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Table 6: Book Value of Spectrum License Holdings By Carrier - 2010

Book Value'

$ in Billions Share Spectrum License Holdings
Verizon Wireless 73 39% 700MHz, Cellular, PCS, AWS
AT&T? 52 28% 700MHz, Cellular, PCS, AWS
Sprint Nextel 20 11% SMR, PCS
T-Mobile 15 8% PCS, AWS
MetroPCS 3 1% 700MHz, PCS, AWS
US Cellular 1 1% 700MHz, Cellular, PCS, AWS
Leap 2 1% PCS, AWS
Clearwire 4 2% BRS, EBS
LightSquared® 4 2% MSS
Other* 14 8% All except MSS

189 100%

HHI 2,454
Deita HHI 449
Post-Merger HHI 2,902
Notes:

' As reported in company annual reports and press releases.

 AT&T's reported spectrum holdings account for the AT&T's agreement to purchase nearty $2 billion of
spectrum from Qualcomm that was announced in December 2010.

* The spectrum value reported for LightSquared was estimated based on valuations reported in the trade
press.

* The spectrum value reported for Other was estimated by multiplying the relevant MHz-Pop for Other
(based on data reported in the FCC's 14th Report) by average Dollars Per MHz-Pop for the non-national
carmers.
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Sources:

Venzon Wireless, Annual Report, 2010, pages 34 and 43

AT&T Wireless, Annual Report, 2010, pages 46 and 60.

Sprint Nextel, Annual Report, 2010, pages F-16 and 41

Press Release, "T-Mobile USA Reports Third Quarter 2010 Results,” November 4, 2010, page 11.

MetroPCS, Annual Repart, 2010, pages F-2 and F-10.

LEAP Annual Report, 2010, pages 88 and 108-109.

Clearwire, Annual Report, 2010, pages 3, 50, and 54

US Cellular, Annual Report, 2010, page 22.

Deutsche Telekom, Annual Report, 2010, page 143.

"LightSquared Accelerates Access to L-Band Satellite Spectrum,” The Deal Advisor, February 4, 2011,

“Nokia Siemens Networks Wins $7B Contract to Build Harbinger's LTE Network,™ gigaom.com, July 20, 2010.

Implementation of Section 6002(b) of the Omnibus Budget Reconciliation Act of 1993: Annual Report and Analysis of Compelitive
Market Conditions With Respecl to Mobile Wireless, Including Commercial Mobile Services , Fourteenth Report, 25 FCC Red 11403
(2010), Table 26.

"AT&T Agrees to Acquire Wireless Spectrum from Qualcomm,” Qualcomm Press Release, December 20, 2010.

"LightSquared: Can it live up to its wholesale aspirations?” Fierce Broadband Wireless, July 28, 2010.
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Table 7: GUPPI and CMCR Results Using Proportional Diversion — All Wireless Market

Margin =70% Margin = 40.7%
Recapture Rate 60% 80% 100% 60% 80% 100%
Diversion Ratios
From ATA&T to T-Mobile 9.8% 13.0% 16.3% 9.8% 13.0% 16.3%
From T-Mobile to AT&T 20.8% 27.7% 34.6% 20.8% 27.7% 34.6%
Single-Price GUPPIs
AT&T 6.3% 8.5% 10.6% 3.7% 4.9% 6.1%
T-Mobile 15.7% 20.9% 26.2% 9.1% 12 2% 15.2%
Simultaneous GUPPIs
AT&T 7.8% 11.2% 15.1% 4.5% 6.5% 8.8%
T-Mobile 17 6% 24.6% 32.3% 10.2% 14 3% 18 8%
CMCRs
AT&T 26.4% 38.0% 51.3% 7.8% 11.2% 15.1%
T-Mobile 58.3% 81.1% 106.4% 17.1% 23.9% 31.3%
Notes:

GUPPI = Gross Upward Pricing Pressure Index.
CMCR = Compensalting Marginal Cost Reduction.

The following all wireless market inputs were used for the above analysis:

Subscriber
Carrier ARPUs Share
AT&T $ 4968 30.7%
T-Mobile S 46.00 11.3%

Sources:
Wireless carrier SEC 10-K filings, annual reports, press releases, and investor presentations
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I declare under penalty of perjury that the foregoing is true and correct.

Executed on May 74_[:, 2011

%

Steven C. Salop !

Professor of Economics and Law
Georgetown University Law Center
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I declare under penalty of perjury that the foregoing is true and correct.

Executed on May 3_0, 2011

Senior Consultant
Charles River Associates
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I declare under penalty of perjury that the foregoing is true and correct.
Executed on May3_0, 2011
Serge X. Moresi

Vice President
Charles River Associates
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I declare under penalty of perjury that the foregoing is true and correct.

Executed on May 2¢ , 2011

Yy S
%

/ Johi R. WoodbL‘lry

l\y‘ce President

Charles River Associates
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VICE PRESIDENT OF PRICING, PROFITABILITY AND OPERATIONS

SPRINT NEXTEL CORPORATION
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discounts on handsets, these discounts are usually significantly smaller than the discounts offered
on post-paid plans.
12.  Finally, pre-paid service is less profitable for Sprint than post-paid service. For
Q1 201 1, the average revenue per user ("ARPU") for pre-paid service was [begin confidential
information] [} [end confidential information] whereas the post-paid ARPU was [begin

confideatial information] [l [end confidential information].

I declare under penalty of perjury that the foregoing is true and correct.

Executed on May 27, 201 1.

)L~
Wilhiam Souder
Vice President of Pricing, Profitability and Operations
Sprint Nextel Corporation
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11.  Special pricing is a customized offer that Sprint may make [begin confidential
information| || I (< d confidential information] Special
pricing is very common, particularly for Enterprise accounts. The pricing assessment takes into
account various factors, including the plans and prices of other bidders (if known) and the
potential volume of sales. Special pricing often consists of an entirely different pricing
methodology for the particular customer’s needs and offers discounts ranging from [begin
confidential information| || Bl [cvd confidential information] percent off of rack

rates, although some special pricing plans are [begin confidential information] -

I (cnd confidential information]

Request for Proposal Process

12. A substantial portion of Sprint's corporate account business comes through a
formal Request for Proposal ("RFP") process or a similar competitive bidding process where a
business or government agency will solicit offers for providing wireless service. This is
particularly true for Enterprise accounts and Federal government accounts.

13. A competitive bidding process can be formal or not and can take the form of a
full-fledged formal RFP; or it can take the place of a competitive threat/response; or it can take
the form of an unsolicited bid on behalf of Sprint. The larger the account, the more customary it
is to obtain mobile communications services, or to renew a mobile communications contract,
through a formal RFP. Most business customers require RFPs periodically; large corporate
accounts in particular, like Sprint's Enterprise accounts, tend to renegotiate their wireless

services as often as every one to three years. Depending on the complexity of the requested
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I declare under penalty of perjury that the foregoing is true and correct.

Executed on May 35, 2011

John Dupree
Senior Vice President of Business Sales
Sprint Nextel Corporation



REDACTED - FOR PUBLIC INSPECTION

ATTACHMENT D

DECLARATION OF PAUL W, SCHIEBER, JR.

SENIOR VICE PRESIDENT OF ROAMING AND ACCESS PLANNING

SPRINT NEXTEL CORPORATION
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DECLARATION OF PAUL SCHIEBER
I, Paul Schieber, declare as follows:

1. [ am Paul Schieber, Vice President of Roaming and Access Planning for Sprint
Nextel Corporation ("Sprint").

2 [ have responsibility for all of Sprint’s domestic switched and special access and
roaming relationships In addition, I have responsibility for Sprint’s domestic and international
roaming relationships. In these roles, my team determines which providers of access and
roaming service we will use at Sprint, negotiate pricing and terms associated with that service,
and verify and pay the related bills.

3. [ make this declaration in support of Sprint's Petition to Deny the Applications of
AT&T Inc. and Deutsche Telekom AG for Consent to Assign or Transfer Control of Licenses

and Authorizations.

Network Input Costs

4. Sprint incurs substantial costs for roaming, special access services, and switched
access in order to provide service to its customers. Sprint negotiates roaming agreements with
other carriers that allow Sprint's wireless subscribers to use the networks of another carrier in
areas that the Sprint network does not reach, ensuring that Sprint customers have broad and
continuous coverage. Special access services involve the "last mile" connections and local
transport links that connect two defined points on a network. For wireless carriers, special
access fees result from the leasing of dedicated lines for backhaul to connect cell sites to a
carrier's network switches. For 2010, Sprint's domestic roaming and special access costs totaled

[begin confidential information] [l [end confidential information] In 2010, Sprint






