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The State of Georgia FCC Mall ROo,)" • 
) S.S. 

City of Atlanta ) 

I, Dana L. Lyons, of Atlanta, Georgia, MAKE OATH AND SAY THAT: 

1. I, Dana Lyons of Atlanta, Georgia, is one of the Executive Producers of the television 
program entitled "Amateur Millionaires Club" (hereafter referred to as AMC). I along with my 
business partner, Leslie K. Leland, Executive Producer and Creator of AMC co-own The 
Entrepreneur Group, LLC ( hereafter referred to as TEG) located at 5975 Roswell Rd. Ste. 
C-335 Sandy Springs, Ga. 30328. 
Attached is and marked as "Exhibit A" The Articles of Organization. 

2. The Petition attached is a formal request from The Entrepreneur Group to the FCC 
regarding closed captioning exemptions based upon undue financial hardship to a local 
production entity. Attached are "Exhibit Bn brief synopsis of the AMC and the introduction of 
characters, 
"Exhibit C" The Budget, "Exhibit 0" Appendix A outlining the requirements of the Incubation 
Deal presented by Gannett Broadcasting, requesting closed captioning and "Exhibit En 
outlined cost for Closed Captioning. 

SUBSCRIBED AND SWORN TO 

BEFORE ME, on the 

12th day of September, 2011 

NOTARY PUBLIC 

My Commission expires: ..:::c9:...-1~'6::...+-\~ __ _ 

R. SKAIR 
NOTARY PUBLIC 

Gwinnett County· State of Georgia 
My Comm. e"pires Feb. 8. 2014 
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Petition 

FCC Exemption from Closed Captioning Requirements 

Received & Inspected 

S£P 14,011 
FCC Man Room 

Purpose: This petition will serve as a request for exemption from providing closed 
captioning due to undue financial burden on local production company. 

Production Company: The Entrepreneur Group, LLC 

5975 Roswell Rd. Ste. C-335 

Atlanta, Ga. 30328 

Background: The Entrepreneur Group (TEG) is a local production house in 
Atlanta, Georgia that specializes in developing Docu-Reality television series that 
provide education, exposure and insight on various issues from the political, 
financial, sports and family arenas by allowing the audience to peak into the lives 
of unique individuals as they strive to rise above their circumstances. 

The "Amateur Millionaires Club" (AMC) is the first project from The 
Entrepreneur Group production house (media kit Exhibit B attached). This project 
is so compelling that it has driven the interest of a local network in Atlanta, 
MyATL, owned by Gannett Broadcasting, a direct subsidiary of NBC. Currently, 
the network has agreed to incubate the project on their network on Sundays at 
10:30 pm., contingent upon TEG's ability to fulfill the station's requirements 
outlined in Appendix A (Exhibit D attached). While this is an exceptional 
opportunity for The Entrepreneur Group, out the gate debut, it will not generate 
much income, however, it will provide priceless exposure and access to research 
and development data that will facilitate securing a national deal. 

Financial Overview: The Entrepreneur Group has exhausted their initial budget 
(Exhibit C attached) and any additional expenses, such as Closed Captioning, 
would create an undue financial burden on the local production house. The cost of 
Closed Captioning (Exhibit E attached) at $1,100 to $1,400 per episode is a cost 
that would impede the AMC from moving forward. Thirteen, 30 minute episodes 
would cost a minimum of $14,300 which would constitute more than 26% of our 
initial budget. The driving element for the Closed Captioning Cost is the AMC 
television series is unscripted which elevates the overall cost involved. 

Closing Statement: The Entrepreneur Group has managed to produce a quality 
television show with the help of a superior production team on a shoe string budget 
with acknowledged credits to keep costs to a minimum. Therefore, the additional 
costs associated with providing Closed Captioning, at this stage of execution 
would prevent the Entrepreneur Group from airing. Thanks for your consideration 
while evaluating our request. 
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STATE OF GEORGIA 
Secretary of State 

Corporations Division 
315 West Tower 

#2 Martin Luther King, Jr. Dr. 
Atlanta, Georgia 30334-1530 

CERTIFICATE 
OF 

ORGANIZATION 

I, Karen C Handel, the Secretary of State and the Corporations Commissioner of 
the State of Georgia, hereby certify under the seal of my office that 

THE ENTREPRENEUR GROUP LLC 
a Domestic Limited Liability Company 

has been duly organized under the laws ofthe State of Georgia on 10/14/2009 by the 
filing of articles of organization in the Office of the Secretary of State and by the 
paying of fees as provided by Title 14 of the Official Code of Georgia Annotated. 

WITNESS my hand and official seal in the City of Atlanta 
and the State of Georgia on October 14, 2009 

Karen C Handel 
Secretary of State 
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ARTICLES OF ORGANIZATION 

Control No: 09071838 
Date Flied: 1011412008 01:44 PM 

Karen C Handel 
Secretafy of State 

October 14, 2009 

FOR GEORGIA LIMITED LIABILITY COMPANY 

The name of the Limited Liability Company Is: 
The Entrepreneur Group lie 

The principal mailing address of the Limited Liability Company is: 
3340 Peachtree Rd, Suite 1800 
Atlanta, GA 30326 

The Registered Agent is: 
Unda Leland 
3340 Peachtree Rd 
Atlanta, GA 30326 
County: Fulton 

The name and address of each organlzer(s) are: 
Unda Leland 
3340 Peachtree Rd , suite 1800 
Atlanta, GA 30326 

The optional provisions are: 
No optional provisions. 

IN WITNESS WHEREOF, the undersigned has executed these Articles of Organization on the date set 
forth below. 

Signature(s): Date: 
Organizer, Linda Leland October 14, 2009 
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A Half-Hour Reality Television Series 

Audience Demographic 18 - 49yrs. 

Created By Leslie K Leland 

Executive Producer: Leslie K. Leland 

Co Executive Producer: Dana L. Lyons 

Produced by: Shante' Paige Associate Producer: Charles Lemons 

The Amateur Millionaire's Club ™ Docu-Television Series 
The Get Rich Quick Reality (The new 21st century entrepreneur business model) 

The unlikely Main Street Millionaires! 

(AMC) is a fresh and exciting new docu-television series that both educates and entertains 
audiences by revealing a candid behind-th~scenes look at the lives of 10 African-American 
unlikely millionaires as they show and teD their rise to wealth and the chaUenges of 
maintaining their new found status. Th~re is a cliche' "More Money More Problems" and 
this group is no exception. The audience wiD see firsthand the drama of becoming rich very 
quickly, juggling family faith and business while living the lifestyle they never dreamed 
possible. 

From the boardroom to the pulpit, this group of tenacious leaders have hnndreds of 
thousands of aspiring follower's within the MLM (Multi Level Marketing) industry, Pop 
culture's new 21st century business model which levels the playing field by allowing the 
average Joe the opportunity to become a 12 month miUionaire the old fashion way, hard 
work and perseverance. Tire show closely follows their successes and failures as they 
overcome the typical Wall Street stereo type images. Coupled with the dynamic aspect of a 
reality TV format, the show is focused on educating the viewer by highlighting their 
business strategies and secrets to becoming a "Main Street Millionaire. 
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THE AMC CLUB PLAYERS 

DorothyC~ok 
"The God Mother" 

(The Godmother) is the 62 year old matriarch of the club. She 

drives a Phantom Rolls Royce, a very flashy and flamboyant 

woman who is called the Godmother for a reason; everyone is 

under her reign. She receives residual income from the entire 

club. She was the first Platinum President in the English market 

and has more than 500,000 independent distributors in the US, 

the Bahamas, The Virgin Islands, Canada, Africa, and England. 

She's building an orphanage in Nairobi, Kenya while 

spearheading the "Shoes for Kenya" initiative providing the 1st 

pair of shoes for many Kenyan children and young adults. The 

Godmother is also looking for a lucky Godfather to share her 

life with while regaining her youth, but being a powerful 

millionaire has it's setbacks in finding love. 



Helen Dela Houssaye 
Is the boisterous slick talking villain of the club. She's a tall beautiful 

model type woman who gets what she wants by any means. The newly, 

single parent of four, has quickly risen to the top of the fold earning the 

title of a frrecracker and arch nemesis to the Godmother. She travels 

with an entourage who treats her like a queen. She's earned over 2 

million dollars in Network Marketing. (Helen has a scandalous 

reputation amongst the club and is in the middle of her very dirty 

divorce that plays out on the show. Her new boy toy will playa role in 

her getting her groove back. 

Stormy Wellington 
Is a young, hip, street smart, high school 

dropout and former stripper from a popular 

Atlanta club. She's a single mother of two who 

has done very well for herself by recruiting 

from where she came from; one of her top 

earners is super music producer Jazzy Pha. 

She's 29yrs old and is the 1st millionaire of the 

club (She struggles with the transition from 

street ethics to the boardroom. Her hustler 

attitude and flippant mouth keeps her in c'onflict 

with her friends and business associates). 



Robert & Nicola Jackson 

"The Jacksons" 

Have their fair share of drama due to Robert continuing to be 

very much a former ladies' man while Nicola strives to take 

their Fortune to higher heights Diva style. Together they have 4 

sons, one with special needs, a new 20,000 sq. ft mansion and 

multiple business deals in the works. This couple juggles 

family life and their new found fortune southern style. (This 

couple is like night and day; the competition between them and 

the differences in how they do business causes conflict within 

the club). 

Chyna Bethley 
A breast cancer survivor and "pretty girl" who lost 

everything in Hurricane Katrina, moved to Atlanta with 

her husband and daughter in pursuit of her rap career. 

She' s built a state ofthe art recording studio in her 

brand new 10,000 sq. ft. Dream Home. She's the 

youngest member of the club, known for her heavy New 

Orleans accent and for being the underdog in the club; 

she uses her talent on the mic and in the business arena 

to compete. (She has a passion for music and is in 

pursuit of a record deal). 



Kenny & Chante Lloyd 
Kenny Lloyd, a very charismatic sharp dressed mogul type that 

went from "Broke as Hell" to Living Well" married to a beautiful 

younger woman that keeps him grounded in reality. He's known 

for being chauffeured around town by his personal full time driver. 

He's a family man and puts his millions behind his adult children's 

career pursuits. He's rich with an attitude; the world owes him more 

personas. His father was the 1 st African-American in the NBA. (He 

loves the limelight and is hungry for fame. He competes with 

Dorothy, Helen and Stormy) 



Client: 

Budget Summary For 

"Amateur Millionaire's Club" 

Tentative Shoot Days: 
Leslie Leland 
TBA 

Duration: Six Days (Pilot Episode) 
Location: Las Vegas, NV, Atlanta, GA, Houston, TX 

Budget Actual 
Above the Line 13,000.00 11 ,953.00 
Crew 13,500.00 13,950.00 
Equipment 4,400.00 3,603.83 
Film Stock & Tape Stock 2,800.00 2,991.00 
Catering & Craft Service 1,224.00 700.41 
Locations, Pennits, & Insurance 1,250.00 1,439.00 
Transportation 750.00 1,836.23 
Sets & Materials 500.00 118.92 
Other 3,300.00 2.868.86 
Post-Production 8.760.00 11,749.97 

Sub-total 49,484.00 51,211.22 
10% Contingency 5,000.00 3.002.90 

Total Budget $54,484.00 $54,214.12 

Budget Estimate Prepared by Global Vision Studio 

Last updated on: 9/10/11 3:05 PM 



QTY 

Budget Details for 

"Amateur Millionaire's Club" 

CATEGORY 
ABOVE THE LINE PERSONNEL 

1 Director 
1 Producer 
1 Line Producer 
1 Legal SelVices 

1 per diems (total crew) 
1 Additional Camera Crew Atlanta 

Above The Line Total 
PRODUCTION CREW 

1 1~AD 

1 2nd AD 

1 Camera 1 
1 Camera 2 
1 Assistant Camera 
1 

1 Sound Mixer 
1 Sound Operator 
1 PAl Driver 

1 
1 
1 
1 

10 
1 

8 
5 

8 
8 
5 

5 
5 
5 

Make Up/Hair Stylist 6 

1 WarQrobe Stylist 6 
. ~ 

Crew Total 

UNITS 

flat 
flat 
flat 
flat 

6 days 
flat 

days 
days 

days 
days 
days 

days 
days 
days 

days 

days 

RATE 

4,000.00 
2,000.00 
1,500.00 
2,500.00 

50.00 
1,050.00 

250.00 
100.00 

250.00 
250.00 
200.00 

200.00 
150.00 
100.00 

250.00 

250.00 

Page 1 

AMOUNT ACTUAL 

4,000.00 4,000.00 
2,000.00 2,000.00 
1,500.00 1,500.00 
2,500.00 2,500.00 

3,000.00 1,953.00 
0.00 1,050.00 

$13.000.00 $11 953.00 

2,000.00 
500.00 

2,000.00 
2,000.00 
1,000.00 

1,000.00 
750.00 
500.00 

1,500.00 

1,500.00 

2,000.00 
0.00 

2,150.00 
2,150.00 
1,000.00 

600.00 
750.00 
300.00 

3,500.00 

1,500.00 

. $ 12.750.00 $13. 9S0.00 



Budget Details for 

"Amateur Millionaire's Club" 
Page 2 

QTY CATEGORY UNITS RATE AMOUNT ACTUAL 
EQUIPMENT 
CAMERA PACKAGE 

1 Camera Package (All Inclusive) 2 flat 1,000.00 2,000.00 2,000.00 
1 HD Monitor 2 flat 150.00 300.00 0.00 
0 HD Memory Cards 4 flat 50.00 200.00 0 .00 

Subtotal $2,500.00 $2,000.00 
SOUND 

0 Sound Rentals 1 flat 600.00 600.00 0.00 
Subtotal $600.00 $0.00 

CAMERA SUPPORTS 
0 Standard Tripod 2 flat 50.00 100.00 0.00 
1 Dolly 0 flat 0 .00 0.00 0.00 

Subtotal $100.00 $0.00 
LIGHT/GRIP PACKA GE 

1 Lighting Rentals 1 flat 500.00 500.00 329.00 
1 Grip Rentals 1 flat 500.00 500.00 715.78 
1 Equipment Cords and Extensions 1 flat 500.00 0.00 457.10 
1 Generator 0 days 0.00 0.00 0.00 
1 Electric Expendables 1 flat 100.00 100.00 0.00 
1 Grip Expendables 1 flat 100.00 100.00 101.95 

Subtotal $1,200.00 $1,603.83 
Eauipment Total $4 400.00 $3,603 .. 83 

FOOD 
nla Craft Services 3 flat 200.00 600.00 230.33 
nla Production Breakfast - Day 1 24 heads 12.00 288.00 248 .74 
n/a 
n/a Production Lunch - Day 1 24 heads 14.00 336.00 221.34 
n/a 
nla 

Food Total $1 224.00 $700.41 
LOCATIONS & INSURANCE 

nla Insurance 1 flat 1,250.00 1,250.00 1,439.00 
nla Permits 0 flat 0.00 0.00 0.00 
n/a 
n/a 
n/a 
nla 
n/a 
n/a 
n/a 

Locations & Insurance Total $1.250.00 $1439.00 
; .-

TRANSPORTATION 
Houston Car Rental 4 days 79.00 316.00 612.25 

nla Production Van Rental 6 days 125.00 750.00 1,223.98 
Transportation Total $1,066.00 $1,836.23 



Budget Details for 

"Amateur Millionaire's Club" 
Page 3 

QTY CATE(30RY UNITS RATE AMOUNT ACTUAL 
SETS & MATERIALS 

n/a Art Dept - Expenses 1 Hat 500.00 500.00 118.92 
n/a 

Sets & Materials Total $500.00 $118.92 
OTHER 

n/a Hotels 16 rooms/nights 150.00 2,400.00 2,496.03 
n/a Vehicle Fuel 1 flat 200.00 200.00 273.66 
n/a cabs, etc 1 flat 500.00 500.00 23.00 
n/a Office SUJ>plies 1 flat 200.00 200.00 76.17 

Other Total .$3,300.00 $2.868.86 
TRAVEL & LODGING 

n/a Flights (to A TL) 4 flights 350.00 1,400.00 2,616.00 
n/a Flights (to Houston) 4 flights 350.00 1,400.00 375.00 

Film Stock & Ta~ Stock Total $ 2,800.00 $2.991.00 
POST-PRODUCTION EQUIPMENT & SERVICES 

1 Editor 1 flat 5,500.00 ~,500.00 9,000.00 
1 Assistant Editor 2 flat 500.00 1,000.00 500.00 
1 
1 Hard Drive 4 drives 190.00 760.00 749.97 
1 SFXJGraphics 1 flat 1,500.00 1,500.00 1,500.00 
1 

Post-Production Total $8 .... 760.00 $11749.97 

GRANO TOTAL PRODUCTION & POST $49,484.00 I 



GANNETT APPENDIX A 

Appendix A to AnuJteur Millionaire's Club Agreement Between W A TLIWXIA (n Station n) and The 
Entrepreneur Group_("Syndicator"). 

In the event of a discrepancy between the tenns of the attached Agreement and any other standard terms, and 
this Appendix A, the terms of this Appendix A shall prevail. 

Transmission Rights 
Station shall have the right to broadcast, transmit or otherwise display the Programs from Station's transmitter 
(and/or translator, satellite or repeater stations, if applicable) for over-the-air reception, including mobile 
platfonns using the A TSC-M/H standard, provided that the Programs are contained in a signal that is a substantial 
simulcast of Station's main signal. 

No Automatic Renewing Tenn 
The Agreement cannot be renewed or extended without both parties' prior written consent. 

Retransmission Consent; No Retransmission Proceeds 
Syndicator acknowledges Station's right, and Station reserves the right, at its discretion, to penn it 
retransmission of its broadcast signaJ to any multichannel video program distributer, including, without 
limitation, satelJite or cable television system, mUltipoint distribution service, multichannel mUltipoint 
distribution service and satellite services pursuant to the provisions of T itle 47 U.S. Code Section 325(b) 
("Retransmission Consent") or by any exercise by any Station of its right to signal carriage pursuant to Title 47 
U.S. Code Section 534 or Title 47 U.S. Code Section 338 ("Must Carry")and pursuantto the Cable Television 
Consumer Protection and Competition Act of 1992 (" 1992 Cable Act"), and to solely retain any and all 
revenue Stations receive from Retransmission Consent arrangements. It is the policy of the Station and 
Gannett Broadcasting not to agree to pay any program syndicators any portion of the proceeds it may receive 
by reason of retransmission of the signal of its television stations. 

No Liquidated Damages 
Under no circumstances wiJI Station be required to pay liquidated damages to Syndicator under the Agreement 
in excess of $1.00, regardless of whether or not Station is in default under such Agreement. 

Representations and Warranties by Syndicator 
Syndicator represents, warrants and agrees that (i) it is free to enter into and perform its obligations under the 
Agreement, (ii) it has all right to the material contained in the Program and that neither the Program(s) nor any 
promotional materials supplied by Syndicator tp Station violates or shaU violate or infringes or shall infringe 
any copyright., trademark, right of privacy or publicity, right of Ijterary music performance or dramatic right or 
constitute a defamation or libel of any person or entity; (iii) it has the right to grant to Station the rights et 
forth in the Agreement, (iv) it shaU not permit or license carriage by a third party ofPrograms(s) covered by 
this Agreement within Station's specified broadcast zone or community by cable, telephone, or any other 
device, method or system (whether per order, on a fee basis, free or otherwise, indulging so-called "On
demand" systems which allow viewers to order telecast of the Program(s) at any selected time or times) without 
the prior written consent of Station, (v) there are not now and in the future there shall not be any claims, liens, 
encumbrances or rights exercised against Syndicator which attach to or otherwise interfere with the distribution 
and exploitation of the Program(§) by Station, (vi) there are no credit or advertising restrictions with respect to 
those individuals appearing or whose services were used in the Program(s), and (vii) it will maintain errors and 
omissions ("Broadcaster Liability") insurance with respect to the Program(s) in the minimum amount of 
$1,000,000/$3,000,000 during the term of the Agreement. 



Local Marketing/Joint Sales/Joint Operating Agreements 
Station reserves the right to enter into a Local Marketing Agreement ("LMA"), Joint Sales Agreement ("JSA") 
or Joint Operating Agreement ("JOA") or similar arrangements whereby Station's station operations are 
controlled by another television station in its designated television market ("Market"). Licensee agrees to 
provide Distributor with written notification upon execution of any such arrangement. 

Station further reserves the right to enter into an LMA, JSA or JOA or similar arrangement whereby Licensee 
controls another television station in its Market. Distributor may not terminate this Agreement should Licensee 
enter into any such LMA, JSA or JOA, provided the Program(s) continue to be telecast on the Station in 
accordance with this Agreement. Licensee acknowledges that, under the terms of this Agreement, telecast of 
the Program(s) is prohibited on any television station under Licensee's control other than the Station. 

Source License 
Syndicator represents and warrants that it owns, or has otherwise obtained, the right to license the public 
performance by Station of all the music contained in the program(s) and that Station is hereby authorized to 
publicly perform all such music without making any payments to ASCAP, BMI, SESAC or any other third 
party. 

Music Cue Sheets 
As applicable, Syndicator shall forward one (1) copy of the cue sheet for each Program licensed hereunder 
(including, with respect to a series of Programs, each individual series episode) to any applicable music 
reporting entity. 

Right to Reject or Preempt Program 
Station shall have the right to reject any individual episode of the Program if, in such Station's sole and 
reasonable judgment, such episode does not conform to Station, FCC, industry or community standards, or 
rules and regulations promulgated by the FCC, including but not limited to indecency, obscenity, or libelous or 
defamatory content, or nudity, profanity or violence. Station shall have the right to preempt any individual 
episode of the Program for the presentation of breaking new or news or local, regional or national importance. 

Barter Obligation Altered 
If Syndicator retains commercial advertising time in one or more episodes of the Program(s), Station's duty to 
broadcast the Program( s) in specified time periods shall be waived where Station is prevented from carrying 
the broadcast by events beyond its control or by the need to cover a local or national news event of major 
importance at the time of the scheduled broadcast; provided however, that Station shall promptly notify 
Syndicator ofthe preemption and use commercially reasonable efforts to reschedule the Program(s) and/or the 
barter spots. . 

Indemnification 
Syndicator agrees to indemnifY, defend and hold harmless Station, its parent, its affiliates and subsidiaries, and 
their respective employees, officers, directors, agents, successors and assigns from and against any and all 
losses, costs, damages, claims, lawsuits or liability, including reasonable attorneys' fees due to a breach by 
Syndicator of its representations and warranties in this Appendix A or due to a breach of any term of the 
Agreement by Syndicator. 

Termination 
Station may terminate the Agreement if any claim or action is made or asserted against Syndicator or Station 
which constitutes a breach of any of Syndicator's representations and warranties and such claim or action 
interferes with the distribution and exhibition of the Program(s) or with the use of promotional materials 
supplied to Station by Syndicator, provided that Syndicator fails to remedy such breach within thirty (30) days 
after receipt of written notice thereof from Station. The foregoing right to termination will not be deemed to 
limit or restrict any other remedies which Station may have at law or in equity. 

2 



Assignment 
Neither party can assign its rights and/or obligations under this Agreement without the other party's consent 
unless such assignment is to an affiliate or successor in interest, or to any party which controls, is controlled by, 
or is under common control with, Station. 

Cross-Default 
Station's breach of any of its obligations under any other agreement between Station and Syndicator will not be 
deemed a default under this Agreement and/or entitle Syndicator to terminate this Agreement. 

Syndicated Exclusivity 
Syndjcator grants to Station the exclusive license for the over-the-air broadcast use of the SerieslPrograms in 
the Stations DMA and from other over-the air television stations whose signal originates within thirty-five 
(35) miles from the Stations reference point, as determined by FCC rules, and nonexclusive internet use over 
the Stations related internet websites and mobile devices using the A TSC-M/H standard displaying any 
Stations' signal. 

Closed Captioning 
Syndicator represents and warrants that all Programs delivered by Syndicator pursuant to this Agreement shall 
be closed captioned, and that the provision of such closed captioning shall be consistent with the requirements 
set forth in the Communications Act of 1934, as amended, and the Rules established thereunder by the FederaJ 
Communications Commission ("FCC"). 

Barter Obligation Altered 
Station duty to broadcast the Program(s) and run barter spots therein is also waived if station rejects the 
Program(s) because of content that offends Station s usual standards for taste and audience acceptability (e.g., 
nudity language. etc.) or violates an community standards or rules and regulations promulgated by the FCC; 
provided, however, that in such event Station rna substitute another episode of the subject Program. 
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Windows Live Hotmail Print Message 

Re: Closed Caption 

cit (cilemons@yahoo.com) 

Thu 9/ 08/11 1:39 PM 

Leslie (leslieleland@hotmail.com); Shante Paige (shante.paige@gmail.com); Dana Lyons 
(Iyons_dana@hotmail.com) 

The quotes I recieved were from: 

Crawford -

Page 1 of2 

Transferring 30 minute HD Apple Pro Res file to tape @ $405/hr X .5 hrs = 
$202.50 
30 min HD Close Captioning & Encoding: $990 
Total: $1192.50 
Plus shipping, dubs, etc. 
*Note: If you provide your own stock, it drops the CC price to $939.50 

and 

VTA Atlanta
Transcribing 
30min encoding to HDCAM stock (2 copies) 
Plus Shipping 
Total: $1400 

These were actual over the phone conversations and back and forth emails, so 
I don't have an actual print out to give. Please let me know should you need 
further assistance. 

Charles Isaiah Lemons 
404.247.6632 



(2] 
Crawford Media Services 
6 West Druid Hills Dr. 
Atlanta, GA 30329 

Charles lsailil Lemons 
404.247.6632 
loWNI.theartofcil.com 

Assumptions: 

Reality Show File Transfer & Close CaptioningJEncode 

-You will provide a 3<kninute, HD Apple Pro Res file on a drive. 
-We willlrcrlsfer the HD file to an HD Cam, at 1080i, 59.94 
-We will then Ircrlscribe, close caption and encode. 
-This price includes transcription, but we would prefer a script if available, as it can take longer >Mthout a script. and we are not 
responsible for spelling mistakes for specific names, places, and technical terms. 
-We request 24 hrs for the transfer of the file to tape, and then 4-5 days for the CC and encode (more likely 5 days if we need to 
transcribe) 

Estimate (we are offering a 10% discount): 

Transferring 30 minute HD Apple Pro Res file to tape @ $405/hr X .5 hrs = $202.50 

30 min HD Close Captioning & Encoding: $990 

Total: $1192.50 

Plus shipping, dubs, etc. 

°Note: If you provide your own stock, it drops the CC price to $939.50 

Please let us know when we can get this in the schedule. We look forward to working >Mth you! 

Kitty Snyder 
Business Manager 
CraINford Media Services 
loWNI.crawford.com 
678-536-4883 
ksnyder@mail.crawford.com 


