
Ellen Satterwhite 

From: Heltai, Gillian [gheltai@comscore.com]

Sent: Monday, May 10, 2010 6:58 PM

To: Ellen Satterwhite

Cc: Zachary Katz; Reilly, Blair

Subject: comScore Data: ISP-provided email 

Page 1 of 1

5/11/2010

Ellen, 
  
To recap some information that I provided Peter Bowen a few months ago, comScore observes the following 
regarding broadband subscribers’ use of their ISP’s web-based email. 
  
Share of EMAIL minutes, by email provider, among the top four (Comcast, AT&T, Time Warner Cable, Verizon) 
ISPs: 

•         ISP-provided email = 5% of minutes 

•         Non-ISP email = 95% of minutes 
This says that, of subscribers to the top four ISPs, just 5% of the total minutes spent using web-based email is 
spent on their ISP’s email site (example: mail.comcast.net) 
  

•         Reach of ISP-provided email among top four ISP’s email users = 11%.  
This says that, of subscribers to the top four ISPs that use email, 11% accessed their ISP’s email site 
  
(data time period = December 2009) 
  
From a methodological perspective, this data is based on the observed web usage behavior of comScore’s 
behaviorally-tracked panel.  

•         comScore observes the ISP of each panelist based on a reverse-DNS lookup 

•         comScore observes the web visitation behavior of each panelist, capturing the URL down to the query-
string level 

•         comScore classifies URLs into a dictionary, mapping pages to both company/brand and category. One 
of the categories that is reported is EMAIL. 

•         comScore works with publishers and ISPs to ensure that the dictionary is up-to-date and accurate. For 
this reason, the dictionary is called the Client-Focus Dictionary, as it incorporates both comScore 
analyst research/mapping and client input. 

  
Please let me know if you have any additional questions. I am traveling this week and can be reached on my 
mobile phone. 
  
Kind Regards, 
Gillian 
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