
Bombarding students with advertiseing is not in the best interest of children, young adults or grown-

up and is completeley unncessary on a school bus. The time, money and effort here is a mis-directed

attempt at boosting sales and consumerism. It is more in the public interest to boost morality, health

and wellness and manners in addition to inspiring education and life-long learning to better the world

and actually contribute to it.

 

Sincerely,

 

Susan Evans


