
 

 

August 19, 2010 

By Electronic Filing 
 
Marlene H. Dortch 
Secretary 
Federal Communications Commission 
445 12th Street, SW 
Washington, DC 20554 

Re: Written Ex Parte Presentation 
 GN Docket No. 10-25 

Dear Ms. Dortch: 

As the Federal Communications Commission (“FCC” or “Commission”) conducts its 
Future of Media review, DIRECTV, Inc. and DISH Network (together, the “DBS Providers”) are 
pleased to be part of the discussion regarding the information needs of citizens generally, and of 
direct broadcast satellite (“DBS”) subscribers in particular.1   

In addition to carrying a broad array of local and national commercial programming, 
DBS providers meet the information needs of DBS subscribers through the use of reserved 
capacity for noncommercial educational and informational programming.  Indeed, since its 
adoption more than a decade ago, the requirement to set aside four percent of DBS channel 
capacity for noncommercial programming2 has proven effective in offering noncommercial 
programmers an opportunity for carriage and providing DBS subscribers with national 
educational and informational content often not available through local cable systems or other 
platforms.  For example, DBS Providers carry national channels such as C-Span, Hispanic 
Information and Telecommunications Network (“HITN”), NASA TV, Free Speech TV, and Link 
TV.  This programming promotes the Future of Media goals of serving communities’ 
information needs and fostering civic participation, digital literacy, and quality journalism.  
Thus, as discussed in Section I, below, the current four percent set-aside serves the public 
interest, and additional capacity is unnecessary to provide any greater diversity or quality of 
noncommercial programming. 

                                                 
1 See FCC Launches Examination of the Future of Media and Information Needs of Communities in a Digital Age, 
Public Notice, DA 10-100, ¶ 28 (Jan. 21, 2010). 

2 47 C.F.R. § 25.701(f). 
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The Future of Media review also should recognize that although the DBS platform is well 
suited to serve the public’s information needs with national—and even international—
noncommercial programming, it is not suited to provide local public interest programming (i.e., 
the equivalent of cable public, educational, and governmental (“PEG”) channels).3  The Future 
of Media review appears to be focused primarily on optimizing the information provided to local 
communities,4 and this focus cannot and should not trump real-world practical and technological 
constraints of key competitors in the video distribution marketplace.  DBS offers consumers 
many important advantages over terrestrial platforms, including nationwide service coverage to 
vast rural and underserved areas that terrestrial networks do not reach.  DBS also provides 
critical competition to incumbent cable operators throughout the country.  However, these 
technological advantages carry with them certain limitations, including constraints on the 
capacity available to carry local programming.  As discussed in Section II, below, any DBS “spot 
beam” capacity currently available must be reserved for carriage of local broadcast stations in a 
market where a DBS provider may not be offering local programming, or for new or non-
duplicative broadcast stations seeking carriage in markets where a DBS provider offers local 
broadcast stations.  Moreover, use of channels serving the continental United States (“CONUS”) 
for local service would be cost-prohibitive and inefficient.  In sum, the capacity literally does not 
exist to support a local public interest obligation on satellite operators.  Moreover, any such 
requirement would require Congressional action.     

I. THE CURRENT FOUR PERCENT SET-ASIDE EFFECTIVELY SERVES THE 
PUBLIC INTEREST 

As mandated by Congress under Section 25 of the Cable Television Consumer Protection 
and Competition Act of 1992,5 the Commission in 1998 imposed certain public interest 
obligations on DBS providers.6  These FCC obligations include a requirement that each DBS 
provider set aside four percent of its channel capacity exclusively for carriage of noncommercial 
educational and informational programming and make such capacity available at reasonable 

 
3 The Commission generally defines DBS as “a nationally distributed subscription service that delivers video and 
audio programming via satellite to a small parabolic ‘dish’ antenna at the subscriber’s location.”  See Carriage of 
Digital Television Broadcast Signals, 23 FCC Rcd 5351 (2008) (“2008 Carriage Order”), App. B (Initial 
Regulatory Flexibility Analysis), ¶ 8 (emphasis added). 

4 See, e.g., Customer Feedback on the Future of Media: Media in Your Community, 
http://futureofmedia.uservoice.com/forums/37784 (last visited July 21, 2010) (“The ‘Future of Media’ project is 
actively soliciting comment about the local media environment”) (emphasis added); Future of Media Project Eyes 
More Outsider Studies, PUB. BROADCASTING REP., June 4, 2010 (“[t]he focus [of the Future of Media project] is to 
look at the nature of coverage of local government and public affairs by all local media”); Lack of FCC Authority No 
Reason to Tighten Media Review, Waldman Says, COMM. DAILY, Apr. 19, 2010 (quoting Steven Waldman as saying 
that the Future of Media report will look at “local news and information”). 

5 Pub. L. No. 102-385, 106 Stat. 1460 (1992) (as codified in Section 335 of the Communications Act of 1934, as 
amended (the “Act”), 47 U.S.C. § 335) (directing the Commission to require that a provider of DBS service “reserve 
a portion of its channel capacity, equal to not less than 4 percent nor more than 7 percent, exclusively for 
noncommercial programming of an educational or informational nature”).   

6 See Implementation of Section 25 of the Cable Television Consumer Protection and Competition Act of 1992, 13 
FCC Rcd 23254 (1998) (“DBS Public Interest Order”). 
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prices.7  Thus, for more than 10 years, the DBS Providers diligently have recruited, evaluated, 
and selected qualified, noncommercial programmers for carriage on their systems.  In doing so, 
each DBS Provider annually evaluates applicants for its set-aside channels; assesses key 
measures such as program quality, signal quality, and genre; and strives to ensure a diverse, non-
repetitive mix of educational and informational programming. 

The DBS Providers currently carry a wide variety of noncommercial educational and 
informational channels, including C-Span (news), MHz (multi-lingual world culture), Link TV 
(world culture), NASA TV (science education), Free Speech TV (news, culture, social issues), 
CoLours TV (multicultural programs), Classic Arts Showcase (art, music, ballet, theatrical 
performances and classic films), and Research Channel (video programs from leading research 
institutions). 

Importantly, consistent with the Future of Media goal of engaging citizens, all of the 
information regarding the DBS Providers’ carriage of noncommercial programming on its set-
aside channels is a matter of public record.  As required under Section 25.701(f)(6) of the 
Commission’s rules, the DBS Providers maintain a public inspection file containing quarterly 
measurements of channel capacity, yearly average calculations used to determine the four 
percent set-aside, and a record of noncommercial programmers requesting and obtaining access 
to capacity.8  The documents maintained in the public file include the terms and costs of carriage 
for programmers selected to be carried.  For ease of reference in the Future of Media review, 
attached hereto are the most current public file set-aside reports for each DBS Provider.  Among 
other things, these records show that the amount of channel capacity set aside for noncommercial 
educational and informational programming is substantial, particularly compared to the number 
of PEG channels that the average cable subscriber receives.9  The set-aside requirement is 
successful and effective at serving the information needs of DBS subscribers.10  Thus, there is no 
need for Commission action with respect to the set-aside requirement.     

 
7 Id. at ¶¶ 96-134; 47 C.F.R. § 25.701(f).  Although the statute directed the Commission to require a set-aside 
between four and seven percent of channel capacity, the Commission determined that four percent would be 
sufficient to achieve Congress’s goals. 

8 47 C.F.R. § 25.701(f)(6). 

9 According to the January 2009 FCC Cable Pricing Report, an average of only 2.8 PEG channels 
were carried on the basic cable service tier (the average number of channels on the basic cable service 
tier was 26.7).  In the Matter of Implementation of Section 3 of the Cable Television Consumer 
Protection and Competition Act of 1992; Statistical Report on Average Rates for Basic Service, 
Cable Programming Service, and Equipment, 24 FCC Rcd 259 (MB 2009) at Table 5-b.  In contrast, 
under the four percent set-aside requirement, DISH currently offers 21 public interest channels and 
DirecTV currently offers 23 public interest channels.  Moreover, the number of public interest 
channels carried by the DBS Providers consistently is increasing—as overall channel capacity grows, 
so does the DBS set-aside obligation. 

10 If there is any flaw in the existing regime, it is that the necessarily high production costs of quality educational 
and informational programming may create barriers to entry for would-be noncommercial programmers.  If the 
production cost issue were addressed, the current level of set-aside capacity is sufficient to increase the diversity of 
programming offerings accordingly.  For example, removing the noncommercial requirement—either for the entity 



 

 4

                                                                                                                                                            

II. DBS CARRIAGE OF LOCAL PUBLIC INTEREST PROGRAMMING RAISES 
SUBSTANTIAL CHALLENGES 

The Future of Media review appears to be primarily focused on optimizing the provision 
of information to local communities.11  As the Commission considers options for facilitating or 
expanding the provision of local public interest content, it should recognize that the unique 
benefits of DBS are accompanied by certain technical and economic challenges.  DBS is often 
the only available video delivery platform for many rural and underserved areas of the country 
that are not reached by terrestrial networks.  Additionally, DBS provides critical competition to 
cable television throughout the country.  However, these technological advantages carry with 
them certain limitations, including constraints on the capacity available to carry local 
programming.  The DBS platform thus is not the appropriate vehicle for any Future of Media 
recommendations related to local public interest programming.  Indeed, any suggestion that DBS 
providers carry public interest programming on a local basis would be infeasible to implement 
and ill-advised.   

A. DBS Carriage of Local Public Interest Programming Would Require 
Additional Congressional Authorization 

As an initial matter, the Commission lacks statutory authority to impose a local public 
interest programming requirement on DBS providers.  Section 335(b)(3) of the Act authorizes 
the Commission to require DBS providers to make channel capacity available to only “national 
educational programming suppliers.”12  The inclusion of “national” in the term “national 
educational programming suppliers” evinces a Congressional intent to limit the public interest 
programming requirement to programming that is national, not local, in nature.  Indeed, in 
adopting the DBS public interest obligations, the Commission interpreted the term “national” in 
“national educational programming suppliers” to include “local, regional, or national domestic 
nonprofit entities that . . . produce noncommercial programming designed for a national 
audience.”13  Thus, even under a broad definition intended to capture all types of programming, 
noncommercial programming that is designed for a local audience clearly is not within the scope 
of the statutory requirement.   Accordingly, the Commission may not modify the DBS set-aside 14

 
providing the programming or for the programming itself—could provide a financial lift for producers of national 
educational and informational programming. 

11 See supra note 5.  Additionally, a handful of commenters have expressed concern that DBS does not offer 
sufficient local content.  See, e.g., Comments of Alliance for Community Media at 21, 29.  

12 See 47 U.S.C. § 335(b)(3) (emphasis added). 

13 DBS Public Interest Order ¶ 92 (emphasis added). 

14 In the Satellite Television Extension and Localism Act of 2010 (“STELA”), Section 209, Congress directed the 
Commission to reduce the set-aside capacity for national educational and informational programming to a minimum 
of 3.5 percent for “qualified satellite providers.”  A “qualified satellite provider” is one that, among other things, 
provides retransmission of the “state public affairs networks” of at least 15 different states.  Thus, in STELA, 
Congress underscored its sole authority to modify the type of programming that counts toward the DBS public 
interest requirement. 
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requirement, or adopt any new requirement, to address DBS carriage of local interest 
programming.  Such a change would require Congressional action. 

B. DBS Carriage of Local Public Interest Programming Would Be Technically 
and Economically Infeasible  

Even assuming, arguendo, that the Commission had authority to adopt a local public 
interest programming requirement for DBS, such a rule would be impossible for the DBS 
Providers to implement.  Specifically, complying with a “local set-aside” requirement would be 
technically infeasible and cost-prohibitive, due to satellite capacity limits that are well known to 
the Commission.  As the Commission has recognized, although “spot beam technology is 
available and could be used to regionalize programming, DBS providers may lack the channel 
capacity needed to serve all localities across the country.”15 

DBS providers typically carry local channels in spot beams designed for local coverage, 
while carrying national channels on separate CONUS transponders designed for coverage of the 
continental United States.  CONUS beams are used for the majority of channels, and each 
CONUS channel can only be used once.  Spot beams, on the other hand, cover smaller regional 
or local areas and allow for frequency reuse (i.e., the same channel may be re-used to carry 
different programming in different areas).  Because of the technical differences between CONUS 
and spot beams, the Commission has acknowledged that “for satellite carriers, the capacity used 
for local channels is separate from the capacity used for national channels and the two are 
generally not interchangeable.”16  Thus, DBS providers simply cannot switch between CONUS 
and spot beams to deliver the same programming and, more specifically, cannot feasibly use 
existing transponders designed for CONUS coverage to carry local public interest programming. 

Moreover, DBS providers already are subject to, and have invested substantial time and 
resources to comply with, various requirements imposing significant demands on the spot beam 
capacity reserved for local programming.  For example, under the “carry one, carry all” rule, 
DBS providers are required to carry all standard definition (“SD”) television stations in all 
markets where they carry any SD television stations.17  Additionally, under the “HD carry one, 
carry all” rule, DBS providers are required by 2013 to carry all local high definition (“HD”) 
television stations in all markets where they carry any local HD television station.18  The 
Commission must consider how any mandate to carry local public interest programming on DBS 
spot beams could complicate or conflict with DBS providers’ ongoing efforts to comply with the 
“HD carry one, carry all” mandate. 

To the extent that any local capacity is available now, it must be reserved for carriage of 
local broadcast stations in a market where a DBS provider may not be offering local 

 
15 DBS Public Interest Order ¶ 53.  

16 See 2008 Carriage Order ¶ 11 (emphasis added). 

17 See 47 U.S.C. § 338. 

18 See 2008 Carriage Order ¶ 8. 
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programming, or for carriage of new or non-duplicative local SD and HD broadcast television 
stations in markets where DBS providers offer local broadcast stations.  Accordingly, capacity 
literally does not exist to support a local public interest obligation on satellite operators.   

Finally, DBS providers lack the local presence to create or even procure local, 
community-based content.  Neither the satellite network infrastructure (which has no local 
footprint) nor the history of the DBS industry mirrors that of the cable television or telephone 
industries.  Thus, without any local footprint or presence, DBS providers cannot reasonably be 
expected to develop their own local or even regional content.  DBS providers also lack the staff 
and local contacts to procure high-quality local programming.  Consequently, imposing a local 
public interest programming requirement upon DBS providers is certain to substantially increase 
their operational costs and place them at a competitive disadvantage to cable operators.    

III. CONCLUSION 

The DBS Providers are pleased to assist the Commission in its Future of Media review 
and to be part of any ongoing discussions regarding the provision of critical informational, 
educational, and government programming to DBS subscribers.  DBS providers have a proven 
record of meeting the information needs of communities through the provision of a broad array 
of local and national commercial programming, as well as through public interest set-aside 
channels.  The Commission’s existing regulations are more than sufficient to ensure that DBS 
providers continue to serve these information needs.  Accordingly, as the Future of Media review 
proceeds, DBS Providers urge the Commission to recognize the success of the public interest set-
aside and the unique technical and economic challenges faced by DBS systems with respect to 
any provision of local public interest programming. 

 
 Respectfully Submitted, 

 
 
 /s/ Jeffrey H. Blum   
Jeffrey H. Blum, Senior Vice President & 
Deputy General Counsel 
Alison A. Minea, Corporate Counsel 
DISH NETWORK L.L.C. 
1110 Vermont Ave., NW 
Suite 750 
Washington, DC 20005 
(202) 293-0981 

 
 /s/ Stacy R. Fuller   
Stacy R. Fuller 
Vice President, Regulatory Affairs 
DIRECTV, INC. 
901 F Street, N.W. 
Suite 600 
Washington, DC 20004 
(202) 383-6300 
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Contents: 
 

1. 2009 Channel Calculations 
(a) 2009 Channel Requirement 
 

2. Capacity 
(a) 2009 Capacity Granted 
(b) 2009 Capacity Requested 
(c) Current Entities Granted Capacity 

 
 

1. 2009 Channel Calculations 
 
Orbital 
Location 

95° 99° 101° 103° 110° 119° Total 

3/15/09 63 68 299 68 6 49 553 
channels 

6/15/09 63 68 300 68 6 49 554 
channels 

9/15/09 64 68 300 68 6 53 559 
channels 

12/15/09 66 67 300 68 6 56 563 
channels 

Yearly 
Average 

64 
channels 

 67.75 
channels 

 299.75 
channels 

68 
channels 

6 
channels 

51.75 
channels 

557.25 
channels 

 
 
(a) Total DBS System 4% requirement for 2009 
 
 Total Channels Public Interest Obligation 
Total DBS System 557.25 23 channels 
 
DIRECTV is required to launch three (3) additional PIO channel to fulfill the obligation 
for 2009. 
 
 
2. 2009 Public Interest Programming Capacity 
 
(a) New entities to whom Public Interest capacity is granted for 2009 
 
Entity Amount of 

capacity 
Conditions Rates 

Enlace Christian Television, Inc. 
Contact: Yolanda Wanat 
Phone: (469) 499-0832 

One 24 hour 
channel 

1-year contract/ 
rolling 6-month basis 

$6,756/mo 
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Golden Eagle Broadcasting 
Contact: Walter H. Richardson 
Phone: (918) 495-6383 

One 24 hour 
channel 

2-year contract/ 
rolling 1-year basis 

$6,756/mo 

Free Speech TV 
Contact:  Jon Stout 
Phone: (303) 442-8445 x117 

One 24 hour 
channel 

1-year contract/ 
rolling 6-month basis 

$6,756/mo 

 
 
(b) Entities who requested Public Interest capacity for 2009 
 

Entity Disposition Reason 
Spirit Communications, Inc. (TVU 
Music Television) 
Contact: Michael Buckingham 
Phone: (614) 839-7137 

Capacity Denied Capacity Full 

Wellington Boone Ministries dba New 
Heights Network 
Contact: Cynthia Ellenwood 
Phone: (404) 840-8443 

Capacity Denied Capacity Full 

NHK World TV                                           
Contact: Shigeki Fukuda 
Phone: +81-3-5455-2094 

Capacity Denied Capacity Full 

Shepherd’s Chapel Network 
Contact: Dennis A. Murray 
Phone: (479) 787-5188 

Capacity Denied Capacity Full 

The Starfish Television Network 
Contact: John L. Marsh 
Phone: (801) 567-3180 

Capacity Denied Capacity Full 

CatholicTV 
Contact:  Jay Fadden 
Phone: (617) 923-0220 

Capacity Denied Capacity Full 

University of California / UCTV 
Contact: Daniel Greenstein 
Phone: (510) 987-0772 

Capacity Denied Capacity Full 

MiracleNet 
Contact: Dr. J. Michael Hughes 
Phone: (313) 886-0566 

Capacity Denied Capacity Full 

Alma Vision Hispanic Network, Inc. 
Contact: Juan Bruno Caamano 
Phone: (213) 627-8711 

Capacity Denied Capacity Full 

Pentagon Channel 
Contact: Michael Winneker 
Phone: (703) 428-0200 

Capacity Denied Capacity Full 

CoLours TV 
Contact: Tracy J. Winchester 
Phone: (303) 326-0088 

Capacity Denied Capacity Full 
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El Sembrador Ministries (ESNE) 
Contact:  Noel Diaz 
Phone: (818) 726-2027 

Capacity Denied Capacity Full 

Telegracia International 
Contact: Alvaro Albarracin 
Phone: (954) 245-5810 

Capacity Denied Capacity Full 

3ABN 
Contact:  Moses Primo 
Phone: (618) 627-7650 

Capacity Denied Capacity Full 

3ABN Latino 
Contact:  Moses Primo 
Phone: (618) 627-7650 

Capacity Denied Capacity Full 

 
 
 
 
(c) Current entities granted Public Interest capacity 
 
Entity Amount of 

capacity 
Conditions Rates 

BYU TV 
Contact: Derek Marquis 
Phone: (801) 378-8457 

One 24 hour 
channel 

6 month term/ 
rolling 6 month 
basis 

$6,350/mo 

C-SPAN I 
Contact: Robert Kennedy 
Phone: (202) 737-3220 

One 24 hour 
channel 

Commercial 
Affiliation 
Agreement 

$0 

EWTN-English 
Contact: Bob Krebs 
Phone: (205) 271-2900 x4487 

One 24 hour 
channel 

Month to month 
roll 

$6,350/mo 

Hispanic Information and 
Telecommunications Network 
(HITN) 
Contact: Tony Wong 
Phone: (212) 966-5660 x3632 

One 24 hour 
channel 

6 month term/ 
rolling 6 month 
basis 

$6,350/mo 
 

LeSea Broadcasting Corp. 
(World Harvest Television) 
Contact: Lou Isakoff (legal contact) 
Phone: (757) 226-7000 

One 24 hour 
channel 

12-month 
contract/ auto-
renewal for 
additional 1-year 
terms 

$6,350/mo 

Link Media by Internews and 
ITVS (Link TV) 
Contact: Kim Spencer 
Phone: (415) 248-3950 

One 24 hour 
channel 

12-month 
contract/ rolling 6 
month basis 

$6,350/mo 

MHz Worldview 
Contact: Frederick Thomas 
Phone: (703) 770-7169 

One 24 hour 
channel 

4-year 
contract/automatic 
one-year renewals 

$0 



Public File:  DIRECTV Public Interest Obligation  
As of 12/31/09 
 

Page 4 of 4 

NASA TV 
Phone: (202) 358-0001 

One 24 hour 
channel 

Public Domain-no 
affiliation 
agreement 

$0 

NRB Network 
Contact: Frank Wright 
Phone: (703) 330-7000 

One 24 hour 
channel 

6 month term/ 
month to month 
roll 

$6,350/mo 

ONCE-TV 
Contact: Timothy Foarde 
Phone: (212) 237-0003 

One 24 hour 
channel 

5-year contract $0 

PBS 
Contact: Merlyn Reineke 
Phone: (703) 739-5773 

One 24 hour 
channel 

Commercial 
Affiliation 
Agreement 

$0 

TBN 
Contact: Bob Higley 
Phone: (972) 313-9500 

One 24 hour 
channel 

3-year contract $6,350/mo 

TCT Network 
Contact: Michael Vitale 
Phone: (618) 997-9333 

One 24 hour 
channel 

3-year contract $6,350/mo 

The Word (World Religious 
Belief) 
Contact: John Mattiello 
Phone: (248) 357-4566 

One 24 hour 
channel 

6 month term/ 
month to month 
roll 

$6,350/mo 

Word of God Fellowship, Inc. 
dba Daystar Television Network 
Contact: Marcus Lamb 
Phone: (817) 571-1229 

One 24 hour 
channel 

3-year contract/2 
year auto-renewal 

$6,350/mo 

Educational Broadcasting 
Corporation (V-Me) 
Contact: Richard Taub 
Phone: (212) 560-6976 

One 24 hour 
channel 

6 month term/ 
rolling 6 month 
basis 

$6,350/mo 

GEM TV (Christian Era 
Broadcasting) 
Contact: Allan Villanueva 
Phone: (650) 985-2385 

One 24 hour 
channel 

5-year contract $6,350/mo 

Christian Television Network 
Contact: Robert D’Andrea 
Phone: (727) 535-5622 

One 24 hour 
channel 

3-year contract $6,350/mo 

Hope Channel 
Contact: Gary Gibbs 
Phone: (301) 680-6675 

One 24 hour 
channel 

2-year contract/ 
rolling 6-month 
basis 

$6,350/mo 

Jewish Life TV 
Contact: Phil Blazer 
Phone: (818) 786-4000 

One 24 hour 
channel 

1-year contract/ 
rolling 6-month 
basis 

$6,350/mo 
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119
110
129

61.5
148

72.7
77

Orbital Location 119 CONUS 110 CONUS 129 61.5 148 72.7 77 Total

Q1 180 192 72 140 236 168 112 1100

Q2 180 180 52 124 204 168 104 1012

Q3 180 172 48 132 0 168 104 804

Q4 168 172 52 132 0 160 104 788

Yearly Average 177 179 56 132 110 166 106 926

Total DBS Four Percent Set-Aside Requirement for 2010

Total DBS System

Full CONUS

Total Channels P.I. Obligation

926 38

356 15

Full-CONUS
Not Full-CONUS
Not Full-CONUS
Not Full-CONUS

Average calculated channel capacity of DISH Network's system as of 12/31/2009

Not Full-CONUS
Not Full-CONUS

Public Interest Public File (2010)
As of 12/31/2009

Full-CONUS

Public Interest Set-Aside Capacity Calculation for 2010

Orbital location of satellites operated by DISH Network Corp.  

DISH Network Public Interest Public File 12/31/2009
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A.  

B.  

Number of applicants exceeded available slots
Number of applicants exceeded available slots
Number of applicants exceeded available slots

Enlace USA Not Accepted
Not Accepted
Not Accepted

Global Christian Network
Ondas de Amor

Number of applicants exceeded available slotsChannel ESNE Not Accepted
New Heights Not Accepted Number of applicants exceeded available slots

Number of applicants exceeded available slots

Africa Television Network

Number of applicants exceeded available slots
Connecticut Network Not Accepted Number of applicants exceeded available slots

Not Accepted Number of applicants exceeded available slots

Rates

None NA NA

Amount of Capacity Conditions

Additional entities requesting capacity.

TVU Music Television Not Accepted Number of applicants exceeded available slots

TV Japan (NHK) Not Accepted

God TV Not Accepted

Entities to whom capacity is granted

Entities Requesting Capacity Disposition Reason

NA

New entities to whom Public Interest capacity has been granted.

New Obligation for 2010

Our current number of public interest programmers meets the set-aside capacity 
required, therefore no additional public interest channels were launched.  

Modifications to 2009 Public Interest programmers

Starfish Television Network's contract was not renewed for 2010

KBS World transferred from a Public Interest status channel to a commercial international channel.

Documentary Channel transferred from a Public Interest status channel to a commercial domestic 

40

15

Total DBS System

Full CONUS Locations

2010 Changes to 2009 Public Interest Line-Up/Requests for Capacity

P.I Channels

Public Interest Set-Aside Status as of 12/31/2009 ##

DISH Network Public Interest Public File 12/31/2009
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B.  

▲ Indicates CONUS slot

## Please note that DISH Network provides Public Interest programmers with the opportunity to simulcast some content 
in the East and West in order to reach all standard subscribers across the nation.  

*These programmers commenced programming on DISH Network's platform in 1996.  The contract terms are ongoing 
between programmer and DISH Network.  

Contact:  Richard Taub
V-Me ▲ 2 video feeds 12-month contract $10,371.66
Contact:  Todd Greenspan
University of California ▲ 2 video feeds 12-month contract $10,371.66
Contact:  Rick Everrit
Panhandle Educational Consortium 1 video feed 12-month contract $10,371.66
Contact:  Robert Higley
Trinity Broadcasting Network ▲ 2 video feeds 12-month contract $10,371.66
Contact:  Elaine Scott
3ABN 2 video feeds 12-month contract $10,371.66
Contact: Amy Philipson
Research Channel ▲ 2 video feeds 12-month contract $10,371.66
Contact:
Pentagon Channel 2 video feeds 12-month contract $10,371.66
Contact:  Ed Groenhout
Northern Arizona University House ▲ 2 video feeds 12-month contract $10,371.66
Contact: Joe Benton and Brian Dunbar
Nasa Channel * ▲ 2 video feeds ongoing $0.00
Contact:  Kim Spencer
Link Media Inc. ▲ 2 video feeds 12-month contract $10,371.66

Kid & Teens Television ▲ 2 video feeds 12-month contract $10,371.66
Contact:  Jose Luis
HITN ▲ 2 video feeds 12-month contract $10,371.66

$10,371.66
Contact:  Chad Heupel
Health and Human Services 1 video feed 12-month contract

$10,371.66
Contact:  John Schwartz
Free Speech TV ▲ 2 video feeds 12-month contract

$10,371.66
Contact:  Bob Krebs
EWTN ▲ 2 video feeds 12-month contract
Contact:  James Rigler
Classic Arts Showcase 2 video feeds 12-month contract $10,371.66

Contact:  Paul Garber
Christian Television Network ▲ 2 video feeds 12-month contract $10,371.66

Contact:  Peter Kiley
C-SPAN * ▲ 2 video feeds ongoing $0.00

Contact:  Oscar Ibarra
Almavision Hispanic Network 2 video feeds

Current entities with capacity

Current Entities with capacity Amount of Capacity Conditions Rates

12-month contract $10,371.66

Contact:  Tracy Jenkins-Winchester

Contact:  John Reim, Director/CEO
$10,371.66

Brigham Young University ▲ 2 video feeds 12-month contract $10,371.66

CoLours TV Network ▲ 2 video feeds 12-month contract

DISH Network Public Interest Public File 12/31/2009


