{66]

[67]
[68]
[69]
(70]

(71]

(721
(731
(741
(75}

[76]
[771

[78]
[79]
[80]

(81)
[82]
[83]

(84]
[85]

Erie PA

Profit & Loss ($k) - With LIL
Revenue:

Package Revenue

LIL Revenue:

Existing Cutomers Upgrade
Baseline Gross Adds Sell-in
Additional to Baseline Gross Adds
Total LIL Revenue

Total Revenue

Expenses:
Programming Costs
Bad Debt
Customer related

Total Direct costs

Total Direct Margin
Total Direct Margin %

SAC Costs with LIL:
Standard SAC From No LIL scenario
Incremental SAC with LIL

Total SAC Costs

Backhaul Expenses
Box replacement costs
Total Expenses:

Appendix N
EchoStar provides local-into-local
Number of LIL Channels

REDACTED — FOR PUBLIC INSPECTICN

5

Year 2 Year 3

Year 4

Year 5

Year 6

I|I|T i

Cash Based OPBDA
Cash Based OPBDA %

NIRRT
i el 1l
TIARITEIRIN

TR TN T
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Appendix N REDACTED — FOR PUBLIC INSPECTION

Erie PA EchoStar provides local-into-local
Number of LIL Channels 5
Year 2 Year 3 Year 4 Year 5 Year 6

[86] Market level capital expenditures-outflow

j

NPVY-Based on var from No LIL to With LIL case
[87] Cash Flows-With LIL

] ] ] ] L]
[83] Cash Flows-No LIL — — — — —
[89] Incr/(Decr) from No LIL — — — — —
[90] NPV without Terminal Value [ —]
[91] IRR -—
[92] Terminal Value ——
[93] Cash Flows with Terminal Value — — — — —
[94] NPV with Terminal Value [ ]
[95] IRR —
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Sioux City IA EchoStar provides local-into-local
Number of LIL Channels 8
Year 2 Year 3 Year 4 Year 5 Year 6

DIRECTY Does Not Provide Satellite Local-Into-Local Service
Customer Profile

[11 TV HH 159,415 161,009 162,619 164.245 165,888
[2] Beginning Customers — — — ——— —
[3] Gross Adds — — — — —
[4]  Disconnects — — — —— —
[5]  Ending Customers — — — — —
[6] Average Customers (2 Pt an) — — — — —
i7]  Ending DIRECTYV Market Share — — — — —
[8] Disconnect Rate — — — — —
[99  Average Gross Adds per Month —-— — —-— -— -—
[10] Gross Add Ralte — — — — —
Profit & Loss {$k) - No LIL

Revenue:
[11] Base Package Revenue — — — — —
[12] LIL Revenue - - - - -
[13] Total Revenue So— ——— —— —— —

Expenses:
(14] Programming Costs S — — — —
[15] Bad Debt — — — — —
(16] Customer related ) — — — —
(I7] Total Direct costs — — — — ——
(18] Total Direct Margin S— a— — — —
[Ig] Total Direct Marglﬂ % — — — — —
[21] Total Expenses: — — — — —
(22] [[Cash Based OPBDA — — — —
[23] | Cash Based OPBDA % — — — —
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Sioux City 1A EchoStar provides local-into-tocal
Number of LIL Channels 8
Year 2 Year 3 Year 4 Year 5§ Year 6
DIRECTY Provides Satellite Local-Inte-Local Service
Customer Profile
[24] TVHH 159415 161,009 162,619 164,245 165,888
[25] Beginning Customers — — — — —
[26] Gross Adds — — — — —
[27] Disconnects — — — — —
[28] Ending Customers — — — — —
[29] Average Customers (2 pt avg) — — — — —
[30] Ending Penetration — — — — —
[31] Disconnect Rate — — — — —
[32] Average Gross Adds per Month — — — — —
[33] Gross Add Rate — — — — —
LIL Customers

LIL Lift (upgrades) from No LIL
{34] Total Customers + Lift — — —
[35] LIL Beginning Customers ] — — — —
[36] LIL Gross Adds — — " = =
[37]1 LIL Disconnects —-— - -— -_— —
[38] Ending Customers — — — — —
[39] Average Customers (2 pt avg) — — — — —
[40] LIL Penetration — — — — —
[41]1 Disconnect Rate —— — — —-—— —

LIL Sell-in New Customers No LIL
[42] Total Customers + Lift — —— — —— —
[43] LIL Beginning Customers . — — — —
[44] LIL Gross Adds —-— — — — —
[45] LIL Disconnects - — — — —
[46] Ending Customers —-— — — — —
[47] Average Customers (2 pt avg) -— — — — —
[48] LIL Penetration — — — — —
[49] Disconnect Rate — — — — —

LIL Sell-in New Customers Lift from No LIL
[50] Total Customers + Lift — — — —— —
[51] LIL Beginning Customers . -— -— — —
[52]1 LIL Gross Adds — —-— -— —-— —
[53] LIL Disconnects - - —-— [ ] [
[54]) Ending Customers — — — — —
[55] Average Customers (2 pt avg) — —-— — — —
[56] LIL Penetration — — — — —
[57] Disconnect Rate — — — — —

Total L1L Customers
[58] Total Customers + Lift — — — — ——
[59] LIL Beginning Customers . — — — —
[60] LIL Gross Adds — — — — —
[61] LIL Disconnects —-— — — — —
[62] Ending Customers — — — — —
[63] Average Customers (2 pt avg) — — — — —
[64] LIL Penetration — — — — —
[65] Disconnect Rate — — — — 7 —



Appendix N REDACTED - FOR PUBLIC INSPECTION

Sioux City IA EchoStar provides local-into-local
Number of LIL Channels 8
Year 2 Year 3 Year d Year 5 Year 6

Profit & Loss ($k) - With LIL
Revenue:
[66] Package Revenue

—— — — — ——
LIL Revenue:
[67] Existing Cutomers Upgrade — — — — —
[68] Baseline Gross Adds Sell-in -— —-— —-— — —
[69] Additional to Baseline Gross Adds - — — n— o
[70]1 Total LIL Revenue —— — — —-— —
[71] Total Revenue — — — — ——
Expenses:
[72] Programming Costs — — — — —
[73] Bad Debt — — —-— —-— —
[74] Customer related — — — — —
[75] Total Direct costs — —— — —— ——
176] Total Direct Margin — — — — —
[77] Total Direct Margin % — — — — —
SAC Costs with LIL:
[78] Standard SAC From No LIL scenario So— — — — —
[79] Incremental SAC with LIL — — — — —
[80] Total SAC Costs — — — —— —
- [81] Backhaul Expenses — -— -— -— —
[82] Box replacement costs — — - - -
[83] Total Expenses: — — — — —
[84] | Cash Based OPBDA — —— — —
[85] | Cash Based OPBDA % — —— — ——
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Sioux City IA EchoStar provides local-into-local
Number of LIL Channels 8
Year 2 Year 3 Year 4 Year 5 Year 6

[86] Market level capital expenditures-outflow

j

NPV-Based on var from No LIL to With LIL case
[87] Cash Flows-With LIL

| | | | L]
[88] Cash Flows-No LIL — — — — —
[89] ll’lCl'l(DECl') from No LIL — — — — —
[90] NPV without Terminal Value [ ]
917 IRR —
[92] Terminal Value —
[93] Cash Flows with Terminal Value —— — — — —
[94] NPV with Terminal Value [ =]
[95] IRR ——
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Joplin MO-Pittsburg KS EchoStar provides local-into-local
Number of LIL Channels 7
Year 2 Year 3 Year 4 Year 5 Year 6
DIRECTY Does Not Provide Satellite Local-Into-Local Service
Customer Profile
[1] TVHH 157,522 1 160,688 162,295 163,918

{21  Beginning Customers
{31 Gross Adds

[4] Disconnects

[51 Ending Customers

[6] Average Customers (2 pt avg)
[7 Ending DIRECTYV Market Share
[8] Disconnect Rate

[9]  Average Gross Adds per Month
[10] Gross Add Rate
Profit & Loss ($k) - No LIL
Revenue:
[11] Base Package Revenue
[12] LIL Revenue
[13] Total Revenue

Expenses:
[14] Programming Costs
|15] Bad Debt
[16] Customer related
[17]1 Total Direct costs

[18] Total Direct Margin
[19] Total Direci Margin %

[20] SAC Costs- No LIL
{21] Total Expenses:

[22] | Cash Based OPBDA
[23] | Cash Based OPBDA %
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Joplin MO-Pittsburg KS EchoStar provides local-into-local
Number of LIL Channels 7
Year 2 Year 3 Year 4 Year 5 Year 6
DIRECTY Provides Satellite Local-Into-1.0cal Service
Customer Profile
[24] TV HH 157,522 159,097 160,688 162,295 163,918
(25] Beginning Customers — —— — — —
[26] Gross Adds — — — —— [r—
[27] Disconnects — — — — —
[28] Ending Customers — — — — —
[29] Average Customers (2 pt avg) — — — — —
[30] Ending Penetration — —— —— —— [r—
[31] Disconnect Rate —— — — —— ——
[32] Average Gross Adds per Month — — — — —
[33}] Gross Add Rate — — — — —
LIL Customers

LIL Lift (upgrades) from No LIL
[34] Total Customers + Lift — — —
[35] LIL Beginning Customers - — — — —
[36] LIL Gross Adds — — [ [ .
[37] LIL Disconnects —-— — — — —-—
[38] Ending Customers — — — — —
[39] Average Customers (2 pt avg) — — — —— —
[40] LIL Penetration — — — — —
[41] Disconnect Rate — — — — —

LIL Sell-in New Customers No LIL
[42] Total Customers + Lift — — — — —
[43] LIL Beginning Customers ] - — — —
[44] LIL Gross Adds — — — — ——
[45) LIL Disconnects - — — — —
[46] Ending Customers —-— — — — —
[47]1 Average Customets (2 pt avg) —-— — — — —
[48] LIL Penetration — — — — —
[49] Disconnect Rate — — — — —

LIL Sell-in New Customers Lift from No LIL
[50] Total Customers + Lift — — — — —
[511 LIL Beginning Customers - —-— — — ——
[52] LIL Gross Adds —-— -— — —-— -
[53] LIL Disconnects - - — — -
[54] Ending Customers —-— — —— — —
[55]1 Average Customers (2 pt avg) - -— — — —
[56] LIL Penetration — — — — —
[57] Disconnect Rate — — — — —

Tetal LIL Customers
[58] Total Customers + Lift — — —
[59] LIL Beginning Customers . — — — —
[60] LIL Gross Adds — — — — —
[61] LIL Disconnects —-— — — — —
[62] Ending Customers — — — — —
[63) Average Customers (2 pt avg) — — — — —
[64] LIL Penetration — — — — —
[65] Disconnect Rate — — — — g() T—



Appendix N REDACTED — FOR PUBLIC INSPECTION

Joplin MO-Pittsburg KS EchoStar provides local-into-local
Number of LIL Channels 7
Year 2 Year 3 Year 4 Year 5 Year 6

Profit & Loss ($k) - With LIL
Revenue:
[66] Package Revenue

LIL Revenue:
[67] Existing Cutomers Upgrade
[68] Baseline Gross Adds Sell-in
[69] Additional to Baseline Gross Adds
[70] Total LIL Revenue

[711]  Total Revenue

Expenses:
[72] Programming Costs
[73] Bad Debt
[74] Customer related
f75] Total Direct costs

[76] Total Direct Margin
[77] Total Direct Margin %

SAC Costs with LIL:
[78] Standard SAC From No LIL scenario
[79] Incremental SAC with LIL
[80] Total SAC Costs

[81] Backhaul Expenses
[82] Box replacement costs
[83] Total Expenses;

[84] | Cash Based OPBDA
[85] | Cash Based OPBDA %
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Joplin MO-Pittsburg KS EchoStar provides local-into-local
Number of LIL Channels 7
Year 2 Year 3 Year 4 Year 5 Year 6

|86]1 Market level capital expenditures-outflow E

NPV-Based on var from No LIL to With LIL case
[87] Cash Flows-With LIL

— — — — —
[88] Cash Flows-No LIL — — — — —
[89] Imcr/(Decr) from No LIL — — — — —
[90] NPV without Terminal Value .

[21] IRR —

[92] Terminal Value —
[93] Cash Flows with Terminal Value — —— — — —
[94] NPV with Terminal Value [ ]

[95] IRR —
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Albany GA EchoStar provides local-into-local
Number of LIL Channels 8
Year 2 Year 3 Year 4 Year 5 Year 6

DIRECTY Does Not Provide Satellite Local-Into-Local Service
Customer Profile

[11 TV HH 160,673 162,280 163,903 165,542 167,197
[2] Beginning Customers — — — — —
[31 Gross Adds — — —— — —
[4] Disconnects — — — — —
[51  Ending Customers — — — — —
[6] Average CUSIOITIC[’S (2 p[ an) — —— — —— —
[7] Ending DIRECTV Market Share — — — — —
[8] Disconnect Rate — — —— — —
[91 Average Gross Adds per Month — — - -_— -
[10] Gross Add Rate — — — — —
Profit & Loss ($k) - No LIL

Revenue:
[11] Base Package Revenue — — — — —
[12] LIL Revenue - - - - -
[13] Total Revenue — — — — —

Expenses:
[14] Programming Costs — — — — —
[15] Bad Debt — — — — —
[16] Customer related — — — — —
[17] Total Direct costs — — — — —
[18] Total Direct Margin So— — — — —
[19] Total Direct Margin % — — — — ——
[20] SAC Costs - No LIL \— — — — —
[21] Total Expenses: S — — — —
[22] | Cash Based OPBDA — — — —
[23] | Cash Based OPBDA % — — — —
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(24]
[25]
[26]
[27]
[28]

[29]
[30]
[31]

[32]
(33]

[34]
(35]
(36]
[37]
[38]

[39]
[40]
[41]

[42]
[43]
144]
[45]
[46]

[47]
(48]
[49]

[50]
(51]
[52]
[53]
[54]

[55]
[56]
[571

[58]
[59]
(60]
[61]
(62]

[63]
[64]
[65]

Albany GA

Appendix N

EchoStar provides local-into-local

REDACTED - FOR PUBLIC INSPECTION

DIRECTY Provides Satellite Local-Into-Local Service

Customer Profile
TV HH
Beginning Customers
Gross Adds
Disconnects
Ending Customers

Average Customers (2 pt avg)
Ending Penetration
Disconnect Rate

Average Gross Adds per Month
Gross Add Rate
LIL Customers

LIL Lift (upgrades) from No LIL
Total Customers + Lift

LIL Beginning Customers

LIL Gross Adds

LIL Disconnects

Ending Customers

Average Customers (2 pt avg)
LIL Penetration
Disconnect Rate

LIL Sell-in New Customers No LIL
Total Customers + Lift

LIL Beginning Customers

LIL Gross Adds

LIL Disconnects

Ending Customers

Average Customers (2 pt avg)
LIL Penetration
Disconnect Rate

LIL Sell-in New Customers Lift from No LIL
Total Customers + Lift
LIL Beginning Customers
LIL Gross Adds
LIL Disconnects
Ending Customers

Average Customers (2 pt avg)
LIL Penetration
Disconnect Rate

Total LIL Customers
Total Customers + Lift
LIL Beginning Customers
LIL Gross Adds
LIL Disconnects
Ending Customers

Average Customers (2 pt avg)
LIL Penetration
Disconnect Rate

Number of LIL Channels 8
Year 2 Year 3 Year 4 Year 5 Year 6
——— — — ——— ——
| | | | |
[ ] | ] ]
[ | | 1 ] |
L ] T | |
| | | | |

[ | [ | | | |

— — - — —

[ | [ | [ | [ | [ |

] | | | |

[ | | | | ]
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Appendix N REDACTED — FOR PUBLIC INSPECTION

Albany GA EchoStar provides local-into-local
Number of LIL Channels 8
Year 2 Year 3 Year 4 Year 5 Year 6

Profit & Loss ($k) - With LIL
Revenue:

[66] Package Revenue S o— — — — ——
LIL Revenue:
[67) Existing Cutomers Upgrade —-— — —-— — —
[68] Baseline Gross Adds Sell-in S — —— — —
[69] Additional to Baseline Gross Adds - — — —— —
[70] Total LIL Revenue — -— — — —
[71] Total Revenue — — — — —
Expenses:
[72] Programming Coslis — — — — —
[73] Bad Debt — — —-— — —
[74] Customer related — — — — —
[75] Total Direct costs — — — — —
[76] Total Direct Margin — — ———— — —
[77] Total Direct Margin % — — — —— ——
SAC Costs with LIL:
[78] Standard SAC From No LIL scenario — — — — —
[79] Incremental SAC with LIL — — — — —
[80] Total SAC Costs — — — — —
{811 Backhaul Expenses — — —-— —-— —
[82] Beox replacement costs — — - - -
[83] Tatal Expenses: —— —— — — —
{84] | Cash Based OPBDA — —— — —
{85] | Cash Based OPBDA % — — — —
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Albany GA EchoStar provides local-into-local
Number of LIL Channels 8
Year 2 Year 3 Year 4 Year 5 Year 6

[86] Market level capital expenditures-outflow E

NPV-Based on var from No LIL to With LIL case
[87] Cash Flows-With LIL
[88] Cash Flows-No LIL
(891 Iner/(Decr) from Ne LIL
[90] NPV without Terminal Value
[91] IRR

[92] Terminal Value

[93] Cash Flows with Terminal Value
[94] NPV with Terminal Value

[95] IRR

1

b
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Wichita Falls TX-Lawton OK EchoStar provides local-into-local
Number of LIL Channels 6
Year 2 Year3 Year 4 Year 5 Year 6

DIRECTY Does Not Provide Satellite Local-Into-Local Service
Customer Profile
[1] TV HH 148,818 150,306 151,809 153,327 154,861
[2]  Beginning Costomers

I L} I I I
[3] Gross Adds — — — — —
[4] Disconnects — — — — ——
[5] Ending Customers — — —— — —
[6] Average Customers (2 pt avg) — — —
[71 Ending DIRECTV Market Share — — — — —
[8) Disconnect Rate — — — — —
[9]  Average Gross Adds per Month -— -— — — -—
[10] Gross Add Rate — — — —— —

Profit & Loss ($k) - No LIL
Revenue:
[11] Base Package Revenue e—— —— — — —
[12] LIL Revenue - - - - -
[13] Total Revenue e —— — ——— ——
Expenses:

[14] Programming Costs — — —— — —
[15] Bad Debt — — — — —
[16] Customer related — — — — —
[17] Total Direct costs — — — — ———
[18] Total Direct Margin — — — — ———
[19] Total Direct Margm Yo — — — — —
[20] SAC Costs - No LIL — —— — — —
[21] Total Expenses: — — — — —
{22] | Cash Based Oﬁ)A S — — ——
[23] | Cash Based OPBDA % — — — —
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Appendix N

Wichita Falls TX-Lawton OK EchoStar provides local-into-local

Number of LIL Channels 6
Year 2 Year 3 Year 4 Year § Year 6
DIRECTY Provides Satellite Local-Into-Local Service
Customer Profile
{241 TV HH 148,818 150,306 151,809 153,327 154,861
[25] Beginning Customers — — — — —
[26] Gross Adds — — — — —
[27]1 Disconnects — — — — —
[28] Ending Customers — — — — —
[29] Average Customers (2 pt avg) — — — — —
[30] Ending Penetration — — — — —
[31] Disconnect Rate — — — — —
[32] Average Gross Adds per Month —-— —-— [ ] [ -—
[33] Gross Add Rate — — — — —
LIL Cnstomers

LIL Lift (upgrades) from No LIL
[34] Total Customers + Lift — — — — —
[35] LIL Beginning Customers n — — — —
[36] LIL Gross Adds — — x u u
[37] LIL Disconnects —-— — — — —-—
[38] Ending Customers — — — — —
[39] Average Customers (2 pt avg} — — — — —-—
[40] LIL Penetration — — — — —
[41] Disconnect Rate — — — — —

LIL Sell-in New Customers No LIL
[42] Total Customers + Lift — — — — —
[43) LIL Beginning Customers ] — — — —
[44] LIL Gross Adds — — — — —
[45] LIL Disconnects — — — — —
[46] Ending Customers — — — — —
[47] Average Customers (2 pt avg) —-— — — — —
[48] LIL Penetration — —— — — —
[49] Disconnect Rate — — — — —

LIL Sell-in New Customers Lift from No LIL
[50] Total Customers + Lift — — — — —
[51] LIL Beginning Customers L] — — — —
[521 LIL Gross Adds — — — —-— -_—
[53] LIL Disconnects - —-— -— [ -—
[54] Ending Customers — —-— — — —
[55] Average Customers (2 pt avg) — — — — —
[56] LIL Penetration — — — — —
[57] Disconnect Rate — — —-— — —

Total LIL Customers
[58] Total Customers + Lift — — —
[59] LIL Beginning Customers ] — — — —
[60] LIL Gross Adds — — — — —
[611 LIL Disconnects — — — — —
[62] Ending Customers — — — — —
[63] Average Customers (2 pt avg) — — — — —
[64] LIL Penectration — — — — ——
[65] Disconnect Rate — — — -— g —



(66)

[67]
[68]
(69]
[70]

(71]

[72]
(73]
[74]
[75]

(761
(771

[78]
[791
(801

(81]
(82]
[83]

(84]
(851

Wichita Falls TX-Lawton OK

Profit & Loss ($k) - With LIL
Revenue:

Package Revenue

LIL Revenue:

Existing Cutomers Upgrade
Baseline Gross Adds Sell-in
Additianal to Baseline Gross Adds

Total LIL Revenue
Total Revenue

Expenses:
Programming Costs
Bad Debt
Customer related

Total Direct costs

Total Direct Margin
Total Direct Margin %

SAC Costs with LIL:
Standard SAC From No LIL scenario
Incremental SAC with LIL

Total SAC Costs

Backhaul Expenses

Box replacement costs
Total Expenses:

Appendix N
EchoStar provides local-into-local
Number of LIL Channels

REDACTED - FOR PUBLIC INSPECTION

6

Year 2 Year 3

Year 4

Year 5

Year 6

Cash Based OPBDA
Cash Based OPBDA %
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Wichita Falls TX-Lawton OK EchoStar provides local-into-local
Number of LIL Channels 6
Year 2 Year 3 Year 4 Year 5 Year 6

j

[86] Market level capital expenditures-outflow

NPV-Based on var from No LIL to With LIL case

[87] Cash Flows-With LIL —— — — — —
(88] Cash Flows-No LIL — — — — e
[89] IDCTI(DECT) from No LIL N I — — — ——
[90] NPV without Terminal Value E

911 IRR ——

[92] Terminal Value e
[93] (Cash Flows with Terminal Value — E— — — —
[94] NPV with Terminal Value =]

[95] IRR —
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Lubbock TX EchoStar provides Jocal-into-local
Number of LIL Channels 11
Year 2 Year 3 Year 4 Year 5 Year 6

DIRECTY Does Not Provide Satellite Local-Into-Local Service

Customer Profile
[1] TVHH 154,245 155,787 157,345 158,919 160,508
[2] Beginning Customers — —— — — —
[3]1 Gross Adds — — — — —
[4] Disconnects — — — — —
[5]  Ending Customers — — — — —
[6]  Average Customers (2 pt avg) — —— — — —
[71 Ending DIRECTV Market Share — — — — —
[8] Disconnect Rate — — — — ——
9]  Average Gross Adds per Month —-— — — —-— -—
[10]) Gross Add Rate — — — — ———
Profit & Loss ($k) - No LIL

Revenue:
[11] Base Package Revenue — — — — —
[12] LIL Revenue - - - - -
[13] Total Revenue S — — — — —

Expenses:
[14] Programming Costs — — — — —
[15] Bad Debt — — — — —
{16]) Customer refated — — — — —
[17] Total Direct costs — — — — ——
[18] Total Direct Margin — — —— — —
[|9] Total Direct Margm % — — — — ——
[20] SAC Costs - No LIL prem — — — —
[21] Total EXanSBSZ — — — — —
[22] | Cash Based OPBDA — — —— ——
[23] | Cash Based OPBDA % — — — —
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Lubbock TX EchoStar provides local-into-local
Number of LIL Channels 11
Year 2 Year 3 Year 4 Year 5 Year 6

DIRECTY Provides Satellite Local-Into-Local Service
Customer Profile

[24] TY HH 154,245 155,787 157,345 158,919 160,508
[25] Beginning Customers — — — — —
[26] Gross Adds — r—— — —— —
[27]1 Disconnects — —— — — —
[28] Ending Customers — —— — — —
[29] Average Customers (2 pt avg) — —— — — —
[30] Ending Penetration — — — — —
[31] Disconnect Rate — — — — —
[32]1 Average Gross Adds per Month — —-— — -— -—
[33] Gross Add Rate — — — [ —
LIL Customers
LIL Lift (upgrades) from No LIL
[34] Total Customers + Lift — —— ——
[35] LIL Beginning Customers . —— — — —
[36) LIL Gross Adds — — a u .
[37] LIL Disconnects — -— — -— -
[38] Ending Customers — — — — —
[39] Average Customers (2 pt avg) — — — — —
[40] LIL Penetration —— — — — —
[41] Disconnect Rale — — — — —
LIL Sell-in New Customers No LIL
[42] Total Customers + Lift — — — —— —
[43] LIL Beginning Customers . — — — —
(44] LIL Gross Adds — — — —— —
[45] LIL Disconnects — — -— — —
(46] Ending Customers — — — —— —
[47] Average Customers (2 pt avg) —-— — — — —
[48] LIL Penetration — — ——— — —
[49] Disconnect Rate — — — — —-—
LIL Sell-in New Customers Lift from No LIL
[50] Total Customers + Lift — — — —— —
[51] LIL Beginning Customers ] — - — —
[52] LIL Gross Adds — — — - —
[53]1 LIL Disconnects - - -— — -—
[54] Ending Customers - — — — —
(551 Average Customers (2 pt avg) - — -— — —
[56] LIL Penetration — — — — —
[571 Disconnect Rate — — — — —
Total LIL Customers
[58] Total Customers + Lift — — — — —
[59] LIL Beginning Customers 2 — — — —
[60] LIL Gross Adds —— — —— —— —
[61] LIL Disconnects — — — — —
[62] Ending Customers — — —— — —
[63] Average Customers (2 pt avg) — — — —— ————
[64] LIL Penetration — ——— — — —
165] Disconnect Rate — — — — g7 —



Appendix N REDACTED - FOR PUBLIC INSPECTION

Lubbock TX EchoStar provides local-into-local
Number of LIL Channels 11
Year 2 Year 3 Year 4 Year 5 Year 6

Profit & Loss (8k) - With LIL
Revenue:

[66] Package Revenue So— — — — —
LIL Revenue:
[67] Existing Cutomers Upgrade S — — — —
[68] Baseline Gross Adds Sell-in S — — — —
[69] Additional to Baseline Gross Adds - — —-— — —_—
[70] Total LIL Revenue - — — — —
[71] Total Revenue — ——— —— —— —
Expenses:
[72] Programming Costs — — — — —
[73] Bad Debt — — — — —
[74] Customer related — — — —— —
[75] Total Direct costs — — — — —
[76] Total Direct Margin — — — — —
[77] Total Direct Margin % — — — — —
SAC Costs with LIL:
[78] Standard SAC From No LIL scenario — — — — —
[79] Incremental SAC with LIL — — — — —
{80] Total SAC Costs — — — — —
[81] Backhaul Expenses — — — — —
[82] Box replacement costs — — - - -
[83] Total Expenses: — — — — ——
[84] | Cash Based OPBDA ] — — —
[85] | Cash Based OPBDA % — — — —
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Appendix N REDACTED - FOR PUBLIC INSPECTION

Lubbock TX EchoStar provides local-into-local
Number of LIL Channels 11
Year 2 Year 3 Year 4 Year 5 Year 6

[86] Market level capital expenditures-outflow

j

NPV-Based on var from No LIL to With LIL cas
[87] Cash Flows-With LIL

] ] I I |
[88] Cash Flows-No LIL — — — — —
[89] lncrl(Decr) from No LIL — — — — ——
[90] NPV without Terminal Value [ —]
[91] IRR —
[92]1 Terminal Value —
[93] Cash Flows with Terminal Value — —— — —— —
[94] NPV with Terminal Value E
951 IRR —

94



Appendix N REDACTED - FOR PUBLIC INSPECTION

Salisbury MD EchoStar does not and will not provide loeal-into-local
Number of LIL Channels 6
Year 2 Year 3 Year 4 Year 5 Year 6
DIRECTY Does Not Provide Satellite Local-Into-Local Service
Customer Profile
[1] TV HH 140,836 142,244 143,667 145,103 146,555
[2] Beginning Customers — — — — —
[31 Gross Adds — — — — —
[4] Disconnects — — — — —
{5] Ending Customers ——— — — — —
[6]  Average Customers (2 pt avg) — — — — —
[71  Ending DIRECTV Market Share — — —— — —
[8] Disconnect Rate — ——— — — —
[3]  Average Gross Adds per Month -— -— - e -
[10] Gross Add Rate — —— — — —
Profit & Loss ($k) - No LIL

Revenue:
[11] Base Package Revenue So— —— — — —
[12] LIL Revenue - - - - -
[13] Total Revenue — — — — —

Expenses:
[14] Programming Costs —— — —— — —
[t5] Bad Debt — — — — —
[16] Customer related So— — — — —
[17] Total Direct costs — — — —— ———
[18] Total Direct Margin — — —— — ———
[19] Total Direct Margm % — — — — —
[20] SAC Costs - No LIL o — —
[21] Total Expenses: — — —
[22] | Cash Based OPBDA So— — — —
(23] | Cash Based OPBDA % — — —— —

35



Appendix N REDACTED - FOR PUBLIC INSPECTION

Salisbury MD EchoStar does not and will not provide local-into-local
Number of LIL Channels 6
Year 2 Year 3 Year 4 Year 5 Year 6

DIRECTY Provides Satellite Local-Into-Local Service
Customer Profile

[24] TV HH 140,836 142,244 143,667 145,103 146,555
[25] Beginning Customers — — — — —
[26] Gross Adds — —— — — —
[27] Disconnects — — ——— — —
[28] Ending Customers —— —— —— — ——
[29] Average Customers (2 pt avg) — — — — —
[30] Ending Penetration — — — — —
[31] Disconnect Rate — — — — —
[321 Average Gross Adds per Month — -— — —-— -—
[331 Gross Add Rate — — —-— ——— —
LIL Customers
LIL Lift (upgrades) from No LIL
[34] Total Customers + Lift — — — — —
[35] LIL Beginning Customers - — — — —
[36] LIL Gross Adds — — - - -
[37]1 LIL Disconnecis — — — — —
[38] Ending Customers — — — — —
[39] Average Customers (2 pt avg) — — — — —
[40} LIL Penetration — — — — —
[41] Disconnect Rate — — —-— — —
LIL Sell-in New Customers No LIL
[42] Total Customers + Lift — I — — —
[43] LIL Beginning Customers - — — — —
[44] LIL Gross Adds —— — — — —
[45] LIL Disconnects — —-— — — —
[46] Ending Customers — — — — —
1471 Average Customers (2 pt avg) ] — ] —— —
{481 LIL Penetration —— — — — —
[49] Disconnect Rate — —— — — —
LIL Sell-in New Customers Lift from No LIL
[50] Total Customers + Lift — —— — —— ——
[51] LIL Beginning Customers - —-— — — —
[52] LIL Gross Adds —-— —— — —— ——
[53] LIL Disconnecits - —-— — —-— —
[54] Ending Customers -— — — — ——
[55] Average Customers (2 pt avg) —-— — — — —
[561 LIL Pcnctration — —— — E——— —
[57] Disconnect Rate — — — — —
Total LIL Customers
[58] Total Customers + Lift — — —
[59] LIL Beginning Customers - — — — —
[60] LIL Gross Adds — — — — —
[61] LIL Disconnects -— —— — — —
[62] Ending Customers — — — — —
[63] Average Customers (2 pt avg) — —— — —— —
[64] LIL Penetration —— —— — A ——
[65] Disconnect Rate — — — —— Q¢ m—



Appendix N REDACTED - FOR PUBLIC INSPECTION

Salisbury MD EchoStar does not and will not provide local-into-local
Number of LIL Channels 6
Year 2 Year 3 Year 4 Year 5 Year 6

Profit & Loss ($k) - With LIL
Revenue:
[66] Package Revenue

LIL Revenue:
[67] Existing Cutomers Upgrade
[68] Baseline Gross Adds Sell-in
[69] Additional to Baseline Gross Adds
[70] Total L.I). Revenue

{711 Total Revenue

Expenses:
[72] Programming Costs
[73] Bad Debt
[74] Customer related
[75] Total Direcl costs

[76] Total Direct Margin
[77] Total Direct Margin %

SAC Costs with LIL:
[78] Standard SAC From No LIL scenaric
[79] Incremental SAC with LIL
[80] Total SAC Costs

[811 Backhaul Expenses
[82] Box replacement costs
[83] Total Expenses:

[84] | Cash Based OPBDA
[85] | Cash Based OPBDA %
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