ALLVID

Tech Company Alliance

February 23, 2011

Marlene H. Dortch

Secretary

Federal Communications Commission
445 12th St. SW

Washington, DC 20554

Re:  Video Device Competition, MB Docket No. 10-91; Commercial Availability of
Navigation Devices, CS Docket No. 97-80; Compatibility Between Cable
Systems and Consumer Electronics Equipment, PP Docket No. 00-67

Dear Ms. Dortch:

On February 22, the following member companies of the The AllVid Tech
Company Alliance (“Alliance”) met separately with Rosemary Harold, Legal Advisor to
Commissioner Robert McDowell; Dave Grimaldi, Legal Advisor to Commissioner
Mignon Clyburn; Josh Cinelli, Legal Advisor to Commissioner Michael Copps; and
Jennifer Tatel, Legal Advisor to Commissioner Meredith Atwell Baker: Parker Brugge,
Best Buy Co., Inc.; Megan Stull, Google Inc. (“Google”); Jeffrey Lawrence, Intel
Corporation and Seth Greenstein of Constantine Cannon LLP as counsel to Intel; Robin
Wilson, Nagravision; and Joel Wiginton, Sony Electronics Inc. (“Sony Electronics”); all
accompanied by Jeffrey L. Turner of Patton Boggs LLP and the undersigned, both as
counsel to the Alliance.

Also on February 22, Alliance members Parker Brugge, Rick Whitt of Google,
Jeffrey Lawrence, Seth Greenstein, Robin Wilson, and Jim Morgan of Sony Electronics,
accompanied by Mr. Turner and the undersigned, met with Marilyn Sonn, Legal Advisor
to Chairman Genachowski; Chief Technology Officer Douglas Sicker; and the following
Media Bureau personnel: Chief Bill Lake, Deputy Chief Michelle Carey, Associate
Chief Nancy Murphy, Policy Division Chief Mary Beth Murphy, Senior Deputy Policy
Division Chief Steven Broeckaert, Chief Engineer Alison Neplokh, Lyle Elder, and
Brendan Murray. The same Alliance Representatives met separately with Paul de Sa,
Chief of the Office of Strategic Planning and Policy Analysis.

In these meetings the Alliance members noted that collectively their companies
represent the chain of value from the most essential components to the most sophisticated
devices and their marketing and distribution at retail, and from the initial conditional
access protection of content to its search, distribution, display, and storage in protected
form in the home network. They noted that as leading innovators, some of these
companies have enjoyed “first mover” advantages in the video distribution markets in
which they have been able to participate, yet all had joined together in order to enable
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further competitive entry and true competition in these and related markets. That these
companies are urging the FCC to adopt rules to promote competition to their own
products clearly illustrates, they said, that the objectives of Section 629 have not yet been
met. They said that if these markets were effectively competitive with respect to
navigation devices for MVVPD programming and service offerings, as claimed in recent
filings by MVPDs, the Alliance members would have no incentive to advocate, as they
do, for the prompt issuance of an NPRM.

The Alliance members each confirmed their own company’s commitment, and
that of the Alliance, to preserving MVVPD content security, intellectual property,
consumer choice, and the right of all market participants, including MVPDs, to innovate.
As set forth in the February 16, 2011 Alliance letter to Chairman Genachowski, they said
that “client” navigation devices (those with which consumers interact) marketed by both
MVPDs and competitive entrants should be able to present a fully integrated Guide as
well as the MVPD’s own Guide. Section 4.2 of the National Broadband Plan envisioned
such client devices as relying on Gateway navigation devices furnished by MVPDs (and
possibly others), and communicating with any Gateway via a nationally standard IP-
based interface. The Gateway’s IP interface should be based on standards that specify
technologies that are available for license on reasonable and nondiscriminatory terms, so
as to maximize interoperability from the Gateway across the spectrum of home and
mobile entertainment and information products.

The Alliance representatives, on behalf of their own companies and all members
of the Alliance,’ asserted that an ample record had been established as to the feasibility of
a standards-based IP-based gateway—client approach to navigation devices as set out in
the National Broadband Plan. Any further discussion of policy and implementation
should occur in the context of an expeditious rulemaking. The representatives therefore
urged all concerned to support prompt issuance of an NPRM covering a standards-based
AllVid IP gateway. The representatives further expressed their desire to work with
MVPDs toward a win-win outcome.

This letter is being provided to your office in accordance with Section 1.1206 of
the Commission’s rules. The proceedings at issue are not restricted, therefore
presentations are permitted but disclosure not required.

Respectfully submitted,
Robert S. Schwartz

Robert S. Schwartz
Constantine Cannon LLP

1301 K Street, N.W., 1050 East
Washington, D.C. 20005

202 204-3508

! Alliance Membership includes Best Buy, Google, Intel, Mitsubishi Digital Electronics, Nagravision,
SageTV, Sony Electronics, and TiVo.
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Cc:

Marilyn Sonn
Josh Cinelli
Rosemary Harold
Dave Grimaldi
Jennifer Tatel

Bill Lake
Michelle Carey
Nancy Murphy
Mary Beth Murphy
Steven Broeckaert
Alison Neplokh
Lyle Elder
Brendan Murray
Paul de Sa
Douglas Sicker



