
 What are the Information Needs of Communities & Citizens?My community in Mayville, ND needs

local privately owned radio to keep the community informed and up-to-date with news, weather, and

information. The current station, KMAV, works hard to maintain

on-air live time for supplying our local community with changes in all related areas of interest plus

advertising. Local small private radio stations need Federal, State, and Local financial support in

order to serve the community. Critical weather information, especially for impending wind, or water or

snowfall saves lives and prevents loss of property and life.

 

How is Commercial Media Serving Your Community?

Commercial Media; radio, television, newspapers, and cable access, seems to be serving some of

the needs of the community. Local newspapers still struggle to keep circulation numbers up as the

state population ages and more and more people rely on internet access for the latest information.

Due to rising costs, local newspapers are forced to charge advertising rates on just about any thing

that is related to money even within a local club news story. Example: a local event that is sponsored

by an equestrian group looking to sell raffle tickets has to purchase an ad in the paper separate from

the news story about the upcoming event. This revenue raising forces locals to spend money in ways

that previously were covered by general advertising rates or classified ads.

 

 

What is the State of Noncommercial, Nonprofit, and Public Media?

I am not in a position to know about non-profit public media, except to say that local television in the

Red River Valley depends on private and other donations plus state and federal support in order to

provide quality programing. More federal money needs to be allocated to this venture.

 

What is the Impact of the Internet and Mobile Information?

The multiple questions listed above require complex responses. Public, not-for-profit media outlets,

do compete for audience markets in competition with commercial media. This means that non-profit

can not compete on a "level playing field," i.e., pay wages at the same level thus missing out on

having talent resources necessary to run media.  We hear so much about "quality programming," and

frankly, local non-profit television could do a lot better if it did not have to keep re-running purchased

programming.

I am not particularly impressed with the level of programing in my viewing area. There are good

programs that could be aired at reasonable time slots. Example; Ethics and Religion airs on a

Monday night at 12:30am. It has been aired after midnight for the last decade is one of the most

significant programs that offers a non-biased approach to specific news topics. I have inquired many

times why this and other programs of true interest to myself and other educated people, continue to

be aired at very unfavorable times. I never get an answer and out of frustration I withhold my annual

donation to the television station's periodic "beg-a-thongs." I won't give money to support ridiculous

interests in programing that continue to show and reshow silly British comedies. Over and over and



over- like for 17 years I have witnessed this type of programming and I feel that the local television

media must conform to a general consensus based on financial donations. I don't like it, so I !

 

don't support it financially. I think some television markets, in the lower 100 rank, need more federal

support in order to make-up for low population regions and also to help bring in a greater variety of

programming.

Children's programming for noncommercial outlets seem to get a large percentage of financial

support from local viewers. I feel that is important and necessary.

 

 

 


