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September 22, 2010 

 
 
VIA ELECTRONIC FILING 

Marlene H. Dortch 
Secretary 
Federal Communications Commission 
445 Twelfth Street S.W. 
Washington, DC 20554 
 
Re: In the Matter of Applications of Comcast Corporation, General Electric Company 

and NBC Universal, Inc. for Consent to Assign Licenses or Transfer Control of 
Licensees, MB Docket No. 10-56, Summary of Ex Parte Telephone Conference 

Dear Ms. Dortch, 

On September 21, 2010, Don Browne, President and Chief Executive Officer, Telemundo 
Network; Javier Maynulet, Senior Vice President, Finance, and Chief Financial Officer, 
Telemundo Network; Ron Gordon, President, Telemundo Station Group; Richard Cotton, 
Executive Vice President and General Counsel, NBC Universal, Inc.; Margaret Tobey, Vice 
President, Regulatory Affairs, NBC Universal, Inc (collectively “NBCU”); Richard Metzger, 
Lawler, Metzger, Keeney & Logan, LLC, counsel to General Electric Company; and the 
undersigned, counsel to NBCU, participated in a telephone conference with the following 
Commission staff regarding issues relating to the Telemundo broadcast television network and 
the Telemundo-affiliated owned and operated television stations in connection with the above-
captioned proceeding:  Jessica Almond; Simon Banyai; Marcia Glauberman; Judith Herman; 
Virginia Metallo; Chuck Needy; Joel Rabinovitz; Dana Scherer; Daniel Shiman; and Jennifer 
Tatel.   

 The NBCU executives discussed two segments of Telemundo’s business:  the Telemundo 
broadcast television network and the Telemundo-affiliated owned and operated television 
stations.  Mr. Browne explained that NBCU has invested heavily in Telemundo since acquiring 
the network and its owned and operated stations in 2002.  As a result, Telemundo is now a 
broad-based company with news, entertainment, sports, broadcast television, international, and 
cable divisions, as well as its own production studios and digital business.  In addition, 
Telemundo has been able to transition from primary reliance on off-shore produced Spanish-
language content to programming produced in the U.S. specifically for the U.S. Hispanic market 
and also has served as an incubator for new creative talent in the Hispanic programming 
production business.   
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 Messrs. Gordon and Maynulet emphasized the importance that the Telemundo owned and 
operated stations place on serving their local communities.  They noted Telemundo’s efforts to 
direct resources, including personnel and equipment, to the local station level to enhance local 
news and public affairs programming as well as to further community outreach.  Finally, the 
NBCU executives underscored Comcast’s commitment to local broadcasting and highlighted that 
the proposed transaction will provide a significant opportunity to strengthen Telemundo’s 
broadcast television network and its owned and operated stations. 

 
Sincerely, 
 
 
/s/ Kenneth E. Satten 
Kenneth E. Satten 
 

cc:   Jessica Almond, Simon Banyai, Marcia Glauberman, Judith Herman, Virginia Metallo, 
Chuck Needy, Joel Rabinovitz, Dana Scherer, Daniel Shiman, and Jennifer Tatel 

 
 


