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Methodology

Telephone surveys were conducted among 1,259 random adults (1,009 landline telephone and 250 cell phone) 
comprising 644 men and 615 women 18 years of age and older. The analysis is based on the 994 adults who 
said they own a cell phone. Interviewing took place over April 28-May 1, 2011.

The questionnaire was fielded via Opinion Research Corporation’s Caravan twice-weekly national telephone 
omnibus survey. ORC used random digit dialing to achieve two nationally representative probability samples 
and weighted completed interviews by age, education, geographic region, race and sex.

Banner legend
Smart Phone: Cell phone is a Blackberry, Droid/Android-based phone, iPhone, Palm, or 
Windows/Microsoft-based phone.

The results of this study are intended for external communications. Methodology statement for public release:

The Consumer Reports National Research Center conducted a telephone survey using two nationally 
representative probability samples: landline telephone households and cell phones. 994 interviews were 
completed among adults aged 18+ who own a cell phone. Interviewing took place over April 28-May 1, 
2011. The sampling error is +/- 3.2 percentage points at a 95% confidence level.
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Executive Summary

Overall, 83% of consumers reported owning a cell phone, and among them, most (70%) have a traditional plan 
involving a long-term contract, and 42% of them use some type of smart phone (pages 5, 6, 8).

A majority of traditional plan holders have a plan that includes text/picture messaging (79%) or data service 
(53%). But virtually all smart phone users reported having these features (page 9).

Nearly three-quarters (73%) said they always or often examine the cell phone bills that they receive, and more 
than one-quarter (27%) said they seldom or never examine the bill, among them 17% who never examine (page 
10).

Overall, 1 in 5 (20%) of those with a traditional plan have received an unexpected charge on a cell phone bill 
during the past year. Consumers under age 55 years were far more likely to get a surprise charge than those 
older than 55 years (pages 11-13).

Among those who received an unexpected charge on a cell phone bill, a plurality (40%) discovered such a 
charge in 1 month out of the past 12 months, while 56% noted overages in 2 or more of the past 12 
months.
More than half of consumers said the biggest unexpected charge in a single month was under $30, but 
38% claimed an unexpected charge of $30 or more.

Two-thirds (65%) of those with a traditional plan said they definitely or probably would like to be notified by 
their mobile network provider when they are about to exceed their plan’s allowance for a feature. Among them, 
half (48%) definitely want notification. Women and consumers under age 55 years expressed the greatest desire 
to be notified. One-third (32%) said probably not or definitely not when asked about their preference for 
notification, including 14% who indicated definitely not (page 14).
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Executive Summary (cont.)

Around 6 in 10 (61%) of traditional plan holders said they would support a government rule requiring mobile 
network providers to provide this type of notification. Groups expressing the greatest support: Northeasterners, 
household income under $40,000, aged 18-34 years, women (page 15).

Overall, 40% said they definitely or probably would like the option to have their mobile network operator disable 
a feature when they are in danger of exceeding their plan’s allowance, especially those with low income, women 
and residents of the Northeast. But a majority (58%) do not want this option, including 28% who said definitely 
not (page 16).

Nearly 6 in 10 (57%) of traditional plan holders would support a government rule requiring mobile network 
providers to give their customers the option to have features disabled. Support was highest among: 
Northeasterners, household income under $40,0000 and those aged 18-34 years (page 17).
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Cell Phone Ownership

Overall, 8 in 10 (83%) of consumers said they own a cell phone and were qualified to proceed.
The rate of ownership was greatest among those earning at least $75,000 per year and consumers under 
age 35.

TOTAL Men Women 18-34 35-54 55+ <$40K $40-74K $75K+ NEast Midwest South West
UNWEIGHTED BASE 1,259 644 615 233 389 632 379 316 317 236 286 451 286

% % % % % % % % % % % % %
Yes 83 82 85 87 84 79 78 87 90 82 83 84 85
No 16 18 15 13 16 20 22 13 10 18 17 16 15
Don't know 0 0 0 - - 0 - 0 - - - 0 0

Gender Age Household Income Region

B1 - Do you have a cell phone that you personally own?
Base: All Respondents
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Structure of Cell Phone Service 
Base: Own a Cell Phone

Most cell phone owners (70%) have a traditional plan with a long-term contract. These respondents proceeded 
with the balance of the survey.

The traditional plan was most prevalent among:
Household income $75,000 or more (88%)
Age 18-34 years (74%)
Men (74%)

One-quarter (26%) of those with a cell phone purchase minutes by the month and don’t have a long-term 
contract.

TOTAL Men Women 18-34 35-54 55+ <$40K $40-74K $75K+ NEast Midwest South West
UNWEIGHTED BASE 994 503 491 198 316 475 262 257 281 179 225 364 226

% % % % % % % % % % % % %
Traditional plan with a long-term 
contract

70 74 66 74 70 67 57 72 88 73 72 64 75

Prepaid, purchase minutes month 
to month no long-term contract

26 22 29 23 27 27 38 24 10 24 25 30 21

Other 3 2 4 2 2 5 4 3 1 1 2 5 3
Don't know 1 1 1 1 1 2 1 1 1 1 0 2 1

B2 - Is your current cell phone service...
Base: Own a Cell Phone

Gender Age Household Income Region
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International Travel
Base: Have Traditional Plan

Overall, 16% of those with a traditional plan have traveled outside the U.S. in the past year.

High-income consumers and men were more likely to have traveled internationally. 

TOTAL Men Women 18-34 35-54 55+ <$40K $40-74K $75K+ NEast Midwest South West
UNWEIGHTED BASE 713 368 345 148 241 321 156 189 238 130 156 253 174

% % % % % % % % % % % % %
Yes 16 20 11 17 16 13 7 13 26 18 11 15 19
No 84 80 88 82 84 87 93 87 74 82 89 84 81
Don't know 0 - 1 1 - - - - - - - 1 -

B3 - In the PAST 12 MONTHS, have you traveled outside the U.S.?
Base: Own a Cell Phone AND Have Traditional Plan

Gender Age Household Income Region
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Type of Cell Phone
Base: Have Traditional Plan

More than 4 in 10 of consumers with a traditional plan reported using a smart phone. The most popular smart 
phones are Android-based models, used by 18%. iPhone (15%) trailed slightly in popularity, and Blackberry (7%) 
was a distant No. 3. Collectively, smart phone types accounted for 42%. The penetration of smart phones was 
greatest among:

Household income $75,000+ (62%)
Age 18-34 years (59%)
Westerners (49%)
Men (48%)

The balance of respondents (54%) said they have another type of cell phone, presumably a feature phone.

TOTAL Men Women 18-34 35-54 55+ <$40K $40-74K $75K+ NEast Midwest South West
UNWEIGHTED BASE 713 368 345 148 241 321 156 189 238 130 156 253 174

% % % % % % % % % % % % %
Smart Phone (Net) 42 48 36 59 45 21 26 49 62 42 35 43 49

Droid or Android-based phone 18 23 13 24 24 3 13 22 23 18 14 18 20
iPhone 15 15 14 26 10 8 6 15 25 12 10 17 17
Blackberry 7 9 5 8 8 6 6 9 10 9 7 4 10
Palm 2 1 3 0 2 3 0 3 3 2 3 2 0
Windows or Microsoft-based 
phone

1 1 1 1 1 1 1 0 1 1 0 2 1

Another type of cell phone 54 49 59 40 52 73 69 47 36 57 60 53 48
Don't know 3 3 4 1 3 7 5 4 2 1 5 4 3

B4 - Thinking about the cell phone you use MOST often, what type is it? Is it a...
Base: Own a Cell Phone AND Have Traditional Plan

Gender Age Household Income Region
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Cell Phone Plan Features
Base: Have Traditional Plan

Around 8 in 10 (79%) of consumers with a traditional cell phone plan have text or picture messaging, including 
95% of smart phone users, 93% of those aged 18-34 years, and 83% of men.

Half (53%) of respondents have a plan that features data service. Notably, 90% of smart phone users have data 
service in their plan.

Smart
TOTAL Men Women 18-34 35-54 55+ <$40K $40-74K $75K+ NEast Midwest South West Phone

UNWEIGHTED BASE 713 368 345 148 241 321 156 189 238 130 156 253 174 266
% % % % % % % % % % % % % %

Text or picture messaging 79 83 76 93 86 55 76 79 85 81 79 79 79 95
Data service, including e-mail and 
Web

53 60 47 64 61 31 40 60 69 52 47 55 57 90

None of these 17 14 20 6 9 41 21 18 12 15 19 19 15 2
Don't know 1 1 1 - 2 1 2 1 - 1 1 0 3 -

Gender Age Household Income Region

B5ALL - Thinking about your current cell phone plan, please tell me whether your plan includes...
Base: Own a Cell Phone AND Have Traditional Plan
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Frequency of Examining Cell Phone Bills
Base: Have Traditional Plan

Nearly three-quarters (73%) of traditional plan holders said they always or often examine the cell phone bills, 
including half who always do so. Low-income and older consumers examine their bills more frequently than 
others, while smart phone users were slightly less likely than average to examine.

More than one-quarter (27%) said they seldom or never examine the bill, among them 17% who never examine.

Smart
TOTAL Men Women 18-34 35-54 55+ <$40K $40-74K $75K+ NEast Midwest South West Phone

UNWEIGHTED BASE 713 368 345 148 241 321 156 189 238 130 156 253 174 266
% % % % % % % % % % % % % %

Always/Often (Net) 73 72 74 65 77 78 81 74 66 70 73 75 71 67
Always examine your bills 50 49 52 43 50 60 66 44 44 47 49 57 46 42
Often 23 23 22 22 27 18 15 30 22 24 25 19 25 26
Seldom 10 10 9 13 8 8 5 10 13 10 7 8 15 13
Never examine your bills 17 18 16 22 15 13 14 16 22 20 19 16 14 20

Seldom/Never (Net) 27 28 25 35 23 21 18 26 34 29 26 24 29 33
Don't know 0 0 0 0 0 1 1 - - 0 1 0 - -

B6 - Typically do you examine the cell phone bills that you receive? Would you say that you...
Base: Own a Cell Phone AND Have Traditional Plan

Gender Age Household Income Region
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Received Unexpected Charge
Base: Have Traditional Plan

Overall, 1 in 5 (20%) of those with a traditional plan have received an unexpected charge on a cell phone bill 
during the past year. Consumers under age 55 years were far more likely to get a surprise charge than those 
older than 55 years. Unexpected charges were most common for these features:

Text message (9%)
Data usage (7%)

Smart
TOTAL Men Women 18-34 35-54 55+ <$40K $40-74K $75K+ NEast Midwest South West Phone

UNWEIGHTED BASE 713 368 345 148 241 321 156 189 238 130 156 253 174 266
% % % % % % % % % % % % % %

Any Unexpected Charge (Net) 20 20 21 23 24 13 22 21 23 24 21 21 17 20
Text message 9 9 9 9 12 5 11 4 12 13 9 7 9 6
Data usage 7 7 8 8 10 4 8 11 5 5 10 7 7 6
Voice call 4 4 4 5 3 4 3 5 4 6 3 5 1 5
Roaming within the U.S. 4 3 4 6 2 3 6 1 4 3 1 7 1 4
International roaming 2 1 3 5 1 1 3 2 3 2 - 2 5 4
Picture message 2 2 2 1 3 1 1 1 3 1 1 1 4 1

Did not receive any 75 77 74 75 72 81 73 77 73 72 73 77 78 76
Don't remember 2 1 2 1 2 1 1 1 3 2 2 0 3 3
Don't know 3 2 3 1 2 5 4 1 1 2 4 2 2 1

Gender Age Household Income Region

B7ALL - In the PAST 12 MONTHS, have you received an unexpected charge on your cell phone bill because you 
exceeded your plan's allowance for any of the following?

Base: Own a Cell Phone AND Have Traditional Plan
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B8 - In the past 12 months, in how many months did you receive an 
unexpected charge for exceeding a plan allowance?

Median: 2.3 Months

1 mo.
40%>6 mos.

3%

Don't know
3%

2 mos.
28%

3 mos.
12%

5 mos.
3%

6 mos.
5%

4 mos.
6%

Frequency of Unexpected Charge
Base: Received Unexpected Charge

Among those who received an unexpected charge on a cell phone bill, a plurality (40%) discovered such a 
charge in 1 month out of the past 12 months, while 56% noted overages in 2 or more of the past 12 months.
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B9 - Still thinking about the past 12 mos., in a single month, what is 
the most that you have paid in unexpected cell phone charges?

Median: $24.1
<$10
17%

$100+
15%

$70-$79
1%

Don't know
7%

$60-$69
3%

$80-$89
0%

$90-$99
0%

$10-$19
22%

$20-$29
16%$40-$49

2%

$50-$59
11% $30-$39

6%

Biggest Unexpected Charge
Base: Received Unexpected Charge

Among those who received an unexpected charge during the past year, more than half of consumers said the 
biggest unexpected charge in a single month was under $30, but 38% claimed an unexpected charge of $30 or 
more.
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Preference for Notification
Base: Have Traditional Plan

Two-thirds (65%) of those with a traditional plan said they definitely or probably would like to be notified by 
their mobile network provider when they are about to exceed their plan’s allowance for a feature. Among them, 
half (48%) definitely want notification. Women and consumers under age 55 years expressed the greatest desire 
to be notified.

Smart
TOTAL Men Women 18-34 35-54 55+ <$40K $40-74K $75K+ NEast Midwest South West Phone

UNWEIGHTED BASE 713 368 345 148 241 321 156 189 238 130 156 253 174 266
% % % % % % % % % % % % % %

Definitely/Probably (Net) 65 60 71 70 69 56 64 66 64 66 62 66 67 65
Definitely 48 44 52 53 51 37 46 49 49 48 43 49 50 50
Probably 18 16 19 17 18 19 18 17 15 18 19 17 17 15
Probably not 18 23 13 17 18 19 19 16 19 10 22 19 19 18
Definitely not 14 14 15 12 10 23 14 14 15 20 15 13 11 15

Probably/Definitely Not (Net) 32 36 28 29 28 41 33 31 33 30 37 32 30 33
Don't know 2 4 1 1 3 3 3 3 2 4 1 2 3 3

Gender Age Household Income Region

B10 - Would you like your cell phone carrier to notify you when you are about to exceed your plan's allowance for a 
feature and incur additional cost? Would you say…

Base: Own a Cell Phone AND Have Traditional Plan
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Support for Notification Requirement
Base: Have Traditional Plan

Around 6 in 10 (61%) of traditional plan holders said they would support a government rule requiring mobile 
network providers to provide this type of notification.

Groups expressing the greatest support:
Northeasterners (73%)
Household income under $40,000 (71%)
Age 18-34 years (69%)
Women (65%)

Smart
TOTAL Men Women 18-34 35-54 55+ <$40K $40-74K $75K+ NEast Midwest South West Phone

UNWEIGHTED BASE 713 368 345 148 241 321 156 189 238 130 156 253 174 266
% % % % % % % % % % % % % %

Yes 61 58 65 69 60 54 71 67 55 73 54 61 60 65
No 37 40 33 29 39 42 28 32 44 23 43 39 38 34
Don't know 2 2 2 1 1 4 1 2 1 4 3 1 2 1

Gender Age Household Income Region

B11 - Would you support a government rule that requires all cell phone carriers to provide this type of notification 
service to their customers?

Base: Own a Cell Phone AND Have Traditional Plan
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Preference for Disabling Features
Base: Have Traditional Plan

Overall, 40% said they definitely or probably would like the option to have their mobile network operator disable 
a feature when they are in danger of exceeding their plan’s allowance, especially those with low income, aged 
18-34 years and residents of the Northeast.

But a majority (58%) do not want this option, including 28% who said definitely not.

Smart
TOTAL Men Women 18-34 35-54 55+ <$40K $40-74K $75K+ NEast Midwest South West Phone

UNWEIGHTED BASE 713 368 345 148 241 321 156 189 238 130 156 253 174 266
% % % % % % % % % % % % % %

Definitely/Probably (Net) 40 42 39 50 40 30 51 41 33 48 40 39 36 39
Definitely 15 15 14 10 21 11 20 9 14 19 17 15 9 14
Probably 26 26 25 40 19 18 30 31 20 29 23 24 28 24
Probably not 30 25 35 29 31 29 27 30 36 24 32 27 36 36
Definitely not 28 32 25 20 27 39 21 29 30 27 27 31 27 23

Probably/Definitely Not (Net) 58 57 60 49 58 69 48 59 66 51 59 59 63 60
Don't know 1 2 1 1 1 2 1 0 0 1 1 2 1 2

Gender Age Household Income Region

B12 - Would you like the option to have your cell phone carrier disable a feature when you are about to exceed your 
plan's allowance and incur additional cost? Would you say…

Base: Own a Cell Phone AND Have Traditional Plan
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Support for Requiring Option to Disable 
Base: Have Traditional Plan

Nearly 6 in 10 (57%) of traditional plan holders would support a government rule requiring mobile network 
providers to give their customers the option to have features disabled.

Support was highest among:
Northeasterners (69%)
Household income under $40,000 (67%)
Age 18-34 years (65%)

TOTAL Men Women 18-34 35-54 55+ <$40K $40-74K $75K+ NEast Midwest South West
UNWEIGHTED BASE 713 368 345 148 241 321 156 189 238 130 156 253 174

% % % % % % % % % % % % %
Yes 57 55 59 65 59 45 67 60 51 69 50 54 57
No 40 43 38 34 39 50 28 38 48 28 48 42 41
Don't know 3 2 3 1 2 5 5 2 0 3 2 3 2

B13 - Would you support a government rule that requires all cell phone carriers to provide customers the option 
to disable a feature when they are about to exceed their plan's allowance?

Base: Own a Cell Phone AND Have Traditional Plan
Gender Age Household Income Region
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Profile

Men and women were about equally represented in the poll, and the median age of respondents was 44 years.

Overall, 28% of participants reported having at least a four-year college degree, but 44% had no education 
beyond high school.

Median household income of interviewed consumers was about $49,000, and 39% said they are employed full 
time.

Half of respondents (51%) said they are married, and three-quarters (73%) identified themselves as Caucasian.
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TOTAL Men Women 18-34 35-54 55+ <$40K $40-74K $75K+
UNWEIGHTED BASE 994 503 491 198 316 475 262 257 281

% % % % % % % % %
GENDER
Male 47 100 - 49 47 45 37 52 59
Female 53 - 100 51 53 55 63 48 41

AGE
18-34 31 33 30 100 - - 37 36 26
35-44 19 19 18 - 50 - 18 11 26
45-54 19 18 20 - 50 - 14 20 22
55-64 16 16 16 - - 53 16 16 18
65+ 14 13 16 - - 47 14 16 8
Refused/Nr 0 1 0 - - - 0 - -

MEDIAN (Years) 43.9 42.9 45.7 26.0 45.1 63.5 41.2 46.1 43.4

EDUCATION
Some HS or less 12 11 14 10 10 17 20 13 3
HS graduate 32 32 33 34 32 31 42 35 20
Some college 26 28 24 28 27 23 27 27 26
College grad+ [Net] 28 28 28 26 29 28 11 25 51

College grad 16 16 16 16 18 14 6 13 27
Postgrad degree 12 12 12 10 12 14 5 11 24

Refused/Nr 2 1 2 1 2 1 0 1 -

HOUSEHOLD INCOME
Under $25,000 16 12 20 18 15 16 42 - -
$25,000 but less than $50,000 32 29 35 38 25 34 58 34 -
$50,000 but less than $75,000 19 21 18 19 19 19 - 66 -
$75,000 but less than $100,000 11 12 10 7 16 9 - - 40
$100,000 or more 16 21 12 14 20 14 - - 60
Refused 6 6 6 4 5 8 - - -

MEDIAN (000s) $49.3 $58.3 $44.4 $44.9 $60.0 $47.4 $28.4 $56.0 $116.8

Profile
Base: Own a Cell Phone

Gender Age Household Income
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TOTAL Men Women 18-34 35-54 55+ <$40K $40-74K $75K+
UNWEIGHTED BASE 994 503 491 198 316 475 262 257 281

% % % % % % % % %
EMPLOYMENT
Employed full time 39 48 30 38 55 19 25 44 56
Retired 17 18 16 1 3 50 19 15 13
Not currently employed 12 10 14 12 14 10 20 10 6
Employed part time 10 7 13 16 6 9 12 13 5
Self-employed 9 10 9 9 11 8 8 11 11
Homemaker 6 1 11 7 8 3 8 4 4
Student 5 6 5 16 1 - 7 3 5
Refused/Nr 1 0 2 0 2 1 0 - -

MARITAL STATUS
Married 51 54 49 30 67 54 34 51 70
Single and never been married 24 24 23 57 11 6 29 25 17
Divorced 10 10 10 4 13 13 17 9 6
Widowed 8 4 12 0 3 23 13 6 2
Living as married 4 4 3 6 4 1 4 4 4
Separated 2 2 2 3 2 2 3 4 0
Refused/Nr 1 1 0 - 0 0 - 0 -

Profile (cont.)
Base: Own a Cell Phone

Gender Age Household Income
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TOTAL Men Women 18-34 35-54 55+ <$40K $40-74K $75K+
UNWEIGHTED BASE 994 503 491 198 316 475 262 257 281

% % % % % % % % %
SPANISH/HISPANIC/LATINO
Yes 15 18 12 24 11 9 18 17 11
No 84 81 86 75 87 90 82 83 89
Refused/Nr 2 1 2 1 2 1 0 0 -

RACE*
White/Caucasian 73 72 74 63 73 84 68 74 83
Black/African-American 14 11 17 17 18 8 21 12 7
Asian/Asian-American 4 4 3 6 3 3 3 6 4
Some other race 11 15 8 22 8 5 14 12 9
Refused/Nr 2 2 3 3 2 1 1 0 0

*Multiple responses allowed
REGION
Northeast 18 18 18 19 17 19 16 18 22
Midwest 21 24 20 18 23 23 19 25 22
South 37 35 39 35 39 37 46 30 31
West 23 23 23 28 21 21 19 27 25

Profile (cont.)
Base: Own a Cell Phone

Gender Age Household Income
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Appendix: Questionnaire



CELL PHONE OVERAGE B APRIL 28-MAY 1, 2011 
  720178 
 1 
 
On another subject… 
 
B1 Do you have a cell phone that you personally own? 
 

01 YES 
02 NO 
99 DON’T KNOW 

 
IF HAVE CELL PHONE, B1 [01], CONTINUE. 

ALL OTHERS SKIP TO B14 
 
B2  Is your current cell phone service . . . 
 (READ ENTIRE LIST BEFORE RECORDING ONE ANSWER) 
 [ROTATE] 
 

01 A traditional plan with a long-term contract  
02 Prepaid, where you purchase minutes month to month with no long-term contract 
95 OTHER (SPECIFY) 
99 DON’T KNOW 

 
IF HAVE TRADITIONAL PLAN WITH CONTRACT, B2 (01), CONTINUE. 

ALL OTHERS SKIP TO B14 
 
B3 In the PAST 12 MONTHS, have you traveled outside the U.S.? 
 

01 YES 
02 NO 
99 DON’T KNOW 

 
B4 Thinking about the cell phone you use MOST often, what type is it?  Is it a . . . 
 (READ ENTIRE LIST BEFORE RECORDING ONE ANSWER) 
 [RANDOMIZE] 
 

01 Blackberry 
02 Droid or Android-based phone 
03 iPhone 
04 Palm 
05 Windows or Microsoft-based phone 
06 Or, another type of cell phone 
99 DON’T KNOW 

 
B5 Thinking about your current cell phone plan, please tell me whether your plan includes . . . 
 (READ LIST. RECORD AS MANY AS APPLY. WAIT FOR YES OR NO FOR EACH) 
 [ROTATE] 
 

01 Data service, including e-mail and Web 
02 Text or picture messaging 

 98 NONE OF THESE 
99 DON’T KNOW 
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  720178 
 2 
 
B6 Typically do you examine the cell phone bills that you receive?  Would you say that 

you . . . 
 (READ ENTIRE LIST BEFORE RECORDING ONE ANSWER) 
 

01 Always examine your bills 
02 Often 
03 Seldom 
04 Or, never examine your bills 
99 DON’T KNOW 

 
B7 In the PAST 12 MONTHS, have you received an unexpected charge on your cell phone bill 

because you exceeded your plan’s allowance for any of the following? 
 (READ LIST. RECORD AS MANY AS APPLY. WAIT FOR YES OR NO FOR EACH) 
 [RANDOMIZE] 
 

01 Data usage 
02 International roaming  [DISPLAY IF B3 (01)] 
03 Picture message 
04 Roaming within the U.S. 
05 Text message 
06 Voice call 
97 DID NOT RECEIVE ANY UNEXPECTED CHARGES 
98 DON’T REMEMBER WHETHER RECEIVED ANY UNEXPECTED CHARGES 
99 DON’T KNOW 

 
IF RECEIVED UNEXPECTED CHARGE, B7 [01-06], CONTINUE. 

ALL OTHERS SKIP TO B10 
 
B8 In the PAST 12 MONTHS, in how many months did you receive an unexpected charge for 

exceeding a plan allowance? Would you say . . . 
 (READ ENTIRE LIST BEFORE RECORDING ONE ANSWER) 
 

01 1 month 
02 2 months 
03 3 months 
04 4 months 
05 5 months 
06 6 months 
07 More than 6 months 
99 DON’T KNOW 

 
B9 Still thinking about the past 12 months, in a SINGLE MONTH, what is the most that you 

have paid in unexpected cell phone charges? 
 (RECORD DOLLAR AMOUNT. RANGE IS 1-9,999, DON’T KNOW) 
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 3 
 
B10 Would you like your cell phone carrier to notify you when you are about to exceed your 

plan’s allowance for a feature and incur additional cost?  Would you say . . . 
 (READ ENTIRE LIST BEFORE RECORDING ONE ANSWER) 
 

01 Definitely 
02 Probably 
03 Probably not 
04 Definitely not 
99 DON’T KNOW 

 
B11 Would you support a government rule that requires all cell phone carriers to provide this 

type of notification service to their customers? 
 

01 YES 
02 NO 
99 DON’T KNOW 

 
B12 Would you like the option to have your cell phone carrier disable a feature when you are 

about to exceed your plan’s allowance and incur additional cost?  Would you say . . . 
 (READ ENTIRE LIST BEFORE RECORDING ONE ANSWER) 
 

01 Definitely 
02 Probably 
03 Probably not 
04 Definitely not 
99 DON’T KNOW 

 
B13 Would you support a government rule that requires all cell phone carriers to provide 

customers the option to disable a feature when they are about to exceed their plan’s 
allowance? 

 
01 YES 
02 NO 
99 DON’T KNOW 


