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b. For Stations carried on Comcast cable systems as of December 31, 2010 pursuant
to digital carriage agreements between the Station and Comcast, including but
not limited to for purposes of this Condition, the agreement between the National
Cable & Telecommunications Association (“NCTA") and (i) the Association of
Public Television Stations (“APTS”) and (ii) the Public Broadcasting Service
(“PBS”) dated January 31, 2005 (the “NCTA/APTS Agreement”), Comcast shall
continue to carry such Stations, in accordance with the terms of the relevant
agreement, on such cable systems. To the extent that a Station’s digital carriage
agreement with Comcast expires prior to the expiration of this Condition,
Comcast commits to continue to carry such Station after the expiration of the
agreement in accordance with the terms of paragraph (a) for the full term of this
Condition.

2. These carriage obligations shall only apply to the extent that: (i) each such Station
continues to deliver a good quality (non-broadcast) signal of the covered programming stream(s) to the
relevant Comcast headends; (ii) each such Station certifies that it has the necessary copyrights to provide
the programming contained in each programming stream delivered to Comcast, and conveys, without
charge to Comcast, such copyrights and clearances as Comecast needs to distribute the programming; (iii)
each programming stream contains noncommercial programming and other material that would be
consistent with a broadcast station’s charter as a Qualified NCE or Qualified Local NCE; and (iv) each
programming stream delivered to Comcast does not include programming that substantially duplicates the
programming of any then-existing broadcast or cable programming service carried by the relevant
Comcast system(s).

3. This Condition shall not be construed to extend the term of any existing agreement, nor to
require any Comcast cable system to carry any Station or Station’s programming stream that Comcast is
not: (i) already carrying as of December 31, 2010; or (ii) obligated to carry pursuant to the terms of the
Station’s digital carriage agreement, including but not limited to the NCTA/APTS Agreement. This
Condition shall expire on December 31, 2017, or upon the FCC’s promulgation of rules of general
applicability regarding the subject matter of this Condition.

XVI. CONDITIONS TO EXPAND BROADBAND DEPLOYMENT AND ADOPTION
I. Comcast Broadband Footprint Expansion

a. Comcast shall expand its existing broadband network by at least 1,500 miles per
year during the three years after the Closing of the Transaction (during 2011,
2012 and 2013), extending its broadband plant to approximately 400,000
additional homes. '

b. Comcast shall also upgrade for Internet service at least six additional rural
communities in 2011.

c. Comcast shall provide an additional 600 courtesy video and Broadband Internet
Access Service account locations (for schools, libraries, and other community
institutions, targeted to underserved areas in which broadband penetration is low
and there is a high concentration of low income residents) over the three years
after the Closing of the Transaction, at a rate of 200 additional locations per year.
This continuing Condition shall include Comcast’s bearing 100 percent of the
construction costs to bring Internet connections and providing the Broadband
Internet Access Service without charge to these locations.
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2. Expanding Broadband Adoption — Comcast Broadband Opportunity Program

a.

Within nine months of the Closing of the Transaction, Comcast shall commence
a program, the Comcast Broadband Opportunity Program (“CBOP”), to
substantially increase broadband adoption in low income homes throughout
Coincast’s service area.

CBOP shall address the three key barriers to adoption identified in the National
Broadband Plan: (i) reducing the cost of broadband access for low income
homes; (ii) the lack of a computing device in the home; and (iii) the absence of
digital literacy. Tts objective is to boost the number of low income homes using
broadband within Comcast’s service areas.

Under CBOP, each eligible participating household shall:

() receive the Economy version of Comcast’s Broadband Internet Access
Service for $9.95 per month — a rate for which the household shall
qualify so long as it meets the “Eligibility Criteria” below.

(ii) pay no installation or modem charges or fees (although Comcast may use
its self-install program).

(iii) be eligible for one piece of pre-configured, quality computer equipment
(which may include rebuilt PCs, netbooks, or other devices) for less than
$150 (the equipment shall be sold to the customer by a third-party
vendor-partner of Comecast’s, with Comcast providing any subsidy
required to bring the equipment cost below $150).

(iv) have access to web-based, print and classroom-based training programs,
provided in partnership with One Economy and other current and future
Comcast community partners in its digital literacy efforts, including
Boys and Girls Clubs, and Urban League and National Council of La
Raza (“NCLR?) affiliate organizations. Comcast shall create and fund
these programs, although it may seek Foundation and other funds to
defray these costs.

CBOP shall run for a total of 36 months (through three school years) after the
program commences (although households that qualify during the three-year
program shall remain eligible for the program for the discounted Broadband
Internet Access Service rate so long as they have a student in the household who
qualifies), but in any event Comecast shall maintain CBOP through three full
school years.

Comcast shall implement CBOP in coordination with state education
departments and local school districts, which shall be responsible for certifying
household eligibility for participation in the program.

The “Eligibility Criteria” for CBOP are: (i) there is at least one child in the
household eligible for a free lunch under the National School Lunch Program
(“NSLP”); (i1) the household is not the subject of a current Comcast collections
activity; and (11i) the household has not subscribed to a Comcast Internet service
within 90 days prior to installation.
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Comcast shall solicit participation in CBOP through participating school
districts’ NSLP enrollment processes. It shall rely on this established
certification process to qualify participants in CBOP.

Comcast shall request that school districts include information about CBOP with
their first communication to families in advance of the school year and in each
NSLP communication, as feasible and appropriate. The goal is to ensure that
families that qualify for the free NSLP are aware of the program at the beginning
of the school year and have the opportunity to register in conjunction with the
NSLP process. Comecast shall provide appropriate collateral materials and
request that they be included in all NSLP mailings, as appropriate.

Comcast shall endeavor to educate school professionals who work closest with
NSLP-eligible families about CBOP. This outreach shall include the various
education-related associations, including PTAs and associations representing
guidance counselors and social workers, in order to reach those who are most
likely to work closely with students and families who qualify for the free NSLP.

Prospective participants shall be directed to a Comcast phone number dedicated
to this program to verify eligibility. Qualifying callers shall be transferred to a
centralized order-entry center. When service installation is complete, the
participating household shall receive a voucher and instructions on how to obtain
the subsidized computer equipment noted above.

Comcast shall engage in efforts, in coordination with community partners, to
publicize the availability of the program, targeted to areas with high
concentration of low-income residents and especially through vehicles that are
targeted to eligible households. Among other things, Comcast shall promote
CBOP through public service announcements, as well as through segments of
Comcast Newsmakers featuring guests who shall describe CBOP and how to take
advantage of it. Comcast shall distribute the CBOP information to its partners
who work with low-income communities — on a national and local level (e.g.,
One Economy, National Urban League, NCLR). Comcast shall also coordinate
with state and local education administrative entities to enable notification of
certified NSLP families of CBOP.

Comcast shall offer several computer training and support options to all
households participating in CBOP:

(6) At the time of installation, each participating household shall receive
basic instructional materials and a phone number for a dedicated support
desk.

(ii) The computer equipment shall be pre-configured with a “wizard” to

facilitate e-mail set-ups and the setting of parental controls.
(ii1) Shortcuts to “getting started” tutorials shall appear on the desktop.
(iv) Each piece of equipment shall ship with Norton security pre-installed.

V) Comcast and its partner organizations shall offer “training days” at
NSLP-participating schools in Comcast’s service areas, as well as at
instruction facilities operated by Comcast’s commuuity partners.
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m. Comcast shall submit an annual report to the Commission beginning on July 31,
2012 and for three years thereafter. That report shall include a description of
Comcast’s compliance with the adoption conditions listed above. Comcast shall
identify the total number of households participating in CBOP, perform an
analysis of CBOP's effectiveness, and describe any adjustments Comcast plans to
implement to improve its effectiveness. Comcast shall make this annual report
available on its website.

XVII. GENERAL

No C-NBCU Programmer shall enter into any agreeiment or arrangement or take any other action that has
the purpose or effect of impairing the effectiveness of these Conditions.

XVIII. VIOLATIONS

Any violation of these Conditions shall be a violation of the Order.

XIX. REPORTING REQUIREMENTS

Except as otherwise expressly provided, Comcast and C-NBCU shall report to the Commission annually
regarding compliance with these Conditions and shall post each such report on its website.

XX. TERM

Except as expressly stated, these Conditions shall remain in effect for seven years following the date of
this Order."

" The Commission will consider a petition from Comcast or C-NBCU for modification of a Condition if they can
demonstrate that there has been a material change in circumstances, or that the Condition has proven unduly
burdensome, such that the Condition is no longer necessary in the public interest. See, e.g., News Corp. and
DIRECTYV Group, Inc. and Liberty Media Corp. for Authority to Transfer Control, Memorandum Opinion and
Order, 23 FCC Red 3265, 3345 (2008).
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§ 76.1302 Carriage agreement proceedings.

(a) Complaints. Any video programming vendor or multichannel video programming distributor
aggrieved by conduct that it believes constitute a violation of the regulations set forth in this subpart
may commence an adjudicatory proceeding at the Commission to obtain enforcement of the rules
through the filing of a complaint. The complaint shall be filed and responded to in accordance with
the procedures specified in § 76.7 of this part with the following additions or changes:

(b) Prefiling notice required. Any aggrieved video programming vendor or multichannel video
programming distributor intending to file a complaint under this section must first notify the
potential defendant multichannel video programming distributor that it intends to file a complaint
with the Commission based on actions alleged to violate one or more of the provisions contained in
§ 76.1301 of this part. The notice must be sufficiently detailed so that its recipient(s) can determine
the specific nature of the potential complaint. The potential complainant must allow a minimum of
ten (10) days for the potential defendant(s) to respond before filing a complaint with the

Commission.

(c) Contents of complaint. In addition to the requirements of § 76.7 of this part, a carriage agreement

complaint shall contain:

(1) The type of multichannel video programming distributor that describes complainant, the address
and telephone number of the complainant, and the address and telephone number of each

defendant;

(2) Evidence that supports complainant's belief that the defendant, where necessary, meets the

attribution standards for application of the catriage agreement regulations;

(3) For complaints alleging a violation of § 76.1301(c) of this part, evidence that supports
complainant's claim that the effect of the conduct complained of is to unreasonably restrain the

ability of the complainant to compete fairly.

(4) The complaint must be accompanied by appropriate evidence demonstrating that the required

notification pursuant to paragraph (b) of this section has been made.

(d) Answer. (1) Any multichannel video programming distributor upon which a carriage agreement
complaint is served under this section shall answer within thirty (30) days of service of the

complaint, unless otherwise directed by the Commission.
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(2) The answer shall address the relief requested in the complaint, including legal and documentary
support, for such response, and may include an alternative relief proposal without any prejudice to

any denials or defenses raised.

(e) Reph. Within twenty (20) days after service of an answer, unless otherwise directed by the
Commission, the complainant may file and serve a reply which shall be responsive to matters

contained in the answer and shall not contain new matters.

(£) Time limit on filing of complaints. Any complaint filed pursuant to this subsection must be filed within

one year of the date on which one of the following events occurs:

(1) The multichannel video programming distributor enters into a contract with a video
programming distributor that a party alleges to violate one or more of the rules contained in this

section; or

(2) The multichannel video programming distributor offers to carry the video programming vendor's
programming pursuant to terms that a party alleges to violate one or more of the rules contained in
this section, and such offer to carry programming is unrelated to any existing contract between the

complainant and the multichannel video programming distributor; or

(3) A party has notified a multichannel video programming distributor that it intends to file a
complaint with the Commission based on violations of one or more of the rules contained in this

section.

(8) Remedies for violations—(1) Remedies authorized. Upon completion of such adjudicatory proceeding,
the Commission shall order appropriate remedies, including, if necessary, mandatory carriage of a
videoprogramming vendor's programming on defendant's video distribution system, or the
establishment of prices, terms, and conditions for the cartiage of a video programming vendor's
programming. Such order shall set forth a timetable for compliance, and shall become effective
upon release, unless any order of mandatory carriage would require the defendant multichannel
video programming distributor to delete existing programming from its system to accommodate
carriage of a video programming vendot's programming. In such instances, if the defendant seeks
review of the staff, or administrative law judge decision, the order for carriage of a video
programming vendot's programming will not become effective unless and undl the decision of the
staff or administrative law judge is upheld by the Commission. If the Commission upholds the
remedy ordered by the staff or administrative law judge in its entirety, the defendant will be required
to carry the video programming vendot's programming for an additional period equal to the time
elapsed between the staff or administrative law judge decision and the Commission's ruling, on the

terms and conditions approved by the Commission.
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(2) Additional sanctions. The remedies provided in paragraph (g)(1) of this section are in addition to
and not in lieu of the sanctions available under tile V or any other provision of the

Communications Act.
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ELECTRONIC DATA ON ONE CD REDACTED PURSUANT TO
REQUEST FOR CONFIDENTIAL TREATMENT.



