This much you can do without breaking any law. The public needs to know who is spending money to influence
U.S. voters in 2012. I want information about how much money political campaigns spend on advertising at my
local stations. I want to know who is paying for these ads. And I want broadcasters to make this information
available online where it can be easily accessed. Broadcasters enjoy free access to our airwaves; in exchange,
they’re supposed to serve the interests of the communities in which they broadcast. They can start by putting their
political files online, and by fully disclosing the names of both the front groups that place political ads and the
financial interests that bankroll these commercials.

—Dante Renzoni, Medford, WI

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Martha Scoppa, Liberty, NY

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Michael Amescua, los angeles, CA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Thomas R Palmer, Saint Joseph, MI

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Deborah Leech, Charleroi, PA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Ray Nicholas, Greenfield, MA
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The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Stephen Onofryton, Tucson, AZ

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Scott Elkins, Huntingdon Valley, PA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—James Windholtz, Margate, FL

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Monica Latka Black, Unicoi, TN

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Monica Gilman, Estacada, OR

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Reed Jarvis, Issaquah, WA
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The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Christopher Jones, Estes Park, CO

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—John Tovar, Cedar Falls, IA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Sybil West, Wrightsville Beach, NC

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Thomas J Copeland Jr, Albany, NY

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Don Booth, Oro Valley, AZ

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—1John Douglas Dyment, San Francisco, CA
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The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Kevin W Bishop, Jersey City, NJ

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Wendy Miller, city, MS

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Daryl Shute, Littleton, CO

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Thomas Reynolds, Voorheesville, NY

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Darryn Ambrose, Portland, OR

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
Sure, this is boilerplate, but it's very important. I want to know who's trying to influence our political system!
—Miichael persons, Shrewsbury, MA
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The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Carol Lowe, Mesa, AZ

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Jane Rosen, New York, NY

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Carrie Schudda, Oregon, WI

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Kyozo Mori, Rancho Palos Verdes, CA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Anthony Grobe, Brattleboro, VT

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Connie L. Kohler, Birmingham, AL
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Politics needs to be cleaned UP! Transparency! The public needs to know who is spending money to influence
U.S. voters in 2012. I want information about how much money political campaigns spend on advertising at my
local stations. I want to know who is paying for these ads. And I want broadcasters to make this information
available online where it can be easily accessed. Broadcasters enjoy free access to our airwaves; in exchange,
they’re supposed to serve the interests of the communities in which they broadcast. They can start by putting their
political files online, and by fully disclosing the names of both the front groups that place political ads and the
financial interests that bankroll these commercials.

—1Jack Harlan, Lafayette, CO

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Abraham Hafiz Rodriguez, 61603, IL

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Carla Cowgill, winter haven, FL.

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Sam Kimery, Tulsa, OK

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Wm R Carman, Garland, TX

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Jacqueline Craigo, Pine River, MN
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The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Dale McCart, Irvine, CA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Kelly Hart, Houston, TX

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Ken Kapuler, Sparks, NV

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Chantal Buck, Old Greenwich, CT

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available on each ad aired. Broadcasters enjoy free access to
our airwaves; in exchange, they’re supposed to serve the interests of the communities in which they broadcast.
They can start by putting their political files online, and by fully disclosing the names of both the front groups that
place political ads and the financial interests that bankroll these commercials.

—Kaye Klem, Menifee, CA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Sonmez Sahutoglu, Sylvania, OH
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The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—John Lawless, Corakl Springs, FL.

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—1Jan Harris, Sebastopol, CA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Carol Newton, Los Angeles, CA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—John D. Fakess, Winter Park, FL

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—John Smith, Aiken, SC

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Jonathan Miller, Gurnee, IL
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The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—-Susanne Willard, Portland, ME

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Dale H Riechers, 53704, W1

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Nicholas Thomas, Wooster, OH

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Allan Malkis, Saint Paul, MN

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Nidia Rocha, Porto, NY

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—James Moynihan, Lowell, MA

Free Press



The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—James Reitz, Olympia, WA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Greg Meyer, St. Louis, MO

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Frida G Parker, Saddle River, NJ

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—lene Price, Ashland, OR

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Philip Jamtaas, Los Angeles, CA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Frederick W Couch, Parker, CO
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The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Philip Bryer, Eugene, OR

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Patrick J. De La Garza Und Senkel, Duncanville, TX

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Carl Proffer, Farmington, NM

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Michael Peil, Renton, WA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
In this day and age, "public inspection files" that can only be accessed by searching out the correct broadcasting
office and traveling there to read them in person are a completely inadequate fulfillment of FCC requirements to
make this information accessible to the public. I doubt all of the groups funding political ads would consider their
rights to have been met if their ads could only be accessed if all of us traveled to our local broadcasters' offices to
view them in person.

—Carol Johnson, Dakota, IL

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Fayaz Kabani, Columbia, SC
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The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—David Halperin, Ann Arbor, MI

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Sandra Walker, Burbank, CA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Ed George, Cleveland, OH

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—WR Broderick, Haddonfield, NJ

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Mary F.Darcy, Mariposa, CA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Lloyd McKinlay, Walla Walla, WA
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The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Don Newman, Richmond Hill, GA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Timothy Gunter, Fort Smith, AR

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Franz Sugarman, Willseyville, NY

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Vince Caluori, North Bend, WA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—~Cecelia Jay, Durham, NC

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Chris Cagle, Dallas, TX
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The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Daniel Joaquin, Camino, CA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Ryan Danzinger, Arlington Heights, IL

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Judith Bryant, Hanceville, AL

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Brendan Banerdt, Jamaica Plain, MA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Alison Biggs, Castle Rock, CO

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Ellen Henry, Pittsford, NY
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The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—James Squires, Cook, MN

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—XKirk Bails, Harrison Twp., MI

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Ming Choi, Daly City, CA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Barbara Gregory, Seattle, WA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Rebecca Parks, Sunnyvale, CA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Sheldon Muller, Denver, CO
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The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Kimberly Pohl, gresham, OR

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Michael Beltran, n.hollywood, CA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—mArk schmiedlin, columbia station, OH

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Domingo Rebollozo, Burley, ID

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—William Riley, clarion, PA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Mike MacDougall, Nine Mile Falls, WA
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The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Donna Rogers, Sherman Oaks, CA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Tim Masanz, Clearwater, FL.

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Rodney Dennehy, E. Stroudsburg, PA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—John Rossmeissl, Raleigh, NC

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Johanna Miller, Kiawah Island, SC

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—William Schunke, Algona, WA
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The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—35213-2127, Birmingham, AL

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
Occupy Transparency!

—John McGloin, Staten Island, NY

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Stephen Haspel, Philadelphia, PA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—James Murphy, Seattle, WA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Paul Hoover, Pittsburgh, PA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—1Joel Marchesoni, Sylva, NC
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The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Julia Estes, Birmingham, AL

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—chuck Pliske, Seattle, WA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Susan Zalon, santa barbara, CA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—John Sniezyk, averill park, NY

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—XKathleen Dewey, San Miguel, CA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Kat Thomas, seattle, WA
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The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—NMike, El Paso, TX

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Margaret L Sellers, North Grosvenordale, CT

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Brandon Mawell, Tupelo, MS

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—n Pettingill, Boulder, CO

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Dr. Dale Tussing, Syracuse, NY

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Ted Kozlowski, Portland, OR
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The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Eugene Morizzo, rockaway park, NY

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Ann Randall, Boise, ID

The public needs to know who is spending money to influence U.S. voters. I want information about how much
money political campaigns spend on advertising at my local stations. I want to know who is paying for these ads.
And I want broadcasters to make this information available online where it can be easily accessed. Broadcasters
enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the communities in which
they broadcast. They can start by putting their political files online, and by fully disclosing the names of both the
front groups that place political ads and the financial interests that bankroll these commercials. Thank you for
considering my views.

—Mike Stock, Tigard, OR

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Gordon Steuck, Denver, CO

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Adam Heintz, Wendell, MA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—FElizabeth Langston, Memphis, TN
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The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—R Fitzgerald, Rochester, MN

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—ILeah Manuel, Encinitas, CA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Duane Sebesta, Weston, FL

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Dennis Green, Lynchburg, VA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Nick Barcott, Lynnwood, WA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Danielle Raymond, Cassadaga, NY
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The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Mare Cromwell, New Market, MD

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Dylan Oldenburg, Pacific Palisades, CA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Paula Helene, Richmond, CA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Jerry G. Kardatzke, Columbus, OH

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Hal Pillinger, port chester, NY

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Deborah J Volk, cincinnati, OH
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The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Roxey Lucia, novi, MI

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Clifford Salyer II, Abingdon, VA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—1Joseph French, Columbia Falls, MT

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Philip Weber, mills river, NC

The public needs to know who is spending money to influence U.S. voters in 2012. My husband and I want
information about how much money political campaigns spend on advertising at my local stations. We want to
know who is paying for these ads. And we want broadcasters to make this information available online where it can
be easily accessed. Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the
interests of the communities in which they broadcast. They can start by putting their political files online, and by
fully disclosing the names of both the front groups that place political ads and the financial interests that bankroll
these commercials. PLEASE TAKE THE RIGHT, FAIR AND JUST ACTION AS URGED IN THE LETTER
ABOVE.

—Mary FRank Ann and Graffagnino, Tucson, AZ

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Lana R Eisenberg, Bloomington, IN
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The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Charles Klelis, north Caldwell, NJ

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Kimberly Posin, Encino, CA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Richard Kerschner, Ferrisburgh, VT

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Kate Rubbelke, St. Louis, MO

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Matthew Janes, San Francisco, CA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Robert Kelly, Key West, FL
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The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Ralph W Belcher, Kissimmee, FL.

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Rosemary Ward, Greenville, MS

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Lorne Beatty, Brighton, MI

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Lorraine D. Johnson, Seattle, WA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Rick Whitman, BILLINGS, MT

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Ted Voth Jr, Madison, WI
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The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Dawn-Marie deLara, Belle Plaine, MN

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Joseph Whelan, Lakewood, CO

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Randy Morrow, Wichita, KS

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Dr. Donald Smith, Bellevue, WA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—, Felton, CA

Where is the money coming from to influence U.S. voters in 2012. How much is being spent on advertising at my
local stations. This information should be made available online and easily. obtained Broadcasters can begin by
putting their political files online, and revealing the names of both the front groups that ran the ads and who they
were. sincerely sid moss

—SlIdney Moss, Elkins PArk,, PA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Dee Longengaugh, Juneau, AK
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The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Jeffrey Green, Felton, DE

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Barbara Spivey, chapel hill, NC

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Flaine Terrell, Santa Fe, NM

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Jean E Glassman, Arlington, MA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Tony Benavides, San Jose, CA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Danny Len Schneider, Seattle, WA
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The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Paul Busby, New York, NY

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Jack Saturn, Portland, OR

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Gregory Ojala, Portland, OR

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Roger Harvey, Chattanooga, TN

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—XKaren Lamson, The Dalles, OR

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Yaeko Collier, Portland, ME
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The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Cheryl Dzubak, Yardville, NJ

Where is the money coming from to influence U.S. voters in 2012. How much is being spent on advertising at my
local stations. This information should be made available online and easily. obtained Broadcasters can begin by
putting their political files online, and revealing the names of both the front groups that ran the ads and who they
were. sincerely sid moss

—Sidney Moss, elkins park, PA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Don Geren, Portland, OR

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Geri Woulfe, Sayville, NY

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Reinhard Klein, city, NM

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Philip Hult, Mahomet, IL

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Norman Flye, Greenfield, MA
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The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Eduardo Pontén, New York, NY

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Ethel Leider, W. Palm Beach, FL

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Jeannette Welling, Thousand Oaks, CA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Diane Hickman, Boulder Creek, CA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Johanna Kim, Riverside, CA

The public needs to know who is spending money to influence U.S. voters in 2012. Considering that only 0.05%
of the nation's population actually hits the maximum campain donation limit, it is obvious that a very small minority
of the population is getting attention from political candidates. Currently, we have no idea who this 0.05% really is!
I want information about how much money political campaigns spend on advertising at my local stations. I want to
know who is paying for these ads. And I want broadcasters to make this information available online where it can
be easily accessed. Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the
interests of the communities in which they broadcast. They can start by putting their political files online, and by
fully disclosing the names of both the front groups that place political ads and the financial interests that bankroll
these commercials.

—Joseph McCloskey, Napa, CA
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The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Nancy Patterson, Fremont, CA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Frank Scanzillo, South Dennis, MA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Bruce Van Voorhis, Denver, CO

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Barbara Bennigson, Palo Alto, CA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Sarah Raup, Dunnellon, FL

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—-Sarah Winblad, CHICAGO, IL
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The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Diane Krell-Bates, San Diego, CA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Ellen Middleditch, Los Alamos, NM

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Gregory Tutko, Tarpon Springs, FL

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Gary bennett, bellingham, WA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Jon Brams, Exton, PA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Catherine Scallen, Shaker Heights, OH
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The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Jeneen Haines, Eustis, FL

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Alex Lumans, Boulder, CO

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—XKeith C MacKIN, SEATTLE, WA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—ira Addes, Amherst, MA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—James Sheley, Tucson, AZ

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Gabe Freund, Oakland Park, FL.
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The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Jennifer Frandsen, PALM BAY, FL

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Donna Blue, Elmhurst, IL

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Greg Wentz, nevis, MN

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Michael Abrams, PARKESBURG, PA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Matthew Thuney, Bellingham, WA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Alec Oyung, Fairfax, CA

Free Press



The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Robert Winkler, Oxford, MS

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Deborah Jendrickson, Duluth, MN

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Deb Bowen, Baldwinsville, NY

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—JR Hoffman, Beverly Hills, CA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Kevin Krywko, San Marcos, CA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Eva Lynette McGilvery, Del Mar, CA
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The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Michael Kovacs, Brunswick, OH

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Resa Harrison, Aubrey, TX

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Richard Hubacek, Little River, CA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Alice Labay, Benicia, CA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Starr Foster-Rodriguez, Lincoln, NE

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Lois White, Shrub Oak, NY
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The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Barbara Stamp, Bloomington, MN

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Tim White, Effington, NH

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Daniel St. James, Amherst, NH

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Bonnie Breckenridge, San Diego, CA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Robert Houston, Chicago, IL

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Alice Mechler, Mart, TX
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The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—George Rappolt, Needham, MA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Tamara King, Boise, ID

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Stephen Neubauer, Muskegon, MI

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Anne Thompson, Pardeeville, WI

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Kay McLeod, Weaverville, NC

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Theron P. Snell, Racine, WI

Free Press



The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Robert, E. Freetown, MA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Daniel Kraus, Vista, CA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Lisa Payne-Miller, Irvine, CA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
Isn't Karl Rove one of the rich who spread lies & propaganda? They should have to share their identity in order to
use the Free Air Waves!!

—Merlene Smith, Rochester, MN

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—John Peterkin, Cottonwood, AZ

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Allan Chen, Alameda, CA
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The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Naomi Fatouros, Bloomington, IN

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Mary Beattie, Sun City, AZ

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Mr. Bob Hutchings, Danbury, CT

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Marcie Ligammari, Paradise, CA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Ed Book, Silverdale, WA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Nancy Kern, Pekin, IN
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The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—David Rogotzke, Crestview, FL

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Cindy Hanson, Westfield, ME

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Scott Black, Morganton, NC

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Joan Leonard, FRIDLEY, MN

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Jeanne Lamar, Sunnyvale, CA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Thomas J. Sherman, Gresham, OR

Free Press



The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Adeeb Alex Hamzey, Goochland, VA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Pk Caporrino, hoboken, NJ

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Dave Weaver, Rio Rancho, NM

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Dannie Hart, Tallahassee, FL

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Tim Thompson, FT.WORTH, TX

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Eddie Medina, CLAREMONT, CA
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The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Cathleen Daley, Richmond, CA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Asim Brelvi, Cambridge, MA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Prescott H. Paine, Peaks Island, ME

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Bonnie Fitzpatrick, Rice, VA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Linda Martin, Neosho, MO

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Patricia Lundgren, Kansas City, MO
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The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Mrs. Whitney Turland, Duson, LA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Beth Braun, Chicago, IL

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—AIl mendelsohn, Kennebunk, ME

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Robert Belknap, Frankfort, MI

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Rita Butler, Louisville, KY

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Lillian Feierabend, Cottonwood, CA
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The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Ronald Severeid, Los Angeles, CA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Steven Mendlin, Pleasant Hill, CA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—John Fitzpatrick, Rice, VA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Joshua McGlone, Lebanon, ME

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—David Silva, New York, NY

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Miichael Durkin, San Diego, CA
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The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Ron Garcia, Philadelphia, PA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Rachel Cannon, Boynton Beach, FL

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Lawrence W. Parrish, Little Rock, AR

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—P Ross, Fairmont, WV

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Timothy Lauxmann, Leslie, M1

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Naila Jirmanus, Medford, MA
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Citizens have the right to know which fraudulent organizations are spreading the lies and slandering their
opponents. The FCC needs to start doing what it was created to do. The public needs to know who is spending
money to influence U.S. voters in 2012. I want information about how much money political campaigns spend on
advertising at my local stations. I want to know who is paying for these ads. And I want broadcasters to make this
information available online where it can be easily accessed. Broadcasters enjoy free access to our airwaves; in
exchange, they’re supposed to serve the interests of the communities in which they broadcast. They can start by
putting their political files online, and by fully disclosing the names of both the front groups that place political ads
and the financial interests that bankroll these commercials.

—Bill Lindner, Greenbrae, CA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Barbara Anderson, NY, NY

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Jerilyn O'Driscoll, Bloomington, IL

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Daniel Palmateer, Fredericksburg, VA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Adam Vining, Long Beach, CA

I'm a citizen, and I vote. I need to know, and all the public needs to know who is spending money to influence U.S.
voters in 2012. I want information about how much money political campaigns spend on advertising at my local
stations. I want to know who is paying for these ads. And I want broadcasters to make this information available
online where it can be easily accessed. Broadcasters enjoy FREE access to our airwaves. In exchange, they’re
supposed to serve the interests of the communities they broadcast to. They can start by putting their political files
online and by fully disclosing the names of both the front groups that place political ads and the financial interests
that bankroll these commercials. We need to KNOW.

—MrD NARVESON, Iowa City, IA

Free Press



The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Mrs. Sue Kachnic, Longmont, CO

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—George E. Galeota, Virginia Beach, VA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Anne Conzemius, Fenton, MI

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
Y our support just means so very much.

—Cort Brumfield, Portland, OR

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Luciano L'Abate Ph.D., ATLANTA, GA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Paul Medved, Alameda, CA
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The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Wendy Silver, Darien, CT

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Laura Selken, Santa Maria, CA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Stephen Hofstatter, Charlotte, NC

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Larry Gerber, Boca Raton, FL

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Nicole Schildcrout-Lloyd, Amesbury, MA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Glenn H. Martin, San Francisco, CA
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The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Mike Ryba, Brookfield, IL

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Tom Scharmen, Albuquerque, NM

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Ed Good, Harrisburg, PA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Allen Lester, Seattle, WA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Brian E Lowe, Pueblo, CO

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Lucy Sommer, Albug, NM
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The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Robert Gross, Burnsville, NC

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Michael Harmon, media, PA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Jim Forrest, Franconia, NH

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Judy McLain, Oak Harbor, WA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—john price, roslyn heights, NY

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Steven Hanson, Huffman, TX
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The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Steve Morris, Los Angeles, CA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Tonya Yu, Stanford, CA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Teresa Gingras, lansing, MI

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Helga Gowan, St. Louis, MO

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Larry Wolf, ISANTI, MN

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Susan Adelizzi, Drexel Hill, PA
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The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Dustin Fenster, Boulder, CO

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Meghan smith, Spartanburg, SC

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Jerry Smith, Winfield, KS

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Timothy Fleischer, Louisville, KY

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Lauren Murdock, Santa Barbara, CA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Carol Cochrane, Columbus, OH
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The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Eloise Marszalek, berkeley, CA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—ILou Stammer, columbus, OH

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—J H. Stone, Louisville, CO

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—David Beauchamp, Campbell, CA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Judith Schwab, Issaquah, WA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Bel Michel, new york, NY
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The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Marc W Brand], san diego, CA

"Consider the source" is a wise admonition for anyone on the receiving end of an advertisement, a rumor or an
opinion. Let's make this possible in the most critical of public discourse, political ads. We know about "The Hidden
Persuaders" and the power of advertising. We just want a more level playing field. The public needs to know who
is spending money to influence U.S. voters in 2012. I want information about how much money political
campaigns spend on advertising at my local stations. I want to know who is paying for these ads. And I want
broadcasters to make this information available online where it can be easily accessed. Broadcasters enjoy free
access to our airwaves; in exchange, they’re supposed to serve the interests of the communities in which they
broadcast. They can start by putting their political files online, and by fully disclosing the names of both the front
groups that place political ads and the financial interests that bankroll these commercials.

—Sally Brotman, Truro, MA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Beth Allen, Littleton, CO

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Carol Styers, Palm Harbor, FL

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Susanne Doug Hesse & Dyer, Alachua, FL

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Denise LaRossa, Rochester, NY
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The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Arthur Brogley, Scenery Hill, PA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—David Hetrick, Gainesville, FL

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—1John Coyle, Brick, NJ

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Linda Pannullo, Asheville, NC

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Zachary Stark-MacMillan, Eugene, OR

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Heather Newton, Portland, OR
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The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Chad Thomas, Georgetown, TX

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Fileen Stevens, Silver City, NM

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Mrs. Laura Koeninger, Fairfield, OH

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Martha Devernoe, Bradenton, FL

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Eli Rubinstein, Elkins Park, PA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Eric Shriber, portland, OR
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The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Eduardo Castro, Fresno, CA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Katharine Kan, Panama City, FL

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Alessandra Rafferty, Jersey City, NJ

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Stuart Henderson, Florence, OR

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Alice Cottrell, burnsville, NC

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Gary keim, Swarthmore, PA
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The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Jean Mock, Richmond, CA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Anne Veraldi, sf, CA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—1John King, Houston, TX

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Howard Ennes, Ft. Bragg, CA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Christina Marcus, Medford, NY

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Margaret Werry, Dallas, TX
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The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Stephen Tuley, Arnold, MO

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Steven Kranowski, Blacksburg, VA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Sandra Siegner, Portland, OR

The public MUST know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know exactly who is paying
for these ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy FREE access to our airwaves; in exchange, they’re supposed to serve the interests of the
citizens in the communities in which they broadcast. They can start by putting their political files online, and by
fully disclosing the names of the front groups that place political ads and the financial interests that bankroll these
commercials.

—Judith Frankel, Chicago, IL

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Shannon Sudderth, Durham, NC

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Joline Gitis, Minneapolis, MN
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The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
——Charles A Wolfe, Sylmar, CA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Joanna Behrens, Star Valley Ranch, WY

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Chandra Holsten, Ashland, OR

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—bill DAIN, Newton, MA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Robert A. Weiner, Pittsburgh, PA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Charlotte Bowers, bellaire, TX
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The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Joseph Naumann, Fort Madison, IA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Andrew Heiserman, Chicago, IL

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Clyde Kent, Everett, WA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Philip Kritzman, Chicago, IL

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Leah Jordan, Bedford, TX

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Linda Ruiz, Chesapeake, VA
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The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Robert Graffigna, cottonwood heights, UT

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Edward P Lawrence, Phoenix, AZ

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Gary Clayton, Cassville, MO

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Diane Callard, SWARTZ CREEK, MI

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Michael Bailey, Mission Viejo, CA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Tim Tarleton, Cary, NC
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The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Mary Brandl, Minneapolis, MN

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Jerome Markowitz, Woodbury, NY

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Deb Wilson, Westland, MI

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Bruce K Pentz, McKinleyville, CA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Michael A. Valenti, Roseville, CA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Marty Sandler, Tamarac, FL.
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The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Larry Hoffman, Milwaukee, WI

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Nathan Harris, Willow Creek, CA

Where is the money coming from? Who is funding these ads? The public needs to know who is spending money to
influence U.S. voters in 2012. I want information about how much money political campaigns spend on advertising
at my local stations. I want to know who is paying for these ads. And I want broadcasters to make this information
available online where it can be easily accessed. Broadcasters enjoy free access to our airwaves; in exchange,
they’re supposed to serve the interests of the communities in which they broadcast. They can start by putting their
political files online, and by fully disclosing the names of both the front groups that place political ads and the
financial interests that bankroll these commercials.

—Mary P Obrien, East Quogue, NY

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Melodi Willis, Tamarac, FL

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Jennifer Whiteside, Eureka, CA

The public needs to know who is spending money to influence U.S. voters in 2012. To make informed decisions
about how to evaluate advertisements for and against candidates running for government service, the public needs
to know information about how much money political campaigns spend on advertising at my local stations and who
is paying for these ads. Broadcasters need to make this information available online where it can be easily accessed.
Since broadcasters enjoy free access to our airwaves, in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Rabbi Jeff Foust, Newton, MA
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The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—sarah Gallagher, New York, NY

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Margaret Moran, Indianapolis, IN

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Carol Grosmark, traverse city, MI

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Norman Kindig, Yorba Linda, CA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Gayle Martin, Plantation, FL

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Robert Cruder, Elizabeth, CO
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Americans must know who is spending the money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Andrew Butz, Portland, OR

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Joseph Vincent, Harvey, LA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Lynette Belew, Chandler, AZ

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Armando Aspiras, Fremont, CA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Amanda Wells, Arden, NC

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Frank Reed, Northridge, CA
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The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Paige Ward, Pittsburgh, PA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—ILee Michelsen, STAMFORD, CT

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Adam Wrzesinski, Kalamazoo, MI

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—John Ebel, Nashua, NH

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Chris Herman, Edmonds, WA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Fric Meyers, canoga park, CA
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The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Denise Laffer, North Plainfield, NJ

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Floyd Hallberg, Wausau, WI

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Ian Souter, Manilla, IA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Kirke McVay, Shaftsbury, VT

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Steve Deseve, Brooklyn, NY

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Nick Ardinger, Forest Park, IL
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The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
My name is Celia Bush, and I approved this message!

—~Celia Bush, Placentia, CA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Catharine Currin, Mt Pleasant, SC

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—1John Sweeney, Washingtonville, PA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Betts Harley, Costa Mesa, CA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Dale Russ, Seattle, WA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Jeremy Parsons, Robbinsville, NJ
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The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Barbara Evans, New York, NY

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Stacy Nisperos, Fullerton, CA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Debbie Huffman, Houston, TX

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Liz OGrady, Oceanside, CA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Nick Melby, Eden Prairie, MN

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Marianne Stanley, Dayton, OH
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The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Sonia Liskoski, Kennedy Twp., PA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Jackie Wildau, New York, NY

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Ron Hammond, Bellevue, WA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—FEric Sundal, Burbank, CA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Melissa Miller, concord, CA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Sharon Acuff, Pilot Mound, IA
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The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Peter Foley, Oakland, NJ

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Gaile Carr, mtshasta, CA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Helen Shaw, Blaine, WA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Robert Racine, Mesa, AZ

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Linda Greenberg, BOCA RATON, FL

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Traci ferrante, Gardnerville, NV
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The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Deborah Smith, OKLAHOMA CITY, OK

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Aileen Taylor, Spokane, WA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Nicholas Chisholm, kingston, NY

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Gloria Lieberstein, Paramus, NJ

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Gail J. Reams, Austin, TX

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Pat Berger, Brookline, MA
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The public needs to know who is spending money to influence U.S. voters in 2012. This is important to me. I want
information about how much money political campaigns spend on advertising at my local stations. I want to know
who is paying for these ads. And I want broadcasters to make this information available online where it can be
easily accessed. Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests
of the communities in which they broadcast. They can start by putting their political files online, and by fully
disclosing the names of both the front groups that place political ads and the financial interests that bankroll these
commercials.

—Carlos Cunha, Rocky Point, NY

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Bill Blackburn, Fond du Lac, WI

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Timothy B VanderGoore, Spokane, WA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Gary Berg, Wayzata, MN

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Valerie Kimbler, staffordsville, KY

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Tom P, Sunland, CA
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The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Jennifer Victor, Decatur, GA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Cecilia M. Gri, LONGVIEW, WA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Michael Custard, St Paul, MN

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Arthur Wood, Newton, MA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Bernard J Gulker, W Lafayette, IN

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Tom P, Sunland, CA
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The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Lydia Delgado, Bandon, OR

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Patrick Cleveland, Little Valley, NY

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Janet Jacobs, Norwalk, CT

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Vlad Popescu, Berkeley, CA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Elise Power, Pittsburgh, PA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Jeffrey Breitbart, W. Hollywood, CA
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The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Nance Dufty, Mpls, MN

The American people need information as to who is spending money to influence U.S. voters in 2012. We need to
know the amount of money political campaigns spend on advertising at our local stations. It's a must that we are
informed about to who is paying for these ads. Broadcasters must be responsible to make this information available
online where it can be easily accessed. Broadcasters enjoy free access to our airwaves; in exchange, they’re
supposed to serve the interests of the communities where they operate. They can start by putting their political files
online, and fully disclosing the names of both the front groups that place political ads and the financial interests that
bankroll these commercials.

—F]lavia Valle, Santa Barbara, CA

The public needs to know who is spending money to influence U.S. voters in 2012. I am just a regular guy. I make
a few little donations to political causes. But my donations are not even a drop in the bucket compared to what the
1% donate. They can unfairly twist public opinion, so I want to know who is up to what. I want information about
how much money political campaigns spend on advertising at my local stations. I want to know who is paying for
these ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—James Rose, Washington Island, WI

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Deborah Thompson, Cool Ridge, WV

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Mair McNamara, BARRINGTON, IL

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—David Peha, Torrance, CA
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The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Lawrence Tetenbaum, Plainview, NY

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Jim Young, Deerfield, WI

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Ann Riehle, Monee, IL

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Walter Tschersch, yonkers, NY

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Adrienne D. Thomas, Jacksonville, FL

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Bob Morell, Dallas, TX
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The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Linda Witt, Wheat Ridge, CO

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Cinthia Honeycutt, Salem, VA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Deb Piegari, Princeville, HI

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Judith Daugherty, Shelby Township, MI

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Melody Blek, Columbia, MO

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Scott Hendershot, Portales, NM
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The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Greta Aul, Lancaster, PA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—~Craig Settles, Oakland, CA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Matthew Williams, Saint Paul, MN

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Candace Porter, tucson, AZ

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Michael Sansonia, Springfield, MA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Ken Puglisi, San Diego, CA
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The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Diane Schrack, Littleton, CO

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Eric Fleming, Studio City, CA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Adrian Lashua, Wilmington, NC

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—David Pierce, Shaker Hts., OH

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Sven Lovegren, Atlanta, GA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Kyle Knutson, Waukesha, WI
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The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Robert Piercy, San Jose, CA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Gregory Kampwirth, Darien, IL

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Chris Peterson, Honolulu, HI

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Janet Wusthoff, New Orleans, LA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Barry Saver, Westborough, MA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Kathy Montgolf, Geneva, IL
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The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Stephen J. Mazurek, Lewiston, NY

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—1Joseph DeMarco, Boonton, NJ

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Stephen Alexander, Greensburg, LA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Laurel R. Davis-Delano, Northampton, MA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Stanley Ray, Albuquerque, NM

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Bob Snider, Gig Harbor, WA
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The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Laurel Tepper, TACOMA, WA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Kevin O'Toole, Fort Collins, CO

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Jack Marshall Malm, Los Ranchos, NM

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Ben Ohnecken, Bloomington, IN

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Michael Boteler, florence, MS

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Joe Graham, Madison, VA
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The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Lenore Bentz, Whitefish Bay, WI

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—F Jay Pocius, Ivoryton, CT

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Kenneth Fisher, Pinehurst, ID

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Sheri Giardini, Redford, M1

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Jessica Tatton, New Brunswick, NJ

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—John P. Heyneman, Webster, NY
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The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Walter Wood, Raleigh, NC

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Roger LeMar, Silverthorne, CO

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Yul Ocvampo, Sunnyside, NY

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Darryl Nordstrom, honolulu, HI

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Thomas Bruning, aurora, CO

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Wayne Gossett, Destrehan, LA
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The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Jerry Hamel, Las Vegas, NV

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Ann Forrester, Phx, AZ

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Chuck Mellin, Lombard, IL

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Jim Maurer, Covington, WA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Ronda Wilde, Cincinnati, OH

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.

—marilyn Davey, Oceanside, CA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Randy Pekarik, Key West, FL
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Regardless of "Citizen's United", it is illegal for foreign nationals to contribute to a local, state or federal election.
How would we know if this law were being violated unless we knew who was behind the ads? The public needs to
know who is spending money to influence U.S. voters in 2012. [ want information about how much money
political campaigns spend on advertising at my local stations. I want to know who is paying for these ads. And I
want broadcasters to make this information available online where it can be easily accessed. Broadcasters enjoy free
access to our airwaves; in exchange, they’re supposed to serve the interests of the communities in which they
broadcast. They can start by putting their political files online, and by fully disclosing the names of both the front
groups that place political ads and the financial interests that bankroll these commercials.

—John Persico, Buffalo, NY

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Sharon Carrington, Detroit, MI

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Roland Bosch, atwater, MN

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Jan Archambault, glen ellyn, IL

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Barbara A. Ferguson, Fairfield, CA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Marc Techner, Chula Vista, CA
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The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—LKen Green, Cooper Landing, AK

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Andrew Dumas-Casale, Hartford, CT

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Jeanne Childs, eaton rapids, MI

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Nan Clancy, Saint Marys, OH

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Steve Mair, Reading, MA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Jonathan Netherton, Fairview, OR
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The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Darren Skotnes, Delmar, NY

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—David Schreiber, Arlington, MA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
Thank you for your time and consideration.

—Patrick Coulson, Bandon, OR

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Diana Fisher, Niceville, FL

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Susan Magee, greencastle, PA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Ann McCaffray, Sperryville, VA
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The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Donald Ries, Salt Lake City, UT

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Elizabeth Barrett, Boonton, NJ

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Bonnie Marie Phillips, Yucca Valley, CA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Laura Paul, northampton, MA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Heide Schibelius, Theodore, AL

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—John Reisz, Paso Robles, CA
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The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Edgar Lynk, Schenectady, NY

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Philip Comer, McCune, KS

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Shane Nodurft, Chicago, IL

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—David Gilroy, East Granby, CT

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Alexandra Tumarkin, White Plains, NY

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Letticia Arreazola, Madera, CA

Free Press



The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Evelyn Silver, Worceste, MA

WHOA! T hardly ever sign these canned letters, but this one is pretty good. Without transparency democracy cannot
exist, and today that necessary transparency is necessarily about who is doing the "speaking." As a federal
government policymaker, are you on the side of democracy, or are you not? SAW The public needs to know who is
spending money to influence U.S. voters in 2012. I want information about how much money political campaigns
spend on advertising at my local stations. I want to know who is paying for these ads. And I want broadcasters to
make this information available online where it can be easily accessed. Broadcasters enjoy free access to our
airwaves; in exchange, they’re supposed to serve the interests of the communities in which they broadcast. They
can start by putting their political files online, and by fully disclosing the names of both the front groups that place
political ads and the financial interests that bankroll these commercials.

—Scott A. Weir, Durham, NC

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Richard Donnelly, Bellingham, WA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Jake Turner, Tucson, AZ

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Fran Sloan, Scottsdale, AZ

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Mickey Glick, Lancaster, PA

Free Press



The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Cheryl Maslin, Alameda, CA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Kathy Bourne, Middleboro, MA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Reuben Wade, Philadelphia, PA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Lawrence Nelson, Beverly, MA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Marc Beschler, New York, NY

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Talmadge Burnette, Mills River, NC
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The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Alberta Lesko, Greenbrae, CA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial int