
This much you can do without breaking any law. The public needs to know who is spending money to influence
U.S. voters in 2012. I want information about how much money political campaigns spend on advertising at my
local stations. I want to know who is paying for these ads. And I want broadcasters to make this information
available online where it can be easily accessed. Broadcasters enjoy free access to our airwaves; in exchange,
they’re supposed to serve the interests of the communities in which they broadcast. They can start by putting their
political files online, and by fully disclosing the names of both the front groups that place political ads and the
financial interests that bankroll these commercials.
—Dante Renzoni, Medford, WI

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Martha Scoppa, Liberty, NY

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Michael Amescua, los angeles, CA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Thomas R Palmer, Saint Joseph, MI

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Deborah Leech, Charleroi, PA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Ray Nicholas, Greenfield, MA
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The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Stephen Onofryton, Tucson, AZ

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Scott Elkins, Huntingdon Valley, PA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—James Windholtz, Margate, FL

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Monica Latka Black, Unicoi, TN

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Monica Gilman, Estacada, OR

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Reed Jarvis, Issaquah, WA
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The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Christopher Jones, Estes Park, CO

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—John Tovar, Cedar Falls, IA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Sybil West, Wrightsville Beach, NC

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Thomas J Copeland Jr, Albany, NY

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Don Booth, Oro Valley, AZ

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—John Douglas Dyment, San Francisco, CA
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The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Kevin W Bishop, Jersey City, NJ

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Wendy Miller, city, MS

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Daryl Shute, Littleton, CO

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Thomas Reynolds, Voorheesville, NY

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Darryn Ambrose, Portland, OR

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
Sure, this is boilerplate, but it's very important. I want to know who's trying to influence our political system!
—Michael persons, Shrewsbury, MA
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The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Carol Lowe, Mesa, AZ

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Jane Rosen, New York, NY

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Carrie Schudda, Oregon, WI

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Kyozo Mori, Rancho Palos Verdes, CA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Anthony Grobe, Brattleboro, VT

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Connie L. Kohler, Birmingham, AL
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Politics needs to be cleaned UP! Transparency! The public needs to know who is spending money to influence
U.S. voters in 2012. I want information about how much money political campaigns spend on advertising at my
local stations. I want to know who is paying for these ads. And I want broadcasters to make this information
available online where it can be easily accessed. Broadcasters enjoy free access to our airwaves; in exchange,
they’re supposed to serve the interests of the communities in which they broadcast. They can start by putting their
political files online, and by fully disclosing the names of both the front groups that place political ads and the
financial interests that bankroll these commercials.
—Jack Harlan, Lafayette, CO

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Abraham Hafiz Rodriguez, 61603, IL

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Carla Cowgill, winter haven, FL

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Sam Kimery, Tulsa, OK

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Wm R Carman, Garland, TX

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Jacqueline Craigo, Pine River, MN
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The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Dale McCart, Irvine, CA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Kelly Hart, Houston, TX

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Ken Kapuler, Sparks, NV

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Chantal Buck, Old Greenwich, CT

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available on each ad aired. Broadcasters enjoy free access to
our airwaves; in exchange, they’re supposed to serve the interests of the communities in which they broadcast.
They can start by putting their political files online, and by fully disclosing the names of both the front groups that
place political ads and the financial interests that bankroll these commercials.
—Kaye Klem, Menifee, CA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Sonmez Sahutoglu, Sylvania, OH
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The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—John Lawless, Corakl Springs, FL

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Jan Harris, Sebastopol, CA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Carol Newton, Los Angeles, CA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—John D. Fakess, Winter Park, FL

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—John Smith, Aiken, SC

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Jonathan Miller, Gurnee, IL
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The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Susanne Willard, Portland, ME

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Dale H Riechers, 53704, WI

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Nicholas Thomas, Wooster, OH

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Allan Malkis, Saint Paul, MN

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Nídia Rocha, Porto, NY

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—James Moynihan, Lowell, MA
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The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—James Reitz, Olympia, WA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Greg Meyer, St. Louis, MO

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Frida G Parker, Saddle River, NJ

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—lene Price, Ashland, OR

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Philip Jamtaas, Los Angeles, CA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Frederick W Couch, Parker, CO

Free Press



The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Philip Bryer, Eugene, OR

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Patrick J. De La Garza Und Senkel, Duncanville, TX

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Carl Proffer, Farmington, NM

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Michael Peil, Renton, WA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
In this day and age, "public inspection files" that can only be accessed by searching out the correct broadcasting
office and traveling there to read them in person are a completely inadequate fulfillment of FCC requirements to
make this information accessible to the public. I doubt all of the groups funding political ads would consider their
rights to have been met if their ads could only be accessed if all of us traveled to our local broadcasters' offices to
view them in person.
—Carol Johnson, Dakota, IL

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Fayaz Kabani, Columbia, SC
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The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—David Halperin, Ann Arbor, MI

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Sandra Walker, Burbank, CA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Ed George, Cleveland, OH

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—WR Broderick, Haddonfield, NJ

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Mary F.Darcy, Mariposa, CA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Lloyd McKinlay, Walla Walla, WA
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The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Don Newman, Richmond Hill, GA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Timothy Gunter, Fort Smith, AR

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Franz Sugarman, Willseyville, NY

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Vince Caluori, North Bend, WA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Cecelia Jay, Durham, NC

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Chris Cagle, Dallas, TX
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The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Daniel Joaquin, Camino, CA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Ryan Danzinger, Arlington Heights, IL

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Judith Bryant, Hanceville, AL

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Brendan Banerdt, Jamaica Plain, MA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Alison Biggs, Castle Rock, CO

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Ellen Henry, Pittsford, NY
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The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—James Squires, Cook, MN

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Kirk Bails, Harrison Twp., MI

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Ming Choi, Daly City, CA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Barbara Gregory, Seattle, WA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Rebecca Parks, Sunnyvale, CA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Sheldon Muller, Denver, CO
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The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Kimberly Pohl, gresham, OR

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Michael Beltran, n.hollywood, CA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—mArk schmiedlin, columbia station, OH

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Domingo Rebollozo, Burley, ID

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—William Riley, clarion, PA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Mike MacDougall, Nine Mile Falls, WA
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The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Donna Rogers, Sherman Oaks, CA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Tim Masanz, Clearwater, FL

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Rodney Dennehy, E. Stroudsburg, PA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—John Rossmeissl, Raleigh, NC

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Johanna Miller, Kiawah Island, SC

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—William Schunke, Algona, WA
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The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—35213-2127, Birmingham, AL

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
Occupy Transparency!
—John McGloin, Staten Island, NY

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Stephen Haspel, Philadelphia, PA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—James Murphy, Seattle, WA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Paul Hoover, Pittsburgh, PA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Joel Marchesoni, Sylva, NC
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The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Julia Estes, Birmingham, AL

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—chuck Pliske, Seattle, WA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Susan Zalon, santa barbara, CA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—John Sniezyk, averill park, NY

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Kathleen Dewey, San Miguel, CA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Kat Thomas, seattle, WA
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The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Mike, El Paso, TX

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Margaret L Sellers, North Grosvenordale, CT

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Brandon Mawell, Tupelo, MS

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—n Pettingill, Boulder, CO

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Dr. Dale Tussing, Syracuse, NY

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Ted Kozlowski, Portland, OR
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The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Eugene Morizzo, rockaway park, NY

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Ann Randall, Boise, ID

The public needs to know who is spending money to influence U.S. voters. I want information about how much
money political campaigns spend on advertising at my local stations. I want to know who is paying for these ads.
And I want broadcasters to make this information available online where it can be easily accessed. Broadcasters
enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the communities in which
they broadcast. They can start by putting their political files online, and by fully disclosing the names of both the
front groups that place political ads and the financial interests that bankroll these commercials. Thank you for
considering my views.
—Mike Stock, Tigard, OR

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Gordon Steuck, Denver, CO

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Adam Heintz, Wendell, MA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Elizabeth Langston, Memphis, TN
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The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—R Fitzgerald, Rochester, MN

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Leah Manuel, Encinitas, CA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Duane Sebesta, Weston, FL

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Dennis Green, Lynchburg, VA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Nick Barcott, Lynnwood, WA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Danielle Raymond, Cassadaga, NY

Free Press



The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Mare Cromwell, New Market, MD

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Dylan Oldenburg, Pacific Palisades, CA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Paula Helene, Richmond, CA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Jerry G. Kardatzke, Columbus, OH

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Hal Pillinger, port chester, NY

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Deborah J Volk, cincinnati, OH
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The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Roxey Lucia, novi, MI

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Clifford Salyer II, Abingdon, VA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Joseph French, Columbia Falls, MT

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Philip Weber, mills river, NC

The public needs to know who is spending money to influence U.S. voters in 2012. My husband and I want
information about how much money political campaigns spend on advertising at my local stations. We want to
know who is paying for these ads. And we want broadcasters to make this information available online where it can
be easily accessed. Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the
interests of the communities in which they broadcast. They can start by putting their political files online, and by
fully disclosing the names of both the front groups that place political ads and the financial interests that bankroll
these commercials. PLEASE TAKE THE RIGHT, FAIR AND JUST ACTION AS URGED IN THE LETTER
ABOVE.
—Mary FRank Ann and Graffagnino, Tucson, AZ

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Lana R Eisenberg, Bloomington, IN
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The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Charles Klelis, north Caldwell, NJ

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Kimberly Posin, Encino, CA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Richard Kerschner, Ferrisburgh, VT

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Kate Rubbelke, St. Louis, MO

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Matthew Janes, San Francisco, CA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Robert Kelly, Key West, FL
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The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Ralph W Belcher, Kissimmee, FL

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Rosemary Ward, Greenville, MS

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Lorne Beatty, Brighton, MI

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Lorraine D. Johnson, Seattle, WA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Rick Whitman, BILLINGS, MT

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Ted Voth Jr, Madison, WI
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The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Dawn-Marie deLara, Belle Plaine, MN

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Joseph Whelan, Lakewood, CO

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Randy Morrow, Wichita, KS

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Dr. Donald Smith, Bellevue, WA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—, Felton, CA

Where is the money coming from to influence U.S. voters in 2012. How much is being spent on advertising at my
local stations. This information should be made available online and easily. obtained Broadcasters can begin by
putting their political files online, and revealing the names of both the front groups that ran the ads and who they
were. sincerely sid moss
—SIdney Moss, Elkins PArk,, PA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Dee Longengaugh, Juneau, AK
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The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Jeffrey Green, Felton, DE

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Barbara Spivey, chapel hill, NC

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Elaine Terrell, Santa Fe, NM

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Jean E Glassman, Arlington, MA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Tony Benavides, San Jose, CA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Danny Len Schneider, Seattle, WA
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The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Paul Busby, New York, NY

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Jack Saturn, Portland, OR

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Gregory Ojala, Portland, OR

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Roger Harvey, Chattanooga, TN

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Karen Lamson, The Dalles, OR

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Yaeko Collier, Portland, ME
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The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Cheryl Dzubak, Yardville, NJ

Where is the money coming from to influence U.S. voters in 2012. How much is being spent on advertising at my
local stations. This information should be made available online and easily. obtained Broadcasters can begin by
putting their political files online, and revealing the names of both the front groups that ran the ads and who they
were. sincerely sid moss
—Sidney Moss, elkins park, PA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Don Geren, Portland, OR

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Geri Woulfe, Sayville, NY

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Reinhard Klein, city, NM

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Philip Hult, Mahomet, IL

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Norman Flye, Greenfield, MA
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The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Eduardo Pontón, New York, NY

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Ethel Leider, W. Palm Beach, FL

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Jeannette Welling, Thousand Oaks, CA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Diane Hickman, Boulder Creek, CA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Johanna Kim, Riverside, CA

The public needs to know who is spending money to influence U.S. voters in 2012. Considering that only 0.05%
of the nation's population actually hits the maximum campain donation limit, it is obvious that a very small minority
of the population is getting attention from political candidates. Currently, we have no idea who this 0.05% really is!
I want information about how much money political campaigns spend on advertising at my local stations. I want to
know who is paying for these ads. And I want broadcasters to make this information available online where it can
be easily accessed. Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the
interests of the communities in which they broadcast. They can start by putting their political files online, and by
fully disclosing the names of both the front groups that place political ads and the financial interests that bankroll
these commercials.
—Joseph McCloskey, Napa, CA
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The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Nancy Patterson, Fremont, CA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Frank Scanzillo, South Dennis, MA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Bruce Van Voorhis, Denver, CO

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Barbara Bennigson, Palo Alto, CA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Sarah Raup, Dunnellon, FL

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Sarah Winblad, CHICAGO, IL
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The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Diane Krell-Bates, San Diego, CA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Ellen Middleditch, Los Alamos, NM

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Gregory Tutko, Tarpon Springs, FL

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Gary bennett, bellingham, WA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Jon Brams, Exton, PA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Catherine Scallen, Shaker Heights, OH

Free Press



The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Jeneen Haines, Eustis, FL

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Alex Lumans, Boulder, CO

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Keith C MacKIN, SEATTLE, WA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—ira Addes, Amherst, MA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—James Sheley, Tucson, AZ

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Gabe Freund, Oakland Park, FL
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The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Jennifer Frandsen, PALM BAY, FL

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Donna Blue, Elmhurst, IL

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Greg Wentz, nevis, MN

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Michael Abrams, PARKESBURG, PA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Matthew Thuney, Bellingham, WA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Alec Oyung, Fairfax, CA

Free Press



The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Robert Winkler, Oxford, MS

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Deborah Jendrickson, Duluth, MN

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Deb Bowen, Baldwinsville, NY

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—JR Hoffman, Beverly Hills, CA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Kevin Krywko, San Marcos, CA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Eva Lynette McGilvery, Del Mar, CA
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The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Michael Kovacs, Brunswick, OH

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Resa Harrison, Aubrey, TX

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Richard Hubacek, Little River, CA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Alice Labay, Benicia, CA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Starr Foster-Rodriguez, Lincoln, NE

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Lois White, Shrub Oak, NY
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The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Barbara Stamp, Bloomington, MN

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Tim White, Effington, NH

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Daniel St. James, Amherst, NH

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Bonnie Breckenridge, San Diego, CA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Robert Houston, Chicago, IL

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Alice Mechler, Mart, TX
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The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—George Rappolt, Needham, MA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Tamara King, Boise, ID

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Stephen Neubauer, Muskegon, MI

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Anne Thompson, Pardeeville, WI

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Kay McLeod, Weaverville, NC

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Theron P. Snell, Racine, WI
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The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Robert, E. Freetown, MA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Daniel Kraus, Vista, CA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Lisa Payne-Miller, Irvine, CA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
Isn't Karl Rove one of the rich who spread lies & propaganda? They should have to share their identity in order to
use the Free Air Waves!!
—Merlene Smith, Rochester, MN

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—John Peterkin, Cottonwood, AZ

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Allan Chen, Alameda, CA
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The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Naomi Fatouros, Bloomington, IN

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Mary Beattie, Sun City, AZ

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Mr. Bob Hutchings, Danbury, CT

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Marcie Ligammari, Paradise, CA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Ed Book, Silverdale, WA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Nancy Kern, Pekin, IN
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The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—David Rogotzke, Crestview, FL

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Cindy Hanson, Westfield, ME

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Scott Black, Morganton, NC

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Joan Leonard, FRIDLEY, MN

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Jeanne Lamar, Sunnyvale, CA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Thomas J. Sherman, Gresham, OR
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The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Adeeb Alex Hamzey, Goochland, VA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Pk Caporrino, hoboken, NJ

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Dave Weaver, Rio Rancho, NM

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Dannie Hart, Tallahassee, FL

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Tim Thompson, FT.WORTH, TX

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Eddie Medina, CLAREMONT, CA
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The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Cathleen Daley, Richmond, CA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Asim Brelvi, Cambridge, MA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Prescott H. Paine, Peaks Island, ME

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Bonnie Fitzpatrick, Rice, VA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Linda Martin, Neosho, MO

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Patricia Lundgren, Kansas City, MO
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The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Mrs. Whitney Turland, Duson, LA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Beth Braun, Chicago, IL

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Al mendelsohn, Kennebunk, ME

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Robert Belknap, Frankfort, MI

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Rita Butler, Louisville, KY

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Lillian Feierabend, Cottonwood, CA
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The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Ronald Severeid, Los Angeles, CA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Steven Mendlin, Pleasant Hill, CA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—John Fitzpatrick, Rice, VA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Joshua McGlone, Lebanon, ME

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—David Silva, New York, NY

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Michael Durkin, San Diego, CA
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The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Ron Garcia, Philadelphia, PA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Rachel Cannon, Boynton Beach, FL

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Lawrence W. Parrish, Little Rock, AR

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—P Ross, Fairmont, WV

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Timothy Lauxmann, Leslie, MI

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Naila Jirmanus, Medford, MA
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Citizens have the right to know which fraudulent organizations are spreading the lies and slandering their
opponents. The FCC needs to start doing what it was created to do. The public needs to know who is spending
money to influence U.S. voters in 2012. I want information about how much money political campaigns spend on
advertising at my local stations. I want to know who is paying for these ads. And I want broadcasters to make this
information available online where it can be easily accessed. Broadcasters enjoy free access to our airwaves; in
exchange, they’re supposed to serve the interests of the communities in which they broadcast. They can start by
putting their political files online, and by fully disclosing the names of both the front groups that place political ads
and the financial interests that bankroll these commercials.
—Bill Lindner, Greenbrae, CA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Barbara Anderson, NY, NY

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Jerilyn O'Driscoll, Bloomington, IL

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Daniel Palmateer, Fredericksburg, VA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Adam Vining, Long Beach, CA

I'm a citizen, and I vote. I need to know, and all the public needs to know who is spending money to influence U.S.
voters in 2012. I want information about how much money political campaigns spend on advertising at my local
stations. I want to know who is paying for these ads. And I want broadcasters to make this information available
online where it can be easily accessed. Broadcasters enjoy FREE access to our airwaves. In exchange, they’re
supposed to serve the interests of the communities they broadcast to. They can start by putting their political files
online and by fully disclosing the names of both the front groups that place political ads and the financial interests
that bankroll these commercials. We need to KNOW.
—MrD NARVESON, Iowa City, IA
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The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Mrs. Sue Kachnic, Longmont, CO

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—George E. Galeota, Virginia Beach, VA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Anne Conzemius, Fenton, MI

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
Your support just means so very much.
—Cort Brumfield, Portland, OR

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Luciano L'Abate Ph.D., ATLANTA, GA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Paul Medved, Alameda, CA
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The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Wendy Silver, Darien, CT

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Laura Selken, Santa Maria, CA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Stephen Hofstatter, Charlotte, NC

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Larry Gerber, Boca Raton, FL

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Nicole Schildcrout-Lloyd, Amesbury, MA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Glenn H. Martin, San Francisco, CA
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The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Mike Ryba, Brookfield, IL

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Tom Scharmen, Albuquerque, NM

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Ed Good, Harrisburg, PA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Allen Lester, Seattle, WA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Brian E Lowe, Pueblo, CO

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Lucy Sommer, Albuq, NM
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The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Robert Gross, Burnsville, NC

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Michael Harmon, media, PA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Jim Forrest, Franconia, NH

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Judy McLain, Oak Harbor, WA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—john price, roslyn heights, NY

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Steven Hanson, Huffman, TX
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The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Steve Morris, Los Angeles, CA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Tonya Yu, Stanford, CA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Teresa Gingras, lansing, MI

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Helga Gowan, St. Louis, MO

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Larry Wolf, ISANTI, MN

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Susan Adelizzi, Drexel Hill, PA
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The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Dustin Fenster, Boulder, CO

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Meghan smith, Spartanburg, SC

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Jerry Smith, Winfield, KS

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Timothy Fleischer, Louisville, KY

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Lauren Murdock, Santa Barbara, CA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Carol Cochrane, Columbus, OH
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The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Eloise Marszalek, berkeley, CA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Lou Stammer, columbus, OH

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—J H. Stone, Louisville, CO

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—David Beauchamp, Campbell, CA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Judith Schwab, Issaquah, WA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Bel Michel, new york, NY
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The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Marc W Brandl, san diego, CA

"Consider the source" is a wise admonition for anyone on the receiving end of an advertisement, a rumor or an
opinion. Let's make this possible in the most critical of public discourse, political ads. We know about "The Hidden
Persuaders" and the power of advertising. We just want a more level playing field. The public needs to know who
is spending money to influence U.S. voters in 2012. I want information about how much money political
campaigns spend on advertising at my local stations. I want to know who is paying for these ads. And I want
broadcasters to make this information available online where it can be easily accessed. Broadcasters enjoy free
access to our airwaves; in exchange, they’re supposed to serve the interests of the communities in which they
broadcast. They can start by putting their political files online, and by fully disclosing the names of both the front
groups that place political ads and the financial interests that bankroll these commercials.
—Sally Brotman, Truro, MA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Beth Allen, Littleton, CO

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Carol Styers, Palm Harbor, FL

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Susanne Doug Hesse & Dyer, Alachua, FL

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Denise LaRossa, Rochester, NY
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The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Arthur Brogley, Scenery Hill, PA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—David Hetrick, Gainesville, FL

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—John Coyle, Brick, NJ

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Linda Pannullo, Asheville, NC

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Zachary Stark-MacMillan, Eugene, OR

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Heather Newton, Portland, OR
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The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Chad Thomas, Georgetown, TX

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Eileen Stevens, Silver City, NM

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Mrs. Laura Koeninger, Fairfield, OH

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Martha Devernoe, Bradenton, FL

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Eli Rubinstein, Elkins Park, PA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Eric Shriber, portland, OR
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The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Eduardo Castro, Fresno, CA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Katharine Kan, Panama City, FL

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Alessandra Rafferty, Jersey City, NJ

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Stuart Henderson, Florence, OR

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Alice Cottrell, burnsville, NC

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Gary keim, Swarthmore, PA
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The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Jean Mock, Richmond, CA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Anne Veraldi, sf, CA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—John King, Houston, TX

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Howard Ennes, Ft. Bragg, CA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Christina Marcus, Medford, NY

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Margaret Werry, Dallas, TX
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The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Stephen Tuley, Arnold, MO

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Steven Kranowski, Blacksburg, VA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Sandra Siegner, Portland, OR

The public MUST know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know exactly who is paying
for these ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy FREE access to our airwaves; in exchange, they’re supposed to serve the interests of the
citizens in the communities in which they broadcast. They can start by putting their political files online, and by
fully disclosing the names of the front groups that place political ads and the financial interests that bankroll these
commercials.
—Judith Frankel, Chicago, IL

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Shannon Sudderth, Durham, NC

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Joline Gitis, Minneapolis, MN
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The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Charles A Wolfe, Sylmar, CA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Joanna Behrens, Star Valley Ranch, WY

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Chandra Holsten, Ashland, OR

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—bill DAIN, Newton, MA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Robert A. Weiner, Pittsburgh, PA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Charlotte Bowers, bellaire, TX
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The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Joseph Naumann, Fort Madison, IA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Andrew Heiserman, Chicago, IL

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Clyde Kent, Everett, WA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Philip Kritzman, Chicago, IL

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Leah Jordan, Bedford, TX

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Linda Ruiz, Chesapeake, VA
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The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Robert Graffigna, cottonwood heights, UT

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Edward P Lawrence, Phoenix, AZ

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Gary Clayton, Cassville, MO

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Diane Callard, SWARTZ CREEK, MI

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Michael Bailey, Mission Viejo, CA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Tim Tarleton, Cary, NC
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The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Mary Brandl, Minneapolis, MN

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Jerome Markowitz, Woodbury, NY

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Deb Wilson, Westland, MI

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Bruce K Pentz, McKinleyville, CA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Michael A. Valenti, Roseville, CA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Marty Sandler, Tamarac, FL
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The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Larry Hoffman, Milwaukee, WI

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Nathan Harris, Willow Creek, CA

Where is the money coming from? Who is funding these ads? The public needs to know who is spending money to
influence U.S. voters in 2012. I want information about how much money political campaigns spend on advertising
at my local stations. I want to know who is paying for these ads. And I want broadcasters to make this information
available online where it can be easily accessed. Broadcasters enjoy free access to our airwaves; in exchange,
they’re supposed to serve the interests of the communities in which they broadcast. They can start by putting their
political files online, and by fully disclosing the names of both the front groups that place political ads and the
financial interests that bankroll these commercials.
—Mary P Obrien, East Quogue, NY

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Melodi Willis, Tamarac, FL

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Jennifer Whiteside, Eureka, CA

The public needs to know who is spending money to influence U.S. voters in 2012. To make informed decisions
about how to evaluate advertisements for and against candidates running for government service, the public needs
to know information about how much money political campaigns spend on advertising at my local stations and who
is paying for these ads. Broadcasters need to make this information available online where it can be easily accessed.
Since broadcasters enjoy free access to our airwaves, in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Rabbi Jeff Foust, Newton, MA
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The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—sarah Gallagher, New York, NY

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Margaret Moran, Indianapolis, IN

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Carol Grosmark, traverse city, MI

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Norman Kindig, Yorba Linda, CA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Gayle Martin, Plantation, FL

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Robert Cruder, Elizabeth, CO
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Americans must know who is spending the money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Andrew Butz, Portland, OR

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Joseph Vincent, Harvey, LA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Lynette Belew, Chandler, AZ

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Armando Aspiras, Fremont, CA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Amanda Wells, Arden, NC

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Frank Reed, Northridge, CA
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The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Paige Ward, Pittsburgh, PA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Lee Michelsen, STAMFORD, CT

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Adam Wrzesinski, Kalamazoo, MI

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—John Ebel, Nashua, NH

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Chris Herman, Edmonds, WA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Eric Meyers, canoga park, CA
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The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Denise Laffer, North Plainfield, NJ

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Floyd Hallberg, Wausau, WI

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Ian Souter, Manilla, IA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Kirke McVay, Shaftsbury, VT

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Steve Deseve, Brooklyn, NY

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Nick Ardinger, Forest Park, IL
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The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
My name is Celia Bush, and I approved this message!
—Celia Bush, Placentia, CA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Catharine Currin, Mt Pleasant, SC

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—John Sweeney, Washingtonville, PA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Betts Harley, Costa Mesa, CA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Dale Russ, Seattle, WA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Jeremy Parsons, Robbinsville, NJ
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The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Barbara Evans, New York, NY

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Stacy Nisperos, Fullerton, CA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Debbie Huffman, Houston, TX

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Liz OGrady, Oceanside, CA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Nick Melby, Eden Prairie, MN

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Marianne Stanley, Dayton, OH
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The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Sonia Liskoski, Kennedy Twp., PA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Jackie Wildau, New York, NY

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Ron Hammond, Bellevue, WA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Eric Sundal, Burbank, CA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Melissa Miller, concord, CA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Sharon Acuff, Pilot Mound, IA
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The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Peter Foley, Oakland, NJ

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Gaile Carr, mtshasta, CA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Helen Shaw, Blaine, WA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Robert Racine, Mesa, AZ

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Linda Greenberg, BOCA RATON, FL

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Traci ferrante, Gardnerville, NV
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The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Deborah Smith, OKLAHOMA CITY, OK

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Aileen Taylor, Spokane, WA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Nicholas Chisholm, kingston, NY

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Gloria Lieberstein, Paramus, NJ

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Gail J. Reams, Austin, TX

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Pat Berger, Brookline, MA
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The public needs to know who is spending money to influence U.S. voters in 2012. This is important to me. I want
information about how much money political campaigns spend on advertising at my local stations. I want to know
who is paying for these ads. And I want broadcasters to make this information available online where it can be
easily accessed. Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests
of the communities in which they broadcast. They can start by putting their political files online, and by fully
disclosing the names of both the front groups that place political ads and the financial interests that bankroll these
commercials.
—Carlos Cunha, Rocky Point, NY

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Bill Blackburn, Fond du Lac, WI

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Timothy B VanderGoore, Spokane, WA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Gary Berg, Wayzata, MN

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Valerie Kimbler, staffordsville, KY

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Tom P, Sunland, CA
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The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Jennifer Victor, Decatur, GA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Cecilia M. Gri, LONGVIEW, WA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Michael Custard, St Paul, MN

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Arthur Wood, Newton, MA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Bernard J Gulker, W Lafayette, IN

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Tom P, Sunland, CA
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The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Lydia Delgado, Bandon, OR

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Patrick Cleveland, Little Valley, NY

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Janet Jacobs, Norwalk, CT

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Vlad Popescu, Berkeley, CA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Elise Power, Pittsburgh, PA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Jeffrey Breitbart, W. Hollywood, CA
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The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Nance Duffy, Mpls, MN

The American people need information as to who is spending money to influence U.S. voters in 2012. We need to
know the amount of money political campaigns spend on advertising at our local stations. It's a must that we are
informed about to who is paying for these ads. Broadcasters must be responsible to make this information available
online where it can be easily accessed. Broadcasters enjoy free access to our airwaves; in exchange, they’re
supposed to serve the interests of the communities where they operate. They can start by putting their political files
online, and fully disclosing the names of both the front groups that place political ads and the financial interests that
bankroll these commercials.
—Flavia Valle, Santa Barbara, CA

The public needs to know who is spending money to influence U.S. voters in 2012. I am just a regular guy. I make
a few little donations to political causes. But my donations are not even a drop in the bucket compared to what the
1% donate. They can unfairly twist public opinion, so I want to know who is up to what. I want information about
how much money political campaigns spend on advertising at my local stations. I want to know who is paying for
these ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—James Rose, Washington Island, WI

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Deborah Thompson, Cool Ridge, WV

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Mair McNamara, BARRINGTON, IL

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—David Peha, Torrance, CA
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The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Lawrence Tetenbaum, Plainview, NY

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Jim Young, Deerfield, WI

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Ann Riehle, Monee, IL

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Walter Tschersch, yonkers, NY

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Adrienne D. Thomas, Jacksonville, FL

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Bob Morell, Dallas, TX
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The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Linda Witt, Wheat Ridge, CO

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Cinthia Honeycutt, Salem, VA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Deb Piegari, Princeville, HI

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Judith Daugherty, Shelby Township, MI

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Melody Blek, Columbia, MO

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Scott Hendershot, Portales, NM
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The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Greta Aul, Lancaster, PA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Craig Settles, Oakland, CA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Matthew Williams, Saint Paul, MN

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Candace Porter, tucson, AZ

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Michael Sansonia, Springfield, MA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Ken Puglisi, San Diego, CA
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The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Diane Schrack, Littleton, CO

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Eric Fleming, Studio City, CA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Adrian Lashua, Wilmington, NC

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—David Pierce, Shaker Hts., OH

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Sven Lovegren, Atlanta, GA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Kyle Knutson, Waukesha, WI
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The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Robert Piercy, San Jose, CA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Gregory Kampwirth, Darien, IL

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Chris Peterson, Honolulu, HI

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Janet Wusthoff, New Orleans, LA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Barry Saver, Westborough, MA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Kathy Montgolf, Geneva, IL
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The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Stephen J. Mazurek, Lewiston, NY

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Joseph DeMarco, Boonton, NJ

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Stephen Alexander, Greensburg, LA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Laurel R. Davis-Delano, Northampton, MA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Stanley Ray, Albuquerque, NM

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Bob Snider, Gig Harbor, WA
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The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Laurel Tepper, TACOMA, WA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Kevin O'Toole, Fort Collins, CO

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Jack Marshall Malm, Los Ranchos, NM

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Ben Ohnecken, Bloomington, IN

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Michael Boteler, florence, MS

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Joe Graham, Madison, VA
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The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Lenore Bentz, Whitefish Bay, WI

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—F Jay Pocius, Ivoryton, CT

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Kenneth Fisher, Pinehurst, ID

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Sheri Giardini, Redford, MI

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Jessica Tatton, New Brunswick, NJ

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—John P. Heyneman, Webster, NY
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The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Walter Wood, Raleigh, NC

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Roger LeMar, Silverthorne, CO

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Yul Ocvampo, Sunnyside, NY

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Darryl Nordstrom, honolulu, HI

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Thomas Bruning, aurora, CO

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Wayne Gossett, Destrehan, LA
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The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Jerry Hamel, Las Vegas, NV

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Ann Forrester, Phx, AZ

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Chuck Mellin, Lombard, IL

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Jim Maurer, Covington, WA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Ronda Wilde, Cincinnati, OH

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
—marilyn Davey, Oceanside, CA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Randy Pekarik, Key West, FL
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Regardless of "Citizen's United", it is illegal for foreign nationals to contribute to a local, state or federal election.
How would we know if this law were being violated unless we knew who was behind the ads? The public needs to
know who is spending money to influence U.S. voters in 2012. I want information about how much money
political campaigns spend on advertising at my local stations. I want to know who is paying for these ads. And I
want broadcasters to make this information available online where it can be easily accessed. Broadcasters enjoy free
access to our airwaves; in exchange, they’re supposed to serve the interests of the communities in which they
broadcast. They can start by putting their political files online, and by fully disclosing the names of both the front
groups that place political ads and the financial interests that bankroll these commercials.
—John Persico, Buffalo, NY

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Sharon Carrington, Detroit, MI

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Roland Bosch, atwater, MN

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Jan Archambault, glen ellyn, IL

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Barbara A. Ferguson, Fairfield, CA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Marc Techner, Chula Vista, CA
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The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Ken Green, Cooper Landing, AK

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Andrew Dumas-Casale, Hartford, CT

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Jeanne Childs, eaton rapids, MI

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Nan Clancy, Saint Marys, OH

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Steve Mair, Reading, MA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Jonathan Netherton, Fairview, OR
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The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Darren Skotnes, Delmar, NY

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—David Schreiber, Arlington, MA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
Thank you for your time and consideration.
—Patrick Coulson, Bandon, OR

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Diana Fisher, Niceville, FL

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Susan Magee, greencastle, PA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Ann McCaffray, Sperryville, VA

Free Press



The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Donald Ries, Salt Lake City, UT

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Elizabeth Barrett, Boonton, NJ

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Bonnie Marie Phillips, Yucca Valley, CA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Laura Paul, northampton, MA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Heide Schibelius, Theodore, AL

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—John Reisz, Paso Robles, CA
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The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Edgar Lynk, Schenectady, NY

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Philip Comer, McCune, KS

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Shane Nodurft, Chicago, IL

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—David Gilroy, East Granby, CT

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Alexandra Tumarkin, White Plains, NY

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Letticia Arreazola, Madera, CA
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The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Evelyn Silver, Worceste, MA

WHOA! I hardly ever sign these canned letters, but this one is pretty good. Without transparency democracy cannot
exist, and today that necessary transparency is necessarily about who is doing the "speaking." As a federal
government policymaker, are you on the side of democracy, or are you not? SAW The public needs to know who is
spending money to influence U.S. voters in 2012. I want information about how much money political campaigns
spend on advertising at my local stations. I want to know who is paying for these ads. And I want broadcasters to
make this information available online where it can be easily accessed. Broadcasters enjoy free access to our
airwaves; in exchange, they’re supposed to serve the interests of the communities in which they broadcast. They
can start by putting their political files online, and by fully disclosing the names of both the front groups that place
political ads and the financial interests that bankroll these commercials.
—Scott A. Weir, Durham, NC

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Richard Donnelly, Bellingham, WA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Jake Turner, Tucson, AZ

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Fran Sloan, Scottsdale, AZ

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Mickey Glick, Lancaster, PA
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The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Cheryl Maslin, Alameda, CA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Kathy Bourne, Middleboro, MA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Reuben Wade, Philadelphia, PA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Lawrence Nelson, Beverly, MA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Marc Beschler, New York, NY

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Talmadge Burnette, Mills River, NC
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The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Alberta Lesko, Greenbrae, CA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Shirley Moore, Mill Spring, NC

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Rick Simkin, Chicago, IL

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Linda Tafel, Cary, NC

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Ed Howard, Sloatsburg, NY

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Louise Bikoff, ,
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The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Mr. Brian Dohe, Walla Walla, WA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Barbara King, Los Angeles, CA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Sheryl Kelly, Columbia, CT

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Mary Robbins, Richardson, TX

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Pauline Steele, Greenfield, WI

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Mr. Robert Kelly, Columbia, CT
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The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Jennifer Westra, Spokane, WA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Javier B. Garcia, Brooklyn, NY

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Gerald Fisher, Dearborn Heights, MI

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Dan Anderson, Roseville, CA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Howard Etterman, Lake Worth, FL

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Jean Pauley, Seattle, WA
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The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Susan Whittemore, Gleneden Beach, OR

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Alicie Warren, Homestead, FL

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Larry Dwyer, Denville, NJ

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Jason Waldo, Sweetwater, TN

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Cathie Anne Miner, Berkley, MI

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Melinda McMurray, SAN FRANCISCO, CA
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The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Raiden Rodriguez, MIAMI, FL

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Richard Caldwell, Boerne, TX

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Suzette Brendon, Richardson, TX

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Susan Phillips, Cottage Grove, WI

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Paul Deppen, Philadelphia, PA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
If this was a REAL democracy it would be illegal for media companies to earn money from political ads -- the
airwaves do, after all, belong to the people. At the very very least, those corporations can report who is paying them
to use OUR airwaves.
—Patricia Benjamin, New Braintree, MA
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The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Grace Soltis, Blue Bell, PA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Anne Wisniewski, Smithsburg, MD

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Hector Capote, miami, FL

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Anne Lalley, Asheville, NC

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Samuel Wilson, Mableton, GA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Rhyan Grech, Sarasota, FL
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The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Sean Jennings, Gilbert, AZ

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed. Let the
sunshine in. What harm is there in making it easy for the public to find out who is paying for the ads? Broadcasters
enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the communities in which
they broadcast. They can start by putting their political files online, and by fully disclosing the names of both the
front groups that place political ads and the financial interests that bankroll these commercials.
—Harold J. Denenberg, Langhorne, PA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Kelly Garbato, Plattsburg, MO

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Mrs. and Steven Rosenbaum, Livingston, NJ

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Diane Vandiver, Bolingbrook, IL

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Gregory L. Dyal, Mountain View, CA
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The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Cathy Nguyen, Tacoma, WA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Leo Bray, Dorchester Center, MA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Christine Pikala, Minneapolis, MN

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Dr. Nathan Saetveit, Omaha, NE

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Fred W Mauney, Peachland, NC

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Travis Harvey, UPPER CHICHESTER, PA
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The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Kj Nielsen, sun city, AZ

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Philip Francesco, san antonio, TX

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—JoAnne Kelly, Seattle, WA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Robert Carpenter, Euclid, OH

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Joann Smith, Goshen, IN

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Luis, Madison, WI
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The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—JoLynn Jarboe, Denver, CO

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Tom Fonda, State College, PA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Mark Dorsten, Prescott, AZ

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Helen Codispoti, Port St Lucie, FL

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Lindsay Hope Kern, Portland, OR

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Joan Ripple, Novato, CA
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The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Carolyn Pruitt, Milton, DE

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Richard and Sudjai Bentley, Tupper Lake, NY

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Mike Straub, Fort Myers, FL

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Tamara Hamilton, Mancos, CO

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Nancy Devine, Palo Alto, CA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Ryan Toups, new orleans, LA

Free Press



The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Rhonda Henderson, Amarillo, TX

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Daniel Wend, Des Moines, WA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Mr. Peter Locke, Canyon Lake, TX

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Eric Kritzmire, sioux falls, SD

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Katie Pitts, San Jose, CA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Jeff Liwag, Texas City, TX
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The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Sheilagh Creighton, Fairfax, CA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Ann Geller, Brookline, MA

Without transparency regarding who is paying for all the political attack ads, we really don't have a democracy.
What we really have is a plutocracy. Easily accessible full disclosure, please!
—Mark Motzer, Placitas, NM

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Alicia Wayland, Lebanon, CT

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Maciek Beclawski, New Britain, CT

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Brandon Braegelmann, Portland, OR

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Philip Benight, Conestoga, PA
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The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Betty and Martin Ellyn, Los Angeles, CA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Stephanie Witechowsky, Grand Rapids, MI

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Jim Janus, ,

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Raymond Zahra, Florissant, MO

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Barbara A. Klein, Long Beach, NY

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Bonnie Worden, Charlevoix, MI
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The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Martin Ansell, WEST HOLLYWOOD, CA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Ron Dessain, Crestone, CO

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Tim May, Cleveland, OH

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Isel Lamoureux, Auburn, CA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Jeffrey A Nickel, Sewell, NJ

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Jason Jordan, Tampa, FL
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The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Alan Jones, Austin, TX

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Bridgette Ward, Las Vegas, NV

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Gilda Fusilier, Sacramento, CA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Holly Kukkonen, Iowa Citgy, IA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Francoise LaMonica, Newton, MA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Jim Ross, Windham, ME
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The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Halina Just, San Antonio, TX

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Joayn Milazzo, Gualala, CA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Kelly Zachary, Nashville, TN

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—J Michael Gilbreath, Wayland, MA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Thomas Murray, westhampton, MA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Shirle Gottlieb, Long Beach, CA
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The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—William Resseguie, Phoenix, AZ

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Lisa McDaniel, Spokane, WA

We insist that broadcasters tell us who is paying for the disgusting negative political ads we are constantly exposed
to on TV. I want to know how much money political campaigns spend on advertising at my local stations. I want to
know who is paying for these ads. And I want broadcasters to make this information available online where it can
be easily accessed. We have given broadcasters free access to the airwavesthat belong to us all. They’re supposed to
serve the interests of the communities in which they broadcast. They can start by putting their political files online,
and by fully disclosing the names of both the front groups that place political ads and the financial interests that
bankroll these commercials.
—Arlene Coulter, East Hampton, NY

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Seth Lubin, Jersey City, NJ

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Joseph Harper, New York, NY

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Earl Walker, Scaly Mountain, NC
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The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—William H. Graham, Fontana, CA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Mimi Troisi, Trout Run, PA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Susan Bailey-Pruc, AKRON, OH

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—William Razo, San Francisco, CA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Rachel Scott, Whitewater, WI

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Justin Wilson, Las Vegas, NV
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The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Jim Carsten, Thornton, CO

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Rachel Greene, Saint Paul, MN

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Chris Johnston, Champaign, IL

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Mary Ann McDonough, Otisville, NY

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Roni Jo Patterson, Seattle, WA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Norma Odell, Chico, CA
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The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Richard Rothstein, Lakewood Ranch, FL

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Mary A Borchers, Romney, WV

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
Secrecy suggests dishonesty, and dishonesty is not democratic. Please help to clear the air
—William Masters, Oneonta, NY

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—KathleenLane, Cedar Rapids, IA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Kevin F McCarthy, Grayslake, IL

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Paul Pollock, L.A., CA
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The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Anne Gall, Albuquerque, NM

The public needs to know who is spending money to influence U.S. voters in 2012. The public needs to know who
is buying these political ads and how much they spend. Broadcasters must make this information available online
where ithe public can see it easily. Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to
serve the interests of their communities. It would serve the community to make this information available.
—Benjamin Israel, St. Louis, MO

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Paul Engstrom, Los Altos, CA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Robert Miller, Aliso Viejo, CA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Justin Shaw, Forest Grove, OR

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Heidi Schubert, Chicago, IL

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Jennifer Hecker, Austin, TX
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The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Mark Travasos, Port Allen, LA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Michele LaRue, Secaucus, NJ

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Paul Ciccantell, Kalamazoo, MI

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Sally Worku, saint Paul, MN

The public needs to know who is spending money to influence U.S. voters in 2012. It is the right (not the reich)
thing to do. I want information about how much money political campaigns spend on advertising at my local
stations. I want to know who is paying for these ads. And I want broadcasters to make this information available
online where it can be easily accessed. Broadcasters enjoy free access to our airwaves; in exchange, they’re
supposed to serve the interests of the communities in which they broadcast. They can start by putting their political
files online, and by fully disclosing the names of both the front groups that place political ads and the financial
interests that bankroll these commercials.
—Darlene Ceremello, Oakland, CA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Steven R. Pokorski, Green Bay, WI
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The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Colin Campbell, Fort Collins, CO

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Pedro pelayo, Riverside, CA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Carol Rich, Bellevue, KY

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Hieu Nguyen, lawrenceville, GA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Laura Breaux, Sonora, CA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Barb Martinez, Denver, CO
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The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Stan Sorenson, Tempe, AZ

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Amanda Powe, Winter Park, FL

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Keith Cary, Winters, CA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Jordan A. Jordan, Portland, OR

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Jordan A. Jordan, Portland, OR

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Ellen Beschler, New York, NY
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The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Mary McAnerney, lakewood, OH

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—P Eugene Allen, Rock Springs, WY

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—John Conner, Pompano, FL

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Christa Muscatine, West Hills, CA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Fred W Bergmann, Poynette, WI

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Shawn Owen, Tulsa, OK
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The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Robert F. McGee, Middle Village, NY

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—William Albin, Grass Valley, CA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Mr. Carlos Gonsalez, Wichita, KS

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Ruth Wolosoff, Great Neck, NY

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Carolyn Redding, winston salem, NC

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Dana Ridgley, Portsmouth, RI
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The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Athanasia Gregoriades, NY, NY

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Mr. Timothy Dienes, Charlotte, NC

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Kevin Prange, St. Louis, MO

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—MaryGrace Brown, Mount Sinai, NY

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Brian Kleiner, Colorado Springs, CO

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Timothy Turner, Fox Point, WI
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The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Mark Rosenthal, Arlington, MA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Paul Kaplan, Tewksbury, MA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Richard Ralston, Louisville, KY

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Edyth C. Koch, Seattle, WA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Dawn Heller, Jonestown, PA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Helen Stefanov, Kansas City, MO
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The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Lois Murray, Akron, OH

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Eleanor Cuevas, Sonoma, CA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Barbara Schrier, Waverly, NY

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—R Salido, LaHabra, CA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—R Waychoff, Bratenahl, OH

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Marianne Scheele, Madison, WI
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The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Gary Alderette, Santa Rosa, CA

I am so sickof these ubiquitous attack ads that have nothing to do with policy or educating the public regarding an
issue,or why the candidate supports an important issue. We have the right to know who is buying these ads.The
public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Vicky Crampton, Bozeman, MT

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Regina Weiss, TARPON SPRINGS, FL

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed. GET SOME
INTEGRITY AND BALLS FOR GOD SAKE! Broadcasters enjoy free access to our airwaves; in exchange,
they’re supposed to serve the interests of the communities in which they broadcast. They can start by putting their
political files online, and by fully disclosing the names of both the front groups that place political ads and the
financial interests that bankroll these commercials.
—George Loveday, GRASS VALLEY, CA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—James Stover, Hill City, KS

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Linda Purser, Memphis, TN
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The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Shannon Mouillesseaux, Spencer, NY

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Barbara Arch, Middlesboro, KY

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Gary O'Neal, Gold Hill, OR

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—David Eash, Solon, IA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Jean Herbert, Phoenix, AZ

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—James Brandenburg, San Antonio, TX
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The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Wm Ferguson Reid, Glen Allen, VA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Patrick Charles, Florence, OR

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Sam Aley, Coos Bay, OR

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—David K. Lindsey, Beaver Dam, KY

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Curtiss Barron, Williamsfield, OH

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Janie Jones, Topeka, KS
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The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Julianna Forgione, Jacksonville, OR

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Stephen Wyman, Georgetown, TX

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Walter Cook, Madison, WV

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Sharon Nolting, New York, NY

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Melvin Bautista, St Michaels, AZ

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Sheila Spencer, Gresham, OR
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The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Carolyn Fisk, New Marshfield, Ohio, OH

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Francoise Rothstein, Mill Valley, CA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Amber Jackson, Hillsboro, OR

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Renee Lillard, Elgin, IL

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Ron Russell, Aurora, CO

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Marilyn Stinson, Longmont, CO

Free Press



The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Bill Nierstedt, garwood, NJ

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Matthew Heimberg, Hurst, TX

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Brian Hicks, Lemon t, IL

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Lewis Okun, Ann Arbor, MI

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
Thank you.
—Richard Booth, Grosse Ile, MI

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Marilyn Sandler, Hummelstown, PA
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The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Desley Keys, Snohomish, WA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Mark Tischler, Wheaton, IL

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Tom Abeln, Crestwood, MO

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Andy Swayne, Seattle, WA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Barbara Tischler, Wheaton, IL

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Dogan Ozkan, iatanbul turkey, AK
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The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—James Hipp, Bellingham, WA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—E Joan Hennessy, Sheboygan Falls, WI

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Leslie Rabb, los angeles, CA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Kathleen Malley, Tacoma, WA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Bill Shoss, St. Louis, MO

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Annie Katzman, N.Y.C., NY
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The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Seth Wessitsh, San Francisco, CA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Adam Cooper, New York, NY

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Emily Heaton, Healdsburg, CA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Bridgett Paul, Albuquerque, NM

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Judith Wilson, Wheatland, WY

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—David Kornreich, Syracuse, NY
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The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Fernando Sanchez, Denver, CO

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Don Hartley, Broomfield, CO

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Thomas Cox, Kirkland, WA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Martin Evans, Garden Grove, CA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Donna Smith-Remick, Bensalem, PA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Doris Kelsey, fort scott, KS
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The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—R Salido, LaHabra, CA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—James J Kyne, San Lorenzo, CA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Katrina Shadix, GENEVA, FL

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Donald N Ferkingstad, Seattle, WA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—John A Beavers, Chicago, IL

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Greg Lofgren, Madison, WI
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The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—April Warwick, Anchorage, AK

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Alan Leon, Santa Barbara, CA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Jim Zapinski, Glen Ellyn, IL

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Noah Wass, Ferndale, WA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Richard Jones, Vashon, WA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—William R. Hall, Mason, TN
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The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed. I want this
information included in the text of every advertisement when it is put on the airwaves. Broadcasters enjoy free
access to our airwaves; in exchange, they’re supposed to serve the interests of the communities in which they
broadcast. They can start by putting their political files online, and by fully disclosing the names of both the front
groups that place political ads and the financial interests that bankroll these commercials.
—John Schiel, Littleton, CO

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Rand Huwe, Bloomington, MN

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Donna Sylvan, Atlanta, GA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Duane A. Haataja, Portland, OR

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Rev Joseph Wolf, Portland, OR

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Renee Littlepage, Mobile, AL

Free Press



The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Nancy Davis, Cambridge, MA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Leon Fiftal, Hamden, CT

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—E Siruno, San Pablo, CA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—David Copson, Shipman, VA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Barbara Raymond, SF, CA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. This information needs to be available online where it can be easily accessed. Broadcasters are supposed to
serve the interests of the communities in which they broadcast. They can start by putting their political files online,
and by fully disclosing the names of both the front groups that place political ads and the financial interests that
bankroll these commercials.
—Shelley Rorvick, Brooklyn Center, MN
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The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Ordell Vee, madelia, MN

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—David Henley, Beeville, TX

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Karen Boulton, Mill Valley, CA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Aaron Ruscetta, Decatur, GA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Lucy Neider, Ashland, WI

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Tom Talbot, Portland, OR
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The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Nick, buffalo, NY

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Kathleen S. Anderson, Middleboro, MA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Ethan Hattendorf, Taylor Mill, KY

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Brandon Charles Flickinger, Stanton, CA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Craig Stallone, Flushing, NY

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Dale Bohls Jr., Santa Fe, NM
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The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Neil Resico, San Lorenzo, CA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Michael Losoff, Skokie, IL

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Cat Neshine, Calgary, AL

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—David Goy, Albuquerque, NM

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Michael F. Pitsch, Kenosha, WI

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Bob Fossgreen, White, CA
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The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—, Brooklyn, NY

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Alice Petersen, Toledo, OH

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Barbara Higgins, Spirit Lake, IA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Marcia Bransom, Toms River, NJ

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Carol G. Creamer, Forest Hills, NY

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Nick Logan, Breckenridge, CO
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The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Sean Norcross, Palmdale, CA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—james Wine, Onalaska, WI

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Arlo Ryan-Keohane, Beaverton, OR

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—David P. Adalian Jr., Visalia, CA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Andrea Rabel, Lawrenceville, NJ

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Claudia Martinez, San Diego, CA
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The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Dahlia Rudavsky, Waban, MA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Martha Milne, Ft. Myers, FL

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Natalie A. Carter, Newark, OH

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Eric Ehst, Phoenix, AZ

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Brian Willey, Austin, TX

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
It can be done--run a scroll at the bottom of the screen giving identifying information on every political
advertisement.
—Sherron Collins, Spring Lake, MI
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The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Sylvia Rabb, lauderhill, FL

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Agoya Killeen, Santa Cruz, CA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Zachary D Westerbeck, Granada Hills, CA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Dwight Stilson, San Bernardino, CA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Kathleen A Kirk, NUTLEY, NJ

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Michael Wollman, San Luis Obispo, CA
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The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Polly Wiley, San Leandro, CA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Sean Estella, Rowley, MA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Irene Willey, Snohomish, WA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—David Walden Levin, Ardmore, PA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—J Wernet, chico, CA

The public needs to know who is spending money to influence U.S. voters in 2012. I live in Iowa, and the last few
weeks were awful! I want information about how much money political campaigns spend on advertising at my local
stations. I want to know who is paying for these ads. And I want broadcasters to make this information available
online where it can be easily accessed. These groups need to be accountable. Broadcasters enjoy free access to our
airwaves; in exchange, they’re supposed to serve the interests of the communities in which they broadcast. They
can start by putting their political files online, and by fully disclosing the names of both the front groups that place
political ads and the financial interests that bankroll these commercials.
—Gwen McClintic, Stuart, IA
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The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Jaclyn Cranach, Arroyo Seco, NM

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Bill Carter, Austin, TX

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Mr. Robert Griffin, North Hollywood, CA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—John Miller, Laguna Beach, CA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Carolyn Wacaser, Pine, CO

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Julia Carson Ferguson, Poplarville, MS
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The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Alice Pascale, Miami Beach, FL

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—David Barnes, Versailles, KY

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Patrick Kolb, Portland, OR

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Greg Russak, Irwin, PA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Richard Probst, Sequim, WA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Heidi Gleber, bloomfield, NY
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The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Robert Ewing, Ames, IA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Gloria Bergquist, Portland, OR

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Susan Hanger, Topanga, CA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Carolyn Gibb, Richmond, IN

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Cheryl Liniman, Parma, OH

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Andrew Fischer, Brookline, MA
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The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Mark Reilly, El Cajon, CA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Brad Swinehart, Hartville, OH

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—D James Lawrie, Reno, NV

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Valerie Levy, Carmel, NY

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Steve Cunningham, Memphis, TN

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Richard Paul, Anchorage, AK
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The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Ruth Dyke, Foresthill, CA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—David DiBlanca, Goshen, NY

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Peter Kasabian, Los Angeles, CA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Michael Lane, Vallejo, CA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Deborah Bernas, Gaithersburg, MD

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Gary Smith, Neodesha, KS
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The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Kathy Carnel, Levittown, NY

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Arthur Ybarbo, San Antonio, TX

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Raymond Porreca, Cheltenham, PA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Ron Marinaro, Bloomfield, NJ

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Patricia Dingleberry, Jersey City, NJ

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—James Ofsink, Portland, OR
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The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Beth Billington, Green Mountain Falls, CO

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Ron Wells, Everett, WA

This country should not be flying blind; but it is to a disturbing degree. We, the voting public, need to know who is
spending money to influence this nation's voters in 2012. I want information about how much money political
campaigns spend on advertising at my local stations. I want to know who is paying for these ads. And I want
broadcasters to make this information available online where it can be easily accessed. Broadcasters enjoy free
access to our airwaves; in exchange, they’re supposed to serve the interests of the communities in which they
broadcast. They can start by putting their political files online, and by fully disclosing the names of both the front
groups that place political ads and the financial interests that bankroll these commercials. It's the right thing to do.
And it will help us to see better where we're going, or at least who's trying to steer us! Thank you.
—Jeffrey Hansen, Alexandria, MN

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Cathy Lathrop, Little Canada, MN

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Danielle Perata, San Jose, CA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Cleo Dioletis, Northglenn, CO
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The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Greg Nelson, Lincoln, NE

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Tracy Liang, Chicago, IL

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Avni Kothari, Naperville, IL

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Nancy McCollum, Cottage Grove, OR

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Ton Samora, Phoenix, AZ

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Bob Trowbridge, Hillsborough, NC
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The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Nan Yarbrough, Pinole, CA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—jv Wilhelm, salem, OR

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Janet Lind, Tacoma, WA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Sondra Boes, Campbell, CA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Gregory Spurlock, Lexington, KY

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Stephen Anderson, Deerfield, IL
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The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Roch Jimenez, San Antonio, TX

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Mark Locke, Simi Valley, CA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Ruth Judkiins, Altadena, CA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
My name is Margaret Hull and I approve this message.
—Margaret Hull, Portland, OR

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Deb Darke, Worcester, MA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Tamara Chaffins, indianapolis, IN
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The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Joseph Portanova, new york, NY

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Terry Mullery, Burbank, CA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Laura Kocher, pittsburgh, PA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Ann Eastman, Littleton, MA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Bruce Eckhardt, Albuquerque, NM

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Rebecca Stuurwold, KALAMAZOO, MI
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The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Aidan Amavi, Brooklyn, NY

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Steven Most, Carmel Valey, CA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Carolyn Everson, Neshkoro, WI

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Dennis Richman, Seattle, WA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Marion Bernstein, NYC, NY

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Geralyn Farwell, Colorado Springs, CO
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The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Jason Nady, Hillboro, OR

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Christine Hicks, Cuyahoga Falls, OH

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Ron Zielske, Elk Grove, CA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Paul H Jenkins, Renton, WA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Mary Ann Black, Caseyville, IL

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Marlan Harris, North Hollywood, CA
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The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Karen Lustig, Tucson, AZ

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Rev Linda Finley, Springfield, OR

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Scott Korman, Great Neck, NY

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Ann Czompo, Williamsburg, VA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Melissa Lickteig, Jacksonville, FL

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—James & Leslea Kunz, New Bern, NC
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The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Frances Day MD, Eugene, OR

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Marsha Scarbrough, Santa Fe, NM

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Mr. James Patrick Meeyhan, Fort Lauderdale, FL

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Diane Aoki, Kealakekua, HI

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Douglas Kowalewski, Lake in the Hills, IL

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Edmund Jones, Canyon Lake, TX
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The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Burtin Hart, Fremont, CA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—M Ross, San Rafael, CA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Kathleen, Houston, TX

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Paden, Statesville, NC

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Christopher Dingman, Boston, MA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Brandon Richards, ENTERPRISE, AL
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The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Judith Stepan, Cave Creek, AZ

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Jeff D Somers, Lynchburg, VA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Jeris Turner, Oxnard, CA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—D Kessler, Redway, CA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Jordan Berg Powers, Worcester, MA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—isabelle Kaplan, Pittsfield, MA
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The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Josh Hillary, Dunedin, FL

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Ben Haffner, Honolulu, HI

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Cary Moy, Oak Park, IL

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Carolyn Comeaux, Lake Charles, LA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Ron Rattner, San Francisco, CA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Daniel Duval, chicopee, MA
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The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—R Dalka, Des Plaines, IL

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Sandra Gagnon, Manchester, NH

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Mariann Kaye, Katy, TX

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Guy Randall, La Junta, CO

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—David Klimut, Albuquerque, NM

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Ron Kuykendall, Tucson, AZ
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The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Gerald Kleiner, Middletown, NY

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
As a Journalism student during the 1980's, I remember my professors talking glowingly about the FCC and the
standards that journalists and the media had to live up to. I hope they still do.
—Brian Hanson, Hudson, WI

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Judith Keilholtz, Barron, WI

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Christine Wenk-Harrison, Lago Vista, TX

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Andrea Duncan, Louisville, KY

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Lili Balfour, San Francisco, CA
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The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Michele Nihipali, Hauula, HI

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Edwin Taylor, conroe, TX

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Steven Petersen, salt lake city, UT

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Massoud Neshan, huntsville, AL

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Corinne Silvert, danbury, CT

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Donald Spencer, Morgantown, WV
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The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Carol Korich, Tucson, AZ

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Joe Meyer, Amery, WI

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Scott McGee, Jackson, WY

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—David Miller, Reading, PA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Celeste Hong, L.A., CA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Janice Botsko, delray beach, FL
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The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Evelyn J. Dymkowski, Clinton, IA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—David M. Tilli, Levittown, PA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Leon Montgolf, Geneva, IL

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Barbara Carey, Solvang, CA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Abha Harting, city, WA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Christine Bond, Moore, SC
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The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Amy Robinson, Santa Rosa, CA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Steve Voelkel, Altamont, TN

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Sharon Willmann, San Antonio, TX

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Sharon Brownlee, Detroit, MI

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Michael W Evans, Los Angeles, CA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Nancy Lorenz, Nevada City, CA
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The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Paul McClung, Richland, WA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Kevin Dolan, Spokane, WA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Gloria Speicher, Santa Rosa, CA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Kurt Lorenz, Nevada City, CA

The public has a right to know who is spending money to influence U.S. voters in 2012. I want information about
how much money political campaigns spend on advertising at my local stations. I want to know who is paying for
these ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Sydney Condray, Toledo, OH

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Lynda Claypool, Yamhill, OR
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The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Laura Borst, Houston, TX

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Reid Sprague, Solomons, MD

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Judith Carlson, Maple Grove, MN

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Hugh Harkins, Bellingham, WA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Eric Wedel, Mountain View, CA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Dave Wiig, Morris, CT
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The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Caroline Branca, Wilmington, NC

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Mary E McGILLIGAN, TWO HARBORS, MN

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Andrew Knapp, Grand Rapids, MI

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Michael Hundt, San Jose, CA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—D Pickett, New York, NY

The public needs to know who is spending money to influence U.S. voters in 2012. By "the public," I mean me,
too! I long have been extremely unhappy about the exorbitant influence countless millions of dollars (now expected
to be billions of dollars) play in influencing the American people in elections through advertisers sound bites ... it
truly boggles my mind, the sheer number of dollars ... and we the people, (now) have NO IDEA who is paying for
these sound bites, and how much they actually cost, and if they are even remotely true! This is truly and
fundamentally wrong. As the keeper of the public interest, I surely hope the FCC stands up and insists on the
disclosure of 1) how much the ads cost, 2) who (exactly) paid for them, 3) and if they are TRUE! And to make that
information readily and swiftly available on-line for scrutiny. I beg you; it is so important. (No more Swift Boats
please.)
—Linda D. Kager, seattle, WA
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The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Lois Johnson-Hamerman, Philadelphia, PA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Patricia Pruitt, Oak Park, IL

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Deborah Capwell, Seattle, WA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Rodolfo Franco, Seattle, WA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Robert Molthen, Milwaukee, WI

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Adam Jersett, Superior, WI

Free Press



The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Nicholas Beem, Evanston, IL

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Kevin Estes, Woodland, CA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Thomas Sholly, Lebanon, CT

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Bonnie Bonse, North Truro, MA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—S Yoder, Haltom City, TX

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Dennis Barrett, Sunnyvale, CA
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The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Alex Hoag, sheboygan, WI

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Jan Hankins, memphis, TN

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Christopher Haase, Jenks, OK

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Harriet Marple Plehn, Worthington, MA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Marian Shaaban, Bloomington, IN

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Werner Heiber, Durango, CO
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The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—, Canyon Country, CA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Debra Barnes, wilson, NC

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Lorraine Kirk, Nederland, CO

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—D J Boykin, Bedford, TX

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Rima Fand, Brooklyn, NY

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Rod Strampe, Iowa City, IA
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The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—R T Boykin Jr, Bedford, TX

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Jennifer M Weishaar, Lawrence, KS

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Rev William R. Hoyt Ph.D., Asheville, NC, NC

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Thomas Bow, Jersey City, NJ

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Terry Davis, Albuquerque, NM

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Mark Alexander, Fayetteville, AR
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The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Linda C. Jones, Ontario, CA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—John Karoway, North Grafton, MA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Marvin Lee Lowe, Anderson, IN

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Josh Phillips, Highlands Ranch, CO

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Phyllis Herbig, Garden City, ID

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Robert Bohmfalk, Seguin, TX
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The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Ralph Zelman, Hightstown, NJ

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Mark Austin, Marysville, WA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Elizabeth Roth, Gainesville, FL

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Martha Naythons, Nevada City, CA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Deborah J. Alexander, Winchester, KY

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—John Chien, Miami Beach, FL
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The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Jeff Gundrum, Avon lake, OH

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Marna Cornell, Pasadena, CA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Justin Picken, Vail, CO

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Gil Piger, woodinville, WA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Julie Rivera, Huntington Beach, CA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Ms. Lauren McDonnell, Brookfield, CT
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The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Dale Howey, Roseville, MN

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Tara McGoldrick Walsh, Sebastopol, CA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Francis Jue, New York, NY

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Patricia Greiss, Carlisle, PA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Anne MacFie, Stanton, KY

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—David Rulnick, Middletown, CT
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The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Ruben Cuevas, Altadena, CA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Beverly Nelmes, St. Petersburg, FL

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Frank Belcastro, dubuque, IA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Sebastian Nightshade, TUCSON, AZ

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Ronald F. Smith, Riverside, IL

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Helen A Goldenberg, Tamarac, FL
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The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Mich Sherman, Stratford, CT

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Celina Trevino, Alameda, CA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Julie Smith, Los Osos, CA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Randall Webb, Portland, OR

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—nando A., des moies, WA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Joan Schmitt, Ft Washington, PA
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The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Jeremy Martin, Yuba City, CA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—David Turner, Spencer, WV

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Neil J. Lewis, Nashua, NH

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Anne Anglim, Clancy, MT

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Lynn Wojcik, Clifton Park, NY

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Monica Padilla, La Mesa, CA
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The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Jennifer Cohen, Deerfield, IL

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Thomas Slaten, Lake Oswego, OR

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Zach G, Holton, MI

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Lisa Meyer, Fontana, CA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Ken Isserlis, S, WA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Paula Bushkoff, Acton, MA
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The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Justin Shaw, Oneonta, NY

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Griffin Hughes, Roseville, MN

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Jim Davenport, loveland, CO

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Willa Sue Armstrong, oregonia, OH

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Jeff Taylor, Pleasanton, CA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Susan Edelstein, Cary, NC
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The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Nancy Balassi, Alameda, CA

The Citizens United decision was a disgrace based on a lie: of course these massive expenditures, which render the
efforts of ordinary people insignificant, are usually a form of corruption. But until that decision is reversed, the least
we can ask for is that the sources be known. The public needs to know who is spending money to influence U.S.
voters in 2012. I want information about how much money political campaigns spend on advertising at my local
stations. I want to know who is paying for these ads. And I want broadcasters to make this information available
online where it can be easily accessed. Broadcasters enjoy free access to our airwaves; in exchange, they’re
supposed to serve the interests of the communities in which they broadcast. They can start by putting their political
files online, and by fully disclosing the names of both the front groups that place political ads and the financial
interests that bankroll these commercials.
—Allan Stewart-Oaten, Santa Barbara, CA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—John Neiheisel, portland, OR

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Lisbeth Caccese, Van Nuys, CA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Gerardo Cornejo, Duarte, CA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Frederick Grothkopp, Seattle, WA
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The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Joel F Jensen, Redwood City, CA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Dohn Chapman, Keauhou, HI

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Lois Geil, Fountain Hills, AZ

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Jerry White, Clover, SC

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Matthew Cahn, Boulder, CO

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Troy Farr, San Luie Obispo, CA
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The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Robert Lieberman, Santa Cruz, CA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—, Richland Center, WI

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Michael Fowler, Honolulu, HI

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Zephaniah Patterson, Altadena, CA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Elinor Vega, Hesperia, CA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Daniel Lee, Milwaukee, WI
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The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Mary Bissell, Oklahoma City, OK

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Fred Morrison, Hayward, CA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Donald Noel, Milwaukee, WI

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Caroline Darst, Somerville, MA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—John Mead, Santa Cruz, CA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Donna Myers, Milwaukie, OR
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The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Carolyn Takhar, Ranchos de Taos, NM

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Barbara-Ann Nikl, Danville, CA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Robert Varela, Tampa, FL

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Charles Lange, Eugene, OR

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Robert Lewis, Malden, MA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Dennis L. Bricker, Iowa City, IA

Free Press



The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Paul Safr, Renton, WA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Sabrina Hayden, Chicago, IL

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Goldialu Stone, Albuquerque, NM

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Norah Renken, Portland, OR

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Gail Price, Madison, WI

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Chris Mizeur, castella, CA
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The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Bruce Pedersen, Sunnyvale, CA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Patricia Orlinski, Sun City, AZ

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Raymond Troxler, San Antonio, TX

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Robert McNamara, Aberdeen, MD

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—David Seifert, Richmond, CA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Richard George Gionfriddo, Fort Lauderdale, FL
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The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
Why is it always come down to a protracted struggle to get Congress to do that which is honorable, fair, just, right,
and for the greater good for all or society?
—Joseph I Adams Jr, Fayetteville, NY

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Sheryl Oldham, Portland, OR

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Carol Mastronarde, Portland, OR

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Bryan Hilgendorf, Castle Rock, CO

There was a time when use of the public airwaves had to be shown to be in the public's interest. It is far past time to
return to that philosophy. The public needs to know who is spending money to influence U.S. voters in 2012. I
want information about how much money political campaigns spend on advertising at my local stations. I want to
know who is paying for these ads. And I want broadcasters to make this information available online where it can
be easily accessed. Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the
interests of the communities in which they broadcast. They can start by putting their political files online, and by
fully disclosing the names of both the front groups that place political ads and the financial interests that bankroll
these commercials.
—Kevin Walter, Portland, OR

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Daniel Jagendorf, Brooklyn, NY
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The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Robert Banever, Duarte, CA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Matthew Schaut, Minneapolis, MN

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Mary Fokas, Nashua, NH

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Mary Pendleton, Tempe, AZ

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Pat & Gary Gover, Fairhope, AL

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Lin Glen, Blue Lake, CA
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The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Boris Dirnbach, Philadelphia, PA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Brian Laddy, ft mill, SC

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Mr. John Walker, Springfield, IL

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Gary Hsueh, Concord, CA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Ann Amyes, petaluma, CA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—James Suarez, Kyle, TX
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The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Ralph Zelman, Hightstown, NJ

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Michael Popovich Jr., Peoria, AZ

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Bernard Elias, redondo beach, CA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Heather Lore, Ojai, CA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Rita Heinz, Talent, OR

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Kenneth Nyberg, Franklin, MA
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The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—David Adams, Penn Valley, CA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—131 Baridon St., Conway, AR

The citizens need to know who is spending money to influence U.S. voters in 2012. I have the right to find out how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Patrick Murphy, Afton, VA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Michael Herbert, Rancho Cucamonga, CA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Bette Byers, santa Maria, CA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Douglas Long, Stockertown, PA

Free Press



The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Renee Misner, Overland Park, KS

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—David Thibodeaux, Boulder, CO

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Elizabeth Williamson, Ossining, NY

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Mark DuRussel, Madison, WI

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—CJ McCarter, Hatward, CA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Chris larason, denver, CO
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The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Carolyn LaMacchia, Dayton, OH

Nothing should come into the homes of Americans in an anonymous way. political ads, especially, should have a
tag line stating who, or what, is responsible for it's content. The public needs to know who is spending money to
influence U.S. voters in 2012. I want information about how much money political campaigns spend on advertising
at my local stations. I want to know who is paying for these ads. And I want broadcasters to make this information
available online where it can be easily accessed. Broadcasters enjoy free access to our airwaves; in exchange,
they’re supposed to serve the interests of the communities in which they broadcast. They can start by putting their
political files online, and by fully disclosing the names of both the front groups that place political ads and the
financial interests that bankroll these commercials.
—Wayne Foote, Smithtown, NY

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Diane McAvoy, Turners Falls, MA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Lori Caswell, Milwaukee, WI

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Bob Tyson, murphysboro, IL

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Anne Barker, San Rafael, CA
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The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Stephanie Glasgow, Rockford, IL

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Maxine Borom, Schenectady, NY

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Cesare DiRienzi, Tempe, AZ

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
Thank you for your time!
—Michelle Buerger, Madison, WI

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Joe Krabill, Iowa City, IA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—D K, Holly HIll, FL
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The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Ruth Lathrop, Santa Fe, NM

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
Thank you for helping U.S. citizens try to clean up dirty politics.
—Jolene Rutherford, Albuquerque, NM

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Lisa Moeller, Santa Barbara, CA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—John Nance, Dallas, TX

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Elia Varela, Tampa, FL

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Alexis Fecteau, auburn, WA
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The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Robert Varela, Tampa, FL

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Lawrence G. East, Jacksonville, NC

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—alexander Hartray, Chicago, IL

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—3324 W. Douglas Street, Tampa, FL

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—George Pappas, Chicago, IL

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
Publishing the information online would allow me to remove some of the eighty-five corporations that are now
listed on my Temporary Boycott List. The six corporations that have already been identified as having taken
advantage of the Citizens United ruling will remain on my Permanent Boycott list for life.
—Darryl Anthony Hall, Stockbridge, GA
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Please ensure that our democracy is free and fair by shining a light on funding for political advertising. The public
needs to know who is spending money to influence U.S. voters in 2012. I want information about how much
money political campaigns spend on advertising at my local stations. I want to know who is paying for these ads.
And I want broadcasters to make this information available online where it can be easily accessed. Broadcasters
enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the communities in which
they broadcast. They can start by putting their political files online, and by fully disclosing the names of both the
front groups that place political ads and the financial interests that bankroll these commercials.
—Cindy Creswell, Vista, CA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Annette Cullipher, Balsam Grove, NC

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Molly Moore, Tucson, AZ

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Martin Bush, Grand Rapids, MI

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Tanya Tibbets, Winter springs, FL

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Steven McLeod, Des Moines, IA
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The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Robert Bolman, Eugene, OR

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Ms. Alisa Quint, San Francisco, CA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Percy Christensen, Burley, ID

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Roger Schnorenberg, Olivehurst, CA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Frank Bartell, Philadelphia, PA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Richard Dockter, St. Augustine, FL
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The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Catherine Dishion, Santa Barbara, CA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—R Brent Palmer, Palmyra, VA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Celia Roberts, Paonia, CO

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Anne Hartman, Shickshinny, PA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Don Schreiber, Johnston, IA

Please ensure the public has information about how much money political campaigns spend on advertising at my
local stations. I want to know who is paying for these ads. And I want broadcasters to make this information
available online where it can be easily accessed.The public needs to know who is spending money to influence U.S.
voters in 2012. Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests
of the communities in which they broadcast. They can start by putting their political files online, and by fully
disclosing the names of both the front groups that place political ads and the financial interests that bankroll these
commercials.
—Cathy Kipp, Fort Collins, CO
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The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Bruce Brown, Palmer, AK

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Haris Ashraf, Fremont, CA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—David Hicks, Walnut Creek, CA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Todd Jonker, Seattel, WA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Jim Carls, Nashville, TN

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—John Staunton, South Bend, IN
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The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Stephen Valdes, bonaire, GA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Richard Marrero, Valley Stream, NY

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Kenneth Dinkins, Fort Worth, TX

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Steven Mitchell, Jersey City, NJ

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Bette Cagen, Pocatello, ID

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Fredrick Koepp, Huntington Beach, CA
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The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—John Sutherland, White Hall, AR

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Ralph Mihelich, Shelby Township, MI

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Peter Schuman, Fountain Valley, CA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Jean Riis, CHARLESTON, SC

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Jim Heath, Aurora, CO

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Amy Nelson, San Antonio, TX
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The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Judith Prowell, Bellevue, WA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—John Gonzalez, Austin, TX

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—John T. Fombang, Humble, TX

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Diane Schmidtke, Tacoma, WA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Barbara Murphy, Plainville, CT

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Deborah Windham, RANCHO MIRAGE, CA
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The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Rebecca Rand, Winter Park, CO

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Wallis Smith, ESPANOLA, NM

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Mary Nibbe, Chicago, IL

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Elisa Abel, Lexington, MA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Pat SWanson, Navarre, FL

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Gerry Peters, Nashville, TN
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The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Vitaly Volmensky, Pacific Grove, CA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Holly Moore, Phoenix, AZ

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—John Walton, santa rosa, CA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Dawn Schlum, Fountain Hills, AZ

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
I personally believe that this is the greatest threat to our Democracy in decades!
—Allen W Brown, aptos, CA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—David Finke, Columbia, MO
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The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Glenda Carper, Normandy Park, WA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Lynne Marko, Kalispell, MT

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Woodrow White, Lancaster, CA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Billie Watkins, Vancouver, WA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Ralph Famularo, Jersey City, NJ

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Elizabeth Soychak, New York, NY
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The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Julie Shelton, Stanwood, WA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Christine Spring, S.F., CA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Roger Ksenich, Clifton Park, NY

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Todd Schoonover, Meadville, PA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Hayley Kahn, Providence, RI

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Anthony Arcure, Fresno, CA
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The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Melanie Maclennan, Asheville, NC

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Marc Woersching, Valley Village, CA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Paula Walker, Seattle, WA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Sue Blake, Seattle, WA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Natalie Carroll, Van nuys, CA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—David C Anderson, city, WA
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The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Robert Manna, hobbs, NM

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Gerald DePass, Ridgefield, CT

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Darcy Skarada, Middletown, CA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
Don't believe those who tell you that citizens don't need to know such things, or aren't interested, or just don't have
time. We do need to know, we are interested, and we will make the time. You have the power to make sure this
information is made available. Use it.
—Kerry Canfield, Portland, OR

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Richard Abel, DUBLIN, OH

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Renny Reep, Seattle, WA
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The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Austin Stahl, Loveland, OH

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Katherine McRitchie, Atlanta, GA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Yew Yew, co.spgs, CO

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Forrest Rode, Seattle, WA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Mary Dawkins, Oakland, CA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Patrick Ryan, Westminster, CO
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The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Carol Newman, Astoria, OR

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Blair Mishleau, Janesville, WI

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Daniel Schlagman, EAST MEADOW, NY

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Don Hergenreter, Arvada, CO

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Brandon W Shewry, Des Moines, IA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—James R Hawken, Portland, OR
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The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Michael Van Riper, Putnam Valley, NY

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Andre Martin, city, MA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Carol Bennett, Glendale, CA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Karen Schymanski, Midland, MI

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Ramzi AbuShakra, Los Angeles, CA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
Please, FCC, realize that our country is now overrun by cruelty, greed, superstition and fear of progress.
—Richard Conn, Fort Collins, CO
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The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Katherine Showalter, Cupertino, CA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Stacie Charlebois, SANTA ROSA, CA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Mr. Michael Logue, Grass Valley, CA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Gertrude Nicolaus, West Allis, WI

Privately-funded attack ads are becoming a major portion of the political information that people receive. We must
know who is funding each ad. PLEASE force the reluctant broadcasters to make this information realistically
available. Tucked away in a file that someone has to go to the station to see...no, that DOES NOT COUNT. Simply
making this information available online should not be a big deal; it should be assumed to be the minimum! Thank
you, Michael Bresler
—Michael Bresler, Providence, RI

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Jon Adam McGalliard, Brooklyn, NY

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Sandra Michael, Scottsdale, AZ

Free Press



The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Ward Stenson, Stockton, CA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Lori Ponder, New York, NY

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Cigy Cyriac, Draper, UT

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Sam King, Palo Alto, CA

We deserve to know the truth! No one should be holding public office won with lies! The public needs to know
who is spending money to influence U.S. voters in 2012. I want information about how much money political
campaigns spend on advertising at my local stations. I want to know who is paying for these ads. And I want
broadcasters to make this information available online where it can be easily accessed. Broadcasters enjoy free
access to our airwaves; in exchange, they’re supposed to serve the interests of the communities in which they
broadcast. They can start by putting their political files online, and by fully disclosing the names of both the front
groups that place political ads and the financial interests that bankroll these commercials.
—Emma Beverage, Austin, TX

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Mark D Hardt, Billings, MT
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The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Karen Norton, Christiansted, VI

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Neil Blumenshine, Mesa, AZ

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—John Cooke, Haverford, PA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Erich Vieth, Saint Louis, MO

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Mary Eichholz, Charlemont, MA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—William Bolton, Hull, MA
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The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing t
he names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—J Gerulski, Sherman, TX

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Bill capps, Portland, OR

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Angla Marie Jansky, Hurst, TX

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Michelle Lefort, Rochester, NY

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Christopher Loftis, Durham, NC

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Marianne Malmstrom, Englewood, NJ
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The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Robert Harriston, Henrico, VA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—D Baker, Eugene, OR

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Brian Eddington, milwaukie, OR

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—David Garrett, Dolan Springs, AZ

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Jerry W Cumbie, Terrell, TX

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Clara Beard, Los Angeles, CA
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The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Nancy Bengtson, Sedona, AZ

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Victor Chiu, wyoming, OH

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Amy Carpenter, Eugene, OR

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Julie du Bois, West Hills, CA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Bill Shockey, Portland, OR

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Rand A Martin, Denison, TX
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The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Rosemary, New Hope, MN

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Don C. Price, Davis, CA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Margaret Carman, Limerick, PA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Margaret Daugherty, ponce inlet, FL

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Ms. j marbury, Redwood City, CA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Jeanne Schlatter, Coshocton, OH
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The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Richard G. Belman, Addison, IL

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Stephen Garza, Moorestown, NJ

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—MaryHelen Horeftis, San Diego, CA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Edith Ogella, Santa Barbara, CA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Craig R. Bailey, San Anselmo, CA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Susan G. Clark, Califon, NJ
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The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Steven Grant, Henderson, NV

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Jim Yarbrough, Newbury Park, CA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Courtney Lewis, anchorage, AK

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Joseph Nelson, Everett, WA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Harry Corsover, Castle Rock, CO

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—David Roadman, Central Point, OR
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The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—M Slotto, Britton, SD

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Hector Torres, Hoboken, NJ

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Suzana Li, Culver City, CA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Carol Bevis, Hanalei, HI

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Paula Wilkins, aurora, CO

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—alondra Schuster, West Hills, CA
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The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Martha Spencer, Brevard, NC

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Audrey Franklin, Brighton, CO

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Jonathan Thomas, Saint Michael, MN

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Winfield Schmitt, Lisbon, CT

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—360-491-8261, Olympia, WA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Donald Kingsley, port angeles, WA
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Make broadcasters provide information about political advertising in "public inspection files" online! The FCC has
proposed fixing that by requiring broadcasters to make this financial information available online. But the agency
won’t act unless it hears from you: The public needs to know who is spending money to influence U.S. voters in
2012. I want information about how much money political campaigns spend on advertising at my local stations. I
want to know who is paying for these ads. And I want broadcasters to make this information available online where
it can be easily accessed. Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the
interests of the communities in which they broadcast. They can start by putting their political files online, and by
fully disclosing the names of both the front groups that place political ads and the financial interests that bankroll
these commercials.
—Jared Pendak, bradford, VT

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Donald Di Dia, New Port Richey, FL

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—John Sinner, Los Angeles, CA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Alan Journet Ph.D., Ashland, OR

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Bridget Striker, Oakland, CA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Arline Mathews, Chatsworth, CA
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The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to ouu r airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Steve Steinhoff, Madison, WI

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Albert Gauna, Trinidad, CO

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Holly Cohen, Brewster, NY

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Mary G. Maxton, Centerville, OH

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Janice Dlugosz, Beachwood, NJ

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Gary J Creel, Modesto, CA
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The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—David Dumas, Florence, OR

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Lewis Bloom, denver, CO

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Michael Gosline, city, AZ

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Robert Keller, Parsippany, NJ

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Martin Krupp, Tinton Falls, NJ

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Marjorie McNae, Oak Harbor, WA
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The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Irma Gardiner, Brewster, NY

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Brad Hubbell, Fairfax, CA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—James Button, Lafayette, CO

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online or in the ad itself where it can be easily
accessed. Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—David Hiebert, Scottdale, PA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Michael Lampi, Bellevue, WA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Michael Davock, Bainbridge Is, WA
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The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Peter J. Giannini, Lincoln, NE

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Alisa McMahon, Scottsdale, AZ

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Franco De Nicola, Pittsford, NY

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Ben Blanding, Lynnwood, WA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—James Konwinski, Petaluma, CA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Barbara Consbruck, Sylmar, CA
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The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Maureen Pheley, 97525, OR

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Charlene Lauzon, Lynnwood, WA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Ernest A. Canning, Thousand Oaks, CA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Gary Butterworth, Moorpark, CA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Greg Rosas, Castro Valley, CA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Joanie Laine, DESERT HOT SPRINGS, CA
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The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—David B Butler, Ormond Beach, FL

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Thomas Blakeslee, Westlake Village, CA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Bernie Hovden, Sebastopol, CA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Shirley Romaine, Great Neck, NY

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Sandy Ruhland, Minneapolis, MN

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Rodney Brown, Spartanburg, SC
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The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—bill/nancy Salvo/Hearne, Appleton, ME

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Richard J Derespina, Brooklyn, NY

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Judith O'Callaghan, Deer Isle, ME

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Matt Dulin, JACKSON, WY

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Mary Harmon, Broken Arrow, OK

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Roy E. Tuckman\, Los Angeles, CA
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The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Julaine Roberson, Washington, GA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Ken Ledenbach, Hawthorne, CA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Cate White, Manteca, CA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Helen Cox, Boston, MA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—David and Caryl Browne, San Francisco, CA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Ken Sipel, San Francisco, CA
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The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Robert Leo Ramczyk Jr., Brown Deer, WI

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Ashley Lyon, murfreesboro, TN

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Emilio M. Sanzano, pembroke pines, FL

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Irena Schlossnagel, El Cajon, CA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Craig Person, Fairport, NY

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Linda T. Minton, San Antonio, TX
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The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Christopher Quinn, Madison, WI

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Mark A. Weiss, Roswell, GA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Keith Ross, Battle Ground, WA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Michael Chastain, Longmont, CO

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Mary Ellen Hasbrouck, Mountain View, CA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Cassandra Treppeda, Elmsford, NY
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The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Steve Lombard, Encino, CA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Michael Weaver, CHICAGO, IL

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Adam davis, Savanah, GA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Charles Cassels, Montgomery, AL

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Theodore Voth Voth III, Madison, WI

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Rick Giovinazzo, Los Angeles, CA
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The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Sharon Paltin, Laytonville, CA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Jesse Kirkham, Danville, IN

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Virginia Miller, Coral Gables, FL

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—David Whitaker, Malakoff, TX

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Matt Renner, Maplewood, MO

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Tom Roberts, fresno, CA
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The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Beth Darlington, Poughkeepsie, NY

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Alice McGough, Mashpee, MA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Christopher Dugan, Denver, CO

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Tina Gallaway, Harrisburg, PA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Robert Pann, Los Angeles, CA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Diana Martinez, Sacramento, CA
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The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Linda Mooney, Flagstaff, AZ

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Wallace Iimura, Cupertino, CA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Claudia Ness, Phoenix, AZ

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Eileen Ruski, Decatur, IL

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Andrew Harmon, Rancho Mirage, CA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Kevin Moore, irondale, AL
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The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Doyle Warren, Brooklyn, NY

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Barbara Rocchio, Lords Valley, PA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Lois Frankel, Ewing, NJ

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Pedro Rodriguez, Miami, FL

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Leslie Burpo, Eugene, OR

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Roberto Romo, San Francisco, CA
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The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Christine, Kent, WA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Thea Constantine, portland, OR

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Rose TRoyer, Morrisville, NC

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Gil Grant, Deerfield, IL

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Christopher J. Barry, Durham, CT

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Malcolm Taylor, Anacortes, WA
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The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Steve Dodson, Chicago, IL

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Michael Mitsuda, Fremont, CA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—John Gunn, Coronado, CA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Barbara Waite, Georgetown, TX

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—BenRifkah Bergsten-Buret, Seattle, WA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Mr. Bruce Ewert, Bend, OR
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The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Julian Ricardo, Brooklyn, NY

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Peter Kokoros, Astoria, NY

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Robert Slavik, San Diego, CA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—James L. Wellington, florence, OR

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—John Gunn, CORONADO, CA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Michael Partsch, Dublin, CA
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The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Kathy K Garr, Spokane, WA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Tory Johnson, Visalia, CA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Anna Vogel, Captain Cook, HI

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Jill Ferguson, Milwaukee, WI

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Rich Jagodowski, Tucsdon, AZ

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Maryellen Redish, Palm Springs, CA
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The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Cynthia Fischer, West Chester, PA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Alan Willard, Middleton, WI

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Janis O'Brien-Nelson, Long Beach, CA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Stanley Jefferson, Palo Alto, CA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Bill Jackson, Mesa, AZ

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Adam Levine, Seattle, WA
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The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Paul Wierzbicki, Tucson, AZ

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Mark Huisenga, Springfield, OR

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Lauren Bryant, La Crescenta, CA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Hildegard F. Hix, Arvada, CO

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—William Eley, chicago, IL

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Kevin Hickman, Concord, CA
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The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Heyward L. Nash, MPLS, MN

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Corrie Eichler, Laguna Niguel, CA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Lisa Fredsti, Venice, CA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Michelle Krueger, Merrillville, IN

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Judith Alter, Los Angeles, CA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—john Cunningham, pittsburgh, PA
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The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Steve Jensen, Hermosa Beach, CA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Jay R. Strand, Seattle, WA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Robert Sullivan, Manhattan Beach, CA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Paul James Ordway, Eugene, OR

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—John Kottage, Novato, CA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Kenneth Bergman, Ashland, OR
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The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Kenneth Walsh, Dickson City, PA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Jack Rubinsohn, Bethlehem, PA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Therese Gorman, Hillsboro, OR

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Esther Massimini, Phoenix, AZ

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Patrick Moore, Norman, OK

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Darlene Yamrose, Minoa, NY
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The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Ron Nilson, Vancouver, WA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Kat Seis, Phoenix, AZ

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—David Newby, Madison, WI

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Whitney Files, Brooklyn, NY

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Mary A Carroll, Chicago, IL

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—John Cerullo, Margaretville, NY
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The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Richard Gill, Victoria, TX

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Ken Greenwald, Santa Monica, CA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Kirsten Barquist, Rohnert Park, CA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Richard Patenaude, Hayward, CA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Brad Peterson, Fort Edward, NY

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Gene Masters, Huntington, WV
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The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Ruth Newman, Sebastopol, CA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Kamran, los angeles, CA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Joey Leftow, New York, NY

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Jennifer Boettiger, Bellevue, WA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Beth Schermer, Phoenix, AZ

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Alex Osborne, baton rouge, LA
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The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—David S. Wheeler, Storrs, CT

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Alan Day, Albuquerque, NM

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Jill Blaisdell, La Canada, CA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Carolyn Maxwell, Houston, TX

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—David A. Young, SEATTLE, WA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Duval Philip, Hamburg,
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The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Dan Hanna, Atlanta, GA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Julie McCarthy, Westminster, CO

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Mr David Sherman, Santa Rosa, CA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Edgar N.Valderrama Sr., New Braunfels, TX

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Pat Moore, Norman, OK

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—william Bernstorff, san diego, CA
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The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Lisa Harrigan, San Jose, CA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Cameron Bennett, Nashville, TN

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Joshua Castaneda, Los Angeles, CA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Monica Dahlby, uppsala sweden, TX

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—James F. Britton, Sheridan, OR

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Sarah D. Springett, Rochester, NY
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The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Adam Thomas Carr, Bowling Green, KY

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—David Straus, Gardiner, NY

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Wesley Pan, Simi Valley, CA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Kathleen Wade, Wailuku, HI

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—John Imler, Tacoma, WA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Eileen Greenwalt, Walla Walla, WA
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The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Anthony Buch, Seattle, WA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Tony Prokott, Minneapolis, MN

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Nathan Gimbol, Corvallis, OR

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Victor Azanza, Olympi, WA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Travis Goss, Seattle, WA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Laurence Mirels, San Jose, CA
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The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Ray Bellamy MD, tallahassee, FL

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Ken Keith, Cleveland, OH

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Reuben Branfman, Santa Monica, CA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Mark Hull-Richter, Santa Ana, CA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Floyd Prince, Inglewood, CA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Nicole Green, Shoreline, WA
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The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Michael Kast, Panorama City, CA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Meagn Lorraine Schmall, cheney, WA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—JT Brown, Mill Valley, CA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Gayathri Ramanathan, minneapolis, MN

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Lynne St. John, Santee, CA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Jose Miguel Pacheco Gale, San Juan, PR
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The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Mark Beckwith, Berkeley, CA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Garth Johnson, Olympia, WA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Phoenix Boulay, Jamaica Plain, MA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—James D Johnson, Memphis, TN

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—James Conway, Rochester, MN

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Caro Liu, Philadelphia, PA
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The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Judi Poulson, Fairmont, MN

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—David Sizemore, Albany, GA

In a democratic, open and transparent society, the public has the right to know who is spending money to influence
U.S. voters in 2012. Information about such as how much money political campaigns spend on advertising at local
stations and who is paying for these ads. Broadcasters should make these information available online where it can
be easily accessed. Broadcasters enjoy free access to airwaves; in exchange, they’re supposed to serve the interests
of the communities in which they broadcast. They can start by putting their political files online, and by fully
disclosing the names of both the front groups that place political ads and the financial interests that bankroll these
commercials.
—Vu Nguyen, Houston, TX

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Rene Thompson, Covington, KY

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Gary N. Granat, Palisade, CO

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Jon Silver, Portola Valley, CA

Free Press



The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Cynthia Pierson, Louisville, KY

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Tamar Raine, Oakland, CA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Sheri Archey, Canby, OR

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Roger Even Bove, West Chester, PA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Michael Kennedy, Allyn, WA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
Frankly, I am concerned about a Plutocracy arising and drowning out real democracy. The old system of news
outlets competing to ferret out facts and news appears to be disappearing. I realize that today's economics has put a
strain on newspapers, and that some giant corporations span different media venues, resulting in more captive
audiences. with an overall concentration of control of reporting in some instances. It is at this time then that the FCC
must at least make the broadcasters inform the public, through internet access, of the people and corporations
behind the ads, especially the attack ads -- on a real time basis. The public, and those who would inform the public,
needs this information in time to consider the voting options -- not after the elections are over. Your responsibilities
are heavy. Our country's future is at stake.
—Rodney Batts, New York, NY
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The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Ted Ganger, ,

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Jason Husby, minneapolis, MN

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Rachel Rivera, San Antonio, TX

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—William S Herz, Bend, OR

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Douglas Bender, Redondo Beach, CA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Michael Volodarskiy, Lawndale, CA
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The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Tracy S Troth, Pearl, MS

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—James Mundy, Inglewood, CA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Dennis Jackson, Norco, CA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Francis E. Quinn, Bandon, OR

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Bitsy gorman., San antonio, TX

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Dallas Hodgson, cupertino, CA
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The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Sean Bailey, Seattle, WA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Paula Xiberras, hobart, LA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Johnny Stroud, Wichita, KS

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Julia Wellman, Hanover, PA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Mare Wahosi, Port Orchard, WA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Bryan E. Snuggs, Greenville, SC
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The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Patrick McCarthy, Queen Creek, AZ

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—James Brewer, Post Falls, ID

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Dina Jacir, Amherst, MA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Deo Schlupp, Arvada, CO

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Sharon Nicodemus, Sacramento, CA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Elizabeth Groscost, Cottonwood Heights, UT
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The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Brent Bartlett, Bellevue, WA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Dawn Stanger, Underhill, VT

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Steven Hibshman, Foster City, CA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—F Russell Mullaly Jr., Easton, MD

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Margaret Chapman, Santa Barbara, CA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Laura Sturdevant, North Las Vegas, NV
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The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Andrew Poling, Naperville, IL

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Jerry K F Chilson, Enumclaw, WA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; IN EXCHANGE, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by getting honest and putting their political files online, and by
fully disclosing the names of both the front groups that place political ads and the financial interests that bankroll
these commercials.
—Douglas Trout, Lawrence, KS

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Jack LaMonica, Pisgah Forest, NC

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Dan Laes, Green Bay, WI

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Taktuk Miller, Fairbanks, AK
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The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Tracey Whitney, North Hollywood, CA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Caryl F. Burnett, Mena, AR

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Robyn Cleaves, Tacoma, WA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—John Rokas, Eastpointe, MI

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Richard L. Burnett, Mena, AR

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Jordon Krain, Los Angeles, CA
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The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Maryann Kennimer, mineola, TX

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Scott Strohmeier, Arvada`, CO

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Marvin C Gentz, Ukiah, CA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Elizabeth Fannin, Columbus, OH

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Sakura Vesely, Martinez, CA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Carol J Lapetino, Downers Grove, IL
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The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Rohan Sabnis, Claremont, CA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Stephan Sears, Sunnyvale,, CA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—C, Brush Prairie, WA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Thomas Tizard, Kailua, HI

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Candy Bowman, Sacramento, CA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Stephen P. French, Middleville, MI
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The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Eric Turk, North Hills, CA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Fred Boesl, Eden, NY

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Robert T Collier, bensalem, PA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Misty L Sims, Goddard, KS

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Christiane Fitzgerald, Woodland Hills, CA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Jeffrey Massey, Republic, MO
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The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Timothy John Ryan, St. Louis, MO

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Diane Steitz, Glen Ellyn, IL

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Jeff Boggs, Youngstown, OH

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Joseph Szabo, Los Angeles, CA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Michael Charnes, Ukiah, CA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—James Benton, Jonesboro, AR
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The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Cathy Galligan, New York, NY

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Don Goldhamer, Oak Park, IL

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Daniel Duncan, Salt Lake City, UT

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Terry Volkirch, Renton, WA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Christopher Divelbiss, Fresno, CA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Gene and Dori Peters, Mitchell, SD
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The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Walter Bruun, Glen Ellyn, IL

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Lisa Mastalier, Sterling heights, MI

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Dr. Baba Kofi A Weusijana, Seattle, WA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Keaton White, Denver, CO

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Patrick Taylor, Delray Beach, FL

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Judy Cooke, mount holly, NJ
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The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
Free communication is the bedrock of democracy. Please do the right thing.
—Vernon Belanger, Philo, CA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Robert McCoy, Lebanon, OR

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Dottie Miller, Boynton Beach, FL

The U.S. was founded on the principle that the government exists for the welfare of the people - not the opposite of
that which has horrifyingly come to be. The government needs to be accountable. The public needs to know who is
spending money to influence U.S. voters in 2012. I want information about how much money political campaigns
spend on advertising at my local stations. I want to know who is paying for these ads. And I want broadcasters to
make this information available online where it can be easily accessed. Broadcasters enjoy free access to our
airwaves; in exchange, they’re supposed to serve the interests of the communities in which they broadcast. They
can start by putting their political files online, and by fully disclosing the names of both the front groups that place
political ads and the financial interests that bankroll these commercials.
—Louise Pender, los altos hills, CA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Robert Fingerman, Monteagle, TN

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Ruth Maguire, Berkeley, CA
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The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Richard Blakemore, Mariposa, CA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Mrs. and Dori Gene and Peters, Sun City, AZ

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Molly Noone, Chandler, AZ

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—John Carruth, Brighton, CO

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Tim Burns, Federal Way, WA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Justin Buie, federal way, WA
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The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Cindy Scalf, Madison, TN

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Marie Gorsline, New York, NY

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Arnold Duncan, Lithonia, GA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Candy LeBlanc, Sacramento, CA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Alan Thomas, Miami, FL

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Kate Daniel, Benson, AZ
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The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Bill Weston, Jenison, MI

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Twyla Meyer, Pomona, CA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Denise Merino, Elm Grove, WI

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Douglas Fresch II, Mineral Point, PA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Tim Paul, Chicago, IL

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Melanie Keeling, Dallas, TX
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The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Christopher Hoyt, San Bernardino, CA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Garrett Glendinning, Santa Barbara, CA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Cheryl Roberts, Charleston, SC

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Michael I Smith, Anaheim, CA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Mario Rivera, La Joya, TX

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Roy Henock, Eureka`, CA

Free Press



The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Scott Needham, manly, CA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—M Loftus, Kihei, HI

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Jerry Williams, city, OK

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—E James Nedeau, Muskegon, MI

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Eric Montgomery, Valley Falls, KS

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Gerald Kamke, Lisbon, ME
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The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Darlene Lovell, Bakersfield, CA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Judy Ladd, Hot Springs, AR

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Jeremy Saunders, East Greenbush, NY

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—PK Doyle, Chicago, IL

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Jae Yun, Ramsey, NJ

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—James R Arnold, Penngrove, CA
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The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—RO Mitts, East Lansing, MI

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Bartholomew D. Anello Jr, Perkasie, PA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Barbara Whitney, Shoreline, WA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—BJ Herbison, Bolton, MA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed. You can no
longer remain complicit in these misleading campaign tactics - this type of deception destroys the democratic
process, and undermines the voters ability to recognize and elect competent representatives. Broadcasters enjoy free
access to our airwaves; in exchange, they’re supposed to serve the interests of the communities in which they
broadcast. They can start by putting their political files online, and by fully disclosing the names of both the front
groups that place political ads and the financial interests that bankroll these commercials.
—Daniel Doty, Santa Monica, CA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Larry Stotts, hutchinson, KS
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The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—William Erickson, Chatsworth, CA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Kathleen Miller, Putney, VT

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Larry L. Watson, Salem, OR

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Paul Rubin, Roswell, GA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Fed Up, San Francisco, CA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Elsa Schafer, Belmont, CA
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The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Steven Stave, Doylestown, PA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Melissa Hughes, stockton springs, ME

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Joe Schmit, Pleasanton, CA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Jeff Horne, Portland, OR

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—David Montejano, warner robins, GA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Wendy Berninger, Niskayuna, NY
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The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Matt Miller, Owen, WI

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Audra Harding, Tucson, AZ

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Roger Bair, junction city, OR

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Joseph Arrabito, Staten Island, NY

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Noah Tenney, Oakland, CA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Shinann Earnshaw, Bend, OR
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The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—John S Cheney, Henderson, NV

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Marcia Preston, Gahanna, OH

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Claire Bynum, Tallahassee, FL

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Peter McGuinness, muscatine, IA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Robert Haenselman, Denver, CO

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—William Brewer, Owego, NY
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The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Laura Walker, Silverdale, WA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Anna V Ilkka, Madison, WI

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Jeff Erwin, Chalfont, PA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—J Gau, Worcester, MA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Allen Mellen, New York, NY

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Thomas Tripp, Brewer, ME
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The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Michael Fergot, New York, NY

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Steve Clasen, white bear lake, MN

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Deb Friedman, Takoma Park, MD

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Alan Stein, Fresh Meadows, NY

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Paul Irvine, Kenosha, WI

The public needs to know who is spending money to influence U.S. voters in 2012. I understand that you can't
overturn Citizen's United, but you CAN require that we see who's spending unlimited money on attack adds ... I
want information about how much money political campaigns spend on advertising at my local stations. I want to
know who is paying for these ads. And I want broadcasters to make this information available online where it can
be easily accessed. Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the
interests of the communities in which they broadcast. They can start by putting their political files online, and by
fully disclosing the names of both the front groups that place political ads and the financial interests that bankroll
these commercials.
—(Paul) Spencer Dawkins, Allen, TX
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The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Christian P. Schneider, ELYSBURG, PA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Jackie Blem, Denver, CO

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Mailene Shipe, Arleta, CA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Robert Hutson, Maple Valley, WA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Mary Wall, Garden City, NY

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Thomas & Suzanne Devers, Union, OH
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The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Stephen Patrick Farmer, Portsmouth, OH

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Mary B. Schneider, Elysburg, PA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Katherine Sotol, Seattle, WA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Timothy E. Trent, Middletown, OH

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Julie Merklin, Manhattan, KS

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Tod DeVeydt, Sullivan, MO
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The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Stan Moore, North Manchester, IN

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Grace Carrow, Imperial, MO

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Steve Clasen, saint paul, MN

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Galen Isringhausen, Greenville, IL

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Amy Perrin, Clarmeont, NH

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Paul Moss, White Bear Lake, MN

Free Press



The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Sandra Hughes, Medina, OH

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Ken Johnson, LINCOLN, NE

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Robert C. Moyer, Randolph, VT

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Brendan Peabody, Clifton Park, NY

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—John Kinney, Orlando, FL

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Robert Gowin, Edison, NJ
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The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Joann Butkus, chicago, IL

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Ms. Deborah Massa, Newburyport, MA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Craig Silbert, Hilltown, PA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Jeanne Marshall, Madison, WI

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Burns Lollar, Auburn, AL

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Denise Olsen, Belmont, WI
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The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Jennifer Pritchard, Fostoria, OH

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Larry E. Mace, Spokane, WA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Will Warner, Wesley Chapel, FL

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Valentin Gorski, flourtown, PA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Brad Cornell, Wolcott, VT

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Eddie Taylor, Tryon, NC
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The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—David Bidgood, Independence, MO

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—John Rockwell, Madison, CT

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Roxy A McDonagh, Anchorage, AK

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Jack Couch, Sacramento, CA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Wanda Stapleton, Oklahoma City, OK

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Elizabeth Lupinacci, East Brunswick, NJ
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The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Dr. bruce combs, Williamsburg, VA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
It's also time that negative political advertising be governed by the mandate of "Show me the proof". Freedom of
speech does not include freedom to lie.
—John Silvia, Little Compton, RI

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Evan Fulmer, Merrimack, NH

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Karen Holler, stanardsville, VA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Evan Beattie, Irvine, CA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Gerald Church, Ashland, OR
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The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Mike Koenig, Thurmont, MD

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Mr. Robert Cannity, Warwick, RI

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Ted Fleming, Vancouver, WA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Leon Nagler, Wellington, FL

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Gary J Dolinshek, Rochester Hills, MI

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Debra Brown, Kalamazoo, MI
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The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Robyn Blakely, Asheville, NC

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Robert Cole, Louisville, KY

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Michael Hurley, QUINCY, MA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Sue Liggett, Berryville, VA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Daniel Bartkewicz, Port Monmouth, NJ

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Craig R. Webster, Brookfield, MA
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The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Mark Lukens, Duncannon, PA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Alvin, mansfield, TX

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—H Buhl Kent, Glastonbury, CT

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Raymond Paul Dow, LAKE TOXAWAY, NC

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Abigail Howes, Berkley, MA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Michael T. Frank, Viroqua, WI
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The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Michael Menard, Gurnee, IL

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Patsy Shafchuk, San Antonio, FL

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Marius Carriere, Memphis, TN

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Kris Head, Garden Grove, CA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Roel Cantu, Mission, TX

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Kathleen Hayes, Jefferson, ME
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The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Joseph J Ralicki, Hamburg, NY

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Michael Anderson, Bellevue, WA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Kevin A. Schmidt, Mill Creek, IN

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Karl Hunting, South River, NJ

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Max Maven, Hollywood, CA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Sandra Mikulich, Sugar Creek, MO
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The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Elaine Hammond, Hampton, VA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Scott Dulas, Duluth, MN

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—John Phillips, St. Louis, MO

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Ms. carol Waldon, Frisco, TX

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Alice Berigan, Ord, NE

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Anna Seitz, detroit, MI

Free Press



The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Victor Claude Pirtle, Iowa City, IA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Roy Fernanedez, Andover, NJ

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Daniel Pray, San Marcos, CA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Dave, Albany, OR

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Robert Salamone, Bushkill, PA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Ken Pipkin, Plano, TX
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The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Mark Alexander, Fredericksburg, VA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Paula Kraus, Westland, MI

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Scott Gettle, Lebanon, PA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Kenneth Schilling, Grand Rapids, MI

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Peter Sims, New York, NY

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Kevin Dail, Rockaway, NJ
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The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Dan Cornwell, Madison, WI

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Linda Hipsher, ANDERSON, SC

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Stephen Katz, Mansfield, CT

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Charles M Northrip, Seattle, WA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—David Foreman, Reno, NV

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Chrysalis Wild, Orono, ME
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The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Tom Ware, Lewisville, TX

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—David Pangburn, Cape Coral, FL

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Ryan Patterson, Macon, GA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Clarence Berry, Schertz, TX

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Ruthann Ovenshire, Minneapolis, MN

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Rossen Vassilev, Delaware, OH
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The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Cheryl Byers, Clewiston, FL

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Daniel Robin J. & Sanchez, Crossville, TN

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—George Walberg, Fayetteville, WV

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Tom Wright, Hardy, AR

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Corey Mesler, Memphis, TN

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Marlen Ortega Cruz, Chicago, IL
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The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Terry Haire, Wylie, TX

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Dana Hershkowitz, Brooklyn, NY

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Susan Schesnol, Scottsdale, AZ

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Jon Camp, Rochester, MN

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Stephen Nickels, Simpson, IL

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Jeffrey Schesnol, Scottsdale, AZ
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The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Ellen Kirshbaum, Brooklyn, NY

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—John M. Henrietta, Charlottesville, VA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—M Gemmill, Federal Way, WA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Mark Buckingham, Westerville, OH

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—James Fishgold, Phoenix, AZ

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Marilyn Scherfen, Atlantic Highlands, NJ
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The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Marion Buehler, Brevard, NC

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—David Hilkes, Chicago, IL

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Curt and Byoung Barnes, New York City, NY

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Joyce Rouse, Independence, VA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Alex Cielo, Hartford, CT

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Bob Burrows, Greenfield, IN
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The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Deborah N. AbdulRahim Ph.D., E. Cleveland, OH

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Ronald Shull, Lexington, KY

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Gloria Sappier, Pikeville, TN

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—James Burks, Wyndmoor, PA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Patrizia Di Lonardo, guilford, CT

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Linda Crawford, Chicago, IL
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The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Richard Han, Ann Arbor, MI

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Donna Acerra, Bethlehem, PA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Mark Donaldson, Melbourne, FL

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—David Guleke Jr., Chester, PA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—David Tarnowski, Lostant, IL

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Ms. Nancy Deauville, Durango, CO

Free Press



The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Keith Matheny, Sagamore Hills, OH

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Kathy Miller, Long Beach, CA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Michael Lucko, Schererville, IN

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Ron Maynard, Melbourne, FL

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Kirk Preston, glen allen, VA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Sandy Cohen, Brighton, MA
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The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who
(person/people/corporations instead of those cheesy "Americans for Security" bogus cover names) is paying for
these ads. And I want broadcasters to make this information available online and posted in the advertisements in
legible print or stated in the radio/tv/video commercials where it can be easily accessed. Broadcasters enjoy free
access to our airwaves; in exchange, they’re supposed to serve the interests of the communities in which they
broadcast. They can start by putting their political files online, and by fully disclosing the names of both the front
groups that place political ads and the financial interests that bankroll these commercials.
—Donald Ptak, delevan, NY

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Knute Rondum, Warren, NJ

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—J Pritschet, hudson, WI

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Mark Boone, Sarasota, FL

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Myron Buker, city, IL

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—LyVonne McAdoo, Atlanta, GA
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The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Wilhelmina Somers, Harrisburg, PA

The public must know who is spending money to influence U.S. voters in 2012. Without such knowledge, the
system of voting becomes an exercise in impotence. What we really need is information about how much money
political campaigns spend on advertising at my local stations. Broadcasters should make this information available
online where it can be easily accessed. Awareness of funding of ads at the local level gives the needed boost to civic
awareness that makes elections something other than pro forma acts of citizenship. Broadcasters would thereby
serve community interests in exchange for the free access to our airwaves that they enjoy. They could begin by
putting their political files online, and by fully disclosing the names of both the front groups that place political ads
and the financial interests that bankroll these commercials. Such transparency might really revitalize the entire voting
process.
—Anne Holder, El Paso, TX

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—nicolas a LOPEZ, NORTHVILLE, MI

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Jane E. Roe, Rhinelander, WI

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Sherry Luciano, denver, CO

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Dave Morris, Sequim, WA
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The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Dwight Fellman, st. louis park, MN

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Meredith Geoghegan, Glen Cove, NY

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Carolyn C. Faille, Enfield, CT

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Chuck Conner, New York, NY

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Gloria Immel, Hobart, IN

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Aaron Ramsdell, houston, TX
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The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Timothy Miller, cottage grove, WI

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Tracy McDonald, rumson, NJ

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—D McCaig, Naples, NY

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Gary Moore, cranston, RI

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Betty Gelinas, Fitchburg, MA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Elizabeth Rappaport, Merrick, NY
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The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Bob Witmer, Gainesville, FL

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Francis Colquhoun, canandaigua, NY

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Stephen Brown, palm bay, FL

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Kathleen Miller, Wilkes-Barre, PA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—John H Anderson, San Diego, CA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Donald F. Dyer, Clio, MI
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The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Deborah Dissette, SLC, UT

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Tarjei Smith, Linden, NJ

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Andrew Cleveland, Detroit, MI

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Jeremy French, Pennington, NJ

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Harry Scholten, Vermillion, SD

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Del D. Gomes, Southington, CT
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The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Victor Mazzeo, Berwyn, IL

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—A Waksman, Philadelphia, PA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Geoffrey Lizotte, Wilmot, NH

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Louise Farm, Beverly Hills, CA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—John Hughes, West Linn, OR

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—James Crist, Marathon, FL
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The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Donald Landers, jacksonville, AL

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Mark Zimmermann, Omaha, NE

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Karen Robbins, NY, NY

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Travis Hurt, Sugar Hill, GA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Deborah Lopez, Oxford, MI

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Kierstin Schmitt, Corvallis, MT
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The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Stephen Battis, Middleboro, MA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Maureen Mccormick, Jacksonville, FL

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Jared Slain, Mattawan, MI

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Greg Rich, Shawnee, KS

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Terra Hadley, Ferndale, WA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Daveretta Heintz, Tahoma, CA
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The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Don Regan, Antioch, IL

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Gerald Flakas, Delafield, WI

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Tammy Lettieri, Deerfield Beach, FL

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Darlene Harris, denton, TX

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Keno Menechino, Crestone, CO

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Gerald Radus, Coal Center, PA
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The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Robin Tishler, Pleasantville, NY

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Billy Carr, Gainesville, FL

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—William Jaskowiak, Eau Claire, WI

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Ronald Cohen, Princeton, NJ

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Mark Morano, Allston, MA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—David A. Molnar, tampa, FL
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The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Karen Spradlin, Jacksonville, AL

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Brian L. Gunn, Auburn, WA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—John O'Rorke, Frostburg, MD

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—John Back, Barryville, NY

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Laura Greene, philadelphia, PA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Steve Farkash, Rio Rancho, NM
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The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Gordon Harwell-Spaulding, Madison, WI

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—William Vickstrom, Plymouth, MA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Daniel Gehlsen, Dell Rapids, SD

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Judy Cooper, Kennebunk, ME

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Amy Dingman, albuquerque, NM

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Jerry and Jancie Saxton, Placitas, NM
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The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Willa Porter, DANA POINT, CA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Reed Adams, ft myers, FL

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Jay Milner, JOHNSON CITY, TN

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Amy Greene, Bradenton, FL

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Jan Ross, Swannanoa, NC

The public needs to know who is spending money to influence U.S. voters in 2012. I would like information about
how much money political campaigns spend on advertising at my local stations. I would like to know who is
paying for these ads. And I want broadcasters to make this information available online where it can be easily
accessed. Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests and individuals that bankroll
these commercials. The voting public needs full transparency in all facets of our election process.
—William Cardinal, Rose City, MI
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The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Michael Cowett, san antonio, TX

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Mary Shurtleff, Newberg, OR

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Daniel Padilla, Orlando, FL

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Mary Beth McAndrew, prospect park, PA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Rhonda Lawrence, Magalia, CA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—John Dierig, Loveland, OH
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The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Julie Parisi Kirby, Woodstock, NY

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
—Beth Bendavid-Val, jamaica plain, MA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Mike Griffith, Pikeville, TN

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Gaia Quay, Portland, OR

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Chuck Rohrer, Seattle, WA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Vincent Geier, Lebanon, PA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Luis Santiago, orlando, FL
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The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Darla Horman, Columbia, MO

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—John J. Reichertz, Waukesha, WI

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Beto Defreitas, Chicago, IL

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Mark Barkan, Briarwood, NY

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Chuck Kunz, oshkosh, WI

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Richard Jackson, Eatontown, NJ
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The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Peter Silver, Gainesville, FL

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Jeff Ramsey, South Burlington, VT

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Peter Doherty, Brooklyn, NY

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Peter Doherty, Brooklyn, NY

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Grant Kothiringer, Pittsford, NY

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Jade Kelley, durham, NC
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The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—T Edick, dimondale, MI

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—R Sam Smith, Hendersonville, NC

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Mary O'Neil, San Francisco, CA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Donald Murphy, Dearborn, MI

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Woody Grinstead, Tacoma, WA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Todd Slaughter, Irving, TX
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The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Adrienne Naylor, Cambridge, MA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Rebecca Lavine, Cambridge, MA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Tom Snyder, Brevard, NC

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Stephen E Schamle, Mission, KS

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Sharon Bull, Delray Beach, FL

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Betty Tuchman, Boca Raton, FL
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The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Jeanne Hobbs, Tucson, AZ

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Aleta Jupille, Montrose, CO

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Bartlett Harvey, littleton, MA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Ralph Wyman, Minneapolis, MN

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Arnold Kotler, Paia, HI

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Bernard Smith, Virginia beach, VA
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The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Roy S Gibson, Saint Petersburg, FL

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Nelleke Bruyn, Indianapolis, IN

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Ted Neumann, Altamont, NY

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Ken Harter, Northfield, MN

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Carol Scherpenisse, Spring Lake, MI

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Roy Sowers, rochester, NY
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The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Mark F Sullivan, Amherst, MA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Delia Daba, Kenosha, WI

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Boril Radoykov, Santa Fe, NM

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Charles Robinson, Glassboro, NJ

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Loree St. Claire, Tualatin, OR

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Paul Heiser, Madison, WI
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The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—John David Riechert, Savannah, GA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Rossella Aquila, Jersey City, NJ

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Jermaine Smith, Minneapolis, MN

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Florence Kelly, San Francisco, CA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Ken Schulman, mundeleini, IL

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Virginia L. Adams, Lorain, OH
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The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Rachel Bauer, Memphis, TN

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Eric Bindler, Bloomington, IN

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Tisha Le Rose, Albuquerque, NM

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Pete Chaviano, Tallahassee, FL

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Peter Luichinger, Fort Wayne, IN

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—David McCormick, Dallas, TX
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The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Maranda Modeen, Ramsey, MN

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Seda J. Collier, Eugene, OR

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—John Lauritzen, old monroe, MO

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—R Dwayne Ramey, Nolensville, TN

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Lynn Metelits Sherrick, Van Nuys, CA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Howard Gordon, Erdenheim, PA

Free Press



The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Todd Provost, Manville, RI

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Regina Walther, new lebanon, NY

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Timothy Lippert, Martinez, CA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—John Meehan, Winnetka, CA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Celia Ludi, Santa Fe, NM

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—John Six, Middletown, PA
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The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Lori Covell Troncoso, Rio Rancho, NM

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Roger, Waterville, KS

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Mary Jo Baumgartner, Peebles, OH

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Wendy Osserman, NY, NY

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Linda Richard, beverly, MA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Mary Housel, NEW PROVIDENCE, NJ
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The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Daniel Valverde, Forest Hills, NY

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Horace Lee, Matteson, IL

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Sara Wollan, West Lafayette, IN

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—David Burke, Bergen, NY

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Jonathan Carman, Lenexa, KS

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Dana Bleckinger, Portland, OR
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The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Vickie McAlister, Eugene, OR

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Bryan Zinschlag, La Crosse, WI

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—James Skalsky, Athens, OH

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Henry Rauchweld, Wyckoff, NJ

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Cheryl Samuelson, davie, FL

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Suzanne Michael, Clio, MI
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The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Mark Jolly, New York, NY

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Ali Jaffery, Trumbull, CT

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Joseph Monbeck, Wapakoneta, OH

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Daniel Homan, Gainesville, FL

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Avery Walker Roberts, Tampa, FL

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Dr. Dorothy Cinquemani, Largo, FL
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The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Janet McKinney, Bow, WA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Pete Morabito, youngstown, OH

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Nancy Foster, Greensboro, NC

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Paul West, Fort Collins, CO

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Ed Swartz, Depoe Bay, OR

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Kim Knight, Brooktondale, NY
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The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Hiasaura Rubenstein, Nashville, TN

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Kathi Sweetman, Rochester, NY

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Evelyne Axelrod, Pennington, NJ

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Frank Martinez, San Antonio, TX

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—David W Dodd, Dacula, GA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Emily Moerlins, Alma, MI
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The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Anna-Marie Soper-O'Rourke, Atlanta, GA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Gretchen Clearwater, Bloomington, IN

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Alice Tinkley, Stone Mountain, GA

(I personally have said for years that we should ban all political ads from the MSM in lieu of frequent and
comprehensive DEBATES, furnished by the Media as part of their democratic responsibility to the public (public
service). Having said that, The public at least needs to know who is spending money to influence U.S. voters in
2012. I want information about how much money political campaigns spend on advertising at my local stations. I
want to know who is paying for these ads. And I want broadcasters to make this information available online where
it can be easily accessed. Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the
interests of the communities in which they broadcast. They can start by putting their political files online, and by
fully disclosing the names of both the front groups that place political ads and the financial interests that bankroll
these commercials.
—Bia Winter, Mount Vernon, ME

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—J W Dettmann, gainesville, FL

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Renee Cicerchi, strafford, NH
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The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Don Gawronski, Milwaukee, WI

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—George Archambault, glen ellyn, IL

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Abigail Ryan, Madison, WI

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Mac Bakewell, Santa Barbara, CA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Larry Kubli, Collegeville, PA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Vern Maresh, Albuquerque, NM
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The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—John Flitcraft, Cambria, CA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Jennifer Lewis, Ypsilanti, MI

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Ovsanna Mooradian, troy, NY

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Grace Dehel, Newark, DE

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Gregory L Kruse, Morrison, IL

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Chelo Ludden, Trinidad, CO
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The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Ruth A. Steward, Cottonwood, AZ

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Mathew Waldrop, Bedford, TX

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Clayton Honaker, antioch, IL

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Stephen Senft, Lexington, KY

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Rosellen Sell, BOULDER, CO

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—David Kaufman, Bartonsville, PA
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The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Mark Papka, DeKalb, IL

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Galina Berns, Blandon, PA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Tyler Anderson, Littleton, CO

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Lisa Gilli, apalachin, NY

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Charles Griffin, Harbor City, CA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—C Herrington, St Augustine, FL
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The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Igor Sokolik, boston, MA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Paul Thomas, Vancouver, WA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Pamela Wilhelm, Elyria, OH

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Thomas Spangler, Logansport, IN

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Kurt Wittstadt, Parkville, MD

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—John Fasolas, Felton, CA
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The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Floyd McGurk, Greenville, SC

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Keith Becker, Sanford, MI

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Linda Childers, Mount Holly, NC

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Charlotte Harvey, BYRON, GA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Alanna Cooke, North Wales, PA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
Since broadcasters are in business due to an old boondogle, they should be forced to be more transparent. The way
the system works now is similar to the old USSR or parts of mob-controlled New Jersey.
—David L Allin, Grand Junction, CO
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The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Mildred Huttenmaier, St. Louis Park, MN

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Eva Otte Smith, Portola Valley, CA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—jeff Poling, Bloomington, IN

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Jen Kolic, Denver, CO

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Will Blake, Bath, ME

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—David Bergman, Houston, TX

Free Press



The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Larry Pollock, Sedona, AZ

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Beth Wolslegel, Minneapolis, MN

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Vicki Word, Cerrillos, NM

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Susan BAKER, Clearwater, FL

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Glenn Hinchey, Syracuse, NY

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Joyce Kowatch, Grand Rapids, MI
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The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
An informed public is the bedrock of true democracy. Help us stay informed.
—Paul Hanna, Bakersfield, CA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
The decision by the Supreme Court recognizing corporations as equal to individuals will prove to be a damaging
move for America!
—Tom Hearne, Fall River, KS

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Selannie Tyc, Minnetrista, MN

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Sheryl Shreve, KansasCity, MO

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Sarah Huffman, Wilmette, IL

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Marty Ryan, Springfield, IL
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The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Andrew-Wood: Arnold, Austin, TX

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—David Pease, Santa Fe, NM

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—lynne Hadley, Tunbridge, VT

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Ronald Hedrick, SHADE, OH

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Kate Levy, Wauwatosa, WI

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Judith Sofranko, King of Prussia, PA
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The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—William Miller, fort wayne, IN

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Barbara Eakins, Columbus, OH

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Bianca Pastrana, Houston, TX

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Melinda Dean Scott, Greenville, NC

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Francis Polczak, Wayland, MI

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—James Miller, Cleveland, OH
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The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Linda L. Smith, Carmel, CA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Jalmie Williamson, New Orleans, LA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Deborah Geiger, Murphysboro, IL

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Corinne Van Houten, Sacramento, CA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—John Sears, Santa Cruz, CA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Daniel Zebraskey, Pittsburgh, PA
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The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Beverly Brenowitz, Greensboro, NC

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Steve Fedorchak, Pequannock, NJ

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Glen Miller, Charlottesville, VA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Carolyn Carroll, BALDWIN, NY

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Elisa Covarrubias, Atlanta, GA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Rhoda Sharpee, Watersmeet, MI
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The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Robert L Gray, WHITING, IN

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Carole Mathews, Smyrna, GA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Wilbert & Gloria Griffith, Mountain City, TN

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Alison Barr, Nevada, TX

KNOWING WHO IS SPEAKING IS AN IMPORTANT PART OF FREE SPEECH: STOP STEALTH
ADVERTISING AND MISINFORMATION.The public needs to know who is spending money to influence
U.S. voters in 2012. I want information about how much money political campaigns spend on advertising at my
local stations. I want to know who is paying for these ads. And I want broadcasters to make this information
available online where it can be easily accessed. Broadcasters enjoy free access to our airwaves; in exchange,
they’re supposed to serve the interests of the communities in which they broadcast. They can start by putting their
political files online, and by fully disclosing the names of both the front groups that place political ads and the
financial interests that bankroll these commercials.
—Rodema Ashby, albuquerque, NM

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Donna Simpson, hampton, VA
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The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Larry McCue, New York, NY

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Rocco Mollica, Palm Coast, FL

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Chris Schweitzer, New Haven, CT

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Aimee, Miami, FL

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Carole Ray, Lansing, MI

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Ted Finger, Kenosha, WI
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The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Ralph Jull, Salem, OR

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Mark Lane Smith, Houston, TX

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Steve Frederick, holladay, UT

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Janet Grillo, Frenchtown, NJ

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—John S. Sonin, Juneau, AK

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Billy Kelly, lake havasu city, AZ
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The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Howard Dansky, Glenside, PA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Jose Torres, Goodyear, AZ

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Darren M. Kane, new rochelle, NY

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Tiff Williams, Los Angeles, CA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—John Davis, Saco, ME

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Jeb Mays, Cambridge, MA
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The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Greg Smith, Bluffton, SC

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Gary R Clark, Somerset, CA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Marla Loturco, Whitesboro, TX

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—LMT Justine Marie Vickers NCTMB, Flushing, NY

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—James Snyder Jr., Georgetown, KY

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Joy Gerardi, denver, CO
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The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Charles Carroll, Stewart, OH

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Phillip Herrington, Pittsburgh, PA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Vera Buk-Bjerre, Kent, OH

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Linda Brebner, Rochester, NY

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Barbara Tse, Glendale, AZ

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Jennifer Paoli, lake city, FL
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The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Raymond Crannell, Hudson Falls, NY

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Pat Carlson, Ithaca, NY

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Anton Fleig, Ben Lomond, CA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Linda Dongieux, Jackson, MS

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Cody Nees, Boise, ID

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Jean McKay, San Jose, CA
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The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Sally Wambold, Henrico, VA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Malcolm Calder, San Francisco, CA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Pamela Raup-Kounovsky, Chatham, NY

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
Businesses do NOT own this country, the CITIZENS do!
—Brad Schafish, Middlebury, IN

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Bo Breda, Richmond, CA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Alan Winick, New Orleans, LA
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The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Bert Becker, Milford, NH

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Cathy Starkweather, Durham, NC

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Cheryl Brennan, Iselin, NJ

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—J David Tholl, Needham, MA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Bonnie Acosta, Middletown, NJ

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Kayla Farnan, suwanee, GA
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The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Andrew Mattes, East Lansing, MI

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Carolene Endersby, Pahrump, NV

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Mrs. Antoinette Pagel, Shelby Township, MI

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Judith Donnan, Fremont, OH

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Martha O. Vinick, Sarasota, FL

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Kristian Koerwitz, Chicago, IL
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The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Dillon, fair oaks, CA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Ed Dunn, Drexel Hill, PA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Craig King, Lexington, KY

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Troy Pierce, Huntsville, AL

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Lisa Turner, Clifton, CO

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Suzan Clausen, San Diego, CA
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The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Richard Laursen, Kirkland, WA

The public needs to know who is spending money to influence U.S. voters in 2012. Transparency is desperately
needed in the US political process, including how big money is influencing political campaigns. I want information
about how much money political campaigns spend on advertising at my local stations. I want to know who is
paying for these ads. And I want broadcasters to make this information available online where it can be easily
accessed. Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Ginny Rogers, Oviedo, FL

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—John J. Sheridan, Holbrook, MA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Judith Guidotti-Sheridan, Holbrook, MA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed and in a
format that is easily understood, i.e., no obfuscating. Broadcasters enjoy free access to our airwaves; in exchange,
they’re supposed to serve the interests of the communities in which they broadcast. They can start by putting their
political files online, and by fully disclosing the names of both the front groups that place political ads and the
financial interests that bankroll these commercials.
—Leslie B. Malek, Kent, WA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Lee Brockmann, Sarasota, FL
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The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Michael Dineen, Ovid, NY

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Frances Crane, madison, WI

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Creag Hayes, Baker City, OR

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Bernard Silverman, Delray Beach, FL

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Olivia Schlosser, Mansfield Center, CT

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—, San Diego, CA
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The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Julie Stelton, Brooklyn, NY

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Lawrence Green, Columbia, MO

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Tim Bentley, Los Angeles, CA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Charles Courant, Belfast, ME

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Deb Supelak, Columbus, OH

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Louise R Presley, Pasadena, TX
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The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Karen Slote, North Tonawanda, NY

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Seth Mower, Portland, OR

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Burjor Dastur, Petaluma, CA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—ruth Valdez, aptos, CA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Mary Price, Bayonne, NJ

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Stephen M. Perlman, Greenview, CA
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The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Burgette Mobley, New Have, IL

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Camille Ellis-Vickers, New Orleans, LA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Richard Seese, Toronto,, SD

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Merri Helm, Colorado Springs, CO

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Mitch McFarland, Point Arena, CA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Jim Adcock, Austin, TX
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The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—John DeRose, Harvard, MA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Michael Blount, Virginia Beach, VA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Michael J. Holzman, Huachuca City, AZ

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Suzette Perles, New Orleans, LA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Herbert Stein, Washingtonville, NY

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Susan Colburn, Auburn, AL
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The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—T L Carpenter, Galveston, TX

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Alex Queral, Philadelphia, PA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Tom Nulty Jr, Dana Point, CA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Dawn Brown, Smyrna, GA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Susan Snyder, Broadview Heights, OH

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Emmanuel Mendoza, Santa Clarita, CA
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The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Sharon Switzer, Boulder, CO

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Robert Zawacki, Orland Park, IL

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Mercedes Pinto, Fairbanks, AK

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Jonathon Singleton, New York, NY

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Dennis Oneill, newington, CT

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—A Tsang, Davis, CA
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The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Chris Michael, New York, NY

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Anne DeMers, Crookston, MN

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Eric Nielsen, Cambridge, MA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Michael Rhodes, Seven Valleys, PA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Joan Redding, McCook Lake, SD

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Joseph Wincek, Plains, PA
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The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Dave Christoffersen, Wasilla, AK

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Mark Jones, Huntsville, AL

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Lois Crandall, Newton lower falls, MA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Michael F. Carroll, Cincinnati, OH

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Bruce Nissen, Hollywood, FL

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Craig Tyhurst, Ripon, CA
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The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Kevin Ryan, Toledo, OH

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Brian Ashman, Saint Paul, MN

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Craig Stetina, seattle, WA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Thomas St John, Woodway, WA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Matthew Blackwood, Oshkosh, WI

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Doc Pierce, Ojai, CA
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The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Patricia Randazzo, Fall River,, MA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Peter Allen, Pleasantville, NY

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—George Phillips, Chapel Hill, NC

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—David J Smith, Denver, CO

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Patricia Doyle, Garrettsville, OH

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Eduardo Landaveri, Garden Grove, CA

Free Press



The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Robert Hondrick, Sacramento, CA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Barbara Hair, Boise, ID

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—linda Azzi, Castle Rock, CO

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Paula Benedict, Choctaw, OK

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—John Sibilio, WHITING, NJ

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Beth Olson, Sanger, CA
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The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Glenn A. Bristol, Yulee, FL

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Nate Wallis, Aurora, IL

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—William Tynes, Swartz Creek, MI

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Carol Patton, KENSINGTON, CA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Francis Frellick, Ft. Wayne, IN

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Anne Popowski, Renton, WA
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The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Pete Keenan, selbyville, DE

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Julie Winsberg, Evanston, IL

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—William Schmidt, San Francisco, CA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—John Mabey, san jose, CA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Scharley Jordan, deerfield beach, FL

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Elaine Jones, Greensboro, NC
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The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Marie Broudy, Truro, MA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Donna Knipp, New York, NY

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Michael LaBonte, Haverhill, MA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Timothy Nobles, Ashland, OR

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Louise Simrell, Waialua, HI

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Mitchell Struble, Philadelphia, PA
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The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Normandie Hales, Lacey, WA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Jessica Lawrence, Fayetteville, AR

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Shirley Conroy, Reseda, CA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—George Sowards, Jacksonville, FL

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Hayden Kaden, Gustavus, AK

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Paula Cook, Bartlett, IL
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The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Carolyn Maxwell, Prescott Valley, AZ

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Bob Alders, Mountain View, CA, CA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Dan Borodzik, Hamburg, NY

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Linda Soldan, Hartland, WI

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Nicholas Hassitt, Menlo Park, CA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Albert Wagner, Fayetteville, AR
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The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Francine Ungaro, Southington, CT

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—AM Weiler, Tucson, AZ

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Terri Helm, Cortez, CO

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Leanna slusher, Lexington, KY

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Gerald Lorenz, Salem, OR

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Lalita Malik, LaGrangeville, NY
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The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Chris Sigrist, Santa Rosa, CA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Richard N. Platt Jr., Milford, CT

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Sara Sommers, Minneapolis, MN

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Joseth Scott, Hinesville, GA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Pam Meyer, Spokane, WA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Ms. Sonja Ryberg, Arlington, TX
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The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Jaq Quanbeck, billings, MT

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Paul Dissing, Coronado, CA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Eric Ellington, Watauga, TX

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Ms. Casey Richards, Kensington, CA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—John P. Choice, San Francisco, CA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Sunny Payne, Philadelphia, PA
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The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Marilyn Stubbs, Portland, OR

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
This is just one of the MANY little, common sense actions that NEED to be done with our whole political process.
—Thomas M. Cannon, Haslett, MI

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Rocky Ocain, Aledo, TX

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Tena Thomas, Chicago, IL

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Laura Ruede, Fort Worth, TX

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—John Despard, omaha, NE
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The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Mark King, Aberdeen, NC

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Donna Meeth, Portage, MI

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Maggie Orfitelli, Pittsford, NY

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Sylvia M. Brown, Grass Lake, MI

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Judi Leff, San Franisco, CA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Carleton B. Spotts, Columbia, MO
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The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Mark Sonderskov, Brooklyn,, NY

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Georgia Jones, Sonora, CA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available immediately after the ad in a bold print.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Jan Szubiak, Fort Wayne, IN

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Mhartman, boulder, CO

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Erin Parish-Meyer, Bloomington, IL

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Ari Tuckman, West Chester, PA
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The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Ann Dorwin, Waukegan, IL

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Stephanie Boyette Bergren, Mabank, TX

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Robin Mercer, MCCLEARY, WA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Annette Harrshorne, Fitchburg, WI

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Robert P. King Jr., Colorado Springs,, CO

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Sherie Wilks, Naperville, IL
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The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Ronald Skees, Jeffersonville, KY

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Robert W. Allison, Greene, ME

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Patrick D Campbell, La Veta, CO

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Inez Blumenthal, Clearlake, CA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Marc Bisson, manchester, NH

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Scott Mealiff, Sheboyan, WI
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The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Lawrence Loe, Diamond Bar, CA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Larry O'Neill, Lochbuie, CO

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Leslie Solomon, Penn Valley, CA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
This secretive funding of attack ads is against the intentions of freedom of information. It is important to voters to
know the sources of this money in order to understand the motivation and evaluate the truth these advertisements.
—Les Rogers, Ann Arbor, MI

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Jennifer Mason, NEW BRITAIN, CT

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Alex Fleak, KIRKSVILLE, MO
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The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Linda Williamson, Hastings, NY

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Beverly Stickley, Harrisburg, PA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Georgia Rush, Kamas, UT

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—James Ross, Pittsburgh, PA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Christine Weiss, Central Falls, RI

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Kevin Woolley, Fitzwilliam, NH
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The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Robert Keadle, Rogue River, OR

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Ms Kazia A Macey, Macon, MO

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Jeanne Doig, Costa Mesa, CA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—charles Lamana, east Longmeadow, MA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Constance L Vermillion, Macon, MO

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Mr. Jesse Gutierrez, Brooklyn, NY
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The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Roland Neal, Sophia, NC

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Susan Linden, Palm Bay, FL

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Donald S. McLellan Jr., Bogalusa, LA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Sylvia Hermreck, Fort Myers, FL

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Russel Deroche, Gramercy, LA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Caroline Dowell, Austin, TX
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The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Linda Schmid, Bainbridge Is, WA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Alexandra W. Sipiora, Chicago, IL

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Jim Lieberman, Annapolis, CA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Joy E Weeber Ph.D., Raleigh, NC

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Teresa McConie, Hicksville, NY

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Kathleen View, Chemung, NY
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The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Alipio Valdes, Brandon, FL

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Paula Fox, Minneapolis, MN

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Barbara Diederichs, Poway, CA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Lorrie Ogren, Sturtevant, WI

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Elizabeth Belden, Alburnett, IA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Kim Cardin, Sedona, AZ
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The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Hai "Kevin" Nguyen, Riverside, CA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Sharon Melloh, Terre Haute, IN

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Emily Baker, San Diego, CA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Helen Brewer, Locust Grove, VA

We need to know who is spending money to influence U.S. voters in 2012. I want information about how much
money political campaigns spend on advertising at my local stations. I want to know who is paying for these ads.
And I want broadcasters to make this information available online where it can be easily accessed. Broadcasters
enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the communities in which
they broadcast. They can start by putting their political files online, and by fully disclosing the names of both the
front groups that place political ads and the financial interests that bankroll these commercials.
—Kenneth Carolus, Brookville, OH

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Kathleen Zisser, Santa Barbara, CA
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The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Judy Lowry, Princeton Junction, NJ

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Tony Taylor, Gorham, ME

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Laura Sugars, Albuquerque, NM

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Sue Umbarger, Summertown, TN

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Joseph Louis Mazzitelli, Cary, NC

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
SUNSHINE IS A BEAUTIFUL THING.
—Lee Michalsky, Bardonia, NY
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The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Gene Walsh, SAN FRANCISCO, CA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Jens Lindgren, Los Angeles, CA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Susan Cantillon-Cuda, Saratoga Springs, NY

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Glenn Schweikart, Reading, PA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Arthur Pinkerton, Concord, NH

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—C McCracken, edmonds, WA
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The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—John Brinkman, brooklyn, NY

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Wendy Walters, brooklyn, NY

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Danita L Wilson, Albany, GA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—RA Vermill, Blk Mtn, NC

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—George Darling, Snowflake, AZ

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Curtis Crandall, Kenmore, NY

Free Press



The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Mark Euclide, Valders, WI

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Chris Mosera, Little Neck, NY

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Kevin Cook-Guteriez, Chico, CA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Ryan Daoedsjah, Fort Lauderdale, FL

The current rules make it easy for deceptive practices in campaign ads run amok. The American public deserves to
be informed as to whom is making the claims being made and the parties responsible for funding them. The public
needs to know who is spending money to influence U.S. voters in 2012. I want information about how much
money political campaigns spend on advertising at my local stations. I want to know who is paying for these ads.
And I want broadcasters to make this information available online where it can be easily accessed. Broadcasters
enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the communities in which
they broadcast. They can start by putting their political files online, and by fully disclosing the names of both the
front groups that place political ads and the financial interests that bankroll these commercials.
—Doug Kusak, Cleveland, OH

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Shaylene Ader-Steinhauser, Kankakee, IL
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The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Mark M Giese, Racine, WI

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Jennifer Haase, Jenks, OK

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Kenneth Maass, Beaumont, TX

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Melissa Campbell, Reading, MA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Heidi McLean, Sacramento, CA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Mark Laherty, County Kilkenny, Ireland, AK
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The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Bradford W Kalita, Chiloquin, OR

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Jennifer Read, Portland, ME

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Craig Spredeman, West Hills, CA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Rebecca Pollinzi, Carrollton, TX

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Ian Armstrong, ventura, CA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—RL McKee, New York, NY
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The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Dan Daughtry, Wheat Ridge, CO

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Keith Williams, San Luis Obispo, CA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Dan Kahn, Philadelphia, PA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Alice Forsythe, santa barbara, CA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Paul Anthony Andrews, Live Oak, FL

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Bonnie Harzewski, Dixmont, ME
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The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Matthew Francis Toomey, Providence, RI

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Patti McWilliams, san francisco, CA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Karl Kugler, Hubertua, WI

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Teddi Curtis, Corona, CA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Raymond Winters, Wallaceton, PA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Robert Burke, Unionville, CT
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The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Lucio Spista, White Plains, NY

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Lee Boutell, Eugene, OR

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Pamela Osowski, New York, NY

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Edward Abney, Tahuya, WA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Betty Bunch, EASTLAKE, OH

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Michael Merz, San Rafael, CA
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The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—David Reed, denver, CO

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—B Thomas Diener, Albuquerque, NM

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Kelli Johnson, SEFFNER, FL

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—George Capehart, Gastonia, NC

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Carol Pierce, Ojai, CA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Irene Lackey, Los Angeles, CA
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The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—L Hall, Marrero, LA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Gerald Hinton, Mountlake Terrace, WA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Delvan Ramey, Louisville, KY

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Renee Habibi, Vancouver, WA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Karie Bresnahan, groveton, NH

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Tracy Kane, Anacortes, WA
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The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Dale Le Fevre, Mendocino, CA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Dorotha Cooper, Hastings, MI

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Christopher Hornbacker, Hattiesburg, MS

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Bob Crowell, Winter Park, FL

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Phyllis Miller, Boston, MA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Beth McCammon, Columbus, OH
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The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Douglas Metzler, Turtle Creek, PA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Amado Floresca, Seattle, WA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Tajh Morris, Teaneck, NJ

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Nick Engelfried, Missoula, MT

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Jarmila Seffer, Seattle, WA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Michael Daveiga, concord, CA
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The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Mary van Haren, tacoma, WA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Roland Jordan, St. Louis, MO

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Cheryl Lee Phillips Adcock, Lynnwood, WA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Ruth Baker, Las Vegas, NV

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Peter Temple, Albion, CA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Chelsea Potts, San Jose, CA
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The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Leonard Graham, Livonia, MI

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Mohammad Khalil Nazihi, Oakland, CA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Kim Benston, Haverford, PA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Renee Bourgea, Vancouver, WA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Melissa McCool, Selah, WA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Emily Winesberry, san francsicp, CA
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The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Janie Macfarland, Bisbee, AZ

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Graeme K Potts, San Jose, CA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Timothy Muirhead, Seattle, WA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Joshua Ferguson, Klamath Falls, OR

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Terence Travis, Ewa Beach, HI

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Joan Budd, Bronx, NY
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The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Dylan Cooper, carrollton, TX

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Mike Taylor, Kansas City, KS

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Bill White, Maryville, TN

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Tambra Tabor, Youngsville, LA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Grant Gladman, San Leandro, CA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Jeanne Schaaf, anchorage,, AK
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The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed. Disclosure
is only part of the answer to making people matter more than money in our current system of campaign financing,
but it is an important and fundamental start. Broadcasters enjoy free access to our airwaves; in exchange, they’re
supposed to serve the interests of the communities in which they broadcast. They can start by putting their political
files online, and by fully disclosing the names of both the front groups that place political ads and the financial
interests that bankroll these commercials.
—Beverly Speer, Madison, WI

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Susan Zimmerman, Denver, CO

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Douglas Risedorf, Concrete, WA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Cody Owens, Jonesboro, AR

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Jean Sutton, minneapolis, MN

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Ann Kuulei Snyder, Honolulu, HI
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The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Julie Quinn, torrance, CA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Keith Turner, Keller, TX

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Susan McGovern, Lincolnville, ME

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Myron L. Scott, Tempe, AZ

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Pete Kincart, west linn, OR

Transparency is essential to democracy. Although a slim majority of supreme court justices have violated the
principle of stare decisis and overturned centuries of U.S. policy on the influence of money in politics, the FCC has
a chance to at least slightly reduce the harmful effects of Citizens United by requiring disclosure of those that spend
millions of dollars to influence the election of our political "leaders."
—Joseph A Tomain, Cincinnati, OH

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Gary Kenton, Rhinebeck, NY

Free Press



Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
—Ann Searing, Milton, MA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Bruce Smith, Shoreline, WA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Jeannie Vaughan, Angels Camp, CA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Heather Hawkinson, Spokane, WA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Walker Bennett, Sedona, AZ

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Margaret Grimes, Salt Lake City, UT
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The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Kim Pursell, hotchkiss, CO

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Amit Regev, Brooklyn, NY

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Kate Zephyrhawke, Mountain View, CA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Michael Dosch, Wakefield, MA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Susann Ruttenberg, Scottsdale, AZ

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Paula Stevens, Orlando, FL
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The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Henry R Wentzel, Superior, WI

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Margaret A. Staton, Santa Barbara, CA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Brennen Power, city, MO

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Sue Wolfsie, New Paltz, NY

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Cory Inosencio, Grand Haven, MI

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Arthur Riss, Rumford, RI
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The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Christopher Salt, westport, MA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Robert OBrien, Lee, MA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Lucia You, Kailua, HI

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Thomas Cataldo, islip terrace, NY

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Lisa Mountain, Troy, MT

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Mark Novotny, countryside, IL
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The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Brian Mustain, Urbana, IL

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Michael Gillis, Seattle, WA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Rai Montalvo, Ozone Park, NY

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—V Taylor, Middleburg, FL

I want to know and the public needs to know who is spending money to influence U.S. voters in 2012. I want
information about how much money political campaigns spend on advertising at my local stations. I want to know
who is paying for these ads. And I want broadcasters to make this information available online where it can be
easily accessed. Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests
of the communities in which they broadcast. They can start by putting their political files online, and by fully
disclosing the names of both the front groups that place political ads and the financial interests that bankroll these
commercials.
—Ms. Mary Bloxham, Lafayette, CA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Zalota Russell, Downey, CA
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The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—SSgt John P. Farrar, Erie, CO

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Charles Price, Bayonne, NJ

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Joan Ward, Camden-Wyoming, DE

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Robin Wilkes, Long Beach, CA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Michael Zawoyski, Pittsburgh, PA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Nancy Yamada, Sacramento, CA
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The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Mary Stephens, Gig Harbor, WA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—David Ball, Northampton, MA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Rebecca Sauerwein, Portland, OR

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—William J McVay, Hendersonville, NC

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Roger Vill, Middle River, MD

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Joani L. Niemeyer, Coatesville, PA

Free Press



The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Donna, Sedro Woolley, WA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Leslie Cohen, Portland, OR

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Iona Singleton, Prescott, AZ

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Rebecca, Sacramento, CA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Frederick Fremont, Oak Park, IL

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Arthur Hogan, Traverse city, MI
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The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Holladay Sanderson, Boise, ID

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Ginger Mira, Los Angeles, CA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Vyki and John Sabo, Port St. Lucie, FL

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Victoria Di Benedetto, Pflugerville, TX

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Charles Phillips, Mine Hill, NJ

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Tricia D. Ells, Minneapolis, MN
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The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Felipe D. Valdez, Kentwood, MI

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Harry Hudson, Cherry hill, NJ

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—N Avery Litin, Minden, NV

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Teresa Campbell, Nashville, TN

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Dwight Norwood, Middletown, CT

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—J Allen Feryok, Monessen, PA
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The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Gretchen Berger, New York, NY

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
Thank you for your time.
—Linda Nadeau, Fairfield, ME

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Joel Katz, Stoneham, MA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Deborah Olson, Seattle, WA

The public needs to know who is spending money to influence U.S. voters in 2012. It is one thing to publish
accurate information, and another to publish lies and deliberate misinformation. To be an informed person in
society, I need to know who is paying and distributing all political ads that come to me through my television. I
want information about how much money political campaigns spend on advertising at my local stations. I want to
know who is paying for these ads. And I want broadcasters to make this information available online where it can
be easily accessed. Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the
interests of the communities in which they broadcast. They can start by putting their political files online, and by
fully disclosing the names of both the front groups that place political ads and the financial interests that bankroll
these commercials.
—Mr. R. Michael Ehr, Milwaukee, WI

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—7724 Cayenne Plz. W., Woodbury, MN
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The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Gloria Diggle, fort white, FL

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Judy Clark, muskegon, MI

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
Additionally, the organizations and the contributors behind should be held personally accountable for any false or
misleading adds. And, the penalties need to be substantial in order to discourage this reprehensible behavior. The
current M.O. allows people and corporations to unduly influence elections through the use of misleading and
untruthful advertising with no accountability or repercussions. Those responsible should not be allowed to hide
behind PAC's or other organizations that skirt transparency and acountability.
—Stan Kanter, Mt. Horeb, WI

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Nathan Tyson, Cordele, GA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Denise Varner, Pleasant Hill, CA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Anthony James, city, MN
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The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Jon Hager, Riverton, UT

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Stephen Bock, North Las Vegas, NV

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Allan Campbell, San Jose, CA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Steven Bozga, New Hyde Park, NY

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—R kniery, El Paso, TX

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
PLEASE===PLEASE===PLEASE DO THIS NOW!! THE AMERICAN PEOPLE AND OUR DEMOCRACY
DESERVE THIS ACTION ON YOUR PART.
—George Hague, Moreno Valley, CA
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The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Chris Ruiz, Austin, TX

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Mary Fitzgerald, Simi Valley, CA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Jeff Stromgren, minneapolis, MN

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Steven P. Esses, Eugene, OR

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Nancy R. Bartlit, Los Alamos, NM

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Dean Davidson, Edgewater, NJ
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The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Patricia E. Fuller, Homewood, IL

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Scot Taylor, Allison Park, PA

Does the public have the right to know who is spending so much money in political ads? Doesn't it matter who is
doing the spending more than what is being said---especially since most of the ads are not always truthful? It's
unfortunate that there is no longer "truth in advertising". Broadcasters enjoy free access to our airwaves; in
exchange, they’re supposed to serve the interests of the communities in which they broadcast. They can start by
putting their political files online, and by fully disclosing the names of both the front groups that place political ads
and the financial interests that bankroll these commercials.
—Shirley Anderson, Staples, MN

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Janet R. Snow, Presque Isle, ME

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Vimce Stanton, Lynnwood, WA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Hal Trufan, Charlotte, NC
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The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Anne Redman, Lake Oswego, OR

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Pat Reese, Elgin, IL

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Barbara Brandler, West Camp, NY

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—ted & jan Kinnaman, janesville, WI

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Jane Stowe, Richmond, IN

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Adam Rimmer, Rock Falls, IL
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The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Todd Hoffmeister, Menomonee Falls, WI

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Janys Kuznier, Vernon, NJ

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Doretha RK Simms, Boston, MA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Sharon MacLeod, Amboy, WA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Arnolds Lelis, Green Bay, WI

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Carson Lane, Pittsburgh, PA
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The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Katja Toivola, New Orleans, LA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—John Crotty, Manchester, MO

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—John A. Neil Sr., Spring Hill, FL

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—william J. Hilty, Finlayson, MN

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Jimmie Shoulders, athens, AL

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Lynda Carson, Burlington, NJ
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The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—G Gainen, Kamuela, HI

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—full name*Allen S. Krieger, Lexington, MA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Patricia McDonald, Winter Park, FL

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Brian Krahmer, Buena Vista, CO

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—MC Gibbons, Dallas, TX

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Max and Mary Herink, Tustin, CA
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The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Richard Englehart, San Diego, CA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Michela Colosimo, Mount Laurel, NJ

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Laura Sidel, St. louis, MO

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Susan Sante, Many Farms, AZ

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Marilyn Hansen, Santa Rosa, CA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Andrew Alexander, Bloomington, IN
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The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Constance Micklin, kalamazoo, MI

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Jon Brown, ROCKWALL, TX

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Jennifer Lowans, Fayetteville, PA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Letitia Noel, Chicago, IL

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Deborah Gorman, Hastings on Hudson, NY

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—John Chere, El Cerrito, CA
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The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Benjamin Moehlmann, Iowa City, IA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Barbara Elmore, Cadillac, MI

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Evan Weber, Kailua, HI

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Lara Miletta, Leominster, MA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Alexander Harner, Astoria, NY

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Nicole Poore, San Antonio, TX
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The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Christopher Mark Fowler, North Lauderdale, FL

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Sara Bhakti, Kirkland, WA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Paula Child, Ketchum, ID

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—AnnD Canavan, San Diego, CA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Donna Anderson, Westchester, CA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Don Riley, Dallas, TX
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The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Marguerite King, Earlton, NY

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Wanda Williamson, Madison, WI

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Gary Lee, San Jose, CA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Grace Sinden, Princeton, NJ

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Donna L Dale, Richmond Heights, MO

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Jane Decantillon, DECATUR, GA
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The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Marc Keenberg, Oxnard, CA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—John Micklewright, SAN FRANCISCO, CA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Bobbie Edwards-Jones, Dallas, TX

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—George Letcher, Kansas, KS

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Doris Plaine, Columbus, OH

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Lee Bruning, hayward, CA
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The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Steven Ingham, Florence, OR

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Henry Borysewicz, larimore, ND

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Steven C Mitchell, New York, NY

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—James Molwitz, Fairfield, CT

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Mr. Wilfred VonZastrow, Bloomfield Hills, MI

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Sarah Pope, Springfield, MO
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The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Kristin Riggs, Sacramento, CA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Peter Winkler, East Setauket, NY

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Stephanie Stout, Houston, TX

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Carolyn Miller, Everett, WA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Todd Nadenichek, Chicago, IL

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—James Flynn, Waialua, HI
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The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Lance Sullivan, BOISE, ID

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Elizabeth Wade, Anderson, SC

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Grant Levy, Costa Mesa, CA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Jerry Waller, Chapel Hill, NC

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Odeene Boles, blythewood, SC

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Catharine Lund, Falmouth, ME
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The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—James Knoble, Portland, OR

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Amy Lippert, Chicago, IL

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Ginger Kelsh, Spokane, WA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Jim Sitrick Jr., Santa Fe, NM

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Peggy M. Anderson, McFarland, WI

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Sue Bowser, Coeur d' Alene, ID
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The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Gerald & Mary Lou DeVane, Palm Coast, FL

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Nicholas Wagner, Aurora, IL

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Dan Cieslik, Chicago, IL

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Jenn Falcon, Worcester, MA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Charles burch, Corning, NY

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Spencer Henderson Jr., Campbell, TX
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The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Michael Johnson, Ruther Glen, VA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Evelyn Lyons Lyons, Lancaster, PA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Janet Weidman, Astoria, OR

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Dorothy & Richard Chamberlin, Colorado Springs, CO

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Mark Bailie, Berkeley, CA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Leone Batte, Grove City, OH
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The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Robert S Stephenson, Oakland, CA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Janet Neihart, Cottage Grove, MN

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Louis Budell, Marcellus, NY

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Angela Gardner, Hacienda heights, CA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Anthony J. Vera, Oswego, NY

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Bev McMann, Mesa, AZ
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The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Andrew Lange, Culver City, CA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Bruce Williams, San Jose, CA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Karin Ralph, Greenlawn, NY

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Andrea Doukas, Brookline, MA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—John-Tom, Fairless Hills, PA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Ed Hickey, Lawrence, KS
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The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Elizabeth Evelyn, Cincinnati, OH

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Lance Williams, Folly Beach, SC

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Scott Ross, miami, FL

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Donald A Miller, jacksonville, FL

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Michael Meredith, palmdale, CA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—George Sapin, Cleveland, OH
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The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Jane Walsh, Deerfield, FL

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Sam Goldman, TUCSON, AZ

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Daniel Perez Creus, Ingenio, None

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Alfred Buls, Timonium, MD

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Rev Arica King, DENVER, CO

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Chuck and Judy Anthony, Albuquerque, NM
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The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Bob Farrell, Seattle, WA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Peggy Malnati, Farmington Hills, MI

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Gary Nicklas, Abingdon, IL

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—John O'Grady, Denver, CO

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Benjamin Holland, FT. Worth, TX

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Juie Parcells, Ellicott City, MD
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The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Artemis Asproyerakas, Chicago, IL

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Howard Seeman, Jersey City, NJ

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—David and Susan Link, Elk Grove, CA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Casey Jo Remy, Sandpoint, ID

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Robert Hilgenberg, Everett, WA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Ben Bostic, Charlottesville, VA
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The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Charles Dunn, Monroe, LA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Emma Shook, Cleveland Heights, OH

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Paul Cole, Chapel Hill, NC

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Keith M. Seegmiller, Sacramento, CA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Sara Jim Moore-Hines and Hines, Drexel Hill, PA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Dennis Baker, Florence, OR
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The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Teresa Scherzer, San Francisco, CA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Robert Donahoe, Madison, WI

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Charles Marslett, Pflugerville, TX

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Evelyn Wachtel, Hidden Valley Lake, CA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Jeff Zander, holiday, FL

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Howard Lipson, TARRYTOWN, NY
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The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Lisa Mygrant-Bingham, TUCSON, AZ

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Marvin Kaphan, Pacific Palisades, CA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Persten Halverson, Tyner, KY

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—John Moszyk, St Louis, MO

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Austin Neal Tracy, Moreno Valley, CA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Dave Jewett, Lakewood, CA
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The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Alona Eidsmoe, LaCrosse, WI

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Rae Griffin, Berea, OH

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Matthew De Mars, Madison, WI

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Suzanne roberts, Aguanga, CA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Suzanne roberts, Aguanga, CA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Kelcie Walters, Stratford, CT
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The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—David Bryan Wallace, Cape Coral, FL

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—K Chung, Honolulu, HI

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Christopher McMullen, Arroyo Grande, CA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Cathleen Weston, Newman Lake, WA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Shawne Major, opelousas, LA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Edward Shuster, Highland, NY
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The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—CHARLES wEBB, Carrboro, NC

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Jeffrey Smith, Waterboro, ME

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Sister Luanne Durst, La Crosse, WI

The public needs to know who is spending money to influence U.S. voters in 2012. Usually,, I alter these
prewritten letters. In this case, I agree ompletely. I want information about how much money political campaigns
spend on advertising at my local stations.I WANT TO KNOW WHO IS PAYING FOR THESE ADS. And I
want broadcasters to make this information available online where it can be easily accessed. Broadcasters enjoy free
access to our airwaves; in exchange, they’re supposed to serve the interests of the communities in which they
broadcast. They can start by putting their political files online, and by fully disclosing the names of both the front
groups that place political ads and the financial interests that bankroll these commercials.
—Eileen Menteer, CA, CA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Aimee Wyatt, Long Beach, CA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Rachel Orlikoff, Los Angeles, CA
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The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Anthony Lella, Massapequa Park, NY

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—David Pedroso, Lehigh Acres, FL

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Ken Dow, New York, NY

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—James N. Jolly, Las Vegas, NV

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Laura Juozunas, Chicago, IL

The American public needs be able to follow the money. In particular, who is funding all those ads. I want
information about how much money political campaigns spend on advertising at my local stations. I want to know
who is paying for these ads. And I want broadcasters to make this information available online where it can be
easily accessed. Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests
of the communities in which they broadcast. They can start by putting their political files online, and by fully
disclosing the names of both the front groups that place political ads and the financial interests that bankroll these
commercials.
—Mary Carroll, Phoenix, AZ
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The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—D Burnett, spring city, PA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Lynn Ziegler, Poulsbo, WA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Dixie Cortner Brooke, Williamstown, MA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—LM Ashley, Sacramento, CA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Janet Shifflet, Berwyn, IL

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Mary Chipman, Kernersville, NC
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The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Amy Biggs, Virginia Beach, VA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Jaron Montemayor, St. Joseph, MO

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Andrew Clamon, Sierra Vista, AZ

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Lisa Jacobson, Miami, FL

Attack ads are an important part of a flourishing political system, and I fully support them. However, information is
only as believable as the person paying to have it delivered to us. If this important data point is unavailable, the
listener is missing an important piece of the message. Provide this information for the public. Stand up for "us"
now! The public needs to know who is spending money to influence U.S. voters in 2012. I want information about
how much money political campaigns spend on advertising at my local stations. I want to know who is paying for
these ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Parampreet Sekhon, Benicia, CA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Margaret Olson, Port Angeles, WA
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The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Jessica Collins, Albuquerque, NM

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Kyle Tracy, St. Louis, MO

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Jay C. Lee, Kettering, OH

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—A C Baker, Arlington, TX

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—A C Baker, Arlington, TX

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Chris Farlee, Maple Valley, WA
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The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Sergio M. Rivera, Chicago, IL

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Paul F. Hoover, Altoona, PA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Niki Vogt, Vancouver, WA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Mark Crippes, Clarkston, MI

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Stacy Christiansen, Tulsa, OK

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Ward Mundy, Mount Pleasant, SC
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The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Niall Carroll, Astoria, OR

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Jonathan Mier, Provo, UT

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—William Moller, Ben Lomond, CA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Ann Heerey, New Auburn, WI

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Dee Dee Kurko, Newington, CT

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Wendy Bauer, San Francisco, CA
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The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Dave Duncan, Fairport, NY

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—James C Roberts, Palouse, WA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—S Fleming, Henderson, CO

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Joel Moore, Charlotte, NC

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Isabelle Gorndt, Van Nuys, CA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Graham Hollister Jr., Genoa, NV
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The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Wayne Brumley, Fort Wayne, IN

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Louise A. Morse, Princeton, NJ

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Yvonne White, Kinmundy, IL

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Kate Savannah, Ashland, OR

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Margaret Rinaldi, Westminster, CO

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Nancy Skeen, Fresno, CA
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The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—christine Brazis, san Francisco, CA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Josh Highley, Independence, MO

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Alan Castner, Emeryville, CA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Janice and Larry Faris, Renton, WA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Donna Olivenbaum, chesapeake, VA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Rudy Santistevan, Arvada, CO
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The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Alona Mendoza, Buffalo, NY

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Nicholas Romano, Bronx, NY

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Eric Horwitz, Lake Forest, CA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Sarah Salter, Lynnwood, WA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Alan G Arthur, Mount Pleasant, SC

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Terry Word, soquel, CA
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The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Eric Haskins, Hilo, HI

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Patrick Moore, Dixon, IL

The 4th estate should take seriously its responsibility as an independent voice to inform citizens about the truth.
Now is the time to prove your committment to digging for the truth and broadcasting it far and wide. The public
needs to know who is spending money to influence U.S. voters in 2012. I want information about how much
money political campaigns spend on advertising at my local stations. I want to know who is paying for these ads.
And I want broadcasters to make this information available online where it can be easily accessed. Broadcasters
enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the communities in which
they broadcast. They can start by putting their political files online, and by fully disclosing the names of both the
front groups that place political ads and the financial interests that bankroll these commercials.
—Susan McDonough, Bradenton, FL

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—J Eiche, New York, NY

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Shonie Buenvenida, West Concord, MN

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—John Mertens, Mt. Pleasant, IA
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The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—James Young, Laguna Niguel, CA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Lawrence W Bink, la grange park, IL

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Robert David Kaylor, Black Mountain, NC

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Jane Herschlag, Danbury, CT

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Jennifer G. Humiston, Huntsville, AL

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Margaret Hoos, Royersford, PA
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The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Christine LeBeau, New York, NY

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Helen F Anderson, Portland, ME

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—ZC Mitchell, Seattle, WA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Jeanne Klein, Lawrence, KS

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Bernadine Hoeft, Milwaukee, WI

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Todd Ramsey, Shenandoah, TX
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The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Frances Wheeler, Appleton, WI

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—James Hurst, Austin, TX

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Helena Liber, Oakland, CA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Patrick Miller, Fleetwood, NC

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Michael Madias, PORTLAND, OR

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Robin Foster, Saint Regis, MT
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The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Larry Price, DeKalb, IL

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Diana L. Olson, St. Paul, MN

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Michael Music, Anza, CA, CA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Bonnie Baldwin, Crossville, TN

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Carla Davis, CORTE MADERA, CA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Louis Myers, Lisbon, OH
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The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Joseph C. Della Penna, Philadelphia, PA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—E Valencia, San Francisco, CA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Bradley McCabe, Fresno, CA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Lance Skidmore, West Hollywood, CA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Scott Easton, Westmont, IL

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Glenda King, Eugene, OR
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The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Penny Govedich, Paulden, AZ

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Regina Schuler, Denver, CO

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Leonard Kamman, Austin, TX

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Tom Zulliger, O'Brien, OR

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Willard Seehorn, Cary, NC

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Dermot Noonan, Seattle, WA
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The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Jarl von Arlyon, Bozeman, MT

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—John P Mcgowan, Yonkers, NY

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Brenda Carsten, Denver, CO

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Florence Brodley, Somers, NY

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Chris Lawrence, Bath, CA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Nina Garfinkel, Woodmere, NY
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The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Constance Phillips, Kansas City, MO

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Barbara Carolan, Bayside, CA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—A Elizabeth Gilliam, Charlotte, NC

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Kathleen Howell, San Diego, CA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Marsha Beck, Spokane, WA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these
commercials.Please remember the role that you, the media play in a democracy. To inform the citizens that we may
make informed decisions. we are NOT mere cnsumers of godds and services .we are citizens.
—Dana Franchitto, S.WEllfleet, MA
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The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Guy Modica, Spokane, WA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Barbara Buskirk, Winston -Salem, NC

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Kathy Nickodemus, Las Cruces, NM

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Diane R Ness, Peach Bottom, PA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Donna Lenhart, Poughkeepsie, NY

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Taylor Browning, Huntsville, TX
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The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Jamia Kelly, Provincetown, MA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Don Smith, Piermont, NH

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—C Carlson, minnetonka, MN

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Daire Seaman, Homosassa, FL

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Nancy Traer, Claremont, CA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—David P. Lieberman, Riverview, FL
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The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—John Colburn, Manchester, NH

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Chris Candelaria, Los Angeles, CA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Deborah Belle, Cambridge, MA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Gail Criger, Front Royal, VA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Donald Dussault, Camano Island, WA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Elizabeth Lamping, Beech Grove, IN
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The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Henry Elliott, San Antonio, TX

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Thomas E. Moore, Ann Arbor, MI

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Scott Bonjukian, Port Orchard, WA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Woodrow Barlettani, Reno, NV

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Gabor Petry, Sterling Heights, MI

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Anita Miller, Oak Park, IL
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The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
This is your opportunity to demonstrate responsibility and sanity.
—Susan Blain, Gardner, MA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Joshua Wylie, Santa Cruz, CA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Donald Uphold, Huntsville, AR

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Bill Mikulak, Sherman Oaks, CA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Patticia Bereczki, Vancouver, WA

The public needs to know who is spending money to influence U.S. voters in 2012. Broadcasters enjoy free access
to our airwaves; in exchange, they’re supposed to serve the interests of the communities in which they broadcast.
They can start by putting their political files online, and by fully disclosing the names of both the front groups that
place political ads and the financial interests that bankroll these commercials.
—Thais Thomas, Sacramento, CA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Eric Olivas, Tucson, AZ
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The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Yolanda Beattie, White Lake, MI

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Barbara Bartkowiak, Marshfield, WI

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Robert Hicks, Long Beach, CA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Robert Truesdell, Ore City, TX

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Sarah Hanneken, Milwaukee, WI

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Cynthia Smith, Moab, UT
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The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Deborah Noble, Eugene, OR

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Mark Mayolo, Smyrna, TN

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Robb Horstmeier, Hazelwood, MO

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Kathryn Richardson, Eagar, AZ

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Philip Barreca, nyc, NY

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Geoffrey Odean, Crystal Lake, IL
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The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Barbara Lancki, Parma Heights, OH

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Connie Rogers, Gilroy, CA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Jessica Lederman, Budd Lake, NJ

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Ian Carlon, San Jose, CA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Jerry Melton, Corvallis, OR

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Jesse G. Vanderloop, Kaukauna, WI
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The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Chuck Donegan, Selden, NY

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Lee Ann Greaves, Spokane, WA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Alesa McNeill, Honolulu, HI

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—William Nobles, Rio Rancho, NM

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Margaret Scaief, Ferndale, WA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—HCherdon Bedford, Austin, TX
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The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Mary Theresa Downing, Shorewood, MN

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Suzanne James, St. Helena, CA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Matthew Patton, Deltona, FL

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Joan Tanner, Portland, OR

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Bob Burkholder, Bainbridge Island, WA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Bill Wise, Woodbine, MD
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The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Roger Bates, Beaverton, OR

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Patricia Pearson, Boulder, CO

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Richard Rivera, Denver, CO

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Maxine Anderson, san francisco, CA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Asher S Rost, Deerfield Beach, FL

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Richard Woolf, Batavia, OH
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The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—June Weisberger Blanchard, Madison, WI

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Mary Detrick, St. Petersburg, FL

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Rand Guthrie, Snohomish, WA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Charles Wayne McGinnis, versailles, MO

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Cha Smith, Honolulu, HI

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Deborah Narrigan, nashville, TN
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The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—David Henderson, AUGUSTA, GA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Kathy Sandidge, Clermont, FL

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Matthew Howard, Cotati, CA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Paul Zink, Montgomery, IL

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Marc Archer, Lake Odessa, MI

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Omar Perestrejo, ,
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The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Ruth Hardy, cincinnati, OH

Please require broadcasters to identify parties buying political ads as has been previously proposed. The public
needs to know who is spending money to influence U.S. voters in 2012. Broadcasters enjoy free access to our
airwaves; in exchange, they’re supposed to serve the interests of the communities in which they broadcast. They
can start by putting their political files online, and by fully disclosing the names of both the front groups that place
political ads and the financial interests that bankroll these commercials. I want information about how much money
political campaigns spend on advertising at my local stations. I want to know who is paying for these ads. And I
want broadcasters to make this information available online where it can be easily accessed.
—Lisa Gualtieri, Encino, CA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Ronald Fisher, Milwaukie, OR

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—G Robert Chang, Burbank, CA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Cliff Josephson, Naples, FL

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Jon Sturgill, Carrollton, TX
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The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—John Dinger, Duncansville, PA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Pat Fanizza, Franklin, TN

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Carlos R Rodriguez, Park city, IL

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—J Carlo Diaz, Gainesville, FL

The public has a right to know who (or what) is spending money to influence U.S. voters in 2012. I would like
information about how much money political campaigns spend on advertising at my local stations. I would like to
know who is paying for these ads. And I would like broadcasters to make this information available online where it
can be easily accessed. Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the
interests of the communities in which they broadcast. They can start by putting their political files online, and by
fully disclosing the names of both the front groups that place political ads and the financial interests that bankroll
these commercials. To say that the situation has gotten out of control is more than an understatement. Time to turn
things around in favor of a more democratic approach.
—Harriet Mullaney, Denver, CO

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Michael Bordenave, fresno, CA
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The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Esther Le Sieur, Daly City, CA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Frances Cical, Delran, NJ

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Ryan Eckes, Philadelphia, PA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Anne E Wallick-Bauhof, Minneapolis, MN

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Andrew Linn, Boulder, CO

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Juan Vega, monroe, NC
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The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Kelli Wilson, Sunnyvale, CA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Joanne Blair, Hamden, CT

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Elizabeth Bizer, Bloomfield Hills, MI

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—David Loiselle, Hillsborough, NC

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Erin M. Lahan, Greenwood, VA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Amber Johnson, Santa Fe, NM
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The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Hannelore Weber, Granger, IN

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Charles Fornia, Everett, WA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Barbara Moore-Lewis, Brinnon, WA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Derek Stevenson, Coral Springs, FL

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Shelley Brady, Playa del Rey, CA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Chris McGinn, ny, NY
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The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Sarvenaz Asasy, Brookline, MA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Clifton Bain, Arroyo Hondo, NM

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—full name*David Hand, East Patchogue, NY

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—N Schmitt, chicago, IL

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Erin Frazier, LYNN, MA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Barry L. Moore, Montclair, NJ
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The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Pat Kramer, Denver, CO

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Pat Turney, Hayward, CA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Samantha Overstreet, Tulsa, OK

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Kate Eller, portland, OR

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Jorge De Cecco, Ukiah, CA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Dean P Cornell, pleasant hill, CA
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The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Todd W Walker, South Milwaukee, WI

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Kathryn H Regan, Hayward, CA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
The funder of an ad should be listed on screen when a viewer sees the ad
—Gillian Langdon, New York, NY

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Mary L., Charleston, WV

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Douglas L Poore, , CA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Bryan Nelson, Yelm, WA
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The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Molly Kimzey, Port Alexander, AK

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Pearl Brickman, Los Angeles, CA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Donna Casarez, San Diego, CA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Delainie Hanson, Huffman, TX

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Pamela Spacek, Chicago, IL

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Johannah Frank, Escondido, CA
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The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Mindi White, Los Angeles, CA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Irma Rivera, San Francisco, CA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Phyllis Vedder, e. northport, NY

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Mark Brooker, Chicago, IL

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Abram Omaits, Austin, TX

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Paige Gillies, easton, CT
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The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—, East Northport, NY

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Cliff Wiseman, Middletown, IN

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Paula Rissler, Jacksonville, OR

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Rae Newman, city, CA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Todd Patton, Durham, NC

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Jessica Schoen, Brooklyn, NY
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The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Eric Parker, city, MA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Paul Parker, Seattle, WA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Robert Garcia, MORRISTOWN, NJ

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Carolyn Fletcher, Issaquah, WA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Ed Cummings, indianapolis, IN

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Carol Tobias, Post, TX
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The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Scott Davis, Corvallis, OR

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Desiree O'Farrell, Aurora, CO

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Dawn Paoletti, San Antonio, TX

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Calvin Huang, Upland, CA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Joanne Marino, El Cerrito, CA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Francine and Lenny Goldstein, Merrick, NY
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The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Dorothy E. Riley, Tucson, AZ

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—James & Ann Ellen Tuomey, El Prado, NM

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Randy Turner, Marathon, FL

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Merian Soto, Philadelphia, PA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Lori Lagorio, Sedona, AZ

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Giovanna Tonelli, Philadelphia, PA
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The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Bill Treash, Terre Haute, IN

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Nee Eagle, Brooklyn, NY

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—MC Hagerty, Carlsbad, CA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Karen Pearce, San Diego, CA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Peter Tasker, Lexington, MA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Robert Ellis, Oakland, CA
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The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Joy Fletcher, Gastonia, NC

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Valerie Steil, Valparaiso, IN

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Eric Fosburgh, Seattle, WA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Marc Draper, Millcreek, UT

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Jane McCullam, Newbury, OH

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Patricia Anderson, Roseville, CA
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The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Norman Emmons, Charlestown, NH

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Rita Sokolow, Los Angeles, CA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Jason Miller, Brooklyn, NY

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Allen Minch, Wyomissing, PA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Roy M. Whitford, Chaumont, NY

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Kyle Haines, Klamath Falls, OR
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The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Patricia Atencio, Santee, CA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Tacey Conover, Redding, CA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Chris Kunig, Smyrna, DE

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—K Arnone, Brooklyn, NY

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Calvin Hansen, North Ogden, UT

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Barbara e. Hollis, san antonio, TX
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The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—John Pais, Huron, OH

The public needs to know who is spending money to influence U.S. voters in 2012. I want to know who is paying
for these ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Rose Lagerberg, Seattle, WA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Carla Rosenbaum, Portland, TN

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Shannon Thwaite, San Jose, CA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Pat O'Connell, Tinley Park, IL

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—C Mahoney, NYC, NY

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Thomas J Windberg, Spicewood, TX
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The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Barbara Bitler, Grand Isle, VT

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—, Saint Cloud, MN

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Steve Gaissert, Mercerville, NJ

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Julie D Alley, Long Beach, CA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Debbie Sequichie-Kerchee, Cache, OK

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Raymond Collins, Miami, FL
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The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Gerald H. Learn, Wynnewood, PA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Tony Prostinak, Louisville, KY

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—David Collinson, Marshfield, WI

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Marge Gamboa, Hinsdale, IL

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Kimberly Johnson, Lafayette, CO

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Jamie Posnak, astoria, NY
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The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Michael R Steele, Middleton, WI

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Elizabeth Songalia, St. Paul, MN

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Stu Lips, eugene, OR

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Brant Wellman, Denver, CO

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Darrell Freeman, Vancouver, WA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—GY Moore, anesville, WI
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The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Jen Churchward, Carson City, NV

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Cynthia Jacques, Rio Rancho, NM

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Larry Siglin, Coeur d'Alene, ID

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Anya Provident, Des Moines, WA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Patrick Merla, New York, NY

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—G DiLabio, Mt Vernon, WA
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The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Katherine Wagner, Los Angeles, CA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Roberta E. Newman, Mill Valley, CA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Evelyn Frye, Nashville, TN

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Roy Edfast, Seattle, WA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Suzanne L Searle, dedham, MA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Craig Stewart, Chandler, AZ
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The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Jeffery Johnston, Highland, MI

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Jeff Rose, Oakland, CA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Thomas Carsner, Iowa City, IA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Donald Priest, Petoskey, MI

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Jill Jensen, West Des Moines, IA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Avi Schwartz, Grayslake, IL
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The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Dorothy Olson, Plover, WI

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Andrew Zizzo, Hawthorn Woods, IL

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Steven Tuers, Manchester, CT

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Annette Bailey, syracuse, NY

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Delicia Reese, Detroit, MI

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—P Devine, Chicago, IL
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The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—C Born, Portland, OR

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Noreen Winningham, Skokie, IL

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Ana Lopez, pharr, TX

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Sari Reifler, Grand Rapids, MI

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Kathleen Brown, pinckney, MI

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—David Bernard, Cooperstown, NY
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The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Michael David Melio, Westminster, CO

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Deborah Veres, Palm Springs, FL

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Jeanette Wolf, Whiting, NJ

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Elizabeth Shirah, Madison, WI

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Daniel Rous, New York, NY

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Berger, Boise, ID
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The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Russ, Boise, ID

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Blanche U. Crandall, Anchorage, AK

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Mr. adam coleman, loveland, OH

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Mark Magee, TIGARD, OR

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Rose Messina, Madison, WI

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Wayne and Sharon Wildman, Lake Oswego, OR
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The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Jeff Goldy, Prior Lake, MN

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Greta Tracinski, Athol, ID

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Colby Reed, San Jose, CA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Susanna Sorin, Helendale, CA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Sandra Woodall, San Antonio, TX

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—John Gallagher, Brooklyn, NY
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The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Elliott Walters, butler, PA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—John Trott, Big Bear City, CA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Mary Glenn, Naperville, IL

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Alison Miller, West Windsor, NJ

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Lucy Armstrong, RIO DE JANEIRO, RI

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Ginger Comstock, Arcade, NY
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The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—David Broyles, Fairmount, IN

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Jan Stautz-Hamlin, Clearwater, FL

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Victoria Berry, Pleasant Hill, CA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Amy Mower, Maple Falls, WA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Linda Moore, Anaheim, CA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Robert C. Lappo, Tujunga, CA
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The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Eric Sullinger, Louisville, KY

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Kimberly Feeney, Lexington, SC

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—James Kelly, Mount Laurel, NJ

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Gary Vencill, Prospect, ME

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Kimberly Jones, Philadelphia, PA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Robert Wise, Eaton, CO
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The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—David Smith, Freer, TX

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Renee McGuire, Eden, NC

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Dorris Paille, FLAGSTAFF, AZ

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Theresa F. Alt, Ithaca, NY

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Ardis Johnston, Stoughton, MA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Christopher Finta, Honolulu, HI
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The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Mark Role, Port Charlotte, FL

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Linda Gallagher, Bradley Beach, NJ

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Joe Ziolkowski, allegan, MI

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Neva Graves, Brentwood, TN

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Stephen Jones, Cedar Park, TX

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Sandi Craig, Rockaway, NJ
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The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Brian Murphy, Sherman Oaks, CA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Dorothea Leicher, Philadelphia, PA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—David Pedersen, ST PETERSBURG, FL

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Jason Booth, Lynnville, TN

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Dianne Earick, Fullerton, CA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Lyle Monfort, tucson, AZ
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The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Rosina Nolan, O'Fallon, MO

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Neymon Campbell, Lexington, KY

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Sondra Franceil, Fort Valley, GA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—James H Jorgensen, Ames, IA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Daniel Hudson, Philadelphia, PA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Jay Clawson, ithaca, NY
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The public needs to know who is spending money to influence U.S. voters in 2012. Corporations are not people.
Only people are people. To quote the Montana supreme court: "“the notion that corporations are disadvantaged in
the political realm is unbelievable. Indeed, it has astounded most Americans. The truth is that corporations wield
enormous power in Congress and in state legislatures. It is hard to tell where government ends and corporate
America begins: the transition is seamless and overlapping.” I want information about how much money political
campaigns spend on advertising at my local stations. I want to know who is paying for these ads. And I want
broadcasters to make this information available online where it can be easily accessed. Broadcasters enjoy free
access to our airwaves; in exchange, they’re supposed to serve the interests of the communities in which they
broadcast. They can start by putting their political files online, and by fully disclosing the names of both the front
groups that place political ads and the financial interests that bankroll these commercials.
—William Carpenter, Stony Point, NY

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Jim Woodward, Oakland Park, FL

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Katherine Forrest, Portola Valley, CA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Vernon Batty, Mesilla Park, NM

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Mitch Shaffer, Pennville, IN

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Eve Lyman, Cambridge, MA
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The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Len Clarke, Port Clyde, ME

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Paul Graves, Orion, MI

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Cynthia A. Williams, Proctor, MT

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Linda Sperber, minnetonka, MN

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Ann Khambholja, Tucson, AZ

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Edie Bruce, El Cerrito, CA
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The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Martha Leahy, Winchester, MA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Mark H Ervin, Hailey, ID

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—K Arnone, Brooklyn, NY

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Douglas P Luna, Belleville, IL

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Taylor Gauthier, The Colony, TX

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Ted Padgett, Vancouver, WA
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The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Jeff Schumann, Ogdensburg, NY

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
This election promises to be one of the ugliest in recent american history with distortions, lies, exaggerations, out of
context manipulations, executed with professional skills and amoral personalities. The only way to counter their
poison is the ability to identify their perpetrators. There is nothing in the supreme court decision of citizens united
that condones anonymity as part of a corporate or super PAC wave of manipulative vomit masquerading as
"information for the public". Only the ability to identify the groups who are responsible both for this poison and the
fattening of big media's coffers, will provide some type of immunity to the body politic from the worse effects of
this pathology inflicted on the society. You have to force these sole rays of sunlight to shine upon these dark forces.
You have the authority to do this. I only hope you have the will to do so as well.
—ben Lichtin, rochester, NY

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Carol Schiro, Cleveland, OH

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Rose Hall, wittmann, AZ

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Sandra Drexel, Fond du Lac, WI

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Marty Landa, Sedona, AZ
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The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Paul Stevens, Groton, MA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Crawford MacCallum, Tijeras, NM

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Jeanne Curtis, Goshen, CT

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—ME Hanley, West Pelzer, SC

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Dar Haywood, Richmond, IN

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Michael Brodie, North Hollywood, CA
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The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Mae Basye, fuquay varina, NC

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Jen Halbert, Brooklyn, NY

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Jonathan Lynch, Morgantown, WV

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Christopher Dent, Gainesville, FL

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Diane McNALLY, NY, NY

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Beth Dzwil, wyndmoor, PA
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The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Arlene Zide, Chicago, IL

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Ms. Nancy Long, Peoria, IL

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—David Fritz, Davis, CA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Kerry Jay, Londonderry, NH

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Troy Douglas, Grand Junction, CO

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Johanna Fiore, Culver City, CA
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The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Kimberly Wiley, Rochester, NY

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Michael T. Copping, Clearwater, FL

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Elizabeth Siegel, Aspen, CO

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Chris Dietrich, Urbana, IL

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Timothy Dunleavy, State College, PA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Christopher Vollentine, Columbus, OH
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The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Charlaine Wilkerson, chesterton, IN

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Benjamin I Waggoner, St Louis, MO

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Joe Nigro, Lincoln, NE

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Anthony Landi, Millersville, PA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Maureen O'Neal, Portland, OR

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Steven Arndt, Fairfield, IA
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The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Paul Ezust, Cambridge, MA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Thomas Harvey, Columbus, OH

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—David L. Smith, Stevens Point, WI

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Nicole Cathart, Portland, OR

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Edward Boesen, Sterling, IL

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Nan Sucidlo, w.palm beach, FL
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The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Patricia Steinburg, University Place, WA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Dennis Connolly, Cobden, IL

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Jane Graham, Fort Collins, CO

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Andy Krill, Westminster, CA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Roger Market, Rockville, IN

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Lucy Trevino, Cicero, IL
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The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Kathleen Cordes M.D., Eugene, OR

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Kris J, Rapid City, SD

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Marc Miller, South Bend, IN

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Sabrina Eckles, Lubbock, TX

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Denise Lytle, Fords, NJ

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Dr Les Adler, Cotati, CA
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The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Nate Frey, Highland Park, IL

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Ken Rapoport, Cleveland, OH

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Michael Field, Plano, TX

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Erin Foley, Hazlet, NJ

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Mr. Ronald Smith, Redding, CA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Daniel Shalit, Los Angeles, CA
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The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Stephanie Trasoff, Blaine, WA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Ellen Barton, Seattle, WA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Andy Maxwell, Birch Bay, WA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Nick Bickford, Powell, WY

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Margaret Ann Jamieson, Placentia, CA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Jon Remley, Birmingham, AL
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The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Sue Keller, rockville centre, NY

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Gus Gomez, San Francisco, CA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Lynne Toribara, Portola Valley, CA

If citizenship is to have any meaning, the citizens must be aware of who is trying to influence them to cast their
vote. With the onslaught of truths, half-truths, misinformation and outright lies that has been triggered by the
appalling "Citizens United" decision, Americans more than ever need to know who among the wealthy and super-
wealthy are pulling the strings of our democracy. It is imperative that ANY political advertising be required to
reveal who its funders are - and by that, we mean the actual funders -- their names, not the anonymous front-groups
they hide behind (like "Citizens United"). And we should know how much money they're pouring into the ads -
with the major funders listed first, and not buried in the fine print. If money has to be speech, at least we should
have the right to know who is shouting at us.
—Jonathan Lee, Sherman Oaks, CA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Kevin Fox, galloway, OH

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Anton Fehr, Langdon, ND
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The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Patti Batchelder, Georgetown, MA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—P T, ann arbor, MI

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Elizabeth H. Ryan, Madison, WI

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Judy McAuley, Pittsburgh, PA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Fiona Purdy, Scottsdale, AZ

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Mark & Susan Glasser, LA, CA
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The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Frederick Rosen, Ambler, PA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Steven Flood, Austin, TX

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Richard J Tripp, Springport, MI

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Rj Gallagher, Tumwater,, WA

If we are to have a representative government, the public needs to know who is spending money to influence
elections. I would like to know how much money political campaigns are spending on advertising at my local
stations. I want to know who is paying for these ads. I also want broadcasters to make this information available
online where it can be easily accessed. Because broadcasters enjoy free access to our airwaves, they are supposed to
serve the interests of the communities in which they opetate. By fully disclosing the names of both the front groups
that place political ads and the financial interests that bankroll these commercials, broadcasters could be a legitimate
part of a fair election process. Otherwise, they are simply participating, to their financial reward, in a sham.
—Edmon Nicholson, tucker, GA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Emily Pike, Okmulgee, OK
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The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Robert Duffy, West Townsend, MA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Larry Wilson, Salem, WI

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Thue & Uttara Rasmussen, Falcon Heights, MN

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Margie Logue, Santee, CA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Carol Harder, Germantown, WI

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Spenser Crippen, Aloha, OR
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The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Carol Dahlberg, Sioux Falls, SD

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Blake Vanvalkenburg, DANIA, FL

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Adam Bello, Fairfield, CT

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Danielle McKenzie, Seattle, WA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Mark Wesley, Charlotte, MI

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—David Carr, Madison, WI
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The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Richard M Stallman, Cambridge, MA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Wallace Rhine, Cazadero, CA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Donald Shaw, St. Petersburg, FL

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Janet Wolff, Barrington, IL

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Richard Dunn, Los Alamos, NM

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Jen Willis, SB, CA
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The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Nancy Gutierrez, PALM DESERT, CA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Ted Nero, Taos, NM

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Courtney Watson, Austin, TX

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Linda Thomas, Cornell, MI

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Laer Haider, Keizer, OR

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Darcy Bergh, San Diego, CA
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The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Chris Stutzman, SCOTTSDALE, AZ

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Chris Stutzman, SCOTTSDALE, AZ

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Shawn Mulvihill, Racine, WI

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Geralyn Leannah, Sheboygan, WI

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Melissa Harville, Bryan, TX

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Marilyn Nudelman, Beachwood, OH
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The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Ed Zych, Cameron, WI

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—William Hall, West Roxbury, MA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Cheryl Potts, Cumming, GA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—HK Levor, southold, NY

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Matthew Lipschik, B'klyn., NY

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Virginia F. Sendor, Stamford, CT
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The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Barbara Diederichs, Poway, CA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Karl Frederick, Sebastopol, CA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Brian Licht, Cleveland, OH

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Virginia Ewing, Fairfield, CA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Ted Frisbie, carbondale, CO

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Susan Carey, whitestone, NY
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The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Jill Miller, Natick, MA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Charles Linck, Elk Grove, CA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Michael Gamble, Seattle, WA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Patricia Martini, Fort Collins, CO

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Harlan Levinson, West Hollywood, CA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Bonnie Kelley, Denver, CO
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The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Matthew Gatto, San Francisco, CA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Marie Herring, Simi Valley, CA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Patrick Morrissey, Waterloo, IA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Joan Phillips, Oak Park, IL

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Felix Omai, garberville, CA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Jen Warren, makawao, HI
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The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Edwina Smith, San Francisco, CA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Susan DalSanto, Tacoma, WA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Karen Glienke, Los Angeles,, CA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Renee Brinker, O'Fallon, MO

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Wade Keye, Portland, OR

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—William Sanker, Chesterfield, VA
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The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—John R Donaldson, Fresno, CA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—William Harnage, Las Vegas, NV

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Mr. Adam Hesed, St. Louis, MO

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Lee Ramdhani, SAN CLEMENTE, CA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Cynthia E Adams, Santa Cruz, CA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Joan Abruzzo, BAYSIDE, NY
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The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Catherine Blair, San Francisco, CA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Harvey Lee Alexander, kansas city, MO

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Jan carson, Gig Harbor, WA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Beulah Tillisch, Seattle, WA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Cynthia Carlson, Granite Falls, WA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Louis LeBron, Tucson, AZ
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The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Scott Griffith, New York, NY

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Dona LaSchiava, Tucson, AZ

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—S T. Greene, New York, NY

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Sue A. Simmons, columbus, OH

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Pam Starliper, Kirkland, WA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. Not just a nebulous name like "Americans for America", but the names of the actual people, not
"figureheads/representatives", who ponied-up the money for these ads!! I want broadcasters to make this
information available online where it can be easily accessed, and accurately made available (updated) on a daily/24
hour cycle, basis... not once every four to six months! Broadcasters enjoy free access to our airwaves; in exchange,
they’re supposed to serve the interests of the communities in which they broadcast. They can start by putting their
political files online, and by fully disclosing the names of both the front groups that place political ads and the
financial interests that bankroll these commercials.
—Charles E. Bishop, Burleson, TX

Free Press



The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Nils Hansen, East Boston, MA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Norman Cubanski, Bellingham, WA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Michael Bandfield, Klamath Falls, OR

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Adam Ambrose, Berkeley, CA

The public needs to know who is spending money to influence U.S. voters in 2012. I DEMAND to know who is
paying for these ads. And I want broadcasters to make this information available online where it can be easily
accessed. The FCC & FEC MUST look into these issues at once or face Harsh Actions!!!
—Skeeter Durham, Greensboro, NC

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Jane Reed, milton, MA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Mari Howland, Los Angeles, CA
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The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Roy Adsit, portland, OR

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—William Stratton, Forestville, CA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Patricia Bacon, Lyndhurst, OH

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Jason Margulis, Ashland, OR

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Kristin Reed, San Francisco, CA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Andrei Smarandoiu, Somerville, MA
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The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Miguel Hernandez Garcia, Santa Ana, CA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Bob Remstein, Reseda, CA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Kathleen Wolfe, Des Moines, WA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Nicholas Thibeault, Los Angeles, CA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Edward n burkhart, lancaster, KY

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Dionne Steiner, Feasterville-Trevose, PA
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The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—James Vollaro, Lake Elsinore, CA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Paula Mindes, Cleveland Heights, OH

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Edward Wentworth, Anchorage, AK

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Mark lloyd, Durham, NC

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Jackie Hanson, st cloud, MN

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Sam Haines, ,
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The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Martha Izzo, Evergreen, CO

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Thomas Klocke, Lawrence, KS

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Matthew Windy, Reese, MI

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Mr. Bernard Fuller, Cambridge, MA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Kyle Petlock, Los Angeles, CA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Joseph S. Baye, Ladysmith, WI
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The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Ruth Jordan, Pontiac, MI

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Len Fosberg, W. Hartford, CT

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Michelle Bourg, Lawrenceville, GA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Michael Ronsonette, Houston, TX

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Jericho Jebidiah, Baltimore, MD

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Lin Finger, Brocton, NY
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The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Edward McGlinn, blackwood, NJ

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Robert B Eldridge, OLD TAPPAN, NJ

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—John Neumann, Pittsburgh, PA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Joseph DeMatt, Butler, PA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Joni Burkett, no. ferrisburgh, VT

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Claudia Ruck, Canaan, CT
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The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Tom Buntele, dumont, NJ

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Armando Tasistro, Watkinsville, GA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Linda W. Graves, Maryville, TN

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Michael Allen, Colorado Springs, CO

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Carol Hayman, Austin, TX, USA, TX

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Sasha Rodriguez, Centereach, NY
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The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Joan Garnett, Chapel Hill, NC

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Tim Lacey, Newnan, GA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Donald Phillips, Yorktown, VA

The Airways Belong To The People, Not Corporations!!! The people want to know who is spending money to
influence U.S. voters in 2012. We want FULL DISCLOSURE with information about $$ are spent by political
campaigns at local stations. Who is paying for these massive LAST MINUTE ads filled with lies and slander? We
want stations to make this information included AT THE END OF THE ADS!! Broadcasters are not propaganda
machines. They use the airwaves and in return are required to use the airwaves as a public service. Spewing
propaganda without full disclosure is NOT a public service. It is an abuse of the political system.
—Richard Fochtmann, Leeds, ME

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Lorenz Steininger, ,

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Annette Beatty, Belding, MI
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The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Randy Beever, Hope Valley, RI

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Brooks Clark, West Chester, PA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Mary Satkas, Burr Ridge, IL

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Layton D Traver, Hudson, WI

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Ruth A Kastl, Wheeler, MI

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Clayton Holloway, Tampa, FL
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The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Daniel Cottle, Nicholasville, KY

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Kelly Brooks, Portsmouth, VA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Mildred Harris, White Springs, FL

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Amanda Rosales, Lansing, MI

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Irving Penso, ATLANTA, GA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—DVM Judy Karnia, Scottsdale, AZ
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The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Richard Williams, Parma, OH

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Paul Heberlein, Milton, WI

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Amy Jones, Amarillo, TX

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Susanne Burtis, Lynbrook, NY

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Jim jordan, Vienna, OH

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Nicholas Basso, Columbus, OH
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The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Judy Grimes, Leesburg, FL

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Wayne Mahood, Geneseo, NY

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Patricia Cabarga, city, NC

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Dale Giese, Cincinnati, OH

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Ms. Christine Myres, Fayetteville, AR

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Robert Nobrega, boca raton, FL
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The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—HL Davin Wright, Phoenix, AZ

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—D Hurlburt, weston, VT

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Jessica Law, Peoria, AZ

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Mary L. Rogerson, Wheeling, WV

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Yvonne Dawson, Des Moines, IA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Richard Hannon, BILOXI, MS
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The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Maureen Gibson, CHICAGO, IL

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Yuri Keegstra, Milwaukee, WI

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Barbara Kyte, Andover, MA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Fred Mursu, ortonville, MI

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Jill Zink, tucson, AZ

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Timothy P. Walker, Boaz, AL
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The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Pauline Wittry, Manitowish Waters, WI

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Barry Werling, The Villages, FL

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Miranda Alquist, Brooklyn, NY

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Lisa Langbein, Planfield, IL

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Eric VanHeukelom, Des Moines, IA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Elizabeth Ketcham, East Berne, NY

Free Press



The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—James J. Moore, city, PA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Kevin Thomas, Bronx, NY

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Jeff Bohan, Winston Salem, NC

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Linda Pierce, Bozeman, MT

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Javier Ramirez, Northboro, MA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Diane Traina Paolangeli, Brooktondale, NY
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The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Remo Imparato, chicago, IL

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Kate Gallagher, novato, CA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—kay Doost, Greensboro, NC

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Constance Mainwaring, Stuart, FL

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—W Terrence Robertson, Hitchcock, TX

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Kevin M. Kingsland, Carbondale, IL
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The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Ric Armstrong, Jasper, IN

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Frank Ottens, Fernandina Beach, FL

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Bill Ott, cedarburg, WI

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Marshall Harmon, Salem, IL

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Mr. Keith Killday, Fort Pierce, FL

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Douglas Russell, Scottsdale, AZ
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The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Roger Child, Coralville, IA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Marilyn Vogel, Green Lane, PA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Lore Stephan, Mohnton, PA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Tad Mannes, Lawrenceville, GA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Barb Christensen, Urbana, IL

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Richard Malmsheimer, Harrisburg, PA
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The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Rodney Hemmila, white bear lake, MN

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
We have a right to know who is sponsoring attack and garbage ads!
—Christine Grawe, Jonesborough, TN

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Tonia Charlton, branch, AR

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Pablo Peña, Boston, MA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Robert Apperson, Raleigh, NC

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Mark J Scieszinski, Tulsa, OK

Free Press



The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Thomas Cross, Orem, UT

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Sally Smith, Seymour, TN

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—James Zoto, Quakertown, PA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Saph Hall, Astoria, NY

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Rosemary Ahmann, Minocqua, WI

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Yvonne King, Jacksonville, FL
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The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Linda Groom, Saint Cloud, FL

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Austin Turney, Lawrence, KS

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Virginia Arwel, Dresher, PA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Glenna Green, McMinnville, OR

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Damon Albert, Bala Cynwyd, PA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Grace Clavey, Middletown, NY
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The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Alexandra W Sipiora, Chicago, IL

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Harold Kimmelman, Wayne, PA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Cheryl Harned, Northampton, MA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Larry Bower, Sioux City, IA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Mary Pat Haffey, Stone Mountain, GA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Sherie Labedis, Roseville, CA
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The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Sarah Gioia, Minneapolis, MN

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Aj Pierre-Louis, Port Charlotte, FL

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Carl Kline, Brookings, SD

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Lanis LeBaron, Greenville, CA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Randy J. Bolt, Mariposa, CA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Janet Azevedo, Gig Harbor, WA
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The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Randal Mutter, Cocoa, FL

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Gar Mosey, Akron, OH

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—K C Jones, elkins, WV

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Tim Rose, Boca Raton, FL

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Kathleen Lyons, Cincinnati, OH

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Mary Johnson, Mount Kisco, NY
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The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Gary Vedvik, Pittsford, NY

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Dennis Myhre, Menomonie, WI

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Richard C. Piaskowski, Shenandoah, PA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Lucy Reid, Raleigh, NC

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Sharon Frank, lewisville, TX

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—JD Cynthia Vitko MD, Park City, UT
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The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Eric Vazquez, Pittsburgh, PA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Rich Lowry, San Francisco, CA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Almerindo Portfolio, New York, NY

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Brad Miller, Anthony, KS

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Sonna R Olson, Chatfield, MN

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Darren Smith, Bainbridge Island, WA
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The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
I believe voters are entitled to know who is behind ads put on during political campaigns. It is essential to the
integrity of elections. Which is, you will agree, pretty damned inportant!
—Jim Simons, Austin, TX

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Martin W Spetz, Largo, FL

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Kaj & Karen Foget, Madison, WI

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Frank Gould, Orlando, FL

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Ken Molinkiewicz, Scottsdale, AZ

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Michael Shaw, city, CA
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The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Valerie Dare, Rockaway Park, NY

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Norman Hascall, Portland, OR

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Jerry Button, Delray Beach, FL

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Anara Brinmere, Asheville, NC

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Jady Carmichael, Chicago, IL

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Barbara J. Nekola, Millsboro, DE
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The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—James Jung, Brookfield, WI

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Desmon McMahan, Louisville, KY

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Ian Isbell, Grass Valley, CA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Morry Campbell, Long Island City, NY

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Shaun Jernigan, fayetteville, NC

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Michael Intorcia, Oak Park, IL
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The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Marge Debowy, Stony Brook, NY

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Elizabeth L. Indick, Newark, NY

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Leslie Lowinger, San Francisco, CA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Estrella Quiroga, Whitethorn, CA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Steve Kohn, Highland, NY

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Chuck Ginsberg, chicago, IL
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The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Jessica Wheeler, New Orleans, LA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Maud N Pollock, SOUTHAMPTON, NY

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Kyle Prince, Nederland, TX

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
Many of the groups funding these adds have non profit status and their information should be public. Those that are
not are using public funded air waves and with this priviledge should come full disclosure.
—Susan Warweg, stillwater, MN

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Teri Patrick, Little Rock, AR

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Travis Hunter, Madison, WI
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The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Loretta Kerns, Cortland, OH

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Milo Fiore, Los Angeles, CA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Gary and Karen Bristle, Spring Grove, MN

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Todd Hammond, Winter Haven, FL

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Susan Preston, Bothell, WA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Gary Orehovec, Portland, OR
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The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Terry Tedesco-Kerrick, Phoenix, AZ

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Michael Anthony Sterner, Tucson, AZ

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Carrie Trochet, vallejo, CA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Dawn Stein, Cedarpines Park, CA

I am writing to you as a concerned American citizen. Who is spending money to influence U.S. voters in 2012 in
political ads? I want to know how much money political campaigns spend on advertising at my local stations. I
want to know who is paying for these ads. And I want broadcasters to make this information available online where
it can be easily accessed. TV stations have free access to public airwaves; in exchange, they’re supposed to serve
the interests of the communities in which they broadcast. One way they can serve us is by making this information
available online where it can be easily accessed. To support the health of our democracy, we citizens must have
access to the names of both the front groups that place political ads and the financial interests that bankroll these
commercials. Thanks for your attention.
—Angela Alston, Dallas, TX

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Thomas Kirkpatrick, Henderson, NV
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The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Shari Kelts, Kirkwood, MO

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Forrest Brandeburg, portland, OR

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Jane & Lou Block, Spring Hill, FL

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Yvonne Baab, Middlesex, VT

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Joseph Lite, DAYTON, OH

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Erin Flory, Lafayette, CA

Free Press



The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Stephan Nance, Springfield, OR

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Clarissa Echezarreta, Loxahatchee, FL

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Doreen Mann, Lisbon, ME

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Rachel Pollack, Minneapolis, MN

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Michael Olcsvary, Lynnwood, WA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Brigitte K., New York, NY
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The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Bruce Hansen, Raymond, MS

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Lisa Marra, Ann Arbor, MI

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Deborah Arnold, South Milwaukee, WI

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Larry Dillon, eugene, OR

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Stephen Holcomb, Jonesville, MI

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Priscilla Rocco, Costa Mesa, CA
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The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Stephanie Aziz, Sarasota, FL

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Lynn Elliott, Durham, NC

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Connie Raper, durham, NC

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Simon B Stinnett, cleveland, TN

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—David Taylor, Atlanta, GA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Guy Ball, Tustin, CA
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The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Jane Cassi, Nesconset, NY

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Cinthia Davey, Kendall, WI

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Greg Pursley, Alton, IL

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Lorraine Shirkus Moore, San Antonio, TX

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Mary Davidson Isaac, Fort Collins, CO

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—James Terry, Pittsboro, NC
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The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Norine A McQueeney, New Boston, NH

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Nancy H. Peterson, San Antonio, TX

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Vic Labore, manchester, NH

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Jennifer G Cecere, kENT, WA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Edward Harkins, Philadelphia, PA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Patricia Murphy, Bronx, NY
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The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—David Sutherland, Bartlett, TN

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Tim Rolle, Danville, PA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Robert T Block, Madison, WI

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Ismael Perez, Denham Springs, LA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Barbara Katz, SUNRISE, FL

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Melissa Mazias, Crest Hill, IL
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The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Richard Stuckey, Chicago, IL

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Ronald S Katz, Huntington Woods, MI

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Betsy Krieger, Cottage Grove, WI

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Amit Jain, Union City, NJ

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Eileen Rossi, East Meadow, NY

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Janice Wheelock, Rpyal Oak, MI
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The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Junie Davis, lenexa, KS

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Jan Weaver, Corpus Christi, TX

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Ronelle Moehrke, Hogansville, GA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Miriam Hernandez, Jeffersonville, NY

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Suhail Shafi, Ozark, AL

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Spencer M, Little Rock, AR
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The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Sue Shulman, prospect hts, IL

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Brenda Bossman, Placida, FL

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—John W Spratt, LAS CRUCES, NM

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—David Peha, Renton, WA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Michael Chuang, Minneapolis, MN

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Jeramy Bray, Salem, OR
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The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Linda Simpson, Chartley, MA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—S Raynis, sonoita, AZ

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Sheri Reynolds, Osceola, IA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Robert K. Johnson, Milwaukee, WI

Do what thou wilt shall be the whole of the Law. The public needs to know who is spending money to influence
U.S. voters in 2012. I want information about how much money political campaigns spend on advertising at my
local stations. I want to know who is paying for these ads. And I want broadcasters to make this information
available online where it can be easily accessed. Broadcasters enjoy free access to our airwaves; in exchange,
they’re supposed to serve the interests of the communities in which they broadcast. They can start by putting their
political files online, and by fully disclosing the names of both the front groups that place political ads and the
financial interests that bankroll these commercials. Love is the law, love under will.
—Robin Matthews, Westmoreland, NH

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Alberto Diaz, Orlando, FL
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The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Christopher Rieth, Wall, NJ

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Norma, Fairburn, GA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Clinton Miller, Kirkland, WA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Esai Morales, Los Angeles, CA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Tommy Garrett, Baton Rouge, LA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Marion R. Just, WESTWOOD, MA

Free Press



The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Maria Farina, Philadelphia, PA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Peter Reynolds, Durham, NC

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Jerry C. King, Spokane, WA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Chimey Lee, Berkeley, CA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Elizabeth Jackson, Elk Grove, CA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Mr. Wayne Rydzak, Mountlake Terrace, WA
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The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Joan Wiersma, Bokeelia, FL

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Doreen Hassan, San Jose, CA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Sylvia Rabb, lauderhill, FL

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Robert Burke, Hillsborough, NH

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—The Rev. Jane Nelson-Low, Spokane, WA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Amy Elston, Glen Carbon, IL
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The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Terry Peterson, Imperial Beach, CA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Elaine Nations, Fairdale, KY

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Katherine Brophy, Madison, WI

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Linda Love, port jefferson, NY

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Paul Cohen, Lecanto, FL

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Joanie Davis, Eagan, MN
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The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Wil Kimura, Novato, CA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Kathleen Conger, St Paul, MN

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Kevin Schultz, Sacramento, CA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Pamela Sheridan, Woodstown, NJ

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Barbara Carver```, Salado, TX

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Judi Bass, Deer park, TX
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The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Steven Tobin, Philadelphia, PA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Martha Rivas, Aztec, NM

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Carol Perry, Sparks, NV

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Shannon Littrell, Carlsbad, CA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Brenda Michaels, Issaquah, WA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Bee Kaplan, ALAMEDA, CA
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The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Running fox trl, Norcross, GA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Kevin Hanson, Rimforest, CA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Leora Isbell, GROVELAND, CA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Christine Gonzalez, Monterey Park, CA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Ben Seigel, Madison, WI

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Heather Knox, Albuquerque, NM
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The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Pamela Garvey, St. Louis, MO

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Leslie marrero, New York, NY

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Richard Berggren, Maplewood, NJ

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Estie Stoll, West Hollywood, CA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Gordon Thompson, Portland, MI

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Neal Urteaga, Chicago, IL
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The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Margaret Hall Dunn, New Haven, CT

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Chris Cromeans, San Antonio, TX

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Barbara Wynroth, Burlington, VT

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Kathryn Sugg, Williamston, NC

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Greg Stone, Emmett, ID

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Sidney Reid, Richmond, TX
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The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Judith Abel, Harsens Island, MI

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Mr. Duncan Christy, Rhinebeck, NY

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Edward Shappy, New Britain, CT

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Sara Lucinda Rohrs, Columbia, MO

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Brett Hall, Ridgewood, NY

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Brigid Courtney, Boston, MA
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The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Fran Rutter, Boise, ID

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—George Stratton, Gardnerville, NV

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—John Martin, Medford, MA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Kevin Havener, Chicago, IL

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. More importantly, I want to know who
is paying for these ads. And I want broadcasters to make this information available online where it can be easily
accessed. Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Dorothy Talotta, Sea Cliff, NY

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Edwin Worrell, St. Louis Park, MN
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The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Mary Jane, freeport, NY

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Terry Martin-Murley, Philadelphia, PA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Rose Delaney, CUDAHY, WI

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—S Perry, Davis, CA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Lynn Snyder, margate, FL

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Tricia Huth, Denver, CO
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The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—J Hynd, Los Angeles, CA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads by having broadcasters make this information available online where it can be easily accessed. Broadcasters
enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the communities in which
they broadcast. They can perform that duty by putting their political files online. This requires fully disclosing the
names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—David Caldwell, Redwood City, CA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Chow-chi Huang, West Chester, OH

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Jan Peterson, Ft. Collins, CO

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Eric Lehman, New York, NY

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Joe Connors, New York, NY
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The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Samantha Rose, Escondido, CA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Terrence R Nightingale, Marysville, WA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Roger New, Ft Myers, FL

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Sarah Alvarez, Torrance, CA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—M Older, Cambridge, MA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Anne Seidel, ,
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The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Ruth Stambaugh, Black Mountain, NC

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Daryl Druckrey, Wilsonville, OR

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Peter Pagan, Staten Island, NY

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Peg Rivers, Piscataway, NJ

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Nora R Weisenhorn, Ferndale, WA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Nick Paradis, Hudson, MA

Free Press



The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Jean Thorsen, New London, CT

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Randall Kezar, Kingston, NH

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Floyd Clark, Winterhaven, CA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Douglas Johnson, Burbank, CA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Larry Davis, Scottsdale, AZ

Political ads are part of the information candidates put out to voters, but we know who is behind these ads so we
can put them into perspective. But other political ads swamp the airwaves (and line ways). I need to know who is
behind these ads so I can put them into perspective and interpret them correctly. These ads could contain
information I would use to make my decisions in elections, but ithe information is incomplete, if I don't know who
is paying for the ads. I also want to know how much money is spent on the various ads as this is relevant
information, for me, as well, in making my election decisions. I object to the "money is speech" decision by the
Supreme Court, but as long as that is a done deal then we need to treat the money as speech and we have a right to
know who is doing that "speech". Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to
serve the interests of the communities in which they broadcast. They can start by putting their political files online,
and by fully disclosing the names of both the front groups that place political ads and the financial interests that
bankroll these commercials.
—Teresa Hopkins, Kirkland, WA
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The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Mr. Bernard Couming, Canton, MA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Susan B. Lada, Philadelphia, PA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Robert Konop, Playa del Rey, CA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Edward Hess, Phoenix, AZ

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Cheryl Hanson, La Crosse, WI

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Joseph Magid, Wynnewood, PA

Free Press



The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Louis Pontillo, Montville, ME

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Howard Christofersen MD, PORTER, IN

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Raymond Wager, Middlesex, NY

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Luis Padilla, Miami, FL

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
I want to see who is paying for an ad in print large enough to read
—Marie Leven, Flushing, MI

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Vincent Salinas, San Ramon, CA
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The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Doris Sutliff, Bradenton, FL

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Timothy Chapman, Sacramento, CA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Judith Sabatino, ambler, PA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Pam Chipman, Mancos, CO

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—William McBain, ladysmith, WI

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Pam Zeller, Prescott, AZ
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The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Christopher Hines, Farmington Hills, MI

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Tracey Chance, Austin, TX

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Thiago Marques, Oakland, CA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Paulette Tansey, san diego, CA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed. The above is
a no-brainer!!!!!! Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the
interests of the communities in which they broadcast. They can start by putting their political files online, and by
fully disclosing the names of both the front groups that place political ads and the financial interests that bankroll
these commercials.
—Ruth Thompson, Clovis, CA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Ashley Golden, Isla Vista, CA
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The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Kathleen Gorman, Affton, MO

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Ardith Dickason, Tucson, AZ

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Dennis P. Finn, Greig, NY

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—, Ann Arbor, MI

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Peter Childs, Miranda, CA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Andrea Thompson, Portland, OR
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The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Dan van Vliet, philomath, OR

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Bruce Lee, Whittier, CA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Emily Bauer, Columbia, MD

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Fabian Tobierre, Frederiksted, VI

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—David Zander, Hot Springs, AR

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—David Lambert, Rochester, MN
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The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Lily Adams, Santa rosa, CA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Nancy Knipe, Studio City, CA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Maureen Kavanagh, Woodside, NY

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Costa Chitouras, Somerville, MA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Sylvia Ruiz, Los Angeles, CA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Joe Edwrds, Shipman, VA
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The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—John Yust, Knoxville, TN

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—L Glasner, New York, NY

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Betty Wolcott, Osseo, WI

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Cactus Pat, Tallahassee, FL

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Rose Trout, Fairborn, OH

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Eugene Beardsley, Concord, CA
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The public has a right to know who is spending money to influence U.S. voters in 2012. I want information about
how much money political campaigns spend on advertising at my local stations. I want to know who is paying for
these ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
In other words, where is the openness and honesty with the present shrouded system?
—Roger and Denice Clyne, Homer, AK

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Maria Pinkston, Orange Cove, CA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Marianne Andresen, Ironwoood, MI

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Peggy Wallace, albuquerque, NM

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Laura Simon, Wilder, VT

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Sandra Thompson, Canaseraga, NY
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The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Gina Gatto, Castro Valley, CA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Rae Young, Decatur, GA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Glenn Street, Ashland, OR

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Eric Rushing, Goleta, CA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—BE Meadows, Livingston, TN

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—J Linden, city, MA
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The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—John Kolarik, Vallejo, CA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Laura Bundy, Fort Payne, AL

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Gabrielle M Kayser, Hicksville, NY

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Christophe Chevallier, Palo Alto, CA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Ian Mac Allister, san francisco, CA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—James Heermans, honolulu, HI
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The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Kristen Zehner, Marshall, WI

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Riley Roach, Berkeley, CA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Karen Jones, Martinsville, VA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Elizabeth Asnicar, Boulder, CO

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Eva Vangi-Stern, Rio Rico, AZ

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Susan Thompson, Cary, NC
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The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—William Furnback, Berkeley, CA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Izabella Worwag, Evanston, IL

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Linda Zellner, Albuquerque, NM

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Martin Rosenthal, Queens Village, NY

The public needs to know who is spending money to influence U.S. voters in 2012. I demand information about
how much money political campaigns spend on advertising at my local stations. I need to know who is paying for
these ads. And I demand that broadcasters make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast -- or, at least, that's the way it used to be, and must become again! They can
start by putting their political files online, and by fully disclosing the names of both the front groups that place
political ads and the financial interests that bankroll these commercials.
—Richard D. Gale, Daly City, CA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Andrea Dezendorf, lakewood, CO
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The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Judith Hicks, Tucson, AZ

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Chris Clarke, Marana, AZ

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Glenn Leever, Seattle, WA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Melvyn B. Schupack MD, Walpole, NH

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Eugene W. Peterson, Santa Barbara, CA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Lauren Pfendner, Norristown, PA
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The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Barry Curran, Norco, CA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Paul Singdahlsen, Santa Fe, NM

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—William W Haywood, Centralia, WA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Sheila Wofsy, Suches, GA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Marcey Lachance, Bailey Island, ME

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Alexa Kasper, longmont, CO
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The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Lou Kammerer, Beaverton, OR

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Lee Milligan, Tucson, AZ

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Daisy Mejia, HOMESTEAD, FL

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Jeannette Williams, Albuquerque, NM

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Hadley Littell, Bensalem, PA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Ms. Michelle Raine, Sonora, CA
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The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Walter Gillmore, Las Vegas, NV

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Meyer Scharlack, Santa Cruz, CA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Zia Rifkin, Asheville, NC

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Diana Brunswig-Bosso, Arnold, MO

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Sheryl Hallmark, Santa Fe, NM

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Robert R Williamson, Las Vegas, NV
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The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Pamela Brandau, Fallston, MD

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Thomas Barringer, Stockton, NJ

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—JoLane REIMER, OKLAHOMA CITY, OK

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Timothy Wollaston, Los Angeles, CA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Margery Caman, Rome, NY

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Dolores Ross, O Fallon, MO
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The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—William Swinney, Santa Fe, NM

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Joseph Alicea, Miami, FL

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed. They can
start by putting their political files online, and by fully disclosing the names of both the front groups that place
political ads and the financial interests that bankroll these commercials.
—Jason M. Woltjen, New Bern, NC

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Judith Cashin Lerma, San Antonio, TX

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Bill Gibson, Tucson, AZ

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Kathleen, Brooklyn, NY

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Erika Heins, Toledo, OR
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The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Colleen Robson, East Troy, WI

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Kelly McMahan, Alameda, NM

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Sharon Brown, Kingsport, TN

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Maggie Mandzuk, New York, NY

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Lizzie Vierra, Costa Mesa, CA

Are the broadcasters in cahoots with politicians? If they refuse to give listeners information on who is paying for
political advertising, it would seem that way. The public needs to know who is spending money to influence U.S.
voters in 2012. I want information about how much money political campaigns spend on advertising at my local
stations. I want to know who is paying for these ads. And I want broadcasters to make this information available
online where it can be easily accessed. Broadcasters enjoy free access to our airwaves; in exchange, they’re
supposed to serve the interests of the communities in which they broadcast. They can start by putting their political
files online, and by fully disclosing the names of both the front groups that place political ads and the financial
interests that bankroll these commercials.
—H Allan Aho, Lake Worth, FL
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The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Garth Molyneux, Carrboro, NC

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Bobby Feagins, Raymore, MO

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Jan Stoffel, Coos Bay, OR

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Norma Kline, Meadville, PA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Roy Bobo, palmer, TX

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Rebecca Dailey, Costa Mesa, CA
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The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—, Portland, OR

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Laura Hanks, portland, OR

The public needs to know who is spending money to influence U.S. voters in 2012. I am taking the time to write
you personally because I want detailed information about how much money political campaigns spend on
advertising at my local stations. I want to know who is paying for these ads. And I want broadcasters to make this
information available online where it can be easily accessed. In an election year, I want to know who is giving me
honest information, and who is being bought off. Broadcasters enjoy free access to our airwaves; in exchange,
they’re supposed to serve the interests of the communities in which they broadcast. They can start by putting their
political files online, and by fully disclosing the names of both the front groups that place political ads and the
financial interests that bankroll these commercials.
—Sigrid Asmus, Seattle, WA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Cynthia Riggin, Groton, NY

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Stephen Greenfield, Redding, CT

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Austin Gower Grubb, Winona, MN
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The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Laura Isham, Calais, ME

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Geoffrey Bartol, Bend, OR

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Jana Lane, Oakland, CA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Arthur Riss, Rumford, RI

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—James Heinichen, Lake Oswego, OR

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Carol J Stone, Lake Havasu City, AZ
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The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Derek Born, Flagstaff, AZ

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Kathryn Rose, Denver, CO

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Sharon Johnson, Columbus, OH

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Lydia Nelson, Sequim, WA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Chris Grimley, North Wales, PA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Georgia Lynn, Bakersfield, CA
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The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—W Jeffrey Lee, East Windsor, CT

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Mary Mynott Casey, Manchester, NH

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Maria T. Waddell, Indianapolis, IN

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Matthew Morikawa, Cloverdale, CA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Mike Andrewjeski, San Francisco, CA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Chia Longtree, Valley Center, CA
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The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Gary Holcomb, Minneapolis, MN

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Louis Pusztay Iii, GLENDALE, AZ

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Loretta Skochenko-Dhaese, Bonney Lake, WA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Gary McCrea, st. louis, MO

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Betsy Germanotta, Cambridge, MA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Steven S. Coles, Everett, WA
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The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Maurice Brown, Boise, ID

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Rebecca Adams, Adkins, TX

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Lorraine Pozzi, Seattle, WA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Mark Endres, Kirkland, AZ

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Christopher Kurecka, Fremont, CA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Suzanne Levin, Santa Clara, CA
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The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—R N. Tompkins, Apopka, FL

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—M L, chicago, IL

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Maureen Fox, Attleboro, MA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—J Quick, Hummelstown, PA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Guy Ross, mt. vernon, WA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Larry Shepler, Eau Claire, WI
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The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Jean R. Goldman, New York, NY

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Leonard adame, 93705, CA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Ruth Sheridan, Anchorage, AK

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Evan Klein, peoria, IL

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Robert A. Edborg, Los Angeles, CA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Brendan Rowe, San Luis Obispo, CA
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The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Jan Brin, Dallas, TX

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Lee Eames, Long Beach, CA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Tom West, Merion Station, PA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Micah Carreon, delta, CO

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—B Vila, Nashville, TN

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Sharon Hollins, Fairfield, CA
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The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Paul Pepino, Swarthmore, PA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Patricia S. Bird, The Villages, FL

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Catherine Hays, Moneta, VA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Sheila Rice, Talbott, TN

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Gray Tang, Fountain valley, CA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Dolores Whitman, Bryan, OH
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The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Christopher Tuch, new Braunfels, TX

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Joan Linney, Santa Rosa, CA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Julia Russell, Meridian, ID

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Michael Scilipoti, Fayetteville, PA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Kristi Roen, Minneapolis, MN

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Raleigh Blouch, Lansing, MI
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The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Brad Norman, Kalama, WA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Manju Pillai, Horsham, PA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Carrie Cole, Portland, OR

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Cynthia L Ballard, Marquette, MI

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Linda Felaco, Charlestown, RI

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Pamela Jean Snow Sweetser, Presque Isle, ME
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The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Carl and Barbara, Warsaw, NY

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Donald Angell, Battle Creek, MI

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Charles Huber, Westminster, MD

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Laura Espada, White Plains, NY

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Shaun Reno, Kirkwood, MO

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Elena Myers, San Francisco, CA
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The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Mark Carlton, bloomington, MN

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Mannon Hubbard, Allen, TX

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Rita Valent, Dayton, NV

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Neville McJunkin, Tallahassee, FL

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Paula Shafransky, Sedro Woolley, WA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Thomas Wilson, Baltimore City, MD
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The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Ray Johnson, Rio Rancho, NM

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Scott Nelson, Bethel Island, CA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—William Grosh, El Centro, CA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Christian Stanfield, Evanston, IL

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Robyn Miles, san francisco, CA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Benjamin Akey, stanford, CA
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The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Ben Basin, Portland, OR

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Horst Leuschner, Jamul, CA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Gale & Florence Reid, Lansdale, PA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Nolan Turner, San Jose, CA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Tammy Jones, Norman, OK

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Nancy Grossi, Van Nuys, CA
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The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Thomas Hegna, New Haven, CT

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Joan Chatman, San Jose, CA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Robert O'Hara, Jefferson, LA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Lisa M Holm, Vacaville, CA

I believe that all campaigns should be paid for out of public funds, and that broadcasters, who enjoy free access to
our airwaves, should make much more time available for campaign information and ads. Since we don't have that,
the public should know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Ms. Heather Robbins, Kingston, NJ

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Galane Flores, La Crosse, WI
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The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Barbara Pope, Pittsburg, KS

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Pete Pitcher, Seattle, WA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Larry Mills, East Elmhurst, NY

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Ana Carreon, Ashland, OR

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Barbara Janssen, Maple Grove, MN

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Gabriel Almazan, La Verne, CA
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The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Mary Soo Asheim, Moorhead, MN

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Julie Lynch, Lk Montezuma, AZ

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Robert Justice, Webster Groves, MO

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Julie Shearer, Berkeley, CA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Kyle Crocker, Exeter, NH

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Tora Huntington, Pittsfield, MA
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The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Elizabeth Gholami, Louisville, KY

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Rob Cullen, Pittsburgh, PA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Kathryn mcKee, Carlsbad, CA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Mary Ann Cunniingham, Denver, CO

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Joan Milford, mansfield, TX

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Chris Cox, Anderson, CA
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The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—George K. Archibald, St. Clair, MO

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Bettie Handley, Franklin Springs, NY

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Elizabeth Ferguson, Oakland, CA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Hazel Hampton, Kansas City, MO

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Marilyn Davis, Ontario, CA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Rich Blair, Grafton, NH
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The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—LParrish, Carmel, CA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Sally Berner, Green Bay, WI

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Mark Erickson, Sierra Madre, CA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—LeeAnn Huber, Federal Way, WA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—James Carruth, Camas, WA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—William McGuffey, Santa Rosa, CA

Free Press



The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Wayne Kopac, Dyer, IN

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Robert von Tobel, Bellevue, WA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—330-654-2356, Diamond, OH

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Thelma Louise Colvin, La Junta, CO

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Robert Glass, Oak Park, IL

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Susan Sontag, St. Louis, MO
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The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Michael Garden, Sacramento, CA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Mark Siemens, Eugene, OR

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Maryann LaNew, San Clemente, CA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Scott Link, Eagan, MN

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Amy Phillips Kushigemachi, Gardena, CA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Charles Mullin, Pueblo, CO
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The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Shawn Hansen, Homer, AK

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—George Seals, Nashville, TN

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Carole Jokiel, kaneohe, HI

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Chris Treftlin, Lakeville, MN

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Alex Sacco, Chicago, IL

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Charlotte Sutherland, Bellevue, WA
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The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Mr William Ewald, Auburn, CA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Lisa Canning, San Diego, CA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—William Laine, Menomonie, WI

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Mary Elliott, Dallas, TX

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—James William Ledford III, Cheney, WA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Christopher Britton, Dania Beach, FL
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The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Michael Ohrt, La Habra, CA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Susan Ohrt, La Habra, CA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Jon Charpentier, Covington, LA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Phillip Walker, Santa Rosa, CA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Ryan Hammond, Lowell, MA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Maggie Shipton, Hamel, IL
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The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—, Rialto, CA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Aaron Libson, Philadelphia, PA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Susan B. Chamish, Lake Worth, FL

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Julia Anne Tawyea, Lake Ariel, PA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Michael A. Toobert, GRASS VALLEY, CA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Scott Cannon, Tamarac, FL
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The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Jana Dobrotkova, Dubai, OR

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Marda Graybeal, King City, OR

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Vicki Cyr, San Jose, CA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—William W. Weiss, Midway, GA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Christopher Sego, Ocoee, FL

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—David Prystal, Accord, NY
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The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Rickie White, Macon, IL

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Julianna Dailey, Bloomington, IN

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Karen Martellaro, Lenexa, KS

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Alan J Nishman, Haydenviille, MA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Tristan Sophia, Deer Lodge, MT

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Sheryl A Heitker, Orlando, FL
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The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Ward Gerow, Presque Isle, ME

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Pat Cote, Hampden, MA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Linda Giarrizzo, Rochester, NY

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Susan Abell, Naples, FL

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Patricia Fleming, OREGON, WI

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Richard McCaffrey, Ester, AK
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The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Joshua Wallman, NYC, NY

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Shea Turner, Terre Haute, IN

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—William Adams, Rotonda West, FL

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Norman W Moats, Waterford, MI

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Michael Ballenger, Kansas City, MO

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Mary Driscoll, Belfast, ME
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The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Donna Fisk, Hendersonville, NC

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—William Kapaldo, Waterville, ME

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Nancy Cross, Millersburg, MI

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Woodford Terry, huron, OH

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Ashwinee Sadanand, New Britain, CT

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Pamela Dehmer, Bel Air, MD
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The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Patricia Murray, Tampa, FL

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Alan Belknap, Buffalo, NY

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Erna Luering, Norwich, CT

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—H Dubuisson, Jacksonville, FL

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Rosemary Graf, Cummington, MA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—David Morrall, Natick, MA
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The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Victoria Molinari, Poulsbo, WA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Martha Saywell, Laredo, TX

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Mark Kinsey, Durham, NC

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Cheryl Wright, Orlando, FL

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Mr. David Smith, Stony Brook, NY

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—James Conry, Omaha, NE
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The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Sarah Gould, Newport News, VA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Marijane Carlson, Arlington Hts., IL

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Ann McCabe, Chicago, IL

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—, Grand Rapids, MI

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Anne Watson, Tucson, AZ

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Andy Johnson, Spearfish, SD
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The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Thomas Hellstern, Mount Prospect, IL

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Cindy Curran, bowdoinham, ME

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Ty Beh, Rio Rancho, NM

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Thomas Corcoran, Phoenix, AZ

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Lewis Kuhlman, Minneapolis, MN

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—John T. Goldthwait, St;. Augustine Beach, FL
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The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Arianthe Stettner, Steamboat Springs, CO

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—David Level, city, IL

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Mary Kaye, chicago, IL

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Paula Griffin, Fulton, MO

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Beverly Solomon, Haddonfield, NJ

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Rona Banai, Lisle, IL
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The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Phillip Windham, Tallahassee, FL

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Tim Ermanis, Chanhassen, MN

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Ted Thomas, Austin, TX

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Dr. Ansel L. Woldt, Kent, OH

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Cathy Zheutlin, PORTLAND, OR

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Michael Crehore, Deerfield Beach, FL
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The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Cheryl Fergeson, West Point, UT

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Richard Stevenson, Englewood, CO

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Ron Copenhaver, Mt. Vernon, IL

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
Many of these ads contain outright lies and I want to know whose paying money to spread them. I want to know
whose being hones and who isn't.
—Darryl DiGiovanna, Denville, NJ

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Robert Bonge, Santa Monica, CA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Mari Hawley, Goldsboro, NC
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The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Sophia Merk, Ridgecrest, CA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—John Bigelow, San Francisco, CA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Christina Kunz, Norman, OK

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Tony Armstrong, Somerset, KY

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Rich Ryan, Albuquerque, NM

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Derek Allen Young, Charlottesville, VA
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The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Sam Bergman, Hancock, ME

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Cameron Stark, Albuquerque, NM

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Jim Stewart, Cedar Falls, IA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Barbara Mitchell, Ann Arbor, MI

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Annette Laverty, Breckenridge, CO

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Joe Myers, Hilliard, OH
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The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Irene Lee, Deer Park, NY

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Lara A Boudreaux, Boulder, CO

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Christian Sarr, atlanta, GA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Pam Sorrell, Ralston, NE

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Susanne Demko, Charlotte, NC

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Prof Harley Flanders, Ann Arbor, MI
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The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Nooshin Haghparast, Newport News, VA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—K Anne Larkin, La Verne, CA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Kaye Fulcher, Charlotte, NC

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Ms. Monica Zucker, Lake Forest Park, WA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Alicelia Warren, University Place, WA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
First Amendment guarantees free speech, but not anonymous free speech. Nor does it give a right to someone with
the biggest megaphone to drown out all the other voices.
—John M Leibman, Littleton, CO
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The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Mr. Jeff Lotz, St. Paul, MN

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Jeffrey Lotz, Saint Paul, MN

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Will McNitt, Boulder, CO

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Charlene Vanacker, East Lansing, MI

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Katherine Lane, Medford, MA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Eileen Alces, Williamsburg, VA
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The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Elizabeth Smith, Peacham, VT

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Dennis DeMarinis, New Bedford, MA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Steve Bradley, waupaca, WI

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Lyle Chandler, Lorain, OH

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Cathy Kubik, Kentwood, MI

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
Without this information weare NOT fully informed voters and are not able to vote for the candidate who will best
represent our interests!!!
—Elise Worman, Milwaukee, WI
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The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Emylin Brown, Manhattan Beach, CA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Mardi Walters, Grass Valley, CA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Randy Orwin, Silverdale, WA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Alex Barnard, Norman, OK

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—RG Tuomi, Thousand Oaks, CA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—O Ruiz, Clifton, NJ
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The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Jim Rose, Federal Way, WA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Susan McGrew, Santa Fe, NM

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Elisabeth Fiekowsky, Sebastopol, CA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Ingrid Emming, Rio Nido, CA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Jeannette Stokols, Irvine, CA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Jane Malick-Nugent, ashland, MA
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The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Scot Plemmons, Knoxville, TN

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Lisa LePome, Boulder, CO

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Ivan Kacir, Hamtramck, MI

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Clifford Terry, Knoxville, TN

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Natalie Price, Long Beach, CA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—John Wiggins, Jersey City, NJ
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The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—James McIntosh, Ann Arbor, MI

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Mike McGinn, Littleton, CO

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Andrea Aguilar, Blakes, AZ

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Shaughan Lavine, Tucson, AZ

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Julia Brasch, Roxbury Crossing, MA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Egzona Hadzaj, new york, NY
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The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Jason Wang, San Diego, CA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Jeff Mathis, Vancouver, WA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Maria Rausis, Mountain View, CA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Daniel Jones, Binghamton, NY

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Tracia Sedivy, Maplewood, MN

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—George Magee, ESTERO, FL
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The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Sam Terasaki, Denver, CO

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Jay Pendleton, Camden, ME

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Lily Peacock, Portland, OR

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Linda Josey, Long Beach, CA

Since The Supreme Court's Citizens United decision, the public needs to know who is spending money to influence
U.S. voters in 2012. I want information about how much money political campaigns spend on advertising at my
local stations. I want to know who is paying for these ads. And I want broadcasters to make this information
available online where it can be easily accessed. Broadcasters enjoy free access to our airwaves; in exchange,
they’re supposed to serve the interests of the communities in which they broadcast. They can start by putting their
political files online, and by fully disclosing the names of both the front groups that place political ads and the
financial interests that bankroll these commercials.
—Stephanie c/o Erickson Institute, El Cerrito, CA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Martha Betz, Laytonville, CA
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The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Joseph M. Catania, Fresno, CA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—George McCandless, San Diego, CA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Michael Clark, lebanon, TN

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Christina McCullough, Watertown, CT

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Arthur Arnold, Torrington, CT

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Andrew Potvin, Willimantic, CT
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The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Dr. Daniel McLaughlin, Naubinway, MI

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Colleen Sullivan, Loleta, CA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Michael Gherard, Trumbull, CT

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Joe Day, Boulder, CO

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Marjorie Forrest, Port St Lucie, FL

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Susannah, freehold, NJ
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The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Kathy Moseley, Chicago, IL

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Joven Martinez, Keller, TX

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Carolyn Broadwell, Napa, CA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Erika Voss, Wauwatosa, WI

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Michelle Wilinski, Fond du Lac, WI

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Benjamin Schreiber, Kirkland, WA
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The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Willard Fernald, Columbus, OH

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Luke Farrell, haskell, AR

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Edward Thornton, Swarthmore, PA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Shirley Wooden, Belvidere, IL

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Karen Hargrave, Boulder, CO

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I also want to know who is paying for
political ads that are not payed for by the candidates' campaign organizations. And I want broadcasters to make this
information available online where it can be easily accessed. Broadcasters enjoy free access to our airwaves; in
exchange, they’re supposed to serve the interests of the communities in which they broadcast. They can start by
putting their political files online, and by fully disclosing the names of the groups that place political ads and the
financial interests that bankroll these commercials.
—Vicky Peters, Lakewood, CO
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The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Alicia A. Smith, DeSoto, TX

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Elena Hall, Clarkston, MI

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Michael Cynamon, Syracuse, NY

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Dianne Miller, San Diego, CA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Mark Taylor, Charlotte, NC

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Dennis Blauvelt, Oregon City, OR
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The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Barbara A. Cordts, Olathe, KS

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Dennis Marchuk, Encinitas, CA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Joseph Miles, Myrtle Point, OR

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Douglas Shatterly Jr, menlo park, CA

If our country is going to be bought, I want to know who is buying it and for what special interest. The public
needs to know who is spending money to influence U.S. voters in 2012. I want information about how much
money political campaigns spend on advertising at my local stations. I want to know who is paying for these ads.
And I want broadcasters to make this information available online where it can be easily accessed. Broadcasters
enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the communities in which
they broadcast. They can start by putting their political files online, and by fully disclosing the names of both the
front groups that place political ads and the financial interests that bankroll these commercials.
—William H Sterner, Chicago, IL

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Constance Bullard, Pittsfield, MA
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The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Terry Popp, Santa Rosa, CA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Kim Baptista, jersey city, NJ

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Helen Hoyt, Flint, MI

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Jim Hanson, Winter Park, FL

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
The above is indeed a copied portion, but I agree with every bit that I left intact. The people have their right to
information. Even if not all people can handle all information, that doesn't give anyone the right to take any of it
away.
—Eric Harrel, jefferson city, MO

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who pays for these ads.
Also I want broadcasters to provide this information online where it can be easily accessed. Broadcasters enjoy free
access to our airwaves; in exchange, they’re supposed to serve the interests of the communities in which they
broadcast. They can start by putting their political files online, and by fully disclosing the names of both the front
groups that place political ads and the financial interests that bankroll these commercials.
—Marcia Halligan, Viroqua, WI
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The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Joseph Zmuda, North Riverside, IL

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Lisa Misemer, Long Beach, CA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Eric Reyes, Pacific Palisades, CA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—J Rosemont, Newport, RI

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations: I want to know who is paying for these
ads, and I want broadcasters to make this information available online where it is easily accessed. Broadcasters
enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the communities in which
they broadcast. They can start by putting their political files online and by fully disclosing the names of both the
front groups that place political ads and the financial interests that bankroll these commercials. This is not a difficult
task for them to accomplish, nor is this proprietary information. We need greater disclosure today.
—James Hubbard, Los Angeles, CA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Juanita Dawson-Rhodes, South Salem, NY
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The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Dennis McPherson, Lee's Summit, MO

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Lee Ann Gekas, Longview, WA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Ryan Kosmicki, Chicago, IL

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—J Stufflebeam, Oregon City, OR

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Donal Poppe, northridge, CA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Carolyn Massey, quincy, IL
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The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Mrs. Eva Ritter-Walker, Ipswich, MA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Monica Hoeft, Stockton, CA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Barbara Jacobs, Satellite Beach, FL

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Ron Prestera, Newtown, CT

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Amanda Zehner, Athens, GA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Linda Freeman, Cleveland Hts, OH

Free Press



The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Michael J. Moore, Dallas, TX

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Edward Gould, Chicago, IL

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Gerard Foley, Univerisity Place, WA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Robert Victoria, Longmont, CO

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Anthony Bishara, Charleston, SC

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Jessica Tobacman, Burr Ridge, IL

Free Press



The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—John Klotz, Columbia, MO

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Max Eisenburger, Chicago, IL

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Pat Cornwell, Madison, WI

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Clint Perry, Anchorage, AK

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Robin Pratt, Berkeley, CA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Bob Delaney, Saint Louis, MO
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The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Lloyd Jordan, Cincinnati, OH

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Rose Marie Lanier, Concord, NH

I agree wholeheartedly that we the public need to know who is spending money to influence U.S. voters in 2012.
This is critical to the health of our democracy and the well-being of our country! I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Elizabeth Chlystek, Austin, TX

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Eric Zinn, Brooklyn, NY

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Roger Fink, Palo Alto, CA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Deanna Jusczak, Beaver, PA
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The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Lauren Marie Godla, Davis, CA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Carolyn Friedman, Willow, NY

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Jeffrey Agee-Aguayo, Green Bay, WI

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Carolyn Crow, Burlingame, CA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Sami Ibrahim, Denver, CO

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Lesli Powers, San Francisco, CA 94110, CA
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The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Mark Hillenbrand, Oak Lawn, IL

The public needs to know who is spending money to influence U.S. voters in 2012. WHAT WE REALLY NEED
is for stations to announce who has paid for ads, because the audience will not go to the trouble to look it up. A
simple black screen with the name of the funding organization after the ad would be enough, such as "Paid for by
Wal-Mart," or "Paid for by Club for Growth." I want information about how much money political campaigns
spend on advertising at my local stations. I want to know who is paying for these ads. And at the least, I want
broadcasters to make this information available online where it can be easily accessed. Broadcasters enjoy free
access to our airwaves; in exchange, they’re supposed to serve the interests of the communities in which they
broadcast. They can start by putting their political files online, and by fully disclosing the names of both the front
groups that place political ads and the financial interests that bankroll these commercials.
—Judith Petty, Chelsea, MI

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Bryan Carter, Albuquerque, NM

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—SHARON L. Corl, Houston, TX

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Catherine Litsinger, El Cerrito, CA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Martin Gruettner, white plains, NY
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The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Cornelius Nilmeier, SF, CA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Clark Nelson, Wethersfield, CT

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Claude Whitaker, Missouri City, TX

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Fernando Ledesma, ALGONQUIN, IL

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Denis Dixon, San Rafael, NM

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Nancy Hindermann, Middletown, RI
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The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Ferne A. Founds, Mendham, NJ

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Nick Rodin, Soquel, CA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Sarah-Marie Belcastro, Hadley, MA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—David Walters, Grass Valley, CA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Sara Gulbrandsen, St. Louis, MO

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
It is very clear from the videos and articles on the internet that Dr. Ron Paul is a serious contender, the T and print
ads barely mention his name. What could be more obvious than that that the whole thing is rigged? This has become
an insult to what this country is supposed to be about; let alone the total destruction of the Constitution.
—Bonnie MacGregor, Sausalito, CA
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The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Jill Johnston, VADER, WA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Sandra Brady, Baton Rouge, LA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Janelle Sheetz, Lemont Furnace, PA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Steven Lovelace, Wilkeson, WA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Dolores Baron, Chicago, IL

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—D Lowell Logan, Dallas, TX
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The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Jacqueline Cordova, Westwood, CA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Chris Hurley, Elverta, CA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Liga Smith, Las Vegas, NV

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Linda Green, Shakopee, MN

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Bryan Merdler, Wyckoff, NJ

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—John Cairns, Plymouth Meeting, PA
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The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Patrick R. Parisot, SEATTLE, WA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Samuel Holmes, Arvada, CO

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—James Tucker, Montgomery, AL

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Antar Wiggins, Brooklyn, NY

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Stephanie Ross, West Chicago, IL

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Benita Lipford, Williamsville, NY
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The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Dan Robinson, Shelburne, VT

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Linda McKnightl, JOELTON, TN

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Mr Steven J Olenski, Phoenix, AZ

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Margaret Huntington, Pittsfield, MA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Donald Gentz, Garland, TX

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Dan Henneberger, Los Angeles, CA
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The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Helen McGrail, si, NY

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Fred Oswald, Cleveland, OH

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Curtis Gehman Ph.D., Burlingame, CA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Mary Trujillo, Alhambra, CA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Tamara Teague, Rockwall, TX

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Frank Giancola, Beavercreek, OH
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The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Barbara Zilles, Iowa City, IA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Randi Saslow, Hamden, CT

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Larry Kilinski, Enosburg, VT

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Walter Moore, williamsburg, VA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Mark Maxwell, Radcliff, KY

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Susan Roser, Fort Plain, NY
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The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Terry Schuld, Ridge, NY

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Martin Jacobs, Mentor, OH

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Catherine lambeau, Huntington, WV

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials,
full disclosure!!
—Eldon Ball, Seattle, WA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Osbert Rodrigues, Chicagoi, IL

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Daniel Paar, Stoddard, WI
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The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—David Smigas, Munhall, PA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Joni Metcalf-Kemp, Greenwood, IN

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Kelly McConnell, Tigard, OR

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Perry Chappano, Columbus, OH

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Christopher e. Liburd, Seattle, WA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Theo And Nancy Black, Wayzata, MN
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The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Robert Handsaker, Charlemont, MA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Dan Heffernan, San Francisco, CA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Thomas Kelly, Flemington, NJ

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Faye Mealer, St Augustine, FL

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—John and Ileana Renfrew, Marquette, MI

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—William Wallen, Woodstock, IL
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The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Martha Marcom, Columbus, OH

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Peter Ashe, Malden, MA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—James MacCarthy, Syracuse, NY

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Beryl Beauchamp, Boulder, CO

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Robert Steele, San Francsico, CA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Lewis Watson Jr, Philadelphia, PA
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The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Steven Thompson Whitacre, Los Angeles, CA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Brian Bulygo, somerset, MA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Paul Fellows, Seattle, WA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Janet Anderson, Spokane, WA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Drew Martin, Lake Worth, FL

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Alexis Nixon, Newark, NJ
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The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—William Bader, Bethlehem, PA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Jude Troha, Cleveland, OH

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Beverly Solomon, Haddonfield, NJ

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Mark Bussell, Fort Collins, CO

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Michael Gumm, Cripple Creek, CO

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Paul Host, Milwaukee, WI
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The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Lynda Wu, Mammoth Lakes, CA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Karina Ramirez, Phoenix, AZ

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Rodrigo Flores, Corrales, NM

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Terry Meier, Overland Park, KS

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Bonnie Hearthstone, Vergennes, VT

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Linda Smathers, Asheville, NC

Free Press



The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Sarah Fonder, Amherst, MA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Ralph Willis, Brooklyn, NY

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Donald Harrison, Plano, TX

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Arek Lake, Cotati, CA

The public needs to know who is spending money to influence U.S. voters in 2012. We want information about
how much money political campaigns spend on advertising at my local stations. I want to know who is paying for
these ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Robert and Julia Kenny and Glover, Clinton, WA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Carl Tyndall, bronx, NY
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The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Kevin Duede, Oregon City, OR

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Dan Schultz, Haines, AK

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Peter Wright, New York, NY

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Harold McCall, New York, NY

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Cheryl Quinn, Prudenville,, MI

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Marlowe Mager, Clyde, NC
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The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Brian McNaughton, Trout Creek, MT

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Irene Bergman, Hancock, ME

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Paulette Finnegan, Northlake, IL

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—, Millburn, NJ

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Lynn Cardiff, Salem, OR

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Lynn Fischer, Miami, FL

Free Press



The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Sean LaBrie, Palm Beach Gardens, FL

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Joyce Pope, Fairview Heights, IL

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Susan Sively, Brooklyn, NY

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Julie McKim, Brooklyn, NY

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—William Ground, Rochester, NH

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Trevor Kenmure, Brooklyn, NY
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The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Lloyd Reynolds, Fountain Valley, CA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Tim Durnell, Rice, WA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Gilbert Natividad, PHOENIX, AZ

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Doug Morris, Kill Devil Hills, NC

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Full Name*scott Sherrets, independence, IA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Elke Raab, San Francisco, CA
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The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Joseph Plummer, Minneapolis, MN

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Randolph Greer, Helen, WV

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Nathan Wilkes, Austin, TX

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—C Crawford, riverton, NJ

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—William Nakoa, Spokane, WA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Raymond Narayan, S.Ozone Pk, NY
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The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Catherine Turley, Orange, CA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
One would especially like to know what outside interests are trying to influence local and state elections.
—Nick Wheeler, Norfolk, VA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Sharon Doggett, crooked river ranch, OR

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Adrian Shanker, Allentown, PA

This is an important issue! The public needs to know who is spending money to influence U.S. voters in 2012. I
want information about how much money political campaigns spend on advertising at my local stations. I want to
know who is paying for these ads. And I want broadcasters to make this information available online where it can
be easily accessed. Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the
interests of the communities in which they broadcast. They can start by putting their political files online, and by
fully disclosing the names of both the front groups that place political ads and the financial interests that bankroll
these commercials.
—Neil Mingledorff, Tampa, FL

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Sandy Zdan, Omaha, NE
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The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Teresa Hopper, Graham, WA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Mark Maricle, Jamestown, CO

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—David Strong, Greenfield, MA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Dorothy Bruce, Tucson, AZ

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Gordon and Mary Moore, Prineville, OR

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Valery Keramaty, Katonah, NY
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The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—B Villa, Nashville, TN

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Claiborne Smisson, Raleigh, NC

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Frank Ferguson, Northridge, CA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Darrel Child, Anamosa, IA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—James Hamilton, Palos Verdes Estates, CA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Andrew Whiting, Austin, TX
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The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Dennis Adkins, parma, OH

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—William Burrell Ar, Orlando, FL

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Mary Geiger, Independence, MO

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Carol Hupp, Jacksonville, FL

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Dennis Martin, Salem, OR

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Daniel Belachew, Cambridge, MA
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The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Ryan Gaygen, Ithaca, NY

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Marjorie Watanabe, Honolulu, HI

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Rose Rodriguez, Scottsdale, AZ

The public needs to know who is spending money to influence U.S. voters in 2012. The Supreme court has been
ignoring justice since giving the presidency away in 2000, ignoring basic precepts of impartiality and finaly
deciding corpoations rank above people. We need information to retain what we can, and that means being able to
see what the big corpoations are pushing for. I want information about how much money political campaigns spend
on advertising at my local stations. I want to know who is paying for these ads. And I want broadcasters to make
this information available online where it can be easily accessed. Broadcasters enjoy free access to our airwaves; in
exchange, they’re supposed to serve the interests of the communities in which they broadcast. They can start by
putting their political files online, and by fully disclosing the names of both the front groups that place political ads
and the financial interests that bankroll these commercials.
—Glen Meyer, Marysville, WA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Chris Brussat, Durango, CO

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Nicholas Merry, Johnson City, NY
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The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Glenn Goodlove, San Diego,, CA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Alex Medeiros, Sacramento, CA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Jael Kamarad, Lincoln, NE

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Agustin Jaime Lara, los angeles, CA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Zita Giraldo, Houston, TX

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—John A Martes, El Cajon, CA
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The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Thomas Cross, Orem, UT

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Weldon Tallant, OFallon, IL

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Dan Mortenson, Ketchikan, AK

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Susan Porter, Lakewood, OH

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Lana Touchstone, Vallejo, CA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Anne Graydon, Saint Petersburg, FL
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The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Matthew Adkison, Arlington, TX

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—, San Francisco, CA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Irene O'Neill, Wheaton, IL

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Andrew Olson, Platteville, WI

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Craig Cook, Santa Rosa, CA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Rashas Weber, Portland, OR
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The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Patricia Kiley, Dayton, OH

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Steve Ollove, South Hamilton, MA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Joe Dungan, Valley Village, CA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Chris, New York, NY

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Nan Wolf, Turlock, CA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Mr. Michael Nixon, Springfield, MA
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The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Aleasa Wiacek, Fort Worth, TX

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Ruth Milas, Moorhead, MN

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Janet Jamerson, San Leandro, CA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Douglas Lucas, Fort Worth, TX

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Keith Roberts, Alameda, CA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Karly Larson, Menlo Park, CA
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The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Kevin Stoda, Copeland, KS

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Bob Privacy, chicago, IL

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Eugene Russell Key, Dundalk, MD

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Michael Ferris, Long Beach, CA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Per-Ola Selander, Kirkland, WA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Walter Hook, Ponte Vedra Beach, FL
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The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Jessica Bohlman, Grand Forks, ND

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Kendall, Jacksonville, FL

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Mike Leary, Seattle, WA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—H Nachtsheim, Sanibel, FL

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Russ Croley, Central City, KY

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Cynthia Chovan-Dalton, Jersey City, NJ
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The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Joseph Zielinski, oak creek, WI

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Paul Kevin Thomason, New York, NY

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Paul Kevin Thomason, New York, NY

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—David B. Rogers, Charlottesville, VA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Joyce Berry, Edinboro, PA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Jerod Kratzer, Cary, NC
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The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Ken Warren, Pinellas Park, FL

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—M Krass, glenside, PA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Kathleen Maffei, aston, PA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Linda Thompson, Montrose, CO

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Becky Rathke, Washburn, WI

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Henry C Cole, Washburn, WI
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The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Garland Pack, new braunfels, TX

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Gregory Pfister, Rochester, MN

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Ernesto Reyes, orlando, FL

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Patrick Hill, Picayune, MS

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Maliha Cruz, bklyn, NY

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Charles Hathaway, St. Paul, MN
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The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—James McGettigan, atlantic city, NJ

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Shirley Snyder, Columbia City, IN

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Mr. Joseph Reno, Miami, FL

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Barry Stelling, Sonoma, CA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Gil Grigsby, saint louis, MO

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Brian Gingrich, Seguin, TX
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The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Nancy Louise Miller, St. Louis, MO

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Bruce Milas, Moorhead, MN

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Jesse Sawyer, Palmyra, VA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Joan Butcher, saint louis, MO

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—John Sonderegger, Marble Falls, TX

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Jolanta Suziedelis, st petersburg, FL

Free Press



The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Maria Duca, Phila, PA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Wendi Peters, Madison, WI

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Karen Graffius-Ashcraft, Tallahassee, FL

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—C C Cnurilla, Temecula, CA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Vincent Paviglianiti, Baton Rouge, LA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Michael Hutson, Carlisle, MA
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The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Jayme Harpring, Tallahassee, FL

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—John Jeffress, Hatfield, MA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Elle Lafans, eagan, MN

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—James L. Hamilton, Cabot, VT

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Dawn Masters, St. Augustine, FL

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Stephen Van Eck, Lawton, PA
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The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Brian Bollman, Windsor, CA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Cheryle Brownlee, Detroit, MI

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Sharon Fetter, Puyallup, WA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Beth K. Miller, Salem, VA

ABSOLUTELY! The public needs to know who is spending money to influence U.S. voters in 2012.
ABSOLUTELY! I want information about how much money political campaigns spend on advertising at my local
stations. I want to know who is paying for these ads. And I want broadcasters to make this information available
online where it can be easily accessed. ABSOLUTELY! Broadcasters enjoy free access to our airwaves; in
exchange, they’re supposed to serve the interests of the communities in which they broadcast. They can start by
putting their political files online, and by fully disclosing the names of both the front groups that place political ads
and the financial interests that bankroll these commercials.
—Ellen Bryant, Eureka, CA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Dr. G E Hite, Galveston, TX
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The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Tom Bryson, Sunrise, FL

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Robert Janusko, Bethlehem, PA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Patrick Yates, San Diego, CA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Jane Gardner, Hermitage, TN

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Matthew Weidman, Essex Jct., VT

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Samantha Carroll, East Providence, RI
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The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Mary Ellen Kirchner, Levittown, NY

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Susan Greenberg, Rye, NH

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Veneda Lakes Waldo, Sweetwater, TN

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Merilee Novinson, northbroom, IL

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—John Vayo, Mckinleyville, CA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Mike McCartin, Ft Wayne, IN
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The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Matthew Vallon, Framingham, MA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Tom Flynn, Arlington, MA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Mairi Meredith, Bowling Green, OH

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—, Brighton, MA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—RK Piper, Omaha, NE

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Charles Clover, Tempe, AZ
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The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Paul Cantrell, Minneapolis, MN

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Sheila Mandell, Fort Lauderdale, FL

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Taylor Culin, Sun City, AZ

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Ernest S. Chace Jr., Rockport, MA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Christina Otero, Sandia Pueblo, NM

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Bennett Brumson, Spencer, NY
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The public needs, and has a right, to know who is spending money to influence U.S. voters in 2012. I want
information about how much money political campaigns spend on advertising at my local stations. I want to know
who is paying for these ads. And I want broadcasters to make this information available online where it can be
easily accessed. Broadcasters enjoy FREE access to our airwaves; in exchange, they’re supposed to serve the
interests of the communities in which they broadcast. They can start by putting their political files online, and by
fully disclosing the names of both the front groups that place political ads and the financial interests that bankroll
these commercials. Thank you.
—Teresa McCormick, Seattle, WA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—James Moore, Brooklyn, NY

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Kelly Place, Williamsburg, VA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—James Rollins, Grove, OK

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Ash Lindner, Chapel Hill, NC

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Sherrie Hoffmann, Eugene, OR
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The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Sonia Brown, Pasadena, CA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Mr. Greg Kavalec, Richmond, TX

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Jacqueline Adams, Sarasota, FL

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Jennifer Snelgrove, Christiana, TN

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Deborah Holmes-Wong, Pasadena, CA

The public needs to know who is spending money to influence U.S. voters in 2012. Ads themselves (NOT just
online) should disclose who is paying for them ! I want information about how much money political campaigns
spend on advertising at my local stations. I want to know who is paying for these ads. And I want broadcasters to
make this information available online where it can be easily accessed. Broadcasters enjoy free access to our
airwaves; in exchange, they’re supposed to serve the interests of the communities in which they broadcast. They
can start by putting their political files online, and by fully disclosing the names of both the front groups that place
political ads and the financial interests that bankroll these commercials.
—G Sott Clemson, las vegas, NV
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The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Valerie Gilbert, ny, NY

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Robert Leachman, Corvallis, OR

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Denise R. Be Cotte, Long Beach, CA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Louise Bennett, So Portland`, ME

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Kate Shinn, Bear, DE

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Tish Cunningham, Tallahassee, FL
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The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Tom Vreeland, Bethlehem, PA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Beverly Nodzak, Salem, OR

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Juliana Seawell, Salinas, CA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Rodgers Brown, Bay Saint Louis, MS

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Elizabeth McWhorter, Hillsborough, NC

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Rona Kagawa, Berkeley, CA
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The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Carol Martin, los angeles, CA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Janet Johns, San Francisco, CA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Eric Jurkovich, Lansing, MI

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Elizabeth MacKelvie, Appleton, WI

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Yvette Pratt, South Portland, ME

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Alexander Clark, Harrisburg, PA
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The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Aaron Kogel Smucker, new york, NY

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—B Lerner, San Jose, CA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—William Diantonio III, Mantua, NJ

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Mark Lopes, Rutherford, NJ

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Cynthia Molinero, aurora, CO

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Matthew B. Winkel, Aurora, CO

Free Press



The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Bill Pitzonka, Los Angeles, CA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Michelle Gobely, Saint Paul, MN

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Glenda Van Slyke, Crossville, TN

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Fred Sokolow, Santa Monica, CA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Art Shervs, brooklyn, NY

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Dennis Proksa, Pocatello, ID
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The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Kurt Carpenter, Old Tappan, NJ

The public needs to know who is spending money to influence U.S. voters in 2012. We deserve to know who is
paying for these ads. Broadcasters should make this information EASILY available--on line and in print if
requested.
—Anita Taylor, Gaithersburg, MD

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Giorgio Pizzo, Palermo, Italy,

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Nancy Marino, Trotwood, OH

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Albert Pontecorvo, sunrise, FL

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Owen Hobson, Pacifica, CA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—John kerschbaum, stillwater, MN
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The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Curtis Baker, Ocean City, NJ

For our democracy to work, the public needs to know who spends money to influence U.S. voters. We need to
know how much money political campaigns spend on advertising at local stations and who is paying for these ads.
And this information should be available online, where it can be easily accessed. Broadcasters enjoy free access to
our airwaves; in exchange, they’re supposed to serve the interests of the communities in which they broadcast.
They can start by putting their political files online, and by fully disclosing the names of both the front groups that
place political ads and the financial interests that bankroll these commercials. Thank you.
—Steve Dickman, Vestal, NY

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Kendall Wochnick, eden prairie, MN

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Felicite' Strohbehn, Hayward, CA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Dr. Rev E-K. Daufin, Montgomery, AL

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—jennifer de'Lavigne, Fort Bragg, CA
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The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Barbara Gluck, Santa Monica,, CA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Kathryn Ewell, Redondo Beach, CA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Tod braunwart, Vancouver, WA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Robert Holoman, Tampa, FL

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Kimberly O'Brien, New Haven, CT

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—, Highlandville, MO

Free Press



The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Leanne Friedman, Davis, CA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Steve Ewoldt, Maysville, IA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Jennifer Quigley, Manchester, NJ

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—William Yeadon, Conway, MA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—John Redmon, Santa Cruz, CA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
We are the 99% and we are watching!
—Robert Buchanan, La Mesa, CA
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The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Alan Martin, Norcross, GA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Angela Meyer, New Berlin, WI

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Leslie Carter, Easthampton, MA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Pennelloppe Allee, Summerville, SC

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Paula Cohen, Princeville, HI

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Jeanine Center, Ann Arbor, MI
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The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Rachel Luscombe, Albany, NY

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Bruce Arkwright Jr, Erie, PA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Bruce Rodgers, North Kansas City, MO

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Georgii Billiris, Atlanta, GA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—George McClelland, Whiteville, NC

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Jeff Thayer, San Diego, CA
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The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Ann Steele, West Hartford, CT

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Jeff Stewart, Igo, CA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Wylie Hilliard, GRAND PRAIRIE, TX

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed. Under
present provisions, scurrilous ads now being viewed might well be financed by foreign interests or filthy rich Texas
millionaires. Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of
the communities in which they broadcast. They can start by putting their political files online, and by fully
disclosing the names of both the front groups that place political ads and the financial interests that bankroll these
commercials.
—Paul Nichols Jr., Oklahoma City, OK

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Janet Dollacker, Orinda, CA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
I agree! As managing editor of "LAKE COUNTY & IT'S ARTS" magazine for 7 years, now retired, this 83-year
old progressive voter agrees. D. Laini Zinn
—D Laini Zinn, Chicago,, IL
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The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Thea Christou, Oak Park, IL

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Samuel Fox, Boise, ID

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Thomas Thackrey, San Jose, CA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—John D Peele, Portsmouth, VA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Erica Eversman, Akron, OH

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Madeline Ware, Chester, CA
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The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Karen Goff, Alachua, FL

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Cathy Douthit, Fairview Heights, IL

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Amy Schumacher, dayton, OH

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Felix cardinal, New York, NY

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Mary Pollock, lumberton, NJ

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Gloria Foster, Milwaukee, WI
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The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Barbara Tyler, Ben Lomond, CA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Maureen Berends, New Richmond, WI

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Miryam Rubenstein, Tallahassee, FL

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Clark Grosvenor, Hazel Green, WI

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Morton Smith, ashland, OR

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Don Swall, Eureka, CA
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The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Russell Bunn, tampa, FL

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Robert Stewart, Harbor Springs, MI

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Janet Aslani, St. Paul, MN

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Rita Davis, Twin Lake, MI

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Brandon Mackesey, Fitchburg, WI

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Sean F. Gaines, Groton, MA
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The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Wayne Dickson, DELAND, FL

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—April Galloway, Madisonville, KY

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—David L. Julien, Richmond, IN

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Larry Daskoski, Bloomsdale, MO

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Dean Larkin, Roanoke, VA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Vince Schatz, Port Huron, MI
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The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Marcia Mcgrath, Arlington, WA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Kevin M. Brennan, Los Angeles, CA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Lynda C, McKinleyville, CA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Matthew Bogosian, Marina, CA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Kathryn Mazzuckelli, Raleigh, NC

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Richard Holt, El Paso, TX
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The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Mark Hinnebusch, Gainesville, FL

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Joe Robertson, mena, AR

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Temma Pistrang, Lake Forest park, WA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Bettina Stokes, Bellevue, WA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Jim Dorenkott, San Francisco, CA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Kristen Swanson, Eugene, OR
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The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Toney Blanks, San Diego, CA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Flo Wilder, Hancock, ME

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Don Noel, Hartford, CT

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Laurie Todd, Portland, OR

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Justin Rogers, city, WA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Renee Reece-Murray, Cedar, MN
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The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Jorgen Ramstead, los angeles, CA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Bill Vartnaw, Petaluma, CA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Kathy Propst-Dasilva, Garden Grove, CA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Julie Heath Elliott, Los Angeles, CA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Alexander Clayton Jones, Eugene, OR

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Michael Dague, Spokane, WA
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The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Mary Ann Hanselman, deerfield beach, FL

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Jean Wall, Coupeville, WA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Betty Butterbaugh, North Manchester, IN

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Dorothy Miliman, Cupertino, CA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Michael Poland, E. Greenwich, RI

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Victoria Lewis, San Francisco, CA
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The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Dennis Upton, Palo Alto, CA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Nancy Pope, Camdenton, MO

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Catherine Farrell, Newton, MA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Jennifer Hamilton, Fruit Cove, FL

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Janice Myers, Harrisburg, PA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed. These are
public elections and I want transparency throughout the entire process!
—Douglas Barstow, Willoughby, OH

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Craig R. Beach, Reisterstown, MD
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The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Sophia Sady, Telluride, CO

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. It's important that they start by putting their political files online, and by fully
disclosing the names of both the front groups that place political ads and the financial interests that bankroll these
commercials.
—Edward & Hedwig Emery, Sylvania, OH

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Aggie Monfette, Royal Oak, MI

Corporate political spending is damaging our democracy. We are becoming a country that is virtually run by an
oligarchy of wealthy corporations. The public needs to know who is spending money to influence U.S. voters in
2012. I want information about how much money political campaigns spend on advertising at my local stations. I
want to know who is paying for these ads. And I want broadcasters to make this information available online where
it can be easily accessed. Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the
interests of the communities in which they broadcast. They can start by putting their political files online, and by
fully disclosing the names of both the front groups that place political ads and the financial interests that bankroll
these commercials.
—Anne Springall, Oklahoma City, OK

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—John Matheson, Hilltop, MN

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed, and clearly
at the end of the ad. Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the
interests of the communities in which they broadcast. They can start by putting their political files online, and by
fully disclosing the names of both the front groups that place political ads and the financial interests that bankroll
these commercials.
—Ellen Levine, Cambridge, MA
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The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Greg Peters, Anchorage, AK

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Lori Doerschug, North Liberty, IA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Nick Toyeas, dearborn, MI

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Arlene Kelly, Wauconda, IL

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Lake McManus, Woodland Hills, CA

It is important to know who is spending money to influence U.S. voters in 2012. There needs to be information on
how much money political campaigns spend on advertising at my local stations. Broadcasters enjoy free access to
our airwaves; in exchange, they’re supposed to serve the interests of the communities in which they broadcast.
They can start by putting their political files online, and by fully disclosing the names of both the front groups that
place political ads and the financial interests that bankroll these commercials.
—Janine Moore, Waterville, ME

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Jason D. Pineda, Salinas, CA
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The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Gary G. Friend II, Gainesville, FL

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Sue Ditkowsky, Commack, NY

In my opinion, the public needs to know who is spending money to influence U.S. voters in 2012. I want
information about how much money political campaigns spend on advertising at my local stations. I want to know
who is paying for these ads. And I want broadcasters to make this information available online where it can be
easily accessed. Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests
of the communities in which they broadcast. They can start by putting their political files online, and by fully
disclosing the names of both the front groups that place political ads and the financial interests that bankroll these
commercials. This serious issue compromises the intent of a free press.
—Lynn Levine, Minneapolis, MN

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Gary Stern, topanga, CA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Drew Dysart, Portland, OR

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—A Reed, San Francisco, CA
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The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Jonathan Ratner, Des Plaines, IL

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Paul Certa, Richland, WA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Jennifer Basaraba Sprague, Olympia, WA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Jesse St. Laurent, Westford, MA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Allen Smith, New York, NY

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Roger Harkness, Oklahoma City, OK
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The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Alan Northcutt, Georgetown, TX

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Brodie Kurczynski, San Diego, CA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—AC Cuppy, Raymore, MO

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Jay Helfrich, Mays Landing, NJ

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Lorraine Silk, Somersworth, NH

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Amber Johnson, williston, ND
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The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Katherine Botelho, Pompano Beach, FL

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Ruth Gollobin-Basta, Cedarhurst, NY

The public needs to know who is spending money to influence U.S. voters in 2012. Our democracy cannot survive
without an informed citizenry. I want information about how much money political campaigns spend on advertising
at my local stations. I want to know who is paying for these ads. And I want broadcasters to make this information
available online where it can be easily accessed. Broadcasters enjoy free access to our airwaves; in exchange,
they’re supposed to serve the interests of the communities in which they broadcast. They can start by putting their
political files online, and by fully disclosing the names of both the front groups that place political ads and the
financial interests that bankroll these commercials.
—Margaret Gppdman, Glen Mills, PA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Kevin Lax, Los Angeles, CA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Shane Farr, Salt Lake City, UT

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Lisa Read, Seattle, WA
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The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Mark Hulett, Tenino, WA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Lincoln Pettaway, Houston, TX

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Paul Eubank, Fairborn, OH

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Frances M Williams, Fairborn, OH

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—CHristine I Ortiz, San Francisco, CA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Jennifer Willis, San Francisco, CA
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The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Ben Thomas, Greensboro, NC

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Linda O'Connor, Levittown, PA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Zach Hanson, Wilmington, DE

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—David Casey, Seattle, WA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Mr. Jim Porter, Binghamton, NY

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Janice Rogers-Levy, Portland, OR
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The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Antonia Robertson, santa barbara, CA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Barbara Andries, Dallas, TX

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Stan Lankowitz, CENTENNIAL, CO

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Mark Stone, Zanesville, OH

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Teresa Vasey, Saint Paul, NE

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Brandi Gardner, Warsaw, IN
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The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Shainna Dusoe, New Orleans, LA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Kurtis Helman, Cleveland, OH

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Karin Frank, Nashville, TN

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Holly Reilly, Prescott, AZ

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Maureen Guido, Middle Village, NY

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—William Vestal, Petaluma, CA
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The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Matthew Ashmore, Northport, AL

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—David Lin, Sacramento, CA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Jimmy James, Bronx, NY

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Ann Shartsis, Novato, CA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Philip Chandler, Topanga, CA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Gary Pierson, auburn, WA
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The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Janet Kennington, Los Angeles, CA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Peter Flanagan, Rialto, CA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Alexander Zuchowki, East Northport, NY

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Lorena Wolfe, Rialto, CA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Kimyn Braithwaite, san francisco, CA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Eric von Wettberg, Davis, CA
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The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—David L. Hamilton, Bullhead City, AZ

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Adam L. McClain, Arab, AL

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Pasquale J Stellato, west palm beach, FL

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Steven P Schreiber, Binghamton, NY

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Thomas Tisa, Gibsonia, PA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Kevin Mayor, Barton, VT
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The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—David E. Potvin, Norfolk, VA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Charles Hall Jr, Overland, MO

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—David Serino, Miami, FL

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Karen Snell, Denver, CO

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Thomas Neal Morrison, Buxton, ME

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Dawn Black-Fox, Santa Maria, CA
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The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Jane Perry, Santa Fe, NM

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Leonard Thompson, Kokomo, IN

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Kathy Mills-Thompson, Kokomo, IN

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Ron Maynard, Vero beach, FL

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Susan Flanagan, Camdenton, MO

The public needs to know who is spending money to influence U.S. voters in 2012. The public needs to know who
is spending money to influence U.S. voters in 2012. And as the FCC, it is your responsibility to protect the
People's airwaves AND the PEOPLE'S RIGHT TO KNOW THE TRUTH! I want information about how much
money political campaigns spend on advertising at my local stations. I want to know exactly who is paying for
these ads. And I want broadcasters to make this information available online where it can be easily accessed. I want
to know the persons' names who fund the front groups and the names of the corporations who fund the front
groups as well! I also want it DISCLOSED on each ad. The top 10 individuals and the top 10 corporations funding
any political add MUST be disclosed VISIBLY AND LEGIBLY in the ad itself EVERY TIME IT RUNS and it
should include the individual's FACES! Broadcasters enjoy free access to OUR airwaves; in exchange, they’re
supposed to SERVE the INTERESTS OF OUR COMMUNITIES in which they broadcast. They need to start by
putting their political files online IMMEDIATELY, and by fully disclosing the names of both the front groups that
place political ads AND the specific individuals AND the corporations that bankroll these front groups and these
commercials.
—Linda Traynor, Fresno, CA
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The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Patti Sexton, claymont, DE

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Riley Neugebauer, Saratoga Springs, NY

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Kathy Chavez, Holland, MI

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Christopher Hightower, New York, NY

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—James Burnash, Basking Ridge, NJ

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Joan Swan, Rainsville, AL

Free Press



We citizens need to know who is spending money to influence us in the 2012 election. I want information about
how much money political campaigns spend on advertising at my local stations. I want to know who is paying for
these ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
Thank you for your time and attention.
—John Schellenger, Denver, CO

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Robyn Krug, Acworth, GA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Michelle Menken, Minneapolis, MN

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Ann Ewing, Key West, FL

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Thomas R Seeger II, Fairbanks, AK

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Linda Andrews, Canterbury, CT
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The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Robert N Johnson, Terlingua, TX

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Brian Geiser, Oakland, CA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Bobby Abrahamson, Portland, OR

I am a citizen and voter and I approve this letter: The public needs to know who is spending money to influence
U.S. voters in 2012. I want information about how much money political campaigns spend on advertising at my
local stations. I want to know who is paying for these ads. And I want broadcasters to make this information
available online where it can be easily accessed. Broadcasters enjoy free access to our airwaves; in exchange,
they’re supposed to serve the interests of the communities in which they broadcast. They can start by putting their
political files online, and by fully disclosing the names of both the front groups that place political ads and the
financial interests that bankroll these commercials.
—Sarah Thompson, West Grove, PA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Matthew Rimi, Wantagh, NY

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Adrienne Fourcade, Jeffersonville, KY

Free Press



The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—, Clementon, NJ

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—David Russell, dearborn hts., MI

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Arne Wendt, Somerset, NJ

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Bea Soss, Spokane, WA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Daniel Perry, Olympia, WA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Henry Bemis, South Dartmouth, MA
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The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Marcella Guerriero, Vashon, WA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—John Ricker, Minneapolis, MN

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Kimberly Peragine, UNION CITY, NJ

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Pat Devon, Genoa City, WI

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Andrew Binkley, Santa Fe, NM

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Emma Gonzalez, Goshen, NY

Free Press



The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Anne M. McCabe, LaGrangeville, NY

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Pamela Kaylor, Niskayuna, NY

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
We need this to reinvent our democracy in these sci-fi times!
—Stephen Silha, Vashon Island, WA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Stacie Wysong, La Plata, NM

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Nick Chrisos, Arlington Heights, IL

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Julia Ruff, Asheville, NC
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The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Richard Wollmann, New Paltz, NY

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Richard Wollman, New Paltz, NY

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Patrick Wooldridge, Chicago, IL

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Fred Schwacke, Bondville, VT

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Jose Romero, Philadelphia, PA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Angie Unruh, Aurora, CO
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The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Kelly McConnell, Portland, OR

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Jerry Sieling, Fitchburg, WI

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Evan Kroeker, Carbondale, IL

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Mike Mohr, aspen, CO

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Tina Mintz, Sylvania, OH

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Jeff Schiffmayer, Houston, TX
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The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Mary Garzino, Chicago, IL

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Michael Anderson, Madison, WI

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Jim McCue, Idaho Falls, ID

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Maxim Fetissenko, Quincy, MA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Vafa Riahy, La Jolla, CA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Mike Clipka, LATHROP, CA

Free Press



The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Kevin Pratt, Glenview, IL

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Douglas Parker, Marianna, FL

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—M Edward (Ed) Borasky, Aloha, OR

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—John Simanton, Spokane, WA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Sidney Goldstein, philadelphia, PA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Lucian Grey, Woodbridge, CT
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The American public needs to know who is spending money to influence U.S. voters in 2012. We want
information about how much money political campaigns spend on advertising at our local stations. We want to
know who is paying for these ads. And we want broadcasters to make this information available online where it can
be easily accessed and printed out Licenced broadcasters enjoy free access to the pubic's airwaves; in exchange,
they’re supposed to serve the interests of the communities in which they broadcast. They can start by putting their
political files online, and by fully disclosing the names of both the front groups that place political ads and the
financial interests that bankroll these political attack ads and infommercials presented as news and current events.
—Joseph Bridy, Phliadelphiia, PA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Brian Kiernan, Oakland Gardens, NY

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—- Dorthee, Wendell, MA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Yvette Perez Becker, Covina, CA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Vlad Rusakov, Miami Beach, FL

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—e Joanne Carruthers, lexington, MA
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The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Linda Steele, Boone, NC

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Sheryl Iversen, Murrieta, CA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Tom Shire, Marion, MA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Nancy Marsden, Pacific Palisades, CA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
Secret ads should not be allowed.
—William Johnson, New York, NY

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Kotaro Ueda, New York, NY, NY
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The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Jeannine Anderson, Olympia, WA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Mr. Christopher Taylor, Seattle, WA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Kenneth Pennington, Santa Clarita, CA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Gina Handy, Truth or Consequences, NM

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—David Jaffe, Riverhead, NY

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Lynn Pacione-Holman, Federal Way, WA
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The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Kevin Reynolds, Hayward, CA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Rebecca D Steel, Kalamazoo, MI

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Bobbi-Lee Smart, Anaheim, CA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Jeannette Hoffenkamp, Kennebunk, ME

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Scott Rebholz, South Miami, FL

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—C Smith, East Brunswick, NJ
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The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Fran Smith, Inglewood, CA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—John Castro, Bronx, NY

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Rachel Kelley, Santa Monica, CA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Dan Touse, Vernon, NY

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Rudy Bagnera, Hacienda Heights, CA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Jan Garrett, Bowling Green, KY
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The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—James Hansen, Oconomowoc, WI

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Vivienne Spector, Jenkintown, PA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Mario Monteiro, Jupiter, FL

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Catherine Watson, Mountainside, NJ

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Luke O'Connell, Latrobe, PA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Temma Fishman, Medford Lakes, NJ
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The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Deborah Lyons, Oxford, OH

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Samuel A. Cushing, Brooklyn Center, MN

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—M Marin, NY, NY

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Reuben T Turner, Fairburn, GA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Constance Engle, Hendersonville, NC

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Steve Kay, Hamilton, OH
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The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Alexander Caruso Saucedo, la crosse, WI

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Brian Chignoli, Palm Harbor, FL

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—William Theodore, odessa, FL

The public needs to know who is spending money to influence U.S. voters in 2012. Information about how much
money political campaigns spend on advertising at my local stations should be easily available to the public.
Broadcasters should make this information available online where it can be easily accessed. Broadcasters enjoy free
access to our airwaves; in exchange, they’re supposed to serve the interests of the communities in which they
broadcast. They can start by putting their political files online, and by fully disclosing the names of both the front
groups that place political ads and the financial interests that bankroll these commercials.
—James & Deborah Young, San Antonio, TX

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
However, I must say, if I see an "attack" ad, I would automatically deduce the financial interest behind it would be
an opponent or organization with a "hidden" agenda. So, there would be a backlash with negative ads that do not
stick to the issues concerning many Americans.
—Sharry Vickers, Chatham, IL

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Katherine Midgett, orange park, FL
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The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Jean Taddie, Mansfield, OH

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Marsha McCroden, Fairview Park, OH

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Chris Nephew, Boston, MA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Beverly Stadick, Portland, OR

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Alexandra Benson, portland, OR

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Alex Gonzalez, Dallas, TX
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The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Patricia A. Kennedy, Harrisburg, PA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Richard Miller, Seattle, WA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Bill O'Connell, albuquerque, NM

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Mark Proa, seattle, WA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Barbara Cooper, Anacortes, WA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Nancy Lion-Storm, Walnut Creek, CA
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The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Theresa Watson, cherry hill, NJ

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Mark Pezzati, Andes, NY

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Thomas Pickens, Danville, CA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Miriam Cantor, LA, CA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Thomas Cummons, newark, OH

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Elizabeth M. Harmon, Greenville, SC
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The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—James R. Dawson, Torrance, CA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Wayne P. Flottman, Torrance, CA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Barbara Denfeld, Wausau, WI

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Reuben T Turner, Fairburn, GA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Erv Amdahl, Sierra Vista, AZ

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—James Dolde, St. Louis, MO
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The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Harriet Warner, Somerset, NJ

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Chris Harrison, Doraville, GA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—David Paul, Turlock, CA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Marguerite Wickman, Chicago, IL

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Ian Stahl, New Orleans, LA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Todd F Peterson, Anaheim, CA
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The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Janet Rohde, Northbrook, IL

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Camille Hall, Corvallis, OR

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—James Lee, Mauldin, SC

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Michael Ahern, Chesterland, OH

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Kathleen O'Nan, Los Angeles, CA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Han Rasmussen, New Orleans, LA
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The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Carlos Acuña, El Centro, CA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—David Cooper, Warners, NY

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Sarah Terry, Orange Park, FL

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Wayne Mullins, Granby, MO

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Michael Dobranski, Morehead, KY

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Todd Smith, Redding, CA
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The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Tory Ewing, Omaha, NE

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Paul Morsey, Owensboro, KY

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Susan Marsh, Rhododendron, OR

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Corwin Zechar, Albany, CA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Maximo Berocay, Minneapolis, MN

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Maria E. Watson, Cloudcroft, NM
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The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Douglas Wagoner, Post Falls, ID

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Ira & Ellie, Beverly Hills, CA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—William White, Seattle, WA

Please require broadcasters to make available to the public detailed information about who pays for the political ads
they air.
—Todd Eddy, Minneapolis, MN

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Ronald Copes, Tenafly, NJ

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Donald Cordes, Coolin, ID

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Kristie Knoll, Brentwood, CA
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The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Jonathan Grossman, Dorchester, MA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—J Eddy Denis, Laurel, MD

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Faye Cook, McAllen, TX

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Jeremy Blacker, Stoughton, MA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Elizabeth Lopez, Casselberry, FL

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Mr. Kirk Belles, San Diego, CA
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The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Steve Iverson, Newport Beach, CA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—B Davis, Albuquerque, NM

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Norman DeMun, Santa Monica, CA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Jana e Austin, prescott, AZ

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Ken O'Connell, St. Mary's City, MD

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Ms. Joy White, Chicago, IL
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The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Bill Diantonio, Mantua, NJ

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Randy Fuhrmann, Helena, MT

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Ingrid Rochester, Elbert, CO

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Nikki Wojtalik, Parkville, MD

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Tyan Renae Podolski, Federal Way, WA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Brian Abbott, Goldsboro, NC
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The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Jeremy Johnson, Juneau, AK

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Diane Deyoe, Tucson, AZ

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Mark Swanson, ann arbor, MI

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Erica Wade, marathon, FL

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Brent, SF, CA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Marvin Wagner, Indianapolis, IN
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The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—, Mount Juliet, TN

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Leon De King, Prescott, AZ

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Jo Rod, Ames, IA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Stephen Metzger, Philadelphia, PA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Jason Daniels, West Bridgewater, MA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about
which PACs are spending money on advertising at my local stations, who funds them, and how much they spend.
And I want broadcasters to make this information available online where it can be easily accessed. Broadcasters
enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the communities in which
they broadcast. They can start by putting their political files online, and by fully disclosing the names of both the
front groups that place political ads and the financial interests that bankroll these commercials. This information
could be easily pulled from stations' traffic systems.
—Karen Young, Brooklyn, NY
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The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Franklin Southworth, New York, NY

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Susan McBee, Plymouth, MI

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Lauren Gusinow, Boise, ID

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Enzo Bard, Baldwin, NY

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—David Kozlowski, Santa Fe, NM

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—David Dixon, Hollywood, FL
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The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—David Dixon, Hollywood, FL

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Patricia Martinez, LITH, IL

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Sally Chapman, Hilton, NY

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Joe sanders, Rochester, NY

Freepress.net made me aware of this, but I fully agree. The public needs to know who is spending money to
influence U.S. voters in 2012. Money as "speech" is seriously affecting our democracy. I want information about
how much money political campaigns spend on advertising at my local stations. I want to know who is paying for
these ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Carl Jones, Palo Alto, CA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Chris Cannon, SLC, UT

Free Press



The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Tom Kirkpatrick, brooklyn, NY

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Karla Iverson, Salem, OR

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Ben Rush, New York, NY

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—James A. Harmon, Kirksville, MO

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Michael Williams, Burbank, CA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Kristin MacDONALD, geneseo, NY
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The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Mary Ownby, Tucson, AZ

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Jason Phelps, Detroit, MI

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—James DeWitte, Indianapolis, IN

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Leonard Goldstein, Merrick, NY

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Bryon Biesman, RAPID CITY, SD

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the groups that place political ads and the financial interests that bankroll these commercials.
—James Heidke, Tucson, AZ
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The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Jim Head, OAK PARK, MI

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Karen Kinsman, city, NJ

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Nancy Merrick, Bend, OR

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Kris A. Glover, Philadelphia, PA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Sandra Sandlin, Sylacauga,, AL

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Leif Anderson, Tacoma, WA
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The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Erin Yarrobino, ozone park, NY

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Bernard Hyland, sherman oaks, CA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
I believe the average American is a GOOD person who loves their Country. We believe in the principles on which
it was founded, and WE WANT OUR COUNTRY AND OUR FREEDOMS BACK! If you are a Good Amerian
Citizen and in a Federal Position, it is your DUTY to act in the BEST interests of ALL Americans Ctizens! Stand
up and BE SOMEBODY for your COUNTRY! Do THE RIGHT THING!
—Kitty, CO Springs, CO

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Lauren Gobes, Nesconset, NY

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Fred Krogh, Tujunga, CA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Martin R. Federman, Cambridge, MA
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The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Scott Lowe, Cuyahoga Falls, OH

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Evelyn Hayhurst, Naperville, IL

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Anatol Hoemke, Fullerton, CA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Stephanie D Jackel, Vista, CA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Al Green, DeForest, WI

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Cathy McGuire, Terre Haute, IN
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The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Anna McAleavy, PALMETTO, FL

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Max Radin, Hadley, MA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Dan Gibfried, Kansas City, MO

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—William H Mitchell, Oakland, CA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Matthew Molda, Eagan, MN

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Judith Rains-McKinley, Fort Wayne, IN
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The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Michael A. O'Connell, Seattle, WA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Pat Johnson, Galloway, OH

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Ronald Davis, Pompano Beach, FL

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Joanne Urban, Omaha, NE

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Robert Wagner, Cincinnati, OH

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Nancy E. Weed, Rome, NY

With all the money that is going into political advertising, the FCC should require a follow-up analysis of how
much of what is claimed in any ad is true, and that should be provided by a multi-partison group consensus.
—Kathy Morell, Apache Junction, AZ
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The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Carol Mitchell, Detroit Lakes, MN

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Nolan McSwain, New Orleans, LA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Linda Larson, Bremerton, WA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Lori Kegler, San Pedro, CA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Neil Criste-Troutman, Mt. Pocono, PA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Carmine M. Tocci, Westford, MA
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The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Jane Chischilly, Bisbee, AZ

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Mark W Mulligan, Cambridge, MA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—J Glasthal, Brooklyn, NY

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Mark Teig, Pine Bush, NY

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Alim Thompson, Leeds, AL

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Barbara Murphy, Clifton Park, NY
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The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Richard Hart, West Hills, CA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—, Myrtle Point, OR

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—John D. Wesley, Manhattan, KS

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Dianne Csejka, Orange, CT

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Claudia Mishell, Aurora, CO

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Fred Schindler, North Las Vegas, NV
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The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Robert H. Perry, Philadelphia, PA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Corey Fox, NOrthridge, CA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Harold Harrigan III, San Jose, CA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Shelby Solomon, Oakland, CA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Adam J. Sjoberg, Bentonville, AR

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Mavis B. Knight, Dallas, TX
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The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Kahlil Goodwyn, Brooklyn, NY

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Chloe Mathews, Ann Arbor, MI

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Monica Regan, Homewood, IL

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Mark May, Brookfield, WI

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Regina E. Del Sesto, North Miami Beach, FL

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—James Kisilewicz, Easton, PA
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The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Doug Jambard-Sweet, Maumee, OH

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Michelle Campbell, Houston, TX

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Gregory Morton, Missouri City, TX

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Marti Harper, albany, NY

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Cathleen Bataille, TOMS RIVER, NJ

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Cassandra Kieffer Stube, Lafayette, CO
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The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Ron Wood, Malden, IL

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Olivia Stadler, Rancho Santa Fe, CA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Ms. Alice Dugar, Independence, OH

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Anne Fleche, West Roxbury, MA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Zanna Feitler, Shaker Heights, OH

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Stephen Brennan, Burbank, CA
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The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Adam P. Hammer, Sewickley, PA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Jim Salveson, San Francisco, CA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Liesl Cotter, Lynnwood, WA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Scott Thomas, Dillon, CO

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Devin Martinez, Stockton, CA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Lauren McCracken, Glen Mills, PA
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The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Bobbette Axelrod, St. Paul, MN

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—James H Warden, Passumpsic, VT

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Sharon DAmico, Kirkland, WA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Noel Zapata, seattle, WA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Guy Jones, conway, AR

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Jeffrey Smith, Lafayette, CA
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The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Nancy Kirby, Ocala, FL

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Kristin V., city, KS

The public has a right to know who is spending money to influence U.S. voters in 2012. I want information about
how much money political campaigns spend on advertising at my local stations. I want to know who is paying for
these ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
There should be no question that this is their public duty in return for their access to our airwaves.
—Karlene Gunter, Rochester, NY

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Linda McDonald, Ukiah, CA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Michelle Murfree, Carson City, NV

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Michele Powers, Tigard, OR
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The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Richard & Betty Schumacher, Meridian, ID

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—June A Siebert, Mount Clemens, MI

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Sam Edwards, Aptos, CA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—D Castaneda, Granbury, TX

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Miss Arline Lawrie, Hartford, CT

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Carol McFall, Alliance, OH
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The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—John Knott, Skippack, PA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Debra Wicks, jersey city, NJ

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Milburn Murgittroyd, Bellevue, WA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Lisa Tracy, Snohomish, WA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—John Hopson, Elkins Park, PA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Beverly Smalley, Oakford, PA
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The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Carl A. Anderson, Yeadon, PA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Rick Barrett, Seattle, WA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Andrew MacIlveen, Grand Saline, TX

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Robert Bruner, Royal Oak, MI

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Francis Giantonio, Durham, CT

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Helen Colby, Miami, FL
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The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Marilyn Metzcher-Smith, Jacksonville, FL

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Herb Gartsman, Canyon Country, CA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Amy Harlib, New York, NY

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Shara Saunders, Carthage, TX

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Joyce Dickerman, Oliver Springs, TN

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—John M.B. White, Austin, TX
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The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Dr. Arthur Lesley, Owings Mills, MD

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Lori Gilio, Whitestone, NY

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Alan and Carol McCormick, Broomfield, CO

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Joonseong Lee, Vista, CA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Bonnie Pinkerton, Rice Lake, WI

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Lisa Sculnick, Sunrise, FL
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The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Kate Ellison, Melrose, FL

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Thomas Arbanas, Newberry Springs, CA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Sabrina Nguyen, Telford, PA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Jlt Williams, Huntington Beach, CA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Richard Zimdars, Athens, GA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Craig dean, Tampa, FL
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The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Pamela Hall, Grass Valley, CA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Patti Steinmuller, Gallatin Gateway, MT

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Evelyn Hendricks, El Cerrito, CA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Joan-Marie Bauman, Monticello, NY

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—yonnik Faulkner, albvany, NY

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Aaron Burckardt, West Bend, WI
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The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Anthony Carpio, Louisville, KY

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—David Sanders, Glendora, CA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Laura Sharkey, Culver City, CA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—R Callister, Las Vegas, NV

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Sylvia Kobluskie, Vancouver, WA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Deb Ungar, Arroyo Hondo, NM
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The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Edward Nielson, Cary, NC

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Jeff Breitner, Maybe, MI

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Don Morr, Delta, OH

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Irene Gassko, Palm Beach Gardens, FL

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Dianne Jacobs, Tucson, AZ

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Terri McEntee, Castle Rock, CO
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The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Barbara West, Washougal, WA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Mary-Grace Molloy, Keene, NH

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Paul Kerman, Sterling Heights, MI

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Marilyn Brown, Matthews, NC

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Sarah, Mills River, NC

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Randal Klefbeck, Milwaukie, OR
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The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Donna Andes, Reading, PA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Eric Mummert, Temecula, CA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Anh Deeter, sherwood, AR

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Gary Schuitema, Delray Beach, FL

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Joseph Bradley III, Santa Fe, NM

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—James Jeffcoat, Richland Hills, TX
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The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Peter Manes, LA JOLLA, CA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Fred A Johnson, Monona, WI

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Thomas W Powell, Omaha, NE

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Lena Lewellyn, Pittsburgh, PA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Kate Lunn, Arroyo Grande, CA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—John M. Mulhern, Pawtucket, RI
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The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Janice Dlugosz, Beachwood, NJ

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—James LaMee, Inman, SC

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Amos Eaton, Santa Rosa, CA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Nickolas Pittman, Huntington Woods, MI

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Klara Farkas, MIAMI, FL

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Val Carroll, MIAMI, FL
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The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Cindy Pomerleau, Ann Arbor, MI

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online and on TV where it can be easily accessed
and seen!!! And who is paying for it..... Broadcasters enjoy free access to our airwaves; in exchange, they’re
supposed to serve the interests of the communities in which they broadcast. They can start by putting their political
files online, and by fully disclosing the names of both the front groups that place political ads and the financial
interests that bankroll these commercials.
—Evelyn Reisert, columbia, NJ

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Kathleen Aki, Boulder, CO

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Scott Chapman, san luis obispo, CA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Terry Lebeck, Albuquerque, NM

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Elizabeth Edinger, North Hollywood, CA
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The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Wynne Dimock, livermore, CO

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—John Dahlquist, Oakland, CA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Hidefumi Katsuura, Berkeley, CA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Jeff Gertz, Asheville, NC

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Janice C. Jochum, Seminole, FL

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Ronald Grimmer, kenmore, NY
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The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Theodore Polychronis, Glendale, CA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Henry Lopez, Mukilteo, WA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Jacqueline Newman, Greenville, KY

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Lew Douglas, Oakland, CA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Benjamin Gorman, Independence, OR

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Rachel Heuertz, Carter Lake, IA
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The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Ashlee Davis, North Hollywood, CA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Nino Petroni, Hercules, CA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
We are entering a truly scary time where major media seems to matter more than the individual. This can't stand if
we hope to continue to enjoy individual freedoms. There must be accountability in everything we do and this
especially includes how we are allowed to shape public opinion in electing our public officials. Thank you. Roy
Hague Seattle, WA
—Roy hague, Seattle, WA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Eric Parks, Mill Valley, CA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Jay Richards, Bend, OR

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Dawn Taylor, Hinesburg, VT
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I WANT TO KNOW WHO IS SPONSORING THE ADS The public needs to know who is spending money to
influence U.S. voters in 2012. I want information about how much money political campaigns spend on advertising
at my local stations. I want to know who is paying for these ads. And I want broadcasters to make this information
available online where it can be easily accessed. Broadcasters enjoy free access to our airwaves; in exchange,
they’re supposed to serve the interests of the communities in which they broadcast. They can start by putting their
political files online, and by fully disclosing the names of both the front groups that place political ads and the
financial interests that bankroll these commercials.
—michael Dube, marlton, NJ

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Claud Gilbert, Portland, OR

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Jillian Layton, Seal Beach, CA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Miriam Sexton, Ft Myers, FL

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Michael Colvin, Shreveport, LA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Barbara Waters, Lexington, KY
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The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Deborah Winslow, Scottsville, VA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Kathleen Swartz, Appomattox, VA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Lynn Fogus, Veneta, OR

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Teresa Ebersole, Longview, WA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Henry Montague, Hamilton, NJ

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Maria Maso, Santa Barbara, CA
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The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Ann Garth, Long Beach, CA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Marcia Lincoln, Albuquerque, NM

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—C Becker, Mill Valley, CA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Heather Brown, Norwalk, CT

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Cindy Sims, dallas, TX

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Magaly Sosa, Vista, CA
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The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Becky Creglow, Welch, MN

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Willam B Dunn, schenectady, NY

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Wm S. Leitch, lansdowne, PA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Josh Maresca, Santa Rosa, CA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Debra Poortenga, Redlands, CA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Patricia Graziano, HUDSON FALLS, NY
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The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Ralpph Macy, Burlington, NC

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Kiwibob Glanzman, Seqattle, WA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Art Hanson, Lansing, MI

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Arlene Ross, Torrance, CA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Augustus Hawkins, Las Vegas, NV

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Ruth Booman, Green Valley, AZ

Free Press



The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Cherel M WhiteHawk, Great Falls, MT

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Shannon Williams, Lafayette, IN

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Cori Bishop, Honolulu, HI

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Christy Schauf, San Francisco, CA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Mr. Robert Breckenridge, Newcastle, ME

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Michael John Terran, Miami, FL
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The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Daniel Zelter, L.A., CA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Brent Grolla, Rosemount, MN

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Gina A. Robinson, Santa Maria, CA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Ron Kloberdanz, South San Francisco, CA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—John Kyle, a201, CA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Debbie McCarthy, Phillips, ME
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The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Stephen Wolfcale, Park Ridge, IL

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Joseph Verga, Dix Hills, NY

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Gretchen Hanger, Minneapolis, MN

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Marty Howe, Missoula, MT

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Manuel Rivera, nyc, NY

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Mary F. Warren, Wheaton, IL
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The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Si Lane, Punta Gorda, FL

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Richard Rinck, Selinsgrove, PA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Ray Hardin, Boston, MA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Allen Murray, s. b. calif., CA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Margaret-Ellen Fein, madison, CT

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Charles Brown, Chelmsford, MA
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The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—C Marston Ladd, Old Saybrook, CT

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Robin Donald, Fortuna, CA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Mr. Alan Schweitzer, Arlington, MA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Lisa Donovan, Old Lyme, CT

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Dorieta Rogers, Lubbock, TX

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Betty Jorgensen, JEMEZ SPRINGS, NM
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The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Irene O'Day, Clinton, CT

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Lorri Neal, Taylor, MI

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Kathleen T. Wessling, Higganum, CT

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Frances Donovan, Keaau, HI

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Mill Miller, Dayton, OH

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Gary Peniston, Gig Harbor, WA
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The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Gary A Bloom, Saint Ann, MO

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Collee Kenna, Cherokee Village, AR

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Stephanie Strobele, Redmond, WA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Tom Peterson, San Antonio, TX

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Aleesa Brauer, Denver, CO

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Eugene Radcliff, Tacoma, WA
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The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Lars Soderkvist, Chicago, IL

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Sandra L. Heisey, Mount Joy, PA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Charlene Voyce, Clinton, CT

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Aliya Brown, chicago, IL

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Christine Rogers, Ivoryton, CT

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Lynn Dallas, Old Saybrook, CT
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The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Catharine Arnold, Madison, CT

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Michelle Rose, Phoenix, AZ

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Madeline Shikomba, Philadelphia, PA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Susan Emmett, Milwaukie, OR

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Gregory P LaBelle, Minneapolis, MN

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Joan Leonard, Clinton, CT
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The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Rabecca Gainey, Louisville, KY

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—David Cardillo, Passaic, NJ

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Pat Walsh, Port Washington, WI

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Michael Johnson, Lone Tree, CO

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Donald Greene, Wilton Manors, FL

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Anastasiya Dorsey, Nashville, TN
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The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Dave Norling, Melrose, MN

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Matt Kramer, Berkeley, CA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Vanessa Rabito, Knoxville, TN

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Reverend Alexis Carol, Lauderdale-by-the-Sea, FL

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Lisa Nelson Colton, Los Angeles, CA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Rob Camp, New York, NY
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The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Sharon Allen, Guilford, CT

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Betty Williford, Atlanta, GA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Cheryl Thacker, Pound Ridge, NY

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Sarah Ryan, Delray Beach, FL

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Mark Keller, Boulder, CO

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Caroline Luley, Cape Canaveral, FL
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The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Karl Johnson, Calumet, MI

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Scott Thompson, charlotte, NC

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Paul Schwartz, Maple Grove, MN

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Gavin Gamboa, Sherman Oaks, CA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Claude R. Spiro, Somerville, MA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Raziel Kainne, Guerneville, CA
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The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Matthew DeLaat, Rhinelander, WI

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Deja Lizer, Asheville, NC

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Mary E. Kennedy, Old Saybrook, CT

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Rita Ellen Creane, Guilford, CT

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Ms Lynn Walker, Cleveland, OH

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Michael Walker, Cambridge, MA
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The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Tommy, ,

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Darrin McKeehen, JAX, FL

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Katrina L. Debevoise, Summit, NJ

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Paul Feldman, Burnsville, NC

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Donna S, Miami, FL

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Richard Lowen, Old Bridge, NJ
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The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Elizabeth Sully, Seattle, WA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Rosella Heffner, SolanaBeach, CA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Brad Lane, Kent, OH

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Neil Cardew-Fanning, Dutch Flat, CA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Judith Murphy, Albuquerque, NM

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Roberta G. Rice, Asheville, NC
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The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Dalia Adeina, Los Angeles, CA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Kurt Christensen, Westminster, MD

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Jim Demetropoulos, Yarmouth, ME

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Lynn Abbott, Gren Bay, WI

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Karen Woodfield, old chatham, NY

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Douglas Sessa, Massapequa Pk, NY
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