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To:  Chief Administrative Law Judge Richard L. Sippel

MOTION FOR LEAVE TO SUPPLEMENT RECORD

Comcast Corporation (“Comcast”), by its attorneys, hereby moves for leave to
supplement the evidentiary record to include the following two newspaper articles that were
recently published after the end of the hearing: (1) Dan Steinberg and Chico Harlan, “Nationals’
TV Ratings Improve, Washington Still Ranks Last in MLB,” Washington Post, June 2, 2009, at
D1 and (2) John Ourand, “MLB’s Overall Ratings Mostly Steady at Start,” SportsBusiness
Journal, June 1, 2009, at 3. These two articles, attached hereto, provide information on the
ratings for the Baltimore Orioles and Washington Nationals games in the Washington market for

the first two months of the 2009 regular season.

According to TCR Sports Broadcasting Holding, L.L.P., d/b/a Mid-Atlantic Sports
Network (“MASN?”), ratings information is relevant to the instant proceeding. MASN witnesses
have stated in their written direct and oral testimony that the Nielsen Media Research ratings are
indicative of demand for the Orioles and Nationals programming carried by MASN in the

contested areas (Harrisburg, Pennsylvania and southwestern Virginia). These areas are located



outside of MASN’s core viewing areas, which are the Baltimore and Washington Designated

Market Areas (“DMAs”).*

The Washington Post article provides ratings information taken from Nielsen ratings data
analyzed and published by the SportsBusiness Journal. The ratings data provided in the
Washington Post article cover the Orioles and Nationals games in the Washington market, where
ratings would presumably be higher than in non-core market viewing areas. For Orioles games,
the ratings reported by the Washington Post are significantly lower in the core Washington DMA
than the July 2004 ratings touted by MASN for Orioles games in the contested non-core market
areas.’> The Washington Post reported that the ratings for Nationals games in the core
Washington DMA average just 0.53, representing 12,000 households, “by far the worst in the
major leagues.”® In addition, the Washington Post stated that the Orioles have the third smallest
television viewership among all teams in their home market.* Because MASN is relying on
ratings to show demand for their programming in the contested areas, the attached articles are

highly relevant to the instant proceeding.

Good cause exists to grant leave to supplement the record with the attached articles. The
information is highly relevant to MASN’s position in this case and the information only became

available after the hearing concluded. Comcast notes that the Presiding Judge allowed MASN to

! See MASN Exh. 235 at 1 16-17 (Cuddihy Testimony); MASN Exh. 236 at 10 (Wyche Testimony); Hearing Tr.
5706:2-5714:22 (Cuddihy).

% See MASN Exh. 235 at 1 16-17 (Cuddihy Testimony).
® Washington Post at D1. The SportsBusiness Journal reported the same ratings information for Nationals games.
* Washington Post at D3.



submit newspaper articles into evidence for “what they’re worth.”®> Comcast should be treated

similarly.

For the above reasons, good cause exists to grant leave to enter into evidence the attached

exhibits. A proposed order granting the motion is also attached hereto.
Respectfully submitted,

ComMCAST CORPORATION

By: /s/ David H. Solomon

David H. Solomon
L. Andrew Tollin
Robert G. Kirk

WILKINSON BARKER KNAUER, LLP
2300 N Street, N.W., Suite 700
Washington, D.C. 20037-1128
(202) 783-4141

James L. Casserly

Michael H. Hammer

WILLKIE FARR & GALLAGHER LLP
1875 K Street, NW

Washington, D.C. 20006-1238
(202) 303-1000

Counsel for Comcast Corporation
June 4, 2009

® Hearing Tr. 5497:5-5503:14.



CERTIFICATE OF SERVICE

I, Paula M. Lewis, hereby certify that on June 4, 2009, copies of the attached Motion for
Leave to Supplement Record were hand delivered (unless otherwise indicated), with a courtesy
copy by email, to the following:

David C. Frederick Kris Anne Monteith*
Wan J. Kim William Davenport
Evan Leo Gary P. Schonman
Kellogg, Huber, Hansen, Todd, Elizabeth Mumaw
Evans & Figel, P.L.L.C Enforcement Bureau
1615 M Street, NW, Suite 400 Federal Communications Commission
Washington, DC 20036 445 12" Street, SW

Washington, DC 20554

/s/ Paula M. Lewis

Paula M. Lewis

*Served by United States Mail, first class postage prepaid.
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Still Rank Last in MLB.

RATINGS, From Pag\e DI

_m-stadmm studio in left-center

field, bringing some of its camera .

angles closer to the field, employ-
ing a super-slow motion, camera,
‘and broadcasting 105 games in
high-definition. {In 2008, 40 Na-
* tionals broadcasts’ appeared in
HD.)

MASN also changed a-part’ of
its broadcast team during the off-

. season. Don ‘Suttori left the net- -

work, and MASN ‘replaced him

, Wlﬂl the outspoken RobDibble

— whose uncurbed cntlclsm of
‘the team has.drawn favorable re-
sponse, based on online and blog
comments.’ -
“‘Hebrmgsastyleandapa

" nache to the broadcast and he’s

- been very well-received;” MASN
spokesman Todd Webster'said.

" Collectively, baseball’s televi-

sion ratings on regional ‘sports
networks are down two: percent,
Sports Business 'Journal report-
ed, although more than half of the
leagues teams have seen their
ratings increase. The pnbhcatmn
said that comparable ratings fig-
‘ures for the Toronto Blue Jays
were not available. The Nationals

-est in Comicast SportsNet histe

* ‘declined to comment on their

television ratings.
Still, the rating ami the. audi-

“ence size for the Nationals: re-

mains behind those ‘of Washing-
ton’s other major sports franchis-
es. The Orioles, whose ‘games

-also ~appear on MASN and
MASN2, have baseball’s third- -
' smaIlest audience in their home
market, but theéir average: of

34,000 households is still nearly

‘three times that of the Nationals’. |
The Washington’ Cap:ta.ls aver-

aged a 1.1 rating.on Comcast
SportsNet and CSN+, equivalent
to more than 25,000 households

in the D.C. market,m their 71.

broadcasts this season; the high-

Despite missing the. playoff
finishing with one of the NB/
worst  records, the | i
Wizards’ drew an-average r
of 0.9 in the D.C. market for their

" 78 games airing on CSN CSN+ -

and CW. -

The four regular-season D C.
United games that have aired on
CSN this season have drawn an
average rating of 0.1 in the Wash-
ington market, or about 2, 500
households.
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This Week's News

MLB'’s overall ratings mostly steady at start

By JOHN OURAND

Staff writer
Published June 01, 2009 : Page 03

MLB ratings have been essentially flat through the first two months of the regular season.

Through May 16, Fox was averaging a 2.1 rating/3.14 million viewers for six telecasts, even with last
year's 2.1/3.06 million for seven telecasts. TBS games were averaging a 0.5 U.S. rating/699,000 viewers
through seven telecasts, flat with last year’s 0.5/694,000 viewers.

Through 20 telecasts, ESPN and ESPN2 were averaging a 1.1 U.S. rating and 1.57 million viewers, down
15 percent and nearly 18 percent, respectively, from last year’s 1.3 and 1.91 million viewers. Ratings for
the network’s exclusive Sunday night window dipped 10 percent to a 1.8/2.71 million viewers from a
2.0/2.97 million.

Locally, RSN ratings are down 2 percent collectively, but
more than half of the league’s teams have posted ratings
increases. The biggest jump is in Texas, where the
Rangers have seen ratings more than double (up 111
percent) on Fox Sports Southwest. Sitting atop the AL
West division, the Rangers boast a 2.28 rating/57,000
homes.

“The Rangers’ quick start has created a buzz for baseball
in the marketplace,” said Jon Heidtke, Fox Sports
Southwest senior vice president and general manager.
"“You can certainly see the uptick in the increased ratings.
Fans are starting to believe in the team, and it’s reflected
in a larger television audience.”

The beleaguered Washington Nationals logged the second-
biggest increase in the majors, rebounding from last year’s
dismal ratings. Though the team has the league’s worst
record, lowest local TV ratings and lowest average number
of homes watching each game, ratings for its games on
MASN and MASN2 have increased 56 percent in the first ]
two months of the season. Nats games are pulling a 0.53 The Rangers are doubling up, with
rating/12,000 homes so far this season.  ratings and households up over 100%

The league’s biggest drop has come in Oakland, where MLB NATIONAL RATINGS

Comcast SportsNet California’s coverage of A’s games has ?ﬁgwo‘}fx ax%n G (A)g%i:lu?érs
dropped 63 per_cent. The A’s have the league’s second- TELECASTS) (CHANGE) (CHANGE)
lowest local rating and second-lowest average number of

Fox (6) 2.1 (0.0%) 3.14 million
homes. o T %)
The A’s ratings most likely have been affected by the E-ZSOP)N/ESPM 1514(5,5) %:f;gzl;m
from CSN Bay Area to CSN California. But the A’s ratings TBS (7)0 -5 (0.0%) 699,000

_(+0.7%)

have also been hit by the team’s poor play: Oakland has

the worst record in the American League. Note: Fox games

through May 16, ESPN
and TBS games through

“Ratings rise and fall each season depending on team May 24; measured
against comparable

http://www .sportsbusinessjournal.com/index.cfm?fuseaction=article.printArticle&articleld=... 6/3/2009



MLB’s overall ratings mostly steady at start

performance, but even with the A’s decline our collective
MLB numbers are up, led by double-digit increases for four
of our six teams,” CSN said in the statement.

Meanwhile, Boston has a good-news-bad-news situation,
with Red Sox games on NESN pulling the league’s highest

ratings at 8.67, but its 27 percent drop from last year is the |

league’s fourth largest.

hﬁp:f/m.sportsbusinessjournal.comf’index-cfm?fuseaction:anicle.printArticle&articleId=... 6/3/2009

Page 2 of 2
periods last year.
Sources: The networks
MLB TEAMS’ RSN RATINGS
(ranked by avg. rating)
Click here
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MLB TEAMS RSN RATINGS (ranked by avg. rating)

AVG. RATING AVG. NO. OF HHS
TEAM RSN (CHANGE) (CHANGE)

Arizona Diamondbacks FS Arizona 3.21(-269%) 60,000 (-24.1%)
AflantaBraves  FSSouth  336(06%)  80000(+26%)
o _SporSouth  254(:204%)  60,000(27.7%)

Baltimore Orioles MASN/MASN2 310 (+131%) 34,000 (+13.3%)
NESN 8.67 (-27.3%) 209,000 (-26.7%)
__ CSN-Chicago  455(+1.6%) 150000 (+26%)
Chmgow’"te Sox  CSN-Chicago  2.12(+325%) 74000 (+321%)
~__FSOhio_ | 4BT(165%) 43,000 (-15.7%)
Cleveland Indlans - SporlsTlme Ohlo 3.57 (-25 8%) - 54000 (- 27 0%
Colorado Rockies  FS Rocky Mountain 251 (-325%) 38000 (-30.9%)
Detroit Tigers ~FS Detroit 6.27 (-4.1%) ' 121,000 (-4.0%) '
e TR i aE
e e e e
HoustonAstros  FSHouston  352(+11.7%) 74,000 (+13.8%)
Kansas City Royals  FSKansasCity  4.20(+33.3%) 39,000 (+34.5%)
T B 1T Ra— o
Los Angeles Dodgers S Prime Ticket  1.94 (+22.8%) 110,000 (+23.6%)
Milwaukee Brewers FS Wisconsin '?:.%%i.ﬂ.?,—ﬁ‘_’@_jj"""f,"lf[ﬁ.ﬁ',ﬁ'," 71,000 (+14.5%)
Minnesota Twins  FSNoth  625(94%) 108,000 (:8.5%)
e . 825(94%)
New York Yankees
Oakland As ~ CSNcCalfomia 078 (-62 9%) "19000(-62 %)
Philadelphia Philies  CSN Philadelphia 522 (+14.0%) 154000 (+14.1%)
Pittsburgh Pirates  FSPittsburgh  3.40(+10.7%) 39,000 (+83%)
~ CowSD4  429(201%) 46,000 (-17.9%)
. CSNBayArea  3.12(+243%) 77000 (+262%)
Seattle Mariners  FS Northwest 583 (+10.6%) 106,000 (+12.8%)
St Louis Cardinals  FS Midwest  6.96(-166%) 87,000 (-16.3%)
TampaBayRays  FSFlorida 269 (+14.0%) 49,000 (+16.7%)
' ~ FSSouthwest  228(+111.1%) 57,000 (+119.2%)
ngton Nationals MASN/MASN2 053 (+559%) 12,000 (+50.0%)

Notes: Comparable data for the Toronto Blue Jays was unavallable Ratmgs ||sted are for gaméé' o
played through May 20, compared with games played through May 21, 2008.
Source: SportsBusiness Journal analysis of Nielsen Media Research data

CoM 15/-3

https://www.sportsbusinessjournal.com/index.cfm?fuseaction=archive.table&tableId=SBJ2...  6/3/2009
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Before the
FEDERAL COMMUNICATIONS COMMISSION
Washington, D.C. 20554

In the Matter of

TCR Sports Broadcasting Holding, L.L.P.,
d/b/a Mid-Atlantic Sports Network,
Complainant
V.
Comcast Corporation,
Defendant

MB Docket No. 08-214

File No. CSR-8001-P

N N N N N N N N

ORDER
Adopted: June , 2009; Released: June , 2009
Good cause having been shown, the June 4, 2009 Motion for Leave to Supplement
Record filed by Comcast Corporation IS GRANTED and Comcast Exhibits 150 and 151
submitted therewith ARE RECEIVED INTO EVIDENCE.

Federal Communications Commission

By:  Richard L. Sippel
Chief Administrative Law Judge



