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Market Concentration

American consumers have more choices than consumers in nearly every developed country in
the world. A review of Bank of America/Merrill Lynch’s Global Wireless Matrix confirms that
American consumers have the kind of choices and value that consumers around the world strive
for.

e Merrill Lynch data on the majority of the countries that make up the OECD show that the
U.S. has the most competitive wireless market.

Wireless Mobile Competition in OECD Countries, 4Q08

Mobile Operator Market Share by Subscribership (%)
Number of Operators 1 2 3 4 Others
Australia 40.7 32.6 18 8.7
Austria 42.6 32.2 19.5 5.8
Belgium 44.7 309 24.4
Canada 36.8 30.6 284 2 2.2
Czech Republic 39.9 38.7 213
Denmark 46.2 26.5 21.8 5.6
Finland 39.5 375 231
France 47.1 36.2 16.7
Germany 36.5 33.7 16.6 13.2
Greece 41.2 30.9 27.9
Hungary 439 35.1 21.9
Italy 38.5 33.2 18.7 9.7
Japan 49.6 28 18.3 4.2
Korea 50.5 315 18
Mexico 72.3 19.7 45 35
Netherlands 49.8 27 23.1
New Zealand 52.7 473
Norway 55.4 44.6
Poland 329 323 30.2 4.6
Portugal 44.2 355 20.3
Spain 45.0 315 21.7 1.8
Sweden 46.6 29.3 16.6 7.4
Switzerland 619 204 17.8
Turkey 55.7 25.2 19.1
United Kingdom 25.5 25.1 22 209 6.5
United States 28.5 26.7 18.2 12.1 145
* The figure for the third U.S. carrier was increased to account for their wholly-
owned MVNO subsidiary.

Source: Merrill Lynch, “Global Wireless Matrix 4Q08”



The top four U.S. carriers represent 86% of the market

In 23 of the 26 OECD countries the top four carriers have 100% of the market.

In 13 of the 26 OECD countries the top three carriers have 100% of the market.

Using the Herfindahl-Hischman Index (“HHI”), a commonly accepted measure of market
concentration, the HHI of the United States is the lowest of the OECD markets tracked by
Merrill Lynch.

Wireless Mobile Competition in OECD Countries, 4Q08

HHI Values
Operators 1 2 3 4 Others HHI Sum
Australia 1,656.49 1,062.76 324.00 75.69 0.00 3,118.94
Austria 1,814.76 1,036.84 380.25 33.64 0.00 3,265.49
Belgium 1,998.09 954.81 595.36 0.00 0.00 3,548.26
Canada 1,354.24 936.36 806.56 4.00 4.84 3,106.00
Czech Republic  1,592.01 1,497.69 453.69 0.00 0.00 3,543.39
Denmark 2,134.44 702.25 475.24 31.36 0.00 3,343.29
Finland 1,560.25 1,406.25 533.61 0.00 0.00 3,500.11
France 2,218.41 1,310.44 278.89 0.00 0.00 3,807.74
Germany 1,332.25 1,135.69 275.56 174.24 0.00 2,917.74
Greece 1,697.44 954.81 778.41 0.00 0.00 3,430.66
Hungary 1,927.21 1,232.01 479.61 0.00 0.00 3,638.83
Italy 1,482.25 1,102.24 349.69 94.09 0.00 3,028.27
Japan 2,460.16 784.00 334.89 17.64 0.00 3,596.69
Korea 2,550.25 992.25 324.00 0.00 0.00 3,866.50
Mexico 5,227.29 388.09 20.25 12.25 0.00 5,647.88

Netherlands 2,480.04 729.00 533.61 0.00 0.00 3,742.65
New Zealand 2,777.29 2,237.29 0.00 0.00 0.00 5,014.58

Norway 3,069.16 1,989.16 0.00 0.00 0.00 5,058.32
Poland 1,082.41 1,043.29 912.04 21.16 0.00 3,058.90
Portugal 1,953.64 1,260.25 412.09 0.00 0.00 3,625.98
Spain 2,025.00 992.25 470.89 3.24 0.00 3,491.38
Sweden 2,171.56 858.49 275.56 54.76 0.00 3,360.37
Switzerland 3,831.61 416.16 316.84 0.00 0.00 4,564.61
Turkey 3,102.49 635.04 364.81 0.00 0.00 4,102.34
United

Kingdom 650.25 630.01 484.00 436.81 42.25 2,243.32

United States’ 812.25 712.89 331.24 146.41 210.25 2,213.04

Note that this calculation actually overstates the YE2008 HHI for the US, as it counts all "others" as a single
operator with a 14.5% market share, instead of as 145 separate operators, with market shares ranging from 5%
to less than 0.001%. Also note that when the United State numbers are adjusted to account for the Verizon
Wireless — Alltel transaction (which took place in 1Q09) the overstated U.S. HHI still rises to only 2280. Source:
Merrill Lynch, “Global Wireless Matrix 4Q08”




