
In reviewing the public good of advertising-supported radio

programming on school buses, please consider the needs of autistic and

auditory-delayed children.  They are assaulted by the noise, chatter

and crown on a school bus.  They utilize strategies for calming

themselves in this situation.  Advertising is loud and attention-grabbing

to ensure listeners pay attention to commercial messages.

It is unreasonable to subject these children to advertising on their

ride to school.  My opinion is that all children benefit by peace

and quiet to prepare themselves for the demands of paying attention

and performing during the school day. 


