Defining the potentially affected universe

How many people are

potentially affected by Prepaid lines (61 million)
ove rageS? Laptops on unlimited plans (16 million)
Connected devices (15 million)

Only 115 million once you
exclude pre-paid

Subscribers Corporate Corporate lines (30% of |7ir71es) (60 million)
lines, individual lines on nsumer connections | 140 million
family/group plans etc. Family plans (40% of lines) (56 million)
Family accounts (2.3 lines per 24 million
account)
Potentially affected 115 million
consumer accounts |
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How often are consumers affected by overages in
a year?

Distribution of Overage Incidents
Q3 ‘09 — Q2 '10, Customer Value Metrics, National
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Wireless consumer bills collected: 78,633

Voice Overages
-=-Data Overages

10x
1Mx ®
12X ‘i

nielsen A Closer Look At Overages

Copyright © 2010 The Nielsen Company. Confidential and proprietary.




The more often a consumer goes into voice
overage the higher the overage

Voice Overage by Percentile
Q8 ‘09 — Q2 10, Customer Value Metrics, National
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10x and 11x overage in a 12 month period suppressed due to samples of 20 and 1 and hence not statistically reliable.
lllelsel‘l 10x values were 95" percentile $63.14, 75" percentile $49.76, median $27.61, 25" percentile $17.01, average $31.63 A Closer Look At Overages

® e e 800000 11x value was $1.42 for the single observation collected
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The more often a consumer goes into data
overage the higher the overage

Data Overage by Percentile
Q3 ‘09 — Q2 '10, Customer Value Metrics, National
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Shock: A disturbance of equilibrium or
permanence of something*
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Total sample: 78,633

l‘lie] Sel'l *As defined by the Merriam-Webster Dictionary
L *A Statistically insignificant sample, disregard, displayed for comprehensiveness only A Closer Look at Overages

Copyright © 2010 The Nielsen Company. Confidential and proprietary.




