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that they prefer. Moreover, once satisfied with their viewing choice, consumers will typically not
search elsewhere for programming, except perhaps to search for a channel that is showing a unique

event.

14.  How many channels are necessary to constitute a neighborhood? I have reviewed
the assertion by Comcast and Mr. Egan that “a truly effective neighborhood might well require
inclusion of two-thirds (66%) or more of the news channels? (Paragraph 13 of Egan Declaration)

This is an arbitrary statement without factual support.

15. In my opinion, Bloomberg has correctly asserted that a news neighborhood consists
of at least four news channels located in any block of five adjacent channel positions. (Complaint,
91 75). This specifically includes the five principal news channels identified by Bloomberg in their
Complaint, i.e., CNN, HLN (formerly CNN Headline News), Fox News Channel, MSNBC and

CNBC, as forming the existing news neighborhoods on Comcast systems.

16. As an initial matter, this is in part because it is the quality of the channels that defines
a neighborhood. These five principal news channels garner the lion’s share of audience and define
the category of news channel. The numerical analysis that Comcast proffers seems to weigh all news

channels the same, which they are not.

17. Based upon my experience, the news channel groupings on Comcast systems
identified by Bloomberg are recognized as neighborhoods by those in the MVPD industry because
MVPDs recognize that the pareto principle applies here (i.e. the 80/20 rule). The majority of the
viewership and advertising dollars comes from a minority of the channels. In terms of audience

share, advertising revenue, or any other measure, these five channels cited by Bloomberg are by far
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1. WHAT IS ANEIGHBORHOOD?

12. I agree with Mr. Egan that there is no specific “definition of a news neighborhood
among industry professionals.” Answer, Ex. 4 at § 11. My experience in the MVPD industry,
however, has been that a neighborhood or cluster consists of a group of channels that come from a

similar genre and are placed next to one another to be more easily identified and found by viewers.

13. My experience in the industry leads me to conclude that this practice benefits
viewers, operators and networks. First, it enables viewers to more easily find and watch
programming in which they are most interested and in turn benefits operators because viewers are
thus happier with their service. Similarly, because viewers use their remote controls to scroll
through their programming guide, channels in the same genre will experience increased viewership

by being placed in close proximity to one another.

14.  In my various roles as a programming executive at DISH Network, I witnessed the
effects of neighborhooding and channel placement. First, when placing so-called “barker” channels
that promoted PPV events on the EPG, I witnessed that the placement of the barker channel lower
in the EPG and next to a top-rated network of the same genre resulted in a significant increase in

buy rates for that PPV event.

15. Second, in the foreign-language and movie genres, I witnessed the increase in
subscriber upgrades to more expensive programming tiers when channels available only on the
higher ter were placed on the EPG next to channels of the same genre available on less expensive
tiers. The subscribers to the less expensive tiers would see on their EPG the existence of additional
channels of the same genre and want to watch them. The only way they could do so was by
upgrading to the higher service tier. So by placing channels of the same genre together on the EPG,

DISH Network was able to promote greater subscriber upgrades to more expensive tiers.
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16. In my experience, the touchstone for clustering or neighborhooding is whether the
operator is intentionally placing channels of a similar genre near each other in an effort to increase
overall viewership. Thus, whether or not the cluster or neighborhood can be easily identified,
found, and remembered are important elements in creating an effective neighborhood. Within the
MVPD industry, 3 or 4 channels placed together can be sufficient to successfully attract viewers
attention and their placement on the system can be “bookmarked” or remembered so that it can be
easily found later. Such neighborhoods or clusters can more easily exist when the programming has

one or two anchor channels that are particularly popular within that genre.

17. The neighborhooding concept applies to genres other than news. For example, a
group of four sports channels, four Spanish language channels or four children’s channels in any
block of five channel positions would, in my opinion, constitute a neighborhood of channels. In my
experience, however, news channels benefit even more from neighborhooding than do other genres
because what I will call “news aficionados” tend to flip between news networks more frequently

than do viewers of movie, drama, sports, or other long-form programming.

18. Bloomberg has identified in Exhibit H of its Complaint 368 groupings where there
are at least four news channels in a block of five adjacent channel positions. Most of these
groupings included easily recognized news channels such as CNN, Headline News, MSNBC, Fox
News, and CNBC. In my opinion, based on my expenence in the industry, such groupings of the
most popular news channels would be recognized as neighborhoods by those in the MVPD

industry.

19. Moreover, if a subscriber comes across 2 group of four major news channels such as
CNN, MSNBC, CNBC, or Fox News, he or she would reasonably conclude that such a group is a
news neighborhood, and he or she would remember the general area as where the MVPD places its

news programming. This is particularly true given the relatively high ratings of the aforementioned
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28. The examples below are a non-exhaustive list of channels identified by Comcast as
news but that, in my opinion, do not fit the news genre and need not appropriately be included in a

channel grouping in order to create a “news” neighborhood:

I reviewed the scheduled programming for the following channels that Comcast alleges are news
channels and have determined that they should not be classified as news channels because they
feature primarily local weather forecasts and/or radar: KAREDT2, KCPQDT2, KHQDT2,
KSHBDT2, KSLDT3, KITCADT4, KUSADT2, KXTVDT2, Local Weather, NBC Plus,
WDTVDT2, WFMZDT2, WFSBDT3, WFTVDT2, WHTMDT3, WIPBDT3, WISHDT2,
WISHDT3, WJLADT2, WKRNDT2, WKYUDT3, WMARDT3, WPTVDT2, WIHRDT2,
Weatherscan Local Network, and WTSPDT2.

I reviewed the scheduled programming for the following channels that Comcast alleges are news
channels and have determined that the following channels are Public Broadcasting Service World
feeds: WGBXDT2, WGBYDT2, WLIWDT3, WPSUDT3, WTTUDT2, and WVTADT4. These
channels focus on cultural and information programming and should not be classified as news
channels. Examples of programming featured between 6 a.m. and 4 p.m. on these channels are

“POV,” “Nature,” and “Nova”.

I reviewed the scheduled programming for the following channels Comcast alleges are news
channels and determined that the following channels feature community oriented or informational
programming and should not be classified as news channels: KCRT Cable, KQEDDTS3,
KTCADT2, KUEDDT2, City of Houston- The Municipal Channel, WGTVDT3, WHYYDT3,
WKGBDT3, WNEODT?2, and WTVJDT2. Examples of programming featured between 6 a.m. and
4 p.m. are “Outdoor Wisconsin,” “Nova,” “The Grill Sergeants,” “T'he Buffalo Flows,” and “Peter
Pan: Kentucky Ballet Theatre.”

I reviewed the scheduled programming for the Community Bulletin Board channel and have
determined that it should not be classified is not a news channel. The channel displays written

messages submitted by local non-commercial entities.

I reviewed the scheduled programming for the Comcast 100 channel and do not believe that it
should be classified as a news channel. According to programming information available on the
Internet, the channel airs paid programming between 6 a.m. and noon and carries much non-news
programming at other times.. Examples of programming featured include “Comcast Cares 2011,”

“Backstage Beauty and the Beast,” and “Seeking Solutions with Suzanne.”









FOR PUBLIC INSPECTION

b e sl
AQLIAN d
/ Susan Arnold

Dated: August 30, 2011







