
Saving the News: Toward a 
National Journalism Strategy 
The first report in this series provides an in-depth analysis of ideas 
and proposals being debated about the future of the news business 
and advocates for a range of short- and long-term strategies. 
Saving the News calls for a far-reaching national journalism 
strategy built around the principles of protecting the First 
Amendment, producing quality news coverage, providing 
adversarial perspectives, promoting public accountability and 
prioritizing innovation. 

Saving the News identifies five promising ideas that should be top 
priorities for policymakers: 

• NEW OWNERSHIP STRUCTURES. Encouraging the establishment of 
nonprofit and low-profit news organizations through tax-
exempt and low-profit limited liability company (L3C) 
models. 

• NEW INCENTIVES. Creating tax incentives and revising bankruptcy 
laws to encourage local, diverse, nonprofit, low-profit and 
employee ownership. 

• JOURNALISM JOBS PROGRAM. Funding training and retraining for 
novice and veteran journalists in multimedia and 
investigative reporting. 

• R&D FUND FOR JOURNALISM INNOVATION. Investing in innovative 
projects and experimenting to identify and nurture new 
models. 

• NEW PUBLIC MEDIA. Transforming public media into a world-class 
noncommercial news operation utilizing new technology and 
focused on community service. 



Read Saving the News: 
http://www.freepress.net/files/saving_the_news.pdf 

The report is included in Changing Media: Public Interest Policies 
for the Digital Age, a groundbreaking book by Free Press that 
connects Internet, journalism and public media policy. 

To download a copy of the entire book, visit 
http://www.freepress.net/summit09/book 


