
July 08, 2009 
  
Re:  MM Docket No. 99-325  - Reply to Ibiquity and the Joint Parties 
Concerning the Transition to Digital Radio. 
 
Dear Sirs; 
  
And what will iBiquity and the Joint Parties do when they get their 
coveted power increase?  Adjacent channel interference will 
increase proportionally – this isn’t rocket science.   NPR, iBiquity 
and the Joint Parties already know this.   
 
Will the FCC again ignore the cries of interference and allow 
further increases as iBiquity and the Joint Parties complain it still 
isn’t enough?   It must have been enough at one point because 
millions were spent on advertising.  This is an issue of well-
financed corporations strong-arming smaller entities to get what 
they want.  This isn’t consumer driven.  
 
Manufacturers like Sony as well as others couldn’t sell digital 
radio.  Many were on merchant shelves at “clearance” prices for a 
fraction of the original costs.  This isn’t because transmitted power 
levels were too low.  It’s because digital radio isn’t something 
consumers feel they need.   
 
Does every service have to be digitized and packaged by large 
companies and shoved down the public’s throat?          
 
 
Sincerely, 
 
James M. Wilhelm – Engineer 
Email:  jimwilhelm@labs.net 
10 Matthew Dr. 
Fairmont, WV 26554 


