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FEDERAL COMM UNICATIONS COM MISSION
WASHINGTON, IlC 20554

APPLICATION FOR CABLE TELEVISION RELAY SERVICE STATION
LICENSE

FCC Form 327

SCHEDULE A. Type of Application, Applicant Information, Contact Information, lind Station Record Information

I. (a) Type of Application: (ehed, only Oll~ box) (Il) Typc(s) of Amcndmcllt(s) 01' tVlodHitlltioU(S):
(elled( the appropriate the Iwx(es»).

o New License

Ix] Tl"IH1sfcl' ofColllrol

o Assignment oj' License

o Major Amendment (l/' Applica(ioll

o MillOI' Amendment orApplic,ltioll

o Modilielltioll ofLiccllsc

o Renewal or License

o Add Chnnncl(s)

o Change Tnmsmi!tcl'

o Change Transmit Site

o Increase Operating Power

o Chflngc EllliS$ion Codc

o Minor ModiJications

o CIHlIlgC Anlcnna !leight

o Change Antcnn<l SLnlC1HrC Hci!~11

o Change Antenna System

o Add Receive SHc(s)

o Change Receive Si(c(s)

o Olhcl' (spccifY hI itc1\1 8)

(c) J!'this application modifies an existing staLion, providc thc call sign:

[(this appJica\ion <unCllt!;, i\ pending llppliea{ioll, provide the file llumbcr:

Transfer of confrol of WHZ-634, WHZ-748, WLY-332,
WLY-824, WLY-881, WBH-637, WLY-563, WLY-838, and
WLY-839,
------,--------

2, (a) APlllic~IlUnfol·mlljjtln ..
FRN

0003511649
-

Leglll Name Business Namc (i rClppJicabJe)
Cablevision Systems Corporation

Mailing Ad(i~:e$~-"----' - ._-" -.._---_._....._.. "--_._-
1111 Stewart Avenue

City Is~~ rpCOde I IclcphollC ",____J --,----
Bethpage ( ) 516-803-2300117f4 0<___•____...._

"I_Coli/ad Jnfonlliltioll

COll~I(:\ Nl11nc A_m_Y_G_ro_v_e_m__a_n'T-;C--'-"=~-'- ' t--:;Il","",SI_'''",CS_'S_N_''_I1_IC__c_a_b_l_eV_i_Si_o_nSystems co_r_p_or_a_ti_on -_-_~-j
Mlliling Address 1111 Stewa" Avenue E-mail Address

1\ agrovema@cablevision.com

City lip Code Telepholle/--
Befhpage 117f4,, L..< ) 516-803-2556 ---..J

{' Address where Stalion's accords will be Maintained

Address 1111 Stewar1 Avenue

City
_B_e_th_p_a_g_e I_s_~_.~_c~~LZ_·_._i~_1(_;O_1(~_C -L._r_CI_C_PI...;1~_"_c_5_1_6_-_80_3_-_2_3_00 T

FCC Jl"l
'\1'1'"'''''' I" I"·~Il

31l('O.IlO$~



WILLFUL FAi,SE STATEMENTS MADE ON TillS FORM ARE
f'UNISIIAllLE IIY FINE 01\ IMPRISONMENT OR 1l0'l'1f,
See Ii U,S,C" 1001.

--'~'--'
YES NO

3. Will lh~ applicallt pt'ovide pl'ogrilm IlHllcdullO elig.ible :l}'~tcms othcr thnnlho$c which lhe <li>plicm\\ o\vm
01' ()pem(c~'!

If "YES," Illlil(;!l liS Exhibil A·I il cupy Ufil wriH(~n contract specifying thai service will he; provided on x
II n()fl-prOfil, co~t-~horing bllsis: 01' Il cop>' of 11 wl'iUcn sHl1clllcn( sped fying tl1m scn'ice will he provided
wi(lwut dlilrf?c.

4, (a) Bus thc applicmlt 01' 1m)' or its co111rollill~ parties hilt! lItly FCC stillion 1i<.:cl\Sc, pcrmil, or Ulll!loriZlIlioll
fCl'oked?

If "YES," al1ach liS Exhibit A-2 fl SlalcmCnl idcnHf)'ing lhe Iicensc, permil, or HUlhorlZHlion x
rcvoked lUl(! the clrCUIl\!il<lnecS Idcvall! 10 (he rCI'!J(;l\lioll,

- ~_ .._.~.,----
(1)) Is the: applicant or lmy ofilS partllcrs, memhcrs, or owncrs, f1 foreig.n govcrnmcllI or thc rcprcscntnlive (llcreol?

X

5, Irillis is HrCllewal, Indicate whether Icg<ll Ill' engineering changcs have ocellllHltl\l since tile Jastlicensc nprlicati~)ll.

6, A{HlCIl as Exhibit A·3 a i'la((!mcn( shOWing (hilt the flpplicilnl is eligible pursllllllllO 47 C.F.R. ~ 78.13 to be a Ikcn:;ec.

7, For il new stillion or l1l<ljor chunge, (e.g" a change il\ azimuth or lrallsmit ilillemm 01' nn incrCllse in power or frequcncy, etv.)
<1!wch <IS Exhibit A·4 a SI{\lcmCnl or ~howillg delllllillg lhe results of <1 rrequency coordillnlion Sludy performed pllrSIHIIl{ 10
47 CY.R. § 78.36 by <l tecl\Jliefilly qUfllilicd person orenl!ty (e.g" locil! coordinating committees, frequency cO\lrdillfllOr, CIC,).

S, Uslll!! illtachmcnts,{;x hibi(s, and 01' sllecilicllliollS llwt will be inchldcd (Ill Ibis schedule:

Exhibii A·3 .. - Applicant Eliglbilily
Exhibit B-1 _. Control and Ownership of Applicant
Exhibit B-2 -- DeSCrip{iOn Of Transaction and Public Interest Statement

---------

~--------------------------------

CEHTIFICATION

All lhe stlltemenlll made illihis llppliclliiolllllld l!1!aehed exhibit:; are considered Illalcl'ial rcpnlSCIlI<lIIOllil, lind ,\lIlhc I;xhibil$ m'c illllitlerial P<ll'l hercof'
lind are incollJomled hcrcil111S ifsel (llll;n full Jnlhe (Ij»)JliClltioll.

The llpplielllll cenincs (hu! He'llher llle ll)lplicilill nol' IHl)' othcr pmly {O the nppliemlol1 I::; ::;ubjecl 1011 dCl,inl or Fcderlll llcllefHs pur:'>lIunl 10

47 CY.R. § 5301 or lhe Anti-Drug Abuse Ac! of I\JHH, 11 U's.C. § 862, becamc or a cOllvic{ion for possc:;si{lu or disll'ibuliOll or II cou(rolled
subslancc. Thi!) cerlHiclllion doc~ 1l0111ppl)' 10 applicUliollS filed in :lCl'viccs exempled untlci' 47 CY.R. § J.2()f)2(c). Sec 47 C.F.R. § U002(h) f(lI' lIw
dClllliliOIl Or"plll'l)' {o tile nppHcntion" as used in (his cel'li!iC<lliol).

The applicant ccrliOcs lhat lhe npplj Gnut 11M a Clllrcill C(lP)' of !he COll1mission's rules govcl'llhll!. the Cable Television ltcJllY SCfvle(; (eA RS).

The applic;tn{ \\'idvts illly c!llim to (he llSC of rill)' pj)r{ic\llar frequcncy as llgainsl lilc l'cgulmol)' powcr ofllie United SIH1e~ beeil\lSC of the previo\ls use
or\he sillllC whether by llccnse or olherwise and rcqucsts an mlt!lOrlZlIlioll in aecordflcl\cc wilh Illh I1J)pliclllioli.

-------~------I

I CERTIFY lhallhe ;;ifltcmellis ill {I\j~ ilppliclliiol) un,: lruc, complete.
nnd COl'l'CCI lo lhe h(;sl of m), kl1owlcdg('. flnd belicr our! me mmk' ill
good raith,

~11ilc-~~~--'--f ;-
jeliJu7L:'::-!~)Jj{ if__':.~~:':Y-ltmn!1 J4 1/1./

~"r---i.d~~:X.',="J~::::~Y::~A.-------------~r~~7;lg/~ 0 ,__---'

n'C J21
,.",•.""".,,".<11

JUl<o·uns,



APPLICATION FOR CABLE TELEVISION RELAY SERVICE STATION LICENSE

SCHEDULE B. Control and Owncl'shill Information ('l11e information submitted in this schedule should C'-nable (he Commissiol1 to
identify all entities which either directly or indirectly control the applicant.)

SECTION J. Control and OwncrshiI)

J. The following information must be provided for the applicant; for each member Or partnCf, if the applicant is an
unincorporated fi$sociatioll or partnership; and for each cable television owner or operator, jf the applicant is a cooperative
enterprise wholly owned by cable television owners or operators. Indicate the legal name and the type of entity (I = Individual,
2 ~ Partnership, 3 = Corporatioll, 4 = Unincorporated Association, or 5 "" Governmental Entity). If the entity is a nOll­

governmental corporation, indicate the state \lnder whose laws the corporation is organized,

"State

Cablevision Systems Corporation 3 DE

2. Attach as Exhibit Bwl the information requested of the applicant in item I fol' cach entity which either directly or indirectly
controls the applicant. Place this Information in a detailed block diagram or family tree showing the direct or indirect control of the
applicant, including percentage of control, including the final controlling cntity or entities. The final controlling cntity or entities
should be specific<llly identified.

SgCTlON II, Assignmcnt of License 01' Transfcr of Conll'ol

Attach as Exhibit Bw2 a statement describing the proposed afisignmcnt of license or transfer of control. The assignment of
license or transfcr of control shall not be completed until authorized by the Commission, The Commission must be notified of
consummation no later than 30 days after it occurs.

licensee 1 fo mation, . , n ,.
rRN

0007001977
Legal Name (if persoll, last namc first) Business Name

Bresnan Cornmunlca t ions, LLC Bresnan Communications LLC
Mailing Address City I S~~tc 17~~I)C7ot1 Manhattanvill e Road Purchase
Telephone No. E~mail Address
(914 ) 641-3300

WILLFUL FALSE STATEMENTS MADE ON THIS FORM ARE PUNISHABLE BY FINE OR IMPRISONMENT OR BOTH.
See 18 U.S.C' 1001.
Print Full NaJ)J.) ..' .<") Print Title

.I c.' I::/J ,·---,':> .~_. j)(CE)'/1//h/ r;)(l:'::':CU?! {/[' !,J/C£' ;<:-t:i35 '/))~.'l(/r· (j;:::~ /75'" //1,9,'( ;...rj-t/)'<')I '\ ..' ." l::,;C./

Signat\IJe /lAt',/{'l I}-J A~~/'-- IDate ~~,n;I~/~?);:.OI(>

v ~.".

FCC 327
I\l'P'~\".Jhy (lMH

3060,00$$



Exhibit A-3

Eligibility for CARS Liccnsc Pursuant to 47 C.F.R. § 78.13

Cablevision Systems Corporation will continue to be eligible to hold a license for a
CARS station pursuant to 47 c.r.R. § 78, 13(a) because it will continue to be responsihle for the
management and operation ofa cable television system, The acquisition of ultimate control of
the Licensee by the Applicant will not contravene any of the Commission's cross-ownership
rules,



Exhibit B-1 (Diagram)
Controi and Ownership of

Cabievision Systems Corporation

Dolan Family Group1

I
I
I

'iI 695%

CabJevision Systems
Corporation

I 100%

~

esc Holdings. l. LC

100%

['"" "~~. ".
i 100%

+
Bresnan Broadband

Holdings LLC

100%

Bresnan Communications.
l.tC

1 See Cablevision Systems Corporation. SEC Schedule 14A
Proxy Statement (flied Apr. 8, 2010), available at http://
www.sec.gov/Archives/edgar/data/1053112/
00011931251 0079515/ddef14a.hlm#IX13436_29. ill page 93
("Slock OWllership lllblc")



Exhibit B-1

Contl'oJ and Owncrship of
Cablcvision Systcms Corporation

On April 8, 20 I0, Cablevision System Corporation ("CYC") filed a Proxy Statement with
the Securities and Exchange Commission ("SEC"), which contained information concerning
stock ownership as of March 31,20 I0. '1 As of that date, the only entity that beneficially owned
5% or more of the combined voting interest of any class of stock of CYC was a group comprised
of Charles F. Dolan and his family, which collectively beneiicially owned 69.5% voting interest
in CYC. Members of the Dolan family have formed a "group" for pur~oses of Section I3D of
the Securities and Exchange Act of I934 (the "Dolan Family Group"). I

The members of this group arc: Charles F. Dolan, individually and as a trustee of the
Charles F. Dolan 2009 Revocable Trust (the CFD 2009 Trust"), the Charles F. Dolan 2008
Grantor Retained Annuity Tl'llst #2 (the "2008 GRAT #2"), the Charles F. Dolan 2009 Grantor
Retained Annuity Trust # I (the "2009 GRAT # I"), the Charles F. Dolan 2009 Grantor Retained
Annuity Trust 112 (the "2009 GRAT #2"), the Charles F. Dolan 2009 Grantor Retained Annuity
Trust #3 (the "2009 GRAT #3") and the Charles F. Dolan 20 I0 Grantor Retained Annuity Trust
II I (the "20 I0 GRAT III "); Helen A. Dolan, individually and as a trustee of the Helen A. Dolan
2009 Revocable Trust (the HAD 2009 Trust"), the Helcn A. Dolan 2009 Grantor Retained
Annuity Trust # I (the "I-lAD 2009 GRAT #1"), the Helen A. Dolan 2009 Grantor Retained
Annuity Trust #2 (the "HAD 2009 ORAl' #2") and the Helen A. Dolan 20 I0 Grantor Retained
Annuity Trust III ; James L. Dolan; Thomas C. Dolan; Patrick F. Dolan; Kathleen M. Dolan,
individually and as a co-trustee ofthc Charles F. Dolan Children Trust O,O Kathleen M. Dolan,
the Charles F. Dolan Children Trust fbo Deborah Dolan-Sweeney, the Charles F. Dolan Children
Trust fbo Marianne Dolan Weber, the Charles F. Dolan Children Trust fbo Patrick F. Dolan, the
Charles F. Dolan Children Trust 010 Thomas C. Dolan and the Charles F. Dolan Children Trust
fbo James L. Dolan (collectively, the "Dolan Children Trusts") and as trustee of the Charles
Dolan 1989 Trust (for the benefit oj' Charles P. Dolan), the Ryan Dolan 1989 Trust and the Tara
Dolan 1989 Trust; Marianne Dolan Weber; Deborah A. Dolan-Sweency; Lawrence J. Dolan, as a
co-trustee of the Charles F. Dolan 2009 Family Trust fbo Patrick F. Dolan, the Charles F. Dolan
2009 Family Trust fbo Thomas C. Dolan, the Charles F. Dolan 2009 Family Trust fbo Jamcs L.
Dolan, the Charles F. Dolan 2009 Family Trust fi,O Marianne Dolan Weber, the Charles F_ Dolan
2009 Family Trust fbo Kathleen M. Dolan and the Charles F. Dolan 2009 Family Trust fi,O
Deborah Dolan-Swceney (collectively, the "2009 Family Trusts"); David M. Dolan, as a eo­
trustec of2009 Family Trusts; Paul J. Dolan, as a co-trustee ofthe Dolan Children Trusts Ibo
Kathlcen M. Dolan and James L. Dolan; Matthew J. Dolan, as a co-trustee of the Dolan Children
Trusts Ibo Marianne Dolan Webcr and Thomas C. Dolan; and Mary S. Dolan, as a co-trustee oj'
the Dolan Children Trusts fbo Deborah A. Dolan-Sweeney and Patrick F. Dolan?

II !llij1;fL~W_1LS.Q.c,gQvlAl'e!J.iY~_:{e,.Igw:l9atal.lQ5..1JLf!QQQ)J2,}JL5JQ9795)'5[q!lc.1J..4'!.(JII11/! t0JJ4.,1i\...f9,
al page 93 ("Stock Ownership Table").
2f Some members of the Dolan Family Group beneficially own 5% or greater oflhe voting interest of all
classes of eve stock. Their individual ownership is not presented here because of their inclusion in the
Dolan Family Group.
.11 See footnole 3 to the Stock Ownership Table al pagc 95.



Exhibit B-2

Description of Transaetioll and Publie Interest Statement
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Before the
FEDERAL COMMUNICATIONS COMMISSION

Washington, D.C. 20554

In the Matter of

Application for Consent to the Transfer
of Control of Licenses of

Bresnan Communications, LLC

To

Cablevision Systems Corporation

)
)
)
)
)
)
)
)
)
)
)

__.J

II

PUBLIC INTEREST STATEMENT

Cablevision Systems Corporation ("Cablevision") and Bresnan Broadband Holdings,

LLC, Bresnan Communications, LLC, their subsidiaries, and the William J. Bresnan Revocable

Trust (collectively, "Bresnan") (collectively, the "Parties") respectfully seck the Commission's

approval for the transfer ofcontrol of various licenses pursuant to Sections 214 and 3 IO(d) of the

Communications Act of 1934, as amended ("Act"), and the rules of the Federal Communications

Commission ("Commission"). 11 The proposed license transfers arc a nccessary part of a larger

A Jisti ng of all licenses and registrations to be transferred pursuant to this transaction arc attached
as AppendIx 1, As described herein, the Transactions will result in the transfer of control of these FCC
licenses. Given the ongoing business and regulatory Hcllvity of the Parties l Clnd the potential need of the
Parties (0 file license applications with the Commission during the pendency of the Commission's review
of the Transactions) tile Parties request that the Commission's granl of its conscnllO the Transactions
include and accommodate, as appropriate: (I) any authorizations issued to the Parties or any of their
subsidiaries or affiliates to the extent such authorizations are related to the Parties' cable television
systems affected by the Transactions, during the Commission's consideration of the Applications and the
period required for the consummation of the Transactions following approval; (2) constructioll permits
held by licensees involved in the Transactions that mature into licenses after closing and that may have
been omitted from the Applications; and (3) applications thal will have been tiled by slich licensees
relating to such cable systems and that arc pending al the time of consummation of tile Transactions.
Such actions would be fully consistent with prior decisions of the Commission. See, e.g., ApplicC/thms/i)1'
Consent 1o the Tran.~fer o/Control q(Licenses and Secfion 214 Authorizations/i-om MediaOne Group,



transaction pursuant to an Agreement and Plan of Merger ("Agreement") whereby a newly

created, wholly-owned subsidiary of CabJevision will acquire control of Bresnan. For the

reasons stated below, the proposed license transfers are in the public interest and the

Applications should be granted.

INTRODUCTION AND BACKGROUND

The proposed Com bination of Bresnan's ad vanced cable systems, well-run operations,

deep knowledge of its local markets and its customers' needs and interests with Cablevision's

technology, marketing, pricing and packaging innovation will foster greater broadband, voice

and video penetration and competition in both the residential and business communities in the

Bresnan services areas in Colorado, Montana, Wyoming, and Utah. In particular, Cablcvision

intends to fDcus on accelerating the pace of product innovation, fcature enhancements, and value

creation, simplifying pricing, and continually improving thc value proposition to customers ... a

strategy that has cnabled CabJcvision to achieve the highest penetration of digital vidco, voice

and broadband in the industry in its home market. The outcome will be advanced

communications products and services suited to the local communities at affDrdable prices,

resulting in more consumers online, greatcr customer satisfaction and a morc robust cntcrprise in

the local marketplacc.

Cablevision anticipates that it will find many opportunities to bring new value, products

and services to the households, businesses, and government entities in the Bresnan service area.

At a minimum, Cablevision plans to:

• increase the availability of High Definition ("lID") programming throughout the service

areas within two years;

Inc. nons/eror, 10111'&1' COll'.. Transferee, Memorandum Opinion and Order, J5 FCC Red 98 J6, 11 J85
(2000) ("I1T&T·MediaOne Order").

- 2 -



• increase broadband speeds by at least 25% in a majority of the systems within two years;

and

• deploy DOCSIS 3.0 in the majority of systems within five years.

Cablevision also believes that there will be additional opportunities to enhance and expand

services as it delves deeper into the local business. Among these potential opportunities are:

• improving substantially broadband penetration;

• adding more niche and local programming targeted to the communities;

• adding more VOD and interactive programming offerings;

• continuing to deploy enhancements that integrate intemet content with television;

• offering more voice services and popular ancillary services;

• expanding the prescnce of Cablevision's Power to Learn initiative, including expanding

the in-school program "Intemet Smarts"; and

• expanding the "Meet the Leaders" local programming model, whereby local political

leaders arc featured on programs dedicated to issues of importance to the state and locale.

These advancements, including the integration of Cablcvision's industry-leading network,

customer service, and technology platforms, will benefit customers and potential customers in

the Bresnan service areas.

Cablevision has the size, scope, history, leadership and eapitalthat arc necessary to bring

these benefits to the Bresnan systems, and Bresnan has a deep knowledge of its local markets.

Together, the two operators can bring these systems to their IlJilest potential fbrl3resnan's

customers, communities) and employees,
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A. The l'llrties.

Bresnan. Bresnan Communications is a cable operator founded in 1984 by Wi Iliam 1.

Bresnan, a noted cable pioncer. Bresnan operatcs in 148 communities in Colorado, Utah,

Montana and Wyoming. It is the thirteenth largest multiple systems operator ("MSO") in the

eountry. It operatcs systems served by 48 headends, servcs 300,000 cable subscribers, and

provides voice and broadband services to 126,000 and 220,000 subscribers respectively.

Bresnan Business Services, the company's commercial sales division, delivers custom data,

voice, and video solutions to a variety of busincsses, institutions and municipalities including

serving as thc state-wide data transport provider to the State of Montana.

For more than 25 years Bresnan has been a leader in providing leading-cdge tcchnology,

entertainmcnt and advanced services to small and medium-sized markets delivering the latest

advanccd products and services ineluding high-speed Internet access, high-definition television,

video-on-demand, digital video recorder, and digital telephone to residential and business

customers across an upgraded fiber-optic coaxial network. The company has cxeelled as a

provider ofteehnologieally advanced services in challcnging markets consistently delivering

among thc highest levels of performance, both financial and in technical advancement, when

measured against industry leaders. The company's results arc additionally notable in that they

have been achieved while maintaining Mr. Bresnan's ethos that the company cannot wholly

succeed without being fundamentally involved in the fabric of its communities and both Mr.

Bresnan and the company he founded have been consistently recognized as the finest of

corporale citizcns by government officials, community leaders and the industry at large.

C~blevisioll. Cablcvision was founded ill 1973 by Charles F. Dolan, who continues as

the company's Chairman of the Board of Directors. Cableyision started scrviee in Long Island,
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New York, with 1,500 video customers. Today, through a series of capital investments totaling

billions of dollars, operational innovations, and product brcakthroughs, Cablevision operates a

system that passcs mOre than 5 million households and businesses in New York, New Jersey and

Connecticut and serves more than 3. I million customers with video, voice, broadband and

business services.

Cablevision's service arca includcs densely populated major metropolitan areas, large

and small suburban markets, and rmal markets that span a wide distribution of income levels.

Cablcvision's strategic investments, operational expertise, and product innovations have made it

one of the nation's most successllil cable operators in each ofthesc divcrsc markets. For

instance, Cablevision's broadband penetration in the Bronx, one of the most economically-

challenged counties in the country, far exceeds the penetration of other low income areas in the

country and even exceeds the industry average across all geographic areas. All three of

Cablevision's leading services - digital video, voice and data - are among the fastest growing

and most highly penetrated in the industry. Cablevision's peers in the industry named it the 20 I0

"MSO of the Year.,,21

Cllble ,\»stems. Cablevision holds approximately 400 franchises in Connccticut, New

Jersey, and New York, and, as of March 31, 2010, served approximately 3.1 million basic vidco

customers31 Cablevision offers services as Optimum®-branded communications services: iO

TV digital video, Optimum Voice digital voice, Optimum Online® high-speed Internet and

Optimum WiFi®.

JI See Top Ops Issue, CableFAX: The Magazine (.July 25, 20] 0) al
http://www.cablefax.com/cablefaxmagltopops20] 0/.

3f Over the years, Cablcvision has also successfully managed and operated cable systems outside ils
core New York Metropolitan service area. At one point, Cablevision successfully managed syslerns in J 9
states, including Massachusetts, Ohio, Michigan, Florida, North Carolina and Missouri.
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iO TV. iO TV is the company's digital video programming service, available to all

customers in the company's service area. It is enjoyed by 94% ofthc company's video

subscribers, making it the most highly penetrated digital video service in the industry. iO TV has

a wide variety of programming, including more than 480 digital channels, 120 high-definition

channels (available at no extra charge), programming channels in 15 languages and numerous

programming package options. Customers can subscribc to unique monthly or seasonal

subscriptions that provide options such as "Bollywood Hits On Demand," "Disncy Channel On

Demand," "IFC in Theaters On Dcmand," and "Animc Nctwork On Demand." Cablevision also

offers tailored sports packages that arc available for particular sports seasons. Such packages

offer up to 16 action-packed sports channels - from golf to horse racing to extreme sports to

college sports, such as "MLB Extra Innings," "NBA League Pass" and "NHL Center Icc."

Cablevision is a leading video innovator. Cablcvision was thc first cablc opcrator in the

nation to support separate, removable conditional access in all of its sct top boxcs.'f Cablcvision

was the first MSO to prcpare the launch ofa remote Digital Video Recordcr ("DVR"), which is a

more cost-efficient technology than DVR set-tops. Rcccntly, Cablcvision has developed and

dcploycd additional new features, such as advanced search functions, Optimum Select,5f

telescoping, and mosaic functionality.6f Cablcvision also "cccnt!y announced its forthcoming

It also provides robust support for CableCARDs, and has deployed network support for Tru2Way
throughout its service area. Following the Commission's preference for downloadable conditional access,
Cablevision has successfully migrated its Optimulll services to its Open Media Security downloadable
security platform, allowing new set top box vendors and third party consumer electronics manulacturers
to design products thaI can access all of the Optimulll video services without hardware security llsing an
open standard, common interface.

5! Optimum Select offers subscribers a convenient way ofgctting additiOlull value from their iO TV
and online experiences. It allows them to use their television set to request information, save videos und
soon even make purchases, all with a simple press of a button on their remote control.

61 Telescoping provides viewers the opportunity to view an C:H.iverliser's dedicated vidcowon-demand
channel and provide information abollt themselves if they choose. Mosaic allows viewers to view up to
nine different kids, sports, and news networks on asingle screen. <)~ee, e.g., Todd Spangler, Rainbow fo
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"PC-to-TV Mcdia Relay," which will allow broadband and digital customcrs to view content

from their PC scrccns on a digital cable channel on their television.

Optilllulll Voice. Optimum Voice gives customers unlimited local and long distance

calling anytime, to anywhere in thc United States, Puerto Rico and Canada for one low, nat

monthly ratc with no additional fces. Customers receive 13 calling features such as anonymous

call blocker, call forwarding, VIP rings, and a personal website to check voiccmail online 01' on

email, search call details and turn on/offcalling features with just the click ofa mouse, at no

extra charge. iO TV customers with Optimum Voice and Optimum Online can have their caller

fD display incoming call information on their telcvision scrcen. Optimum Voice has becn rated

#1 for reliability and overall satisfaction by thc readers of PC Mag.eom for Jivc straight years. It

is the most successful and highly penetrated cable voice service in thc country, enjoyed by more

than 42% of the households in Cablevision's scrvice arca. As of March 31,20 10, Cablcvision

Optimum had approximatcly 2. I million residcntial and small business voice subscribcrs in its

footprint.

Optimum Online. Optillluill Online offers the nation's fastest broadband service,

providing download speeds of up to 101 Mbps. It is available to every household in the

Ojfer lTVAd,· al Upji'onts: Cablevision Plans 10 Ei1Qble 1IF1 and Telescoping Capabilities in 94,
MUUICIIANNEL NEWS (Mar. 3, 2009) (noting that "ItJclescoping will let a markcter show an overlay on a
30-second spot that triggers direct Iline-in to Ihe advertiser's dcdicalcd vidco-on-dcmand channel, and
'request foJ' information' will allow viewers to generate a prepopuJatcd on-screen RFI form thal is sent
back to the advertiser,!»; Anthony Crupi, Cablevision Intras Same~Day VOJ)Ad Insertion, MED!AWE[K
(June 10,2009) (noting thaI Cableyision would begin "providing telescoping across its entin.~ service arCfI,
a move that coincides with its plans to begin targeting spots to individual households b<.lscd on ccnsusH
level data (income, gendel', ctey'); Todd Spangler, Cablevision Launches "Quick View" Channel
Mosaics: MSO Offers 711/'ee Channels 71l1'augh ActiveVidea Nelworks, MULTICHANNEL NI,:WS (Oct. 27,
2009) ("Cablevisioll has I",mched iO TV Quick View, three new channels thai display' mosaics' of nine
eli ffcrent kids l sports and news lletworks on a single screen, "); Zachary Rodgers, Cahlevisjo}1 's fnfer(lc{ive
TV Ads Pay ojfGillelle, CUCKZ.COM (Oct. 21,2009) (dcscribing the early success of Cablcvision's new
interactive TV advertising function whereby subscribers can press the "Select" bunon on their remote
controls during an advertisement and then choose from contont and offers that arc pre-selected by
advertisers).
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Cablcvision service area at download speeds of up to 15, 30, and 101 Mbps, depending on the

level of scrvice. Optimum Online includes features such as five e-mail addresses, access to e-

mail from any Internet connection, Internet security tools, Optimum Online Express Link

Tcchnology, traffic, news, weather, and exclusive local content through its Ncwsday online

publication. Provided over Cablevision's fiber-rich, DOCSIS 3.0 broadband network, Optimum

Online is the most successful and highly penetrated broadband service in the country, cnjoyed by

morc than 50% of the houscholds in Cablevision's service area; totaling approximately 2.6

million residentiat and business customers. In both 2009 and 20 I0, Cablevisioll was ranked by

J.D. Power and Associates as one of the top data and broadband providers to home-based and

small businesses.7i

Optimum WiFi. Optimum WiFi is one of the most advanced WiFi networks in the

country, and is the nation's largest WiFi network based on geographic area covered. CabJcvision

has deployed its Optimum WiFi servicc, which includes thousands of WiFi hot spots, fbI' usc by

its customers at no additional cost throughout its service territory, including on public commuter

rail platforms, main streets, parks, marinas, and Sports fields. At a time whell demand for mobile

data is exploding, Cablevision is the first provider to combine the reileh and value of its WiFi

deployments to deliver fast wireless Intel'l1et access to the public, for free to its subscribers.

Striving to bring cutting edge technology to its customers, Cablevision has allocated over $300

million for tbe deployment of WiFi and other network upgrades. Today, Cablcvision customers

access the Internet more than 3 million times a month over Optimum WiFi.

.__ ._-.__..._--_.._••...._----
7/ See, e,g., Press Release, Service Outage Reducrio!1.1' Lead to PerfhrmclI1ce Gains among
Telecommunications Data Service Providers, J.D. Power and Associates (June 17,20 I0), at
hltp://bllsincssccmcrjdpowcr.comlnews/pressrelease.aspx?!D"'20 I0098 ("Optimum Business by
Cablcvision ranks highest in the horne-based business segment. Optimum Business performs particularly
well in the cost of service and offerings and promotions factors,").
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Cable System - Business Services. Optimum Ughtpath is Cablcvision's business

offering, providing high-capacity IP-based Metro Ethernet serviccs that support high bandwidth

data, Internet, voice and video applications for companies with 10001' more employees.

Ughtpath offers voicc and data services to commercial eustomcrs, providing critical applications

at hospitals, in the hospitality industry, and for large and small govcrnmcnt agencies. Ughtpath

also provides telecommunications and broadband scrviees to Westchester County, NY and

othcrs.

Rainbow Programming Networks. Cablevision reaches hundreds of millions of

consumers through its Rainbow Media Holdings subsidiary, a leading producer of content for

multiple media platforms. Rainbow Media owns and operates some of the most popular and

award-winning entertainment brands, including programming networks - AMC, IFC, Sundance

Channel and WE tv, and produces award-winning programming such as Mad Men and Breaking

Bad. In addition, Rainbow Media operates !FC Entertainmcnt, an independent film business that

consists of multiple brands devotcd to bringing the best of specialty films to a large audience.

Cablcvision also has an unparallelcd commitment to the production of local

programming, beginning with the creation of the lirst 24/7 local cable news channel in the

country. Today, thc News 12 Nctworks' award-winning, local news channels focus on issues,

commentary and {catures unique to seven specific regional markcts: New Jersey, Hudson

Valley, Westchester, the Bronx, Brooklyn, Long Island and Connecticut.

In September 2009, Cablevision debuted MSG Varsity, a first-of'·its kind initiative

providing a suitc of television and online programming covering high school sports and activities

throughout the tri-state area. It is a 24/7 television network as well as comprehensive online

destination and interactive service that is dedicated to high school sports, academics and
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activities. Content for thcse services includes MSG Varsity's professionally produced

programming as well as school-generated content. MSG Varsity offers each private and public

high school in Cablevision's service area a package of grants, scholarships, training, and state of

the art digital equipment. Working in partnership with MSG Varsity, students and faculty

throughout Cablcvision's service area arc given access to curriculum and training in multimedia

creation and distribution, empowering them to become active participants in telling thcir schools'

stories.

Other Ho/dings. Also a part of the Cablevision family of companics providing additional

local content is Newsday Media Group, which consists of Long Island's leading daily

newspaper, Newsday, and the popular website Newsday.com, as well as amNewYork, the

nation's most widely circulated free daily serving New York City, and Star Community

Publishing, the Northeast's largest group ofwcekly shopper publications. Cablcvision also OwnS

Clearview Cinemas, one of the largest movie exhibitors in the tri-state area and owner of the

famed Zicgfeld Theatre, a popular and historic site for film premieres.

B. TheT,·ansae/ion.

On June J3, 20 I0, certain Wholly-owned subsidiaries of Cablevision entered into an

Agrcement and Plan of Merger ("Agreement") with Bresnan Broadband Holdings, LLC

("Bresnan Broadband") and Providence Equity Bresnan Cable LLC pursuant to which a newly-

created whOlly-owned Cablevision subsidiary, BBHI Holdings, will acquire Bresnan Broadband

and its subsidiaries (collectively, "Bresnan"), on the terms and conditions set forth in the

Agreel11ent.81

8/ As the associated applications indicate, control 01 Bresnan Broadband Holdings, LLC is being,
acquired by Cablevision from the William J. Bresnan Revocable Trust (the ''Trust''). The Trust controls
Bresnan through its ownership of Bresnan Communications, Inc., which has entered into a management
agreement with Bresnan.
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III

Upon consummation of the merger, BBHI Holdings will own 100% of the Bresnan

Broadband membership units. Thc prior interest in Bresnan held by various private equity finns,

as well as Comeast, will be extinguished. Cablevision, through its subsidiary, will pay a cash

pmehase price for Bresnan of $1.365 billion, subject to a working capital adjustment and certain

other potential reductions as set forth in the Agreement. The transaction closing is expected to

occur following the satisfaction of customary closing conditions, including conditions relating to

antitrust clearance, FCC approvals and franchise approvals. Upon closing, control of certain

Iiecnscs hcld by Brcsnan and its subsidiarics will be transfcrrcd to Cablevision.

r. PUBLIC INTEREST STANDARD

Scctions 310(d) and 214 of the Act provide that the Commission must approve transfers

of licenses and authorizations upon finding that thc transaction would scrve the public intcrcst,

convenicnee and necessity? In determining whether the public intcrcst will be servcd, thc

Commission must "weigh any potential eompctitive harms and bcncfits"IOI and approve such a

transaction upon concluding that, "on balancc," the transfcr satisfies such standards. III In

assessing the potcntial public intcrcst benefits stcmming from thc transaction, the Commission

will focus "on dcmonstrable and vcrifiable public intcrcst bcncfits that could nOI bc achicvcd i!'

------------
47 U.S.C. § 3JO(d); 47 U.S.C. § 214.

Applications/or Con.<.;enl to the lhllt~'fe}' ofControl ql'Licenses and Sec/ion 2}:/ Authoriza/ions
./i·om Tele-Communications, Inc., 'l)'an~feror, /0 AT&T Corp., MemorandulYl Opinion and Order, 14 FCC
Rcd 3160, '115 (1999)

A 7'& T-MediaOne Order '18 ("Before the Commission can approve the trans!'er orcontrol of
authorizations and liecnses connected with the proposed merger under Sections 214 (a) and 31 O(d) of the
Communications Act, we must weigh the potential public interest harms of the merger against the
potential public interest benefits to enSure that, on balance, the transfer of ... licenses and authorizations.
, , serves the public interest, convenience and nccessHy."); see a/so Applications Filed/hI' fhe nans/ir q/
Con/rot o(Embarq Corpora/ion /0 CenluryTe!. Inc., Memol'andum Opinion and Order, 24 FCC Red
874 J, '19 (2009).
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there were no merger.",21 Historically, the Commission's public interest evaluation has reileeted

a "deeply rooted preference for preserving and enhancing competition in relevant markets, [and]

accelerating private sector deployment of advanced serviees."iJl The Commission, however, has

cautioned that its review process should not be treated as an open forum for parties to raise

preexisting or industry disputes. As such, the Commission repeatcdly has stated that its review

will only address "merger speeinc" benents and harms that flow from the proposed

transaction,14/

II, APPROVAL OF Tim TRANSACTION FURTHERS THE PUBLIC INTEREST

The Transaction wiJl generate signincant public intcrest bcncnts that couid not be

achieved in the absence of the merger. Bresnan has a profound knowlcdge ofthc local

communities in which it operates, and a history of managing its systems to respond efficiently 10

the particular needs and interests of each community. Cablcvision has a noted track record in

generating high levels of consumer satisfaction and business success through strategic

-----.-.---._-------
12/ AT&T-MediaOne Order 11154.

I.l/ See Applications qfAT&T Inc. and Centennial Communications Corp.jol' Consent to Tran~/er

Control q(Licenses, Authorizations, and Spec/rum Leasing Arrangements, Memorandulll Opinion and
Order, 24 FCC Red 139t5, 1128 (2009) ("A7&7'Cenlennial Order").

l<I/ ,)'ee, e.g.) AppUcalionsfor Consenl/o the 7)·an.~le,. (lCon/rol ql'Licenses and S'ec/ion 214
Au/horiza/iom' by Time Warner Inc. and America Online, Inc., Tran.~ferors, /0 AOL Time Warner Inc.,
'l)'ansjeree, Mel11ol'8ndul11 Opinion and Order, 16 FCC Rcd 6547, 116 (200 t) CAOL-11me Warner
Order") ("It is important to emphasize that the Commission's review focuses on the potential for harms
and benefits to the policies of the Communications Act that now from the proposed transactioll'- i.e.,
harms and benefits that" arc 'merger spccific. l The Commission recognizes and discourages the temptation
and tendency for parties to use the Iicensc transfcr review proceeding as a forum to address or influence
various disputes with Onc or other of the applicants that have little ifany relationship to the transaction or
[0 [he policies and objec[ives of [he Commun;ca[ ions Acl."); A T&'l'CeJ1lennial Order 11 141 ("I Tlhe
proposed conditions ... are nor narrowly tailored 10 provent a transaction-specific harm, but apply
broadly across lhe industry and arc more appropriate for a Commission proceeding where all interesled
industry parties have an opportunity to file comments.") (internal citstions omitted); Ai&r Inc, and
BellSoU/h CO/poration Application/or 'li-ane!er o/Col1/rol, 22 FCC Red 5662,1156 n.t54 (2007) ("To the
ex[en[ COl11l11en[ers allege that ... eon[mets of the [ype used by AT&T and BettSolith a,.c anticompe[itivc
in general, this is not a merger specific harm, but rather is all issue that has been raised, and is better
addressed, in the Commission's pending special access ruJemaking.").
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investment in technology and services, and offering customers innovative and high value

products, even rcsulting in significant consumer savings for thcir overall communications

services package, Merging Cablevision's innovative product design, marketing, and pricing

expertise with Bresnan's deep familiarity with the properties and market is expccted (0 yield

greater levels of video, voice and broadband penetration and continued customer satisfaction,

A, The Transaction Will Increase The Availability Of High-Qnality, Diverse
Programming, Innovative Prod net Packages, And Advanced Services,

1'01' more than three decades, Cablevision has been a leader in creating and offering

innovative services to its subscribcrs in a manner that drives high penetration, Cablevision has a

hislory of being first to market with new services and technology and demonstrating their

benefits to subscribers. In almost every category, Cablevision was the innovator that led an

industry transformation: the low-priced triple play of voice, video and data, the deployment of

ultra-high speed Internet service, the drive to provide substantially more high definition

programming, the most aggressive push into local news, information, sports, and now high

school sports and activities on MSG Varsity and a widely deployed WiFi service, 15/

Upon completion of the transaction, Cablevision will be honored to serve the CUSlomers

and communities served by Bresnan in Colorado, Utah, Montana, and Wyoming, Bresnan has

cultivated a meaningful relationship with each orthe communities it serves, and Cablcvision is

15/ See, e.g., Marc Raimondi, High School Sello Launch, NEW YORK POST (Sept. 9,2009),
("Cablevision next week will launch MSG Varsity, a multi-platform, high-school sporls initiative that
centers around a 24-hour~a-daYt seven-day-a·week television network."); Mike Reynolds, Cabfevisiol1
Launches Univision liD, TelefiilurC/ HD: HD Services Are Availablejol' Free 10 MSO's Digilal-Cable
Cuslomel's, MULTICIlANNEL NEWS (May 27, 2010) ("The predominant dist";butor in the New York DMA
has launched Univision HD and Te1eFutura HD, making it available for Ii'eo to ils 2.9 million digital
customers, just two weeks before the networks and their standard-definition counterparts will present the
20)0 FIFA World Cup hom South Africa. Deallerms were not disclosed,"); Cablcvisioil, Press Release,
Using the Nation's Most Advanced W{j/ Network JuS! GO! Even Easier with Optimum W(jl AUlomafic Sign
In (Jan. 25, 20 I0); Cablevision, Press Release, Remole DVR Access Now Playing on Mobile J)evicesjiir
Oplimum Online and iO TV Cuslomers (Nov. 5, 2009).
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$89.95/month
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480 digital channels

161

eager to contribute its technology, innovative approach, and successful marketing strategies to

the Brcsnan service areas. Cablevision believes it will enhance the value, products and services

that Bresnan customers enjoy today.

Cabicvision sees substantial potential for growth in thc Bresnan systems. In

Cablevision's cUl'rent footprint, Cablevision has been successful in making its subscribers aware

of the myriad benefits their subscriptions oncr.

Cal>Jevision's Cnrrent Footprint

'~-~--;;-;-;-----;C---;--""-'-------'-'--"'---'
Percentage of Homes Passed 63%

That Subscribe to Video
..-----j-----7'-;:-:7C--

Percentage of Video nearly 95%
Subscribers That Subscribe to

f--_,--"'D"'i:!2.:g iita I Video
Average lID Channels

Available in Digital Video
Package

Triple Play Pricing
(one year promotiol~L __..._. -;-;~;--;;---_--I

Top Available Broadband 101 Mbps
Slleeds

Total video channel
'-- ac-vc:ac-il~bc:il:.:.it="-y __l _

In each of these areas, Cablevision hopes to bring Bresnan's systems in line with

Cablevision's statistics. Specifically, Cablcvision intends to increasc the availability ofHD

programming throughout the service areas within two years. Programming diversity on

Bresnan's systems is also likely to increase as Cablevision will consider adding adelitional

programming channels that meet the diverse needs and interests of women and minorities in the

Bresnan communities, as it has done in the local markets it serves today,'6/ Moreover, similar 10

For example, in 2003 Cablcyision launched iO en Espanol, one ortlle Illost cOJl1prehensivc array
of Spanish-language progralllllli ng offered by any cable OJ' satellite provider, which features more than 35
new and existing Spanish-language networks, many originating 1J'om abroad, and a Spanish~langllagc
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its efforts in its current footprint, Cablcvision intends to explore opportunities to deploy

advanced, consumcr-fi'iendly tcchnologies such as advanced DVR interoperability with the wcb

and RS-DVR capabilities, and cnhancemcnts that integrate Internet content with television. And

Cablevision will deploy DOCSIS 3.0 in thc majority of systems within five years.

By attracting more subscribers and incenting existing subscribers to subscribe to

additional products to obtain the fullest benefits from their service, Cablevision and Bresnan's

combined synergies will ensurc that the systcms opcrate with a high level ofefficicncy. Thc

likely increase in system revenues derived from achieving thc goals of adding ncw customcrs

and increasing subscriber penetration rates will allow increased investment in the system and its

offerings, resulting in beller valuc for consumers at evcn more competitive prices.

B. The Transaction Will Promote Broad band Adoption By Bresnan
Snbseribers.

Cablevision has 30-plus years of experience as an innovative provider of advanced

serviecs and transmission tcehnologies. It has capitalized on this experience and invested

billions of dollars to deploy an advanced fiber-rich network throughout its servicc area. Today,

Cablcvision offcrs its subscribers the fastest downstream broadband service available in the

country and is continually upgrading its facilities in order to offer new services and capabilities

that subscribcrs demand. Over 54% of homes passed by Cablevision's network subscribe to the

company's high-speed data services. 171

Bresnan, too, has deployed an upgraded fiber-rich coaxial network aCross its systems, and

Bresnan's footprint cenlers around key cities in the region as well as college communities and

vidco~oll~deJl1and service. iO en E!-ipanoJ also provides subscribers 45 commercial-free digital music
channels, including Latino favorites f!'Om Music Choice.

17/ Bernie Amason, Cablevision Coming fa Rurall1merica Through Bresnan Acquisition,
'J'ELECOMl'r,TtTOJCCOM (June J4,2010), at htlp:l!www.teleeompetiJol..com!cabJevision-eoming··to-rura1­
america-thl'ough-brcsnan-acquisitionJ.
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government hubs. Its systems offer an average of up to 8 Mbps download speed with the

average service package, but less than 35% of homes with Bresnan Internet service available

choose to subscribe, suggesting that many households in Bresnan's service area do not yet

recognize the tremendous potential value of broadband to their home and work experience, or

that thc current service offering is not sufficiently persuasive to entice them to subscribe.

One of Cablevision's main goals will be to substantially increase broadband penetration

among the Bresnan area households, consistent with onc of the key objectives ofthe National

Broadband Plan. Cablevision has proven experience in achieving this goal. Cablevision will not

only bring Bresnan's broadband speeds more in line with Cablevision's current offcrings (which

offer up to 15 Mbps download speed with its base service package), including increasing

broadband spccds by at least 25% in a majority of the systems within two years, but will use

innovative marketing approaches to attract more customers to broadband. Cablevision also

antieipatcs that emphasizing its popular Triple Play promotional paekage·- which provides

eonsumcrs with cable, voice, and broadband services for a convenient, low price - will further

increase broadband penetration because it will provide consumers an affordable broadband

Internet option. 18
! By sharing Cablevision's expertise and business models that promote the

adoption and use of broadband, the transaction will advance the Commission's goal of increasing

broadband penetration in Bresnan's service areas - a result that could not be achieved without

Cablevision's contributions. 19
! As the Commission has noted, "Is]uccessful efforts to increase

M. Pclcovits & A. Ferguson, Benefits to CO!7swnersji'o))1 the Tran.~formali()n (~lthe Cable
Industry, at vii, attached 10 FUI'thcl' Comments of the National Cable & Telecommunications Association,
MB Docket No. 07-269 (med July 29, 2009) ("PC/cov/I.I' Sludy") ("Consumers benefit from the
advantageous lower prices for the bundles" which arc provided by cable operators and offer voice,
broadband, and video services).

]9/ A Naliona/ Broadband Pianfil" Our Fulll,.e, ON Docket No. 09-51, Notice of Inquiry, 24 FCC
Rcd4342, 116 (2009) ("Our goal must be for every American citizen and every American business to
have access to robust broadband services."); id. '19 (slating that the "broadband infi'aSlructurc and
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broadband adoption will spur additional demand for access, in addition to ensuring effective

utilization of both existing and newly deployed aCCess by consumers as envisioned by the

Recovery ACI.,,2ol

C. The Transaction Will Enhance Competition.

Combining Cablevision's innovative operations, planned promotion of more robust

packages of services, and better value propositions with Bresnan's high-quality cable systcms

will promote the achievement of increased customer penetration of advanced services, higher

customer satisfaction, and reduced customer churn. In turn, these changes wi II make the cablc

systems stronger competitors in their markets, resulting in lower priecs and higher quality service

for all consumers.

As the Commission frequently has recognized, "competition drives innovation and bettcr

choices for consumers.,,'11 As the Bresnan systems' aUraetivcncss to potential subscribers

increases, and those systems draw subscribers away from the main competitors in the market --

DirecTV and DISH Network for video; Qwest for high-speed Internet -- it will encourage those

compclitors to respond to retain their subscribers. Thcy can be expccted to expand the seopc and

quality of their vidco offerings, increasc broadband speeds, and respond to customer demand Il)r

services ... advancers] a broad array of public interest goals, including consumer welfare, civic
participation, public safety and homeland security, cornmunity development, health care delivery, energy
independence and efficiency, education, worker training, private sector investment, entrepreneurial
activity, job creation and economic growth, and other national purposes.'').

201 Commenrs Sought on Broadband Adoption, GN Docket Nos. 09-47, 09-51,09- 137, NBP Public
Notice 1116, 24 FCC Red 13692 (2009) (asking for comment, in part, on measuring broadband adoption,
identifying and remedying baITicl's to adoption and secking data about existing adoption programs),

W "National Broadband Plan Policy Framework," presentation til the Federal Communications
Commission, at slide 5 (Dec. J6,2009); see also Annual Assessment qlthe Status o/Competiliol? in the
Marketjor the Delivery oj Video Programming, 24 FCC Red 542,114 (2009) ("competition in the
delivery of video programming services has provided consumers with increased choice, better piclurc
quality, and greater technological innovation").
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new and innovative service offerings."/ The result willlikcly be improved service offerings and

better value for all consumers in the communities, whether or not they subscribe to the Bresnan

cable systems.

Cablevision's ownership of the Bresnan systems will also increase competition in the

small and medium sized business markets currently servcd by Bresnan. Cablevision looks

forward to enhancing the competitive altcrnatives available to small and mcdium sized

businesscs. Cablevision currently providcs award-winning customer service and services

packages to businesses ofall sizes. Likewise, Brcsnan has long-standing service relotionships

with businesses in its service areas. Cablevision will continue to pursue and expand the offerings

to small, mcdium, and large busincsses and government agencies in thc Bresnan footprint,

driving more value, choice and technology into these communities.

D. Cablevision And Bresnan's Combined Synergies Will Better Serve The
Needs Of Local Commnnities.

Cableyision and Bresnan share a strong commitment to supporting public and community

afTairs work and philanthropic efforts. Leveraging the combined Cablevision-Bresnan

leadership, technology capabilities, and business partnerships will enhance the lives of all

residents in thc communities that Bresnan currently serves.

Cablevision is wcll known for tailoring programming and service programs to thc

specific necds and intcrests of its local communities. Cablcvision's local programm ing provides

communities a source to promote important comll1unity events and engage in civic discourse,

Cablevision's "Power to Lcam" cducation initiative - a nationally recognizcd education program

221 See, e.g., Pe!covits Study at jv ("Economic theory demonstrates how rivals for Illultiple products
will compete more vigorollsly with bundles than they would if each product or service was sold solely 011

an unbundled basis."); see also id at vi ('lIn addition to the direct benefits experienced by the traditional
cable companies' customers, competing firms' subscribers also benefit from the vigorous competition
between the rival firms. In particular> the incumbent local exchange carriers (ILI:::Cs) have been forced to
compete aggressively to retain old customers and aUract new customers for voice and data services.").
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-- empowers K-12learning in the New York metropolitan area by making technology in the

classroom useful and by facilitating the home-school connection. Through Power to Learn,

Cablevision offers "7i-iple Play/or Education" n-ee of charge to schools within the company's

service arca. This initiative givcs students and teachers access to Cablevision's 1\111 suite of cable

television, high-speed lnternet and digital voice-aver-cable scrvices lor cdueationaluse. As a

part of Power to Learn, Cablevision also launched "Intel'llet Smarts," an award winning program

that encourages parents and teachers to work with children to examine issues arising from the

use or digital media. Internet Smarts provides Internet tools and resollJ'ecs that encourage not

just safe, online practices, but ethical ones on issues as wide-ranging as copyright and

eyberbullying.

Cablevision's local programming also encourages civic discourse. Its local program,

Meet rhe Leaders, provides viewers an opportunity to heal' directly from more than 300 local

community leaders and public of'ficJals annually as well as to learn more about the policies and

issues that impact the future course of regional communities and public of'ficials anlHwlly. As

discussed above, Cablcvision's most recent effort to partner with local communities is through

its MSG Varsity services, which provides residents with an opporlunity to see thcir high school

sports and activities showcased on a cable channcl dedicated to those events as well as on video­

on-demand and online services_ Through MSG Varsity, Cablevision is expanding its

partnerships with local high schools by providing the equipmcnt, financial support and training

ror studenls and teachers to creale content 1,,1' MSG Varsity. Working with MSG Varsity,

students and faculty are given access to curriculum and training in multimedia creation ancl

distribution, empowering them to become active participants in telling their schools' stories.
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2.V

Through Rainbow Networks, Cablevision distributes important information, like WE tv's

public affairs initiatives, WE Empowcrs Womcn and WE Volunteer, to viewers nationally. WE

tv's public affairs initiative and WE Empowcrs Women create programs that foster and celebrate

women's strength, confidence and diversity. The WE Voluntecr initiative is a cali-to-action for

women to bccome more involved in their communities.

Bresnan is similarly dedicated to supporting the communities it scrves, and aetivcly

collaborates with community-based and civic organizations on a variety of outreach endeavors

and special events. Combining Bresnan's valuable knowledgc of the needs of its loealmarkcts

with Cablevision's experience in creating opportunities in the local community will allow the

companies to continue and expand their roles in serving and supporting the local communities in

which they operate.

Ill. THE TRANSACTION IS CONSISTENT WITH TIlE ACT AND DOES NOT
PRESENT ANY COMPETITION ISSUES

The balance of interests also tilts in favor of approval of the transaction because the

proposed transaction is consistent with thc Act and the Commission's rules and presents no

potential competitive harms.

Firs!, the proposed transaction will not implicate any cross-ownership restrictions or

other concerns. No rule waivers are sought or required in connection with the transaction.

Second, this transaction raises no concerns about any potential ill effects due to

geographic clustering or horizontal eoneentration,231 because there will be no expansion of

Cf Applications/or Consent fo the Tran.~le,. q(Co/1tro! ofLicenses from Comeos! Corporation
and AT&TCorp., T,.an.~'fero,.s, fo Al'&T Comcas' ('0I1)Oralio1'1, Tran~feree, Memorandum Opinion and
Order, 17 fCC Red 23246, '15 (2002) ("AT&'l'Comcasl Order") (noting that "[e]ommentcrs exprcss
concern that. , , increased clustering in major markets, w[ould) giYe the firm enhanced incentive and
ability to discriminate against its competitors,"); Appliccrtionsjor Consent to the Assignll7el7l and/or
Tram.fer olCon/rol ~fLicenses Adelphia Communications (,"orporafion (and subsidiaries, debl()rs-in~

possession), Assignors, to Time Warner Cable Inc., (subsidiarie.s) Assignees; Adelphia Communicati<ms
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25/

existing local 01' rcgional clustcrs 01' thc crcation of new clusters. The Bresnan systems are not

themselves in large clusters but arc spread among four large westel'll states, all of which arc

located far from Cablevision's service arca in thc Ncw York Metropolitan area.w Moreover, as

a result of this transaction, Cablevision wili gain only 300,000 additional subscribers, bringing its

total basic subscribers to approximatcly 3.4 million, a gain that wiil havc no effect on its emrent

status as the 7'h largest MVPD and will leave it well below any horizontal ownership cap the

Commission has ever considered.

Importantly, the gain would not increase Cablevision's concentration in its current

markets."1 The proposcd transaction poses no such harm as Cablcvision and Bresnan operate in

completely different gcographic markets. Accordingly, lhere is no circumstance in which the

Parties will increase concentration in any franchise area 01' service market. Indeed, consumers

will continue to have meaningful choices in the marketplace and, as a result of the transaction,

enhanced options due to new service offers.

Third, the transaction presents no vertical concentration concerns. The transaction does

not involve the acquisition of any regional or national program networks thal would im plicate

CO/porotion (and suhsidiaries, debfor,~'~ill·p()Ssession), Assignors and lh;fmlerors, fo CO!J7cml
COll)Oratiol1 (.\'ubsidi({,.ieJ~ Assignees and Transjerees,· COJncast COlporation, 7)'an.~'feror, to 'li"me
Warner Inc., J)'any(eree; Time Warner Inc., Tran.~Ie,.()r, /0 COl71casf Corporation, 'ji·an~leree>

Memorandum Opinion and Order, 21 FCC Red 8203,11114 (2006) ("Adelphia Order") (approving the
transaction despite expressing concerns about clustering),

'" See Systems Footprint Map attached at Appendix 2.

General MOlo)'s Corporalion and Hughes Electronics Corp., lhm4erors, and The News
Corporation, LJmited, Tran.~fereeJf{)r Authority to 7hfny!er C~on{r()l, MCll1orandUll1 Opinion and Order,
19 FCC Red 473, ~ 69 (2004) (0 transaction may pose concerns when it "eliminaters] competition
between ... firms and increasets] concentration in the relevant markets,"); see a/so Appliea/ion ql'
EchoS/at Communications C'orporalion, General M%rs COJ'l)(Jra/ion, and Hughes E/ec/ronics
CO}'lJOralio/l (1)'an~lero,~ and EehoS/ar Communic:a/ions Corpora/Ion (Tramjel'ee), Hearing Designation
Order, 17 FCC Rcd 20559,11 J04 (2002) (expressing concern that the transaction would "substantially
Increase concentration in an already concentrated market, substant.ially reduce competition and harm
consumers,").
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26/

any vertical integration issues, Unlike previous transactions where the Commission has

d b 'I' I' " I d ' 26/1expresse concerns a out potentIa vcrlJca mtcgratIon ,ssues re ate to program carnage, lere,

the regional news and sports programming networks in which Cablevision has an interest arc not,

and would not, be distributed in the western states served by the Bresnan systems, so the

transaction would not affect the licensing of those networks to MY]'D competitors serving the

Bresnan communities.

See, e.g, Adelphia Order, 21 FCC Red 8203, 1134 (2006) ("the increase in verlical integration
between cable operators and programmers!> can moan that cable operators Hfavor affiliated oyer non~

affiliated programmers and, similarly, [that] programmers [] favor affiliated over non-affiliated operators
in the distribution of video programming."); see also A7(~T·Comcasl Order, 17 FCC Red 23246, 11 95
(2002) (staling that the Commission's program access rules "were designed to prevent vertically
integrated programming suppliers from favoring affiliated cablc operators over unaffiliated MVPDs.");
Implemenfation q(Jhe Cable Television Consumer ProJection and Competition Act of/992, 17 FCC Red
12124,114 (2002) (noting that an economic basis for denying competitive MVPDs access to vertically
integrated programming continues and concluding that such denial would harm competitors' ability 10
competc for subscribers.).
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CONCLUSION

For the foregoing reasons, approval of the transaction will serve the public interest and

the Commission should approve the Applications.
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-----;;;--;-=-=--...;;::;-- .._-r-----;-;:==-----ll!------ Liecllseeii,'iiN--------r Expiration OateLicense
Wireless Licenses __,- _

~----;W=Q~,"JQ~8;;;O"'S'---·-·-,--Bresnan Communieat;o,;s, LLC 06/1 3/20 19

I _~(W__Y..!-~7~00~Mt,I~IZ~Lkofw1e'L·1_3a_n_d~~~-(::.F~R~N_::0~0_::07:::0~0:::1(~97:::7:)-:;-;:t---~=~~~-;:--------I- (Blocks A, 13, E))

WQJQ806 Bresnan Communications, LLC 06/13/2019
(WY - 700 MHz Lower Band (FRN 0007001977)

(Blocks A, B, E))
WQJQ807

(WY - 700 MHz Lower Band
(Blocks A, B, El)

Bl'csnan Communications, LLC
(FRN 0007001977)

06/13/2019

07/27/2013

05/1 0/20 14

KNGQ260 Bresnan Communications, LLC 08/1 3/20 12
(IG - Industrial/ Business Pool, (FRN 0007001977) --1------------

1Convel1lionall _.._._---_._-----_.._--_.
WNKK403 Brcsnan Communications, LLC

(lG - Industrial/ Business Pool, (FRN 0007001977)
Convention~__.. .__.. __ _" ~ _ _.._ ..__ "._ _ __.__ __ -. __..__ __._ __ _

1----WNKT802 Bresnan Communications, LLC 04/04/2014
(IG - Industrial! Business Pool, (FRN 0007001977) _._.__.__

ConventiOJ~ __. _._._ _ ~._..~._. .._.._ _~.. ._.~__._.__

------WNMM782 13resnan Communications, LLC 11/29/2014
(lG - Industrial! Business Pool, ..~(~F1:(~N~0:::0::..07~0:..:0:..:1:..97__7.:..)__+ 1

Conventional) r---
._-_._- WNSA871 Brosnan Communications, LLC

(lG - Industrial! Business Pool, (FRN 0007001977)
Conventional) .

09/27/2015

11/25/2018

11/25/2018

WNUX414
1/1 d Bresnan Communications, LLC(GJ - Business/ Industria ,an

Trans, 809-824/854-:-86_9.M_I-I_Z'-j__.(.F.R.N.0.0.0.70:-0_19-:-7_7._)--:-:-::-t---------,Con:'0",

------- WPNl'820 Bresnan Communications, LLC 04/26/2014
(IG" Industrial! Business 1'001, (FRN 000700,1.:.:9~77~~)~ -+ 1

Convention'!!l _.__... _

-.------WQJQ462 Bresnan Communications, LLC J 1/25/20 I8

(CF - Common Carrier Fixed (FRN 0007001977) ..._._..__. ....__._....Point to Point Micr.S'~~y~ f-..__. .__.__ _.__._ ,,"~ ." ._..- ._._._~._. ._.__ .. _

WQJQ463 Bresnan Communications, LLC
(CF - Common Carrier Fixed (FRN 0007001977)

Point to Point MicrC?:.~ave) .. . __..__. .. _

r------WQJQ464 Brcsnan Communications, LLC
(CF - Common Carricr Fixed (FRN 0007001977) . _

Point to Point MicJ'~wa":~t_ _ ~ ~ ~ .__ . _ ._

·--------\j:/QiQ465 Bresnan Communications, LLC I 1/25/2018
(CF - Common Carrier Fixcd (FRN 0007001977) ....__.__._

Point to Point Microwave)__ .__. ._.__,~ . _..__.. _

WQJQ466 Brcsnan Communications, LLC 11/2512018
(CF" Common Carrier Fixed (FRN 0007001977) _. _

Point to Point Microwave) . __ . ~ ~ _'----_._..._..._..",._.....~._--



,---'--" ---_.__...._-_._----.-..---
WQ,lQ467

Bresnan Communications, LLC
11/25/2018(CF - Common Carrier Fixed

(FRN 0007001977)
- .......Point to Point Microwave) . _.._._._....__._---... - -------~-- -_.. _..•._----_......_....•-····---··_--WQ:iQ468

Bresnan Communications, LLC
11/25/2018(CF • Common Carrier Fixed

(FRN 0007001977)
. _.._--.-Point to Point Microwave) -------- r---'-"WQ,lQ469 Bresnan Communications, LLC

11/25/2018(CF - Common Carrier Fixed
(FRN 0007001977)

Point to Point Microwave)
WQ,lQ481

Bresnan Communications, LLC
11/25/2018(CF - Common Carrier Fixed

(FRN 0007001977)
Point to Point Microwave)

WQ,lQ482
Bresnan Communications, LIJC

I 1/25/2018(CF - Common Carrier Fixed
(FRN 0007001977)

._...._.._------.. ._--~ ...__.._--_..Point to Point Microwave)
WQ,lQ483

Bresnan Communications, J..,LC
11/25/2018(eF .. Common Carrier Fixed

(FRN 0007001977)
...~,~.__ .•.__....-Point to Point Microwcwc) ...._---- -_..- ..'--.._..---..• ·"~._· ..A_·._...___.._~

WQ,JQ484 Bresnan Communications, LLC
I 1/25/2018(CF - Common Carrier Fixed

(FRN 0007001977)
Point to Point 'Y!.icl'<.?wa~~~t_._

WQ,JQ485
Bresnan Communications, LLC

11/25/2018(CF - Common Carrier Fixed
(FRN 0007001977)

, ....~. ...._.. -....-......Pol~~_~'.~.f~h!l Micl~owav~.L-._ . .... ...._----_..----_. ---.. -...__ ..~.-----_.._..- ..__.•...._.•._...• _..-......- WQ,lQ486
Bresnan Communications, LLC 11/25/2018(CF· Common C"'Tier Fixed (FRN 0007001977)

.._--Point to Point Microwave) .._-.--,~._,_.,--~ ._.
WQ,lQ487 Brosnan Communications, LLC

11/25/2018(CF - Common Carrier Fixed
(FRN 0007001977)

---- ------- ...---....-Point to Point Microwave)r-..- ....
WQ,lQ488 Bresnan Comlllunications, LLC

11/25/2018(CF - Common Carrier Fixed
(FRN 0007001977)

-- -- --- ------- ....,-".......Point to Point Microwave) - -...-
WQ,lQ489 Bresnan Communications, LLC

11125/2018(CF - Common Carrier Fixed
(FRN 0007001977)

Point to Point Microwave) ----._-----_... -[-.
WQ,lQ559

Bresnan Communications, LLC
11/2512018(CF· Common Car,-ier Fixed

(FRN 0007001977)
Point to Point Microwave) ._--,-_._._-r--' WQ,JQ560 Bresnan Communications, LLC

11/25/2018(CF· Common Car,-ier Fixed
(FRN 0007001977)

_._..._._.-' .......•.... __.....---._.Point to Point Microwave) .............. , ................__.- --,---- ...._- ---- -- ......_..
'-'---'-WSV~

Bresnan Communications, LLC
09/0212012(IG . Indllstrial/ Business Pooi,

(FRN 0007001977)
....._._-_.._~~-_ .._.....,,~ .. - -~---_ ..__.Conventional) --.--

Section 214 Auth()I'ization .__._--_...

r-·ITc-=ii4:2006JI17-00525-_.- -·Bre~~;al;·~igil~1Services, LLC
Granted 12/812006(Olobal or Limited Olobal (0015743123)

---. -------Facilities-Based ServIce) - .-
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I--__________Cnble Television Relny Service ("CARS") Liccnses
._-_._--_._.,~.

-'WHZ-634 Bresnan Communieations, LLC
211/2015

(CA~'.SL__...___._______Q'.I.~~Jl00700 1977)______ .__ ..-.__._.._--~_. __...__.._-_.-.. "._W"____._.,•••••

WHZ-748 Bresnan Communications, LLC
8/1/2013(CARS) (FRN 000700 J977) ----------

WLY-332 Bresnan Comrnunications, LLC
1211/201 I

.._--- (CAI~ ________ (FRN OOQiQOJ2222___------_._-------..-._---_ ......_---
WLY-624 Bresnan Communications, LLC

311/2013
..--<.~-.---." ... (CARS) ____ (FRN OQQ7_Q0l2-llL____ -_.._---_._---------_..__._-_.__.~

WLY-861 Bresnan Communieations, LLC
5/1/2011(CARS) (FRN 0007001977)

WBH-637 Bresnan Comlnunicalions, LLC
1111/2011

(CARS) (FRN 0007001977)
WLY-563 Bresnan Communications, Ll ...C

1211/201 I
(CARS) (FRN 0007001977)

WLY-838 Bresnan Con"lJnunications, LLC
311/2015

(CARS) (FRN 0007001977)
WLY-839 Bresnan Communications, LLC

3/1/2015(CARS) (FRN 0007001977)

_..---- Sntellite Earth S!.".ti_on Reg1grations'"
E2628 Bresnan Communications. LLC

(R-Only Domestic Fixed Satellite 12/03/2010
Serviee) .__

(FRN 0007001977)
-_._._--."--

E3S02 Bresnan COllllllunica1ions, '.,LC
(R-Only Domestic Fixed Satellite 09/09/20 II

....... __ .... ___~"'~"'(;e2....__ ____
(FRN 0007001977)

..._..-..._-_._-_.._._--_._-_.._.__ ...._--_._-_...•........- ..--,..--~.._..-"_..__. _.... --_.....-._._ ..._- .. ........ _•...
E900488

Bresnan Communications, LLC
(R-Only Domestic Fixed Satellite 09/14/2010

_______ -'S_,,:."i.c;~_________
(FRN 0007001977)

.-_...."-,,--~-_._---------_.-.-_.- . ....---_. .._------_._---_.__ ..._-----
E900489

Bresnan Communications, LLC
(R-Only Domestie Fixed Satellite

(FRN 0007001977)
09/1 4/20 I0

Service) ---------
E900491

Bresnan Communications, LLC
(R-Only Domestie Fixed Satellite 09/14/20 I0

______. Service) (FRN 0007001977)
_._"'"_.-._- ._..>

E881093
Bresnan Communications, Inc.

(R-Only Domestie Fixed Satellite 9/1 6/2023
Service)

(FRN 0017194473)
---- ..----_.__.._..__. ._..~--- ------_.- ...._..........._-~.-._-_._--_._-

E900S85
Bresnan Communications, LLC(R-Only Domestie Fixed Satellite 01/04/2011

Servk'c)__.____ .
(FRN 0007001977)

--
E910261

Bresnan Communications, LLC
(R-Only Domestic Fixed Satellite 04/26/20 II

Serviee)
(FRN 0007001977)

-_._..--_. -_..- "._- .._.._._------._..__...__._---
E910263

Bresnan COll1lnunications, LLC(R-Only Domestic Fixed Satellite 04/26/20 II
Service)

(FRN 0007001977)
- ._-------~

Pleasc note thai applicUiions far lranslcr or control Cor the salCliite eur!!l station registr<llions have !lot been
submilled because these sIBtions are all rcceivc·ollly and therefore require only post-transaction notiflcation.
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-
£910264 Bresnan COlllll1Ullications, LLC 04112/20 I I(R-Only Domestic Fixed Satellite

(FRN 0007001977) --_.__..__.-Service) --- -----.. ----- ------
£910621 BrCSllan Communications, LLC

08/26/20 II(R-Only Domestic Fixed Satellite
(rRN 000700 J977)

.._------- ---_. - -------Service) _.--' .._n.-------E930iiii-····------
Bresnan Communications, I..Le

12/2812017(R-Only Domestic Fixed Satellite
(FRN 0007001977)

Service) .-
£930119 Bresnan Communications, LLC 12/28/20 J7(R-Only Domestic Fixed Satellite

(FRN 0007001977)
-- ---- ~----- --- -.--"-----.Service) ... ___.____ ..__.

£940501 Bresnan COllllllunications, LLC
09119/2019(R-Only Domestic Fixed Satellite

(FRN 0007001977)
......_-Service) .. .--_.--

KB57 Bresnan Communications, LLC 02/13/20) 2(R-Only Domestic Fixed Satellite
(FRN 00070(1977)

-_._._-_.~----

Servicel._
KD20 Bresnan COlTIl11Unic8tions, LLC

07/09/2017(R-Only Domestic Fixed Satellite
(rRN 0007001977)

.._-Service) - ----- - --_.~.~.. ---
KG42 Bresnan Communications, LLC

02/28/20 I I(R-Only Domestic Fixed Satellite
(FRN 0007001977)

------Service) - --_.----,,_.._----
KG47 Bresnan Communications, LLC

05/] 8120 ) 1(R-Only Domestic Fixed Satellite
(FRN 000700) 977)

--.-_.." ".-_......Service)
KG49

Bresnan Communications, I.Le
05/01/2011(R-Only Domestic Fixed Satellite

(FRN 0007001977)
---Service) _..~----

KG55 Bresnan Communications, LLC
03/07/2011(R-Only Domestic Fixed Satellite

(FRN 0007001977)
-- - - ---- -- ------Service) ----

KHSS Bresnan Comlllunications, LLC
06/23/201 I(R-Only Domestic Fixed Satellite

(FRN 000700) 977)
.......•_-_._-_..._..__.._--_....-Service). ___. . --_._-_._.......•~..•. ,........~..__.._•.---_.-

KH85 Bresnan Communications, LLC
08/05/2018(R-Only Domestic Fixed Satellite

(FRN 0007001977)
__ '_M__•____.•_____Service) .

KJ34 Brosnan COlnmunications, LLC 09/05/20 II(R-Only Domestic Fixed Satellite
(FRN 0007001977)

---_.- ------ .__ ..__..,-_.Service) _,_M__••___, .---_._--
KJ43 Bresnan Communications, LLC

08/14/20 I I(R-Only Domestic Fixed Satellite
(FRN 0007001977)

--- ..- -- -~
......._.........Service) ---_......_._- ....._---------_.-

KL80 Bresnan Communications, LLC
11/2012011(R-Only Domestic Fixed Satellite (FRN 000700) 977)

'--'-'
Servic~L.___.

--''''-'''~'''''..- .... -----------._._._.--
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-_._-_..•._--_._..-----_.._---_.-._.
- KL86 . Bresnan Communications, LLC

11/27/2011(R-Only Domestic fixed Satellite (fRN 0007001977)
---_._._.._..._-Service) .._ ._.__.

KM39 Bresnan COlllmunications, LLC 12/1 112011(R-Only Domestic Fixed Satellitc (FRN 0007001977)Service) - - ----- - -- ----..----
KM91 Bresnan Communications, LLC 01/0812012(R-Only Domestic Fixed Satellite (FRN 0007001977)
Servi~

-,---~
-----_._-..__.·--·-----KQ36

Bresnan ComJnunicCltions, LLC 04/30/20 i2(R-Only Domestic Fixed Satellitc (FRN 0007001977)
Service)
KR75 Bresnan Communications, LLC

07/1612017(R-Only Domestic Fixed Satellite
(FRN 0007001977)

Service\
KR83 Bresnan Communications, LLC

07/30/2017(R-Only Domestic Fixed Satellite
(FRN 0007001977)

_._-_._---Seevic,,2....___...
KR84 Bresnan Communications, L.LC(R-Only Domestic Fixed Satcllite (FRN 0007001977) 07/3012017

_.....Service) -_._-_._------_.
KV21 Bresnan Communications, LLC 10/01/2017(R-Only Domestic Fixed Satellite (FRN 0007001977)

-----Service) - ._---~~"-_.._"-_..._-_.
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• Cablevision Systems
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