (or the MRC Board Chairman, if the MRC
Executive Director is the alleged violator).

Within 45 days of receipt of the Committ~e's statement of findings, either ofthe parties
involved may request oral argument before the entire MRC Board of Directors
("Board") at a time and place reasonably convenient to the Board. Failure to request a
hearing within the proscribed time period shall be deemed a waiver of the right to Board
review. The parties shall be permitted to make a written submission to the Board or
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Directors. The submission shall contain the following: (1) a statement of tile issues
presented for review; (2) a statement of facts relevant to the issues presented for review:
(3) an argument: (4) a short conclusion. The hearing can be conducted either in person
or telephonically. There shall be a stenographic recording of the hearing. The Board
shall base its decision upon the transcript of the Committee hearing, the Committee's
stalement of findings, the parties' written submission to Ihe Board and Ihe oral
argument. The Board has the authority to reverse, afllrm the Committee's decision and
Ihe authority 10 modify any sanction imposed by Ihe Committee. However, Hny such
determination shall be made only ifat leasl two-Ihirds of the Board members present in
the meeting concur (there musl be a quorum of at minimum two-Ihirds of Board
members present in the meeting for purposes of this proceeding).

Members, Member-representatives and/or Participating Measurement Services thai
disagree with a deternlinalion of the Committee, or as applicable the MRC Board of
Directors, regarding disciplinary aclion shall use Iheir best efforts to seltle such
disagreement.

If the parties are unable to resolve their dispule wilhin 60 business days from the
Committee decision or Board hearing, then the issue shall be settled by arbitration
administered by Ihe American Arbitralion Association ("AAA") under its Commercial
Arbitration Rules and the judgment of the award rendered by the arbilrator(s) may be
entered in any court having jurisdiction thereof. In such an arbitration proceeding each
party shall appoint an arbitrator selected from an approved lisl provided by Ihe AAA,
within 15 days of the referral. The two arbitrators shall mutually appoinl a third
arbitrator selected from the same approved list within 10 days of their appoinlment. If
either party fails or refuses to appoint an arbitrator, the arbitrator appointed by the olher
party shall be the sole arbitrator. If the two arbitrators are unable to agree on Ihe
appointment of a third arbitrator within 10 days, the AAA shall appoint Ihe third
arbitrator selected from the list. The decision of a majority of the members of the
arbitration panel (or a single arbitrator, as the case may be due to a default in
appointment) shall be final binding and subject 10 the provisions of the United States
Arbitration Act (Title 9, United States Code Sections 1-14; 16; 201-208).

The arbitrators' decision shall be in writing and shall provide a reasoned basis for the
resolution of each dispute. Remedies available to the arbitrator in this proceeding will be
limited to Disciplinary Action as herein defined. 'n,e substantive and procedural law of
the State of New York shall apply 10 any such arbitration proceedings. The place of any
such arbitration shall be New York City. Enforcement of the decision may be sought in
any court of compclent jurisdiction. Each paJ1y shall bear its own fees and expenses with
respect to the arbitration and any proceedings related thereto and the parlies shall share
equally the fees and expenses of the AAA and the arbitrators.

D.) Referral to Government Agencies: Consistenl wilh its mandate, the MRC Board of
Directors reserves the right, in inslances of egregious, repeated or willful violations of the
Code, to refer such violations to the appropriate Federal agency.
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Section 4 - Other Matters

1. The MRC staft~ MRC-engaged consultants and CPA fin11S who intcract with the
accreditation process on behalf of the MRC agree to follow the Code insofar as applicable.

2. MRC accreditation voting is complex and based on several sourccs of information­
for example, the Audit Report, Members' professional judgment, various relevant and material
performance melrics orthe Participating Measurement Service and the intended use of the
Participating Measurement Service's data in the marketplace (the intended use of the
Participating Measurement Service's data will be stated by the Participating Measurement
Service upon application for accreditation and should be consistent with the Service's
marketing material). The combination of these sources of information creates very unique
circumstances for each accreditation proceeding. While no single accreditation votc should be
interpreted as precedent setting, especially between different services, the MRC will strive to
assure that accreditation determinations will be made in a fair and consistent manner,
considering the above sources of information.

3. The MRC Staff will provide Members and Participating Measurement Services with
copies of the MRC By-Laws, Procedures for Accreditation, MRC Minimum Standards and the
Code upon request.

4. The MRC, acting through its staff, will notify Participating Measurcment Services in
writing of any contemplated changes in MRC Minimum Standards, Procedures for
Accreditation and this Code and will afford Participating Measurement Services an opportunity
to consult with respect to such changes. The MRC agrees that such changes will be objectively
derived and provided, in writing, to Participating Measurement Services in sufficient time to
permit Participating Measurement Services to incorporate changes to affecled services prior to
the effective date of such changes.

5. The MRC will promptly and accurately communicate in writing to Members and
Participating Measurement Services each grant, withdrawal or change with respect to
accreditation.
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Introduction

The MedIa Ratmg CouncIl, Inc. (MRC) believes that adherence to the following minimum standards lS necessary to
meet the baslc objectives ofvulid, reliable ~nd effective media lludicncc measurement research. Acceptance ofMRC
minimum stand<lrds by a wtlllg service is one of the conditions ofacCTcdnatlon by the MRC, Inc. These arc 11ltcndcd
to be minimum stllndards and neither they, nor imything in ~1RC Procedures, shall prevent any' rat1l1g service from
follOWing higher standards in its operations.

The minimum st<lndurds listed herein arc divided In10 three groups:

A. Ethical and Opcrational Standards

These slundarJs govcm the quality und mt..:gnty ufthe entire process by which r<lllllgs arc produced.

B. Disclosure Standards

These st<lndurds specify the detailed Inforlll<ltloll about a ratl1lg scrVlce, which must be made available to users. '.()
the MRC, Inc., and its audit agent, as well as the form in which the information should be made ilvaih.lble.

C. Electronic Delivcry and Third-Party Processor Supplemcntary Standards

These standards rd1cct addItional requirements for rating services tlUlt deliver audience d<l\a clcctronically and
for third-pany processors that apply for accreditation.



A. Ethical and Operational Standards, _

1. Each mling service shall try constantly to reduce the effects of bias, distortion illld human error 11l all phases
of its acli vItics.

2. Appropnate quality control procedures shall be muintaincd with respect to all extclllal and internal operations
v,.. hich may rL"usonably be assumed to e.\elt significant effects on the final results.

Quality control shall be appl1cd 10, bur not Ilcccssanly limlled to, sample selection, sample implementation,
data collection. data editing, data input, tabululion and data delivery in printed and electronic formats. It shall
include (where relevant) periodic independent internal vcnficallOll of fieldwork and periodic accuracy checks
or meter performance and computer accLllllul;ltions of b;lse dl.lta.

3. The sl.lmple deSIgn for audience survcys (sample frame and sl.lmplillg plan) must, to a rcasonubk degrec,
accurately reflect the SWlistleul population targeted for measurement. In each rating rcpOlt, the statistical
(tmget) POPUl<ltlOllS to whleh measurements <Ire projected must be clearly defined. In lllstunecs \vhere the
sample frame may exclude pmt of the "target" population, such deviations shall be described clearly.

4. All field persol1nd (11leludlllg supervisors) shall be fUllllshcd with detailed wntten instructions and manu ..lIs
covering all steps ofthelr work. Sl~eh personnel shall be thoroughly trained to assure that:

a. They know the responsIbilities of their pOSitions.

b. They understund all instructions governing their work.

e. They \\,111 deviate from such instructions only when Justified by unusul.ll conditIons and Lhat
any such deviations will be reported in writlllg.

d. They reeogl11ze and will uvoid any :.Jet which might telld [0 condition, misrepresent or blUs the
in f'ormaL iOIl obtuined from respondents.

5. To 1l11provC quailty ofpcrformuncc, interviewers and other personnel shull be informed that their work will be
periodically checked by internul quality eomrol procedures and by MRC auditors. Evcry etrolt shull be m:.Jdc
to l\Void divulgence to such persons of the checking procedures and the personnel, times und places seleeLed
for checking.

6. Detailed wnnen instructions shall be maintained to msure uniform procedures in editing operutions. Any
edltlllg changes in diaries or qucS[iOnnUires (additions, deletIons or changes) shall be Illude in un eustly
identifiable manner so thut such edIting changes can be checked or audited. Any routines for <:diung by
computer shull be clcurly documented.



7. Each raring service utilizing computer systems for processl11g 'lUdienec dat8 shall establish procedures to
insure that:

ll. The operations to be performed by the computer system arc documented in sufficient detail to
specify for each computer program at least: the obJet:tive of the program; the Illput data (0 be
Llscd: the editing and processing steps [Q be performcd, <Jnd the output diH~L

b. The compuler progralT',s and dal,l :.Ire diligently protected fi'om LlIlauthori/ed manipulation.

e. Clwngcs III uny computer progrum me documented In enough derail to identify \vhut is being
eh,mged, the reuson for the changes, tests performed to confirm the cffect(s) of the changes,
and the effective date of the changes.

8. The unonymlty of all personnel in any way eoneclllcd with sample respondents or households sh<l\l be
preserved.

9. If respondents have been led 1O believe, directly or indirectly, that they arc pal11cipat1l1g III an uudlence
measurement survey and that their unonymity will be protected, their namcs. 'lddresses and other sueh
identifying information shall not be made known [0 anyone outside the ratlllg serVice orguni"lJl1on, except
that such infom1ation may be provided to:

a. The aud\t finn of the M RC in the performance oLm uudit.

b. The MRC when such disclosure is reqUIred in a hearing before the MRC.

e. Another legitimate mmket research organizution, fOf methodological purposes only, at the
discretion of the rat111g service.

10. ExpeTlJnents in methodology shull not be conducted in conjunction with regular syndicuted surveys unless
previous mdependent tests have indicated [hat the possible effect on the Judience d~lta repon.cd will be
TIllnimal und unless full disclosure is made us provided in B2 below.

11. Ruting SCI"Vlees shall take udequme steps to avoid 111cludll1g 111 audience measurement sO:llllples 'Illy stutioll.
channeL SYSlClll or nelwork (television, ruellO, cable or satellite) principul or employee or any member of their
households bee:.iuse of the possibility of conscious or ulleonseious bias in the rep0l1ing of their medi<l
behavior.

12. III the cvent tlwt <l ruting service has IdentIfied all attempt to bius mcusurement results by a respondent's
submissIon of fabricated mformJtion, it will do whatever mtly be necessary to identify and eli minute such
cuscs. In the event that such cases have been llleluded in published datu, the service will attempt to assess the
effect on results und will notIfy users should this prove to be ofpruetiealsignificanee.

13. All weighting or datu adjustment procedures utilized by a ruting service in the process of e0l1vel1ing basic ruw
di1\a to rating reports shall be based on systematic, logicul procedures. eOllsistently upplied by the ruting
serVice Ulld dcfenslble by empirical UllUlyS1S.



B. Disclosure Standards _

General

A concise descriptIOn of the !;urvcy methodolugy shall be included in each ratlllg rCpOt1. TIm; descriptIon
shJlI Include, but is not to be limited to, a dcscnptiol1 of the survey lechnlque llscd, a delineation of !be ,wca
or <Heas for which 1"atlllgs were reported. the sampling procedures used, periods during \vhich the audience
data were obtamed, criteria for reporting stations, a stJlcl11cnt as to whether weighting and/or adjustment
f<1ctors huvc been used, and u statement as to ,,,hether spccwi interviewing :.lI1d/or rcLricv.t1 techniques have
been used. Addition;]1 dctuils regarding procedures lIsed in sampling (1l1cludlng the selection of samples,
callback procedures, substitution procedures). \vclghtlng area determination, elc., shall be provldcd 10

subscribers 1\1 methodological supplements which shall be Llpdated periodically (at a minimum, unnu<:dly) to
reflect eurrenl policy and practice.

Specific

1. Euch report shall include statements calling attentIon to <.11\ omISSIons, ('l1'ors and bIases known to the rating
service which muy exert u sigllJfieant effect on the findings sI10\\'11 in the report.

2. Euch raling report shall POll1t out ehunges in, or deviutions l1'om, the standurd operating procedures of the
rating scrviee whleh 1lluy exert u signific:mt effect on the reponed results. This notifieallon shull indicate the
estimJtcd m:.lgnllude of thc effect. The notice shull go to subscribers in advance as wcll <IS being prominently
displayed ill the rcpO\1 itself.

3 Eueh rating rcpol1 shull show the number of dIfferent households (or indlviduul or other samplc units)
initiLllly selccecd and designuted \0 provide uudienec lIlform3tion <lnd the number among these that provided
usable ruting data utilized for that specific n:lting report. If any of the uS<.lblc interviews or responses have no!
been included in the fin'll rating report, thut fact und a description of thc procedure by which the responses
used \vere selected shull be ineludcd in the rep0l1.

4. E<.Ieh rating report shull indicate the si.lmple base for the reporting of uny separute JUdlenee dLlta (households
or persons, geogmphic breakdowns such us Metro und TOlal Areu and dr.:mographic tabulations based on age,
sex, cthnic origin, etc.). This information is to be provided on a basis of Ill-tab :md, where approp1'late,
effectIve sample sizes.

5. Geogruphie Jreus surveyed shall be clearly defIned in each r:.lllng rcport .md the Criteria <mellor source used In
the selection of the surve.y areas shall be given. (Thus, if the LlTCiJ survcyed is the Metro ;J.reJ us defined by the
U.S. Census, the report should so state.)

6. The ratlllg service shall show in a prominent place in each report J eOl1lpLlrison of the geographIC distrlbullon
of sample datu \vith universe data as obtained from primury sources. In the cuse of indlvidw.d loeul reports,
the datil shull be shown ill each rcp0l1 according [0 counties or reasonable county groupings. In the case of
services using continuing samples, the above informatIon shllil be publJshed 111 eiJch repon but need be
updated only semi·annually.



7. Each ratIng repon shall slute that the audience data obtained from the sarnplcs used in audiencc measurcment
surveys ure subject to both sampling tlnd non-sampling errors and shull point our thc major non-salllpl1l1g
elYors ",,.hieh are believed to affect the uudlenee estimates.

8. With respect to sampling clTor:

a. Each rating reporl SIHlIl C011tuln st:.II1dard error dutu relevant to the audience estimates
eontilliled therein. Such dilt<l shall be presented whether or not effective silll1ple sizes ure
shown.

b. The report shall also contuin iJ non-technic'll explunmion of the mcalling [l\1d use of standurd
enor JS well <lS a clem guide [Q how the data may be ilpplied to :.Iny givcn estimale containcd
in the repol1.

c. The l11ethod llsL::d to develop standard cn'or cSLimutcs as wcl.l as the formulas used to CompLlt.e
the standard errors shall be fully disclosed. The sen'ICC shall provide a basis for eu1.cul'ning
s<ll1lple errors lor other audience estImates e0I11111only calculated from dutu published in Its
reports, although this matcrlal may be Included in a l1lethodologic;l1 supplement rather th •.II1
the rcpol1 Itself.

d. In order for the MRC to verify the uccuracy of the standard error and effective sJ!1lple Sl/J~~

approximations contuined in a rating report. rating services will be requested periodically to
provide a sample of stand:.lrd errors and effective sample sizes calculated by appropriate
standurd error formulas. Thc MRC may usc this information as a comparison With results
obtained by applying the appro.ximatlOll formulas given ill ratings reports.

9. All weighting or data adjustmcnt proecdmes ulilJzed by a ratmg service in the process ot' converting b'1sie raw
datu to r<Iting repons shall be clearly s[<l[ed and quuntificd. ThiS detudcd information should be available 1\1

each repon or reporting system. Appropn<.lk reference 111aterial shull also describe procedures :.lnd the
reasons (or such adJustments or weighting.

(0. If a rating service establishes minimum requirements for the issu,mee of a rating report or for reponing
stutions, or demographic or geographic breaks. the service shall indie<ltc the minimum number or sample
retums required for each category.

II. If the rating service becomes aware that a station. chanllel, system. or net\\ork h<.ls employed special non­
regular promotional techniques that may diston or "hypc" ratings and/or exhortation to thl.: publil.: to
cooperate in ratings survey's, the rating servIce shall publish a descriptIon of this efrort ill the appropnute
report.

12. If a nlting service has knowledge of uppurCl1t ruting distorting lllfluenees such as comlllulllty po\\er OL1wgcs.
catastrophes or tnll1smission failures. the rating service sh:.tll Il1dieate in its reports that sLleh conditions
eXisted dunng the survey period.



13. Wllh respect to aeereditable but presently non-accredIted surveys conducted by :J eomp'.l11y whieh produces a
mung servlce(s) accredIted by MRC:

a. Efforts must be taken by the company to disclose fully that these oTher services are, 111 raet,
not accredited by the Council. To avoid subseribcr confusioll, the mInimum requirement is:
(I) the repor1 covers for nonMaeeredited servIces be distlllctlvely difTerent from those used all

accredited scrviee(s), und (2) each non-accredited report must carry prominently (on the
OUTside fi'ont cover, inSIde fl'ont cover or the opposIte page) the following statement:

(u) 'ThIS service IS not pU11 of a regulur syndicated ruting servIce uccredited by the MRC
<.llld has not requested accreditation. docs provide one or
n101"C syndiemed scrvlees which arc aeeredircd by the MRC."

Alternative wording may be Llsed if approved In udvanee by the MRC.

b. Surveys executed by a rating service for a specifIC client or ehents shall clearly show that the
report is of a special nature and \lot pm1 of a regulur uecredited syndicated raung service. Such
report shall show the name of the client or clients and shall be (I) easjl~" dist1l1guishablc from
accredited rating reports by usc of dlSlllleTlve repon covers, Jnd (2) notice to this effect mllst
be on the outside front cover, inside front cover or the opposIte page.

c. The MRC accredItation symbol will not be used on any reports which arc not un integrul part
ora serviec accredited by and subject to audit by the MRC.

14. The rating service shi:lll pem1it such CPA fiml(s) designated by the MRC for the purpose or auditing to
review and/or audIt any or all procedures or operations that bear upon the development und reponll1g or
audience estimates.

15. Although thl: anonymity of all personnel eonecllled with sample respondents or households shull bl: preserved
(as required by A.S), the MRC audit finn \\'111 have tile fight to check wuh such personnel and any other
appropri:.lte persons as p:.ll1 of the :.luditing process. (Th(,: audit firm will in its <Judit rep0l1s lll<JlIltain the
anonymIty ofsueh personnel.)

16. Interviewer and supervIsor records shall be maintained ut \cast cleven months by the ruting service to show:
name; dute of'work; time; type of work; location of work; m~mner of payment (e.g., fullMtimc starr, pnrt-t1111e
stuff, hourly, pcr interVIew, conditions [1 [;.l1lyl under whieh bonuses ure pmd, etc.).



17. Each rating service shall maintaIn, for at 'least cleven months frorn the end of the pcriod covered by the report,
all dlUfies and llllervic\vs (or a complete facsimilc thereof), tape records undlor other primary sources or
uudiencc dala. These shu\! include maierml actually used in the preparation of published wting repol1s as well
;lS material collected but not llsed. In addition, each servIce shull rnHintain records of:

<l. All attempts to pluee diaries or meters, or (0 obtuin interviews or wlwtever other forlll of
cooperation is required for the reseJrch techniq\le used.

b. All unsuccessful attempts to obtain information, Ineluuing- but nol lllllltcd to - refusals, not at
home, e"SCS requiring further discussion undior correspondence (e.g., with unotlll'r membcl of
thc household), busy slgnuls (phone), :.lIld returns from post'll uuthontH.::s.

c. Actual or assumed reasons lor non~eooperutlon.

d. Whleh cooperating sample members me ong111<l1 sample sc1cCtlOllS, und which un:: rlrsl,
second, third, etc., substitutions.

18. Rclullled diarics or questionna1J"l's not put Into tabulution 1'01' uny reason (incomplete. IUle, poor quulity,
\\Tong urea, etc.) shall be marked to Indicate the reason for rejection und tiled us provided under 8.17.

19. Each service shull keep doeulllcntution of en·ors of uny type 111 published figures for a pcrlod of two years,

Included in such documentatlon shull be: the length oftimc the CITor :Jffeeted published figures; the cffect of
the cnOl" in absolute and relative terms; its c:Juse; the corrective action t:Jken; and the dIsclosures, if'any, made
to subscribers (copies of notIces, e'.c.). If no Jisclosurc \V:JS mude, the record should indicatc 1111;; reason
underlying tillS dccision.

20. Rat11lg service edit Ill<.lnu<.lls will be Illude uVUllablc to subscnbers at scrvice headqu<l11erS where raw dutu is
made avuilable for inspectIOn.



C. Electronic Delivery and Thit"d Party Processor"
Supplementary Standards _

Gelleral

\n ;Jdditlon 10 groups A and B above, rating ser ....'lccs thut dchvcr audience data electronically and thmJ party
processors of accredited fating sen'ICC datil arc required to adhere to the following mmimum st.mdards. In
these cases, m<lny of the disclosures rcquncd by the millll11Um standards can be made \vith1l1 the electronic
delivery system.

[n this context a "System" refers to the electronic delivery SYSICI11 or the software lIscd by a 1hird p<lrty
processor to lllunipulatc un accredited rating service's data. A ''Tlmd Pm1y Processor" 15 an organil<l!ion that
reprocesses <llldtCllCC d,tta from ~j primilry SUpphL'f to pravtor altcrn,ltlVC report formals, upplicill10llS. CIC.

Specific

I. The System must hlivc rcusonuble controls to prevent:

a. Users from accessing respondent identifying information.

b. Users from altering raw data, such as listening, viewing, rClidershlp, product usage or
qualitative estimlites. Raw dlitu also includes weIghting Jild samplc balancing results.

e. Users from altering System softwarc.

d. Repol1 headings selected by users from being misleadmg. This includes the usc of footnotes
and "nags" wherc nccessary to clarify limitatIons of the data presented,

2. Users or tile Systcm should be alertcd, and reports from the System must delineate:

a. Audience estlmlites produced by the System having suspect reliability, such i.lS in cases of less
thi.l11 minimum reportability. MmimLim requirements for reporting and I'clii.lbilily can change
due to the customizable nature of System anulyscs; in Ihesc lIls1:.lnccs the System shall
indIcate the Jn11limum number of sample rctullls reqUIred for each analyses.

b. Audienec estimates origmalmg from statistlcul models rmher than directly from repol1ed
audIence data \\/Ith documclllation made available to auditors on request.

c. D;lt<.l from non-accredited sources. System reports should clearly dIsclose these situatIOns
usmg language SImilar to Ihi.lt III 8.13 abovc.

d. Sltuatlons of data rcissua\1ce duc to errors.



3. Thc rating scrvice or third pa11y processors Jnust h:.lvC rC;JsonabJe controls to ensure:

i3. U&ers have received the cunent verSIon or the System.

b. Users arc notified timely of elTors l10ted in the Systl.:1ll ulH.l/or dara, and where necessary, tha:
con·cctcd software and/or data arc distl"ibuted tlmcly.

4. Expol·talion of diJtu fi'om the System gell..:r<.llly w:<cs lTlu1l1pulutioll of the duta outside of the control of the
t"i\lil1g sCI"Vlce or third pUl1y processor, thereforc this activity will 110t be accrcdlled. Reasonable efforts must
be 11l;ldc 10 ldenli:·y and dist11lgU1Sh stJ.ndmd rcpol1s of the System froJn repons bJ.scd on exported d~lta.

5. The rating. service or third party pl"Ocessor \s encouraged to ::>upply detailed written :nstruetions, user ll1;Jnuals
or oll-lille help lllcihties to assIst users III propcrly cxccutlllg System functions.

Additional Recommended Standards

III addition to adherence to the Minimum Standards, the MRC requests tl1m Jccreditcd nl\l\lg servIces. Insofar
as possibk, observe the "Recommended Standards for rhc Preparation of Statistical Repol1s 111 Broadcast
Audience ~1casl\rernent Research" and "Standard Definitions of 8roadcast Rcscarc;, Tcrms", both p~lblJshed

by thc NatlOnul Association of Broadcusters, bLt also cndorscd by the Mcdia Ruting Councll '.llld lhc
Advcnising RescJfch Foundation.

For MRC Minimum Standards for A.l 0 and B.2

111 an effort to <lSSISt rese<:rch eompallles in their adhcrence to MRC Mlllll11Um St8ndurds A I0 J.nd 82, thc
MRC suggcsts the following:

l. Each rcscarch cOlllp,my is cncouraged to providc the MRC a "Journal ofCh<1l1gcs" on a quanerly baSIS.
ThIS .loLllllal would includc uny and all changes in melhodology and procedures [h<11 the research
comp:lllY IS planning to lest and/or implement ill the next qUU11cr or, ifknowl1, bl.:yOIH.l. Submission itself,
docs not imply any w<livcr of A 10/82.

~l1ldJor

II. Each :·esearch company is encourag.ed 10 avail themselves of the follOWIng voluntmy "Ll\'c Test
Procedures":



Live Test Procedures

1. Before implementlng a Live Test ot any of the methods and pro~euures useu [() collect audiencl' data, the
h~seafch company agrees to review such proposed tests with (he rvIRC Staff and twu Ad-Hoc MRC Board
members (Hereafter referred to as the MRC Group), detailing the objectives of the test anu the L:omemplated
pr()cedures. Results of prior tests supporting minimal effects, if available, should also he offered.

2. If [Jle evidence suggests to the MRC Group lhm the possible effect on Audil'l\l:e Data will be Illinirnal, then
the research company will be advised that implementation of the test will not be considered a violation of
Minimum Stand.:trd A.lO.

3 Should the MRC Group or the researdl company feel the need fur olltside technical cOllllsel, this would fir~l

be jointly discussed and olltside technical coullsel willl:1e jointly agrec'd Oil.

4. Should the research company request it, the MRC Group would agree not 10 reveal the ~pecifil" nature of
these tests other than to the independent lluditor working with the research company on behalf of the MRC
and, if rcquiretl, 0utside tel'!lllicall'ouI1sel.

5. The research company wlJuld disclose to all subscribers that a test was conullcled rllld reach agreement with
the MRC Staff and the MRC Group as [0 the statclllent(s) to be made. Disclosure, per Mininlulll SI<lndard
B.2, will go 10 subscribers in advance as We'll as being prominently displuyed in the report itself should the
staff J.lld group feel required.

6. Jr is abo understood thai, lJltim"Hely, the decisjull to conduct a live test rests with the research clJl11pallY. The
procedure d~scribetl above is intended to a~sist the research company ill working within the framework of
MRC Standards AIO and B.2.
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From: Anthony Torrieri [mailto:atorrieri@mediaratingcouncil.org]
Sent: Friday, May 16, 2008 5:33 PM
Cc: 'givie@mediaratingcouncil.org'; 'David Gunzerath'; 'jpeacock@peacockresearch.com'; 'Albana Gashi';
'randy,pyle@ey.com'; 'nick.terlizzi@ey.com'; 'jackson.bazley@ey.com'
Subject: Cell Phone Impact On Telephone Sampling

To: MRC Audited Services Utilizing Telephone Sampling Methods

Recently the CDC published statistics on the incidence of "Cell Phone Only" (CPO) households
in the United Stales along with other findings related to wireless telephones based on their July­
December 2007 NH IS study. The preliminary report indicates that the incidence of CPO
households is nearly 16% among all U.S. households and varies widely by demographic group
(e.g. 34.5% among adults aged 25-29 years); more complete information published by CDC is
avai lable at http://\'iww.edc.gov/nchs/data/nhis/carlyrciease/wirclcss200805 .htm The prevalence
and disproportionate nature of CPO households continues to be a growing phenomenon and of
great concern to MRC given its impact on telephone based survey sampling.

The MRC has raised this issue with all of the measurement services we audit whose sampling
may be impacted by CPO and we recognize that some are already taking steps to lI1clude CPO
households in their samples, using a variety of approaches.

Prior to the release of the latest NHIS infornlation the MRC Board of Directors adopted the
stance that accreditation will be at risk for any service affected by this issue that does not have a
known solution and timeline approved by MRC to effectively measure CPO households. The
recent infomlation released by CDC further heightens our sensitivity to this matter and the need
fot, effective solutions.

We thought it important that we update you on the MRC's perspective on the impact of this issuc
and continue to urge measurement services to work diligently towards developing the means to
introduce CPO households into samples in a meaningful and timely way.

Please contact the MRC staff with any questions you may have.

Anthony Torrieri
MRC
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Agenda

• MRC Background·

• Process Basics

• Audit Procedures

• PPM Status Update

• PPM Roll-Out and the VCOC
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Background - The Team
• Media Rating Council

• George Ivie, Executive Director
Since January 2000; Former E&Y Partner, Information Systems Specialist.

• Anthony Torrieri, SVP, Associate Director
Over 25 years of Agency experience. Extensive buyer-side knowledge and focus

• David Gunzerath, SVP, Associate Director
8 Years, VP of Research and Information at NAB; 9 Years at TV Guide, Accounting Background

• Jim Peacock, Consultant
Over 30 years experience in media research. Heavy statistical experience. Fifteen years Head of Research at Arbitron.

• MRC Membership - Various Audit Committees, Board, etc.
Technical Committees, Consultants, etc.

• E&Y
• Dedicated Team (30)
• Media Research Experience
• All Research Audits
• Internet Ad-Serving Audits

• PwC and D&T
• Newer Relationships
• Internet Ad-Serving

• Rating Services - MRC Serves an Oversight Role I

______________1



I
Member Representation

• Media Organizations
• Broadcasters - Radio and TV
• Cable MSOs and Networks
• Internet
• Print Organizations
• Out-Of-Home Media

• Advertising Agencies
• Advertisers
• Trade Associations

• Voting - CAB, lAB, MMA, MPA, NAA, NAB, RAB, TVB
• Liaison (non-voting) - AAAA, ARF, ANA

• Measurement Services Cannot be Members



I
Members - 116 Organizations
A&E Television
ABC Networks
ABC Owned TV Stations
ABC Radio Networks
American Urban Radio Network
Anheuser-Busch
AOL
AT&T Mobil~y

Atlas DMT
Barrington Broadcasting
Belo Corporation
Bonneville International Corp.
Cable Advertising Bureau
Carat North America
CBS
CBS Radio
CBS Television Stations
Clear Channel
CNET Networks
Comcast Networks
Comcast Spotlight
Conde Nast
Cox Media
Cox Radio
Cox Television
Crown Media
CW Television Network

LDiSCOVery
Disney

Dispatching Printing Co.
DRAFTFCB
Emmis Broadcasting
Entravision
ESPN
Forbes
Ford Motor Company
FOX Broadcasting
FOX News
FOX Sports
FOX Television Stations
Galavision Cable Networks
Gannett
General Motors
Google
Hachette Filipacchi
Hearst Argyle
Hearst Publications
Horizon Media
Interactive Advertising Bureau
Inijiative Media
Inner City Broadcasting
Interep Radio
Lifetime Television
LIN Television
Lincoln Financial Media
Magazine Publishers of America
MAGNA Global
Media General

Media Management Inc.
Media Planning Group
MediaCom
Mediaedge:cia
MediaVest
Meredith Corp.
Microsoft
MindShare
MSNBC
Mobile Marketing Assoc.
MTV Networks
NAB Radio
NAB Television
National Cable Communications
National CineMedia
National Public Radio
NBC Cable
NBC Networks
NBC Stations
New York Times
Newspaper Assn. of America
OMD
PARADE
PHD USA
Post Newsweek
Premiere Radio
Procter & Gamble
QualcommlMediaFLO
Radio Advertising Bureau

Radio One
Radio Research Consortium
Raycom Media
Reader's Digest
Saga Communication
Scripps Networks
Scripps TV Station Group
Starcom
TargetCast
Telefutura Network
Telemundo
Televisa
Television Advertising Bureau
Time Warner
Tribune Broadcasting
Turner Broadcasting
TV Azteca
TV Guide
Unilever
Universal McCann
Univision
Univision Online
Univision Radio
USA Weekend
Wall Street Journal
WAPA TVfTelevicentro of P.R.
The Weather Channel
Yahoo!
Zenith Media



MRC - Structure
• Board of Directors

• Each Member has a Seat
• Advertiser Members can Designate an Agency Member as Proxy

• Operating Committees
• Five Standing

Internet
Out-of-Home
Print
Radio
Television

• Members Elect which Committee(s) to Participate

• Executive Committee
• Administrative Function and Oversight
• Comprised of

Chair of MRC
Chair of Each Operating Committee
Chair Ex-Officio
MRC Executive Director



Background
• Congressional Hearings Held in 1963-64

• System of Self Regulation Established
• Department of Justice Review

• Not-for-Profit
• Equal Access for All Stakeholders in Research Data

$12,500 Annual Dues (1964 = $7,500)

• Small Business Class
Half Dues with Full Member Privileges

• Voluntary Process for Syndicated Measurement Services to:
• Supply Complete Information to the MRC
• Comply with MRC Minimum Standards
• Conducted the Service as Represented to Clients - Full Disclosure
• Submit to Annual Audits
• Pay for the Audit Costs (internal & external)

• Conducted 50+ Audits in 2007



Recent Government Involvement
--_.__.__._--------_..__.._---_.._------_._--_._------._._...._ .....--.

• Congressional Hearings Held in 2004-5
• Driven by Public Attention
• Principally Focused on Nielsen

LPM Introductions and Alleged Monopoly-Like Behavior

• Some Focus on Adequacy and Fairness of MRC
Process

• FAIR Ratings Act Introduced in Senate and House
• Caucus Group Interest
• Two Senate Hearings

MRC Testified

• Voluntary Code of Conduct -DOJ Business Review



Reaffirmation of OUf Role
• FTC Issued a Letter

.....it appears to the Commission that the existing self-regulatory approach is
having a significant effect in attaining both extensive transparency and greater
reliability in media ratings. In many circumstances well-constructed industry
self-regulatory efforts can be more prompt, flexible, and effective than
government regulation. "

Deborah Platt Majoras
Chairman, FTC
March 25, 2005

• DOJ Completed a Business Review
"In fact, with appropriate safeguards, auditing and accrediting activities can

provide valuable, unbiased information to the marketplace...such activities can
reduce the confusion and uncertainty among buyers and sellers of
advertising... "

Thomas O. Barnett
Assistant Attorney General
Department of Justice
April 11, 2008


